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Third Day Is Big 
Winner At Doves 



BY DEBORAH EVANS PRICE 

\\SHVILLK— During the 
J'.i'.i !)(]«' Awards |in'-telecast 
. luiu, Third Day cimld lie found 
performing on a downtown 
.Na.shvilli' strfcl 
corner ouUide the 
venue. This year. 
tJiere's no denying 
that the band has 
made it on the 
in.<ide. as Third Day took center 
stage and swept fne categories 
at the ;i2nd annual Gosim?) Music 
A.ssn. ((iMAl Dove .Awards. 

Riding the crest of momen- 
tum generated by their gold- 
tCimliniied oil /mi(/c I(K^) 



The Untold Saga Of The Zomba Group 

Elive CaMer's Impire Is Vllorld's largest lnilepenilent Masic firm 




BY ADAM WHITE 

and MELINDA NEWMAN 

I.( )N'r)0.\ — ( 'live ( alder is sure to have enjoj-etl Hasim 
Rahman's April 22 u|>set over Lennox Lewis in ("arni- 
val City, near -lohanneshui-g. The enigmatic chairman/ 
CKO of the Zomba Ciroup is a major lMj.\ing 
fan — that is, when he takes lime out from a 
worliaholic schedule atop the world's lai-ge.st 
independent music firm, now estimated to 
haw annual sales of .$1.2 billion. 

Calder will no doubt be enjoying 
the match in which he is currently 
engagiHl, testing his 3fl-plus years of 
music-business training and expei'ience against 
heavyweights at Bertelsmann, EMI, and |ierha|)s a 
couple of other comjianies. The Ix'tting is that he'll win 
in that contest, too — or, at the very least, walk away 
with a sizable purse. 

The Zomlia chief is not necessarily throwing punch- 




SPECIAL REPORT 



I's at niTtclstriiidri rliairtiian Thomas MidfU'Ihoff or 
KMI (Ifoiip chairman Krit* Nicoh. but ho is fightinti io 
achieve the best j>()ssibl(? result for his company, its 
aitists, and its enipioyeos. Cakler is considemi a central 
player in the proposed BM<j/ KMI music mer^^er 
<a]thou>;h this deal is now widely seen as sib;- 
ceptible to collapse), someone who can leu'r- 
age Zomba's existinn links to Iwth corpora- 
tions while the larger companies strugple to 
shajK^ a fombination acceptable to Kui-oiK-an 
and U.K. antitrust authorities. 

The U.S. distribution pact with 
HM(i for Jive and the other /omba 
labels w'iLs due to expire June -Hi, had Zomljii jjiven the 
major six months' notice. Tlie fu-m h;u;n'l ^iven notice. 
WllhtHinl lijis leaniiil, and is in ivnetrotiations with WMi I. 
Jive repi\^'nts tlie hij^^est |Mi|-tir»n of Xumba's volume 
an<l maj'ket sh;uv. (HMtJ also hokis a 2(K;i sliike in Jive 
<('(ititii>nt'd nn ihujv US) 



Latin Confab Focuses 
On Net, Crossover 

BY MICHAEL PAOLETTA 

MIAMI lii:.-\CH— Al the 12th 
annual BiUlxianl Ijitin Music ("on- 
feixMicc, held April 24-2(i heix' at 
the Eden Roc 
lii^soit, irKlus- 
try partici- 
l«nLs deliated 
a\Tirietyofls- 
sue.s, includ- 
ing newfound 
caution atxiut 
ANTHOWY the Internet, 
problems fac- 
ing artists who aiv tiy ing to cross 
o\*er into diffeivnt markets, and 
tlH'gnmth of sjiecificsub-gennes. 
li'tiiitiiitwd till /<(»;<' liKi) 




Byrne looks To Foture 
with 'Eyeball' On Virgin 

BY LARRY FUCK 

M:\\' VUliK— David Byrne admits that there are 
times when hein^ "David Byrne, rock icon" can l>e a 
"total drap." 

Flxhalinjj as he glances out the windmv of his New York 
nlYice. the artist says. "It's initially a little dishearten- 
infi and unnerving; to put a 
record out, knowing: that 
there's a faction of people whf> 
will immediately measure it 
ajjainst the music I made with 
Talkinji Heads. I mean, is it fair 
ti» have every song you write 
compared to 'Psycho Killer'?" 

Yet Byrne remains commit- 
ted to making music that chal- 
li'nges his fans to louk beyond 
iheir comfortable points of 
reference. An eclectic catalog 
of solo recordings is further 
enhancf'f! by the sterling new l.ook Into iht- E>jvhiitl 
'('iniliiintd OH jH)Or Kf'i) 




Industry Slow To Reforoi 
Marketing Violeoce To Kids 



BY BILL HOLLAND 

VVASHI\(;T()\. n.<'.— OfTicials 
from menial health, children's, 
and public interest groups made 
scathing indictments of 
i-ecoifl industry- officials 
aftei-the Kedenil Tnule 
Commission (F'TC) is- 
sue<l an April 24 follow- 
up study lambasting 
the industry for not 
making refonns to prv- 
vent the marketing of violent 
pHMluct to chiklren. 

"I'm surinised and disap]H)int- 
ed in the record industry." Sen. 
Joseph IJeberman. l)-('onn.. told 
Hillhoaril April 2(5 after the 
anniHiiiccmi-nt ufn bill. <'i)-spini- 




.-^nretl liv funm-r fii-st ladv and Sen. 
Hi!lary'('!inton.I)-N.Y..and Herb 
Kohl. b-Uls.. thai would authorize 
tlie F'R' to monitor and fine enter- 
tainment industries 
that dt^ceptively m:u'ket 
adult-rate<l material to 
children. "Especially 
since the two other in- 
dustries, the movie stu- 
dias and the viiieivgame 
industry, have made 
stri<les to imjii-ove their mai'ket- 
ing in the hisl .six months." 

Lieberman .saiil the Record- 
ing Imlustrv Assn. of America 
(KIAA) has "siidly been MIA"— 
i.e., missing in action. 



Jam Bands Taking Over 
New Orleans At Fest Time 

BY SCOTT AIGES 

NKW ( )ULKAN.S — Ten >vars ago. the only "jam bands" 
\v.'iv during the city's fannHis Jazz & H("!-itage I-'eslix^ 
the MeteiTs, Uie |{adiatoi*s. and Bela Fleck & the Flecktones. 
Of course, no one refen^ed to an old-sch(x>i funk, ixwts-rock, 
or jazz-fusion gixmp as a jam Uind, cwn if it was jiunmii^ 
uj) a stonn at Jazz Fest or in one 
of the city's many Uirs and clult;. 
But the times and terminology, 
they liiivv a-elianged. 

The term "jam bands" espe- 
cially denotes improv-oriented rwk acts likt- the Dead- 
accented Phish and New Orleans' own funk collective 
Galactic, although it can al.so lake in such populist j;ui:z 
aces as Medeski. Marlin & Wood. And on Friday (27), 
when the 32nd annual festival kicks off its two-week 
run. New Orleans will l)ecome the center of the wh(>le 
jam baml universe. 

Not only has Jazz Fest liooked such heavy hitters in 
tlie jam band work! as Dave Matthews Band and Wide- 
spread !\inic ( just as in years past it booked Phish. 
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HITS Listen To What The Man Said • Band On The Run • Another Day • Live And Let Die • Jet • My Love • Silly Love Songs • 
Pipes Of Peace • C Moon • Hi Hi Hi • Let 'Em In • Goodnight Tonight • Junior's Farm • Mull Of Kintyre • Uncle Albert/Admiral 
Halsey • With A Little Luck • Coming Up • No More Lonely Nights HISTORY Let Me Roll It • The Lovely Linda • Daytime 
Nightime Suffering • Maybe I'm Amazed • Helen Wheels • Bluebird • Heart Of The Country • Every Night • Take It Away • Junk • 
Man We Was Lonely • Venus And Mars/Rockshow/ • The Back Seat Of My Gar • Rockestra Theme • Girlfriend • Waterfalls • 
Tomorrow • Too Many People • Call Me Back Again • Tug Of War • Bip Bop/Hey Diddle • No More Lonely Nights (Playout Version) 
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Paul McCartney and Wings40 songs on 2 CDs 

including 17 piatinum singies • 2 V2 hours of music 

$19.98 List Price CO 

TWO-HOUR PRIMETIME ABC TV SPECIAL 

Friday, May 11 9/8 c 

WINGSPAN, the exclusive Paul McCartney and Wings story featuring extensive never-before-seen footage. 

EXCLUSIVE PACKA6ING 

Two-CD set features a slim-line \ewe\ box, a twenty-four-page, five-color annotated booklet with rare photographs, 
liner notes by Beatles expert Mark Lewisohn and a personal introduction by Paul McCartney. 
The LIMITED COLLECTOR'S EDITION houses a stamped, cloth-bound book and includes a 
stitched-in booklet and a 3D-image slipcase. 

DIGITALLY RE-MASnOED 

Each track has been re-mastered with the same process used for The Beatles 1. 

HATIONALTV 

Extensive VH1 programrhing. 
Good Morning America - Diane Sawyer five-part interview with Paul McCartney. 
PrimeTime - Diane Sawyer interview segment. 
ABC Television satellite tour. 
Access Hollywood and E! Entertainment multi-part series. 

NATIONAL TV ADVERTISING 

A massive campaign includes more than 2,500 direct-response and broadcast spots. 

NATIDNAL RADIO 

ROCKUNE - Paul McCartney interview airs Wednesday, May 10. 
WINGSPAN two-hour radio special airs Memorial Day weekend. 
Special "Win-lt-Before-You-Can-Buy-lt" promotions for rock, classic rock, news and talk radio stations 

in the top 1 50 markets. 

NATIONAL PRINT 

TV Guide cover and feature interview in Saturday, May 5 issue. Additional features in 
USA Today, NY Times, LA Times, Boston Globe, The Associated Press and Reuters. 

ONLINE MARKETING 

Two online chats with Paul McCartney hosted by a major Web portal. 
www.paulmccartney.com - The first official Paul McCartney and Wings promotional Web site. 

In Stores May 8, 2001 _^ 

1>f>l O 2001 I^Conmjm»cra Ud/lnc. inter eackMlcem to CapU V^TT^^^ 
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BET Announces Genre-Specific Spinoffs 

Channels For Gospel, Soul, Hip-Hop May Lead To Increase In Video Production 



BY CARLA HAY 

NEW YORK— Industry insider.s are 
welcoming the news that BKT will launch 
three network.s: BET Gospel, BET Clas- 
sic Soul, and BET Hip-Hop (BiUboard- 
Bulletin, April 23). In fact, some are 
saying the new stations could lead to an 
increa.se in videoclip prmluction. 

The three outlets will be part of a new 
division, BET Digital Networks, which 
also includes the existing BET on .Jazz 
and BET International. The trio of new 
channels is expected to launch on digital 
cable and satellite TV by the fourth quar- 
ter of this year, according to BET. 

"It's exciting to have these channels, 
and they'll have a tremendous impact on 



marketing artists," says Verity/Jive 
Records VP of black music marketing 
Jazzy Jordan. "It's more likely that 
there will be an increase in videoclips 
being made for artists who can be 
played on these channels, because now 
there'll be a reason to make these videos 

and more opjxirtuni- 

f^^^^^H ties to show them." 
^ ^fc^^ The BET spinoff 
jr^^J^Pj^^^ channels will have 

I the advantage of 

parent company Via- 
com's corporate resources and the rising 
number of digital cable subscribers, says 
Drew Marcus, broadcasting/cable ana- 
lyst and head of global media research 



lliii¥ersBmefiuires The Remaining 
50% Share at EetMusle from BME 



BY BRIAN GARRrrV 

NEW YORK— Universal Music Group 
(UMO) has acquired from BMG Enter- 
tainment the .509} share of music infor- 
mation and E-commerce site GetMusic 
that it did not already own. It is the lat- 
est sign that even leading music compa- 
nies are still struggling to find the right 
business models with which to reap prof- 
its from the Internet. 

UMG plans to merge GetMusic with 
its other unprofitable online content 
site, Farmclub.com. Terms of the deal 
were not disclosed. 

The merger, which was expected, will 
lead the combined entities to focus on 
operating as a media company, produc- 
ing editorial content and programming 
for the Web, TV, radio, and print. It is a 
stark contrast to the original visions for 
both sites; online A&R (Farmclub) and 
{lirect sales of CDs (GetMusic). 

The deal is also resulting in roughly 60 
layoffs between Farmclub and GetMusic, 
one-third of the combined pre-merger 
staffs. Many of the cuts will come from 
the Farmclub TV and label departments. 

In addition, the Farnicluh.cntn TV 
show, which aired on USA Networks, has 
been canceled, and the Farmclub.com 
label, home to such acts as Fisher and 
Sonique, is being folded into UMG. 

Among the Farmclub.com staffers to 
leave are .senior VP of music programming 
and talent Darcy Fulmer, .senior VP of 
media relations Nancy Sullivan, senior VP 
of business and legal jiffairs Stacy Kreis- 
berg, VP of A& R Marc Nathan, VP of 
business development Larry Linietsky, 
and manager of media relations Debi 
Bensingen Farmclub CEO Andy Schoun 
is expected to holt for the new Univer- 
sal/Sony digital subscription service. Duet. 

GetMusic, actually born inside BMG, 
was launched two years ago as an E- 
eommerce site for BMG and IIMG (Bill- 
boardBuUetln, April 8, 1999). How- 
ever, poor performance by E-commerce 
in general, coupled with a lack of con- 
sumer interest in what was perceived its 
a proprietary label store, led to a reposi- 
tioning of the company. CEO Andrew 
Nibley, who will run the combined com- 
pany — which will continue to be called 
GetMusic — was hirtnl as president/CEO 
of GetMusic in September 1!)!>9 to trans- 
form it into a third-party information and 
programming destination. 

Under Nibley's watch, GetMusic has 
become the largest non-MTV music info 



property on the Web. The site claimed 
1.0 million visitors in March, according 
to Jupiter Media Metrix figures. 

Farmclub.com launched in January of 
last year, hyped as one of the first true 
convergence media properties: Not only 
was it a Web site for new untapped 
music, but it also was the basis of a USA 
Networks TV show, an online A&R 
department, and a record label. 

Despite its label and TV show woes, 
Farmclub. com's Web site has almost 
tripled its traffic in the past year to 1.1 
million unitjue monthly visitors as of 
March, according to Jupiter Media 
Metrix. The site will now serve as a 
suhproperty of GetMusic, focusing on 
new artists and music. 

Nibley, who maintains he is not run- 
ning an Internet company, will now pur- 
sue a bid for profitability via his own 
multimedia convergence strategy with 
the new GetMusic. A weekly syntlicited 
music newsmagazine for TV and the Web 
is in development. The company also has 
plans for syndicate<l radio programming 
an<l |)rint offerings, which are ex|K'Cted 
to launch in the second half of the vear. 



LETTERS 



A SINGULAR PERSPECTIVE 

I just want you to know that I 
thought Michael Elli.s' luticle on sin- 
gles ("How to Revive Singles Mar- 
ket," Commentarj', Billboaixl, April 
14) was very much on tju^et, 

I agree wholeheartedly that the 
entii-e singles pictui-e is in neeti of a 
whole new |x*rs|>ective. 

Putting this vcr>' visibly under a 
magnifying glass is just what Ls nee<l- 
ed, and I can only hope that it leads 
to the emergence once again of a 
revitalized single, profitable in its 
own right and healthy for the artist 
and his or her caiieer. 

Clive Davis 
Chairman 
J Records 



LetterN appearitiK un thirf page tteryf bh a 
rnriim for llie expr«^Nit)n nf views or ffen- 
eral inti'rpMt. The opinionN ofTen.d herp 
are not nereKKarily UioNe of Billboarxl »r 
ilH manariemeiil. Letlent nhould be xub- 
mitted ui the Lettent Edilor. BillbiMml, 
770 Broadway, New York, N.Y: 10003. 



for investment/financial services firm 
Deutsche Banc Alex. Brown. 

"The mlds are that these BET spinoff 
channels will be successful," Marcus 
notes. "Viacom has a lot of clout with 
cable operatoi-s and has shown an ex|)ert- 
i.se in launching spinoff channels in a cost- 
effective manner. The African-American 
niche is one of the fiustest-growing seg- 
ments in the economy in tenns of income 
and population growth, and this is at- 
tractive to advertisei's and investors." 

BET on Jazz senior VP Paxton Baker 
h;us added duties :is head of BET Digital 
Networks. Although BET's music 
department is based in New York, Baker 
.says that the executives making music 
and programming decisions for the spin- 
off channels will be based out of BETs 
headquarters in Washington, D.(". 

"We want these new channels to have 
a separate identity from BET," he 
explains. "Although these channels will 
have programs that originally came from 
IlET. there will also be a lot of original 
programming on these channels that you 
won't be able to see on BET" 

Baker adds that BET Digital Net- 
works director of programming Gail 
Northern will be overseeing the music 
programming on the spinoff channels. 

"We've got a phenomenal library of 
show's, and we're looking to utilize and 
re-purpose BET through these spin- 
offs," Baker continues. 

For BET Gospel, Baker says, the 
channel will feature current BE'T gospel 
programs, ministo' shows, gospel videos, 
inter\'iews, and live performance footage 
from various churches. Both contempo- 
rary and classic gospel artists will be 
part of BET Gospel's programming. 

BET Cla.ssic Soul will focus on veteran 
R&B artists and contemporary artists 
with a classic R&B sound, as well as vin- 
tage footage of BET programs Caribbean 
HhnthniH, Vidt'd Soul, and Comic View. 

BET Hip-Hop will be the network's 
alt-rap channel, featuring new and older 
videos, interviews, and live performance 
footage. Baker says that original pro- 
gram ideas currently in development for 
BET Hip-Hop include shows about East 
Coast/West Coast hip-hop and Dirty 
South hip-hop, as well as a show for cut- 
ting-edge nip videos. 

The new spinoffs will initially be com- 
mercial-free, and Baker says that the 
channels will initially iim about sLx blocks 
of programming four times per day. 

BET's programming consists of 
approximately iy07< music, while the 
rest is made up of other entertainment- 
related shows. The focus on music pro- 
gramming can only benefit the indus- 
try. Jordan notes. 

"Of course, the success of these new 
channels w ill depend on BET having the 
ability to get them in a number of homes 
that will matter." Jordan adds. "MTV2 
w'asn't available in a lot of homes for 
years, and I hope that it won't take as 
long for the new BET channels to build 
their audience. BET was always a strong 
force, but now that it's owned by Viacom, 
it will make BET stronger." 

Viacom (parent to MTV Networks) 
finalized its purchase of BET earlier this 
year in a .?:J billion deal. 

Baker concludes that the bottom line 
for the music industry is that the new 
BET channels will give "more exposure 
to arti.sts who may not get on BET. Open- 
ing those windows of opjxjrtunity cim only 
be a good thing for everyone involved." 
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Tw It Jm Haw 

4 BET onnounces three new net- 
works (BET Gospel, BET Clossic 
Soul, BET Hip-Hop) to louncti on 
digital coble and satellite TV. 

ftiniTi It Mtiic 

9 Executive Turntoble: Lesley 
Bleokley Is promoted to CEO ot 
Beggars Group U S 
1 2 Tlie Beat: Busti signs on witti 
Atlantic OS it readies Its next album. 
1 2 Destin/s Ctiild oHers Survivor, 
Its first altium wilti its new lineup. 
^A Bo»aeore: FItnn .Intin finrl 
Billy Joel gross almost S2 million 
in New Orleans, 

1 7 Soundlrndu and Film 
Scores: Conrod Pope's perform- 
ances of liis latest tilm score ore 
on hold because of strained 
U,S,/China relations, 

1 8 Populor Uprltlngs: Over- 
core's Eshom will support 
Tongues with stints on two 
summer festivals 

1 9 Revlewa * Preview*: 
Albums from Ultra Note. Stevie 
Nicks, and Destiny's Child are in 
the spoltight. 

22 »»»: Thn I Iks end their fniir- 
yeor hiatus with X O Expermce 

23 llhirtlini Section: Sunshine 
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Anderson, Angle Mortinez, and 
Janet debut on the Top R&B/Hlp- 
Hop Albums chart. 



REVIEWS & PREVIEWS 



40 Lntln NotM: Music snlp-s 
dropped in Latin Americo in 
2000, for the third time. 
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23 Word* > Deed*: U S rop - 
pers join British producer Adam F 
for his sophomore set, Koos 
27 Ponce: Dance latwis prepare 
for a busy spring and summer, 

30 Country: TlrrK'Sex'LryvemaffS 
Mary Ctiopin Carperrter's return. 

34 CloMlcol/KeepIng Score: 
Renee Fleming and Jean-Yves 
Thibaudet close their monthlong 
tour with a Lincoln Center benefit 
for Ciossicai Action 

35 In tlie Spirit: Doryl Coley 
balances ministry and music with 
Oh, the Lamb, on Verity l^ecords. 

35 Higher Ground: The Gospel 
Music Assn. wraps up 0 week of 
shovKcoses, panels, and avrards. 

36 Jn7?/BIUB Note*: Pinnist 
Tardo Hammer covers bebop 
masters on Something Else 

37 Songwriter* > Publl*her*: 
Michael Penn to release albums 
independently via his Web site. 

38 Pro Audio: Sludio ovmer Perry 
t^argoulefl sels up L A, tiranch. 



43 nnnnrlinn falniiBr«: nnrl Inholt: 

meet to discuss sales decline, 

46 Hits ol the World: Destiny's 
Child tops tviro international sin- 
gles charts with "Survivor," 

47 OInbal Music Pulse: Pr)rtii - 
got's Modredeus launches Movi- 
mentowlth a series of concerts 



48 The Djangos chain and 
ETC Music take digital-down- 
load kiosks for a friol run, 

50 Retell Tmc>: NntionnI Record 
Mart, Tower, and Valley Medio 
strotegize for finonciol rebounds. 

51 Child's Ploy: Disney re- 
vomps its greatest-hits pockoge 
with a new look and new sounds 

52 Decloratlons ol Indepen - 
dents: Shelter Music Group estab- 
lishes itself OS a third-party dis- 
tributor lor indies. 

54 Sites ♦ Sounds: GetMusic 
shops music-news series to TV, 
87 Home Video: As DVD grows 
lnfh«U.K., VMS sales decline 
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93 Music-reloted TV programs 
and commercials hove begun 
influencing radio pioylists. 

95 The Modem Age: Scliva s 
Josey Scott discusses 'You Disease.' 

96 Music Video: Fveo intrn - 
duces new technology that cus- 
tomizes music videos for the Web. 

fuvmn 

90 cioMitiitm 

97 Updflte/Qoodwonis: Eden's 
Crush will perform at the Eliza- 
beth Giaser Pediatric AIDS Foun- 
dation's Kids for Kids event. 
105 Hot 100 Spotlight: Janers 
"Ail for You' logs fourth week of 
No 1 on Billboard Hot 100. 

1 08 Between the Bullets: Pnst- 
Eoster decline in album soles Is 
much steeper than last year's. 

109 Blllbonrd com: Whnt's 
online this week. 

110 MotketWotch 

110 Chart Beat: Remake of 
'Lady Mormolode' hops quickly 
into Billboard Hot lOO's top 10 
IIP Hometront: Exponded 
Latin music coverage planned. 



CD-Rs Blamed As Piracy In U.K. Rises 40% 



BY TOM FERQUSON 

LONDON— The latest figures from the 
British Phonographic Industry (BPI) 
show a dramatic rise in illegal music 
sales in the U.K. According to estimates 
released April 25 by the BPI, nearly 
4 million pirate recordings were sold in 
the U.K. during 2000, with a total retail 
value of 20. .5 million pounds ($29.5 
million)— up 40% over 1999. 

The introduction of CD-Rs in the U.K. 
has been a key factor in pirac/s rise, says 
David Martin, director of the Anti-Pii^- 
cj-Unit(APU)atthe BPI. 

Martin saj-s the arrival of widespread, 
affordable, CD-R technology has rein- 
vented piracy as a cottage industry. 
"Rxlay. for 600 or 700 pounds [$86041000], 
anyone can go down to a local electrical 
store, set themselves up with a computer 
and CD writer, and make their own CDs." 

The majority of counterfeit CDs now 
are home-copied CD-Rs, Martin tells 
Billboard. The use of CD-Rs accounted 



for a staggering 150% rise in counterfeit 
CDs sold in the U.K. during 2000, claims 
the BPI, to just under 2.9 miUion units. 
Another 900,000 CDs were pirated using 
other methods, and more than 100,000 
illegal cassettes were also sold. The BPI 
figures are biased on actual seizures and 
reported levels of piracy; despite the 
increase, the U.K.'s total level of piracy 
remains under 2%, Martin says. 

Unlike some other European coun- 
tries — notably Germany and France — 
the U.K. does not apply a levy to blank 
recording media to compensate the 
music industry for revenue lost to home 
recording. Some industry observers 
have suggested that such a levy may 
actually encourage home recording, by 
appearing to legitimize the activity. 

Martin points out that in Germany, 
the value of sales during 2000 fell by 
1.2% year-on-year in local currency 
terms, according to International Fed- 
eration of the Phonographic Industry 



(IFPI) figures. German trade bodies 
claim that CD-R activity has con- 
tributed substantially to that decline 
(Billboard, April 28).' 

In the U.K., however, with no levy, 
the value of recorded music sales actu- 
ally rose by 3.8%. Legitimate sales for 
recorded music in the U.K. in 2000 
totaled $2.8.3 billion, according to IFPI 
figures released April 19. 

Some good news for the U.K. industry 
comes from of an estimated 60% fall in the 
sales of bootleg CDs — recordings of live 
performances made without artists' per- 
mission — ^to 86,400 units, a drop that Mar- 
tin attributes partly to the cannibalization 
of that market by CD-R operators. 

Martin says, "Although CD-Rs have 
been a boon to counterfeiters, they've 
actually deterred bootleg dealers. Every 
time they bring out a new bootleg 
album, it's being instantly copied by 
their competitors. Ironically, the tech- 
nology's actually helped our cause." 
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DOUBLE PLATINUM 

"I HOPE YOU DANCE " IS THE FIRST ALBUM FROM A COUNTRY ARTIST TO BE CERTIFIED DOUBLE PLATINUM IN 2001. 
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, ProducsdliyMaHi Wright and Frank UckM 



'I HOPE YOU DANCE' SPENT A COMBINED 10 WEEKS AT #1 ON THE COUNTRY AND AC SINGLES CHARTS. 

LEE ANN WOMACK 

CONGRATULATIONS LEE ANN! iH^'S^ 
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Blades Opens Latin Series 
At Hariem's Apollo Theatre 



BY RAY WADDELL 

Harlem's legendary Apollo 
Theatre will sway to Latin 
rhythms beginning this sum- 
mer with a new concert series, 
"Latin Nites at the Apollo." 

The series, produced by 
Panorama Presentations presi- 
dent Larry Stein and booking 
agency Martinez. Mnrgalo, and 
Associates, begins June 22-23 
with a two-night stand by 
Ruben Blades. Other artists 
tapped to play include Edenita 
Nazario and Franco De Vita. 

Musical styles 

will include 
tropical, rnrk 

ev enpafiot, 

Latin pop, 
merengue, and Cuban. 

Bringing Latin music to 
Harlem and the Apollo was the 
brainchild of Robert Morgalo. 
president of the agency. "Once 
we put all the pieces in place, 
the idea really snowballed." he 
says. The first season will 
include 10-12 shows and run 
June through November. 

"Our only problem is we're 
limited by the amount of dates 
we can play, and we've had 
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requests from so many artists." 
Morgalo says. "There is a mis- 
conception that Harlem is just 
an African-American communi- 
ty. It is that, but it is also just 
as diverse as any other com- 
munity, and now- is the right 
time to start exploring different 
possibilities for music there." 

For Sony Discos artist 
Blades, playing the Apollo will 
be a career milestone. "I've 
played pretty much every land- 
mark in New York, including 
Carnegie Hall, Radio City Music 

Hall, Madison 

Square Gar- 
den, the Vil- 

lage Gate, 

even the Au- 
dobon Ballroom where Malcolm 
X was fatally wounded," he 
says. "I've played every place 
you can imagine, but I've never 
played the Apollo." 

David Rodriguez, executive 
director of the foundation that 
oversees the theater, says the 
series w ill open a new chapter 
for the venerable facility, which 
originally opened as a vaude- 
ville hall in 1914. 

(Cnvtinuedoii page 102} 



NAB Confab Ends On Upbeat Note 

Despite Internet Woes, Radio Industry Mood Is Hopeful 



BY FRANK SAXE 

LAS VEGAS— Amid the slot ma- 
chines and blackjack tables, the 
search for a payout of a different 
sort was under way April 16-21 here 
at the National Assn. of Broadcast- 
ers (NAB) annual convention. Amid 
the 120,000 attendees were radio 
and TV ojjerators from around the 
globe, still searching for ways to 
make money on the Internet. Yet 
despite an advertising rece-ssion and 
the burst of the new-media eco- 
nomic bubble, a feehng of doom and 
gloom was difficult to find. 

"It's not only a positive mood, but 
it comes at a time when a lot of peo- 
ple are starting to mature about the 
role of the Internet," says the CEO 
of one major radio group. "The dip 
in the economy that we're experi- 
encing is gi\'ing people confidence 
because suddenly we're all under 
the same kind of restraints." 

"There are three kinds of people 
left," says one Wall Street analyst 
who was here to find out what 
course the publicly held broadcast 
companies will take. "There are 
those that are saying, 'I told you so'; 
there are those that are breathing 
a sigh of relief; and there are tho.se 
Internet companies that are happy 
to see their competition gone." 
(Another category would be the 
throngs of out-of-work dotcom 



BY MATT BENZ 

MTV and video and entertain- 
ment segments led to a rise in 
revenue at Viacom, while Viven- 
di Universal benefited from con- 
tinued strength in music and 
movies. Both companies recently 
announced financial results for 
the first quarter of 2001. 

Viacom's revenue was up 6%. 
to $5.77 billion, on a pro forma 
basis — which assumes that the 
company's acquisitions over the 
pa.st 12 months (including CBS. 
BET. and Infinity Broadcasting) 
had occurred Jan. 1. 2000. Pro 
forma cash flow (earnings before 
interest, taxes, depreciation, and 
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amortization (ebitdaj) rose 15% 
from the first quarter of 2000. to 
$1.15 billion. 

Overall, Viacom posted a net 
loss of $7 million on the cost of 
writing down the May 2000 
acquisition of CBS. This com- 
pares with net income of $68 mil- 
lion in the same period last year. 

Pro forma ebitda for its cable 
networks segment surged 17"^. 
to $;i65.4 million, thanks in part 
to a 20% rise in MTV's ratings 
among 12- to :!4-year-olds dur- 
ing the first quarter of 2001. 
MTV, VHl. and BET notched 
double-digit revenue growth. 
Pro forma cable revenue rose 
3%, to $998.9 million. 

Viacom's video segment, which 
includes an 82% stake in Block- 
buster, reported a 79r increase in 



ebitda, to $160.5 million, on an 
H% rise in revenue, to $1.:^1 bil- 
lion. Viacom CFO Fred Reynolds 
says, "Soaring DVD rentals have 
been a key driver of same-store 
sales growth for Blockbuster." 
Higher international home-video 
revenues helped boost the enter- 
tainment segment's revenue 
14%, to $595.2 million. Ebitda 
ro.se 17%, to $6;i.8 million. 

But pro forma revenue at Via- 
com's Infinity radio and outdoor 
advertising arm — which jumped 
23% in the first quarter of 2000, 
compared with first-quarter 
1999, on ad spending by Internet 
firms — fell 4% in the first quar- 
ter of 2001. to $834.9 million. 

Looking ahead, Viacom says 
Hollywood work stoppages 
could potentially reduce by 5% 
its full-year ebitda target of 
$6.2 billion, which would repre- 
sent 20% growth over last year. 
Concerns linger about a slug- 
gish ad market, but analysts 
say Viacom is well-positioned 
among media companies, given 
its market-leading positions in 
network and cable TV. 

Vivendi Universal also re- 
leased first-quarter results on a 
pro forma basis — which assumes 
that the merger between 
Vivendi and Joseph E. Seagram 
& Sons, completed last Decem- 
ber, happened Jan. 1, 2000 — and 
reiterated its goals of 10% rev- 
enue growth and 35% ebitda 
growth in 2001. 

"The big surprise was the film 
side," says Neil Blackley, who 
covers the company's stock for 
Merrill Lynch in London. Despite 



a quiet quarter in theaters. Uni- 
versal Studios ebitda totaled 134 
million euros ($120.3 million), vs. 
3 million euros ($2.69 million) for 
the same period in 2000. Blackley 
attributes this to flow-through 
from last year's releases into 
video and DVD. 

Margins also improved at 
Universal Music Group. Pro 
forma ebitda rose 14.6%, to 180 
million euros ($161.5 million) 
from the same period last year, 
while pro forma revenue in- 
creased 3.6%. to 1.45 billion 
euros ($1.3 billion). The grou]) 
benefited from the strength of 



Vivendi 



the dollar relative to the euro — 
according to Merrill Lynch. 44% 
of the music group's 2000 rev- 
enues were dollar-denominat- 
ed — but Universal chairman/ 
CEO Jean-Marie Messier also 
noted that its U.S. market share 
rose 2% in the quarter. 

Overall. Vivendi Universal re- 
ported that first-quarter pro 
forma ebitda for its media and 
communications businesses — 
which also include publishing, 
telecommunications, and Inter- 
net operations — rose to 900 mil- 
lion euros ($807.4 million), from 
425 million euros ($381.3 million) 
in the same period last year. Pro 
forma revenue grew to 5.85 bil- 
lion euros ($5.25 billion), from 
5.34 billion euros ($4.79 billion). 
Full results for the quarter are 
expected May 15. 



employees working the halls in 
search of a new job.) 

Like many family reunions, the 
NAB was forced to address some 
bad blood that has been brewing 
between it and its members. Just 
weeks ago, Viacom pulled out of 
the organization, taking CBS, its 
TV stations, and its nearly 200 
Infinity radio stations with it 
(Billboard, April 21). 

The dispute, which also saw- 
NBC and Fox leaving the NAB. 




centers over the networks favoring 
the hfting of the Federal Commu- 
nication Commission's (FCC) own- 
ership cap, which bars one compa- 
ny from reaching more than :i5% of 
the U.S. via local TV stations. The 
NAB, Uu-gely comprising hundreds 
of small group owners, opposes the 
change, fearing it w ill give the 
major networks even more power. 

"Never in our industry's history 
have ten.sions been so high," admits 
NAB president/CEO Eddie Fritts, 
who for the first time was willing 
to address the split. The only 
radio/TV netw-ork still part of the 
NAB is Disney's ABC. 

Meanwhile, much of the radio 
talk was about the sudden crisis in 
the streaming realm. Faced w-ith 
demands from advertisers to cease 
simulcasting their commercials on 
the Internet for fear of being 
required to pay union talent used in 
the ads, most of the major broad- 
cast groups quit simulca-sting their 
over-the-air broadcasts on the 
Internet (Billboard, April 21). 

The situation is being described 
by most as a small bump on the 
road to convergence, and despite 
that and the downtuni in the new- 
media economy, the number of 
radio stations simulcasting their 
signals on the Internet has reache<l 
a new- high, according to a study by 
San Francisco-based BRS Media, 
released at the convention, with 
5,058 stations now streaming, up 
from 3,5;i7 a year ago and just fj^ in 
1996. According to BRS, as many as 
100 new stations sign onto the 
Internet each month. The report 
w-as compiled, how-ever, prior to the 
recent streaming suspension. 

"One out of every three radio sta- 
tions with a site on the Net are now- 
Webcasting live," BRS chairman/ 
CEO (leorge Bundy .says. 

In a separate report. Internet 
ratings firm Mea.sureCa.st says that 
because of the temporary halt in 
streaming by a number of major 
broadcast gi'oups. the stations that 
are continuing to Webcast are expe- 
riencing dramatic growth in listen- 
ing. In fact. 14 of the top 25 stations 
for the week of April 16-22 saw an 
increase. Nevertheless, Measure- 
Ca-st says the total number of hours 
streamed by broadcasters dropped 
6% during the week, largely due to 
the advertising issue. 

All of this comes as broadcasters 
worry that an advertising recession 



will put more pressure on the 
industry, which since the last reces- 
sion has seen itself converted from 
a small mom-and-pop business to 
one controlled by stockholders. 

However, "radio has been more 
stable than any other media," 
points out Garj- Fries, CEO of the 
Radio Advertising Bureau, which 
tracks radio ad spending. 

The convention was also a time to 
celebrate small victories. One bat- 
tle won since broadcasters gath- 
ered in Vegas last year was the 
issue of low-power FM (LPFM). 
The NAB and others successfully 
lobbied Congress to sharply reduce 
the number of .stations they would 
permit the FCC to license (Bill- 
boaiil. Dec. 31. 2000). 

Unlike former FCC Chairman 
William Kennard, current Chair- 
man Michael Powell says he is 
happy to simply do what the law 
now says. "We're just going to fol- 
low- what we've been told to do," 
Powell says, noting the FCC is 
moving forward with a scaled- 
down version of LPFM, which 
requires rigorous field testing to 
be done before a national rollout. 

But back in Washington, D.C., at 
least one senator Ls trying to revive 
a large-scale LPFM program. Sen. 
John McCain. R-Ariz.. is sponsor- 
ing a bill that would allow more 
micro-stations to be signed on than 
under the current program. "Here 
we go again." Fritts responds. 

A high-ranking FCC insider eon- 
fii-ms the FCC is preparing a docu- 
ment that will be used by the com- 
mission to investigate overturning 
the ban that prevents a common 
owner from holding both a newspa- 
per and broadcasting outlets in the 
same market. "Perhaps a starting 
point might be that it would be a 
broad-based examination of the 
rule," says FCC Mass Media 
Bureau Chief Roy Stew-art. He .says 
the rule has been unchanged since 
it went on the books in 1975. The 
FCC is expected to open a pro- 
ceeding on the prohibition at its 
May 10 meeting. 

Meantime, on the dotcom front, 
hundreds of the 1,700 exhibitors fill- 
ing 1 million square feet of floor 
space were Web-based. 

"I am a bit tired of talking about 
the economics of the Internet," says 
RealNetworks CEO Rob Glaser. 
"In spite of the hype and the [burst] 
bubble, they are real and profound." 

Gla.ser -says it is important for all 
companies to focus on multiple rev- 
enue streams. RealNetworks, for 
instance, is selling streamed com- 
mercials to advertisers and pay- 
per-v-iew video highlights of major- 
league baseball to consumers, not 
to mention its new- partnership with 
three record labels to form Music- 
Net (Billboard. April 14). "There 
are consumers who will pay for 
things on the Internet," Glaser 
.says, "particularly as the quality of 
programming improves." 

The bottom line, Glaser adds, is 
that there are ways to make 
money. Nevertheless. RealNet- 
works lost .$24 million on revenue 
of .$50 million in the fiscal quarter 
ending March 31. 
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Jewison And Bernstein Scnnp 
ASCAP Film And TV Awards 



BY JILL PESSELNICK 

LOS ANGELES— Oscar-win- 
ning composer Elmer Bernstein 
and director Norman Jewison 
took iiome top honors at 
ASCAP's 16th annual Film and 
Television Music Awards. The 
event, which took place April 24 
at the Beverly Hilton Hotel, was 
hosted by ASCAP president/ 
chairwoman Marilyn Bergman. 

Bernstein was presented with 
the Founders Award, which has 
previously been given to Stephen 
Sondheim, Stevie Wonder, and 
Jule Styne. An Oscar-winning 
composer for 1967*8 Thoroughly 
Modem Millie, Bernstein has 
composed more than 200 film 
scores and has been working as a 
film composer for 50 years. He is 
well-known for his work on The 
Ten Commandments, 
Airplane!, My Left 
Foot, and The Age of 
Innocence. 

Film director Jewi- 
son received the Opus 
Award, which recog- 
nizes individuals who 
have contributed to ASCAP's 
repertorj' in their collaboration 
with society members. Jewison, 
who directed iMoonstruck, In the 
Heat of the Night, and The 
Thomas Crown Affair, has 
worked with a variety of ASCAP 
members, such as Johnny Man- 
del, Michel Legrand, Quincy 
Jones, and James Homer. Previ- 
ous Opus Award recipients are 
Robert Wise and Stanley Donen. 

The evening also included 
awards for the most-performed 
songs from motion pictures, top 
box-office films, top TV series, 
most-performed themes, and 
most-performed underscores. 
Multiple-award winners include 
Hans Zimmer for Paramount's 
Mission: Impossible 2 and 
DreamWorks' Gladiator; James 



Newton Howard for NBC's ER 
and the Disney film Dinosaur; 
Joseph Lo Duca for the syndicat- 
ed series Xena: Warrior Princess 
and for most-performed under- 
score; and Dan Foliart for WB's 
7th Heaven and for most-per- 
formed theme. Both Frank 
Catanzaro and Daniel Sawyer 
received awards for most-per- 
formed theme and most-per- 
formed underscore. 

Winners in the most-per- 
formed themes, underscores, and 
songs categories are determined 
by the number of performance 
credits throughout the survey 
year, from Oct. 1 to Sept. 30. 
Nielsen ratings determine top 
TV-series winners, and box- 
office receipts determine top 
box-office film winners during 
the Jan. 1 to Dec. 31 
survey year. 

A complete list of 
winners follows. 

Founders Award: 
Klmer Bem.stein 

Opus Award: Nor- 
man Jewison 
Top box-oHice films: James 
Horner, Dr. Seuss' How the 
Grinch Stole Christmas, The Per- 
fect Storm; James Newton 
Howard. Dinosaur; Randy New- 
man, Meet the Parents; John 
Powell, Harry Gregson- Williams, 
Chicken Run; Alan Silvestri, 
Cast Away, What Lies Beneath, 
What Women Want; Hans Zim- 
mer, Missiou: Impossible J; and 
Hans Zimmer, Lisa Gerrard, 
Gladiator 

Top TV series: David Bell, Jay 
Chattawa.v, Dennis McCarthy, Star 
Trek: Voyager; Marco Beltrami, Jon 
Hassell, The Practice; Alf Clausen, 
The Simpsons; Dan Foliart, 7th 
Heaven; iames Newton Howard, 
ER; Russ Landau, Survivor; 
Joseph Lo Duca, Xena: Warrior 
Princess; Rick Marotta, Everybody 
(Continued on /luge 101) 




Three Writers Tie For BMI Latin Award 



BY JILL PESSELNICK 

LOS ANGELES— "Morir de Amor" 
was named song of the year at BMI's 
eighth annual Latin Awards, held 
April 20 at the Beverly Wilshire 
Hotel. The single, which was the most- 
performed song in the BMI Latin cat- 
alog this past eligibility year, was writ- 
ten by Ramon Gonzalez Mora and 
publi.shed by Seg-Son Music. "Morir" 
was a Latin Grammy-nominated hit 
for nnrteiin band Coiyunto I'rimavera. 

With four songs each on BMI's 
nxj«t-|x;rformed list, songwriters Kike 
Santander, Robert Dee Blades, and 
Jos^ de Jesus Navarro tied for the 
songwriter of the year award. San- 
lander's "Alguna Vez," "De la Vuelta," 
"Mi Vida Sin 'I\i Amor," and "Volver a 
Amar" earned him the award for the 
third consecutive year. Blades' hon- 
ored songs were "Dimelo," "iDonde 
EstS el Amor?," "Muy Dentro de Mi," 
and "No Me Dejes de Querer." Those 
for which Navarro won recognition 
were "Amor del Bueno," "iCon Quito 
Estaras?," "Con Hi Indiferencia," and 
"ft Supliqui5 Muchas Voces." 

Gloria and Emilio E.-itefan Jr.'s pub- 
lishing company. Foreign Imported 
Productions and Publishing, earned 
its .second publisher of the year award. 
(It also receive<l the awanl in 1999.) A 
total of nine songs published by the 
company were honoml this year. Pub- 
lisher peermusic and songwriters Lou 
Bega and Christian Pletschacher also 
received a certificate of achievement 
for their international success vrith 
"Mambo No. 5 (A Little Bit of . . .)." 

A number of songwriters and 
publishing companies were cited 
with multiple honors. Luis Gerar- 
do Padilla Riojas and Mario Quin- 
tero were each awarded for three 
songs; Jesiis Armenta Minjarez, 
Randy Barlow, Angle Chirino, 
Elvis Crespo, Emilio Estefan Jr., 
Juan Luis Guerra, Mora, and Cory 
Rooney were honored for two 
songs each. Multiple citations of 
achievement were also granted to 
Sony/ATV Latin Music Publishing 
LLC (seven); Warner- Tamerlane 
Publishing Corp. (six); De Luna 



Publishing Co. and SEK-CA Pub- 
lishing Inc. (five); EMI Music 
Publishing and Mas Flamingo 
Music (three); and CD Elvis Pub- 
lishing, Cori Tiffani Publishing, 
peermusic, Redomi Music, and 
Seg-Son Music (two). 

The award ceremony was hosted 
by BMI president/CEO Franres W. 
Preston and assistant VP of Latin 
music Diane J. Almodovar 

Wmners were determined based on 
the most-performed Latin songs on 
\}S. radio and TV since April 2000. 

A complete list of winners, with 
their writers and publLshers, follows, 
"Alguna Vez," Kike Santander, For- 
eign Imported Productions and Pub- 
lishing; "Amor del Bueno," Jos6 dc 
Je.siis Navarro. De Luna Publi.shing, 
"Ando Amanecido," Francisco Quin- 
tero Ortega, Tigres Del Norte Edi- 
ciones Musicales; "Atado a Tu Amor," 
Estefano, Sony/ATV Latin Music 
Publishing LLC, World Deep Music 
Publishing Corp.; 
"Bella," Robi 
"Draco" Rosa, Jon 
Secada, A Phan- 
tom Vox Corp., 
Foreign Imported 
Productions and Publishing, Warner- 
Tamerlane Publishing; "iCon Qui<^n 
Estarfis?," Jos^ de Jesiis Navarro, De 
Luna Publishing. 

Also, "Con 'Rj Intliferencia," Jose de 
Jesus Navarro, De Lima Publishing; 
"Cuando Acaba el Placer," Ignacio 
Mario Guillen, Chico Roque, EMI- 
Blackwood Music; "Da La Vuelta," 
Emilio E.Stefan Jr. Kike Santander. 
Foreign Imported Productions and 
Publishing; "De Tin Marin," Mario 
Quintero, Mas Flamingo Music; 
"Dejame Vivir," Jesiis Armenta Min- 
jarez, Zomba Silver Sands Enterpris- 
es; "Dimelo," Robert Dee Blades. Aiigie 
Chirino, Cory Rooney, Ck)ri TWani Pub- 
lishing, Sony/ATV Songs LU;. 

Also, "iDdnde EstS el Amor?," 
Randy Barlow, Robert Dee Blades, 
Foreign Imported Productions and 
Publishing; "El Amigo Que Se Fue," 
Miguel Mendoza, SER-CA Publishing; 
"El Anillo Grabado," Ruben Mil-ndez 
del Castillo, peermusic; "El Ni^ara en 




EXECUTIVE TURNTABLE 



RECORD COMPANIES. The Beggars 
Group U.S. has promoted Lesley 
Bleakley to CEO of Beggars Group 
U.S., Matt Harmon to VP of sales 
and marketing, Jim HefTeman to 
VP of U.S. operations, and Lisa 
Gottheil to VP of publicity in New 
York. They were, respectively, 
executive VP of North American 
operations for the London-based 
Beggars Group, director of mar- 
keting, director of production, and 
director of publicity. 

Greg Linn is promoted to VP of 
marketing for (Ilolumbia Records 
in New York. He was senior direc- 
tor of marketing. 

Elektra Records promotes Jeff 
Hardin to VP of radio/field pro- 
motions, Jon Lewis to national 
director of top 40 promotion, and 
Mike Depippa to national direc- 
tor of alternative promotion, East 
Coast, in New York. Elektra 
Records also promotes John 
Biondolillo to national director of 
alternative promotion. West 




Coast, in Los Angeles. They were, 
respectively, senior director of top 
40 promotions, Miami promotions 
manager, associate director of 
alternative promotion, and nation- 
al director of alternative promo- 
tion. East Coast. 

Melinda Kelly is named VP of 
video production for J Records in 
New York. She was VP of video 
production for Arista Records. 

Ed Franke is named VP of 
sales at Koch Entertainment in 
New York. He was national direc- 
tor of sales at MCA Records. 

Kevin Haggerty is promoted to 



VP of financial reporting and con- 
trol for BMG Entertainment in 
New York. He was formerly direc- 
tor of financial reporting. 

Deborah Berger is named head 
of publicity for Amphion Records 
in Los Angeles. She was coordi- 
nator of the special projects divi- 
sion for Virgin Records. 

Michael Cole is promoted to 
director of video promotion for Pri- 
ority Records in New York. He was 
mid-South promotions manager. 

Vicki Charles is named man- 
ager of publicity for Universal 
Records in New York. She was 



director of publicity for Double 
XXPosure. 

PUBLISHERS. Alfred C. Pedecine is 

promoted to CFG for the Harrj' Fox 
Agency in New York. He was senior 
VP of distribution and collections. 

Robert E. Allen is promoted to 
VP of business affairs for Univer- 
sal Music Publishing in Los Ange- 
les. He was senior director of 
business affairs. 

Sarah Freeman is named cata- 
log manager of gospel music for 
BMG Songs in Nashville. She was 
a salesperson for SunCom. 



Bieicleta," Juan Luis Guerra, Retlonmi 
Music; "Enamorado de Ti," Martha 
Cancel, Ray Contrera.s, Dustelli Music, 
Racy Music; "FaLsas Ilusiones," Mario 
Flores, Gar Mex Music. 

Also, "Fuiste Mala," ("ruz Martinez, 
A.B. Quintanilla III, Ricky Vela, 
CKIOINTZ Music, EMI-Blackwood 
Mu.sic, Lone Iguana Music, Phat Kat 
(iroove; "Ingratos Ojos Mfos," Jos^ 
Bruno ViUarreiJ Miulfnez, Mateo San 
Martin Agenc>'; "La Moraleja," Javier 
Rivera, Fonohits Music Publishing; 
"Las Heladas," Mario Quintero, M^ 
Flamingo Music; "Mambo No. 5 (A Lit- 
tle Bit of . . . )," Lou Bega, Christian 
Pletschacher, P^rez Prado, peermusic; 
"Me Haces Mucha Falta," Mario Quin- 
tero, Miis Flamingo Music. 

Also, "Mi PC," Juan Luis Guerra, 
Redomi Music; "Mi Vida Sin Tu 
Amor," Kike Santander, Foreign 
Imported IVoductions and Publish- 
ing; "Mil Gracias," Ernesto Solano, 
Ernesto's Musical; "Morir de Amor," 
Ramon (Jonzalez Mora, Seg-Son 
Music; "Muy Dentro de Mi," Robert 
Dee Blades, Alberto Gait^n, Cory 
Rooney, Cori Tiffani Publishing, 
Sony/ATV Songs LLC; "Necesito 
Decirte," Ram6n Gonzalez Mora, 
Seg-Son Music. 

Also, "No Crco," Luis Fernando 
Ochoa, Shakira, Foreign Imported 
Productions and Publishing, Sonido 
Azulado, Sony/ATV Latin Music 
Publishing LLC; "No Le Ruegues," 
Jesiis Armenta Minjarez, Maximo 
Aguirre Music Publishing; "No Me 
Dejes de Querer," Robert Dee 
Blades, Emilio Estefan Jr., Gloria 
Estefan, Foreign Imported Produc- 
tion and Publishing; "No Me Digas 
Que Ya Te Vas," Luis Gerardo Padil- 
la Riojas, SER-CA Publishing; "Para 
Que No Me Olvides," Rafael Gil 
Uominguez, EMI-Beechwood Music 
Corp.; "Pena l^'as Pena," Eva Torres, 
De I,una Publishing. 

Also, "Pintame." Elvis Crespo, CD 
Elvis Publishing, Sony/ATV Latin 
Music Publishing LLC; "Quimame 
Los Ojos," Jose Roberto Martinez, 
Marfre Music; "Quiereme," Randy 
Barlow, Angle Chirino, Foreign 
Imported Productions and l*ubUshing, 
"Si He Sabido Amor." Humberto 
Estrada Olivas, Warner-Tamerlane 
Publishing; "Sol, Arena y Mar," Fran- 
cisco Loyo, Salo Loyo, Luis Miguel, 
Artiiro Perez Figueroa, LM Voice 
Songs, Sony/ATV Latin Music Pub- 
lishijig LLC, Warner-Tamerlane I*ub- 
lishing; "S61o una Patada," Ram6n 
Ayala, Wamer-'Hunerlane Publishing, 
"Soriatlor Etemo," Luis (ierardo Padil- 
la Riojas, SER-CA m&hing 

Also, "Te Quejas de Quererme," 
Jos6 Hernandez, Jos^ Alfredo 
Jimenez GAlvez, Cielito Publishing, 
Warner-Tamerlane Publishing; "Te 
Quiero Mucho," Jose Gonzalez P^rez, 
Warner- Tamerlane Publishing; "Te 
Suplique Muchas Veces." JnsS de 
Jesus Navarro, De Luna I^ublisiiing; 
"Tiemblo," Elvis Crespo, CD Elvis 
Publishing, Sony/ATV Latin Music 
Publishing LLC; 'Total Ya Se Fue," 
Francisco Javier Rios (Jarci'a, SER- 
CA Publishing; "Tus Reproches,'* 
Blanca Alicia Corjjus Charles, Oscar 
Luis L6i)ez Carmona, Golden Huina 
Publishing Co., Promosongs Inter- 
national; "Volver a Amar." Kike San- 
tander, Foreign Importe<l Produc- 
tions and Publishing; "Ya Estoy 
Can.sado," Luis Geraiilo Padilla Rio- 
jas, SER-CA PubUshing; "Yo S6 Que 
Te Acordarjis," Javier Manriquez 
Mendoza. Music Publishing. 
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Island's American HI-FI Savnrs The 'Flavor' Of Success 



/ hEAt 

(seekers 



BY CARLA HAY 

NEW YORK— American Hi-Fi 
is living the proverbial Ameri- 
can dream, rock'n'roll style. 
According to lead singer/gui- 
tarist Stacy Jones, the band has 
achieved success the old-fash- 
ioned way: through hard work 
and persistence. 

That hard work is starting to 
pay off as sales increase for 
American Hi-Fi's eponymous 
debut on Island Records. Indus- 
try observers say that American 
Hi-Fi's budding commercial suc- 
cess is propelled by the Boston- 
based band's nonstop touring and 
airjilay for the album's 
first single, "Fla- 
vor of the Weak." 

Released Feb. 
27, American Hi- 
IMDAPT fi debuted at No. 1 
,^J||rH^, on the Heatseekers 
chart in the March 17 
issue. The album reached Heat- 
seekers Impact status when it 
jumped from No. 103 to No. 81 on 
The Billboard 200 in the April 28 
issue. This issue the album is at 
No. 87. 

"I'd like to think touring and 
working really hard are behind all 
of this," Jones .says. "Ultimately, 
I'm just thrilled that people like 
the band. When we play shows, 
it's really cool to see people sing- 
ing the words to our songs." 

This isn't .Jones' first taste of 
life on the road with a band 
achieving mainstream populari- 
ty. He was previously the drum- 
mer for Veruca Salt and Letters 
to Cleo, two bands that were 
modern-rock darlings in the '90s. 
American Hi-Fi was formed 
three years ago, with Jones, lead 
guitarist Jamie Arentzen, bass- 
ist Drew Parsons, and drummer 
Brian Nolan (Billboard, Feb. 24). 

Jones, the group's chief song- 
writer, is modest about stepping 
from behind the drum kit to be- 



come a front man. "I'm still the 
same person. I don't subscribe to 
the idea of rock star posing," he 
says. "I'm working with three of 
my best friends, and we're a team. 
I have to admit, though, that I 
didn't know I would enjoy playing 
guitar and singing so much." 

Livia Tortella, Island senior 
director of marketing, notes, 
"American Hi-Fi is one of the 
hardest-working bands I've ever 
seen." 

According to Tortella, Island 
began distributing American Hi- 
Fi samplers as early as last Octo- 
ber, and the band went on the road 
in November. "It was an aggres- 
sive, tour-driven plan from the 
beginning. The band has been 
working hard, visiting radio, doing 
press, and being very visible." 

The band has also used the 
Internet to gain a higher profUe, 
Tortella says. "We started off 
with grass-roots marketing plan 
to build a fan ba.se online. Ameri- 
can Hi-Fi is a very Internet- 
savvy act, and the band is in- 
volved in every aspect of their 
Web site and online activities." 

.Innes adds that face-to-face 
contact with radio program- 
mers, even before the album 
was released, has made a posi- 
tive difference: "You meet peo- 
ple at radio, and you become 
friends with them. People have 
been rooting for us in cei'tain 
places, and it helps when it's 
time for them to decide to play 
your record." 

Kevin Mannion, assistant PD/ 
music director of modern rock 
station KZON Phoeni.x, com- 
ments, "My first impression of 
'Flavor of the Weak' was that it 
really stood out as a fun record. 
Our morning team championed it, 
and one day they even played it 
about seven times in a row. The 
lre<|Uestl calls for the song have 
pickeil up. and so have the album 




AMERICAN Hl-f 



'When we play 
shows, it's really 
cool to see people 
singing the words 

to our songs. ' 

-STACY JONES, AMERICAM tU-FI 



sales in the last few weeks." 

"Flavor of the Weak" — a song 
about a girl being used by an un- 
appreciative boyfriend — is cur- 
rently No. ri (w'ith a bullet) on the 
Modern Rock Tracks chart, and 
the song has recently been cross- 
ing over to top 40 radio. Tortella 
says that American Hi-Fi is 
"bringing a lot of melody to mod- 
ern rock radio, which doesn't have 



a lot of melody right now." 

The single has also gained 
exposure on TV. The "Flavor of 
the Weak" video — which pays 
homage to the 1986 under- 
ground film Heavy Metal Park- 
ing Lot — has been has getting 
considerable airplay on MTV 
and MTV2. American Hi-Fi 
(along with other Island rock 
bands Saliva and Sum 41) was 
also part of the most recent 
installment of the MTV Cam- 
pus Invasion tour, a monthlong 
U.S. college trek that ended 
April 19. 

"It was a golden opportunity," 
says Island/Def Jam Music Group 
senior VP of marketing Julie 
Greenwald of the MTV exposure. 
"MTV.com gave the Campus 
Inva.sion bands great positioning 
on the Web site, American Hi-Fi 
was invited to host MTV's Hot 
Zone, and MTV ran constant pro- 
mos for the Campus Invasion 
tour. The significant radio airplay 
and MTV have been enormous 
parts of the album sales." 

Stuart Fleming, director of pur- 
chasing for New York-based retail 
chain HMV USA, agrees. "Ameri- 
can Hi-Fi's getting a lot of airplay 
on radio, MTV, and MuchMusic 
USA. The album also seems to be a 
huge priority for the recoi-d label." 

Fleming cautions, however, 
that American Hi-Fi may have to 
work even harder to distinguish 
itself from the slew of rock bands 
that experience one or two radio 
hits and then fade from populari- 
ty. "There are so many bands like 
that, and it's not a certainty that 
American Hi-Fi will have longevi- 
ty. It really depends on what the 
next single will be and how the 
label works it." 

American Hi-Fi's next single is 
still undecided, according to 
Island. As Greenwald notes. 
"People are arguing about what 
will be the second single, because 



there are so many good songs to 
choose from the album. It's not a 
bad problem to have." 

American Hi-Fi appeared on 
The Tonight Show With Jay 
Lena April 25, and an American 
Hi-Fi concert will be Webcast 
June 2 at the House of Blues 
Web site, hob.com. The band has 
also received hometown recogni- 
tion by winning the Rising Star 
Award at this year's Boston 
Music Awards. 

The group is managed by Josh- 
ua Neuman of Globesonic/Game- 
sonic Entertainment, and its 
songs are published by BMG 
Songs (ASCAP). 

American Hi-Fi is currently 
on a U.S. tour with Our Lady 
Peace. The band — booked by 
Larry Webman of Little Big 
Man Booking — will also play 
select radio festival shows 
thrttugh June. Tortella expects 
that American Hi-Fi will be 
headlining its own tour before 
the end of the year. 

The band will tour for at least a 
year, Jones says. "This success 
could be over so quickly that 
we're not going to stop working 
this album until it's time to move 
on to the next one." 

Jones says that he hopes that 
producer Bob Rock (Aerosmith, 
Motley CrUe, Veruca Salt), who 
helmed Ajnerican Hi-Fi, will be 
on board for American Hi-Fi's 
second album. "There's no one 
else we're even considering to 
produce the next album." 

Even while he's enjoying the 
band's recent success, Jones can't 
help but get excited about what's 
yet to come: "I've already WTitten 
the next album, which will be bet- 
ter than the first one. I've learned 
a lot since recording the first 
album: that it's totally cool to say 
what I mean in the lyrics. You 
don't have to disguise what you 
want to say." 
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Destiny's Child Cast As 'Survivor' 

mo Follows Up 'Writing's On The Wall' With 3nl Columbia Album 



BY RASHAUN HALL 

NEW YORK— Witli a rud-hol lead 
single climbiriK the charts stateside 
as well as topping them abroad, the 
women of Destiny's Child ai-e ready 
to drop their third Columbia effort, 
Surriror, world- 
wide on May 1. 

Tile Houston- 
biised tjio — Bey- 
once Knowles. 
Kelly Rowland, 
and ilichelle Wil- 
liams — hits ci-iift- 
ed a fine new 
album, even 
though their last 
effort, 1999's The 
Writing^ti on tht' 
Wall, is still pi'o- 

minent on The Billboard 200. This 
issue, it is No. 108. 

"There was not even 10 minutes 
between the albums, which I was 
kind of ujiset about at first," says 
Knowles, the group's piimarj' .song- 
writer. "I felt like we needed a fair 
shot at m;d<ing tltis i-econl. We want- 
ed a little more time U) vihe the .songs 
out and concentrate exclusively on 
the piwess of making this record. 

"We didn't even have two consec- 
utive days of I'ecording." she adds. 



DESTINYS CHILD 



"We dill it completely on the fly. It 
was very hanl, but it ultimately 
workeil out well. It's a testimony to 
how close we've become as a group. 
We managed to have a great time 
working on this album as a team." 

Rowland 
agrees, saying, 
"I know we w cto 
a little nervous 
recording the 
next album, be- 
cause so many 
l)eo|)le were like, 
"What are you 
going to do to top 
The Wnliiuj's on 
the WallV But 
we w'ent into 
the studio, and 
we didn't even worry about The 
Writhig's mi the Wall. We went in and 
we praye<l, and we put our be.st f(K>t 
fonvanl and got Sarrinn:" 

(Columbia Reconis president Don 
lenner believes that timing for a new- 
album is right, noting that The Writ- 
int/'s on the Wall was i-ecoi"de<l more 
than tw'o years ago. According to 
SoundScan. it has .sold .')..''> million 
copies, and it's been on the chiuls for 
more than iH) weeks. "This is an okl 
reconl for them," he says. "Stylisti- 
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cally, it's an old ixranl for them. Emo- 
tionall.v, it's an old record for them." 

For Williams, Snrrimr marks her 
first experience in the studio with 
the gi-oup since joining la.st year. "I 
looked fonvaiil to it because we love 
working together onstage," she says. 
"The first song we recorded five to 
.seven months ago was 'Sun'ivor' We 
prayed before that .ses.sion, and the 
energy in that session was so high — 
the room was heated." 

That track addresses the di-ama 
(Confinni'it on page lli) 




Getting Soulful. Country superstar Wynonna Judd. right, is currently in 
Nashville's Soul Kitchen Studio with producer Shep Crawford. The two are 
working on tracks for her forthcoming Universal collection, which is due 
this summer. 



Bush Blooms With New Beal And Alhum; 
Sanctuary Finds Additional Home 



A FRE.SH START For Gavin Rossdale of Bush, 

inking a new worldw ide, multi-album label deal 
with .■\tlantic Records means not looking back. 

"It was no industry secret that our last record 
(for Trauma Records} came out during a turbulent 
time," says Rossdale in an exclusive interview. 
"It's nice to move forward and have a po.sitive way 
to bring this new album out. It couldn't be more 
exciting. We're looking to the future." 

Indeed, for the past few years, the business of 
Bush has overshadowed the music of Bush. In 
March 199!), Bush's former label. Trauma 
Records, sued the band for .$40 
million, alleging that the band 
was breaching its contract by 
failing to deliver a new alhum 
and by shopping for another 
deal. A few months later, the 
lawsuit was dropped, and 
Bush signed a new multi-year 
contract with Trauma that 
kicked off with the October 
1999 release of The Seienee of 
Things (Billboard, Oct. 9, 
1999). Shortly thereafter, the hand began seek- 
ing a release from Trauma. As part of the deal 
that resulted, the band purchased the rights of 
its future records from the label. In return, 
according to sources. Trauma retains the rights 
to Bush's catalog. Trauma did not responti by 
press time. 

The band narrowed its search for a new label 
down to three record companies and from there 
chose Atlantic. "There were a couple of other 
choices, but things just seemed to become clear," 
I'lO.ssdale says. "It was very ea.sy |with Atlantic!. 
It's such an im|>ortant deal, and it just took a cou- 
ple of meetings." 

The band also switched managers, from long- 
time representative David Dorrell to Irving 
Azoff, "It was the traditional kind of situation, 
where you're growing up with someone through 
your success," Rossdale says. "Dave was amazing 
and really perfect for us, but we felt we just need- 
ed a different outlook and a fresh start." 

While Bush is still a platinum act, .sales have 
dro|)ped off from the blistering success of its 1994 
debut. Si.rteeii Stone, which has sold H.AS million 
units in the U.S., accoriling to SoundScan. Follow- 
up liazorhlaile .^iiiteaxe (1996) sold 2. 8(1 million, 
while The Srienee of Things moved 929,000 units 
domestically. (A 1997 remix album, IJeeonut met- 
ed, .sold 474,0(1(1 copies.) 

The group will try to break the downward spi- 
ral with its new album, which it is currently 
recording in Los ,Angeles with producer Dave 




1)1/ Melinda Neivman 



Sardy, best known for his work with Marilyn 
Manson, "We are his least goth band," says 
Rossdale, laughing. "He's working out fantastic. 
We're having a blast, a really good time." The 
happiness is. in part, Rossdale says, due to 
recording the album in sunny L.A. "I'm English, 
I'm not used to the sun. I want to run out and 
make sure it's still there." He expects the new 
album to come out in September. 

Amid all the changes, what remains constant 
is the band's lineup. In addition to Rossdale, 
there is guitarist Nigel Pulsford, bassist Dave 
Parsons, and drummer Rob- 
in Goodridge. The band's 
recording dynamic also re- 
mains the same, with Ross- 
dale writing the material and 
his bandmates adding per- 
sonal touches. 

Rossdale says the new 
album, which is still untitled, 
"has more in common with 
the first record [than our 
recent efforts). After doing 
Sixteen Stone, I didn't even want to try to copy 
that record — that gets you in tons of trouble. 
Now [that] we've had our maverick journey 
through the landscape of rock records, this one 
has come back full circle." 

FiNDINt; SANCTUARY: The Sanetuarj' Group 
is expanding its U.S. oi>erations with the mid-May 
opening of a Los Angeles-based management 
office. It will be run by Guns N' Roses manager 
Dong Goldstein, London-based Sanctuary 
opened offices in New York last year. 

"We are passionate about management [and] 
artist development," says Merck Mercuriadis. 
CEO of the Sanctuary Group North America. 
"We wanted to bring our international expertise 
to the U.S. market and create a positive, creative 
environment for career artists at a point in time 
when (juality management has never been more 
in demand." Mercuriadis also shares the title of 
co-president of Sanctuary Music Management 
with Goldstein. 

Other Sanctuary management clients include 
Iron Maiden, Pet Shop Boys, the Catherine 
Wheel, the Kinks, anil new acts Buddahead, 
Regency Buck, anil Adam F, 

.■\s for the new Inter.scope/Geffen/A&M Guns 
K' Ro.ses album, Mercuriadis says the long-await- 
ed project should be completeil this fall. 

Sanctuary is best known for its record division, 
which includes Megadeth, Widespread Panic, 
Corrosion of Conformity, and Marillion. 
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Iconic Rock Songs Get Ottmar Liebert Treatment On Epic's 'Little Wing' 



BY CLAY MARSHALL 

LOS ANGELES— Initially, Jimi 
Hendrix, Led Zeppelin, and the 
Rolling Stones might appear to be 
unlikely sources of inspiration for a 
new-age chart-topper But guitarist 
Ottmar Liebert makes the classic- 
rock titans' music his own on his ninth 
Epic release. Little Whig (May 15). 

The album offers interpretations 
of four well-oiled tunes: Hendrix's 
"Little Wing," the Rolling Stones' 
"Paint It Black," Led Zeppelin's 
"Kashmir," and the bossa nova stan- 
dard "Girl From Ipanema." 




, I; t^f fr 



"Some people dont even recognize 
[the songs when they hear them]," 
Liebert says. " 'Kashmir' is such a 
quiet version that most people go, 
"What is that?' It's definitely an out- 
standing rock song, and it's great to 
hear it in a different context like this." 

Little Wiiig also features 1 1 original 
instrumental compositions that show- 
case Liebert 's various styles. (His own 
pieces are published by Luna Negra 
Songs, BMI.) "This is probably an 
album as diverse as The Hours 
Between Night and Day" the artist 
says, referring to his double-platinum 
199CJ set — one of four Liebert albimis 
that have crowned the BUlhoard Tbp 
New Age Albums chart 

Epic's radio campaign will focus on 
the covers by way of a five-track sam- 
pler featuring "Little Wing" and "Girl 
From Ipanema," according to Ted 
Moreland, the label's associate direc- 
tor of marketing. Liebert "has got his 
core audience, and this will help people 
that are totally into guitars get a feel 
for Ottmar and his sound." 

Ira Gordon, PLVGM of KBAOFM 
Santa Fe, N J>L, reports that the strat 
eg}' Ls alreariy woridng. On a recent visit 
to the triple-A station, Liebert brou^t 
along rough mi.\es of his rendition of 
"Little Wmg." "If we play it without 
announcing it, well get calls tmm peo- 
ple wanting to know who's recorded it," 
Gordon says. 'It's funny, because thereV* 
been so many versions of it that you 
think people would be tired of it by now, 
but they loved his take on it" 

Keith Sutiierland, GM of Sacramen- 
to, CaM.'s 16th Street Tbwer Records, 
has seen similar enthusiasm finm con- 
sumers in the past. "The people who 
like his music really like his music," he 
says. "He's got a really strong catalog." 

Sutherland notes he's "still selling 
quite a bit" of Liebert's debut, Nou- 
veau Flamenco, a 10th anniversary 
edition of which was reissued by High- 
er Octave last year. Revisiting that 
album, Liebert sal's, helped inspire Ut- 



ile Wing's original material. "1 looked 
back on the last 10 years of recording 
and touring, and it was important to 
think of this album as a bookend, to fin- 
ish what I've done .so far." 

Little Wing serves as both the final 
chapter in Liebert's Epic career (he is 
parting amicably finm the kibel) and 
a new beginning for the 42-year-old 



guitarist. For his own independent 
record label. Spiral Subwave Records 
International, he will now record in 
three distinct genres: acoustic-based 
flamenco with his Luna Negra band, 
electronic-influenced material with 
his Euphoria project, and "much more 
quiet .songs" as a solo artist. 

In reganl to future tours, "it's more 



likely you're going to see Luna Negra," 
he says. "I've played around with the 
thought of having a second group — the 
Euphoria thing — where I'd maybe 
have a DJ, but I haven't decided yet 
whether that would be fiinetional." 

Liebert — who is managed by Kelly 
Anderson at Luna Negra Music and 
booked by Todd Bartelson at ICM— 



will tour behind Little Wing with 
Luna Negra this simimer and fall. He 
is tentatively scheduled to i)erform 
on home-shopping channel QVC as 
well, and Little Wing mil be licensed 
to the Cafe Music Network, which 
services some 4.')0 specialty stores 
and coffee shops. Moreland says, 
"That will get it in the right eare." 



" If you obey 



all the rules 



you miss half the fun." 



Anonymous 
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Virgin's Wia Costa Goes Beyond Family Ties 



BY RASHAUN HALL 

NEW YORK— Nikka Ciista eouki 
have taken the easy route. 

Daughter of famed arrang- 
er/producer Don Costa, the 20- 
something singer/tunesmith could 
have easily used the family name 
to jump-start her career. Instead, 
she chose a more low-key approach 
for priming her Virgin Records 
U.S. debut, Everyhndg Got Their 
Something (May 8). 

Rather than being confronted 
with a flashy, name-driven cam- 
paign, listeners have first become 
familiar with Costa's voice — and 
nothing else — via an ongoing Tom- 
my HilfigerTV campaign that fea- 
tured her debut single, "Like a 
Keather." The song's infectious 
sound left a lasting impression and 
had industry insiders wondering 
who the unseen singer was. 

Costa's work with Hilfiger came 
through her association with D.I 
Mark Ronson, who sen'cnl as a pro- 
ducer on Everybody Got Their 
Soniethiny. "[Ronsonl had done 
tracks for them before, and they 
asked him to do another one for a 
commercial," she says. "At that 
time, we were in the the middle of 
mixing the album, and he men- 
tioned me." 

Costa initially had her reserva- 
tions about the deal. "I didn't want 
to be a jingle girl before my album 
came out," she says. "But it's got- 
ten a really great response. I 
didn't think people really listened 
to commercials." 

"Like a Feather," with its eclectic 
mix of rock, funk, and soul, repre- 
sents Everybody Got Their Some- 
thing well. The single's accompany- 
ing videoclip, directed by Paul 
Hunter, is being edited now. 

" 'Like a Feather' is about sur- 
render — surrendering to your life," 
Costa says. 'The point is that llife'sj 
going to end up how it is. You can 
either fight it and be tru.strated, or 
you can go with it and be happier 
along the way. When a feather 
floats dowTi, if you try to grab it, it'll 
fly off, but if you just hold your 
hand out, it will land in your hand." 

Although Everybody Got Their 
Something marks Costa's U.S. 
debut, she is no stranger to the 
international music scene. After 
recording a Christmas song with 
Don Ho at the age of 5, Costa made 
her stage debut at age 7 (with a full 
orchestra, no less). "The next thing 
I know, we recorded and released 
this record when I was 8, and it 
went to No. 1 all over Europe and 
South America for a really long 
time," Costa says of her first album. 
"It kind of happened by accident." 

Although Costa's father was 
always supp<>rtive of her burgeon- 
ing career, he never pushed her, 
according to the artist. "He didn't 
force it," she says, "but I was 
always singing around the hou.se, so 
he didn't want to suppress my 
desire, either. With the record, it 
happened so fast that my family 
and I were all on this crazy ride, so 
I don't think they had a minute to 
think about it either way." 



Costa released a follow-up album 
at 10, as well as another album at 14 
to fulfill her contractual obligiitions. 




Feeling exploited, she stopped re- 
cording for several years. During 
that time, she moved to Au.stralia, 
got married, and started writing 
and teaching herself guitar and 
piano. She formed her own band 
and recorded an album. Five years 
after moving to Australia, Costa 
moved back to L.A. in hopes of 



bringing her new souiul stat('si<le. 
She was introduced to Trenier 
through a iTiutual friend who gave 
him a copy of Costa's last Aus- 
tralian effort. 

"When I met her, it was her voice 
that struck me." says Costa's co- 
manager Dominique Ti'enier (who 
also manages D'Angelo). "I was in- 
trigued by her ability to perform. 
.She's like a post hip-hop Janis 
-loplin — white and rebellious." 

When Costa — who is also man- 
aged by .Amanda Scheer-Uemme 
for Los .\ngeles-based Cheeba 
Sound — set out to record Every- 
body, she had a very clear idea of 
where she wanted to take her 
sound. "I wanted to evolve my 
sound from my last album," she 
says. "I wanted to do something 
different, i)Ut something that was- 
n't a left turn from where I natu- 
rally was. I was loving blues and 
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DESTINY'S CHILD CAST AS 

(Caiitiiitted fnnti ixigr IJ) 

the trio endured in 2(K)0. including 
some well-publicized personnel 
changes. "Words can't describe 
how we felt when we recorded that 
song," Williams says. "Some of us 
were crj ing, others were jumping 
up and down." 

Williams adds that listeners and 
fans have told the act that they 
closely relate to the tune — some- 
thing that doe.sn't .sui-prise her "This 
album is about life iuid reality. We're 
not talking about being iced out. 
Everj'body can't buy diamonds or 
the finest champagne, but you can 
survive taking a test, or getting a 
job. or mjurijige. All of our songs iux* 
about realistic things." 

Knowles is al.'^o (juick to acknowl- 
edge that although the group is 
known for its uptem|)o .singles, there 
is more to Destiny's Child than that. 
"I think this album shows our 
growth," she says. "You can hear 
how tight we've become as a unit. 
You can hear the love and sup|)ort in 
our vocals. Lyrically, we're talking 
about deeper things. It's still Des- 
tiny's Child and it's still fun, but 
we're about more than fun." 

When the act starte<l working on 
the album, Knowles says, the initial 
songs w-ere in the vein of their 2000 
pop smash "Jumpin', .Jumpin'." But 
toward the end of the process, "we 
were wanting to add more depth to 
the .songs. ALso, there are so many 
people copping our sound, it was 
necessary to change things up a 
bit." 

To that end, Snrvivar does have a 
bit more edge than it.s pre<leees.sors. 
Destiny's Child tackles mori' mature 
tojiics, like domestic violence and 
abuse in "The Storj' of Keauty." In 
addition to that jKiwerful song, the 
set includes such ballads as "Dan- 
gerously in Love" and "Brown 
Eyes." 

"Men felt that Tliv Writing's on 
tilt' Wtitl was a male-biLshing album," 
Williams notes. "Well, now on this 
album we're talking alKiut our love 
for them iUid how they make us feel. 
This album makes you feel like 
you're in love, levenj if you're not." 

Although the me<lia tcmLs to focus 
on Knowles' star ])ower, she strived 



'SURVIVOR' 

to not mono|x>li7/e the vocal spotlight 
on Survivur — even though she did 
co-write most of the album and co- 
produced all of its 1,5 cuts. 

"Beyonce did an excellent job at 
pnxlucing, and she made sure that 
we all got to sing lead," Williams 
say.i. "She brought out the best in us 
because she knows us. She knew 
what we could do, and she made sure 
that we did it." 

Matthew Knowles, who manages 
the group for Music World Manage- 
ment and is Beyoncd's father, says 
he has high hopes for Siirrimr. "I'm 

'This album shows 
our growth. You can 
hear how tight we've 

become as a unit. ' 

-atrOHCt KMOWLMS, 
OeSTIMTS CHILD 

hopeful that Siirt'ivor will position 
the group as a superstar mega act. 
This album allows each one of the 
ladies to sing a solo part, which will 
hopefully be a springboard for their 
solo careers, as well as a springboard 
for the group as well." 

The elder Knowles is quick to 
note, however, that individual deals 
for the group's members are not yet 
in the works— nor will they signal 
the end of Destiny's Child. "There is 
absolutely mom for each one of them 
to have solo careers, but Destiny's 
Child will always ivmain the mother 
ship," he says. "It's no diffeivnt than 
a corporation. It has its divisions, but 
it's .still a whole." 

lenner agrees, saying, "Destiny's 
Child will be together forever. I also 
think they're going to make solo 
albums, because (each member] has 
distinct views of the worki and dis- 
tinct views of her own aitistrj'." 

Ultimately, lenner attributes 
much of the group's success to its 
own strengths. "The fact is, cre- 
atively, they're in chaj-ge," he adds. 
"This is not |the product of a) pro- 
iluccr's vision. These girls are basi- 
cally writing, producing, and con- 



ceptualizing what they're talking 
about." 

Despite the act's succe.ss to date, 
Columbia executives understand 
that may not neces.sarily translate to 
Siinnvor. 

"We didn't take anything for 
granted with this project," says 
Stephanie Ciale, senior director of 
marketing at the label. "Although 
we had a sutvessful year, I know the 
difference between that Destiny's 
Child and this Destiny's Child. This 
album is much more them. To me, 
people are bu.ving a whole new and 
improved group." 

Gale notes that the group's multi- 
ple endorsements with such compa- 
nies as AT&T, Candle's, and L'Oreal 
have increa.sed its exposure just as 
the new album comes out. 

Among the many cross-promo- 
tions being set up around the release 
ofSitrrimr is a pay-per-view concert 
filmed in Houston, which will be 
available four days sifter the album 
drops. The AT&'T cam\mgn, which 
will run for a year, includes the "Sur- 
vivor" single. Many of those ads, 
with the exception of AT&T's, 
include a tag line promoting the 
album. 

"We were all able to get togeth- 
er in advance with anyone con- 
nected with their endorsements 
and make sure we did what we had 
to do to blanket the market prop- 
erl.v, without over-saturating it," 
says Gale. "We want to make sure 
that everyone was thinking about 
Destiny's Child when we needed 
them to." 

Other promotions include a 
scheduled chat/listening session on 
MSN.com with the group the night 
before the street date, ('olumbia 
will also be releasing a DVD single 
for "Survivor" in conjunction with 
the album. 

According to Matthew Knowles, 
the group, which is booked by Cre- 
ative Artists Agency, will headline 
MTVs first Tiilal Reifuent Live tour. 

In addition to the group's associ- 
ation with Tiger Electronics' Hit- 
Clips (Billboard, March 17), this 
Christmas there may be Destiny's 
Child dolls via Hasbro. 
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I/O 


24 


- 


BEE GEES • ONE NIGHT ONLY 

POLYDOR "iSgZPaViNlVERSAl 11 ? 9«' 1 8 %l 


43 


2S 


29 


AEROSMITH A* BIG ONES 

Gt'FEN i?*: ifViNTtRscopE (12 gais.ge) 


15S 


26 


27 


AC/OCA' LIVE 


153 


27 


30 


OEFLEPPARDA VAULT — GREATEST HITS 1980 1995 

meklurt 'j^a71^ICi.MG',.L I'b . .■■ 'js: 


228 


21 


32 


MILES DAVIS A KIND OF BLUE 

l.!.[ia(,'(iiLJJLUf/b(A 6J'Ji!>CftG (7 96 Id'l 1.98) 


105 


2S 


34 


B.B. KING THE BEST OF B B KING - 20W CENTURY MASTERS THE MIUtMUM COLlfCTION 

MCA ] I I'JJ^ (fc 1 1 'iS) 


1 


30 


33 


MATCHBOX 20«" YOURSELF OR SOMEONE LIKE YOU 

lA'/'X A' I AT tC 72 1 - 1 AG 1 1 0 9*C' 1 7 ''S ■ BB 


212 


31 


37 


SUBLIMEA '10 OZ TO FREEDOM 
GASCtlNt A.ILV 11 11M,'MCA112-4»ia-98)B 


128 


32 


42 


BROOKS & DUNN A' THE GREATEST HITS COLLECTION 

APISU NASHVI.If ]H^ViHlG(10 9»17.9e) 


151 


33 


28 


BRUCE SPRINGSTEENA' GREATEST HITS 

COLUMBIA t,;'Ut,i_-i.Hl,ilLJ '.tri mi.' 


95 


34 


- 


TOOL A AENIMA 

vJLlA-Ju .'lOd/* 111 'i&U 98J 


178 


3S 


- 


VARIOUS ARTISTS BODY + SOUL: LOVE SERENADE 

TlMt LIFE 3397 : ' 'r-^ .'i m] 


!/ 


36 


35 


QUEEN A GREATEST HITS 

-OL,- ■ 17 i.iB 


402 


37 


as 


DAVE MAHHEWS BANDA' CRASH 

RCA6690fl .1 T. .. '3, 


250 


31 


40 


CAROLE KING ♦ " TAPESTRY 

i-'ir (".-.s'ln 7 9hiQ,] -. 'ifi\ 


451 


39 


41 


EMINEM A* THE SLIM SHADY LP 

AEiiAnrRWATu ■i's[i;"'S7MNitRscori n? g&iB^i 


109 


40 


47 


ABBA A GOLD 

^1 LVlXlt* 'j . ! GC / -J H tvt RSAL 1 J ^"W 1 6 % I 


208 


41 


22 


BRITNEY SPEARS^'- BABY ONE MORE TIME 


119 


42 


44 


EAGLES^' THEIR GREATEST HITS 1971-1975 


313 


43 


45 


TOM PETTY AND THE HEARTBREAKERS A* GREATEST HITS 

MCA ll'iKi.. - - 


361 


44 




ANDREA BOCELLI A ROMANZA 

-Hli 50 


176 


45 


50 


CREEDENCE CLEARWATER REVIVAL A CHRONICLE THE 20 GREATEST HITS 


378 


46 


48 


JANIS JOPLIN A' GREATEST HITS 

roi i.vni/' f.'^Rfi'^'r.Rr. ; <*fi rii'i ; ^Ri 


304 


47 




PHILCOLUNSA' -HITS 

fACt ii*lU!:.AtLAMIC B3L.i"Ai.; lii 'trt ;T i.rti 


!22 


41 


46 


NIRVANA*' NEVERMIND 


290 


40 




BEE GEES A' BEE Of f S GREATEST 

POLVOOfi HrOC/l.VJMVERSW. (13 9*?? 9H/ 


83 


iO 




METALLICAA' ...AND JUSTICE FOR ALL 


556 
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f*t**.% uHumn ffliKti comtmnM iMMlit till* rut acvurM on Itw BilKxuri] ?00 and lop Pop Catatog Albums. • 
try As&n 01 A^icfica IRIAAJ CctilK^tion kx n«t ShipmenT 500,000 alOum ixiiU IGoW) A c«nifiC4tion ' 
1 million uT\As. (Platinuml * RIAA ccrMication (or nn iNoncnl ol 10 irMten i^tib (Dtamond). Numcril MkMrin 
■^'<irti tytrlMl indiCBiM Mium's ipulli-plsliiK^ tMl Fw bcned Mb. and douM albxns iMth a rxjiviing lima ot 100 minulvt or mon. 
ilw RIAA fTuniEtes ihipmcnti ti> Ihe numbs ol dnci anttur tapa RIW Utin atMrth o CcrWicalion to net ihipmenl cf 100.000 
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rORGKT THK PLANE— how about the movie? One of the only inter- 
national news stories outside of the music industrj- for the past couple of 
months h;is been about a U.S. militaiy jilane kmding on Chinese tui-f How- 
does this affect music? Just ask comixiser Coiirad Pope. His recent pi-oj- 
ect, Parilioii ofWmiieii, due in May, has felt the ix>liticitl rejieimssions. 

Pope was to break new ground by perfoiTning the work April 22 with 
the Beijing Symphony Orchestra at the film's world premiere. He was 
ako set to peifoi-m iWs and other works May 4 at the Shanghai Intcma- 
tioniil Music Festival — the fu-st time film music has ever been included 
at that festival. All of that, however, is on hold. 

"It makes it more complicated," Po|x.' says. "This was the first collabo- 
ration between Universal Studios and Beijing Film Studios. We were mov- 
ing so closely together. They appreached me for the score becau.se Lou 
Yan I the film's star/pnxlucer] wimte<l a Western influ- 
ence to the score. They view this as an international 
fihn. Thiflugh film music, scoring has become an inter- 
national limguage. While tone of the dialogue between 
all of us hasn't cluuigwl — it's all verj' optimistic — there 
is no doubt art is taking a back seat to |)olitics." 

Pope's appearances are being rescheduled. Mean- 
while, the score iUbum to Pavilion ufWuiimi (Viu'ese- 
Sarabande) is shining above the political hubbub. 
POPE Much like the stunning Cmiichitiy Tiger, Hidden 

Dmyitn, Parition of Women infti-ses a Western score* 
with traditional Chine.se in-struments and textures. Tlie film is compas- 
.sionate about a woman trying to escape the oppression of the ancient cul- 
ture, and the score matches and mirrors the film's emotion. In fact, there 
are times when the music cre'ales it. 

Pope has a long historj' in the music of film. As an orchestrator he has 
collaborate<l with .some heavy hitters, including John Williams (Star 
War>i, EpiiuxU' I: The Phantom Menace, Jurassic Park), James Homer 
(Patriot Garnet), and Alan SUvestri (Stnnrt Little). 

"An orehe.strdtor is really a human shortliand machine," he .says with 
a laugh. "It's rewarding and c.\eiting, but I do love when I get a chance to 
wTite and score my own material." 

Pope was not the first choice for Pavilion of Women but appears to 
have been the best. "We did a replacement score," he reflect.s. "Yan was 
not happy «ith what she had for the film and enlisted my sen ices. She 
wanted a more Western feel, since it is an intemational film. We had thi-ee 
weeks — imd about as many dollars — to write, aiTange, ore*hestrate, :uid 
re"conl the soundtrack. It was grueling at times but alwaj's e.xhilarating." 

Pope Is immediately mo\ing on to two veiy liigli-profile projects. First, 
he will be working again with Williams, orehestrating the score to the 
Harrif Potter movie, wiiich is being !-ecorde{i in London with the Lon- 
don Symphony Orchestra at the newiy renovate<i Abbey Road studios. 
He also has a .stage musical ready to go into production titled Keen 
Change. It examines the racial teasions in the USO during WWII and is 
hea\ily steeped in jazz and big-band music. 

Which FINC.ER? Restless Records has released the soundtrack to 
the Tom Green movie Freddji Got Fingered. It is Gi-een's brainchiki, with 
him serving as the cxi-cutive pmlucer. The iUbum places punk classics 
like "IVoblem-s" by the Sex Pistols alongside cuiTcnt tracks by Green 
Day and Moby. What emerges is an album that ran .sati.sfy Gen-Xers, Ys, 
and boomers, whether by re-membering a radical adolescence or living 
through one now. 

InIOULGK M K, PLEASE: Many have wondere<l or complained about the 
lack of contem|)orary cliks.sical masic either in the stores or on radio. Those 
complaining need to reailjust theii- thinking and by doing so will see that 
there' are- hundi-eds of new classical iJbums released every yeaj- — film scoi«i 
Sc^ores today are handled by specialty labels or smaller divisions of 
m^ors. They don't get much, if any, aij-play, and a composer's fame comes 
fiiim loyalists or c-olumns like this one. But remember, music we now her- 
ald as classical was merely commissioned for the media of the time. 
Mozart :md his jx-ers wrote scores to theatiiciil productions, ballets, live 
|»ifonTianc-c — the TV, film, and radio of their time. Now comiXKenn wiite 
for film and TV — ^the media of our time. In 20() years, chances are albums 
by Britney Spears and 'N Sync won't be acce.s.sed for playback neaiiy 
as often as the Uttle-.soUl and often-overlooked works by the people cre- 
ating some of the most beautiftii music of our time. Wh.y composere con- 
•stantly hiive to wonder whether or not their scores will end up on CDs is 
beyond this writer. Even a me<liocre score" can fill the car or house with 
better music than a bad pop album. 



COSTA 

(Continued from page Ij) 

i-ock, but at the .same time, I was 
writing soulful songs with har- 
monies. We tried to find a way to 
blend the two." 

Audiences got their first look at 
Costa vi'hen she performed on the 
last episode of HBO's Chris Rock 
Show, which aired last Nov. 24. 
Acconling to Costa, Rock (a friend 
of Trenier) had heard several tracks 
from the album and wanted Ccsta 
to do the show, but she was .still 
recording. Costa says of the coinci- 
dental meeting, "Right before his 
last show, we ran into him at a 
party, and he told us that we had to 
be on his last show, which was a 
week away." 

As early word-of-mouth builds. 
Virgin is putting the finishing touch- 
es on Costa's marketing camjiaign. 
She launched a promotional tour of 
seven major U.S. markets April 17, 
including a stop at the Coachella 
Festival April 28 in Indio, Calif. She 
just returned from a multi-city tour 
in Europe. On the R&B end, Virgin 
has also released a mix-tape sam- 
pler courtesy of D.I AM. 

Costa can also be heard on the 
soundtrack to the Ted Demme- 
directed film lilow. "Push & Pull," 
which also appears on her new 
album, is the only new song to 
appear on the soundtrack. "I had 
the music already, and then I met 
Ted and Amanda [Scheer-Dem- 
me]," Costa says of the song. 
"They were looking for the end 
song, and I saw the movie and was 
inspired to write the lyrics. It was 
one of the last songs we did for my 
album, .so I was craving something 
to write about." 

Although Virgin ships "Like a 
Feather" to all radio formats by 
mid- April, executives at the label 
know that they face an uphill bat- 
tle. "The response [to the single) 
has run the gamut," says Michael 
Plen, Virgin senior VP of promo- 
tion. "{They range] from 'I know 
this song — it's a smash' to 'It's odd, 
different, left of center.' It's gone 
the complete spectrum." 

That range of reaction doesn't 
trouble Plen. "We're building a 
cju^eer with Nikka," he says. "She is 
a career artist, much like the way 
Lenny [Kravitz] was on his first 
record. People didn't understand 
Lenny Kravitz on his first record. 
They thought he had a lot of in- 
fluences, and nobody could pigeon- 
hole him. We'll be serv icing to all for- 
mats and trying to find people who 
appreciate it for their formats. I'd 
rather find markets that break her 
than just formats that bre'ak her." 

KCRW Los Angeles has been 
playing tracks fi-om Eeerylindij Got 
Their Something since February. 
Costa also performe<l a live set with 
full band on the .station's Morning 
Becomes Eclectic. Tb Nic Harcourt, 
the show's host and the creative 
music director for KCRW, there is 
"a fresh energj' that comes through 
her music," he says. "A lot of stuff 
on radio now sounds the same — 
nothing (rops. The first thing that 
struck me was that the sound 
jumps out and winks at you." 



?Broadband Talent Net 



broad bandtalentnet.com 



The first professionally oriented virtual marketplace to promote unsigned and 
developing artists to the music industry and audiences worldwide. 



SHOWCASE YOUR TALENT ON 
BROADBAND TALENT NET FOR FREEl 

Broadband Talent Net celebrates a new web launch, and offers professional membership for 
FREE! Tailored to afford new artists and music companies with an 'industry strength' online 
presence, the Broadband Talent Net Membership provides all of the mgrcdients necessary lo 
promote your music to labels and fans online, all day, every day. worldwide. Applying is easy: 
Visit the site and upload your music today! 

for more information, visit w.v.v Li'i.,Hl'j."i'ii1r.il(.Titiri com.i'mr'r.hrr-.h.i: 



Favorite Artist Picks 



April 13, 2001 



The Most Popular New Talent On Broadband Talent Net 



ff A-list Gtrrire Weeks On 

1 Brickfoot Pop, Rock 21 

2 Sylvia Tosun Pop. Wortd Beat 

3 Christos Pop. Dance 

4 Alex2 Johnson Pop 

5 Les Hip Hop 

6 The Gregg Edwards Band Rock, Alternative 

7 Elysium Rock, Hard Rock 

8 Kelly Pop. Dance 

9 Rock Stars Hip Hop 

10 P.T.Grimm Weird 

Vitr^if 'nuin arc tMird on vntn cr,t tr* Brudband't K^tlf td online Mdittvcc <d' any ¥\M Itatuatd on 1W 
Voln fr. Iimitrd to w vntr pr- »<\ni ptt inn lop 10 poution n drtcrtninrd bi Iht «vf<aq( o> all •«trs rrcrvinl. 



Radio Plav Favorite Song Requests Aprin3,200l 



The Most Listened-to New Tracks On Broadband Talent Net 



# 


Composition, Arlisi 


Gtn>c Weeks On 


1 


Who's Your Daddy, Christos 


Pop, Dance 


4 


2 


Knowingly Confused. Redlyn 


Aliernattve, Rock 


2 


3 


Surprise Ending, Brickfoot 


Pop. Rock 


22 


4 


Backseat, Clove 


Pop, Rock 


10 


5 


Amuse. Wild Nine 


Alternative, Hard 


2 


6 


One Thing On My Mtnd, Mrs. Annthrob 


Blues. Rock 


2 


7 


Stanky On The Hangdown, Belty In Black 


Funk. Rock 


17 


8 


Quarta's Here, Quarta 


Hip Hop. R'n B 


1 


9 


Knockout, Bnckfoot 


Pop, Rock 


21 


10 


Storm Raging, Catherine Phoenix 


Pop, Country 


30 
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The Most Outstanding And Available Acts On Broadband Talent Net 



MARCUS 

There's a soulful, funky sound coming from Sweden. Marcus has got a smooth R 'n B vibe, 
and he's put it online! Visit Broadband Talent Net. and feel the chill down to your bones. 




For further artist details log on to www.broadbandtalentnet.com/niarcus 

Grnrc From Drah snuqht 

R 'n B Stockholm, Sweden Recording Contract. Management, Producer 



BILLBOARD MAY 5. 2001 



www.biIlboard.com 



l-oi clot.iils jboi.f Ihfsc r.nd othc up .ind cominq .Trti5t5 visit cur wi'bsitc at 



BILLBOARD'S | — | E >^TS E E K E R S ALBUM CHART 







WKS ON 
CHART 


COMPItEO FROM A NATIONAL SAMPLE Of RETAIL STORE, MASS MERCHANT, SOUOdScan* 
AND INTFRNET SALES REPORTS COLLECTED, COMPILED. AND PROVIDED Br llf if||1| 

ARTIST 5 2001 TITLE 

IMPRINT A NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OH EQUIVALENT TOR CASSETTECDl 




2 


3 


BOMD MB0 4G;091/0ECCA(t798C0) 


BORN 


CD 


NEW » 


RUSSELL WATSON Df crA Jfasfiqli 1 1 ; roi 


THE VOICE 


3 


1 


21 


NEW FOUND GLORY ORIVE THRU 1 123ja-MCA 18 98.12 981 


NEW FOUND GLORY 




i 


10 


TANTRIC MAVERICK 4797aWARNER 8R0S. (11.98 001 


TANTRIC 


S 


i 


2 


DJ SKRIBBLE BIG SEAT 3U6SLDND0K sine I1S 9BCDI ESSENTIAL SPRING BREAK - SUMMER 21301 


(D 


2i 


2 


MARK LOWRY spring house 42270 (11 9a'15.98) 


ON BROADWAY 


7 


3 


7 


ALIEN ANT FARM new NOIZE;DREAMW0RKS45029iTNTERSC0PE (8 


98/12 98) ANTHOLOGY 


8 


6 


20 


COLD FLIP/GEFFEN 4907261NTtRSC0PE (8 9a'l2 98) 13 WAYS TO BLEED ON STAGE 


CD 


19 


4 


ANASTACIA OAVLIGHT 6994a(EPIC (12.98 E(^17 98) 


NOT THAT KIND 


10 


; 


2 


SONICFLOOD GOTEE 72827 (15 98 CDI 


SONICPRAISE 


OD 




STEREOPHONICS V2 27092 (l.r98 CD) JUST ENOUGH EDUCATION TO PERFORM 


12 


13 


4 


CONIUNTO PMMAVERA fonovisa 6104 (e.9a'i2 981 


ANSIA DE AMAR 


13 


12 


17 


PAUUHA RUBIO A' universal latino S43319 (9 9ai6.98i 


PAULINA 


14 


11 


12 


NICKEL CREEK sugar hill 3909 (16 98 coi 


NICKEL CREEK 


15 


10 


51 


KEITH URBAN •CAPITOL (NASHVILLE) 97591 (10 9^16.98) 


KEITH URBAN 


IS 


14 


5 


MR. SHORT KHOP heavyweight 2150*/TVT do 9*16.98) 


DA KHOP SHOP 


17 


22 


21 


GOOD CHARLOTTE daylight 61452;EPIC(11 98 ECVU 98) 


GOOD CHARLOTTE 


11 


20 


5 


SKRAPE RCA6?93S(13 98CD) 


NEW KILLER AMERICA 


19 


15 


5 


BANDA EL RECODO FONOVISA 6102 (8.9a'I2.98) 


CONTIGO POR SIEMPRE... 


20 


16 


35 


SOULDECISION MCA 112361 (11 9&17 98) 


NO ONE DOES IT BETTER 


21 


30 


16 


BLUE MAN GROUP BLUE MAN GROUP 48613/VIRGIN (17 98 CD) 


AUDIO 


CD 


BEEHTRt 


JERRY RIVERA 1 ARI0LAB2955k«MG latin (1098(15.98) 


RIVERA 


23 


8 


34 


ZOEGIRL SPARROW 51734 115.98 CO) 


ZOEGIRL 


24 


25 


22 


VICENTE FERNANDEZ SONV DISCOS 84185 (9 98 EIV1!>.9«I HISTORIA DE UN IDOLO VOL. 1 


29 


31 


3 


THE OAYTON FAMILY PRESENTS SHOESTRING ovtROORE }t9VW (10 9a/16 m CROSS ADDICTED 



The HMTseeliefS chart lists the t>est selling titles tjy new and develocing artists, defined as Ihose wtio nave nevef appeared in the 
IOC 100 ol The Billboard 200 chart. When an album reaches this level, the album and the artist's sutisequent albums are immedi- 
ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD 'Asterisit indicates vmyl LP is 
available. ( ) Albums Mith the greatest sales gams, a 2001 . Billboard/BPI Communicatiwvs. 


26 


21 


46 


RASCAL FLATTS lyric STREET 16b01 KHOLIYWOOD 11 1 9W1 7 98) RASCAL FLATTS 


27 


35 


7 


KIM BURRELL tommy boy (mspii 1450TOMMY boy do 98.16 98) LIVE IN CONCERT 




NEW» 


HALFORD METAL-IS 85205rSANCTUARV 119.98 COI LIVE INSURRECTION 


29 


33 


6 


nUIilT^INI MC^ 1 123&4 18 9GVI2.981 blAltMLNI 


30 


18 


28 


Al 1 nt UnlVC-in GRAND ROYAL 49999r)nRGIN (9.98 CDI KCLHI lUhlbrllt^ (Jt L^UMMAIiLJ 


31 


24 


25 


JAMIE O'NEAL mercury (NASHVILLE) 1 70132 d 1 .9&(17.98) SHIVER 


32 


9 


2 


NICK CAVE AND THE BAD SEEDS MuTtSEPfitSE l80J4VrARNElt BROS 117 93 (X) NO MORE SHALL WE PART 




NEW» 


CTU U/A Dn UUCCDIC imcr \uamii' n i iididc rwic* 1 1 1 cidii c obi t^lJL 1 ID Dl ATIIUI IS4 
Oin WHrtLT WCCDIC MUbl WAN IIU IMrlKfc UOUb 1 1 1 Wlb 9B) OMt 1 1 U t^L^I IIYUIVT 


34 


27 


10 


LUPILLO RIVERA SANV discos 84276 (8.96 E(^ 13.98) DESPRECIADO 


rTF\ 


RE-EKTRY 


rUWUtKrl|i|latn REPUBLIC 54909ZUNIVEHSAL (8.98/12.98) L/UYootY riUMtStrs rIVt 


Lob; 


RE ENTRY 


GRUPOMANIA UNIVERSAL LATINO 013815 (9,9tV16 98) MANIA 2050 


37 


36 


4 


THE LIVING END reprise 4B063/WARNER BROS. (1 1-98 CD) ROLL ON 




46 


3 


DCTC VrtDM fni , .iiuia fo^ 1 1 .> nil rn /^ni SJI ICIPrrsDTU CkHnOIUIU/^ ACTED 

rt 1 1 TUKN (.OLUMBIA 6221&t,RG (12 98 EQ CD) tClUblt-tUK 1 M tMlUKINIIvljAr 1 tK 


39 


17 


34 


STACIE ORRICO FOREFRONT 25253 ( 1 1 9a'15.9BI GENUINE 


40 


38 


7 


DAU DLJT J\JC. WHA1 IF ibA^E-L/Lbl IK 115 98 iMi intDLol (Jr r IStto 1 ILL MCuMMIA 




RE-Elim 


ST GERMAIN blue note 251 14*/CAPIT0L 1 16.98 CD) TOURIST 


42 


29 


24 


RACHAEL LAMPA word 6l06aEPic i U.98 E(^16.98) LIVE FOR YOU 


43 


37 


5 


LFT CHURCH CHOIR/HEZEKIAH WALKER VERITY 43157 (109*16 98) LOVE IS LIVE! 


CD 


RE-EHTRr 


SUM 41 BIGRIGTSLAND542419TDJMG(12g8CD) HALF HOUR OF POWER 




NEW» 


JEFFREY GAINES ARTEMIS 751071 (1 7 98 COI ALWAYS BE 


® 


RE-EHTRT 


TIM JANIS TIM jANis ensemble 1103(17 98 00) WATER'S EDGE 


47 


40 


5 


OLD 97'S tLtKTHA 6253LEEG(17 98CDl SATELLITE RIDES 


QD 


NEW» 


im -wcxooiiior jOHicsai i iw spmirun voicts tmmxsKm raeuiE lo ouariii imics imt i 


49 


42 


27 


KURT CARR t THE KURT CARR SINGERS oospo CERTTiic <907<7TRTERsa)Pt :lo W15 «i AWESOME WONDER 


SO 


41 


10 


AZULAZUL SONY DISCOS 83941 (10 98 Ea/t6 981 EL SAPO 



BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART • BY CARLA HAY 



tSHAM RETURNS: Hi|>- 
hop artist Esham has been 
long establishetl as a solo 
artist, having charted with 
several albums over the past 
few years. The former 
member of NATAS returns 




State Of Bliss. Detroit 
rock banij Bliss 66 had its 
debut album. Trip to the 
13th. produced by hitmak- 
er Glen Ballard (Alanis 
Morissette, Dave 
Matthews Band). The 
album, due May 29 on 
Epic Records, features 
first single "Sooner or 
Later." Lead singer 
Cheyenne Goff says the 
band members are "very 
spiritual." Bliss 66 is cur- 
rently on a U.S. tour. 



with his new solo set, 
Tiun/iies, due for release 
.lime li) on Overcore Records. 

Two of Esham's previous 
albums have been hits on 
the Top R&K/Hii>-Hop Al- 
bums chart: 1996's Dead 



FUiwerz reached No. 38, 
while 1997's Bnice Wayne 
Gotham City 1987 got to 
No. 57. 

Esham's strongest re- 
gional sales ba.se is the East 
North Central Region, 
according to SoundScan. 
Both of the above albums 
found a place on the East 
North Central chart, as did 
his 1999 album. Mail Domi- 
tiaiivv, which reached No. G. 

Esham will be a featured 
performer on the 
Warped and Wat- 
cha tours this sum- 
mer. Tour dates 
include June 22 in 
Phoenbt, June 29 in 
Los Angeles, June 
30 in San F'rancisco, 
July 7 in Salt Lake 
City. July 11 in St. 
Louis, July 14 in 
Minneapolis, and 
July 18 in Nashville. 

Doves soar- 
ing; Critically ac- 
claimtxl British band 
Doves may be get- 
ting a second wind 
in U.S. .sales for the 
album Lost Souls (Astral- 
werks/Virgin Records), 
released last year. The 
album's current single, 
"Catch the Sun," is picking 
up airplay on .several mod- 
em rock stations around the 
U.S., including KWOD 
Sacramento, Calif.; WWW 



Rank This. Ranking Roger 
(former member of '80s bands 
the English Beat and General 
Public) returns to the spotlight 
with his new solo album, 
Inside My Head, due f^ay 1 5 
on Paras Recordings. He 
describes the album— which 
mixes reggae, ska, dance, and 
pop— as "forward-thinking and 
positive." 



REGIONAL HEATSEEKERS NO Is 



MOUNTAIN 
BliM Man Group, Audio 



NORTHEAST 
DJ ftriUilt. IhmM SpUg liMt - SMiMiaill 




EAST NORTH CENTRAL 
TanlTic, Tantric 




"1 



WEST NORTH CENTRAL 
SoilDeciskxi, No One Dot II MHw 



PACIFIC 

NMrFoundGlory, M«w Found G/ory 



lJ 



MIDDLE ATLANTIC 
U SbUk, biHlU (Kiig kHl - Sinintf Ml 



SOUTH ATLANTIC 
Bond, Bom 



SOUTH CENTRAL 
Charlift Robison, Step Ittght 



HI Up] JL\ 



THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by new and developing artists. 


EAST NORTH CENTRAL 

1. Ta«nc T,ini7.c 

2. Ruudi Wibon The Vcact: 

3. Cald n W^/s Id ti>e«t On Siage 

4. Bond Bom 

5. Thr Diyle* Fm^ii Pmtob SkonttMi Ctioa A:iA:lii: 

6. Nrw FDuml Glory New Found Glofy 

7. Allen Ant T»m Mtrnio^ 

S. M>. Short Khop Da Khop Shop 
9. DJ SbMIt farrUd Spiwg BraM Sumrrxr 200'. 
10. Shnpe Nnv KiIIm America 


SOUTH ATLANTIC 

1. Bond Bui'i 

2. New Found Gtary NeM Fourx] Gury 

3. ftumll Wirtwn fVr Vaice 

4. Tantric Tanittc 

5. Nickel Creek N<i«l Cre«h 

6. HiNy Dunbar To Si Me Erwnors 

7. RmEiMnoI^ iCUSctoolStflrlMeMOubU 
B. CoU 13 WayTi To Bleed On Stage 

9. ABen M Farm ANTholog^ 

10. DJ StoMk t&wnbal Spnng Brnt - Stiinmc* iK\ 



Savannah. Ga.; WEQX 
Albany, N.Y.: and KNDD 
Seattle. 

iMst Souls wa.s nominat- 
ed last year for the Tech- 
nics Mercury Music Prize, 
which honors outstanding 
U.K. and Irish albums. 
MTV2 has been playing the 
video for "Catch the Sun." 

Roots-rock rev- 

I VA L: Veteran roots-rock- 
ers the Radiators are back 
with then- new .self- 
titled album, which 
wa.s i-elease<l April 
24 on Rattlesby 
Records. The set 
was produced by 
Jim Gaines (San- 
tana, Journey). 

The Radiators 
have embarked on 
a U.S. tour in sup- 
|M)rt of the album, 
which will include 
' a high-profile May 
6 performance at 
the New Orleans 
Jazz and Heritage 
Fe.stival. 

Other tour dates 
are May 25 in 
Nashville, June 14 in St. 
Louis, June 16 in Chicago, 
June 2!)-H0 in Minneapolis, 
July 1 in Milwaukee, and 
Aug. 26 in Chicago. 

0 RGAN IC DANCE: 
Organic Audio (the stage 
name of British dance 



music artist Andy Spence) 

makes an impressive show- 
ing with the album Last 
One Home, released April 
17 in the U.S. on Nett\*'crk 
America. The album, which 
came out in the U.K. on 
Tummy Touch Records, 
has earned rave reviews 
from critics. Alternative 
Press magazine named 
Organic Audio one of the 



Garces' 'Dare.' Dare to 
Love is the debut album of 
contemporaty Christian 
singer lleana Garces. The 
songstress has been hon- 
ing her skills since she 
was a child, singing in 
church and as a backup 
singer on various albums. 
Garces says that Dare to 
Love (due May 29 on One 
Voice/Provident Music) is 
a message for people to 
"love again, even after 
we've been hurt." 



"100 new bands you need 
to know in 2001" in its 
March issue. 
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it RICKY IAN GORDON 

Bright Eyed Joy: Son{s by Richy Ian Gordon 

PRnDIJCFH t[iii'nlv KrA'.Kf^i 
Nonesuch 79626 

Comixwer Ricky Ian Gordon's sonps have 
been widely reconled, but Hnghl Eyed 
Joy is the first ditw: devoted entirely to 
hi« muMic — ttpare, piano-driven works 
(hat blur the line between opera and art 
sonffs. I>eppered with j:izz-flavored dinso- 
nunt chonls. Here, Gordon sets verse by 
such writers as Langston Hughes. 
Dorothy Parker, and Kdna .St. Vincent 
Millay to music, deflly using his arrange- 
menta to augment the poems' emotional 
impact rather than compete with the 
texts, (lordon's musical influences are 
evident: The sultry arranj^ement for 
Hughes' "Love Song for I.ucinda" — \w.t- 
formed by Audra McDonald and Darius 
deHaas — is reminiscent of (krshwin's 
I'orgy and Hens, while a wr>' interpnrta- 
lion of Parker's "R^^um^*" echoes Sond- 
heim's flair for comic timing, which 
singers Judy Blazer and Chris TVakas 
exploit. Gordon is already esteemed by 
prominent performers, sevend of whom 
lend their voices to this disc; Bright Eyed 
Joy should make him a favorite with hs- 
teners, too. — WH 

•k J£B LOY NICHOLS 
Just What Time It Is 

PRODUCERS Jctj Lay Nwhols. Wiyw NunOT, and 
Ewiii Pcarwti 
Ryke/Roaili Trade t0605 

Dating back to his first release — 1990's 
A'o Eaity Way (with the Fellow TVav- 
ellers, on Okra/Rough TVade) — Jeb Loy 
Nichols has always sought to reconcile 
the classic riffs of Memphis-style '70s 
soul with his love of Jamaican music. 
(Nichols' artworic adorns many reggae 
reissues on the Pressure Sounds label.) 
These passions unite in an unaffected, 
ap[X'aIing manner on J nut What Time It 



GRAM PARSONS 

Sacred Heads & Fallen Aii|alt: The Gran 
Parsons Antkolon 

COMPIOTION PfiOOUCERS: Jamn Austin. Patrick 
U<lligan. ana Gary Stewart 
Mlim R2 76780 

ITic influence of (iram Parsons has never 
waned, even in the neariy three decades 
since his untimt^ly death in UfT.i. FVirty- 
wx of the-se reasons are compiled in this 
two-disc antholtqo't encomitass 
his entire career, from his gruundbreuk- 
ing work with the International Sul^na- 
rine Band and his membership in the 
Byrds and the Kljing Burrito Brothere to 
his final sok) recorriings. TTie set includes 
claiwic origiruds that have been covered 
by evor>'onf from Klvls ( "osuJlo ("Hot 
Burrito #1") and Yo I.^ Tbngo ("How 
Much I've Lied") to Whiskeytown ("A 
Song for You") and the Cowboy Junkies 



SPOTLIGHT 




ULTRA NATS 
Stranger TTbr fiction 

PRODUCERS various 
StrlcHy Rhytlini 33S 

Since debuting on dancefloors 
with "It's Over Now" 12 years ago, 
singer/songwriter Ultra Nate has 
made a conscious effort to break 
down the borders that have separat- 
e<i club music from R&B and pop. 
On the artist's fourth album, the 
sterling Stranger Thntt Fiction, a 
variety of dancefioor rhythms — 
encomiHissing house, 2-step, disco, 
and drum'n'bass — become one with 
elements of alt-leaning pop and 
acoustic soul. By being musically 
inclusive and adventurous, Nat6 has 
created a sublime aui'al experience. 
Helping her push the musical enve- 
lope is a st«Uar lineup of producers, 
songwriters, and musicians, includ- 
ing Lenny Kravitz, Nona Hendryx, 
N'Dea Davenport, Amthor & Blood- 
shy. Nick Nice & Anders Barren, 
Attica Blues, Gerry Deveaux, 4- 
Herft. and Brian Alexander Morgan. 
Highlights include "Ain't Looking 
for Nothing," "Get It Up (The Feel- 
ing)." "Desire." "Eternal," "Break- 
fast for Two," and "Ghost," a touch- 
ing tale of optimism. — MF 



h. One would have to reach back to 
Willie Mitchell's productions for the Hi 
label or to J J. Cale's best solo albums to 
find an adequate comparison for the 
beguiling, deceptively laid-back atmos- 
phere that Nichols conjures. The album 
oiwner, "Heaven Kighl Here," is an irre- 
sistible invitJilion to hangout in Nichols" 
backyard, and it sets the prevailing tone. 
Its verses are sung with a Caribbean lilt, 
as electric piano and programmed beats 
spar with Nichols' acoustic strumming, 
leading up to a perfect sing-along chorus. 
Though an instrument of limited range, 
Nichols' voice is |H)sses.sed of whole- 
wheat charm and sufficient nuance to 




("Ooh I Jis Vegas"). That's not to mentwn 
Kmmylou Harris. Parsons' star prot^ 
and duct partner, who is well-represenUwl 
on such late-career cuts as "I/ive Hurt*." 



SPOTLIGHT 

srtm NICKS 

Trouble In Shangri-La 

PRODUCERS various 
Repriie 47872 

Nicks' first solo set in five years 
positions the rock legend as this 
year's comeback equivalent to Car- 
los Santana. Offering her strongest 
material since her 1982 landmark, 
Bella Donna, Nicks is radiant as she 
vamps through guitar-charged rock- 
ers that deftly balance her signature 
poetry with sticky pop hooks. While 
much ado will be made of the glit- 
L^if:-' ^ nil ShiiJKjri-Ija — includ- 




ing Sheryl Crow (who also produc- 
ed five cuts), Macy Gray, Sarah 
McLachlan, and Natalie Maines of 
Dixie Chicks — none pulls the listen- 
er's ear away from Nicks. Itather, 
they quietly complement her, seem- 
ingly approaching the set as fans 
paying homage. Radio programmers 
are embracing the fine first two sin- 
gles, "Planets of the Universe" and 
"Every Day," although there are 
even better tunes: the white- knuck- 
led anthem "Fall From Grace," the 
sweetly introspective "It's Only 
Love," and the elegant, piano-laced 
ballad "Love Is." A stellar return 
for a true rock original. — LF 



keep poignant numbers, such as "She 
Reminded Me." from lapsing into cliche. 
Even" summer needs albums as good as 
this.— «BH 

-k ANASTACU 
Not Thai Kind 

PRODUCERS ^rmus 
DaylicM /Epic 69948 

After garnering critical and commercial 
success overseas, Anastacia finally hits 
stateside with her Daylight/Epic debut. 
Xnt That Kind, originally scheduled for 
release more than a year ago, mixes up 
poj). dance, rock, and R&B. The title 
track is a prime example of the 



VITAL REISSUES* 

"Ooh Las Vegas," and "In My Hour of 
DarkiiesR." Unissued tracks and attema- 
tive versions are also included. Altogeth- 
er, the aiUedion shows how Par>M)ns did 
much to make it OK for rockers to like 
countrj- music, paxing the wa>' for any 
number of more successful but lesser 
countn,'/rock acts. Iixleed, from the soul- 
ftil evidence here, it's easy to hear why he 
has maintained his hokl m succeeding 
generations of alt-country fans.— JB 

EMMYLOU HARRIS 

Aniholonr: The Waner/Reprifc Years 

ClOMI'llAIiON eRODUCER: Patrick Milligan 
Rtiino R2 7670S 

Retrospectives like this two-disc, 44-song 
anthology usuidly culminate a celebrated 
artist's career, but 1999 Billboard Century 
Award honoree Emmylou Harris' tenure 
us gtang stronger than ever with her 



SPOTLIGHT 




DESTINY^ CHKO 
Survivor 

PRODUCERS: waiious 
Coiumtlia 61063 

More than just survive, the ladies of 
Destiny's Child still seem primed to 
thrive atop the charts with their lat- 
est album. Surviiwr. TVo years, 
three extricated members, and 
more than 7 million album sales 
after the sophomore The Wriiing'x 
on the Wall, Beyonc^ Knowtes. 
Kelly Rowland, and Michelle 
Williams seem to have weathered 
the storm and are none the worse 
for wear. The album's title track — 
and lead single — proves just that 
with its in-your-face lyric and dra- 
matic production, courtesy of 
Knowles. Other uptempo gems 
include "Bootylicious," the radio- 
ready second single, and "Nasty 
Girl." Known for their danceable 
ditties, the Houston-based trio also 
offer some beautiful ballads. The 
lush "Dangerously in Love" and 
"Emotion," a cover of the Samantha 
E^ng classic, both evoke the group's 
depth. The trio even tackles the 
hot -button topic of domestic vio- 
lence and abuse on "The Story of 
Beauty."— J2ff 



songstress' ability to blend these vari- 
ous genres into her own .sonic joyride — 
as is the funky, spunky "I'm Outta 
Love." which moves and grooves with a 
spirit all its own. Despite the prepon- 
derance of uptempo tracks, the New 
York native also knows how to knock 
out the power ballads, such as "Who's 
Gonna Stop the Rain" and "Late Last 
Night." Unfortunately, the singer's 
eclectic sound may work against her 
with those who look to easily categorize 
artists in one genre. Having been 
revised, with the addition of four new 
tracks, Kot That Kind still spotlights a 
diva on the rise. — RH 



Emmylou Harris 

A \ T IM) I. 0 G Y 

THt W* I H t I I IT t I St TEAKS 




recent Nonesuch album. Red Dirt Girl. 
And that only makes this Rhino set more 
timely. White not as complete as the 1996 
three-flisc boxed set Portraits, it effec- 



6. LOVE & SPECIAL SAUCE 
Die Electric Mile 

PRODUCERS Ct-ni D Bcueddlo, Mrf:fijiel BafCicfo. and 
G Low & Special Sauce 
OkaMilic 61420 

On his fifth and most confident album 
yet, G. Love continues marrying rootsy 
blues with modern infiuences in the 
church of hip-hop; this time out. he 
adds touches of classic rock and psy- 
chedelia, among other references. The 
opening track, "Unified," shows G. 
Love going to Jamaica; over a bouncy 
ska rhythm, he chants a socially con- 
scious plea for one-world unity (only to 
conclude that "the world is not ready"). 
From there he moves to New Orleans, 
with creeping funk that recalls Dr. 
John's "Walk on Gilded Splinters." On 
"Night of the Living Dead." Zeppelin 
meets zydeco before the tune lurches 
into a Jerry Garcia-like pop tune that 
evokes the Dead of the song's title. 
"Hopeless" finds G. Love rapping defi- 
antly over a rock track that suggests 
Jefferson Airplane with a vaguely Indi- 
an slant. And the closing "Sarah's 
Song" is a straight bluegrass love song, 
complete with pedal steel. Young fans 
will no doubt gravitate to "Parasite." 
on which G. Love's swaggering rap 
cuts across an organic Beastie-Boys- 
imitating-the-Meters-style jam of B-3 
organ and loopy guitar. There's a lot of 
meat on this record, and G. Love 
.^serves it with effortless, streetwise 
flair.— 5/1 

LLOYD COLE & THE NEGATIVES 
The Negatives 

PRODUCER Lloyd Cole 
March 60045 

During the 'HOs, Lloyd Cole was the 
thinking-teen's heartthrob, effective- 
ly waxing sensitive and poetic over 
jangly guitar-pop melodies. Although 
he has hardly been dormant since 
then — putting out some edgj' early- 
'90s solo discs — Cole hasn't offered 
anything nearly as sweet or as acces- 
sible as his work with the Commo- 
tions until forming the Negatives. 
With this new band (which features 
Jill Sobule and former Dambuilders 
bassist Dave Derby), ('ole is once 
again playing the brooding romeo, 
proving that he still has a flair for 
crafting clever (and often more than 
that) love songs. That said, little of 
The Xegativex sounds like contempo- 
rary radio fodder. Rather, it's the 
kind of album that Cole die-hards 
will warmly embrace. With a little 
luck, that will spill over into the 
mainstream and develop some 
deservedly positive word-of-moulh. 
Distributed by At-Source/WAR.— LF 
(Continued ov next page) 



tively traces the angelic country singer's 
output from when she was the "Blue Ken- 
tuck>' Giri," to use the title of her 1979 
countrj' hit. All the (»ther ethereally beau- 
tiful hits are here — including the prized 
duets with Roy Orbison ("ITiat Lovin' 
You Keelin' Again") anil Don Williams 
("If I Nee<ie<i You"), as well as the Har- 
ris/Dolly Parton/Linda Ronstadt 7ho ver- 
sion of 'Tb Know Him Is to Love Him." 
Collectors will also appreciate the inclu- 
Mun of tracks llial hereWfore haven't 
been availabte domestically on CD, such 
as B-sides "Fools Thin Aii^' and "Precious 
I>ove." Since the stmt's conti^nts artt from 
Harris" own recordings, her important 
contributions to mentor Gram Parsons' 
discs lire missing. But this early Harris 
career gap is bridge<I in the aforemen- 
tioned conLemporaneous Parsons antholo- 
gy from Rhino.-T/B 



EDHTRIRHTIIRS' ^^^^^ Aiges, Bradley Bambarger, Jim Be$$man, Leila Cobo, Larry Flick, Rashuan Hall, Richard B. Henderson, Wayne Hoffman, Michael Paoletta. Philip van VIeck. Ray Waddell. 

■UnilimillllU* SPOTLIGHT: Releases deemed by Ihe review editors to deserve special attention on the basis of musical merit and'or Billboard ctiart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest. 
and outstanding collections ol works by one or more artists. PICKS (►); New release5 predicted to hit the top half of the chart in the correspondtng format. CRITICS' CHOICES (*): New releases, regardless of ctiart potential, higtily recommended twcause of their 
musical merit. MUSIC TO MY EARS (J^): New releases deemed Picks that were featured in the Music to My Ears column as being among ifre most significant records ol \he year. All albums commercially available in the U S are eligible Send review copies to 
Micfiael Paoletta (Billboard. 770 Broadway. 6tti floor. New York. N.Y. 10003). or to the writers in the appropriate bureaus. 
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^ TIM McGRAW 
Sb( This Circus Down 

PRODUCfRS: Byron Gallirrvae. James Stroud, and Tim 
Cart 787 1 1 

While Tim McGniw has hinted at a more 
rootay. aggressive approach for his sev- 
enth ('urb album. Set TAi-s Circus Doivn 
is largely populated with the tj-pe of 
slick, radio- friendly matenul that made 
him a countn,- superstar. MtKiraw can 
ride non-threatening, Hghtweight mate- 
rial, such as the overwrought "The Cow- 
boy in Me" and ultra -contempordi->' "Tel- 
luriiie" to the top of the charts without 
breaking a sweat, and the reflective, 
midtempo title cut is a perfect match for 
both his life and abilities. But when 
McGraw take.s chances, he soars. High- 
lighted by spirited production and nifty 
chord changes. "Angel Boy" examines 
spirituality, and Mc<jraw"s hangtlog 
deUvery on the rootsy "Forget About 
Us." while certainly derivative of Bruce 
Springsteen, is nevertheless effective. 
"Let Me Love You" smolders, propelled 
hy a sturdy guitar workout. But the 
record's peak is on the Bi-uce Robison- 
iwnned "Angry All the Time" iwith har- 
mony vocals by Faith Hill ), on which 
McOraw showcases some of his finest 
skills as an interpreter to date. It's on 
this stellar cut that he earns his super- 
star stripes.— RH' 

HAYSEED DIXIE 

A Hillbilly Tribute to AC/DC 

PRODUCER rit: nsled 
OualbHifl 803020 

Recognizing the obvious connection 
between Aussie arena rockers A(7D(' 
and bluegrass music. Hayseed Dixie 
rambles wildly through the best-selling 
band's best-known material. Often 
hilarious, the concept works better 
than one might expect, with mandolins, 
fiddles, dobros, banjo, and acoustic gui- 
tar tackling AC/DC's "three chorfis and 
a cloud of dust" approach. "Highway to 
Hell" is a peppy (litty. and, in the Hay- 
."ieeds" hands, "You Shook Me All Night 
Long" is a relaxed backporch anthem 
that thematically transcends borders 
both musical and geographical. Cere- 
bral exercises like "Let's (Jet It Up" 
and "Big Balls" should go over like 
gangbusters at keg parties, a rousing 
chorus of "oinks" punctuate a thumping 
take on "T,N*.T.," and the deep senti- 
ment of "Back in Black" thrives in an 
acoustic setting. Whoever these guys 
are. they can pick like bandits, and 
while it's hard to imagine how this proj- 
ect was ever green-lighted, it's still a 
heck ofalut offun.— RW 



it NICKOUS PAYTON 
Dear Louis 

PRODUCfR Niii.i>iiis PaytQfi 
Verve 314 549 419 

Louis Armstrong not only set the bench- 
mark for jazz soloing for all who would 
follow — he ai.s« made sure everyone 
around him had a good lime. On his 
sixth album, young New Orleans tnim- 
I>eter Paj-ton salutes Satchmo with a 
musical love letter that will shock some 
purists, as it pushes the envelope and 
e.«chews the predictable. Paying tribute 
in spirit rather than in style. Payton ex- 
tends his arranging skills while serving 
up a platter that's as exuberant as it is 
adventurous. For the dancers in the 
house, there's a hefty dose of Cuban 
.sal.sa mixetl in with the brassy bop: 
"Hello, Dolly!" opens with a Peanuts- 
style piano cadence, then turns into a 
soft bed of horns before morphing into a 
hard Latin shuffle. Payton augments his 
fiery but lyrical trumpeting with his 
vocal debut, airing an umierstate<i. 
clear-voiced tenor. When he needs a 
saucy growl, he calls on Dr. John, who 
makes several appearances, including a 



duet with Dianne Reeves. Toward the 
end. things get more straightforwanl: 
"Tiger Rag" updates the .second-line 
stomp; "West Knd Blues" includes a 
familiar horn quote along with the 
bluesy B-3 orpin. The album's center- 
piece is the title track, a Payton origi- 
nal — a biuesy bidlad in which Payton's 
horn rings out with a delicacy that 
would've made Pops pi*oud. — SA 

•k XERMTT RUFFINS 
1533 St Philip Slreel 

PROOUCER Tr*;rv rii-»-mjin 

B»in Stieet Records 0103 

Unlike Nicholas Payton, who honors 
Armstrong's influence without imitating 
his style, Crescent City trumpeter Ker- 
mit Ruffins invokes the ghost of Satch- 
mo with evepfthing he plays. From first 
note to last, this is a joyful ode to New 
Orleans tradition — all bouncy swing and 
slap-happy charm. You can hear the 
smile and wink in Ruffins' sandpaper 
croon, just as in his hero's. Except f(]r a 
kazoo solo on "Tiltie" and the occasional 
jazzbo scat, there's nothing hokey about 
this collection of old standards and a 
couple of Ruffins originals. It's a loving, 
soulful example of the sounds you can 
hear any night of the week in New- 
Orleans. Only trombonist Corey Henry 
from Ruffins' touring bami makes this 
session; the rest of the players are an 
all-.star assemblage of Big Easy session 
cats (but Ruffins more than holds his 
own on his horn). For those in search of 
a blast from the past, this is it. Contact: 

m-i-iH2-m)2.—sA 



US5ETTE 
Lissette En Vivo! 

PRODUCER Lissene 
tatinun Musk/DLN Dtttribullon 3491 1 
In a career that spans more than 25 
albums. Lissette had, until now. never 
released a live album. Liititette eu Viro! 
seeks to remedy this by including two 
full-length CDs that contain three 
greatest-hits medleys. The wealth of 
material is admirable, as is Lissette's 
consistently strong voice and her 
range of emotions. Kn Vivo! also 
serves as a sort of musical map of 
Latin pop from the '70s to the 'OAs, 
with material that ranges from corny 
to incisive. The unevenness has to do 
with trying to fit such an extensive, 
productive career in one package. Lis- 
sette fans will consider this to be an 
almost definitive collection, but neo- 
lihytes might be overwhelmed.— 



WORLD MUSIC 



■k RADIO TARIFA 
Cnizando el Rio 

PROOUCERS. Vincent Ma mo. &enj»mtn Escwili. and 

World Circuit/Nonesuch 79629 

Tarifa is the southernmost point on the 
Iberian peninsula, making it the key 
point between Europe and Africa. The 
band name Radio Tarifa is a recogni- 
tion of this i)roximity and the musical 
influences that have flowed back and 
forth between North Africa and Spain 
for a thousand years. The sound of the 
Tarifa trio— Vincent MoUno. Benjamin 
Escoriza, and Fain S. Duenas — feeds 
off Moorish. Jewish. African, and fla- 
menco traditions, with the instrumen- 
tation encompassing everything from 
hagpiiws and electric guitars to the 
African balafon. Moroccan banjo, lute, 
and da rh Ilk a. From this blur of influ- 
ences and medieval-to-mo<iern instru- 
ments comes truly exhilarating music. 
The dynamic polyrhythms of"Pal8s 
Negras" (including the dancing feet of 
■Joaquin Ruiz), the (iypsy spontaneity 
of the title track (a tango from Malaga, 
Spain), and the irresistible vitality of 
the flamenco Columbiana number 
"Osii" spark the imagination and mir- 
ror the Mediterranean exoticism that's 
the ruling vibe of this extraordinar>' 
album.— /•n' 



if RASHA 
Let Me Be 

PRODUCER: PMxi Pascual 
Hubeeecra 1103 

Ra.^ha's captivating voice takes a mod- 
ernist excursion with Z,ell Me Be. The 
Sudan-born singer's recording career 
took off in I99S with the release of 
Sitruia II if/at, a debut that leane<l heav- 
ily on traditional Sudanese music and 
was a hit in Europe. Let Me Be is a 
marked departure from that style. 
The musical arrangements borrow 
freely from blues, jazz, and pop 
styles — more Europop than world- 
beat — and less from North African 
styles and rhythms. Rasha wrote the 
lyrics for all 1 1 songs, and her main 
preoccupation is the state of her 
homeland. "Ummi" is very much in the 
Arabic modal style, but it's an excep- 
tion. The bluesy vibe of the defiant 
title track, the pop arrangements of 
"Bloody Kingdom," the feminist cau- 
tionary tale "My Girl," and the fla- 
menco-jazz groove of "Ash'ab" — 
another angry lyric couched in a 
deceptively pleasant arrangement — 
are more typical of the musical sensi- 
bility that defines Let Me Be.—PW 



DEBBIE 0AV1ES 
Love the Game 

PRODUCER. Duke RnC.liafd 
Shanachia 9030 

This is Debbie Davies' sixth album — her 
thirti for Shanachie — and at this junc- 
ture. Love the Game can be taken as a 
r^sum^ of not only what Davies has to 
offer as a blues player but what lies 
beyond her abilities (and those of many 
contemporary blues artists). She is. 
first and last, a guitarist. Everj^thing 
el.se she does — singing, writing tunes — 
is the bj-product of having to front a 
band. The slow blues "Down in the 
'n-enches" is a prime example of the 
problems here: The groove is there, but 
the song, an original number, is a string 
of cliches; the lead guitar is both taste- 
ful and articulate, but Davies' vocal is 
onlinan,': she would come off better 
behind a strong singer. "Can't Find the 
Blues." another Davies original, offers 
the same upside and downside. Her best 
material usually comes from other writ- 
ers, .such as "Was Ya Blue," written by 
Don Castagno. her drummer, or when 
she collaborates on tunes with Castag- 
no. as on "I'm Just Your Fool." — PW 



CLASSICAL 



it MASTERPIECES FOR OBOE 
Lajos Lencses, oboe; Stuttgart Radio Symphony 
Orchestra/Sir Neville Marriner, Bernhard Giiller, Uriel 
Segal, Werner Andreas Albeit 

PRODUCERS Pelef LMnee'. AtKWea* Pfiemei, and 
Wottgang RMie 
HjiRnin Claitic 93.02S 

The latest in Hdnssler's "Faszination- 
musik" line of Southwest German 
Radio recordings, this set of broadcast 
performances taped from \9ii2-91 goes 
beyond its mildly generic title to offer 
some ravishing and rarely heard music. 
The disc indeed features masterpieces 
for oboe but not the usual suspects, 
in.<lead ranging far and wide — from 
Frenchman Charles Koechlin's post- 
Ravelian Nine Movements for Oboe 
and Piano (1942) and Richard Strauss' 
nostalgic Oboe Concerto ("45) to Bemd 
Alois Zimmerman's acerbic Concerto 
for Oboe and Small Orchestra ('52) and 
Benjamin Britten's orchestration of 
"The Lute Scmg" from his opera Glon- 
ana ('54). Celebrating 30 years with the 
Stuttgart Radio Symphony this spring 
is soloist Lajos Lencses, who negoti- 
ates the varying idioms with lyrical 
aplomb. Among many highly accessible, 
alluring moments here are the songful 
slow items in the Koechlin .set and the 
gravely beautiful Britten piece. The 
(Jerman Hiinssler label is distributed in 
the U.S. by Collegium and in the U.K. 
by Select.— BB 



ON * STAG E 



LOVE. lANIS 

Viltaee Thealei. New TorK 

Jani.s Joplin wa.s sufh a big 
star that it now lakes two 
w^omcn to fill ht-r shoes. 

In the off-Hroadway show 
Lore, Jatiis, the eponymous role 
has been s|)lit in two. A spealier 
reads aloud from letters that 
•loplin wrote to her parents, 
alternatini; with a singer who 
])eiforms neai'ly 20 songs associ- 
ated witli tlie star. 

The idea is to depict the two 
sides of .loplin's hfe, her private 
and her public faces. But this 
isn't always successful; together, 
the tw;o halves add up to less 
than a coher- 
ent whole. And 
when both |ier- 
formers take 
the stage at 
the same time, 
in identical 
costumes — 
feathers in 
their hair, 
rose-colored 
glasses on 
their noses — it 
can look like a 
psychedelic 
drag show. 

t' a t h e r i n e 
Curtin reads 
the letters- 
dating from 
.loplin's rise to 
stanloni in the 
mid-'lids until her death in 1970 
of a drug overdose — adding seg- 
ments from interviews to flesh 
out the story. The magnetic 
Curtin keeps Joplin's contradic- 
tory traits intact: She is shy but 
ambitious, awkward yet poised, 
cocky but insecure. 

.iVlthough the letters leave 
gaps in .Joplin's life story, they 
lend the show a warm, personal 
perspective. When she drops 
out of college and moves to San 
Francisco to audition for a band, 
.loplin writes, "I'm not at all 
.sold on the idea of becoming a 
poor-man's Cher." .Just a few 
years later, though, she boasts 
that she has become "the Bar- 
bra Streisand of the hippies." 
Despite Joplin's growing 
renown, the intimate details of 
the letters show that she 
remains down to earth; who 
could imagine the star asking 
her parents for a Betty Crock- 
er cookbook for Christmas? 

If the narrative gives the 
audience some insight into 
,Joplin's personal life, it's the 
music that gets people clapping 
in their seats. Cathy Richardson 
takes the role of ,Jflplin the 
singer. (To mitigate the vocal 
strain of singing like .Joplin 
every night, Kichardson alter- 




Catherlne Curtin. sitting, and Cathy 
Richardson in Love. Janis. 



nates performances with Andra 
Mitrovich.) 

Backed by an energetic rock 
band. Richanlson faces the Her- 
culean task of performing as 
.Joplin did, without falling into 
the trap of simple imperson- 
ation. Richardson's voice is 
strong enough to carry the 
songs, but it's not quite right: 
It's too pretty and lacks the 
bluesy grit of Joplin's gi'owl. A 
charismatic stage presence, 
Kichardson skillfully mimics 
Joplin's body movements, but 
comes across as too studied and 
deliberate — cpiite the opposite of 
.loplin's un-self-conseious, pas- 
sionate presentation. 

In some ways, 
it Ls more im[)or- 
tant to capture 
.loplin's energy' 
t han to match 
lier look, voice, 
or gestures, 
Curtin under- 
stands this in- 
s t i n ct i ve ly. 
R i c h ar<l son 
gets it right 
when she plays 
autoharp and 
sings "What 
( ; o o d C a n 
Urinkin' Do," 
and she blows 
Llie audience 
away in the 
.•\ct I closer, 

"Ball & Chain." 

Elsewhere, though, Richardson 
seems more c-oncei-ned with hitting 
the right notes than with what's 
going on inside. 

The real Joplin had other pri- 
orities, as is evident on tlie Lofc, 
Jania companitm album. (Not a 
true cast album, Columbia/ 
Legacy's recording features 
Curtin reading the same letters 
she reads onstage, but the 
songs — the same set as the 
stage show — are the originals 
by Joplin.) Some vocal tracks 
suffer from hiss and feeilback, 
the musicians aren't always in 
tune, and Ji>plin's singing is less 
consistent than no.slalgic fans 
might like to remember. But 
Joplin's spirit shines thnuigh, 
with a power and raw honesty 
that the live show can't match. 

Late in Act II, an unseen 
interviewer asks Joplin if she 
sings from her diaphragm. The 
singer, who never had "proper" 
voice training, replies, "I sing 
from my mouth!" "Tinith be told, 
though, the real Joplin sang from 
her gut. from a place deep with- 
in. Lore. J<itii« may reveal a 
piece of Joplin's heart, but, as 
the companion album shows, 
only Joplin's own voice can re- 
veal her soul. 

WAYNE HOFFMAN 
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DEEP BLUE SOMETHING Slw Is a .9) 

PRODUCER Ch»rl« F.shet 
WRITER ncit l<st«l 
PUBLISHER not U-^Xva 
Atira Rtcordtngs 4006 pmmn) 
In the bountiful land of "OOs one-hit won- 
ders, Deep Blue Something look its right- 
ful placv with the memorably kit-schy 
"Bi-eakfa.st at 'nfTiuiyV," a top five hit on 
The Billboiinl Hot m in imi with 
cn)isw(ver »iKvet«i at m4Kiem nvk and AC. 
Here, the foursome attempts to rekindle 
interest with "She Is," a witty |X)p/ruck 
anthem on indie Aezra ReeonllngR. (Tin? 
kmd was formerly signeil to Interscope.) 
Lead singer Todd l*ipes lends hia vulneni- 
ble \'o«il style to a clever l>Tic that sum- 
marizes, "Can't you see that she and me 
an? the way things shouki he?" Ovenill, 
the track shows the same kind of muscle 
that "Tiffany's" did: a hooky chorus, sjivvy 
writing, ami inslmntentation that fits the 
bill for moiiem rock and atlult lop 40 sta- 
tions. For infomuttion. contact Ti*evor 
Lane at trevorinlnvpent.com. — CT 

Ml^ERRY UNE YlhYo □ joi 

PRODUCERS Dow Bratn, BriKl Vc*in|i 
WRITERS MuJtwfry Lant, D B'ain. 8 foung 
PUBLISHER rxA risled 
RtfUlt Rtconta/MCA 25349 (COpfomo) 

On MulbeiT>- Lane's debut effort — IDiMVs 
Run YoiirOii'}! Itace — the sisterly quar- 
tet offered promise with <lelightful adult 
pop luiggetj; like "Hannless" and "Just 
One Breath." Tliose songs stiared with 
i*esplendent harmonies anil a real vision t« 
niise the bar in the pop suvna- What ha|)- 
l>eneil? 'IV'o years later, the act has been 
po gruesomely demiled that you have to 
wonder how this track ever matle it out of 
the studio, much lesf^ into a nidio single. 
"Vo-Yo" is a gimmicky track that stmmls 
like a leftover demo from an "iSOs dance act 
that never quite made it to the rei'tird 
bins. The vocals are entirely generic, the 
hook Jis annoying us a car iUjirm that won't 
slop, and the lyric — which rhymes '*yi>-yo" 
with "know-know" — is an embarrassment 
that would make the giris' mother blush in 
shame. To make matters worse, the photo 
on the promo single fashions these women 
as harlot bimbos, a far cry from the digni- 
ty and verve they projected liLst time 
around. There's a lesson here: Trust your 
own instincts. Whoever guided the girls 
of Mulberrj' down this lane shoukl be 
flogged. The future doesn't look any bet- 
ter Tlieir forthcoming album is titled 

F(ibn. Ugh.— cr 



R & B 



AAUYAH We Need a Resoluiion i^u:: 

PRODUCER. IimlMidrid 

WRITERS J. Moiley. S. Garrelt 

PUBLISHERS: Hrrbaliciouj. Music, Black Fountjin 

Uus<c, Vifgmis Bc<)ch Music, Warner /Chap pel I Mu»rc. 

ASCAP 

Btichgroumt 16164 (CO ptcno) 
While Aaliyah has l>een snapping up 
movie roles left and right, slie Imsn't for- 
gotten her musiwil roots. On "We NmhI 
a Resolution," the lead single from her 
forthcoming .<elf-titled album — her fii-st 
in five yeai-s — the y<mng star teams with 



longtime o)llaboralor nmiialand to offer a 
futuristic-sounding ditty, complete with 
rt'versed samples ami a staccato backbeat. 
L>Tically. the track lakes on the familiiir 
tale of a relationship on the HK-ks. while 
Aaliyah's light but direct deliveo' comple- 
ments the hectic-sounding track well. All 
in all. the song sounds like cla.ssie Aaliyiih. 
That's not necessarily a bad thing, hut the 
mammoth success of her last Rinffle. the 
Ko. I "Try Again," may leave listeners 
Imking for a little more grt>wth and vari- 
ety. Wit h roles in Anne Rice's recently 
WTapjied Queeu of Hie Damned and the 
sei|uel to The Mnlrix. the songstress cer- 
tainly isn't leaving the spotlight anytime 
stKm. But let's hope that in time she devel- 
ojus her sound as .savvily as she has her 
acting itVume. — RH 



COUNTRY 



►MARKWIUS Loving Every Minute (AM) 
PRODUCER -i i ■..iM-...;.,ir 
WRITERS' T S-i.n.i-.i V M While 

PUBLISHERS Sonv'ATV SotiK"-. Wnionu^ Muvr., BMI, 
Zcitnba Music. ASCAP 
Mercury 021 16 (CD ptofral 
For a little while, Mark Wills .seemeil in 
diUlger of becoming the pttster boy for 
sad. sensitive ballads. Tlmt's not to .say it 
wasn't working for him. After all "Wuih 
You Were Here" and "IXm't Laugh at Me" 
wei-e big hiUs. but Wills really couldn't 
afford to treatl that path for much longer 
without a backlash. With this single from 
his forthcoming Mercur>' album, he heads 
down a new roiul, with a muscular power 
balliid that blettds cnmchy |M>p production 
elements with country fiddles to good 
effect. The .>«>ng is an exle lo the jxiwer of 
k>ve and its ability lo susjjend time. Wills 
turns in a winning iMrformance, and it's 
a s(>lid .'4oiig. But in some ways, it .sounds 
like .something that's been heanl before. 
It's almost as if he's trying too hani to fit 
in with totlay's country-radio-friendly for- 
muUi instead of breaking free and foi^ng 
a unique identity. That's not to say this 
b*n't a go(Ml reconl. It just isn't as good 
as Wilis cr.vdd \y*^.~DEP 

ULAMcCANN Come a Little Clow \i2b) 

PRODUCER: David Mallciy 

WRITERS I Marty, P Dou«l85. J, Slwrr.ll 

PUBLISHERS: Monkids MusiiLlil-Stranon Songs. 

SESAC. Cuib SonevDurlie Uonh MuStC/MKh Htts. 

ASCAP 

Warner Bros. 1 00569 (CO promo) 
This Is the first single from I..ila 
McCann's third album. Conipfetc, due 
from Vitamer Bros, in -June. Now 19 and 
living in Los Angeles, McCann displays 
jfreHter confidence than on her initial 
outings, but she still maintains an 
appealing girlish exuberani*e on this 
uptem[H) tune. David Malloy's pnxluction 
is light and vibrant, letting McCann's 
vocals lead the charge. Lyrically, the 
song is pretty lightweight, just a come- 
hither lyric about getting closer in a 
relationship. But the chorus will have 
people singing along by the second lis- 
ten, and pmgi-ammers will likely gravi- 
tate to the .'iong's tempo anti the buoyan- 
cy in McCann's performance. — DEP 



WIUAFORD I Wanna Be Bad u mi 

PRODUCERS Biian & Joih 
WRITERS W. Fwd. KNS 
PUHLISHER not UUetS 
Allamic 300471 'CP fixTH.) 

I .f )ng Ix'foiv t his debut song was even 
humed t<i * 'D, AniaiKla Wiliifonl (alci 
Willa Foiil) hiul ;imiLs.>ieii a maeistrom of 
[Hiblicity in tei-n cin-k-.'^— arxl ne;u'ly all of 
it was negative. Tlu* 21i-year-oid i» the for- 
mer girlfriend of I{iu:kstreet Boy Nick 
Carter, which a]>|KU^!ntly iiLspirtil enough 
venom Jimong hw funs to foster.some four 
ilozen anti-Willa Well sites iuhI erwHigh 
hateful banter on I Ms iintit mwide to make 
Hanson look [)0|mlar. Ttut whociHilil Imy 
sui-ti puhlic*it>'? Her first singk-, "1 W;uinii 



SPOTLIGHT 




AEROSMITH Just Push Play j^o> 

t'HUUUCLHb ■itft-^i Ii«?r ii-r P"fty, Miirli rn-OMiksm 
WRITERS: S Tyle«. M Huchon. 5 Dudn 
PUBl ISHER Apr.1 MuW. ASCAP 
CohNnttia ir-Dpmmo] 



AEROSMrTH f\y Away From Hin (4.23) 

PRODUCERS StevMfi Iyer. Joe Pwry. Marli Hudson. 

WRITERS M Fredeikwn. T Chftpman 
PUBLISHER. Blaclcwood Music. BMI 
REUIXER Mthe Shipley 
CetimWa 16717 (CD ivonyo 
Thesi' two t rat4is fhim .Aenismitli's plat- 
iinim Jma-/ I'ti.'fit I'fnif epitomize the long- 
.stjuiding IkuhI's s<Hmil at tlus stage t>f the 
giuiH-; old-scliiH>! iTifk i-nlivi-iM-«l with 
HHnleni [HYiduction vjUues on one luuid 
ami sii[K"r-slick, duut-hogging [)c(Wer 
IkUIikL< im d\v other. "V\ny is a tried- 
and-lrue i-ncker. highfifrfited by Joe 
Perry's gritty lifls mul Sle\en l^'ler s 
inulemark staa*atn |i))nb4ng.8tudk> 
effwts aiKl the occasional \Tnyl scratch 
d(m't detract fn>m a fun ml. e\'oking the 
late-'H()s favorite "Itjig I>ol]"; it's likely to 
siiaral mrijn.s-tream rtx-k. "Hy Away 
Vnm Hen" L^; the kind of infljite<l Ixilbid 
tht-se guys kiwick out in tlw-ir sleep, but it 
seems a sun' thing at top 411. whetv pre- 
vi<HL< sinjde "Jaded" \\n» a ijuick liit. The 
obu<«s comixuison is to 199K's acniK^ 
tlwvlwsml chiut-topjter "I Don't Want to 
Miss a Tiling." Tlien-'s little here we 
Itiven't heaitl mjiny times in iwnt 
yeiu-s friHn Aerosmith. right dowTi to the 
s\s elling strings. gerK'iic esc;i|Mst lyrics, 
and l>>'ier's high-ivgiiirter v'ocjil bULsL<. In 
any cslsi*. on both fnnnat^;, thl< band is 
going to be blaring from radios lluiHigli- 
out the .-qimmer, as it hiL'« tlie hkkI for a 
G(klate tour June (x—JC 



ROCK TRACKS 



FINLEYQUAYE Spiritualized (3 3&i 

PRODUCERS; Kmn BAcon, Jonaih^n Ouarmby. 
Finley Qujye 
WRITER: F Quay« 

PUBLISHER: EMI Blacksvood Music Inc . on behalf ot 
EMI Music Publrshidg, BMI 
REMIXERS Fran<;o<5 K. Rob Rives 
Epic 16446 (CD piomo) 

The first single from Finley Quaye's long- 
awjiiteil second outing. liiir^Honi, refrxrus- 
es the lutlsi's fortes into a new direction. 
On his la-st set. latJTs Maivrirk a Strike, 



Quaye w.i.^ luiili-*! ri»r lii.s aitility Ut ti-an- 
scend the boundaries of diverse genres; the 
single "Sunday Shininff" alone combined an 
indie-rock souiut with Quaye's reggae vibes 
and a lot of horns, jis well !is a lyric bor- 
rowed fn>m Bob Mariey. "Spiritualized" 
mixes up some of the same ingredients lo 
create a new sound; it's hjinl to laln-l tliis 
peppy nugget, as hiumonica siylings sit 
alongside ftmky horn lines atop the fiinky 
bassline aiHl guitar licks. Quaye's mellow, 
somewhat Kleadpan vocals ride the spiu-ing 
melody effortlessly. ()n the B-side, the 
Vlbin' Vocal mix slows down the vocals 
iiver a house track; without the originids' 
manic instrumentation (save for the cK-ca- 
sional electric guitiuO, (Juaye's low-key 
v<K:al sUmds out even better Despite .some 
love at mulem i-ock and MT\'. "Sunday 
Shining" never got all the attention it 
deser\-e<l. Maylx- this one will do it.— EA 

JEFFREY GAINES In Your Eyns (6:00) 

FIJODUCER not lilled 
WHITER: not lisled 
PUBLISHER: nol Irsted 
Artniils 67 (CD pronul 

Throughout the 19!X)s. singer/guitttrist/ 
songwriter Jeffrey Gaines made quite a 
name for himself among critics via his 
honest Ijiics and passionate live |)erform- 
ances. \Videspread apf)eal has taken a lit- 
tle longer, but (Jaines is almost thei-e with 
this live cover of Peter (labriel's 1986 
hit — still a nulio jjerennial itself. This ver- 
sion comes from a live api>earance on 
Philadelphia noncommercial triple-A 
WXPN, which has been spinning the 
track since, and the buzz has spreai) to hot 
Ai'^ in New York, Boston, and San Fnin- 
cisco. Gaines takes the song in a new 
direction in this V2 performance, featur- 
ing only the singer and his strununing. 
Sliinding in contRLst to (Jabriel's jjolished 
recording, the simplicity of the production 
in far overshadowed by (Jiiines' emotional 
IK'rfonnance. Also includeil is a studio 
recording from Gaines' new album. Al- 
wnyit Be, released April 10, on wWch his 
voice even sounds like Gabriel's at times. 
Judging by the regional successes, this 
single shoukl be the one to make national 
n4)ise for Gaines. — EA 



DANCE 



BRICE CJoSB Your Eyas (no limmg listed) 
PRODUCER fo-d 
WRITER: nol liMfd 

PUBLISHER Wtioot}in£Cran« Mubclnc., BMI 
Strtftbcal 082 (CD smEi?) 

It's been a year sinct? Miami native Brice 
first bmke onto the scene with a cover of 
the Bi-oni:ki Beat dance cla.ssic "SmjiU- 
toscn Boy," a fitting <lcbut song for a guy 
with such ultra-high pi|)es. easily nailing 
the high notes its well as Jimmy Somer- 
villo diti some 15 years earlier. This linw 
around. Brice goes for the electro-free- 
fityle/trip-hop vibe, achieving a remark- 
ably ."Similar sound to Sonique's hits of last 
yejir. Vocals are pleasant and aii-j', fitting 
together u'ilh the upbeat s>Ticopation. 
The a cappella vei-sion is a c»m>1 h«(niis, 
though it backfire.< — withoul the ma^k of 
instrumentation, the backgit>und vocals 



are iminfully off pitch at times. The 
warpeii-record, in-and-out-of-tune effect 
works for a sample in Daft Punk's "One 
More Time," but in this age of Pro Tools, 
you don't hear this kind of thing anymore, 
and that's generally a go<Kl thing. Various 
i-emixes augment the cut. — EA 
THUNOERPUSS FEATURING LATANZA WATERS 
StaiHlUp 13 571 
PRODUCERS: ThuwJefpuss 

WRITERS: D. Bullock. L Waters. V. Michell. K. Nance. 
A. Saincll 

PUBLISHER, GWtIo ThrnkmK Muvc. ASCAP 
REMIXERS Ihundeipuss. E Smoov^ 
Tofimy Boy Silver Label 2221 (CO piomo) 

With January's "Papa's Got a Brand New 
I*igl)ag." Thunderi>uss — Chris Cox and 
Barr>" Harris — ^joine4i the cadre of re- 
mixers who produce their own recf»rds. a 
group ranging from P'rankie Knuckles to 
Peter liauhofer. Kor the .si-cond single, 
"Stand Lip." Cox and Hairis i-e-create the 
UKW Love Trilie club smash fn>m Latanza 
Waters' a capi>ella rendition. Aside fi-om 
the fine v<K-iils, which have h4'en time-com- 
pressed but othei'wi.se left alitne. Thunder- 
piLss has essentially createti a new track 
from the gnmnd up with its signature 
e<ig>' sound: the duo even adds an e.xtond- 
ed piano solo on the dub. The original Imvo 
Tribe versifwi \vas based on a sample from 
the 1!)71) Machine dance classic 'There hut 
for the Grtitf of God Go 1 ," yet it kept its 
sound contemiK>nio'- So it's only appropri- 
ate that li-SmiKjve's mix goes in the op|)o- 
sile direction I'l-orn ThunderjHiss', adding 
an authentic-sounding and alluring diaco 
stHind to the track. — EA 

SIAM VERSUS U.N.K.LL Narco Tgumts 

(no timin£ ll^tpij) 
PRODUCER rKX l.stpd 
WRITER, not listed 
PUBLISHER: not listed 

Soma 100 (CD pfomo) 

Scottish indie label Soma celebrates itR 
KMHh release with "Narwi Tourist*," a 
wtllaboration yielded from the teaming 
of U.K. prtKluction squads Slam and 
U.N.K.L.K. "Timrists" builds an entire 
in.stnimental track around a simple 
mekidy, thniwing in some flanging guitar 
and continually building the melody until 
it hit.s the breakdown. The cut can get a 
little repetitive, no it's fortunate that 
each camp contributes a remix of its own, 
giving some variety to round off the sin- 
gle. Slam picks up the pace, losing most 
traces of the original song in the upbeat 
electronica. With its own darker remix, 
U.N.K.L.E. thn)ws back to the act's trip- 
hop roots, dropping the temiwi and 
adding an inrlu.strial feel. The dynamic 
tntck cuts from one phiise to the next, 
switching ilrum beats and adiJing vocal 
clips and other peR-ussive sounds to give 
a grittier, hanler flavor to the song. — EA 




THALIKS Tlie Best U Can o 39) 

PRODUCERS the Neplunes 
WRITER not nsled 
PUGLISHER not listed 
Loud 4488 (CD promo) 

Although the name may have clumged. the 
VauXc remains the siime for Tha Liks, for- 
merly Tlut Alknholiks. TV-jun members 
'Hish, K-Switl. antl J-Ro have been highly 
regaiTle*! on the West Coa^t rap scene for 
yeai-B. with such classic sets in their reiwr- 
toireas,'/ itO)vran<l CiMtKt II Cihij<(. but 
they have yet to achieve much commercial 
success. Their caretfr Lijuld take a decisivi?- 
ly upward Uim with their fourth effort. 
X.O. Exiwrience. which features "The Best 
U Can" as its lead single. The trio has 
teamwl with pividucers du jcmr the Nep- 
tunes, and the combination of the trio's 
luid-liack style and the Neptunes' other 
worklly ])nxluction mtikes for an apix-Jiling 
confectron. It seems that this production 
team has the Midas touch these ilays — anil 
they certainly seem Ut htive their himds 
everj-where. Tliiit extr^ push may pntve 
to be just what Tha Liks need to finjiUy get 
the attention they deserx'e at radio. — RH 



NEW & NOTEWORTHY 




Be Ba*!," is Britne>* S})ears-]ike dance/|K^> 
to the core, with a cutesy sing-ak >ng cho- 
nis aiHl a fau\-n.-iugl)ty Utic pn H-laiining 
that sh4''s "la-iing Jill my eool^l'malxnit to 
bi^iik the niles-l wimruJ Ik? UkI." Siu-pris- 
ingly. Fonl's co writer for thL« s*mg is 
nmgh-antl-Umgh KNS, wlwi has worke<l 
\sith Big Puiu Lord Tariq. iukI Peter 
< lunz. KLsewhere on her lVi7/fi H>w Uvir 
all>um.due in miiKIuly. Fonl is tetmied 
\v'\Wi such names as Llesmond Cliiltl, 'Hm 
Kelley < IX-Ktiny's Chikl. Sis<(6), and Andy 
.Man el (\1tamin C.Celine l)i<jn). showing 
iliat AlLintic lias put the biwks iK'iiind the 
launch of its hoix-fiiltwn princess. In- 
triguing stoiy, less c*»mj)elling song, but 
this will U- one tu walcli.— <T 



rnNTBIRilTnilSS* Alese, Jonathan Cohen, Rashaun Hall, Deborah Evans Price. Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart poten- 
UUn I niDU I una. t,ai. new & noteworthy: Exceptional releases by new or upcoming artists. PICKS (►): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES {*): New releases, regardless of 
chart potential, highly recommended because ot their musical merit. Send review copies to Chuck Taylor (BiUboard. 770 Broadway, 6th floor. New York. N.Y, 10003). or to the writers in the appropriate bureaus. 
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After Four Years, The Liks Return 

New LoixiProfect Lets Fans 'Experience' Rappers' Latest Sounds 



BY MARCI KENON 

NEW YORK— Tha Alkiiholiks may 
have changed their name hut not 
theii- game. Now going officially by 
their nickname Tha Liks. the veter- 
an Los Angeles rappers have lost 
none of their spirit, as evidenced by 
their fourth album, X.O. Ex)ierience. 
The Loud/Columbia release arrives 
in stores .June ai. 

When some |K'oplc iussumed Tha 
1 jks liteiiilly took their origin;il name 
to heart, the rappers began realizing 
the moniker was costing them valu- 
able op|x)rtunities. "We were on tour 
with I)e l,a Soul and A Tiihe Called 
Quest." recalls member J-Ro (aka 
James Robinson), who. along with E- 
Swift (akii Eiic BnK)ks) and Ttish (aka 
Rico Smith), form the threesome. 
"And w e couldn't do a few .shows that 
were in the Bible Belt." 

Tiish adds. "Tliere were also a cou- 
ple of in.stances w hen we were calle<l 
to do Sunt Tivhi luid the .Sinbi«l show 
I I 7hf |. But national television wasn't 
messing with the name tha Alkaho- 
liks. It held us hack and [Kipulaiized 
us at the sjime time." 




I'aas have been waiting foiu' years 
for a new Liks album. Beyond 
Loud/Columbia's 199!) release of Kap 
Life — a solo effort by Tash — the 
gixpup's litst -Studio album was 19!)Ts 
Ukioidaliim on LomURC'A. Chai'ac- 
terizcd by boundless energy and 
catchy hook.s — "We leave the serious 
stuff for other peojile to raj) about." 
notes E-Swift— the 14-track A'.O. 
Kri)erimce has .s{tmething for eveiy- 
one. There's the Queen-like, oijeratic 
hook of "My Deal-." which the trio jok- 
ingly desciibes as the album's only love 
song. R(x:k-guitai- licks color "Mc N' 
Ro." one of seveiiil ti-acks produced by 
E-Swift. whose other notable cnntri- 



Belilah Harris Sings Bwn Tune 
an PaferHotBS Recnrds Bebut 



BY TOI MOORE 

LOS ANGELES— Singer Delilah 
HiUTis reached back to her childhood 
while reconling her debut PajX'rNotes 
Records album. Highmded Girl. 

"When I was young. [leople u.sed to 
say, 'Hey. .vou big-heade+l girl, come 
here.' ;uid 1 aune." HiUiis siiys, liuigli- 
ing about the teasing she endured 
because of a big forehtiul. "I ditbi't even 
know my name was Oelikih until I was 
about 7 years old." 

The May 22 release featuixs; 13 life- 
reflecting tunes laced with Hiunis'|«)et- 
ic v(x-aLs. bk'nded with spicy but funlty 
keyboiuxl. bits-s luid guitiu- .sounds. I ^ead 
single "Do What You Gotta Do!" is being 
release<l May 7. Both the single and 
album will be available via «Inow".com, 
edbaby.com, and amazon.com. 

"I won't sing it if I didn't wnite it," 
says HaiTis, who has been compaiwl 
to .such neo-soul practitioners as 
Erj'kah Badu, Angle Stone, and .Jill 
Scott. "1 write songs that combine 
Southern soul, jsizz, and blue.s. I didn't 
actively .seek out a style to be like 
someone else." 

Harris was born and raised in 
Leesville, La. While in college, she 
worked at Baton Rouge re'conl store 
Paradi.se RecoixLs. One night, she was 
given tickets for a Digable Planets 
concert, where she met Planets mem- 
ber Ladybug. "That was the night 
that started me on this whole ride." 
she says. "Ladybug endeil up flying 
me to New York to work with her 
production compimy." 

After Harris re-loeatetl to New York 
in September IJK*.^, the collaboration 
fizzled, although something ]xisitive re- 



butioiis inckule "Pninicile \iolin.s" and 
"Bubbling," the latter of which fea- 
tures King The, a member of Tha Liks- 
affiliated giuup Likwit Crew. Bu-sta 
Rhymes lights up the DJ Scratch-pro- 
duced "Bullj'foot," while fellow pm- 
ducer Rockwilder brings the ftmk on 
"Sickne4>.s" imd "Run VS'ikl." 

But. more im|x)rtant. a new ingre- 
dient has been added: singing. '"This 
is the first time we've ever had 
singing." says E-Swift (who pub- 
lishes his songs through E-Swift 
Music. BMI; Tash and J-Ro are also 
(CotifinHcd (III ytfigp Jft) 



sulte<l from it: A wiiitressing Hiuris 
eventually met Funknstuff piwluction 
crew membeiv Steve Williams. .John 
Adiuns, and Pat Smyth, who co-pi-o- 
duce<l her debut and hiive wiUectively 
worked with such acts as Sade. Will 
Downing, and De La Soul. Together, 
the ijUjutet c!vate<l Long Ishuid. New 
York-based indie label PaperNotes. 

"After working with a variety of 
aitisLs. w'e've been able to see the pliis- 
^^^^^^ es and minu.ses of 
^^^^^Hk rrajur recoixl com- 

)>anies and the mis- 

takes thev make." 
■ «■ Williams says. 
H -> "We've formed 

. what we call a 

lifestyle mai'ket for 
l^^k those who are IH- 

HABRis 25 and 25-40 yeitfs 

okl. 'I'hese tju-geted 
markets include coffeehouse crowds, 
college student-s, and Bohemian-tj-pe 
piuty crowtls. Oiu" mai'keting pliuvs for 
Delilah include a promotional and ijer- 
fomiing tour, masic viileos. and adver- 
tising in major fashion anti urban mag- 
azines ;uid on niUege n«lio." 

.Jay Wright. GM/PD for Hampton 
L'nivei'sity's WHOV in Hampton. Va. 
describes the single as "nulit>-fiiendly 
with a midtempo groove and catchy 
hook." Juan Tbvar. owner of Chicago's 
World RecojTLs. notes. "It's refi-eshing 
to heaj- real masic being made again by 
artist-s who do it from tlieir hearts. And 
I>elilah is one of those ailists." 

Managed and booked by T, l,aw- 
rence of Ghetto Drum Management. 
Harris is published through Excel- 
liuitrik Masic (SESAC). 




Making The Rounds. Motown quanet Profyle — whose latest single is 
"Damn"' — recently paid a visit to KKBT Los Angeles, where comedian/actor 
Steve Harvey hosts the morning show. Pictured, from left, are Universal 
urban promotion manager Big Paul Tui'val. Profyle's L Jai and Hershey. Har- 
vey, Profyle's Baby Boy and Face, and Motown urban promotion manager 
Phiiipp Embuido. 



Rhythm & Soul Awards Move To Atlaota; 
Three-Year Lawsuit Eoes To Uoited Nations 



The Rhythm 
The Rap 
and The 
Bluei 



by Gail Mitchell 



MTLANTA-BOUND: ASCAP's annual Rhythm & 
Soul Music Awards travels to Atlanta this year. The 
14th annual ceremony honoring the organization's top 
songwriters and publishers takes place June 7 at the 
Hyatt Regency Hotel. 

The move south Ls the first time ASC' AP lias .staged the 
.show outside its New York base. Asketl w hether rotat- 
ing locales will become standard o|»rating procedure, 
ASf : APs VP of oieative aflaii-s Jeanie Weems says. "Fm 
hoping w ell be able to rotate the .show. It's worked well in 
New York. But we have so many members in other 
re'gioas like Atlanta and Los Angeles wiio ijso support us 
in a iTuyor way. Members asked us last yeiu- about doing 
.something like this, and it makes a lot of sease." 

BpA UPDATE: The lat- 
est chapter in the Black 
Promoters As.sn.'s (BPA) 
nearly three-year, $700- 
million lawsuit again.st 
major booking agencies 
and concert promoters 
finds the organization 
seeking to take its griev- 
ances to the United 
Nations World Confer- 
ence Against Racism 
(UNWCAR). A national 
preparatory meeting is slated for May 5 at Atlanta's 
Renaissance Hotel in advance of the UNWCAR in 
Durban, South Africa. Aug. 31 to Sept. 7. For more 
info, call 877-077-7625. 

Earlier litis ye^u; one defendant — the Agency for the 
Pert'orming Art.s — came to an undisclo.sed settlement 
with the BPA (Billboiuxl, Maivh 10). But song\mter/pub- 
lisher/manager and BPA consultant Wayne Garfield 
says the ne.\t step is enlisting the supiiort of major black 
artKts. 'To this jxjint. not one black refortling aitist has 
taken a firm stand on this is.sue." he says. "We need their 
.supijort and that of others in the indastiy" 

Industry briefs: MCA art^t Pattl LaBelle is now 
a Direct Management client . . . Earth, Wind & Fire is 
shooting a c-ommerciiJ for Coca-Cola's Dasani water It's 
part of a national TV campaign directed by Paul Hunter. 
The gixmp is still in the studio recording its previously 
announce<l new album. There's no official release date 
yet. The group was signe<l to Wyclef Jean^ Columbia 
imprint before Jean .segued to J Records. In the mean- 
time, the group is preparing for a tour and the .summer 
reiease of acareer-retrospcctive documentary pnxluced 
and directed by Stephanie Bennett of Delilah Films. It 
will be di.stribute<l by Eagle Vi.sion (distributors of the 




U}) ill Smoke DVD). Je;m, incidentally, has signed a year- 
long marketing agreement with Pepsi-Cola . . . Evelyn 
"Champagne" King has file<l a breach-of-contract .suit 
iigain-st BMG, seeking damages in excess of .$.50,000. The 
suit claims that BMG, which acquired RCA, has not paid 
King royalties for four veal's. The "Shame" chanteuse last 
rt'newcAl her RCA contract in 1983. 

HaVENT you HEARD? TV-o recent releases that war- 
nmt attention aiie Ultra Nate^ Stmtiffpr Than Firtiim on 
Strictly Rhythm and Masicblitz.com's Soidhlitz Allstars. 
Singer/.songwiiter Nate's pulsating mix of dance beats, 
soul, and jazzy poj> featiut'S collalMirations with Lenny 
Kraiitz, N'dea Davenport, Nona Hendiyx, and others, 
resulting in .such memo- 
rable tracks as "IVisted" 
and "IVetender." T^jugh 
its eiwnymous label sub- 
sidiary, distributed by 
Koch International, 
Musicblitz.com has com- 
piled its top R&B down- 
loads, presenting new 
music bv l.ayzie Bone, 
Ricky BeU, Bobby Wo- 
mack, Christopher \Hl- 
liams, Shabba Ranlcs, 
and others. 

Stay TUNED: Redman and Angle Martinez will co- 
host the 2001 Online Hi|)-Hop Awiuids May 3 in New York. 
WV<"Jef Jean is also down for a spedal live performance , 
. . (jo-go masic progeniti)r Chuck Brown re'tums Jime 5 
with a new iilbiun. y(inr(jiiiiic . . . Liiynl the Ui.id Club. It's 
on RrowTi's own label. Raw Venture Records, and dis- 
tributed by Washington. D.C.-based Liaison Records . . . 
Barak Records/JCOR's Slum Village will ih\)p a new 
cUbum this summer, tentatively title<I Ti-iuity. 

Save TH E DATE: Fmm .May 19 to Aug. 12, San Fran- 
cisco's Yerba Buena Center for the Arts will pre'sent a 
multidisciplinar>' arts festival, Hi|>Hop Nation. Encom- 
|)as.sing memorabilia, performances, films, and other ele- 
ments. Nation will examine the genre's cultiu^al impact 
ConUict Kena Frank at 415-978-2710 for more details. 

My BAD: Owing to incorrect information, Mike City 
Wiis inadvertently listed in my .■\pril 28 column as the 
producer of Lather Vandross' "Take You Out." The 
equally talented Warryn Campbell actually produced 
that track. Mike City, how ever, wrote and produce<l a 
tune for Vanclross' J Reconis labelmate Jimmy Cozier. 
The cut — Cozier's first single — is titled "She's All I Got," 
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Rappers Join Adam F To Create 'Kaos' 

American rap exchange: , — , , I wWdi include nimnhutiimsfi-om the 



lERICAN RAP EXCHANGE: 
It's been nearly nine years since 
Bridsh jazz funk/atid jazz hand Brand 
New Heavies ivleased Hvan/ Hhtjme 
Kxppi'U'tiri'. Vttl. (htc Um\ Delicious 
Vinyl in the U.S. and Acid Jiizz in the 
U.K.). On the liKK album, the band 
provided funk grooves over which 
ra})j>e<l the likes of Pharcyde, Jamal- 
8ki, and Master Ace. Now British 
pi-oducer/aitist Adam F follows .suit 
with his long-awaited EMI/Chr>'.saUs 
sophomore album, Kam. tentatively 
.set for summer relea.se. 

A'f/o.v features several .American 
l-dp|)ers. including LL Cool J arel Red- 
man. Adiim K. whose debut album was 
the much-lauded drum'n'bass set 
Colours, produce<l two cut.s on LI. 
Cool J's 2000 U.S. chart-topper, 



Words 



& Deeds 

bv Kwakii 



ao.A.T.: The Grmtest of All Time. 

Meanwhile, the double 12-inch ih-o- 
motionaJ packjige by drum 'n' bitss col- 
lective Roni Size/Reprazent is titled 
"Lucky PressuiX!." Coming June 1 1 via 
Talkin Loud, it's a reworked instru- 
mental version of "Ghetto Celebrity" 
and uses a short introduction by 
Method Man. The full vocal vei-sion 
featuring the rap|)er can be found on 
the group's 2000 album. In the-Mode, 




CD Records wrtu th» rtmIki ules gains this wmk. t Videoclip svsiljbtlity •Rccorc]inf[ Industry Ass<]ciatKKi or 
America (RIAA) ceftrficalion (or net siiipment ot 500.000 units {Gold). A RIAA certificainn lor net st»prTri!nt ol I 
rrtililan units (Plalmuml. {CI Cassette single available (D) CO single available. (DV) OVD smgle available. (M) Cas- 
setls ina»-sin£l« avaitatile. (T) Vinyl maxi-smgle availatjie. (V) Vinyl singie availabe (Xi CD maii-single availabe 
Catalog numtjef is lor (D). ' Indicates ID) unavailable, in whicti case, catalog numbef is lor [O, IX). (T). IDV) or IM) 
respeclivety. based on availat)ility c 2001 , Btllboard/BPI Communications, and SoundScan, Inc 



fOMEN MOVE IN: Three albums debut on the Top R&B/Hip-Hop 
Album.s chail, all of which are by female aitists. TXvo of the entrie.s. Sun- 
shine Anderson^ Your W'immii (Soulife/Atlantic) iuid Angle Martinez^ 
Vf) Clonfiwd Personal (Elektr,»/EEG), iuie idso both ;utists' debut album.s. 
Your Wiiiiitm, which eam.s Hot Shot Debut honors, bows at No. 2, while 
r/o-vf ami Pnsoiial enters at No. 7. 

Maitinez, an on-air personality at WQHT (Hot !(7) New York, has apiieaivd 
on the Hot Rt&B/Hip-Hop Singles & TVjicks chart over the |)ast few months 
with a couple of ti-acks fi-om her album. "Mi Amor," which featui-ed Jay-Z, 
poiiketl at No. 51 in the Dec. 2(KK), Lssue, while her ciii-rent song, "Dem 
Thangs," inches up fiDm H\ to 80. Another two .songs are currently on the 
Bubbling Un<ler RiSB/Hi]>Hop Singles chait: 'X.'oa.st 2 Coa.st (Simvemente)" 
featuiing Wyclef Jean, and "Ladies & (*nts," featuiing Snoop DoKR, w hich 
nmk at No. 17 iuid No. 24, respectively, on the unpublishe<l chmt. 

Andei'son, on the other hand, has only had the benefit of one charting sin- i 
gle, "Heard It All Before," to drive sales. "Heard" reg-aias the No. 1 position 
on the Hot R& B/Hi]>Hop Aiiplay chait this Lssue and is No. 3 on the Singles 
& 'n-.icks chiut. Your Whiuau .scjuis more thiui 2i,(KK) units at core .stoiies and 
more thim T.i.iWi) units ovei-<dl, claiming the highest Ri&B/hip-hop album ■ 
flebut this i.s,sue on The Billboiu-d 200. where it bows at No. o. Anderson will | 
have a difBciilt time seizing the No. 1 |)osition on ne.xt issue's R&B/hip-hop 
idbums chait because of the title with the thinl-highest debut, Janets ^4// for 
You, which makes an early apj>earance on the chart due to a high volume of 
street-date violation .siiles. It is most likely th;vt .Janet will not only assume the 
No. 1 slot but will iiLso eai-n next issue's Greatest Gainer deiiignation. 



Rapf 



REPEATS AND RERELEASES: "Oochie Wall.y" by QB Finest Fea- 
turing Nas & Bravehearts (111 Will/Columbia) debuts at ',ii> on the Hot Rap 
Singles chiut. This gives the track two slots, back to back, as it also apj^ars 
as the B-side to "Da Bridge 2(M1." which is atNo. . .The Notorious B.I.G. 
reappears on the Rap Singles chart with the rerelcases of "One More 
Chance/Stay With Me" (Bad Boy/Ari.sta) and "Mo Money Mo Prnblem-s" at 
Nos. :jy anti No. 44, res|jectively. These singles join "Big PoppaAVaming," 
which debutefl two is.sues ago ;uid climbs to No. 14. All three singles have now 
been releaseil on 12-inch vinyl and CD-maxi and are' part of BMG's "Maxi- 
mum Hits" aeries, which are reissues of some of Arista's biggest hit records. 

TaLKIN' ABOUT A RESOLUTION: The Hot Shot Debut at No. 45 on the 
Hot R&B/Hip-Hop Singles & IVacks chart goes to Aaliyah, with "We Need 
a Resolution" (Blackground). "Resolution," which features Tlmtnland, gar- 
net's 10/) millinn listeners within its first week at i-.ulio iuid debuts on the Hot 
R&B/Hii>-Hop /Virjjlay chart at No. 40. "Resolution" is the lu-st single fi-om 
her forthcoming thinl studio album imd marks Aaliyah's first ap|)earance on 
either cluut tWs yeai; Her last single was "Come Back in One Piet^'," which 
featured DMX, from the Ronteo Mtuit Die soundtrack. "Piece" peaked at No. 
.•Win .July 2000. 



which includes ctinttibutions fi-om the 
Roots' cohort Rahzel and ex-Rage 
Against tlie Mafhine li-ont man Zack 
De La Rocha. who raps on the fieiy 
cut "Centre of the Storm." 

"Working with Method Man and 
Rahzel [takes] the whole thing to 
another level. People nee<l to under- 
stand what can be done," Reprazcnt 
member Krust recently told D.J 
magazine. 

Adds .Size, "Dnim'n'ba.ss is an ener- 
gy, a reaction. It creates an atmos- 
phere which no other music really 
compares to. When it's right, it's right. 
WTien the |)eople involved aiie dancing 
to the D,Is and MCs, and it's all con- 
necting together, everj one become.s 
one, and it's a giKKl energy." Prior to 
the lu the .Mode collaborations. Size 
had woven a drum'n'bass spell 
around his rt'mix of Rethnan's "I Got 
a Secret," a U.K. vinyl-only re'lease. 

Drum'n'bass iUid its jungle precur- 
sor range in style from siiai'se dnmis 
and bass-clomuiate<l gi'ooves to very 
fiill orchesti-al, string-laden arrange- 
ments. This late-'80s U.K. dance 
invention often infii.ses dancehall or 
hip-hop sen.sitivities. 

One of the em'liest American ra|v 
|X'rs to check out the U.K.'s jungle 
.scene was T.C. Islam (iilso knowTi as 
Izlam). He hooked u|) in l!l!)5 with 
London-based S.O.U.R.. the gemv's 
then leading independent label. 
Islam's resulting Pluuet MJO, pro- 
duce<l by Raw Deal, wiis releasetl in 
\'.mi onS.O.U.R.'s Botchit and Sca|>- 
er imprint. However, Goldie was the 
first IJ.K. drum'n'bass artist to score 
a hit record featuring an American 
rapix-r. "Digit;U." featuring KRS-One, 
was a lop 15 hit in late 1907. 

Take note: After a veri' long nine 
years, Universal/Island's Stereo 
MCV* follow up their British awiuxl- 
winning, multi-platinum album Coti- 
uertnl with Deep Down and Dirlij, 
coming May 28. It's precetled by the 
May 14 release of the title tnick on 
which the MCs have brought rapping 
biick to the forefront of their mu.sic . . . 
Funk-heads, B-hoys, and B-girls 
should check the funky grooves 
cookefl up by the U.K.'s Dynamo Pro- 
ductions on the Shouiime, Vol. I EP 
on Illicit. It's set for May 14. The EP 
includes Andy Smith, be.st known as 
the Dil for tri|>-hop gi-oup Portishead 
. . . Similju' hip-hop funkiness can be 
found on Fugitive ElTs Soullmuud 
(Metromole). release<l in late April. A 
very listenable hi|>-hop album crafted 
for a wilier audience, it also provides 
such mellow moments as the beats- 
basetl "Honey Flower" Fugitive Elf 
is proflucer/wiiter Nic Gill, who was 
also part of the animation team that 
w'orke<l on this year's Oscar-winning 
short film Father and Dauf/hter. 

Following its top five success in the 
Scandinavian territories with the 
track "G<)es Ai-ountl Comes Around," 
Instant Karma-signed, Swedish- 
based duo Addis Black Widow plans 
to hit the U.K. market with "Wait in 
Summer." Slated for a June 11 
release, it's a pop-flavored radio- 
friendly single. 
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foniw iiCW'tii: ASCAP,'^. ASCAP) WBM 
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Apri ASCAPDaTwe^E.ASCAP.CSis ASCAPilraiasm 

ASi^APl HL 

71 PUVAS GON' PLAY ^Gimme Some Hoi Sauce. ASCAP^lurvs 
On The Verge Of Inunrty ASCAPi'Famans. ASCAPi'Faiiri For« 
BMI I HL 

13 P0VCITYAinKEMlBlunts.Gun&AndFuns.A3CAF,D]|iv. 

BMli'Mr Fingaj. BMI) 
91 PtIOeLCMSTLjfe A 6itt:t\ ASCAP.'BmIs AErtr 
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21 P(IPPTU)VE(EMIApiil,ASCAP/SaS<)Dcl,ASCAP/UCoolJ. 
'"^'"'-(/ATV Sonc. BWlel lam, ASCAP/Vmeiul, 

' (A/SESAC/Nonntimfl South. SESAC/Ihcn 
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36 RIorWITMElladMFiasLBMIAHGSongs^ 

ASCAPfinemnt Buti. AS(»P/UnmrMl. AkAPj'WMli 
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17 SO FRESH. SO CLEM (Ornwtdftan.BMlCnal Booty, 

ASiAP.OrTMlrt ASCAP) (fW 
27 SOUTHERN HOSPITALnYiLudaois.ASCAPi'tliaeSBrtbaeo 

ASCM',.tH Blai;h.[»d. BMLThe Waleis Of Nareretli, BMl'EMI 

Auil ASCAPI HL 
J STRANGER IN HT HOUSE lAkrw. A^/Hudsw - Jordan. 

ASCAP.'^Shae. ASCAPI HL 
25 STUTTER (ZomtM. ASCAP/Ptabnuin firm. ASCAPiTorrta 

BMkHilijalrKL BH^ BlsOwood. BML'AII^. 6Mt<lrio 

BMlBeeMyc MO HUWM 
13 SUPERinilU(MaLovmLASCAP'Ba[^^ 

SESACNtanhma Snrtti. S&AC) 
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ASCAP-MWr ASCAP) HbWM 
5S TAKE CARE Of HOME aymeFcrFlflf.BMIi'Sones 01 

DrMTTiWoiks BfA) 
23 TAKE IT TO DA HOUSE (Fvsl N' Gold. BMl'Dcniu Oiion, 
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61 THERE SHE GOES Hhe Haters Of Hunfetii. BMltMl 

BI*:liMX)d. BMli'tTase Oiad, ASCAPaMI Apnl. ASCAPilCAf . 

BUl^i'ATV Songs BMI nL 
61 TRICUH'(Doniil.ASCAP/2onibB. ASCAPI WBM 
» UNTN.THEENDOFTIME<JWFiani.ASCAP«ackHipanc. 
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eW Ak Aia. ASCAP/lndoM SUA. ASCAPyPanola Pait, 

ASCAPI Hl>BU 
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High, ASCAP) HI 

54 winAMINm(T]wW««sOlNa{(n1h,BMlfMSIadim)d. 
BMbl^asc Chad, ASCAP/tMl A«ril. ASW/NOIwiaus KIM. 

74 WU»DOT0IIRi6HTanitu,ASCAPyDar>il. 
ASCAP/2on«a. BWfMI April. ASIAPyhin^ BMIBN. 
ASCAPi'COrd Kayla. ISUifiSom Of Unwanal. BMI) Hl^ 

40 WE FAUD0WM[8MGSaiv.uCAP/AlxntT)wRni, ASCAP) 
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BMli-Silk eiAEIitah Jmmy. BW HLWBH 
88 WHAT SIOC TOH OR (Mr Gots. ASCAP/Slap Shntah. 

ASCAP.'Fk Blesift (taw, ASCAP) 

15 WHIT WOULD YOU DOT IPUcks ASCAPi'lMI ApN. 
ASiW IW lifi ASCAP) HL 

41 WHOS THAT GIRL? (Bknte ftocknell. ASCAPyDe»d Game, 
ASCAP JeRan Flit/ ASCAP/Golden Rule. ASCAPI 

39 A WOMAN'S THRUT Omba. BMlAMy, BMI) HBM 
97 YOU (Lil Ki ASCAP'ljl Eva. ASCAP/Marsln BM'lamce 

ComtH, BMI.IMI Blartwjod, mViur.m Cor-ibi ASCA/' tMl 

ApU ASCAPl HI 
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SUNSHINE ANDERSON 



Hot Shot Debut ■ 



YOUR WOMAN 
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ACOUSTIC SOUL 
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FORCE OF NATURE 
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K-nnn 


11 


THE DAYTON FAMILY'S OWN GHETTO E 

o.E,- ■ EB 


GHEHO THEATER 


54 


84 


73 




2 


DA WRECKSHOP FAMILY t^RLWSHOP 9991 (11 9016 98IH 


ACK'NAAZZ 


73 


(B) 


«E-EIITln 


3 


YOUNG MC IDUNG MAN MOVING 0888(16.98 001 AINT GOING OUT UKE THAT 


85 


86 


72 


66 


5 


LIONEL RICHIE ISLAND 54a085i40JMG 1 ; . .ta ] 8 .'b. 


RENAISSANCE 


54 


87 


80 


70 


11 


PUBLIC ANNOUNCEMENT RCA 69310 (10.98(1896) 


DONT HOLD BACK 


30 


88 


79 


77 


71 


DMXA H jil P7DtRii:tF lAM546933','l01MG(U,9»ia981 


AND THEN THERE WAS X 


1 


89 


86 


73 


27 


TALIB KWELI 8i HI-TEK RAWKUS26143*iTR)ORITY(109&16 98 


REFLECTION ETERNAL 


5 


7"Qfl^ 
(90) 


NE 




1 


JANET 7 I-',-. . ...M "f.la--. 


ALL FOR YOU 


90 


91 


77 


75 


22 


SOUNDTRACK A Columbia 61064.CRQ (12 98 EQ'18 98) 


CHARLIE'S ANGELS 


9 


92 


89 


74 


5 


LET CHURCH CHOIR HEZEKIAH WALKER 

■,;(.:. I BB 


LOVE IS LIVE! 


59 


93 


92 


82 


83 


YOLANDA ADAMSA [LEimA . I... MOUNTAIN HIGH. VALLEY LOW 


5 


(94) 


M-Enin 


41 


SOUNDTRJ^K OVERBROOK 390O17NEWUNE I12.98<I7 981 


LOVE S, BASKETBALL 


IS 


95 


91 


79 


23 


KEITH SWEAT • ELEKTRA 62SlVE£a (12 98(18 98) 


DIDN'T SEE ME COMING 


5 


96 


97 


88 


31 


Lit ZANE woeLLTWiOE 5(il45-PRiOflnY(109«169e) YOUNG WORLD: THE FUTURE 


4 


(97) 


Rf-Emin 


2 


LUNICOLEONE ■.K292*e««M(109*lS9e) 


IN THE MOUTH Of MADNESS 


85 


98 


96 




15 


TYRONE DAVIS ;:79a(!598l 


RELAXIN' WFTH TYRONE 


71 




REENrn 


20 


VARIOUS ARTISTS HAWKUS26131*>T'RI0AirY do 9816 981 


LYRICIST LOUNGE VOL. 2 


7 


® 


REEMTRY 


10 


MARVIN SEASEj(VE4I712(11.98T79S(H WOMEN WOULD RATHER BE LICKED 


51 



OAlburm With Uwgrealest Mtngain& thi^ wpeli •Recording Indu&lry Assn 01 AmetKa (RIAA) certification tof nel shipment or 500,000 album units IGoM)- A RIAA certfftcaUon for net ship(T>efil ol 1 million units (Platinum). ^ RIAA cerUNcation lor Ml fthipmant of 10 million units IDu- 
mond). Numeral tollcwing Platinum or Diamond &ymtx>l indicates album's multi-piatinum level. For boxed sets, and dcxJble albums with a running time ol 100 minutes or more, ttw RIAA multiplies shipments by tt>e number o' discs inoVor 1«pes. 'Astmsli IndtcMn LP ts wsilabJe Most tape 
prices, aT>d CO prices toi BMG and WEA labeH. are suggested Usts Tape prKes marked EQ. ar>d all otfier CD prices, are equivalent pnces. whtch are proiected from wholesale pfirp-; r.fMtfM r.aine( <s>nM'. rharl's largest unit increase Pacesetter indicates biggest perce^ita^p E'riAid HMtseeh- 
er Impact shows albums removed from Heatseehers this week BB "idicatcs past oi present Heatseeker title, c 2001 , Billboard.'BPI Communications, and SoundScan, Inc 



AFTER FOUR YEARS, THA LIKS RETURN 

(CinltilUH'd fnn/i IHll/f '•i) 



writei'sK "However, thei'e \va.sn't one 
lime when 1 fell funny about putting 
singing on the album. A couple of 
years ago it would have been. *0h. 1 
rlon'l know. That's kind of breaking 
tlie rules.' " 

Leail single 'Tile Best U CiUl" was 
praluce*! by the Neptunes and fea- 
tures the Neptunes' Pharrell Wil- 
liams. The single was i-elea.se<l com- 
mercially on vinyl and sent to mi.\ 
shows and college DJs in eiu-ly MiUth. 
The video, directed by f'hris Robin- 
son, will be servimi natif)nally May 



14. Columbia's sti-eet team.s are also 
hitting the alternative and college 
mai'kets to mjiximize awarenes.s. Vai'- 
ioas lu-ban (:^iOhi|)hop.com. Vibe.com. 
SOHH.com. Kan2fan.com) and main- 
stream (AOL, Launch, Getmusic. 
Rollingstone.com) Internet sites are 
also being i)res.«ed into .service. 

"I'eople knew our records," sa.vs J- 
Ro. "But it wasn't until we started 
doing a lot of touring and getting on 
these big bills [such as the Warped 
ti )ur) that |ieople noticed vce attract an 
altei-niitive as well as an ui'biin ci'owd." 



Loud president Rich Isaacson 
adds, "Few acts have been able to 
maintain longevity and credibility for 
as long as they have. They repi-esent 
the core of what Loud stands for — 
great music that appeals to the mas-s- 
es while sta.ving true to the sti-eets." 

In the meantime. Sean Taylor, 
miLsic director at New York's WQHT, 
says that the group's long hiatus has 
resulte<l in "an album that sounds like 
their first I IflOS's ^l & (>iY'r|— a clas- 
sic Alkaholiks album." 

Much of the campaign is built 



around the trio's well-known 
strength — its live show. "When you 
see indiLstry folks pashing towiuxl the 
front, you know you aiv at a hot show," 
.says Violet Brown, director of ui-ban 
music foi- Wheivhoiise EntertjiinnK'nL 
With that in mind, stateside and 
European toui-s are cun-ently being 
negotiated. Managed by Dion 
"Suave" (.Jreene for Suave Enter- 
tainment iuid IxKikwl by the Williiun 
Morris Agency's C'ara lA'wi.s. tha Liks 
recently .s|x"nt two weeks in March on 
tour with Xzibit. The gix)U|) will also 



be featiiretl on Music Choice Onstage 
in a j)ei-formance ta|x>d April 15. 

"It's a lilt-minute live concert with 
cNclusive footage of tha Liks," says 
Liz Hausle, Load's director of mar- 
keting. "The concert, free to view- 
ers, is being sent to all the cable 
affiliates aero.ss the countrj'." The 
concert w ill be shown for a month 
beginning in mid-.June and adver- 
tised on such networks as BET and 
MTV. A Webcast of the perform- 
ance will also be shown on Music- 
choice.com in .lune. 
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Entering A Busy Belea se Season; Mourning A Great Loss 

TR AX mMk 



Boogie wonderland: Fave 

U.K. label Defected is gearing up 
for one wildly busy springfeummer 
release schedule. On Monday (30), 
the label issues Deep Sensation's 
"Somehow, Somewhere (There's a 
Disco Heaven)," Mr. G.'s "Get It 
Got It Good," Majik Featuring 
Kathy Brown's "Love Is Nut a 
Game," and The Magic SfsniiDi-t, a 
two-disc set seamlessly mi.\ed by 
Tedd Patterson, Tony Humphries, 
and "Little" Louie Vega. 

May 14 will see the label relciise 
Warren Clarke Featuring Kathy 
Brown's "Over You," followed by 
Knee Deepls "I'll Be There for You" 
and DJ Phenix^ "Voices" on May 21. 



HOT PLATE 



• Plummet, "Datnaffeii" iNebu- 
Inus/Hip Beat/Athuitic single). W'Uh the 
hypnotic "Uumage^i," Plummet — pn;- 
iXxxixx Eric Miiniz ( :ika DJ X I iuhI ethe- 
real- voitx-t I Nikkt— <ieliveml one of the 
slantiuut trance tracks of the recently 
held Winter Music Conference in 
Miami. Mimiz and Johnny Cage have 
created drum'n'hiLss and breakbeat 
remixes, ivspectively. Most jock-s an<l 
punters, thuujrh. have whollj,- embrdce«l 
Ford!s infectious, radio-prime^i Thui- 
ccndentitl mix. 

• Kings of Tomorrow Featuring 
Julie McKnight, "Finally" (Di.stance 
U.K. sintjle), A much-revered single 
(The I):mce 'Hiix Hot Plate, Hillbojird. 
April 21). "Finally" now arrive.-^ with 
Danny Krivit & Ste\-e IVavottaViJust- 
over-nine-minute iXMnlit of the original 
albimi version. Without question, this is 
the definitive mi.\! 

• BranVan3000. "Astounded" 
(Grand Royal single). Culle<l from the 
act's forthcoming album, DiHCOni>t, 
"Astoimded" Is a 7(li&-shaded iwly jam 
featuring the unmistakable Curtis 
Ma>'field on the mike. Additionally, the 
ir-ick samples Mayfield's own "Move on 
Vp." In the r-emi.v de|jiirtment, Eric 
Kupper smooths the song's funky 
edges, replacing them with classy 
house gnHjves. U.K. 2-step pioneer MJ 
Cole places Mayfield's voice atop wah- 
wab guitars, (jR-hestral flourishes, and 
sinewy l>eals. 

• Poreal People Featuring Ihana 
Gardner. "CottJi Thing" (Z/Azuli U.K. 
single). Can you say p-a-r-t-<t-y''. With 
dLsco whistles, revved-up rhythms, 
and "nutna's iliva waitings, there's vir- 
tually no way to I'esisl this track's in- 
your-face peak-hour, anthemic- spirit. 
rVoduced and mixed by Dave Lee 
(aka Joey Negro). 

• Soul du Jour. "Here We Co 
Again" (StriclU Klulhrn single). Pro- 
duced by Live Element (aka Chris 
Malinchak & Greg Bahaiy). "Heiv We 
iio Again" will .^uivly ))Iea.so thope who 
can't get enough of Daft Punk^ "One 
Move Hme" — affect e<l vwals mid all. 

• Janita, "I'M Re Fine" (Carport 
Music single). In the mood for flmky, 
bretsty. and sensual rh.Mhms along the 
lines of Brand New HeavieN. Swing 
Out Sister. Basia, anri Jamlroquai? If 
so. immediately snag a ctipy of "ril Be 
Fine," the title track from this Finnish 
singers debut album. Hacked by 
Alternative Distribution Alliance. 



by Michael Paoletta 

Smokin' Jo^ "Yan U" airivcs May 28. 

For June and July, Defected is 
reatljing AWA Band^ "T\i Le Lindo," 
G-Club Presents Banda Sonora*s 
"GuiUuTa G," and Roger Sanchez^ 
"Another Chance." the first single 
culled from the DJ/producer's hotly 
anticipated album. First Contact. 

Another one of our favorite 
British labels. Azuli. is preparing 
Azuli Presents Mictttii 2001 for 
imminent relea.se. Following in the 
steps of last year's Azufi Present}< 
Miami 2000, the two-tJLsc set (mixed 
by Azuli founder Dave Piccioni) 
sjKJtlights some of the most happen- 
ing tracks of the recently held Win- 
ter Music Conference in Miami. 
Most memorable moments include 
Mutiny's "Secrets," DJ Sneak's 
"Smokey Hill Hlues," Annette Tay- 
lor's "Faith," Kings of Tomorrow 
Featuring Julie McKnight's 
"Finally," Nathan Haines Featur- 
ing Verna Francis' "Karth Is the 
Place," KC Flight's "Voices," and 
Saeed & Palash's "Lo.'iing Contml." 

On this side of the Atlantic, Nett- 
werk Ameinca is i)reparing the lat- 
est volume in it.s Pkistic scries, and 
it looks like a winner to us! Sched- 
uled to sti'eet July 17, Plasdc. Vol. 
■) will include such trance-etched 
gems as DJ Hetso's mix of Sarah 
McLachlan's "Sweet Surrender" 
and Jan Johnston's "Flesh," 
Deep Dish's mix of Delerium's 
"Innocente" and Dusted's "Always 
Remember to Honour and Respect 
Your Mother." Hybrid's "Finished 
Symjihony." and an unreleased mix 
of Way Out West's "Mind Circus." 



HOT 
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CLUB PLAY 



1. GET IT UP (THE FEELING) 

ULTRA NATEsiF.cTuBHriHU 

2. YOU'RE THE WORST THING FOR ME 

PuS«K* FEAT THEA AUSTIN - tm, Ki M,.[a -»«!- 

3. MAYBE TONI BRAXTON iaface 

4. HIDE U SUZANNE PALMER vmm 

5. SHAKE UP THE PARTY 

JOV ENRIQUEZ i-Fitt 

MAXI-SINGLES SALES 

1. DREAM ON DtPtCHE MODE uyii 

2. OUT OF NOWHERE GLORIA ESTEFAN 

LPIC 

3. WHAT IT FEELS LIKE FOR A GIRL 

MADONNA uAvcRiCK 

4. PARTY DRUMZ CRAZY DRUMMER 

5. MY BEAT BLAZE FEAT, PALMER BROWN 

Breakouts: Titles with future ctiarl potential, 
t>ased on clut> play or sak-s reparted tt^is we«h. 



Above the CLOUDS: The tiance 
music community is mourning the 
loss of clubland veteran Rick Squil- 
lante. who took hLs own life April 21 
in lus New York apartment. 

A fervent supporter of dance 
music in all its diverse shadings, 
Squilliinte e.x|)erience<l both sides of 
the indu.str>': He wai^ a club D.J prior 
to hLs gig as Mrgins national direc- 
tor of dance music promotion. 

As news of his death spread 
throughout the music industry, it 
became dear that Squillante was — 
and remains — a beloved figure. 
Everybody (and I do mean everj'- 
body) has a great old "Rick story" 
to share. Spotlighting his wonder- 
fully irreverent sense of humor, 
these stories range from heart- 
warming to bitchy to wickedly lewd. 

A self-profes.sed "film whore," 
S<iuillante Wius Itgcndarj' for invit- 
ing fi-iends to his meat-locker-cold 
apartment (he'd happily run his air- 
conditioner during a snowstonn) to 
drink ml wine, eat tortilla chii)s with 
sal-sa, and watch a la-ser disc or two 
from his expansive film librarj'. Vnl- 
tei/ (if the Uiills was his all-time 
favorite. He had the la-ser disc, the 
oiiginal \inyl soundtrack rectmling, 
and the movie poster to prove it! 
As one card-can-ying member of 



the club community recalls, "Rick 
didn't just scream out lines from Va/- 
lei) of the Dulls, he screamed out the 
entire film. He knew every bit of dia- 
logue. It was like, 'Sparkle, Rick, 
sparkle.' He brought that film to 
incretlible heights." 

He did the same thing for dance 
music. A native New Yorker, Squil- 
lante spent the '80s in Texas, where 
as a Bi7/Ao«it/-reporting club DJ, he 
manned the turntables at clubs in 
San Antonio, Houston, and Dallas. 
Migrating again, this time to I-os 
Angeles. Squillante became the 
director of Randy Sills' Los Ange- 
les-b«Lsed Resource Record Pool in 
'89. Within six months, he was 
offered a job by Virgin's Gary Vance 
(then senior director of dance \m>- 
motion, now VP of promotion). 

While at Vu'gin, S<|uillante chiunpi- 
one<l mimeroas artists, producers, and 
D.Js, including Frankle Knuckles, 
Josh Wink, Enigma, Carleen 
Anderson, Massive Attack, Mark 
"MK" Kinchen, and the Sneaker 
Pimps. He also si^earheaded — and 
became president of — the label's 
dance imprint, Vu'gin Underground. 

Virgin Undergi'ound debuted in 
'9,5 w ith the Raw Silk-sampling 
"I'm Ready" by Size 9 (aka Wink). 
The dnimroU-intense track topped 



Billl)oai-d's Hot Dance Music/Cluh 
Play chart and became a European 
pop smash. 

Subsequent relea.ses included the 
Groove Junkies Featuring Ajani^ 
"Everybody Needs to Be Loved," 
Pierre J.'s "I'm in the Mood," 
Women of Colors "Soft Touch," the 
Sneaker Pimps' "Spin Spin Sug;u;" 
Simone Jay's "Wanna B Like a 
Man," and Peplab's "Ride the 
Pony." The latter single featured a 
childhood photo of Squillante on its 
picture sleeve. 

In '98, Virgin Records pulled the 
plug on Virgin Underground. In.stead 
of i-eassigning Siiuillante within the 
label. Virgin let him go. 

Although his love of the music 
remained true, Squillante left the 
music busine.ss, quietly Uving his life 
in New York. Sadly, his fiiends and 
loved ones remain in the dark with 
i-egaitl to the final element that letl to 
his decision to end his hfe. 

Despite his gregarious nature, 
Sc|uill;mte wiis a fieix-ely piivate man 
« ho optetl to show only the joyous 
side of his |)ersonality. It matle him 
the |)erennial life of the jKuty and a 
plejLsui'e to be ai-ound. However, as 
we deal with the tragedy of his loss, 
we w ish he'd considered sharing 
moix." before it was too late. 



Mastermind Floppy Sounds Shares 'Memories' On Wave 



BY CRAIG ROSEBERRY 

.Sound constructionalist Hob 
Rives — aka Wave Music recoitl- 
ing artist Floppy Sounds — has 
gained much notoriety as the 
innovative engineer and driving 
force behind the groundbreaking 
)>roductions of dance music pio- 
neei's Danny Ttnaglia and Fran- 
^•ois Kevorkian. 

With the May 29 worldwide 
release of Flopjiy Sounds' .sopho- 
more .set, Shoii Tenn Memories, 
Rives continues to showca.se his 
skills as an adept and ambitious 
stmic mastermind. E.ssentiall.v. 
Short Term Memories works like 
an alteml state, a crack in reality 
where pervasive hyjinotic delu- 
sittns reveal a twistt-d nether 
world — a place « here sophisticat- 
ed tech-house and progressive 
tiibal rh,vthms seamlessly evolve 
into textured avant-gaixle abstiw- 
tiims, encompa.ssing minimal elec- 
tronica, psychedelic jiost-rock, 
downtempo left-field experimen- 
tation, and soulful gtiKtves. 

In addition to including the pre- 
viously release<l singles "Enter- 
tainment" and "Team Realness," 
the set features the enveloping, 
guitai-inflected "Stop antl Think," 
the i)ostmodem voguing anthem 
"Doing Shows," and the sample- 
ilriven "Com))lex." 

"Flo|ipy Sounds wius originally 
intendeil its a bediixtm pinject, a 
little .something for me that would 
be cool if other people got into," 
reveals Uie New York-based Uives, 




wliose music is handled by Dense, 
ASCAP. "My first album was moi-e 
simplistic and .safe — almast plodding 
along — but I realized the next one 
w ould have to be more challenging 
both musiciUly and technicjiUy." 

He continues, "Working so clasely 
with other |)roducers, especially 
Danny ITenagliaJ and Francois 
{Kevorkian], has 
been so fulfilling 
and inspirational. 
They've taught 
tne a higher level 
of professional 
discipline, as well 
as a greater ap- 
piBciation for .son- 
RivES ic experimenta- 

tion .md pushing bounilaries within 
the eon.stnict of dance music." 

When compare<l with his debut — 
1994's Utttviithin — Shin-t Term 
Memnriex finds the artist making 
great sonic strides. "I had no idea 
how the new album was going to 
evolve," Rives explains. "I just 
wanted to create a strong listening 
album like those of Pink Flo.vd and 
Radiohetid — sirmething that was 
far heyiind niy first alltum." 

.AdtlitionaUv. Rives .stiys, he " want- 
etl to iiurtiii^' the materiti! luid inject 
it with evoctitive tracks that had a 
Itcmusive giwve for the dancefloor." 

Wliere IJoieiitiiiw was less fluid — 
mu.sicall,y imd texturally — Shoti Term 
Meiiiiirien explodes with aural wiz- 
ardiT. making it the perfect comjan- 
ion to the progivssive liou.se .'Hiuntls of 
such producers as Underground 



Sounds of Lisbon, Ftitureshock, 
Drbital, and ('hia|>et (aka M(hm1 II 
Swing's.)ohn('iafone).tt'hom Rives 
dtes as m;yor influences. 

The album also reflects a pre- 
occupation with the musical and 
technical ingenuity of such acts as 
Tortoise, Kraftwerk. Autechre, 
early Human League, and This 
Mortal Coil, as W'ell as sound 
alchemists like Steve Reich and 
Phillip ("ilass. 

"We believe that now is the 
perfect time for Rob's material," 
sa.vs Wave Music director of Jiro- 
motion Jodi Blea. "His profile has 
increased, thanks to his work 
with Franijois [Kevorkian] and 
Danny [Tenaglia], as well as his 
own recorilings. 

"Our main goal is to build Flop- 
py Sounds' awareness and sup- 
|H)rt," Blea continues. "We're con- 
centrating on our relalion-ship with 
the international D,I community, 
while also strategically launching 
a unified ;md cohesive worldwide 
pre.ss camitaign fwusing mainly tm 
the V.S.. France, and the U.K." 

Working together with its dis- 
tiibutor, C'aiYtline Recoifls, Wave 
Music is scK'uring retail pricing and 
positioning, as well as listening 
])osts anil end racks, Blea notes. In 
March, the label issued the set's 
thini single, "Late Night," which 
was heavily serviced to club DJs 
and college, mix-show, and spe- 
cialty radio fonnats. 

Rives is .self-managed and has 
no immediate plans to tour. 
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3£ 

£* 


LAST 
WEEK 


2WKS 
AGO 


z 

^1 

S5 


CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS 

TITLE ARTIST 

IMPniNT & NUMBtkPHOMOTlON UB- L 


1 


I 


2 


8 


-^m No. 1 

ME lOU SATISFIED T; sji 'ji vl ^ liM ; ?,-«.l:*U' sor ; «• • M. 1 VICIOSMailO* fWI. DEBORAH COOPER 


TT) 


4 


13 


5 


ALL FOR VOU VIRCIN m22 1 JANET 


3 


6 


9 


8 


WHAT GOES AROUND COMES AROUND AVEX 11 1 llflX street GTS FEAT. LOLEAHA HOLLOWAY 


4 


7 


m 


8 


WHaAMI5T«R69?I3 MASSIV 


5 


2 


1 


8 


LOOKING FOR LOVE 'J KAREN RAMIREZ 


( 


9 


12 


1 


EVERYTIME VOU NEED ME j . . i< . , 2 WTRICIIT RHVTMI FRAGMA FEATURING MARIA RUBIA 


7 


3 


5 


9 


INNOCENTENErTOERK33115 DELERIUM FEATURING LEIGH NASH 


(8) 


13 


17 


e 


GOT TO HAVE GROOVlLICtCXJSJJI/srROLV RHYTHM DJ PRINCE & JUSTIN K 


(9) 


14 


18 


8 


LOVE DONT COST A THING EPIC T9547 1 JENNIFER LOPEZ 


Oj) 


15 


21 


6 


SATISFIED EPIC PROMO RHONA 


Uw 


17 


24 


e 


YOU MAKE ME FEEL... (MORE t MORE) C(jniNGU9 t BECCA 


(12) 


18 


23 


5 


PLAYED-A-LIVE {THE BONGO SONG) i^CA PROMO SAFRI DUO 


13 


8 


3 


10 


NAIVE SONG MAIULDAVLIGHI ;956>.'EPIC < MIRWAIS 


04) 


23 


30 


5 


FEELIN' ME BAB 182A&EDEI EKTtRTAINMEMT KIM SOZZI 


(15) 


24 


35 


3 


GROOVEJET (IF THIS AINT LOVE) ATIANTIC PROMO t DJ SPIELER 


It 


10 


7 


11 


FEEL THE BEAT GHOOVILICIOUS 242'STRICTLY RHYTHM DARUDE 


17 


I] 




12 


IS IT LOVE? .■.. I I' (. Hi 80778 CHILI HI FLY 


18 


5 


4 


10 


LET ME LOVE YOU 1 11 »MERO 18242 DA BUZZ 


(19) 


21 


26 


5 


AINT WHAT 1 EXPECTED GROOVILICIOUS 23&$TRICTLY RHYTHW DONICA 


(20) 


26 


32 


4 


MV FEELING RSOIK SL .)9057 JUNIOR JACK 


yy 


30 


33 


3 


WHATS ON YOUR MIND (PURE ENERGY) lOHMY BOY 9LVDI USa 22O9'I0IIIM> BOr INFORMATION SOOETY 


22 


12 


8 


11 


MINE TO GIVE »sis»l*ebks 3B76™Rlii« PHOTEK FEATURING ROBERT OWTENS 


23 


22 


27 


7 


CRAZY LOVE I'iiJMi . a; ; liiwG MJ COLE 


(24) 


27 


29 


6 


HAPPY PEOPLE |. .1 ... . 1 '■.■m STATIC REVENGER 


(25) 


38 


~ 




—^m Power Pick 

WHAT IT FEELS LIKE FOR AGIRL ... I: > „ i . ws.irjir. f,l' : i MADONNA 


26 


16 


15 


9 


A TIME FOR US AtlfiMIL b ". iS BARRATT WAUGH 


(27) 


33 


39 


3 


LET THE MUSIC USE YOU UP STAR 69216 CELEDA 


(28) 


32 


36 


4 


MISS YOU PI' «.\TE M JSIC I'HCM.LVWINDHAM HIU ETTA JAMES 


(29) 


39 


^ 
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OREAM ON MUTE .u^k: PEPR Si t DEPECHE MODE 


(30J 


35 


42 
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SUPER CALIFORNIA MCA 151809 FUNKY GREEN DOGS 


31 


19 


16 


12 


PASS IT ON MOCNSHINE 88474 KEOKt 


32 


20 


14 


14 


STAND UP TOMMY BOY SILVER LABEL 222t.T0MUT BOY THUNDERPUSS FEAT. LATANZA WATERS 


(33) 


41 
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LOVE IN numc Columbia promo satoshi tomiie featuring kelli ali 


(3t) 


43 
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BANG THE DRUM 4 PUV 2033 ABEL 


35 


2S 


11 


11 


THE POWER II 1,'V ^:jvSllVtRLAeEL2I9VT0MMyB0Y ROSABEL FEATURING JEANIE THACi 


36 


36 


40 


5 


LET ME BE THE ONE REPRISE 44984 SASHA ALEMNDER 


37 


37 


38 


4 


BREED HI ™ 51 PROMO SNAKE RIVER CONSPIRACY 


(38) 


44 




1 


OUT OF NOWHERE EPIC 79576 GLORIA ESIEFAN 


31 


28 


20 


12 


SPACED INVADER iMERNATIONAl HOUSE 9059 HATIRAS 


40 


29 


19 


12 


THRU DA ROOF GR jEftiLlcious 237.STRICTLY RHYTW4 FUTURE GROOVE EXPRESS 


(41) 


42 




2 


BEAUTIFUL V2 27(«9 t MANDAUY 


42 


40 


47 


3 


IN THESE SHOES WARNER BROS PROMO BETTE MIDLER 


43 


31 


25 


; 


OPTICON A ACNtH SUNSET,.ELEMENrHEE 4497fvREPfHSE ORGY 


44 


34 


28 


8 


YOU MAKE ME SICK lAFACE 24533.ARISTA f PINK 


(45) 


45 




2 1 BEGIN 2 RISE )tLLVt)iAN.;610 All DAMISI FEATURING JAYELLA 
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NEW^ 


1 ^ Hot Shot Debut ^ 

1 1 STANLEY (HERE 1 AM) . 1 i Ii i . nu AIRHEAD2 




NEW^ 


1 1 SOUND OF BAMBOO SKRcnilo FlICKMAN 



NEW^ 

NEW>- 

ii 1 49 



BEAUTIFUL STRANGE BEDROCK PROMO 



JUST FRIENDS (SUNN Y) DCF JAM/D£F SOUL WiOMQIDJMG t 
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MAXI-SINGLES SALES 
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TITLE lIlMrill ARTIST 

IMPRINT & NUMBERDISTRIBUTING LABEL 1 1 1 1 ' ' ■ 


1 


1 


1 


10 


No. 1 ^ 

STRANGER IN MY HOUSE m il [1IKIP*I„'1.>.VI11. ' J ..t.- .r. 1 TAMIA 


2 


2 


2 


21 


ONE MORE TIME ITi ixj UIRGIR 38758 t DAFT PUNK 


3 


4 


4 


9 


BY VOUR SIDE (THX) EPIC 79U4 1 SADE 


4 


3 


3 


9 


LOVEDONTCOSTATHING Ii > IPir '9S47t JENNIFER LOPEZ 


S 


5 


5 


20 


LADY (HEAR ME TONIC T MCAt MODJO 


6 


6 


6 


6 


1 TURN TO YOU ilm V 1 1. MELANIE C 


J 


i 


7 


36 


MUSIC ni ixi MAVERICK 44909'WAH\E» BT(GS i MADONNA 


1 




8 


li 


DONT TELL ME III ;H' MAVERICK 4.19Ii>WARNEB BBOS t MADONNA 




12 


11 


5 


OPTICON 1 1 1 :< vvfl.T'.tR SUMSETTELEMENIRtCREPRlSE 4497&WARNER BROS. ORGY 


10 


II 


9 


52 


DESERT ROSE m '.w 4«37i INTIRSCOPE t STING FEATURING CHEB MAMI 


11 


9 


13 


70 


STRONGER ' BRITNEY SPEARS 


12 


13 


15 


S 


LOOK AT US - TlPRIORHYt SARINA PARIS 


13 


14 


i; 


32 


IT'S NOT RIGHT BUT IT S OKAY iTi ill ARISTA 136801 WHITNEY HOUSTON 


14 


10 


14 


19 


CANT FIGHT THE MOONLIGHT i < i CURB 7709S t LEANN RIMES 


15 


16 


12 


25 


SANDSTORM 11 1 i«i GHi,.^..iJLIOUS 227.iS!BICTLY RHYTHM 1 DARUDE 


16 


IS 


10 


19 


SOUTH SIDE il xi : .'i> 'l> < MOBY FEATURING GWEN STEFANI 


17 


18 


16 


15 CASTLES IN THE SKY III *: fionB-NS '7046 IAN VAN DAHL FEATURING MARSHA 


QD 


22 


22 


Greatest Gainer 

5 TAKE BACK KOOA 


19 


17 


18 


32 1 MOSTGIRLSiI . , ..r/, : T... T PINK 


20 


19 


27 


3'i ' MARIA MARIA. III. Mril« :i7;4 t SANTANA FEATURING THE P'. Til 1 ,(i,B 


21 


20 


19 


41 JUMPIN', JUMPIN'iTl ix; CClUMBI4 79446,CRGt DESTINY'S CHILD 


(22) 


NEW^ 


1 


"^m Hot Shot Debut m 

ALL FOR YOU r ,i;,,!i, . - j// i . .[T 


23 


21 

"36 " 


20 


51 


KERNKRAR400 I >, HAjk.jlL .'.ju.',' I ZOMBIE NATION 




2 


WHATSON YOUR MIND (PURE ENERGY) :i i: loum IW gi«RLiaa22«T0MimoY INFORMATION SOOETY 


25 


23 


24 


44 


TOCA'S MIRACLE ;Tj ixi GROOVILICIOUS t2ZSTRiCTLY RHYTWM t FRAGMA 


(26) 


RE-Eimn 


28 


MV LOVE IS YOUR LOVE ITI 1X1 ARISTA 13729 1 WHfFNEV HOUSTON 


(27) 


NEW^ 


1 


NO RETURNS :M) (TI IX) MOOERN VOICES 009 1 JILLDIANE 


26 


25 


23 


5 


EVERYTIME YOU NEED ME in (XI GROOVILICIOUS 240%TRtaLV RHYTHM FRAGMA FEAT MARIA RUBIA 


29 


30 


32 


5 


1 LIRE THEM GIRLS iTl RCA 604181 TYRESE 


30 


32 


33 


11; 


MY HEART GOES BOOM (LA Dl DA DAJ ITI uo LOGIC 79126 t FRENCH AFFAIR 


31 


27 




3 


WHATUDID2ME(IHX!HOB6INS 72047 ROCKEIL 


32 


24 


26 


19 


SPENTE LE STEELE (Tl IX) RAOlioU. 99050 OPERA TRANCE FEATURING EMMA SHAPPLIN 


33 


29 


25 




SAY MY NAME III IX lini. .IMEIA .■934&CfiG t DESTINrS CHILD 


34 


26 


21 




INDEPENDENT WOMEN PART 1 ITKXICOLUMBIA !'fVli.K t DESTINY'S CHILD 


35 


31 


30 


44 


DONT CAU ME BABY ~ ' . niOUSGROOVE&CSXXIlUHBW 79371)CRG t MADISON AVENUE 


(36) 


47 


47 


25 


NOTTHATKIND . .■■83HPICt ANASTACIA 


37 


35 


28 


12 


BOYdHXIBlPK . ;j . rtV..\l!-'iN BROS, t BOOK Of LOVE 


36 


45 


36 




WE ARE ALIVE III MUIE 69145 t PAUL VAN OYK 


39 


42 


46 




WHAT AGIRL WANTS IT) IXI RCA 60224 t CHRISTINA AGUILERA 


40 34 


40 


36 


THE HAMPSTERDANCE SONG ill KXH 8161 1 HAMPTON THE HAMPSTER 


41 


44 


49 


3? 


I'MOUTTALOVE I IX) DAIUGHT 79364,tPIC t AHASTAOA 


42 


41 






IS IT LOVE? I'ATnR 1 HE 80778 CHILI HI FLY 


43 


40 


38 


.)o 


1 WANT YOU TO NEED ME/THATS THE WAV IT IS UI 550 MUSK 7947 WK t CELINE DION 


44 


38 


43 


26 


THAT OTHER WOMAN ' ^ M LANTIC 84939'AG t CHANGING FACES 


45 


39 


37 


54 


1 WILL LOVE AGAIN ' • i < i .1 UMBIA 7937&<CRG t LARA FABIAN 


46 


37 


29 


3 


MORE THAN LIFETWO OUT OF THREE AINT BAD ITI IX) CURB 73123 JANA 


47 


43 


31 


5 


STAND UP Tl ill THMMX BOY STIVER LABEL 222I.'T0MMY 60V THUNDERPUSS FEAT. LATANZA WATERS 


46 


33 


34 


21 


ALL GOOD? ITI ni TOMMY BOY 2I7B t DE LA SOUL FEATURING CHAKA KHAN 


49 


48 


44 


14 


LOVIN' YOU IT) IX) RCA 60400 KRISTINE W 


1(50) 


RE-EIITItV 


47 


FEELIN' SO GOOD il! ixi WORK 793saEPIC t JENNIFER LOPEZ FEATURING BIG PUN t FAT JOE 



CD lilies wlfi tlw gfcalest sales or cluO plav ifKreases this week. Pawef Ptck on Ctub Play is awarded loi the largest point increase 
anywhere in the lop bQ. t Videoclip availability Catalog numtwr is tor vinyl rnaxi-single. of CD maxi-single it vinyl is urtavailatjic. On 
Billt)oard/BPI Communications. 



among singles below the top 20 Greatest Gamer on Maxi-Smgles Sales is awarded tor the largest sales iiiciease among singles 
Sales chart: (Ml Cassette maxi-smgle availatiility. (T) Vinyl maxi-single availability. (X) CD maxi-sir>gle availaDiltty c 2001. 
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The Radio Power Book 2001 contains all the 
information to make your job easier. 

.<s ot Listings in a Snap: 

Comprehensive listings of radio stations in ali 15 formats covered 
by Airplay Monitor Consultants: ♦ Complete Label Promotion 
Directory ♦ Arbitron Ratings and History for Top 100 Markets 
♦ How Airplay Monitor Works 

Order your copy now tor S115 plus S7 shipping and handling (S15 for IntemaUonal orders) by calling 
l-BOO-344-7119. Fax your order to (732) 363-0338 or mail ttlis ad with paymant to: 
Billboard Directories. P.O. Box 2016. Lakewood. NJ 08701 



Please add appropriate sales lax in NY, NJ. PA, CA, TN, I^A, IL, OH. VA & DC 
Orders payable in U.S. funds only. Ali sales are final. 
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Dsneo inuiiC'S intirflstiiflsl 
elite cooiergo st did! sooi. 

P8flBl8 Encompassing the Internet, marketing, promotion, 
distribution, radio, producers/remixers/DJs, legal issues, 
licensing, artist/DJ bookings & management, among 
ottier topics. 

IllllllOltS Revamped exhiibition tradeshow featuring ttie 
latest tectinology and products in dance music. 

mSiltly OHOntS Clobally revered artists and DJs perform 
live at the hottest clubs in New York City. 
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Columbia's Carpenter Takes On Themes Of Time, Sex, Love 



CARPENTHH 



BY PHYLLIS STARK 

NASHVILLE— With a title like 
Time*Sejr*lA>vt;, it's not hard to fig- 
ure out that Mary Chapin Carpen- 
ter's first new studio album in almast 
five years is packed with the kind of 
lyrically deep, personal songs for 
which she has come to be known. 

Still, Carpenter says, "I always feel 
like you should put warning stickers 
on these records saying, 'Don't just 
presume [these songs are about me].' 
There are always the autobiographi- 
cal things [for which] you draw on 
your soul, draw on yourself, but there 
is the world out there too, and your 
imagination. It's not up to me to say. 
This one is about me and this one is 
not,' but 1 always assume that people 
realize that it's not 
always about me." 

The full title of 
the album, due 
May 29 on Colum- 
bia, is "Time is the 
great gift; sex is 
the great equaliz- 
er, love is the great 
my.stery." It was a 
line spontaneously 
uttered by Carpenter's longtime col- 
laborator John Jennings, after Car- 
penter mentioned to him that her 
new songs center around the themes 
of time, sex, and love. 

The album title became the sub- 
ject of much debate during the 
recording .sessions last fall at Lon- 
don's Air Studios. "We all would sit 
around for hours and philosophize 
about this," Carpenter says. "If you 
came out on one position— ] such as] 
time is the great mystery, or love is 
the great equalizer — you had to 
defend it. My position is what I 
ended up with as the title." 

Carpenter wrote or co-wrote all 14 
of the album's tracks — nine solo, three 
with hit .songwriter Gary Burr, one 
with Kim Richey, and one with Jen- 
nings, who co-produced the album 
along with Carpenter and Sony A&R 
executive Blake Chancey. As the pres- 
idential election controversy rdged in 
the US., Carpenter was having a ball 
making the album in London. 

"It ended up being the most posi- 
tive experience," she says. "My one 
mandate (in making this album] was 
that I wanted to laugh my a.ss off. I 
just wanted to have lun. Wiien I made 
the last studio record [ 1996's A Place 
in the World], I just felt like there was 
so much pressure from so many dif- 
ferent places, including myself. I 
[thought], 'I just can't make a record 
like this anymore. It's just crazy. It 
just doesn't feel good.' I didn't want 
to repeat that." 

While it has been a long time since 
her last studio album. Carpenter has 
kept busy. Besides assembling her 
1999 set Party Doll arid Other Favo- 
rites, a best-of collection featuring live 
and alternative versions of her hits, 
she's been writing songs constantly 
and touring. She has also been 
involved in numerous other projects, 
most recently the Campaign for a 
Landmine Free World. She recently 



contributed to a Vanguard album in 
support of the cause, which she calls 
"exceedingly important." 

Carpenter traveled to Cambodia 
on behalf of the organization earlier 
this year, a trip she refers to as "a 
life-altering experience": "I feel like 
I'm not eloquent enough to describe 
it, but it made me feel more re- 
siolved than ever to be an advocate 
for this issue." 

While the sound of country radio 
has changed in the past five years, 
both Carpenter and her label are hop- 
ing her music still fits the format. 
Mike Kraski, Sony's senior VP of 
sales and marketing, says the album 
"gives country radio an opportunity 
to add depth and substance — in terms 
of lyrical content — to their mix, and I 
think the format is in dire need of 
that" He adds, 'This Ls a woman who 
speaks to that [female] audience bet- 
ter than any other songwriter or 
singer in the format today." 

While Carpenter says she "hasnt a 
clue" how her music fits into contem- 
porary country radio. Carpenter 
says, "I hope that this record will find 
a place there. But who knows? I have 
enough things on my shoulders to 
worry about." She continues, "I ju.st 
keep my fingers crossed and hope it 
happens, but I do feel like — and it's 
not like a disclaimer or anything — 
but I am so proud of this record that 
there is not a lot that could happen 
that would dampen that." 

For this album. Carpenter decid- 
ed she wasn't going to concentrate 
on commercial concerns, such as 
radio and retail viability, choosing 
instead to focus only on the music. 
That decision, she says, "is a direct 
reference to my experience with the 
last record." Tfiis time," she adds, "I 
just worked really hard to put those 
songs on the record that I just felt in 
love with. I hope that the best comes 
from that. And if, by some stroke, 
the commercial and the spiritual 
meet, halleliyah." 

While previously she had always 
followed her heart. Carpenter (who 
is managed by Ron Fierstein at 
AOF) admits she had also "let a lot 
of pre.ssure get to me," she says. "It 
really hurt my sense of fun and ex- 
perimentation, my sense of adven- 
ture in the studio. I understand that 
people are doing their jobs, but [on 
this album] I felt like my job is to 
make the best music I can make and 
throw all the other stuff out the win- 
dow, and Blake and John were ab- 
solutely with me on that. It just felt 
wonderful to feel so supported." 

The first single, "Simple Life," 
debuts at No. 58 on the Hot Country 
Singles & Tracks chart this issue. 
Stoney Richards, assistant PD/music 
director at WDSY (Y108) Pittsbuish, 
thinks "Simple Life" is a hit. "I 
haven't seen any research yet," he 
.says, "but my bet is [it] will move 
from light ] rotation] to medium to 
heavy. Let's hope so. Some songs you 
play. Some songs you root for. [And] 
I'm rootin' [for this one]." 

Richards says Carpenter is a true 



artist and "should be respected for 
that. If you're a country radio station 
with a good 2.'>- to .^U-year-old audi- 
ence, your audience probably knows 
and really appreciates Carpenter." 

Carpenter began promoting the 
album with a brief radio tour that 
took her to five stations in three 
days. Booked by the William Morris 
Agency, .she begins a U.K. tour May 
22, with a U5. tour to follow June 21. 
She will also be performing dates 
with Steve Earie in August. 

Kraski says his biggest marketing 
challenge will be reaching all of Car- 
penter's diverse fan ba.se. While he 
says a core group of her fans will be 
made aware of the new album by 



country radio, 'there are a lot of [her] 
fans who probably no longer li.sten Ut 
country radio or maybe never did ii.s- 
ten to countrj' radio. Oiu- challenge 
with Chapin is always reaching out to 
that audience outside the confines of 
mainstream country radio." 

Sony will try to meet that chal- 
lenge by marketing Time*Sex'Love 
on the Internet, through the media, 
and at nontraditional country retail- 
ers like Borders, where. Kraski says, 
Carpenter does better than more 
typical country acts. 

"Our belief is that her faas are verj' 
Intemet-.savvy," .says Kraski. "We 
think they are the kind tliat reach out 
and find out about their masic on the 



Internet So we have a very impressive 
Web marketing strateg>'. and that will 
h<! :m imjx>rtant [Kul of our efforts." 
An already confirmed June 13 ap- 
pearance on Late Shmv With Lkivid 
Mtyrmati, Kraski says, is "a very 
good sign that she remains an elec- 
tronic media darling." 

Kraski also says Sony will be 
"reaching out (to consumers] 
through an aggres.sive advertising 
campaign and an aggressive retail 
strategy. There are at least 4 million 
people who own at least one piece of 
Mary Chapin Carpenter music, so 
our job is to find a way to reach as 
many of them as possible, as quick- 
ly as possible." 



Nashville Execs Confront Napster GDD; 
Rogers And Owens To Receive Awards 



During an April 19 speech in Nashville, Napster 
COO Milt Olln adopted a conciliatory tone, but that 
didn't keep attendees ft^m the Mu-sic Row community 
fium asking the tough questions. 

Noting that "Napster did something to erode the con- 
ventional wisdom that music should be paid for," 
Nashville attorney Robin Mitchell Joyce told Olin that 
"when we talk to people, particularly college students, 
we are always surprised by their almost aggressive atti- 
tude that free music is their right" 

Bart Herbison, Nashville Songwriters Assn. Inter- 
national executive director, told Olin, "I have not seen 
the message from you that music is not for free." He 
challenged Olin to join with the songwriting communi- 
ty in delivering that me.s- 
sage to Napster users. 

Olin repeatedly con- 
tended that the compa- 
ny's research shows that 
"the most active Napster 
users are still buying 
CDs. Our users say they 
are buying more records 
today than before they 
became Napster users. I 
believe it to be true." 

Olin also said, "Our 
asers expect to pay," and 

added, "Our goal will be to provide [users] with an indu-s- 
try-support«l, [piid 1 model." During hLs s|)ecch, Olin dted 
Harris Research Poll statistics that indicate "379f of Na])- 
.ster users say they listen to country music," and "three 
out of five country music fens say they u.se | Napster] to 
sample music before purchasing." Olin's speech was co- 
.sponsored by the Country Music Assn., Leadership Music, 
aiKi the Copyright Society of the South. 
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by Phyllis Stark 
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iOUND THE INDUSTRY: Colin Reed has been 
named president/CEO of Gaylord Entertainment, re- 
placing Tferry London, who exited last July. Ree<l was 
CFO at Harrah's Entertainment. Also joining Gaylord 
is new chairman Michael Rose. He previously was 
chairman/CEO of Promus Hotel, Harrah's Entertain- 
ment, and Holiday Corp. Both Reed and Rose are mem- 
bers of Gaylord's board of directors. E.K. Gaylord II 
will step down as chairman but remain on the hoard. 

The Country Music Assn. (CMA) has teamed «ith 
NBC to bring 1 1 stars from daytime dramas Daifs of 
Our Lives and PasKionn to Kan Fair, June 14-17 in 
downtown Nashville. The actors will sign autographs, 
attend concerts, do media intcrv lews, and appear and 
perform at an NBC Daytime Fan Fair After Hours 
party June 16 at the Wildhorse Saloon. In rebted news, 



the CMA will offer reserv «l seating for Fan Fair con- 
certs at Adelphia Coliseum for the first time this year. 
Fan Fair events previously were general admis.sion. 

Former CMA event services manager PatU Burgart 
has been named executive director of the Internation- 
al Entertainment Buyers Assn. in Nashville. 

Artist NEWS: Kenny Rogers vrill receive the 
Career Achievement Award at the ;J6th annual Acade- 
my of Country Music (ACM) Awards May 9 in Los 
Angeles. Glen Campbell will present the award to 
Rogers during the telecast. The award is periodically 
given to an artist who has had fame in prior years and 
a .substantial comeback in the prectKling year. "The award 
is voted on by ACM's 
board. There have been 
only three previous 
recipients: Johnny Pay- 
check in 1977, Carl 
Perkins in 1986, and 
John Anderson in 1998. 

Country Radio 
Broadcasters Inc. will 
honor Buck Owens 
with its Career 
Achievement Award at 
its annual Country 
Mu.sicDJ Hall of Fame 
dinner June 28 in Nashville. . . Lorrie Morgan and 
Sammy Kershaw announced their engagement and 
a Sept. 29 wedding date during an April 17 appear- 
ance on Live With Regis and Kelly. 

SiGNINGS: Nashville-based indie label Radio 
Records is in the proce.ss of signing Kevin Sharp. A 
former Asylum artist, Sharp had his debut album for 
that label, Measure of a Man, certified gold; it spawned 
three top 10 singles, including the No. 1 "Nobody 
Knows." He is already working on an album for Radio 
Records, which hopes to have a single to radio in late 
summer or early fall. Sharp is the .second signing to 
the label's roster, which al.so includes Texas countrj' 
group the Peter Dawson Band. 

WR Records arti.st Mark McGuinn has signed with 
Scott Siman of rpm management. Siman al.so manages 
Hm McGraw. Billy Gilman, and Jessica Andrews. 

Lee Roy Pamell has signed with Gurley & Co. for 
publicity representation. His new album, 1h Tell the 
Tnitli, is due June 12 on Vanguard Records. 

Singer/songwriter Paul Williams has signed with 
Nashville-based TBA Entertainment for personal man- 
agement, Monterey Peninsula Artists for booking, and 
the Los Angeles-based Shcfrin Co. for publicity. 
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lELLDONE: As the album's lead single encores atop Hot Country Sin- 
gles & TVacks, Brooks & Dunn^ Steem & .SVri/x's ( Aiista/Nashville) arrives 
with double Hot Shot Debut trophies, at No. 1 on Top Country Albums and 
at No. 4 on The Billboanl 200, the duo's highest chart position to date on 
the big chiul. It is their thiixl title to begin at No. 1 on the countrj' list. 

Starting with more than H0,00() units, the new album is Brooks & 
Dunn's third-largest opening week with a set of new songs since their 
1991 debut, Bmitd New Matt. The fattest first week belongs to Bor- 
derline, which scanned more than 8.S,(KM) units in the May 4, li)9<i, issue, 
followe<l by If You Sve Her, which bowed with appro.\imately 87,000 
scans in the .June 20, 19i)8, Billboard. 

In autumn 1SI97, The GretiUwl Hitx Collection enteral with IftJ.OOO copies 
sold. It hokis at No. H on this Ls.sue's 1>)p ('ountry Catalog Albums. 

Brooks & Dunn's Neon Circus & Wild West Show tour opens Saturday 
(28) in Birmingham, Ala., and features Ibby KeitJi, Montgomery Gentry, 
Keith Urban, and Cledus T. Judd. 

Love thy neighbor; Newcomer Mark McGuinnls "Mrs. Steven 
Rudy" (VKR) scsms 7,000 units to rule Top Countrj' Singles Sales, a move 
that pushes LeAnn Rimes' "But I Do Love You" (Curb) to No. 2 afler 
accumulating 10 weeks at No. 1; it has spent 26 weeks in the top five. 

On Hot t'ountry Singles & Tracks, McGuinn's song increases 204 
detections to rise 11-8. It is the first debut chart single by a .solo artist 
on an inde|)endent label to enter that chart's top 10 in 17 years. If "Mrs. 
Steven Rudy" makes it to the top five, it will be the first such single in 

years. That distinction currently i>elongs to Billy "Crasli" Crad- 
dock"* 1971 cover of Dawn's "Knock Three "Hmes," which peaked at 
No. 3 on the independent Cartwheel imprint. 

Grass covered: As independent labels continue to heighten their 
profiles on our country chiuts, the I'ccently opened Dualtone Reconls intro- 
duces Hayseed Dixie, an ephemeral gi-oup of unidentified bluegra.s.s/ 
acoustic musicians (Billboanl, A|)ril 7) that bows at No. 60 on To]) Country 
Albums with A Hilthilli/ Tribute to AC/DC. 

The group gives a b;ickw(Kxls ujxlate to AC/DC songs, including "You 
Sh(K)k Me All Night Long," "Back in Black," and a surpri.singly authentic- 
sounding version of "Big Balls." Duiiltone will .soon is.sue other new sets by 
Jim l^auderdale, Radney Foster, and David Ball, nnth distribution by 
Houslon-biLsetl Southwest Wholesale. 

Blooming BLUEBONNETS, batman: Cliarlie Robison gives 
his Lucky Dog imprint (Sony) its first top 40 entrj' on Hot Country Sin- 
gles & Tracks, as "I Want You Bad" gains 27 detections and jumps 4:^- 
40. Spins are heartl at 6B monitored signals, including WYGY Cincin- 
nati, KSCS Dallas, and KBEQ Kan.sas City, Mo. 

"I Want You Bad" is the lead single from Robison's Step Right V]i, 
which dips to No. S7 after taking Hot Shot Debut honors at No. 27 on 
Top Country Albums last issue. 



Distribution CiDut Gives Relentiess Footiioid 




BY RAY WADDELL 

NASHVILLE— Armefl with strong 
distribution backing and healthy rela- 
tionships at retail, independent label 
Relentless/Nashville is starting to 
make some noise on Mu.sic Row. 

The bibel has lined up relea.ses fivm 
a range of acts, including .such well- 
known names as Merle Haggard, 
Randy IVavis, and T. Graham BrowTi 
and relative unknowns Valerie 
DeLaCruz and Irene Kelley. 

Relentless/Nashville is owned by 
Montreal-based Madacy Entertain- 
ment, which, in turn, is owned by 
Handleman Group. After finding suc- 
cess with budgefmidline releases and 
TV package-s, Madacy started looking 
for Iront-line label 
opportunities. The 
original plan was to 
start four labels, 
specializing in pop, 
country, AC. and "i 
alternative mu.sic. 

"We knew that 
as the market con- 
solidated on the ROY 
retail side, the 
availability of tracks fi-om the music 
property side w^ould [tliminish], so we 
felt we should look at the front-line 
business to protect our own interests, 
as opportunities for good midline con- 
tent started to shrink," Dave Roy, 
president of Relentless/Nashville, 
says. "The real emphasis wsis placet! 
on the country label, Relentless/ 
Nashville, because we knew that 
would have the best potential and 
biggest op|)ortunity for us." 

Roy beg-.m milking trips to Nash- 
ville in mid-199S) to feel out the mar- 
ket, taking meetings with such book- 
ing agents as Creative Artists 
Agency, Monterey Peninsula, and 
Buddy Lee Attraetion.s. "We felt this 
would be a good place to look for 
artists that were no longer on labels 
and looking for opixirtunities," Roy 
.says. "We were trjing to find artists 
that had slippefl through the cracks." 

Even while looking for establi.shed 
names, the first signing was singer/ 
.songwriter DeI.iiCruz, who was pret- 
ty much an unknowTi entity outside of 
the Northeastern U.S. Her debut 
album. They'll Never Know, bowed in 
August 2000. In retrospect, Roy says, 



the label and DeLaCruz may have 
been better served if Relentles.s/ 
Nashville had come with a more rec- 
ognized name out of the box. 

"Valerie has a phenomenal voice, 
and she's a great songwriter, but if I 
had it to do over, I probably would 
have held that release until we had 
foiu- or five releases by established 
artists," Roy says. "Still, she has 
had some success, and we're still 
working the project." 

BKGSIGUNS 

Relentleivs/Nashville soon beg;m to 
deal in more cstablLshed names, in- 
cluding Sherrie Austin's Follnwin'a 
Feelin'ia distribution deal for WE 
Reconis) and Steve Forbert's Young 
Guitar Dags in March, as well as a 
brace of Don McClean recortLs — /Jo» 
McClean Sings Martg Ruhbius and 
the live album Starrg, Starry Night — 
in May. A pair of Merle Haggard 
gosjiel albums are set for 1\iesday ( 1 ) 
(Billboard, April 21), and Chariey 
IMde's Tribute to Jim Reetv,H is due 
May 15 in a distribution deal with 
Masic City Records. 

Coming up .June 5 are The Wry 
Best of Asleep at the Wheel and T. 
Graham Brown hires. A Randy 
Travis project with Kyle Lehning 
producing Ls due late 2001 or early '02. 

Brown is particularly enthused 
about his relationship with Relent- 
less/Nashville, not only for his live 
album, but also for an uixroming stu- 
dio release .set for later this year. "Our 
goal was to get our records in stores," 
Brow n says. "All my stuff is out of 
print, .so we've had nothing to sell." 

Brown has been im- 
pressed by Roy and the 
staff at the label. "rhe.y're 
hone.st, which Ls a breath of 
fresh air," he says. "They 
look you in the eye. Their 
contracts are short. Theii- 
interest in the music is 
gmxl, and the artists they're dealing 
with seem to be my kind of folks." 

The resjjonse on Mu.sic Row has 
also been positive. "Once people 
understood who we were and the fact 
that we're owned by the Hjmdleman 
Group, people realize that when it 
comes to country music, Handleman 
is a key player as a supplier to mass 



relentless 

nashville 



merchants," Roy says. "It's set up 
almost like a n^jor distribution com- 
jKmy, with a national sales staff sup- 
ixirted by regionals." 

Regional support is a big factor, 
Roy adds. "Once we went into the 
fnml-line business, we knew we need- 
ed a regional presence and people 
who understand marketing and tour- 
ing to pitch our projects and get us 
more respect an(l cre<libility," 

Roy knows Relentless/Nashville is 
facing an uphill battle as an inde- 
pendent label but is enc-ouraged by 
the succe.ss seen recently at radio by 
other in<Iie labels with such artists as 
Kenny Rogers and Mark McGuinn. 
"Radio is c-ertainly a challenge, and 
when you look at retail, you're chal- 
lenged by limited money and limited 
space in .stores." he says. "Advertis- 
ing and promotional campaigns are 
expensive, but you have to be pre- 
pared to be part of that system. 
Luckily, at Madacy, we're pretty 
much a preferred vendor with most 
retail accounts. We shipped close to 
40 million units last year, so we're a 
pretty major pla.ven" 

Tim Petersen, country music buyer 
for Alban.v, N.Y.-based TVans World 
Entertainment, thinks Relentless/ 
Nashville has a good shot at success 
under Roy's leadership. "Dave Roy 
used to be a buyer at Trans World 
several years ago, and it was well- 
known at that time he had a great 
relationship with the country music 
communit.v," Petersen says. "It will 
be interesting to see the kind of roster 
he builds in the next couple of years." 
To Roy, Relentle.ss/Nashville fills 
a niche, especially for 
artists that "still have a 
deep fan base, play 1.50 to 
200 dates a year, and are 
very recognizable, partic- 
ularly at the masis-market 
level," he says. "We feel 
such an artist can sell 
,iO,000 to 200,000 and make money 
almost from recorrl one." 

As for Brown, he's excited about 
the prospect of taking new music to 
retail via Relentless/Nashville. 
"Hey, man, I'm 47 years old, juid the 
majors aren't knocking at my door," 
he says. "Now we're making .stuff 
happen, and it's fun." 
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UTLE (hjW'shcr Licf using Oit ) Shetl MuK OisI 
1 MHTKOTHINC -BOUT YOU Gon(/ArVIr«,B«l'Wiinon 
sa, BWtetMl. ASCAPjMttiHilnslii, »SCAPI HWffiM 
39 UtG£UINHMTIItG{yiB.ASCAP.i:3llV. 

ASCAP.'D Shaufitimtii) flwenue. fiSCAP/Vm lAjsic III. 
BKlWde CCian BWI) HLWBM 

46 lUISTIIt ibibol. eNlUsongs. ASCAP) 

23 BUTIIiatOV[TOIJ(l!ealsaigs.ASCAP)WBM 
43 COMElLnriEClOSEIIICiibCawegaliixi 
SlS«CVcnk«)s S[S«C« Snallon, SESAMirt, 
HSOP tlart, HonlL ASOP.-Micli Hte, ASCAPI 
A2 COMPllUTEDIIMIFuIIM.ASCAr/OllllBke. 

KuriMi BtakMOd. EMHilaiti Nan Sinitei. BM) HI 
5 D0N7 HAPPEN nnct (EM AfrtASCAP/CoKaGiixM. 

(CCAPCopirjilil net, BUtlfcttoit. BMI) * 
28 DOWHTIME fO^vition SESACBIuMatet. SESACtM 
t J Kiel ASCW/Baktmore Amlue ASCAP) W. 

47 FO«tVIIIU)VINC YOU (San,, AlV Cross «ep 
ASCAP'TlBl sflich mP'tonei-Iamato!, 
BMl^stM BWl; HL1VBM 

30 ACOOOIMIYIOCnOIIMYBAOSIDEaiiiivtnal. 
ASCAP/ 

MomplYslo ASCAPYomba. BMI/Teien N Up. BMII 
S GROWN MEN im7 on (Laip Vista ASCAP Scaile! 



Ram ASCAP/Sony/AIVIiee BMI)Hl 
43 HEDRimiSTIOUILAISaiesOIUniveisal.BMm. 
ASCAP Camp BMII WBM 

50 lilMAIUIIOFCONSTAKTSOIIIIOWlPublicDainani) 
14 I COULD NOT ASK FOR MODE IKealsooss. ASCAP) YIBN 

3 IFIFAU.Y0U1!EG0lltCDOWNWIIHME(HHbMi. 

BMlSaigs 01 Sat/ Sue s MeacK Show, m/Saie 01 

UiWirsal, BWAIroo ASCAPJAm<a, ASCAPI HMM 
7 IF m HEART HAD WINGS tAlim ASCAP/Anxa. 

ASCAP/I FiM KnaMocli, ASCAPI HbWM 
11 IFTOUCAHDOAHYIHINCELSEttMIBlackMoil. 

BMI.Kew Bon ASCAPiT(e» Hayts, ASCAPI HCWBM 
It I'M AIREADY THERE iSanv/AIVIitt BMtZnnba. 

ASaP-'S«ai B» «. ASCAP/Josn-NicA ASCAP) WBM 
2 irSACREATOAYTOBEMJffilEMIAiinl AXUP/ttaisi! 

01 Bram. ASCAP) HI 
41 ITS MY TIME (Soiy.'ATV Tite. BM|.^/AIV Cmss Ncrs. 

ASCAP/Wilkl»«i, ASCAP/ftian s Dieani, ASCAP,0«l, 

ASCAP) HlWeM 

51 IWAMUBETHlTGIRLIEMIAcnI.ASCAPAValcrm 
ASCAP) HI 

40 I WANT YOU BAD IMuscSalss. ASCAPI 

31 I WOUID'VE LOVED YOU ANYWAY (Dannasongs. 



eWEnsvi. fU/Sav W Univmal BMII HUWBM 
n lOinilVtM Ancle BMI) WBM 

26 ljySl)0(Mai1<H)tinei ASCAP) 

21 THIUISTTKIMOIIMYMIIIDUImo.ASCAP,'1)adit) 

Rattm. ASCAP.V^hiy Nra BMVAI Anl»soi«5, 
BMtBlunatci BMI) HI 
S7 LIVE CLOSE Bf VISIT OFTEN (Maidu.BMimy s 
Bors.BMI) 

4S UWE IS ENOUGH WHaw.ASCAPMnji. 

ASCAP/na B>ava. SMI) WBM 
41 LOVING EVERT MUnntlSmii'AIV Ik. BMimefloc^. 

BM7lxita. ASCAP) HLAffiM 
S MRl STEVEN RUDI MB ASCAPfNeoo Mule. 

ASCAPjCalM. ASCAPI »eM 

27 NO FEAR lUmvefsd: FWrCiam International, 
ASCAP..1trr.-000 ASCAP,Wh) Walk. ASCAP) WBM 

St ON A NIGHT LIKE THIS [Wamer-Innolane, 

BMl'lnsSnct, ASCAPI ViEM 
9 ONE MORE DAY (PMI Ann ASCAP/So(nl Island, 

ASCAPiHAAeCurt BMIIHIMBM 
20 PEOPLE UK US ItJicai ASCAP.'Scolt And Soda, 

ASCAP,W Despnados ASCAPWD, ASCAPiMHSI, 

ASCAPflnan s Oieanl, ASCAPAWI, ASCAP, Vmam, 

ASCAPI WBM 

S3 PLEASE lAitslream Otrams, A5CAP(Co)Olt House 
ASCAP,'Famoiis, ASCAP/Sonjs 01 Wind!»epl Fiic*c 
BMtMy lile s Wak, BNmkw Desot, BNlUOe Bine 
Bm. ASCAP) HMBU 



10 RIGHT WHERE I NBI TO It (Acull Rose. BMKOI 
Bnadaay, BMl^/AIV tee, BW<S« Wkw Doe. BMI) 
HI 

17 ROSE BOWWr (EMI Apnl ASCAP/TM Vassal, 
ASCAP.W BlartwMd, BMKAittyme BMII HI 

31 SAYNOMOREISoiiv/AniheBMIMaioi^a, 
BMltaba, BWIeien II Up, BMI) HL/WBM 

34 SECOND WIND IEMIBIack»octl,BMIMtle)Ciali, BMI) 
W 

11 SHE COULDN'T ClUIIGE ME (WB ASCAPiCaiyNchol 

sen, ASCAPI *BV 
S2 SHE IS (Ute Curb BMfHalKettliuni. BMII WBM 

12 SHE MISSES HIM (EMI Blackoodl BM/lnilolimoo 

BMI) ML 

M SHOOT STRAIGHT FROM YOUR HEART IVmny Mae 

BMIIVIBM 
58 SIMPLE LIFE my Walk, ASCAPI 
22 SOMEnMESiSti^Wlieels.BMtCLMtI.BMllAai« 

Rose, BMlMtaie. ASCAPAi«D Saiou, ASCAP) HI7WBM 
55 STtMIIMiSIU(WB.ASCAP/Dn»iMi' Upstream, 

ASCAP/Hi^ Skvpe. ASCAP/Sted mack. BMII WBM 
44 STILL HOUMK OUT FOR YDKWWoul Ana 

ASCAP,Oii-Boy ASCAP 
2J IHEREYaUGOAGAINISlillWDduniFDcTlilUan. 

BMlTommr lee lames BMIWI Blackv«ajd, eHKx^ 

den Arigel, BMUMrwrsal Songs 01 WyGram Wema- 

tonal BMt^/AIV Tree, BMI) HI 
IS IWOPEOPUFEaiNLOVEIEMIAiinl ASCAP/Sea 



Citf ASCAP/lne Randi, ASCAP/EMI BMmod. 

8Ml/Son|!sOfSeal^,BMI)HL 
35 UNFOIIGIVtNISony/ATVCmssNefs ASCAP/Sonf/An 

Tree, BMl'Asjfits SMI) HL 
33 WlUT I DID RIGHT (EMI FjllM ASCAP/lell loot 

ASCAP/Wonaculate Cmceitnis, ASCAP,'EMI Unigluk. 

BMI/Ganey Buldine BML^ Slanting BMI) WBM 
37 WHAT I REAUY MEANT TO SAY (Sony/ATVCmss Keys. 

ASCAP.'^/AW Iree, BMlChns WWts. GNKSH WM- 

ii« Em Tlx Man, m/\am) Ux lam. BMII HL 

24 WHEHIT)IMKA(OUTIIIieEU(BliM«SCIIP/ta« 
ta\ BMIWB, ASCAPMmt.bmatam. BU) HLMM 

19 WHEH SOMEBODY LOVES YOU IWB.ASCAP/keHax 
ASCAPI t\W 

32 WHERE THE BLACKTOP ENDS (Stew Wanner, Bl»8uilt 
On Rock, ASCAP) WBM 

25 WHIU YOU LOVED ME ISony/ATVCnrss Nets. 
ASCAP,<l«ii WHiams ASCAF« Williams Songs. 
ASCAP.'Irvnt BMI) HL 

4 WHO I AM ISonyyAIV Tree BMl^ 01 leracel. 

BML'Sones 01 Unnsal BMI) HLWBM 
3C WHYTHEYUUITFALLMe(WB.ASCAPjU»en(li. 

ASCAPiXeo Hayes, ASCAP,Km Don. ASCAP) WBM 
59 WIUYOUNARRYMEISoivnWMsMillPadtc. 

BMltUy Erie s WoA, BMIMMM DesM m/Sonai i 

Bitner s, BMl'At Andersnngs, BAfl) 
13 10USHOULDH7 KISS ME UKE THIS (ttocoTuKS. 

BMI) 
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CD 


1 


3 


12 


AIN'T NOTHING 'BOUT YOU 2«eeUitK. : BROOKS & OUNM 

K BHOC*S,RDUW.M WRIGHT (TSHAPIBO RR-JTHtRFOBtJ) (VI ARISTA f.ASHVlt; t fj^M t 


1 


CD 


2 


2 


20 


rrs A GREAT DAV TO BE ALIVE 

8J WAUtERJR .T TRITT (D SCOTT) 


TRAVIS TRin 
(V) COLUMBIA 79563 t 


2 


CD 


5 


7 


11 


IF 1 FAIL YOU'RE GOING DOWN WITH ME 

8CHANC£Y,P WJHIEV {M BtRG,A R060FF) 


DIXIE CHICKS 
MONUMENT ALBUM CUT 


3 


4 


3 


1 


25 


WHO 1 AM 

B GAlLIMORf IB MMES.T VERGES) 


JESSICA ANDREWS 
(V) OREAUWOfiKS 4509 IS t 


1 


CD 


4 


6 


16 


DON'T HAPPEN TWICE 

6 CANNON, N WILSON. K.CHESNEY (C LANCE. T.UCHl>GH) 


KENNY CHESNEY 
(V) BNA69035 1 


4 




7 


8 


7 


GROWN MEN DON'T CRY 

B GALLIMORC.J STROUDJ UCGRAW (S SES KIN. T. DOUGLAS) 


TIM MCGRAW 
CURB ALBUM CUT 


6 


7 


6 


4 


17 


IF MY HEART HAD WINGS 

BGAUlMOfti i HUL RCfiOFf J.F.KNOeiOCHJ 


FAITH HILL 
jV) WAflNEA BflOS. 16773/WRN t 


3 


(D 


II 


11 


IS 


MRS. STEVEN RUDY 

M MCGUINN.S DECKER [M.MCGUINN.S DECKER) 


MARK MCGUINN 
(W VFR 734756 1 


8 


9 


8 


5 


26 


ONE MORE DAY 

M.D.CIUTE. DIAMOND filO (S.DJONtS.B.TOUBEfiLIN] 


DIAMOND RIO 
(V) ARISTA NASHVILLE 69036 1 


1 


® 


12 


12 


32 


RIGHT WHERE 1 NEED TO BE 


GARY ALUN 
(V) MCA NAS!IV1LLE 172 180 t 


10 


OD 


13 


13 


10 


IF YOU CAN DO ANYTHING ELSE 

T BROWN.GSTRAir 10 LIVSEV.D SCHLUZl 


OEORGF STRAIT 

IV) UCA NASHVILLE 1 72?O0 


11 


12 


9 


9 


27 


SHE MISSES HIM 

DMALLOVfT JOHNSON) 


TIM RUSHLOW 
ATLANTIC ALBUM CUT t 


8 


13 


10 


10 


28 


YOU SHOULDN'T KISS ME LIKE THIS 

J STROUDJ. KEITH (T KEtTH) 


TOBY KEITH 
mCAMWDRKS ALBUM CUT t 


1 


(E) 


14 


16 


12 


1 COULD NOT ASK FOR MORE 

5 EVANS.P WWLEV (D WARREN! 


SARA EVANS 
IV1RCA69008t 


14 


QD 


li 


18 


7 


TWO PEOPLE FELL IN LOVE 

f ROGEFG (B PAISLEY.K LOVElACC, T.OWENS) 


BRAD PAISLEY 
1V1 AfOSTA NA5HVIUE 69051 1 


15 


d) 


17 


20 


13 


SHE COULDN'T CHANGE ME 

J.SCAIFE IC KNIIiHT Q NICHOLSONf 


MONTGOMERY GENTRY 
(O ID) rv) COLUMBIA 79540 1 


16 


OD 


16 


17 


le 


ROSE BOUQUET 

B GALUMORE.P VASSAfl IP.WSSAR R BVR'IE ' 


PHIL VASSAR 
(V) ARISTA NASHVILLE 60937 f 


16 


Qa) 


23 


3! 




AlRPOWER 

I M ALREADY THERE 


LONESTAR 

8.NA ALBUM CUT 


18 


QD 


19 


19 


9 


WHEN SOMEBODY LOVES YOU 

STE'[,AL, li .fti>.iONi 


AUN JACKSON 

iV} ARISTA NASHVILLE 690fl9 t 


19 




22 


22 


17 


^^^^ MlnrUVVLH 

PEOPLE LIKE US 

A Tf^'. U ii '.' [- > m I MUHPHY.K TRT.Mi ' 


AARON TIPPIN 

!VIITR)C STREET 01 1?82t 


20 


21 


21 


21 


17 


THE LAST THING ON MY MIND 

E GOROYJH, IC WTSEMAN, A, ANDERSON) 


PATTY LOVELESS 

EPIC ALBL>M CUT t 


20 


(D 


24 


23 


15 


SOMETIMES 

S.HENDRtCKSJ COLE IC DAVIDSON,K-BEAftO.C.B£ATHARO) 


CLAY DAVIDSON 
CV)VIIK;iN SB9BlyCAPIT0L t 


22 


QD 


26 


25 


11 


BUT 1 DO LOVE YOU 

T.HO«NlDWAHWi.Ni 


LEANN RIMES 
ICIIDI cum 73116 


23 


QD 


27 


29 


6 


WHEN 1 THINK ABOUT ANGELS 

K STEGALL U O'NEAUR-OEAN.S TILUS) 


JAMIE O'NEAL 
MERCURY ALBUM CUT t 


24 


QD 


30 


32 


6 


WHILE YOU LOVED ME 

M BRIGHT.U WILLIAMS lU DODSON.K WILLIAhtS.D WELLS) 


RASCAL FLATTS 
LYRIC STREn AlBUU CUT 


25 


QD 


29 


28 


12 


UREDO 

R WRIGHT.C CAGLE IC CACLEl 


CHRIS CAGLE 

VIRGW ALBUM CUT«AP!TOt t 


26 


QD 


28 


27 


13 


NO FEAR 

S SMITH.R STEGALLT CLARK IT.OARK.M C CARPENTER) 


TERRI CLARK 
(VI MERCURY 172197 f 


27 


QD 


33 


38 


4 


DOWNTIME 

B GALUMORE.T MCGftAW <P COLEMAN C D. JOHNSON! 


JO DEE MESSINA 
CURB ALBUM CUT 


28 


QD 


31 


30 


15 


THERE YOU GO AGAIN 

K.BOGERS (T.LJAWES J MMBALL.T MCBRIDE) 


KENNY ROGERS 
DREAhCATCHCR ALBUM CUT 


29 


(D 


32 


34 


7 


A GOOD WAV TO GET ON MY BAD SIDE TRACY BYRD WITH MARK CHESNUH 

B ! iVALhERJ^' -'Q I-f-'"f. ^ P..n'i^'";^^ri PCJi .VlBUf/ri.iT 
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1 WOULD'VE LOVED YOU ANYWAY 

M, WRIGHT, T.TEAflWOOD (U.DANNA.T VERGES) 


TRISHA YEARWOOD 
IVI MCA NASHVILLE 1 77201 t 


31 


QD 


40 


48 


4 


WHERE THE BUCKTOP ENDS 

M ROLLINGS, K URBAN fS WARINER^.SHAMBLIN) 


KEITH URBAN 
CAPITOL ALBUM CUT 


32 


d) 


34 


35 


13 


WHAT 1 DID RIGHT 

J.SLATE.M WRIGHT.SONS OF THE DESERT (D.WOMACK.S.LEMAIREJ 


SONS OF THE DESERT 

IV; ruviVliXL l/<lTfO 


33 


CM) 


37 


42 


5 


SECOND WIND 

t urvi^iK 1 CTOfMif> tn uvr^Di tv c i rci in 
r.nLAjLrOJ ^IKLIUU kU-WUnuTi^LLoULI 


OARRYL WORLEY 

DREAMWORKS ALBUM CUT t 


34 


QD 


39 


39 


7 


UNFORGIVEN 

TArlUtKoUni, 1 LJ*WKLriLc.,H LAMM IL.lWK^t.r riLOUn^D.rirQi^l 


TRACY LAWRENCE 
(V) ATLANTIC 85102 


35 


® 


46 


54 


5 


WHY THEY CALL IT FALLING 

M WRIGHT (R DEAN 0 SCHLIT2) 


LEE ANN WOMACK 
MCA NASHVILLE ALBUM CUT 


36 


(D 


41 


43 


6 


WHAT 1 REALLY MEANT TO SAY 

P-WOfilEY.T LJAMES IC THOWSON.C WAHRS.T.LJAMES) 


CYNDI THOMSON 
CAPITOL ALBUM CUT t 


37 


31 


35 


36 


11 


SAY NO MORE 

B GALLIDIORE.C WALKER IT SMAHRO.&TCREN) 


CLAY WALKER 
GIANT HSUU CUT/WRN 


33 


® 


42 


44 


E 


ANGELS IN WAITING 

B aiANCl> (I COCHRANE MC8RIDE.S.HARHfi) 


TAMMY COCHRAN 
EPIC ALBUM CUT t 


39 


d) 


43 


46 


6 


1 WANT YOU BAD 

C ROBISON.B CHANCEY ft 0 ADAMS.P CRAHOOW) 


CHARLIE ROBISON 
IC! ID) fV) 1 UCKY DOG 79MaC0LUMBW t 


40 


41 


38 


26 


19 


IT'S MY TIME 

M MCBRIDE.P WORIET (6 CRAIN.THYLER.A TRIB8LEI 


MARTINA MCBRIDr 
RCA ALBUM CUT 


11 


QD 


51 


55 


3 


COMPLICATED 

P WORLEY C D JOHNSON (C D.JOHNSON.S.SMITH) 


CAROLYN DAWN JOHNSON 
(VI ARISTA NASHVILLE 69050 


42 


43 


44 


41 


12 


HE DRINKS TEQUILA LORRIE MORGAN & SAMMY KERSHAW 

N.WILSON.B lANKERSLEY :S CAMP.M MCCOfiO) W) RCA 69054 


39 




60 


59 


3 


STILL HOLDING OUT FOR YOU 

D HUE F (A OSBORN.R MARA) 


SHEDAISY 
LYRIC STREH ALBUM CUT 


44 


® 


47 


52 


3 


LOVE IS ENOUGH 

B (M.LIMORE U VARSOS.N THRASHER) 


3 OF HEARTS 
(Dl RCA 69034 t 


45 


(D 


58 




2 


AUSTIN 

B.BfUDOOCK (0 KENT.K.HANNAI 


BLAKE SHELTON 
GiANI ALBUM CUTyWRN 


46 


QD 


49 


49 


5 


FOREVER LOVING YOU 

J RICH.S VAUGHN [J.R1CH.K AlPHINY MCGEEHE) 


JOHN RICH 
rV) BNA 69063 


47 


® 


59 
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LOVING EVERY MINUTE 

C CHAMBERUVIN (T SHAPIRO M CRISWELL M WHITE) 


MARK WILLS 
MERCURY ALBUM CUT 


48 


® 


NEW^ 


1 


Hot Shot Debut 
come a little closer liu mccann 

0MAUOY(TMARTY,P00UGLAS.JSHEnR::! rC) (D) IV) WARNER BROS WRN 


49 


® 


53 


51 


8 


1 AM A MAN OF CONSTANT SORROW 

1 BONE BURNtTI IIRADIIIONAI 1 


THE SOGGY BOnOM BOYS 
Mi HCURY SOUNDTRACK CUT t 


48 


® 


52 


53 


4 


1 WANNA BE THAT GIRL 

M MCANAUY (WJ\lE3filOGE.B-CRISl£H) 


THE WILKINSONS 
ICl (0)(V)GW«T 16766WRNt 


51 


S2 


45 


45 


12 


SHE IS 

R CROWELL (H KETCHUM) 


HAL KLICHUW 
CURS ALBUM CUT 


40 


53 


48 


33 


20 


PLEASE 

BJWALWR.JR (M DUIANEY,J STEELEJ HOeBSI 


PAM TILUS 

(V! ARISTA NASHVILLE 69052 


22 


M 


50 


40 


16 


SHOOT STRAIGHT FROM YOUR HEART 
TBROVm !V GILL) 


VINCE GILL 
IVl MCANASHVlUE 172195 


31 


® 


NEW^ 


1 


STANDING STILL THE CLARK FAMILY EXPERIENCE 
BGALUMOBE.T.MCGAAWfC DANNEAIILIER.R L BRUCE.C.HARRISON) CURB ALBUM CUT 


55 


® 


NEW^ 


1 


ON A NIGHT LIKE THIS 

C HOWARD IK STAIEY.D KAHAhl 


TRICK PONY 
WARKR BROS ALBUM CUT/WRN 


56 


57 


56 


56 


7 


UVE CLOSE BV, VISIT OFTEN 
RJIAIOATOSLIN (K T OSLIN.KOSTAS.R MALO) 


K.T. OSLIN 
ID) BNA 69026 


53 


® 


NEW^ 


1 


SIMPLE UFE 

M.C.OVtltNTtR.J JCNNINGS.B CHANCE (M CCARFENTER] 


MARY CHAPIN CARPENTER 

IC) (01 COLUMBIA 


58 


® 


NEW^ 


1 


WILL YOU MARRY ME 

J STROUO ALABAMA IJ STEELE.AANDERSON) 


ALABAMA 
RCA ALBUM CUT 


59 


60 


55 




3 


JOLENE 

sv r.'Ar,M!ta-J,i iL p.i^ln). 


SHERRIE AUSTIN 

At aiBy.'ij' CUT ( 


55 
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MRS. STEVEN RUDY .1, J ' " 1 •) No 1 


MARK MCGUINN 


2 


1 


1 


36 


BUT 1 DO LOVE YOU CAN T FIGHT THE MOONLIGHT CURB 731 16 


LEANN RIMES 


} 


3 


3 


20 


POUR ME .VAPNEfJ BRC'i K.«l&WflN 


TRICK PONY 


4 


4 


5 


11 
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by Steve Smith 

An intimate recital by soprano Renee 
Fleming and pianist Jean-¥ves liiibaudet would be 
an occasion worth reporting under any circum- 
stances. The pair — whose exquisite recent Decca 
recital disc. Night Soiig.'i, has been riding high on the 
Billboard Top Classical Albums chart for several 
weeks now — has spent the month on tour, performing 
the disc's heady progi-am of Faur^, Debussy, Rach- 
maninotr, and Richard Strauss. But the fmal date on 
the tour, a May 7 performance at the Kaplan Play- 
house in New York's Lincoln Cen- 
ter, is notable for more than mu.sical 
reasons. The artists will be donat- 
ing their ser\'ices that night at an 
exclusive benefit concert for Classi- 
cal Action, a leading AIDS-relief 
fund-raising organization founde<l in 
1998 by Cliarles Hamlen. 

To siiy that Hamlen came from a 
background in artist miuiagement is 
something of an understatement. 
Active as a manager since 1977, Hamlen co-founded 
IMG ArtisUs in 1984. IMG quickly established itself as 
one of the leading management firms in the industn,', 
with an enviable roster that now includes James GaJ- 
way, Evgeny Kissin, Jostiua Bell, and Dawn 
Upshaw. Hamlen sen ed as IMG's co-director until 
1992, when events in his professional and i}ersonal life 
made him pau.se to rea.s,se.ss his direction. 

"From 1984 to 1992, when IMG was growing by 
leaps and bounds," Hamlen explains, "it also was the 
time the AIDS crisis was growing by leaps and 
bounds. So I had parallel lives in very different ways. 
On the one hand, my profes.sional life was expanding 
and challenging, going in all sorts of new directions. 
And at the .same time, I was losing multiple friends, 
including my own lover in 1988. to HIV and AIDS." 

A chance comment by a fiiend suggested to Hamlen 
that he might be able to link both sides of his life into 
a single cause. "He had siiid. "Why is it that the clas- 
sical music world isn't more involved in the fight 
agiiinst AIDS'." " Hamlen recounts. "And it had been, 
to the extent that there had been three Music for Life 
concerts produced by Gay Men's Health Crisis. But 
they were one-ofi events, only in New York City. My 
feeling was that the performing-arts community, 
whether it be performers or managers or agents or 
press or PR people, were very connected and con- 
ceme{i in supjKirt of this i.ssue. But I don't think that 
anyone had really given them opportunities to do 

1 something about it, and it suddenly 

dawned on me that maybe this was 
something I could do." 

^JP^F Hamlen's in.stincts proved correct. 

^^^T Telling colleagues of his plans, 
^ Hamlen met with overwhelming 
re.s[)on.se from j)eople who wanted to 
help. Even the IMG artists who he 

' was preparing to leave wanted to 

pitch in. "Andre Watts, when I first told him, was a 
little shocked that I was lea\ing. But when I explainetl 
why, he was ver>' thoughtful and said, *I have to say 
I'm veo' grateful to you. I've wante<l for a long time 
to support this issue, and nobody's ever asked me 
before. Knowing that it's somebody I know and trust 
means a great deal to me.' " 

Since its beginning, Classical Action has been able 
to raise close to $4 milhon for AIDS-relief programs, 
through such s|)ecial events as the Flemingniiibaudet 
performance, private "house concerts" hosted by 
benefactors, recordings and other merchandi.se, and 
individual donations taken in an annual campaign. A 



full-time staff of three runs Classical Action. Most of 
its day-to-day operational needs are handled by 
Broadway Cares/Equity Fights AIDS, the leading 
industry-driven AIDS fiind-raising initiative based in 
theater, with which Classical Action partnered in 1997. 
Money raised by Classical Action is dLsperse<l through 
the larger organization's .semi-annual grant-making 
process. 

Because both artists and those working behind the 
scenes on production and promotion donate virtually 
all of the labor involved in any given project, a rela- 
tively .small expen.se can yield tremendous results. 
Jazz pianist Fred Hersch, an early and enthusia.stic 
supporter, recorded the Classical Action benefit album 
Last Night Wmi We Were Yming for about $6,000; the 
disc has gone on to raise more than $125,000. And 
Hamlen takes great pride in this: Because overhead is 
kept to a bare minimum, virtually all of the money 
received by the organiziition goes directly toward the 
programs it is intended to benefit. At a recent hou.se 
concert by Kissin held in New York, Hamlen was able 
to report to audience members that, of the $1,(XX) they 
had paid to attend, more than $990 wouUl go directly 
to AIDS-relief organizations. 

In addition to the artists previously mentioned, 
performers who have donated their time and servic- 
es to Classical Action over the years include such 
extraordinary figures as Vladimir Ashlienazy, 
Emanuel Ax, Cecilia Bartoli, Philip Glass, 
Thomas Hampson, Anne-Sophie Mutter, Jessye 
Norman, Frederica von Stade, and string quartets 
ranging fi'om the Juilliard tii the Kronos. Both Thi- 
baudet and Fleming have previously performed for 
the organization, the latter most notably at a Carn- 
egie Hall concert with Andr^ Previn and the 
Orchestra or St. LokeV four years ago. 

Hamlen notes that not only did Fleming and 
Previn lend their services free of charge, but so did 
the entire orchestra. "The entire Orchestra of St. 
Luke's donated their services and not just for the 
concert but for five services: four rehearsals and a 
concert," Hamlen emphasizes. "That's particularly 
meaningful, because those are freelance musicians, 
not people that have lucrative full-year contracts. 

But it's indicative of the fact 
that people are always look- 
ing for ways to help us out." 

Hamlen has depended on 
such personal support to over- 
come the practical difficulties 
that can arise in trjing to plan 
events with such high-profile 
artists. He conceived of the 
Fleming/Thibaudet concert 
more than a year ago, when 
Night Songs and its attendant 
toiu" were first being planned. 
Both artists and their man- 
agers immediately accepted. Lincoln Center donated 
use of the Kaplan Penthouse and Rose Studio, and 
arti.st Nicky Zann (husband of the publici-st for Flem- 
ing and Thibaudet) provide<l free of charge the dis- 
tinctive illustration that adorns the invitation to the 
event (picture<l above). 

"As artists, we all feel like we have to do some- 
thing for the world," says Thibaudet, who has known 
Hamlen for more than 20 years and once numbered 
among his clients at IMG. "We were given so much; 
we lead a very privileged life. And I think it's just 
normal to give back to the community. In our case, 
the best thing and the most beautiful thing we can 
do is to give our music. We had so many personal 
friends, people vcrj' close to us, taken by AIDS, so 
we thought this was the most important cause to 
work for. We know the people that are going to be 
there will be happy to hear the music, and if you can 
rai.se money for something like that at the same time, 
it's wonderful. And with Classical Action, I know 
that it's in good hands, and it goes directly to the i>eo- 
ple who need it." 

For more information on Cla.ssical Action and 
the May 7 benefit, call 212-997-7717 or visit 
cla.ssicalaction.org. 
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by Lisa Collins 

Back in the saddle: Wth the May 15 release of 
Oh, the iMtnh (Verity Records), veteran gospel per- 
former/recording artist Daiyl Coley is making a come- 
back. Well, kind of. Credit the tentativene,ss to the fact 
that Coley says he never really went away — though he 
has been concentrating on ministry and pastoring rather 
than music for the past .several years. The release is 
Cole/s second with the handpicked, Ill-member vocal 
en.semble dubbed Beloved. He also released a Christ- 
mas LP with the same team in 1999. 

Whatever Coley says, his absence from the gospel 
charts has been more than noticeable in light of his 
decade-long reign — speaking in the early '90s — as one of 
the genre's most endearing and skilled male vocalisti;. 
He Ls best known for a blend of praLse and worship, tra- 
ditional gospel, and jazz that placed him squarely on 
gospel's cutting edge. 

These days, Coley is content with his low profile. He 
has other priorities. "This album is e.xciting because it 
is an opportunity to showcase members of the group," 
he .says, 'i want their gifts and talents to be displayed. 
I wrote most of the tunes expressly for the group." 

He adds, "The ministry is where my f(X!Us has been. 
The masic is a by|)roduct." 

Recorded live in Charlotte, N.C., on Aprill, 20(K), the 
album is, he says, "Daryl C-oley .signature .sound." Yet 
Coley — now touring with the T.D. Jiikes-produce<l 
stage play fielimri Closed Dnum — has never been all 
that priHlictable. This recording is no different 



"Hiere's praise and warship, traditional ... a little boesa 
nova," Coley says. "You always try to make .sure that 
there's all kinds of music to minister to everyone, instead 
of to just one group of people, with a ftill range of styles." 

Cant slow down: You'd think that, after more 
than 50 years in gospel music and more albums than he 
can remember or cares to count, the Rev. Clay Evans 
would at least be showing signs of slowing dowTi. But 
while Evans officially retired fh)m his pastoral duties 
at the Chicago-based Fellow.ship Mis.sionary Baptist 
Church (where he now holds the title of pastor emeri- 
tus), that is hardly the case with his music. 

Meek Records recently celebrated the March 21 
release of Cnyistantli/, the latest recording from the 70- 
plus gospel vetenin and his African American Religious 
Connection Mass Choir. Pnxluce<l by Pharis Evans, 
the album features the guest vocaLs of Bishop WUliam 
Ellis, Wendell Love, and the Rev. Isaac Whitman. 

Briefly: More than 1,000 aspiring artists and indus- 
try professionals ai'e expected to make the trek to the 
MGM Grand in Las Vegas for the Bobby .Jones Eighth 
Biannual International Gospel Artists & Record Indus- 
try Retreat set for May (iS. Among the highlights will 
be a sjjecial TV recording of performances commemo- 
rating the 2.5th anniversary of l^scot Records. Head- 
liners include members of the current and past roster, 
including John P. Kee. 

Bobby Jones will celebrate his 25 years in gospel 
with the Southwest Airlines & ALW Entertainment 
Bobby Jones Gaspelfest, .set for June 23-24. It will fea- 
ture "gospel's top 20 best-selling recording artists." 
Among them will be Kirlc Franklin, Fred Hammond, 
Shirley Caesar, Kim Burrell, Yolanda Adams, and 
the Williams Brothers . 

The release last month of //m« Siiteel Ix/m, the sixth 
album from gospel instrumentalists Allen & Allen, also 
marked the launch of the duo's own record label, Allen 
& Allen Music Group. 




by Deborah Evans Price 

GmA WEEK WRAP-UP: The theme was "Music 
Without Walls," and it was very a|)prepriate because the 
mu.sic could not be contained during the annual (Jospel 
Music Assn. (GMA) festivities held April 22-26 at the 
Nashville Convention Center and surrounding venues. 
Music was everywhere at this year's GMA Week. From 
prai.se and worship to Christian hip-hop to Southern 
guspel, there was indee<l something for everjwne. 

But the convention is more than a .string of showcas- 
es. I think this year's agenda was the stnjngcst ever. Of 
course, veteran attendees know that GMA Week runs 
several concurrent tracks — the National Christian Pro- 
moters Roundtable, the Christian Music and Video 
Retailers track, the National Christian Radio Seminar, 
and a .series of seminars simply dubbed "industry." 
Some of the sessions overlap, but for the most [art, each 
.segment has its owti distinct agenda catering to the 
needs of the hu-siness community. 

It was also a week of celebration, as the GMA 
announced that, acconling to .SoundScan, Christian 
album .sales were up 17% in the year's first quarter Dur- 
ing the GMA's annual Monday Morning Live member- 
ship meeting, attendees were given a high-energj' 
wake-up call by one of my favorite bands, Salvador. 
(Thist me, if you are going to have to be .somewhere at 
8 a.m. on a Monday morning, the.se are the guys you 
want to hear.) GMA president Frank Breeden shared 
some heartfelt and inspiring observations on the state 
of the industry. 

Then came the special awards presentations. This 



year the Impact Award went to the National Assn. of 
Recording Merchandisers (N ARM) for its as,sistance in 
promoting Christian music to general-market retailers. 
N ARM executive VP Jim Donio was on hand to accept 
the honor. The Scott C'ampbell Radio Award went to 
Keith Whipple, a veteran of 20 years at Christian radio 
who is currently serving as VP/GM of international 
media and development for EUson Media Co. 

The Rob Gregory Award was pre.sented to Brian 
Lowiing, a research coordinator for Christian Research 
Report responsible for tracking airplay and compiling 
radio charts. The International Award went to MiC, a 
mu.sical quintet from IXirban, S<juth Africu IVovidcnt 
Masic Group director of international sales Dan Huisin- 
ga accepted on their behalf. 

The Mainstream Contribution 
Award was presented to Time Life 
Music for the Songs i Worship 
series. The honor was accepted by 
.series executive producer Bonnie 
Pritchard, president of Grace Note 
Productions; Integrity's Danny 
McGuffey; and Time Life's Gene 
PIERCE Zacharewicz. The Lifetime Achie- 
vement Award went to the Church 
Music Publishers Assn. Elwyn Raymer accepted on 
behalf of the lTy-yeaT-o\A organization (Higher Ground, 
Billboard, April 21). 

For the second consecutive year, the Grady Nutt 
Humor Award went to come<lian Chonda Pierce. "It's 
a tangible item to convince your mother you have a real 
job," Pierce told Higher Ground after picking up the 
trophy. "It's really a great honor, because my craft is not 
music-oriented. I'm a .stanilup come<iian. I've been doing 
standup for 10 years, and it's nice for the Gospel Music 
Assn. to recognize my art form." 

Pierce's recognition has been steadily increasing. 
LensCrafters is sponsoring her spring Four-Eyed 
Blonde tour, which takes its name from her current 
video/audio release on Word Records. "I think that 
(Coniinued on page .i!)) 
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MOSES TYSON, JR. WORLD CLASS GOSm5O0O7/ALPme MUSIC 


17 


17 


25 


DOTTIE PEOPLES MIWM INII 10768 ■ SHOW UP & SHOW OUT 


(3) 


25 


40 


RICKY DILLARD It "NEW G" (NEW GENERATION CHORALE) 

CHYSTW ROSE 20%0 ■ NO LIMIT 


19 


15 


58 


FRED HAMMOND t RADICAL FOR CHRIST • 

VERirr 43H0 PURPOSE BY DESIGN 


20 


16 


30 


CECEWINANS* wuLsraiNG GOSPEL SI ;ii/siwmow ALABASTER BOX 


® 


33 


7 


APOSTLE THOMAS ISAIAH BUTLER 

NINE P3VS0UND0E GOSPEL SPECIAL KIND OF LOVE 


22 


20 


34 


BEBE MOTOWN ii940iUNivlR5Ai LOVE AND FREEDOM 


(a) 


31 


7 


OSCAR A. HAYES it ABUNDANT UFE FELLOWSHIP 

M 7-S2mm a cosm CHOIR MUSIC: VOLUME ONE-UVE IN NEW ORLEANS 


24 


22 


26 


LEE WILLIAMS AND THE SPIRITUAL OCS 

MCCraisH GOOD TIME 


QD 


29 


29 


LUTHER BARNES A THE SUNSET JUBILAIRES 

AIR GOSPa 1025*ATIA«TA INFL WHEREVER 1 GO 


2S 


21 


36 


KIRK FRANKLIN PRESENTS INC 

SI!IIE4903;mnierscoh kirk FRANKLIN PRESENTS INC 


27 


23 


70 


NOMMN HUTCHINS a liSSH BATTLEFIELD 


(2) 


32 


35 


KEITH -WONDERBOV JOHNSON A THE SPIRnUAL VOICES 

MORIO WIDE (GOSPEL 263S LIVE & ALIVE 


29 


27 


63 


VARIOUS ARTISTS A 

(HWDUUWHITT WOW GOSPtl 2000 - THE IrtAfi^ 30 TOP GOSftL ARTISTS AND SONGS 


30 


26 


17 


ARETHA FRANKUN flashback 757 t 7fRHlN0 GOSPEL GREATS 


31 


19 


24 


NATALIE WILSON It THE S O P CHORALE 

GOSPO CENTRIC 49067!v1NTERSCOPE ■ [GIRL DIRECTOR] 


32 


28 


30 


AARON NEVILLE TUI IT 2<»87/nil GOSPU DEVOTION 


33 


30 


55 


CHESTER D.T. BALJ>WIN A MUSIC MINISTRY MASS 

JDl 12M SING IT ON SUNDAY MORNING! 


(m) 


36 


19 


EVELYN TURRENTINE-AGEE FEATURING THE "WARRWRS" 

was 1273AVORLO WIDC GOSPa GOD DID IT! 


35 


35 


78 


YOLANDA ADAMS vCRirr 43144 THE BEST OF YOLANDA ADAMS 


3C 


34 


33 


SHIRLEY CAESAR HvnRltwMD6l07UEncH YOU CAN MAKE IT 


37 


39 


31 


T.D. JAKES 

iNTEGRm/woRD sioewPK GET READY! THE BEST OF TD. JAKES 


QE) 


RE'Cmiir 


VARIOUS ARTISTS 

MAIACO 1003 CELEBRATE THE HERITAGE OF GOSPEL 2 


39 


38 


26 


TONEX i0MMrBm«Rm43l5lfilVE PRONOUNCED TOE-NAY 


40 


37 


70 


TRIN-I-TEE 5:7 e RilE 4903»intersoopc ■ SPIRITUAL LOVE 
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Hammer's Bebop I s 'Someth ing Else' 

f T 



Flying kingers: 

Pianist Tardo Hammer is 

something of a musical his- 
torian. He estimates that 
his repertoire includes 
more than 1,(100 tunes, and 
his fleet-fingered runs and 
go-for-the-gusto improvi- 
sations recall the heyda.v 
of classic bebop, drawing a 
direct lineage to the music 
that inspired him while 
bypassing pretty much every- 
thing that has come in its wake. 

Something She (Sharp Nine, 
April 24), the 40-something 
pianist's second release as a 
leader, i.s a spirited set (lefined by 
Hammer's inventive, lightning- 
fast runs and very personal choice 
of material. Included, along with 
several original compositions, are 
Sonny Rollins' "Blues for Philly 
Joe" and Bud Powell's "John's 
Abbey," performed by Hammer, 



BLUE 

]\OTES 



ba.ssist Dennis Irwin, and drum- 
mer Leroy Williams. 

"You don't think about the 
songs for a while, and then some- 
thing triggers your memory an<l 
the entire tune comes back to 
you," muses the New York native, 
who turns the baseball classic 
"Take Me Out to the Ballgame" 
into a bebop tour de force. 



by Steve Graybow 

Although music ran deep in 
Hammer's family (his parents 
started him on piano lessons at 
age 5), the pianist was well into 
his teens before he found his 
musical calling. "I listened to pop 
radio as a kid. and when I was a 
teenager I wanted to play guitar 
in a rock band," he recalls. As the 
guitar seemed too common an 
instrument among Hammer's 
peers, he gravitated back to the 
piano, inspired by improvising 
rock such musicians as Keith 
Emerson. 

Hammer discovered bebop 
while riffling through his parents' 
record collection and furthered 
his explorations into jazz when a 
"really cool" history teacher led 
him and some friends to the 
jnusic of Charlie Parker. "I 
started listening to Bird," recalls 
Hammer, "and then I went to see 
jone-time Louis Armstrong 
bassist] Arvell Shaw perform. 
From there, 1 became intensely 
interested in jazz improvisation. 
Other than for inspiration, I 
never looked back." 

Freddie's back: it's always 

a pleasure to note the return of a 
jazz giant to performing and 
recording, especially when he 
does so in as dignified form as 
Freddie Hubbard does on Neiv 
Cntors (Hip Bop, April 24). 

Despite career-threatening 
damage to the mouth muscles 
used to shape notes (caused by 
improper warm-ups prior to gigs, 
a relentless performing schedule, 
and a trademark no-holds-barred 
approach to blowing), Hubbard 
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has built back his 
embouchure after nearly 
four years of artistic 
silence. Joinecl by the 
New Jazz Composers 
Octet (led by trumpeter 
David Weiss), Hubbard 
plays flugelhorn on a set 
that features Weiss' new 
— arrangements of Hub- 
bard classics "True Col- 
ors" and "Blues for 
Miles," as well as Chick Corea's 
"Inner Space" and a new Hub- 
bard composition, "Dizzy's Con- 
notations." 

"The difficult thing for Freddie 
is that he rai.sed the bar for ti*um- 
peters .so high that he is compet- 
ing against his own legend," says 
Weiss, who draws a musician/ath- 
lete analogy by pointing out that 
"Kareem Abdul-Jabbar proba- 
bly still has a good hook shot, but 
you wouldn't force him out onto 
the basketball court. Freddie is 
still a great player, but people 
expect him to perform like he did 
years and years ago, and it's not 
really fair" 

As its title suggests, Weiss ar- 
ranged the material on New Col- 
ors to stress Hubbard's composi- 
tional skills while cushioning 
Hubbard with octet arrange- 
ments that allow him to play 
"forcefully, but without blowing 
the roof off. Freddie is a horn 
player as well as a composer," 
Weiss says, "and the goal was to 
show him as a complete musi- 
cian." 

Hubbard and the octet will per- 
form select East Coast dates in 
support of \'ew Colors. 

AnD: Michael Brecker's next 
project, Nearness of Yon: The 
Ballad Book (Verve, June 19), 
finds the saxophonist joined by a 
quintet that includes pianist Her- 
bie Hancock, guitarist Pat 
Metheny, bassist Charlie 
Haden, and drummer Jack 
DeJohnette. Singer/songwriter 
James Taylor guests on two 
tracks: the Hoagy Carmichael/ 
Ned Washington title track and 
Taylor's own "Don't Let Me Be 
Lonely Tonight." Brecker per- 
formed the sax solo on Taylor's 
original recording of "Lonely" in 
1972. 

Grover Washington Jr. is 

feted on To Grover, With Love (Q 
Records, April 17) by acts rang- 
ing from Chaka Khan and Ger- 
ald Albright to the New York 
Philharmonic string section per- 
forming the late contemporary- 
jazz saxophonist's signature 
music. 

After 25 years of presenting 
local and national jazz artists, 
New York club Sweet Basil is 
shutting its doors April .'iO. 
According to co-owner/manager 
James Browne, the space will be 
renovated and rechristened 
Sweet Rhythm, presenting a mix- 
ture of jazz, world music, and 
Latin artists starting this Jul,v. 
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NEW^ 


PURE BLUES ^ 


VARIOUS ARTISTS 


L 


1 




RIDING WITH THE KING A B B. KING i ERIC CLAPTON 

: - - - ■- ■ i. WARNER BROS 


3 


2 


1 


NOTHING PERSONAL DELBERT MCCUNTON 


4 


3 


6 


WICKED GRIN 


JOHN HAMMOND 


(X) 


4 


11 


BEEN A LONG TIME 

'ml i.001 4 'UrtM [ JMC. 


DOUBLE TROUBLE 


6 


5 


76 


GOTTA GET THE GROOVE BACK 

MALACO 


JOHNNIE TAYLOR 


7 


6 


19 


MATRIARCH OF THE BLUES 

F» v,'.T[ : ; r^LiMAM "I'.L tl^^Oi'RCA 


ETTA JAMES 


CD 


9 


28 


THE DOOR 

■ -ii Bi 


KEB' MO' 


9 


1 


30 


CROSSING MUDDY WATERS 


JOHN HIAH 


10 


3 




LIVE ON • KENNY WAYNE SHEPHERD BAND 

- -L Ffi ISt ? 4 ^JftWARNER BROS- 


CID 


11 


13 


LOVE SONGS 


EHA JAMES 


12 


12 


5 


BACK TO THE BLUES 

■ ■ •■. ^6?02 SANCTUARY 


GARY MOORE 


13 


10 


31 


MILK COW BLUES 


WILLIE NELSON 


14 


13 


26 


NEW MILLENNIUM BLUES PARTY 


VARIOUS ARTISTS 


15 


14 


48 


BLUES AT SUNRISE STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 


TOP REGGAE ALBUMS 


1 


1 


22 


THE VERY BEST OF UB40^ ^ 

Vl>':.r. -'l.': 1 ; v*,-l:k\ Jl Nri I 


UB40 


2 


2 


4 


CATCH A FIRE DELUXE EDITION BOB MARLEY AND THE WAILERS 


3 


3 


75 


CHANT DOWN BABYLON • 

t;,. ■ M. -u .4- IDjMG 


BOB MARLEY 


4 


5 


11 


MUSIC IS LIFE 

HARMONr "OUSE 1*)?4--^'P 


SERES HAMMOND 


5 


4 


41 


ART AND LIFE 

SHOCKING ViBESVP A-wga'^IRGiN 


BEENIE MAN 


CD 


; 


3 


A NEW DAY 

QUABALAH 16!7*A/P 


LUCIANO 


"7 


6 




SCROLLS OF THE PROPHET - THE BEST OF PETER TOSH PETER TOSH 


8 


8 




RAGCA RAGGA RAGGA IS 


VARIOUS ARTISTS 


9 


10 


92 


REGGAE PARTY 

F ' ■ ■.[' 5656SA.IDJMG 


VARIOUS ARTISTS 


CD 


12 




RIDDIM RYDERS VOL. 1 


VARIOUS ARTISTS 


OD 


11 
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MORE TEACHINGS... 


MORGAN HERITAGE 


(S) 


14 


3 


LOVE SO NICE 

VP U.07* 


JUNIOR KELLY 


13 


9 


48 


REGGAE GOLD 2000 


VARIOUS ARTISTS 


14 


15 


19 


BEST OF BEENIE MAN 


BEENIE MAN 


15 


13 


27 


REGGAE LEGEND 


BOB MARLEY 


TOP WORLO MUSIC ALBUMS. 


1 


1 


39 


WHO LET THE DOGS OUT^* ^ 

S. k.'. 4hlLM ; 3? BB ^1 '> 


BAHA MEN 


2 


2 


7 


THE imSH TENORS ELLIS ISLAND il.'HO'.' 

'.<,. . •■■Ml.;.-, 


'. ■,L.- «HT 


CD 


13 


46 


DOALION 

RCA vtCIOfl 6JSS9 


CIRQUE DU SOIEIL 


4 


3 


51 


TANTO TEMPO 

. « DCGREESHI 


BEBEl GILBERTO 


5 


4 


18 


WOMAN ON TOP 


SOUNDTRACK 






■ ■-■ . .XI - 'i?'?* 




CD 


RE-ENIRt 


LA NOUBA 

■ '. 'FIR n3W; 


CIRQUE DU SOLEIL 


7 
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VOLARE! VERY BEST OF THE GIPSY KINGS 


GIPSY KINGS 


CD 


NEW^ 


DESERT ROSES & ARABIAN RHYTHMS 


VARIOUS ARTISTS 


9 


II 


3 


FULL CIRCLE: CARNEGIE HALL 2000 


RAVI SHANKAR 








10 


9 


2 


POST-SCRIPTUM 


CRISTINA BRANCO 










11 


10 


93 


BUENA VISTA SOCIAL CLUB PRESENTS IBRAHIM FERRER 


IBRAHIM FERRER 


12 


7 


7 


ISLAND LOVE SHACK 

•,iy- i.'f.-;jL.;..( Th '.s .;054 


VARIOUS ARTISTS 


CiD 


RE-E«m 


CHANCHULLO 

1 : i " ■. " NESIJCM 79M.1'AGB 


RUBEN GONZALEZ 


05) 


REEMIRT 


BRASILIOADE 

■ -1^, ' : pf r,Ri c. 
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It's No Myth: Penn Is Still Songwriting 

ArOst Plans To Release Future Albums Hirough His Web She 



BY JIM BESSMAN 

NEW YORK— Anyone lucky enough 
to catch any of the Acoustic Vaucle- 
\'Ulc tour stops of Aimee Mann and 
husband Michael Penn can be foi'giv- 
cn for wondering whatever happened 
to the latter singer/songwriter. 

Mann, of course, has finally received 
her due. haWng sunived a plague of 
nuyor-liibel disasters and buying back 
and self-releasing her current album, 
Bachelor No. 2. in time to benefit fmrn 
her Oscar-nominated music for the 
much-lauded Magnolia movie sound- 
track. Penn's story, unfortunately, is 
.somewhat comparable, but mainly 
because of its negative iisjjects. 

"We have very similai- histories." he 
says, "the only differeiKe being that she 
was really fortuitous in that her con- 
tract allowe<l her to get her iiecord back 
fi«? and deal- — and I was unable to," 

He cjui laugh about it now. he .says, 
but the much-heraldc<l Penn experi- 
enced 'the curse of death" when he 
won the MTV video music award for 
best new artist video for "No Myth," 
the hit single from his 1989 RCA 
debut album, March. 

"I had a big hit with it, and then the 
president of the label who signed me 
is gone, and the record dies," says 
Penn. "The day after winning the 
awanl they canceled the next video." 

RCA did release Penn's follow-up 
album. Free fur All. in 1992, but with- 
out any support, he says — or the 
fi'ee<lom to leave. 

"I was held captive for three years 
and was going to just wait out my con- 
tract." he continues. "So 1 started writ- 
ing a reconi calle<l Rexiffiuxl. because 
I wiis going to leave the .system and 
iviejis^' it indejx-ndently on the Inter- 
net Then, when 1 was finally relea.sed, 
[producer] Brendan O'Brien heard I 
wus out of my contiTict. He'd just start- 
ed his .57 Records imprint with Sony 
and was so enthusiastic and non-cor- 
porate that I decided to take a chance 
with him and change<l the album title 
to Re Siffiied. But Sony wasn't intei-- 
ested in me or the label" 

O'Brien was able to sccui-e ftmding 
for a fourth Penn album, MPi: Dayn 
Since a Long Time Accident, which 
Epic released last year, "but nobody 
knew about it," notes Penn. "So I'm 
quite happy now to be out of that 
strange [corporate] black hole." 

Luckily, Perm also shares with his 
wife a penchant for wTiting film 
scores. He scored Hard Eight and 
liiKHjii' SiylitH for \hignnliti dii-ector 
Paul Thomiis Andei'son (his \ideo for 
Re signed's "Try" ap|X"ars on the Boo- 
gie Nights DVD) and has also scored 
Jennifer Jason Leigh's upcoming Tlie 
AMniivmarg Party. He also co-pix>- 
duced with Andrew Slater the Wall- 
flowers' current album. (Breach). 

"That's how I've been paying the 
bills," he says, noting, "It's quite dif- 
ferent writing for films and for myself. 
You have to help guide a .scene along 
emotionally, and the «Tong approach 
cjin just be deadly. But it's a lot of ftm 
in the sense that the movie Ls the Ivric. 



and what you're doing is the track 
behind it. So it's not that di.ssimiliu' in 
some ways from song^^^^ting, but in 
others it's radically different" 

Fans of Penn's recoi-ding career, 
who may have mi.s.se<l out on his la.sl 
three albums, needn't wony that he's 

K again given up on 
songwriting. 
"I'm taking time 
J to ttiite my next 
ft reconi, which I'll 
ultimately put out 
myself" says Penn, 
who is publishe<l 
by Bucket Bripule 
PENN Songs(BMI). "Aim- 

ee and I have form- 
ed a Web site — Unite<l Musicians — 
where we'U release our- ne.xt records." 

First out will be live material tajred 
during the duo's Acoustic Vaude\ille 
tour; which develoi)e<l out of the shows 
they started putting on a coujjle year's 
ago at the Ijirgo club in Los Angeles. 

"We played very strii)ped-<k)vvn ver- 
sions of our songs and included come- 
dians to do the banter between songs," 
says Penn. "Aimee iuid I are seen as 
very dour-songvmtei's. and we're both 
kind of uncomfortable just talking. We 
look at ourselves as songwriters and 



not enteitiiinei's. .so to bring up these 
alternative comedians who play at 
Lai-go to take the pi.ss out of the whole 
enter|)rise was like ginger on a .su.shi 
plate-— a gralate cleiinser And iis frus- 
trate<l as I was about the music busi- 
nes.s — and not hearing iiny truth in iuiy 
of the masic being pumiMl out by the 
majoi-s — it was great to hear the.se 
comeilians in then- uv,n art fonn talk- 
ing about real things in an intelligent 
and hj'sterically clever way." 

But sharing the stage ;uid e.\chang- 
ing songs with his .sudderrly success- 
ful wife ha-sn't really affected his cur- 
rent songwriting practice. 

"Pla.\ing live doesn't inform how 
I write songs," he says, "and I don't 
write much on the road, becau.se it's 
not a conducive atmosphere. But 
doing the songs strip|)ed-down has 
freed me up to look at my own 
material and recognize that my next 
record, particularly, will be inde- 
pendent — ^and probably not [record- 
ed] in a big studio. So 1 might actu- 
ally try things that are more 
bar-e-bones just out of practicality." 

Penn and Mann are thinking of film- 
ing their Acoustic Vaudeville show. 
He may also compose another film 
•score as he writes his next album. 




Famous Signs Malloy. Songwrtter/producer David Maltoy, who co-wrote 
and co-produced Billy Gilman's hit "One Voice." has signed a long-term 
exclusive worldwide agreement with Famous Music. Malloy has been 
involved in the writing and production of 38 No. 1 songs for the likes of 
Kenny Rogers. Dolly Parlon. Roy Orbison. Fleetwood Mac. and Rosanne 
Cash. Pictured at Famous Music's Nashville office, from left, are Patrick 
Finch. VP. Nashville division, Famous Music: Malloy: and Curtis Green, senior 
creative director. Famous Music. 




Stordi Signs With TVT. Songwriter/producer/artist Scott Storch fias signed an 
exclusive worldwide publishing deal with TVT Music Publishing. A former mem- 
ber of the Roots, Storch won a Grammy in 2000 for "You Got Me," which he co- 
wrote with Jill Scott. He's currently represented on tfie charts by Eve's "Let Me 
Blow Ya Mind" featuring Gwen Stefani. Xzibit's "X" featuring Dr. Dre and SrKXjp 
Dogg. and Dr. Ore's "Still D.R.E.." which was co-written with Jay-Z. Pictured, 
from left, are Stephen J. Finfer, GM, TVT Music Publishing, and Storch. 
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THE HOT lOO 

ALL FOR YOU • Janet Jackson. James Harm 111. Terry Lewis. Wayne Garfield. David 
Romani. Mauro Malavasi • Black Ica/BML EMI April/ASCAP. Flyte Tyme/ASCAP, 
Little l^cho/ASCAP, WB/ASCAP, Aiapesh Commuivcations/ASCAP 
HOT COUNmV SINOLES < TRACKS 
AINT NOTHING BOUT YOU • Tom Shapiro, Rivera Rutherfonj • Sony/ATV TTea/BMI, 
Wenonga/BMI, Universal/ASCAP. Memphisto/ASCAP 
HOT lUB SINOLES 

MISSING YOU • Tim Kelley. Bob Robinson. Joe Thomas. P Thompson • T1me4F)ytes/BMI, 
Songs Of Oeamwortis/BMI, Tallest Tree/ASCAP, Zomlja/ASCAP. 563/ASCAP 
HOT RAP SINGLES 

WHAT WOULD YOU DO? • Ryan Toby. Robby Pardio • Pladis/ASCAP, EMI April/ASCAP, 
Hot-ish/ASCAP 



QUIERO 



HOT LATW TRACKS 

• M.Cancel, R. Contreras, J. Gteco ' Dustelli/BMI, 
Jimmy QWASCAP, WB/ASCAP 



ManaGHa/ASCAP, 



Cash Anthologizes Songwriters' Prose 
In New Book, 'Songs Without Rhpe' 



Words&MusicO 



OKGWKITERS' STOKIKS: In 
11195 Rosanne Cash published a col- 
lection of short stories titled Bixliex 
of Water. But she was appalled to 
find that only then was she consid- 
ei-ed, even by close friends, to be a 
"i-eal wiiter" 

"I suspect that no one really a|)- 
pi"eciates the beauty of a precisely 
rhjTned couplet, sewn perfectly into 
a heart-rending melody, delivered 
by an honest voice," she writes in 
the introduction to Songs Without 
Rhijme: Prose by Celebrated Stnig- 
icrifen. a collection of short stories 
published last month by Hyperion. 
CiLsh both editetl and contributed to 
the book — along with her father, 
Johnny Cash, and David 
Byrne, Marc Cohn, Paula Cole, 
Shawn Colvin, Rodney Crowell, 
Joe Henry, Steven Page, Jules 
Shear, Jane 
Siberry, John 
Stewart, Su- 
zanne Vega, 
and Loudon 
Wainwright 
III. As the ti- 
tle suggests, 
each chapter offers a work of prose 
coupled with the song lyrics that 
in.spit^l it. 

"I wanted songwriters whom I 
respected, w ho write complete 
songs with fully flcshed-out ideas — 
i-dther than what pas.ses for .song- 
writing today," Cash says. "I 
thought it would be interesting to 
see how they pull an image or line 
or character — or even the most 
peripheral theme of a song — and 
write a story that could be exactly 
the same or completely different." 

Wiiting prose, of course, is dif- 
ferent in it.self. "It allows limitless 
exploration, imd it's a giddy experi- 
ence because you'lx; fi-ecKl fi-om the 
rhyme .scheme," Cash continues. 
"But that just gives you the rope to 
hang yourself. There's something 
very safe about working within the 
biLsic 8i/:;-minute rhyme struclure, 
whether it's clas,sic verse-chorus- 
biidge 01' tjilking blues." 

Cash pai'ticularly cites Wain- 
wright's "Letter to Chester 
Baum," which candidly expands 
upon his reflective autobiographi- 
cid 1U70 song "School Days." "It's 
really striking," she says. "Even 



by Jim Bessman 



though the song's very complete 
and beautiful, it's only a sketch. 
Then, my God, the story o|)ens the 
door into a vast terrain behind it. 
It's incredibly moving and exactly 
what I envisioned." 

Incidentally, Cash is currently 
completing her first album since 
199(i's 10 Song Demo; it's due later 
this year from Capitol. 

Publishing for dummies 

Any book with "made simple and 
easy" as a subtitle is my kind of 
book, none more so than Regina 
Smiths newly renised and updateri 
Music Publishing IIJl Crash 
Course. TV) (juote Irom Mi:uni-b;ised 
No Walls lYoduction and I'ublish- 
ing's press release, the book is 
"small enough for the busy song- 
writer to |)liice in hk; guitar ca.si', yet 
big enough to 
give him the 
tools needed 
for a success- 
ful CiU"eer." 

From first- 
hand experi- 
ence. Smith 



explains the "baffling worid of masic 
publishing" in 1,59 clear and concise 
[rages. Kven 1 pas.sed the test. 

Sony signs stills: Stephen 
Stills has made a pact with Sony/ 
ATV Music Publishing for long- 
term, exclusive worldwide repre- 
sentation of his Stephen Music and 
Gold Hill Music catalogs, as well as 
current and future compositions. 

'This agreement k a dmun come 
true," Jody Graham Dunitz, the 
publisher's executive VP, says. 
"Stephen's songs are so closely 
entwined with social and political 
events in Ameiica dming the p;ist 
thi^'c deuides that they sen'e as a 
vibrant reminder of where we've 
been: His songs have been sung and 
brought alive by a generation of 
singers, songwriters, and fans 
throughout the world, and we 
intend to continue generating atten- 
tion for his catalog and maintaining 
its integrity." 

Materials for Jim Bejisman can be 
sent to .Ul W. 57th St. »M5, New 
York, N. Y. lUOli) or abarenbo(g> 
earthlink.net. 
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Studio Owner Perry Margouleff Branches Out To L.A. 



is COMMKKCI AL KECORDINC ly be in the thick of it. 



fettdlitics in such major mai-kets as New 
York and Xashville nintiniie to vws- 
tle with the loi"c**s <tf techn»l()f^>' iind 
consolidation in the music inilustiy, all 
indications point to the ongoing \itali- 
ty of the Los Angeles sluilio coinnnuii- 
ty. While a l(K>ming stjike by actors and 
wiiters miiy ix>siJt in tR'mendous loss- 
es in jobs and income in Southem Cal- 
ifoniiii, the loc;U music ifmiiling mm- 
munity Is, by all aaxmnts, thiixTiig. 

This conveiifence in Los Angeles 
has led producer/musician Perry 
MargoulelT. owner of Pie Studios in 
Glen Cove. X.Y.. to o|)en a new. sin- 
gle-n>om facility on He.sby Street in 
the Valley \lllage neighboi'hi«)d of 
L.A. 

Margouleff. known for his work 
with the Rolling Stones. Jimmy 
Page, Cheap TVirk. an<l Jarkson 
Browne. ex|)lains that after five 
years spent establishing his Glen 
Cove facility — some 4() minute.s' (hive 
ftflm Manhattim on Ix>ng Island — he 
is eager to get back into prtxluction 
■md willing. To enable this, he lulds. 
it was important to be in the epicen- 
ter of a pmluction mecca. The choice 
was between New York and Los 
Angeles; iifter extensive rt^seiuxh. he 
chose the latter. 

"Doing all of thLs," says Margouleff. 
referring to the Glen Cove facility, 
"was a tremendous plus for me and 
al.so a real roadblock, becau.se I got .so 
involved in the studio thing that it 
took five yeai's nut of my life for miLsic 
and n.HX)rding. Now, I've got this real- 
ly stabilized and going the right way, 
and I'm really interested in pi-oduc- 
ing, reconling, :in(l writing again. I've 
decided that what I need to do is real- 



"Real estate is so e.\|x!nsive in New 
York," he continues, "that not only 
was it imjiossible for me to go Ihei-e, 
but I found that for the mast pun, all 
the young, creative, and talented \ie<> 
pie weren't there. They all kind of 
bugged out, iuul they're in Nashville 
or L.A. I think what hapi)ened was, 
they itviT |in L.A.]. VVTien they had 
the riots and earth(|Uiikes in the eiu-ly 
'90s. everybo<ly came back to New- 
York. Once L.A. settled down again, 
antl along with the New York real 
estate boom, they slowly went back." 

MiU'goulefl' made foiu' trips to Los 
Angeles in litKHI in .seju-ch of a suitable 
siKicr. ultimately finding the late JelT 
Porcaro^ studio, a l,2(l<)-.s<|uare-fiK)t 
si>ace featuring a live room, isolation 
iKHith, imd cDUtrol room. The preper- 
ty. Mai-gouleffiuliLs. includes agarden 
and a swimming |K)o1. 

"It's got such a vibe." Mai-gouleff 
.says. "You feel like you're out in the 
counti-y. A |x'rcu.ssioni.st we met .said 
that it WiLs one of the hip siM)ls out 
there, that even Miles Davis came 
and jammed there. You feel it when 
you go into the place." (I'orcaro, 
drummer in the group Tbto, was al.so 
an in-demiuid .se.ssion mu.siciiui.) 

Like Pie Studios on Long Island, 
which is characteiized by an empha- 
sis on vintage e<iuipment — fn)m the 
Neve 8078 con.sole smd Sluder analog 
tape machines to the 1!1.')1 Fender 
Esquire guitar (signed by Keith 
Ricliards), Vox amplifiei-s, and clas- 
sic stompbox effects — Pie Studios 
L.A. is equipped with a Neve Mel- 
boiuTie con.soIe imd an extensive col- 
lection of tube microphones, outboaixl 
equipment, in.stniments. and ampli- 
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fiers. In an age where profe.ssirmal 
recoi-ding increasingly utilizes com- 
puters, Margouleff is caiTving the 
toreh, he .says, for older technology. 

"There's a real reason why the vin- 
tage gear stands up," he explains. 
".Audio was very important in our 
countiy in the teens and '20s hecaase 
of radio. We needed to communiaite 
on a national hiusis, so all of the re'ally 
brilliant minds in our country were 
put into the fiekls of sound iX'pnHluc- 
tion, sound reinforcement, radio 
transmission. Those people devel- 
oped, predominantly, everything that 
you see in this room today. 

"Once the world evolved into tele- 
vision and visuaLs," MargoulefT con- 
tinues, "the .same group of peo|)le 
involved in the audio field transixis<«l 
that know le<lge into visual cfimmuni- 
cations. By the time color TV came 
out in 1953, the research and devel- 
opment of it had already been done. 
TTiose simK' brilliimt people were now 
working on the Atomic Age. .So what 
hiippencil was. you had a zenith point 
in the evolution of audio where it was 
.so important, and after that point, 
other areas became impoitant. Bright 
minds of the world are not asking, 
'How do we captm-e sound, how do w'e 
transmit sound'.'' They're asking, 
'How do we .store (> trillion gigabytes 
of information to c-alculate siace tra- 
jectoi-y for sateUitesT 

"My motivation for using this 
ei|uipment isn't becau.se it's collectible 
or vintage or antique or anything like 
that," Margouleff says. "It's because 
it functions on a certain level in a way 
that stuff that you get today doesn't." 

Understanding the reality of mod- 
ern production, Margouleff has 
equipped both Pie Studios w ith a 
Pro 'rools|24 MIXplus work.station. 
Nonetheless, he says, the music that 
inspired him — and the individuals 
who recorded and produced it — 
relied on hanlware base<I on tech- 
nologj- that was developed in the 
early days of broadcasting. Mar- 
gouleff also draws a parallel be- 
tween the early equipment manu- 
facturer/end user relationship and 
the artist/record company kinship 
that marked the "classic" period of 
rock and R&B. 

"Studer was not in business be- 
cause they wanted to sell a million 
tape machines." he .says, referring to 
the Swiss tape machine and console 
manufacturer. "Studer was in busi- 
ness because there were Kumiwan 
broadcasting .systems and EnglLsh 
recording and biTiadcasting .systems 
that necdetl that equipment. 

"If you step back and look at the 
reconi indastiy, at the ]ioint in histo- 



ry that intere.sts us most, the guys 
that ai'e really the founding fathers, 
wiiethei' it's Atmiet Ertegun oi' John 
Hammond Sr., were hands-on. 
unquestionably dedicated, inteivsted, 
and ix'i-sonally, spiiitually enthu.sia.s- 
tic about everything that was going 
on," Margouleff says. "Sure, maybe 
they wanted to become rich, but I 
don't think that Ahmet Ertegim, if 
you told hinrhe wasn't going to 
become rich, woukl not have rec-oiil- 
ed Ray Charles imd Aretha Frank- 
lin. He /(«(/ to do that." 

Con-esponding with his affection 
for vintage equipment and classic 
iieconlings, Margouleff likewise jiims 
to work with ;u1i.sts in a simihu' vein. 

"I'm going out there and looking 
for artists, developing music, and 
wiiting," he explains. "In the month 
I was out there, I became frienrls 
with Phil Chen, the bass player on 
IJefTBeeklslB/oH Ai/Wrm' arid Rod 
Stewart's gi'eat reconls, and Win- 
ston Watson, who played drums 
with Bob Dylan for years. I've got 
real-world guys, and I already found 
an un.signed band lo \nite and work 
w ith ami produce, as .soon as I get 
back. It's very exciting." 

Meanwhile, Pie Sturlios in Glen 
Cove i-ecently hosted Cyndi Lauper 
and piixlucer William Wttman for 
the mix of I «m|)er's uiKDming relea.s<\ 

"It's a little difficult being outside of 
the city," Margouleff lulmits, "because 
a lot of people don't want to travel. 
They'll spend 40 minutes in traffic in 
midtown, but they don't want toihive 
out to the Island. But I have a faithful 
following of people who have been 
coming here yeai' after year." 

The society of Professional 
Audio Recording Sen ices (SPARS) 
presented a panel discussion April 
21 at the New York Music & Inter- 
net Expo. Acknowiedging the frag- 
mented natiu-e of mo<lem reconiing 
projects, 'The Future of the Home 
and Project Recording Studio" 
addressed the frequent and often 
frustrating situations that occur 



when a recording originating in a 
project studio is brought to a com- 
mercial facility for additional work 
and/or com[)letion. 

SPARS panelists were David 
Amlen, owner of New Yoi-k's Soimd 
on Sound Recording; Fred Giurino 
of Tiki Reconiing in Glen Cove, N. Y.; 
Zoe nirall of Hit Faetorj' Studios in 
New York: Richard Hilton of Nile 
RiKlgei-s Prixluctions; Jeff Bova, a 
piixlucer and musician with a private 
New- York facility, Bovidand: imd Pat 
Thrall, a musician .md producer who 
also has a private studio on the prem- 
ises of New York pro audio equip- 
ment rentiil com|Kmy Trty Si)edali.sts. 

The abundance of professional 
iwirrhng formats, said the jianelists, 
can ci-eate problems, especially given 
that clients often lack a technical 
undei-standing of said formats and 
e(;uipment. A recording originating 
in a project studio, for example, is 
often stored on a modular digital 
multitrack format, such as Alesis 
Adat or Ta.scam DA-88, but will be 
mixed at a commeixial facility from a 
hanl drive or 2-inch analog tape. Hav- 
ing the project transfeiTe<I by a qual- 
ified profe.s.sional, |)anelisLs insLste<l, 
is of utmost imixMlimce when moving 
from one facility to another 

"I always recommend that they go 
to a professional facility to transfer 
stuff, such as Toy Specialists or 
Dreamhire." said Guarino. "It's got to 
be done right. There have been many 
times when it was done incorrectly, 
and you get all kinds of clicks and 
|)o|)s. It's a nightmare. I recommend 
that after the transfer they listen 
hack to the .stuff. When you come to 
my place and book time and there's 
clicks and pojis, we're all going to be 
losing money and time." 

"You can't emphasize that enough," 
;«lded Thrall. "If you're transferring 
2-inch to Pix) Tools or whatever, listen 
back to your transfer. It's amazing 
how a lot of [wople don't. You really 
have to. Yes, it takes time, we're all in 
a hiury, we all have to fmish an albiun 
( Continued on next page} 




Cyndi Lauper recently worked on her upcoming release at Pie Studios in 
Glen Cove. N.Y. Pictured behind Lauper. from left, are Pie Studios owner 
Perry Margouleff. chief engineer George Fullan. and co-producer/englneer 
William Wittman. 
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HIGHER GROUND 

(Cniiti)iuerl from jxii/e 

speaks well in that even corporate 
America is realizing Christians do 
spend money. Christians do shop," 
she says. "My promoter, Charlie 
Redmond, knew we were writing a 
show called Four-Eyed Blonde. One 
thing led to another, and corporate 
heads got together and said, 'What 
a great idea for us to be part of this !' 
It's wonderfiil that the world knows 
Christians are consumers, and it's 
also nice of LensCrafters to not be 
afraid to be a part of something that 
has a faith-oriented base." 

The newly elected members to the 
CiMA's board of directors were 
announced during Monday Morning 
Live. They are Jim Chaffee, Chaz 
Corzine, Dean Diehl, Scott Hughes, 
Toby McKeehan, and Shawn Ihte. 

April in parts? Well, almost. 
Actually, the s<?tting was Na'ihville's 
Ridiland Country Oub, where ASCAP 
honored its Christian songwriters and 
publishers with an "April in Paris"- 
themed aw-dnis dinner April 23. 

Michael W. Smith, Third Day's 
Mac Powell, Avalon, Stacie Orrico, 
Plus One, Cindy Morgan, Nic- 
hole Nordeman, the Katinas, 
Scott Krippayne, Rachael Lampa, 
Fernando Ortega, and Kyle 
Matthews were among the acts on 
himd. Hosted by ASCAP senior VP 
Connie Bradley and assistant VP 
Dan Keen, the event is always one of 
the highlights of GMA Week. The 



evening got off to a wonderful start 
with a beautiful |)erformimce by the 
Peasall Sisters (Sarah, llannah, and 
Leah), three young girls who've 
gained acclaim as |>art of the success- 
ful soundtrack to O Brother, Where 
Art Thou ? During the evening. Keen 
(always an eiyoyable host ) pi^esented 
aw~ards to the writers and publishers 
of the 25 most-perfonned Christian 
songs of the prior year. 

Michelle IVimes was named song- 
writer of the year and was also hon- 
ored for three of her songs, "Deep 
Love," "Breathe" (co-written with 
John Mallory), and "Heaven's 
Heart," which she penne<l with Mer- 
rill Famsworth. The song of the year 
award went to "You Bless Me." writ- 
ten by Darrell Evans and Beiyamin 
FerrelL BMG Songs was recognized 
as publisher of the year Current BMG 
VI' of gosiiel mu.sic Michael Puryear 
shiired the .stiige with recently retired 
BM(i CJosix-l chief Elwyn Raymer. 

The highlight of the evening 
came when GMA president Frank 
Breeden took the stage to intro- 
duce the legendar)' Dottle Rambo, 
who was honored with the ASCAP 
Foundation Lifetime Achievement 
Award. One of the gospel commu- 
nity's most revered songwriters, 
Rambo has written numerous clas- 
sics, including "I Go to the Rock. " 
Atlantic/148 act Plus One per- 
formed a stirring medley of 
Rambo's hits arranged by the mul- 



titalented Phil Sillas, who accom- 
panied the group on piano. Nate 
Cole was particularly impressive, 
taking the lead vocal duties for 
much of the set. Plus One was actu- 
ally minus one during the evening, 
as Jason Perry, whose father is ill, 
couldn't attend. (Our prayers are 
with you and your family.) 

News, nkws, nkws: hmi 

sponsored the annual Songwriter's 
Showcase during GMA Week and 
plans to hold its annual awards 
event for Christian writers and 
publishers in June this year . . . 
Michael W. Smith is planning to 
record a live praise and worship 
album June 1 at Carjienter's Home 
Church in Lakeland, Fla. "I'm real- 
ly excited about it. I've been want- 
ing to do something like this for a 
long time. It's basically what I do at 
church," Smith says, adding that his 
goal is to "capture the audience par- 
ticipating in vertical worship. I 
w^ant to capture on CD what it's like 
to be in a worship service." 

CCM Communications founder 
John Styll has exited the company, 
which he sold to Salem Communi- 
cations last year. Also departing is 
CCM f//xia(<' editor Lindy Warren, 
who is lea\ing to become special fea- 
tures editor at Wottiuii'ti World. It's 
hard to imagine CCM without those 
two. Both names are synonymous 
with integrity and excellence in 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (APRIL 2B, 2001) 



CATEGORY 


HOT 100 R8.B COUNTRY 


MODERN ROCK 


MAINSTREAM ROCK 


TITLE 
Artist 
Producer 
(Label) 


Aa FOR YOU MISSING YOU ' AINT NOTHING BOUT YOU 

Janel Case Brooks fc Duna' 

J. Jam, I Lewis. i Tim t Bob K. Brooks, R. Dunn, M. 

J.Jackson 1 (Del Soul IDJMG) | Wright 

(Virgin) 1 1 (Arista Nashville) 


ITS BEEN AWHILE 

Staind' 

J. Abraham 

(Fli^'ElektraEEG) 


IT'S BEEN AWHILE 
Staind' 
J. Abraham 
(FliiVEIeUra'EEGl 


RECORDING 

STUDKXS) 

EnginMfts) 


FlYTE TYME 
(Edina, MNI 

Jimmy Jam, Terry Lewis, 
Biad Yost Xavier Smith 


ENTERPRISE 
(Burtunk, CA) 
RECORD PLANT 
(Los Angeles) 
Jan Fairchild 


SOUND KITCHEN 
(Franklin. TN) 
Greg Droman, 
Todd Gunnerson 


NRG 

(N. Hollywood, CA) 
Long View Farm 
(N. Brookfield, MA) 
Josti Abraham, 
FU, Dave Dominguez 


NRG 

(N. Hollywood. CA) 
Long View Farm 
(N. Braokhetd. MA) 
Josh Abraham, 
FU, Dave Dominguez 


CONSOLE(SV 
OAWIS) 


Harrison MR4, Harrison 
Series Ten 


SSL J9000, SSL 4000 

G+/ 

Pro Tools 


API Legacy/ 
Pro Tools 


Neve 8068. 
Neve 8078/ 
Pro Tools 


Neve 8068, 
Neve 8078' 
Pro Tools 


RECORDERIS) 


OlarlMTRlOOw/Oolliy 
SR 


Sluder A820. Studer 
A800 


So(iy334S 


Studer A827. 
Studer 800, MK3/ 
Pro Tools 


Studer A827. 
Studer 800, MK3/ 
Pro Tools 


MIX MEDIUM 


Quantegy 499 


?(iian(e»499,PioT(«)ls 


(]uanlearGP9. l?anakg < Pro Tools, 

Quantegy GP9 


Pro Tools, 
Quantegy GP9 


MIX DOWN 
STUDWS) 
Ensineer(s) 


FLYTE TYME 
lEdina, MN) 
Steve Hodge 


RECORD PLANT 
(Los Angeles) 
Jan Fairchild 


SOUND KITCHEN 

(Franklin. TN) 

Gng Drcman, 1«kl Gtfinerson 


SOUNDTRACK 
(New York) 

Andy Wallace, Steve S<sco 




SOUNDTRACK 
(New York) 

Andy Walace, Slew Sisoo 


CONSOLE(S)' 
DAW(S) 


Harrison Series Ten 


SSl40OOG'» 


Neve VR72 Legend/ 
Pro Tools 


SSL G Series 
w/ u(ti matron 


SSL G Series 
w/ uttlnutton 


RE(X)RDER(S) 


OtariMTR lOOw/DoDiy 
SR 


Studer A800 


AinpoATR102 


Studer A827 


Studer A827 


MASTER 
MEDIUM 


Pro Tools 


Quantegy GP9 1/2'; DAT 


Quantegy GP9 1/2" analog, 
Quantegy DAT, 
BASF CD'R 


Studer 1/2'; 
Quantegy 499 
BASF SM 900 


ShiderI/2-: 
Quantegy 499 
BASF SM 900 


MASTERING 
Engineer 


BERNIE GRUNDMAN 
Brian Gardner 


STERLING SOUND 
Chris Gehringer 


MASTERMIX 
Hank Williams 


SONY 

Vlado Metier 


SONY 

Vlado Metier 


CD/CASSETTE 
MANUFACTURER 


EMD 


UNI 


BMG 


WEA 


WEA 



journalism . . . Congratulations to 
Third Day, which celebrated the 
gold certification of Offerings — A 
Worxhip Album during a special 
GMA Week party . . . Squint Enter- 
tainment group L.A. Symphony is 
partnering with the NBA and 
Yahoo! Sports for the three-month 
Rhythm 'n Rims Tour The hi|>hop 
group w ill perform at 11 of the 
tour's 14 stops, including the two 
cities hosting the NBA Finals in 
June . . . Sonicflood's 1999 self- 
titled Gotee debut album has been 
certified gold . . . Lire From the 
Lamb's was broadcast live from 
Starstruck Studios on Music Row 
during GMA Week, with special 
guests PFR, Phil Joel, and Katy 



Hudson. The show normally broad- 
casts from the Lamb's Theater in 
New York, which is preparing to 
clo.se for renovation. "The syndicat- 
ed radio show will be moving to a 
new location, and word is there's 
discussion that may lead to a deal 
with Sirius Satellite Radio . . . 
Integrity and Time Life Music will 
release Shout to the Utrd from the 
Songs i Worsh ip series to Christian 
retail July 17. Slwut to the Lord is 
the first double-CD in the TV 
direct-response series, which has 
already been certified platinum. 
Integrity will also issue a compan- 
ion Songs Jt Worship songbook that 
contains OG songs from the first 
three albums in the series. 



STUDIO MONITOR 

( Continued from preceding /xige) 

by yestertlay. But sit down and listen 
through the triick and make sure it's 
been transferre<l correctly, check it 
against different time codes, and 
make sure there are no clicks and 
poi)s; because you pay at the back 
end. If you go in the studio and it's 
been transferred incorrectly, you're 
up the creek. It's amazing how often 
|)eople don't check." 

Thrall also noted that Toy Special- 
i.sts has a dedicated transfer facility 
known as the TVansferMat. "But usu- 
ally we wind up on a hot-swapjKible 
drive, because most (jeople are using 
Pro Tools these da.V3." 

Communication is the other key to 
a .seamless transition between proj- 
ect and commercial facility, the pan- 
eli.sts agreed. 

"Where possible." Hilton said, "if 
you're going to be in a place for any 
length of time, the easiest way to 
ensure compatibility is to bring all 
your own equipment. When you can't 
bring all your own stuff, as Pat sug- 
gested, hot-sw'apjiable dtives, storage 
media, backup strategies that are 
transferable between locations — 
those are imjjortant. But I think the 
most important asjject of this and any 
other studio interfacing issue is the 
communication that takes place 



between the client and the pros|)ec- 
tive studio when trjing to book time. 

"If you're sufficiently familiar with 
what you've grrt, w hat your needs are, 
and what kind of e(|uipment will be 
refiuir¥<l to get thase t:hings done, it 
puts you way aheiul of the game when 
you go to communicate what your 
needs are w ith the studio," Hilton 
continued. "It makes it that much eas- 
ier for them to meet those neetls." 

After the |Mnel di.scus.sion, Amien 
.summarize<l. "There's a lot of knowi- 
e<lge and technical background that 
you need in onler to do things prop- 
erly. What we're faced with is, [jeople 
come to a big room to record a group 
of musicians because they can't do 
that at home. Then, they wiil do all tile 
overdubs at their own (.studio), then 
come back here and try to put it all 
together We end u|) having to e.xtract 
information fiDm iieople: 'What is it 
you need to do? What do you have to 
wiilk out with at the end of the day? 
Where are you going to be working 
and with what sort of equipment?' 
Before they come back to mix. we 
have to make sur^e that what they left 
with is all going to be locked in time 
and they're not going to s|)end three 
days just retrieving the information 
thev did elsewhere." 
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Live From Las Vegas, It's Saturday Night! Stacey Foster, technical con- 
sultant for Saturday Nigtit Live (SNL}. provided ttie audio of Don Henley's 
SNL appearance for demonstration on Solid State Logic's (SSL) newly 
designed MX Production Digital Multitrack Console at ttie National Assn. of 
Broadcasters (NAB) Convention in Las Vegas. Ttie MT Production is avail- 
able in a new compact, ligtiter-weight frame for multitrack TV. remote truck, 
and music/ entertainment applications. Pictured at the SSL booth at NAB, 
from left, are Colin Pringle, managing director, SSL Group Ltd.; Foster; and 
Rick Plustiner, president, SSL. (Pfioto: David Goggin) 
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Sales Decline Again Injatin America 



The BilllHHtrd hitiii Music Con fer- 
ence in in full siring, so Lotin Xotus 
will he brief. Hut expect a healthy 
dose of information in the next 
issne. 



HCCORDING TO FIGURES 
recently released by the Interna- 
tional Federation of the Phono- 
graphic Industry (IKPl). global 
sales of recorded music fell lM9t 
in value in 2000. Latin America 
certainly contributed to the 
decline. Sales in 2000 fell for the 
third time, though not as dramat- 
ically as they have in the past two 
years. In value terms the market 
fell by only 19r, although unit 
sales were down . 

The big winner of the year was 
Brazil, whose market gi'ew T.fi'i} in 
units anil 9.;^ in value, iwereing its 
tenible down.slide of liKlil. 

All other markets were do«Ti. Unit 
.sales in Mexico fell 8%, while unit 
sales in Argentina, hard hit by a 




by Leila Cobo 

recession, fell 2JW( . 

Surprisingly, Colombia, hit by 
recession and violence, suffered a 
decline in unit sales of only O.S^f . Its 
reported unit sales were equal to 
those of Argentina. 

As OF APRIL 18, the following 
stations have become dual re- 
pcn-ters for Broadcast Data Sys- 
tems purposes. In El Piiso, Texas, 
KIN'T, KBNA-AM, and XHH are 
all reporting in both pop and 
regional Mexican formats; so are 
KMMM in Fresno. Calif., and 
KLEY in San Antonio. In San 
Juan. Puerto Rico. WKAQ and 



Gutierrez Aiming For Wider Appeal 

BY KARL ROSS 

MIAMI — On his sophomore al- 
bum. Universal Music's Latino 
singer/songwriter Amaury Gu- 
tierrez takes listeners on a free- 
wheeling, finger-popjiing adven- 
ture that pays homage to his 
Cuban roots, yet flickere with cos- 
mopolitan creati\ity. 

With a worldwide street date 
slated for May 2, the eclectic 
Piednis ff Ftoirs fRocks and Flow- 

GUneRFlEZ 

ers) cloaks Cuban son — the pre- 
cursor of modem .salsa — and other 
Caribbean rhythms in a stunning 
assortment of sonic guises. The 
result is sometimes futuristic, 
other times folkloric; it's an inno- 
vative, poi)-tinge<l album that u.sh- 
ers the sound made familiar by 
Buena Vi.sta Social Club into the 
21st centurj'. 

Universiil Music Mexico presi- 
dent Mai-co Bissi, who signed the 
label's platinum-selling pinup girl 
Paulina Rubio, says he thinks 
Guticnx'Z has deUvered a winner 
that should score with Latin 
American college crowds as well 
as sophisticated foi-eignei-s in the 
U.S., Franct'. and Gi-rmany. 

"Amaur}' GutieiTez is a mega- 
l)riority for the corporation," Bi.ssi 
says. "What I want is for this 
record to take him to a new plat- 
fonn, to the place he desenx'S to be. 
He has the talent and the charis- 



ma — iuid he sings fant;i.sticiilly." 

Gutierrez's eponymous 1999 
debut reaped sales of 2.50.000 units 
worldwide. Bis.si says. It also 
esliiblished the dreadlocked singer, 
often photographed clutching a 
guitar, as a talent to be reckoned 
with. Nominated for a Latin Gram- 
my last yeai' in the best new aitist 
category, he lost out to octf)genai-- 
ian w inner Ibrahim Ferrer but 
prevailed in that .same category in 
Spain's Premios Onda. 

Univei*sal mai-keting executives 
plan to spend the next several 
months launching a worldwide 
promotional assault on three 
fronts — in Spain. Me.xico, and the 
U.S. After a single concert ap- 
IK'iU-ance Ajjril 2(> in Los Angeles, 
Gutierrez plans to perform in 
Spain over the summer before 
launching a fall tour of Mexico and 
Latin America. Bissi says he is 
negotiating with TV executives to 
land a song from Piedms y Florex 
on an internationally broadcast 
soap opera, though he won't say 
w hich one. 

Regarded as an unusual arti.st, 
Gutieri'ez, 'M. says he hopes to 
establish him.self among the likes 
of Ruben Blades and Juan Luis 
Guemi, two of Latin music's most 
admired — not to mention com- 
mercially successful — singer/ 
.songwriters. "I'm well aware that 
we'ix' in a business environment, 
but I want to triumph with a qual- 
ity product, something that makes 
me feel proud of my nwts," .says 
Gutierrez on the telephone from 
Spiiin. whei-e he is kicking off pro- 
motions. 

Though his publicists describe 
Piedms y Ftores jis "Cuban ixjp." 
the album is a delightful deprntuix- 
fix>m the mainstream. It is a fu-sion 
of old and new, foreign and famil- 
iiu-. The first track. "Aguita de T\i 
(Continned on /Mtye 



W\'JP are reporting in both tropi- 
cal and pop, as are WCAA New 
York and WFNO New Orleans. 

In a RECENT PRESS release, 
merengiie/hip-hop band Proyecto 
L no reported that rapper John 
Wilson, aka Magic Juan, has been 
sacked from the gi-oup. Remaining 
members Erik Morales and Jnan 
Salgado have not announced plans 
to look for a replacement but add 
that they want to continue as a trio. 
A new album is in the works and 
should be ready by summer. 

Salsa publication Salxir magazine 
is celebrating its fii'st annivei-sarj' 
A]n-\\ 27 with a concert featuring 
Colombian .sid.sa band Fniko y Sus 
l^sos . . . Argentine pop/dance group 
El Simbolo Ls reailjing a new album 
for July. In the meimtime, the group 
will play a series of shows in the U.S., 
including a stop at Los .Angeles' F'ies- 
ta Broadway April 29 , . . L.A.-ba-sed 
rock group Los Hijos del Sol has 
released its second album, Para 
Qiiien Quiera Escnehar, under the 
Fono\isa label. 

l^ilo Coho may be reached at .■lO.'i- 
.iGl-~i27S or at lcob<i(shilll}oanl.com. 
Material may be sent to 101 Cinn- 
don Blvd., Suite l,li6. Key Biscayne, 
Fin. .Uli9. 

LATIN TRACKS A-Z 

TITLE Ihibhshci LiCBnsing Org f 
} UIIAZiUtEHUTFUEIin'SllCAiabeil«.ASCtfAMAivL 

ASCAP) 

I ELUnRSOIUDO(R>cniv),BMI) 
i; aWDCUt IPSO. ikSCAP.'I>um ASCAP) 

23 CMKOUTO iOutlocvl 

41 CNHNOO ISoiy.'ATY Disuts. ASCAP/A[)aid MuhcA ASCU^ 
IS CBWOOSEASMUIMISSItESOUDlrniutunci 

ASCAPWB ASCAfi 
37 DC VUaTA T VUaTl I IrmcaWB ASCAP) 
2S OCU(Afi>a BUi: 
39 OCUME AMMTE :Sfr Cl, fflKI 

13 DCSPRECIAW) DKiyngttContraD 
33 DEVUELVEME [MM ASCAP) 

W MME, HME, DIME (tuu. BMI> 

27 DISCULPEUSTEDiltjna BMi 

n ERSEUMEAOLVinMrTEISeiUBM!) 
3* ENTRE TU T MIL MARES I'WB ASCAPI 

21 ESCUVO T MM} iBrambila MusKdij 
II IHFIUlUiAtHi ASCAP) 

II LA BOMMCSom/JUVDoCBS. ASCAP) 

1> LA CLAVE DEL AMM (EM A(nl,ASCAP,'Bebu, ASCAP} 

» ME DA 10 MISMO (EMOA. ASCAP) 

1 1 ME DECLARO CULPtUU ON Edcioms mvkimx. SU) 

31 KIOUEVALIERASTAHIOiSotUsled) 

5 KO IE POOlU OUEIM IScg Son BMIl 
7 PERO NO ME AMA ifWC ASCAP) 

9 POfrAMARTEASI<[iyni ASCAP>WASCAP) 

22 WE ME VAS A DAR (WB. ASCAP) 

1 OUIEM lOu-.lnlli BUl'MmiGila ASCAP/Jimmr Ct. 
iSCAP.'W ASOP; 

31 (MICRO OECIRTEnCTt AM rWsmnChapiMlllWuna) 

24 StCUESIHMIlCmmj. SESAC) 

2 SOlOOUIEROAMARTEIimOOTWAIITSTOHLONar] 
ii:r-,.Ai; lu-fi, ASCAP,t)KlDn, ASCAP.Deimunda, 
ASCAP'Tiotms Dnmond SESALYcloni Shn. 
SESAu-'Sanv.'ATV Songs BML'Cibbuir ASCAPAlniMnaMKA, 

14 IE QUISE OLVtUR 'iWG Songi ASCAP) 

28 TOQUE DE AMOfl iWB. ASCAP) 

6 TURECtlEJtOO (BUG Sor«s.ASCAPM3>CK. ASCAP) 

32 UNIDlOTAdboMusKHtAinvsa.ASCAP) 
36 ltN«IENO(Fon»T«iK,S£SAC) 

4 T LLEGISTE TU (LGA. BM) 

10 TTOSIGOAQUI(Son),'ArVDitCDiASCAPA*HldCla(pltaic, 

ft.sr.Api 

15 TO SI HE ENAMORE iWntwa ASCM<) 

IS TO IE AMO '.SuT^.'Arv Utin BML/WvM Otep Music. BW 
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ARTIST TITLE 

IMPfMNliPfiOMOriON mBtl PRODUCER reONGWROtm 


Li. 


2 


3 


g 


NO. 1 

JERRY RIVERA QUIERO 

ipi:-i.VBM -, lAir. . jiN-^ 1 B.SlLV£TTiM,C*NCEL.R.C0NniE>IASJ.G«£C01 
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13 


RICKY MARTIN SOLO QUIERO AMARTE 

- ■ ■ , D OHILD ID CHILD 'i^ SHAW.G BURR.D lOPEiaWAflllNi 
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23 


JUAN (jAtlHItL AbKAZAMt MUT rUtKIt 
tMAaAUAXtSOMBOa) 




8 


5 
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BANDA EL RECODO Y UXGASTE TU 

GLIrtRflAMCNHESMNOEZ) 
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15 
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CONJUNTO PRIMAVERA NO TE POOIAS QUEDAR 

J GUILLEN IRG0N»IE2 MORA) 
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II 


ILEGALES TU RECUEROO 


CD 


16 


18 




— ^ Greatest Gainer ■ 

GILBERTO SANTA ROSA P-RO NO ME AMA 




10 
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13 j LOS TUCANES DE TIJUANA 


9 


9 


10 


40 


CHRISTIAN CASTRO 


10 


6 


9 


14 


PAULINA RUBIO 


11 


7 


4 


27 


AZULAZUL 


QD 


12 


11 


9 


CHAVANNE 


13 


11 


12 


12 


LUPILLO RIVERA 


14 


15 


16 


28 


MDO TE OUlit OLVIDAR 

L!i jL' '■■ t A JA£N 1 y M*fiftUf 0 C BAUTE' 


(15) 


22 


21 
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HUEY DUNBAR YO SI ME ENAMQRE 

^|'<^• 'H-ir.~ -. t A lATN lAJAf N WM2) 


16 


13 


7 


30 


CHAYANNE YOTEAMO 

- " — iJ , tamnwuttaiLfwuji 


Ui) 


36 


_ 
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LOS TIGRES DEL NORTE ME DECLARO CULPABLE 

LOS TIGWE5 DEL WOHTE 0 MELEWEZ) 


la 


17 


17 


27 


ROCIO DURCAL INFIEL 
< ^ ^ ^ n cii vrm vi iiiitc tactic i f\> 


19 


14 


13 


11 


RtCARDO MONTANER LA CLAVE DEL AMOR 

B SlL^Ttl (R UONTANDtl 




23 


25 
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ROGELIO MARTINEZ AMAME 

A vA' ENZLpEL^ 0 VAL^NZUELA a GARCiA f A MARTi NE'l 


QD 

22 


24 


27 


10 


PEPEAGUILAR ESCLAVO Y AMO 

i'AGJUAH J V.LJRiS 


21 


31 


10 


LiARSOLLADCSAUNOAELUMONOeiltllECAMACHO MMEVASAUR 

f CAMACMO fK.ORTEGA-A. GARCIA 1 


QDl 26 


33 
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GRUPOMANIA CARACOUTO 

.1 ' OSEfiWLNOlO SERRANO! 


(24) 


28 


37 
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MARCO ANTONIO SOUS SIGUE SIN Ml 

U A SOUS (MA SOUS! 


(25) 


3< 


29 


21 


BANDA EL RECODO DEJA 

:r. : . , g uZAfiswiA u>aARRERAS: 


2t 


19 


14 


12 


VICTOR MANUELLE ME DA 10 MISMO 

l ' 1 M LUGO (0 Al.rv*NQ- 


27 


25 


23 


18 


LOS HUMILDES DISCULPE USTEO 

':'3i;:..i-i-i JLA<v(f,KJE5«miJRI 


(D 


33 


40 
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LIMITE TOQUE DE AMOR 

. lAT.i.:; JCAHniLlOIAVlLlAREAL) 


29 


27 






INTOCABLE ENSENAME A OLVIOARTE 

■ -iM RM1JN07.R«ARTINC7ILPA1)II.AI 


30 


34 




LAURA PAUSINI ENTRE TU Y MIL MARES 


d) 


32 


32 




EL PODER DEL NORTE Nl QUE VALIERAS TANTO 

NOILLSTtDiNOTLSIEDI 


32 


30 


30 


15 


JOAN SEBASTIAN UN IDIOTA 

JSEBASTIAKIJSEBASIIANI 


33 


20 


20 


13 


EDNITA NAZARIO DEVUELVEME 


CD 


RE-ENTOT 


19 


CONJUNTO PRIMAVERA DIME. DIME. DIME 

J GUIUEN fOOCHQA) 


d) 


RE-Eimn 


23 


SON BY FOUR CUANDO SEAS MIA 

■> «AKE 10 AJtARNfl YHtNRIOllTJ n AAPOtNl 


36 


29 


24 


23 


LOS ANGELES DE CHARLIE UN SUENO 

■, . - ■ 'l»ODRIGUt?(GAVIGUAN0i 


d) 
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JARABEDEPALO \ ir T.i vvUELTA 

•Ml LillN t ■ KPAtOl 
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NEW^ 
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LAURA PAUSINI i.Jii TE AMO 




!.\.- .'■\\~ ' -IiJWDl* 
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NEW^ 
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INTOCABLE [jtjAME AMARTE 

-;i,".i-'-. n MjNuZ RMAftTiNEZ E AUMS 


d) 


RE-ENIR* 


25 


RICARDO ARJONA CUANDO 



TROPICAlySALS* 



REGIONAL MEXICAN 



31 STATIONS 



1 JUANGABMaAmxACMC 

LAim ABRA/AME MUV FTJERTE 

2 JERRY RIVERA -i ll lAei'.tr, 

LATIN QJ r 

3 RICKY MARTIN 

4 CHRISTIAN CASTRO .. ^ .-i,'. 

5 PAULINA RUBIO ^.V■'-.^■<. 
LAIINC y YO SIGO AQUI 

6 ILEGALES ARIOLABMG LAUN 
TU RECUERDO 

7 CHAYANNE SOSy DISCOS 
CANDELA 

8 CHAYANNE SONv DISCOS 
YO TE AMO 

9 MDO SONY DtSCOS 
TE QUISE OLVIDAR 

10 RICARDO MONTANER wrA 
lATiNA LA CLAVE DEL AMOR 
n ROCIO DURCAL i i 

12 MARCO ANTONIO SOLIS 

f.r..i, ..il^iC.lir MfJ Ml 

13 HUEY DUNBAR SONT DtSCOS 
■>o \ <:■.'. t -JAMORE 

14 EDNITA NAZARIO SONT dIS^ 
COS I'- .'lit ; ;i"ME 

15 JARABE DE PALO f Ui LATIN 
OE VUELTA Y VUELTA 



1 JERRY RIVERA ARiotAiBUG 
lATiN QUrERO 

2 GILBERTO SANTA ROSA !^:»tv 

3 RICKY MARTIN 

4 GRUPOMANIA jm.; u 
ia-in:; CARACOLirO 

5 VICTOR MANUELLE J 
:.r^L-;5 ME DA LO MlSMO 

6AZUL AZUL l jNy O^iCOS 
U BOMBA 

7 HUEY DUNBAR SONY DISCOS 
YOSI ME FNAMORE 

8 ILEGALES ^'' m UBMaiATiN 
TU RECULHUO 

9 KEVIN CEBALLO »MU 
Ml -'RIMLii .IMOR 

10 MtCKEY TAVERAS ■ ^ . 

11 JAY LOZAOA vrh i aV 
M ^\:\< ASI 

12 MODJO p - MCA 

I .'III Ml A.J f.<L TONIGHT) 

13 JARABE DE PALO LUi UTiN 
DE VUarA Y VUELTA 

14 PAUUNA RUBIO UNiviRSAi 
LAli'ioYYO SIGO AQUI 

15 ALEX BUENO ^^N' ::n- OIS^ 
COSQUEVUELVA 



Oi --— ■ - -- - 

mm man 70 imMv wK not iK«nw « tttm. tmr> if • nyttOT an mcnM m audan 

«Fm>in n Am rKoxfc wvM in luovrcc w». trrc facara ukv cMmi v-- "^i'? 



1 BANDA EL RECODO ForiO- 

2 CONJUNTO PRIMAVERA '4 

3 LOS TUCANES OETl/uANA 

4 LUPILLO RIVERA ■ 

5 ROGELIO MARTINEZ 

6 LOS TIGRES DEL NORTE 

7 ROGELIO MARTINEZ 

8 Ut AXtKlLADORA SX*lOA EL LlVOh 
KRENECAMACW 

9 BANDA EL RECODO .i 

i'lr lA 

10 LOS HUMILDES M.A.tttJC 

■ I 'M^ULPE USTED 

11 INTOCABLE IMi latin 
LNiLNAME A OLVIOARTE 

12 LIMITE UNrvUtSAL lAliNO 
TOQUE DE AMOR 

1 3 a POOER Da ffORTE CMSAUii 
lAli'i Nt QUEVAUERAS TANTO 

14 CONJUNTO PRIMAVERA 

) V ivr.j^DIME. DIME. DIME 

15 LOS ANGELES DE CWUILIE 
FQWQVISA UN SUENO 
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GUTIERREZ 

(Coiitiinwd from imge jO) 

Bofa" (Water From Your Mouth), 
features a flute solo by Nestor Ibr- 
res set against a rustic preamble of 
Cuban son before it rips into an 
ujitempo [xip track. 

The lead single in the U.S. and 
Latin America, "Dime Corazon" ("Ml 
Me, My Love), is a simple, radio- 
reiidy ballad. "I've tried to reflect the 
essence of Amaury and his culture, 
his tastes," says Miami-ba.sed pro- 
ducer/songwriter Kike Santander, 
who wrote .six of the album's tracks. 
"It includes elcment-s of eutting-iHlge 
Cuban music, such as limha and 
iiuem trova, an well as Jazz and funk. 
I provided the pop part so that it 
would be a record with commercial 
possibilities without betraying 
everjlhing Amaurj' stands for" 

Santander s;iys he ha-s more |)er- 
.sonal involvement in this album than 
most of his previous works. "It's 
.something with a lot of musical rich- 
ness. Something verj' honest, very 
different. The commercial result? I 
don't know. PiK>ple will prf)bably rec- 
ognize its quality, but I'm making 
.something I really like." 

Santander first met Gutierrez 
while vacationing in Acapulco early 
in 2000. He says they clicked in.stant- 
ly, trading off the guitar while shar- 
ing a mutual reverence for U.S. jazz 
figures such as Bobby McPherson, 
Chick Corea, and Miles Davis. 

Afterward, Gutierrez sent him 
several cassettes with unedited 
songs. By mid-summer they were 
working together at Santander's 
Miami Beach studio. Gutierrez cred- 
its Santander's pnxluction team «ith 
aiUling polish to the final product. 

Santander says Gutierrez's musi- 
cal rejiertoire is .such that he \'iews 
him as a world-beat artist iiLstead of 
ju.st another tropical styli.st. "He 
considers himself a troubadour, a 
singer/songwriter (unlike most 
Latin artists]. Although he's proud 
of his Cuban roots, he doesn't want 
to limit himself to salsa or any single 
genre." 

A native of Santa Clara, Cuba, 
Gutierrez received his formal 
training at a Cuban conservatory 
but got an earthier musical crash 
course as a volunteer for three 
years in the rugged Cuban coun- 
tryside. His a cappella talents 
caught the attention of the island's 
leading musicians — among them 
Granuny-winning trumpeter Ar- 
turo Sandoval — and earned him a 
place in the group Afrocuba, 
which toured with nueva trova 
icon Silvio RiKlriguez. 

Gutierrez defected from Cuba 
while touring in Mexico in 19!)3 with 
an ensemble ironically name<l La 
Ley (the Law). He has lived in Mex- 
ico City ever .since. 

He says he opted to stay there 
rather than venture to the U.S. 
because of Mexico's longstanding 
ajjpreciation for Cuban artists, 
including the likes of mamb(vma.ster 
Perez Prado and the incompiu-able 
romantic singer Benny More. 

However, Gutieirez says he longs 
for success north of the border. "This 
is an album that has to be iilayerl live 
in the United States Iwause it has 
so many elements to which audi- 
ences there will relate. I know that 
New York is the music capital of the 
world, but I want to go there as an 
established name." 
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A.B. QUINTANILU) V LOS KUMBIA KINGS i M 
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CONJUNTO PRIMAVERA ' : ■ 


ANSIA DE AMAR 
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3 
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PAULINA RUBIO : ! >■ PAULINA 
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BANOA EL RECODO Eg 
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EST NEWS AND VIEWS FROM AROUND THE WORLD 



Canadian Labels, Retailers Gall Crisis Meeting Benin wins 



Music Merchants And Record Companies Gather To Strategize As Sales Slump 




BY LARRY LeBLANC 

TORONTO— With gloomy sales 
news continuing to mount, major 
music retailei-s and labels in Cana- 
da prepared to sit down to an 
unprecedented summit meeting 
here April 26 to seek ways of 
improving sales. 

The latest boml)- 
shell drop|)e<l Ajiril 
20 when the Cana- 
dian Recording 
Industry Assn. 
(CRIA)'issued 
monthly sales sta- 
tistics for Mai'ch 
LUCKHURST 2001 showing the 
net value of ship- 
ments down an eye-popping 19% 
compared with March 2000, from 
$58.9 million Cimailian ($38.1 million) 
to W7.8 million Canadian (${0.1 mil- 
lion). Unit .sales in the same period 
plunged 17%, from 4.9 miUion to 4.1 
million. 

In its April 19 World Sales report 
(see story, this page), the Interna- 
tional Federation of the Phono- 
graphic Industry said Canada's 
music market was down by T.ijVr in 
value and (;.4'» in units in 2000 from 
the year before. In contrast, the 
U.S. saw only a 1.5% decline in 
value and a 4.7% drop in units. 
Global sales fell 1.3% in value to 
$36.9 billion at retail and 1.2% in 
units to 3.5 billion. 

The April 20 
summit was 
organized by 
CRIA and the 
gja H Retail Music 

v'9 Assn. of Canada 
■a. /mi (RMAC). At 
LENNOX CRIA president 
Brian Robertson's 
request, such non-RMAC affiliated 
music retailers as A&B Sound, 
Pindoff Record Sales, and Records 
on Wheels were also invited. 
Among the topics on the agenda: 
falling sales, CD-R buniing, retums 
policies, joint-venture programs 
between retail and CRIA, yearly 
product flow, and increasing focus 
on back catalog. 

"This meeting is timely," declares 
Robertson grimly. "Our industry 
was down last year, and the rest of 
the world is now catching up with 
us. Our Maj-ch figures were disas- 
trous." 

RMAC president Ken Koze, pur- 
chasing manager at Handleman 
Company of Canada, says, "We 
can't continue just watching this 
industry slide. We need to try to 
stop the bleeding." 

Malcolm Perlman, president of 
Sunrise Records, which has 32 
stores in (Jnt4trio, .says he is delight- 




ed with the summit concept. "TY-a- 
ditionally, the relationship between 
retail and labels has been adver- 
sarial. It's time everybody got on 
the same page." 

HMV North America president 
Peter Luckhurst, who oversees 94 
stores in Canada, says he is less 
downhearted than others by the 
current sales cycle. "We have had 



periods like this before. The dil'l'ei - 
ence is that people seem to be 
spooked by what's happening. Their 
attitude is that it's somebody else's 
fault and there's nothing they can 
do about it. I would challenge that." 

Many label e,\ecutives deny that 
falling sales result from poor mar- 
keting or a lack of top-caliber new 
releases. Randy Lennox, presi- 



dent/CEO of Universal Music 
Canada, says, "Our marketing 
prowess is as good as it has ever 
been — as is the quality of our 
repertoire — but we now have a 
significant competitor: CD burn- 
ing." 

Last month in Billbvanl, Robert- 
son blamed the downturn in Cana- 
(CuJili)nied nii ixif/e !>2) 



Korea, Iniia Bejaia Top 2B Music Markets 



BY TOM FERGUSON 

LONDON — The ongoing recov- 
ery from the 1998 Asian economic 
crisis, plus an opening up to 
.Japanese culture — and notably 
jjop music — has helped South 
Korea regain its place among the 
world's 20 biggest music mar- 
kets. 

According to sales figures from 
the International Federation of 
the Phonograi)hic Industry (IFPI) 
based on shipments during 2000 
(Billboard, April 28), the South 
Korean music 
market was 
worth just under 

.$300 million last 

year. That was 
enough to propel it from 21st 
place in the 1999 IFPI rankings to 
14th. It is South Korea's highest 
position since 1996, when it was 
rated 12th, with sales valued at 
$516.6 million. 

Korea moves back into the top 
20 at the expense of Argentina, 
whose own economic problems 
have heavily affected the music 
market there. Argentina had 
sales of $171 million last year. 
According to the IFPI, the coun- 
try had the world's 14th-biggest 
music market as recently as 
1997, with sales valued at $386 
million. 

India also returns after two 
,vears outside the top 20. this time 
displacing Norway, which has 
regularly moved on and off the 
list. 

Analyzing the IFPI market fig- 
ures by formats makes clear the 
ongoing supremacy of the CD for- 
mat and the continuing sales 
decline of cassettes and singles. 

However, the fall in singles .sales 
is less marked in other major mar- 
kets than it is in the U.S. In Japan, 
singles sales fell less than 7% — 
from 128 million units in 1999 to 
119.3 million — compared with a 
decline of more than 46% in the 
U.S. The comparable figure for the 
U.K. was 17..')%, while in Germany 
it was just under 4%. The cassette 



WORLD'S TOP 20 MUSIC MARKETS 

Format splits by units; all figures in millions 



Country 


SlDfllflS 


Lea 


Cassettes 


£Qa 


MiniDisc 


Retail value 


1.U-S. 


40.3 


22 


76.0 


942,5 




$14,042 0 


2. Japan 


119.3 


5.9 


65 


278,6 


0,1 


$6,496,9 


3. U K. 


66.1 


3.2 


11,4 


201,6 


0,3 


$2,828 7 


4, Germany 


64,9 


0,9 


20.6 


204,9 


02 


$2,420,6 


5. France 


38.0 


0.6 


88 


110,4 


0,03 


$1,694.7 


6. Canada 


0.5 




3,6 


70,6 




$819.3 


7. Brazil 


0.2 




0.01 


104.2 




$724.7 


8. Mexico 


0.4 


0,1 


13,1 


538 




$666.9 


9. Spam 


1.9 


0,02 


88 


606 




$S62.9 


10. Australia 


11.7 


0.04 


1.0 


46.0 




$661.3 


1 1 . Italy 


4.0 


0,03 


8,9 


352 




$632.2 


12 Netherlarxls 


5.4 


0,1 


0,3 


34,1 


0,03 


$466,0 


13. Sweden 


5.6 


0,05 


0.3 


25.9 


0,003 


$322 9 


14. South Korea 


0.1 




234 


21 5 




$299,7 


15. Austria 


3.7 


0.04 


06 


19,1 


0.005 


$289 1 


16 Betgtum 


8.3 


006 


0,1 


209 


0.003 


$266 8 


17. Switzefland 


3.3 


It 


0,7 


21 8 


0,01 


$264.0 


18. Taiwan 


0.9 




4,7 


220 




S243.8 


19. India 






178,4 


10 6 




$236.7 


20. Denmark 


1 5 


00O2 


0,2 


18,7 


0 004 


$233.3 



Source: If PI 2000 Recording Indiatry World Sales (w¥mJtpl.oifi) 



market in Germany is also holding 
fairly firm, with sales again down 
by only 4%. 

Only 10 of the top 20 coun- 



tries registered MiniDisc sales. 
In unit terms, the U.K. led the 
way in 2000, with sales of 
300.000. 



Battle For 
Universal 

BY WOLFGANG SPAHR 

HAMBUR(3— Ending months of 
speculation. Universal Music 
group (UMG) has confirmed that it 
will move its Ger- 
man operations to 
the nation's capi- 
tal, Beriin. 

In the wake of 
Sony's summer 
200o" move of its 
labels from ?^i-ank- 
fiirt to Berlin, other labsen 
record companies 
and music publishers have been 
aggressively courted by the local 
authorities in Berlin to relocate 
their operations there (Billboard, 
March 3). The local government in 
Hamburg — the traditional seat of 
power for the (Jerman mu.sic indus- 
try — hiui responde<l by offering var- 
ious inducements 
to music comiianies 
to remain in that 
^ r dty 




1 



Local market 
^ leader UMG— 

- with 600 employ- 
ees in Germany, 
RENNER domestic sales 
sales of 1.2 billion 
marks ($0..55 billion), and an esti- 
mated 25% market share — was 
•seen as the biggest prize in the 
high-stakes game between the 
two cities. UMG French-based 
pai-ent Vivendi owTiing a great deal 
(Cojitiuued on page 92) 



Branson Sets His Sights On Japanese Market 

New Store in Tokyo Could Herald Expansion Of Virgin's Retail Outlets 



BY STEVE McCLURE 

TOKYO — Virgin Entertainment 
Group chairman Richard Branson 
says there is no reason why the U.K.- 
based retailer shoukl not di-amaticiU- 
l.v increa.se the number of outlets it 
has in .Japan. 

Speaking at the Apiil 20 launch of 
the retailer's new Japanese flagship 
store in Tokyo's Shinjuku district, 
Branson said, "Realistically, we 
could ilouble the number of stores 
we have in .lapan in five yeai-s." 

Vii-gin Mc'g;isti)i'('S'Ia|«ui.a'ilV50 joint 
ventuiv with dei);utinent-..it<iiv opera- 
tor Maiiii, now o|ierates 13 Mega.stores 
(including the new Shinjuku outlet) ami 
17 smaller stoR-s throughout Japaa 

However, according to Bi'ansnn, 
the Jajxinese music trade is weightetl 



too much in miuiufactui-ei-s' favor. 

On March 23, for example, the 
Japanese government's Fair 1^"ide 
Commission announced it would 
retain the controvei-sial mihaii i^esale 
price maintenance s.vstem, which 
allows Japane.se labels to set the 
retiiil prices of domesticidly pressed 
product — including international 
reiiertoire — for two years after 
relea.se (Billboai-rl, April 7). 

Branson suggests that "the bal- 
ance needs to be redressed some- 
what in Japan. If that happens, we'll 
.spenti more on stores like this. But 
at lea-st we're getting direct supplies 
(from labels] now in Japan. We've 
hail battles in the past where suppU- 
ers wouldn't supply us." 

Noting thiit member companies of 



the Virgin Grou]), such as Virgin 
Mobile, are ex|>anding their pre.sence 
in the rest of Asia, Branson says he 
would look at the po.s.sibility of open- 
ing Megastores in the region outside 
.Japan if ec^)nr>mic conditions in Asia 
improved. 

However, economic recessions 
al.so have their jxisitive side, aeconl- 
ing to Branson. "We couldn't have 
affoitlecl this site [in Shinjuku) three 
or four years ago." 

In recent yeai-s. Virgin has nuun- 
tained a relatively low profile in 
Japan. But the retiiiler's new, :■i0,82^<- 
.squai'e-foot store, unlike its previous 
.Shii\juku outlet — which was lociited 
in the basement of a Marui dei>art- 
ment store — features street-level 
frontage and a total of four floors. 
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Australian Tour Promoters Ponder 
Return To Asia Witii Pop, iMusicais 



BY CHRISTIE ELIEZER 

SYDNEY— While the soft touring 
market for international pop acts in 
A.sia is slowly reviving, Australian pro- 
moters are planning t« take a series of 
high-profile musicals to the region's 
aufiiences over the next IS months. 

Melbourne-based Dainty Consoli- 
dated Entertainment, whidi was suc- 
cessful in Asia with Cliff Richard last 
year, expects to shift a few hundred 
thousand tickets across the region in 
2002 with Mamma Mia. The Abba 
musical has broken attendance 
reconls in London and launches in 
Australia midyear The jjromoter will 
also open Saturday Xighf Ferer 
Down Under in late 2001. Both shows 
are expected to be in A.sia in 2002. 

Founder Paul Dainty says, "It's a 



Wsmer Japan 
Selling Music 
Dttwnlnats 

BY STEVE McCLURE 

TOKYO— Effective April 25, 
Warner Music Jajian (WMJ) has 
joine<l the ranks of Ja|)ancse labels 
offering online music downloa<is. 

The first five songs by WMJ 
domestic acts to be made avail- 
able as downloads can be bought 
at a cost of :V>0 yen (.$2.89) each 
through the du-ub.com portal, 
launched Feb. 10 by Toshiba 
(BUlboardBuHeMn, Feb. 16). 

The WMI ti-dcks that will be avail- 
able April 'ZTi are "Keiken" by 
Cannabis, "Never Say Never" by 
Tbmomi Kahiila, "Watashi ga In) Yo" 
bj''R)mali)(\ibe,"M(«T)o"by Noriyu- 
ki Makihani, and "Sakura" by Kizco. 

"We're being very carefiil about 
how we handle this business," says 
Masao Mineo, WM.J director in 
charge of multimedia basiness and 
newtechnologj; 

Noting that WMJ's online activity 
Is still in a verj' early jihase, Mineo 
emphasizes that the com|)any will 
not be selling miLsie online directl.v. 
Instead, the du-ub.com site will be 
linke<i to ,Ja|)anese retailers' Web 
sites, from whidi useis am (kiwnloafi 
the .songs they want. Mineo says 
several new tracks by <lomestic acts 
will be made available thi'ough du- 
ub.com each month. 

The tracks can also be down- 
loaded through NTT DoCoMo's 
"personal handy phone" mobile 
phones and V-Synch music down- 
load kiosks. 

Other labels taking part in the du- 
ub.com project are Tbshiba-EMI, 
which has had selected domestic 
tracks available through the site 
since Feb. 16, and Universal Masic 
K.K., which vrill reportedly make 
one track by rock group Spitz avail- 
able on the .site starting May 1. 




market we're looking at, but only 
certain things work to give you the 
opportunity to make money. Musi- 
cals are usually successful. Only pop 
acts work, not rock or heavy metal. 
Doing indoor shows is hard — you 
can't always get 
the venues." 
Ti Another Mel- 
Jm\ bourne-based pro- 
• j moter, Garry van 
jr Egmond Enter- 
t prises, has provi- 
A sional plans to 
McMANus take Celtic dance 
show Riverdance 
to China this summer, after selling 
110,000 tickets in Singapore (a 
100% sellout) and Hong Kong (80% ) 
last year. 

In Sydney, Jacobsen Entertain- 
ment CJroup is negotiating Asian 
dates for F a me, and the Australian 
arm of the Really Useful Co. is look- 
ing to take Cats to North Korea. 
International Management Group 
(IMG), headquartered in the same 
city, has plans to take Misx Saigoti, 
Cannen, Slava^n Snowshow, and 
Biiddn through the region, al- 
though -schedules have not yet been 
announce<l. 

Away from the masicaLs, Interna- 
tional 'Touring Co. (ITC) is bringing 
U.S. jazz/pop guitarist Ck-orge Ben- 
son back through the region in 



August and Whitney Houston in 
November to Hong Kong. It is also 
scheduling regional dates by the 
Beach Boys in late November, before 
they hit Australia and New Zealand. 

But while the Asian touring circuit, 
depressed in recent 
years, is showing 
signs of a revival, 
there is .still a ten- 
dency to remain i 
cautious. 

Only five years 
ago, when MTV 
and Channel V vanegmond 
gave a boost to the 
market for Western pop and rock. 
Australian promoters saw Asia as a 
viable touring market. Such Aus- 
tralian acts as Rick Price, Indecent 
Obsession, Southern Sons, and Air 
Supply were having hits in Asia — 
and, after all, Perth, on Australia's 
west coast, is closer to Jakarta, 
Indonesia, in terms of flying hours 
than it is to Sydney or Melbourne. 

Asia was then seen as part of an 
expanded AustraliayNew Zealand 
tour circuit, enticing big names to this 
part of the world . TTie logic went that 
international supei-star acts would 
find it hard to resist having 15 or 20 
cities to play in, rather than ju.st nine 
in Australia and New Zealand. 

Two Australian promoters, Mel- 
(Continiied on next /lage) 



French Sales Increase 10% 

strong Local Acts, Singles Stave Off Effects Of Piracy 



BY EMMANUEL LEGRAND 

PARIS — The French reconl miu'ket 
may have been flat in 2000, but .ship- 
ments [XBted a 9.5% growth in value 
and a 10.:W increase in units duiing 
the first quarter of this yeai: 

According to new figures from 
French music imlustiy body SNEP, 
.sales reached 1.9 billion fi-ancs (.11260 
million), against 1.7 billion (.$2:32 mil- 
lion) for the same perioti in 2000. 

"The growth is linked mostly to 
the reeovei-y of the singles market, 
to very significant successes of 
French repertoire, to the develop- 
ment of reduced-price sales opera- 
tions, and to a spectaculai- growth of 
music-related DVDs," SNEP dii-ec- 
tor of economic atfaii's Antonie Carti- 
er explains. She adds, however, that 
the rise miLst be viewed against the 
background of an environment 
where the impact of piracy — paitic- 
ularly through CD-R use and down- 
loading — is being felt. 

Singles sales grew 12% in units 
during the first quarter to 10 million 
units. CD sales reached 1..52 billion 
francs ($208 million), up 9%, helped 
by particularly strong performanc- 
es by domestic artists. 

During the first quarter, the mar- 
ket share of French-speaking reper- 
toire jumped from 55.3%' in the 
same quarter last year to 60%, w ith 



international repertoire's share 
dropping 4.2 percentage points to 
34.3% and classical dropping 6.2% to 
5.7%. Nine of the 10 best-selling 
albums in the quarter were by 
domestic acts. The only non-local 
ai-tist in the top 10 was Dido, w ith 
No Angel (Cheeky/Arista/BMG). 



newsline... 



SWEDISH MUSIC SALES fell 22.4% in volume to 5.6 million units and 2:1.2% 
in value to .'!08.4 million Swedish ki-onor ($30.3 million) during the first 
quarter of 2001, according to new figures from label association GLF. 
■The trade body, which is affiliated with the International Federation of 
the Phonographic Industry, notes, however, that 2000 was a banner year 
for the Svvedi.sh industrj' and that the recent figures are comparable to 
those of 1999. Although shipments of vinyl albums increased — by ;M.2% 
to 7,350 units and by 24.4% in value to 398,000 kronor ($39,000)— fig- 
lu'es for singles, CDs, and cassettes are all down. Sales of CD albums 
fell by 21.4% year-on-year to 4.5 million units and by 22.7% in value to 
288.4 million kronor ($28.4 million). Singles are dow n 23.5% to 1 million 
units and 28.4% in value to 17 million kronor ($1.7 million). 

KAJ E. LOPniUS 

AUSTRALIAN TRADE GROUP the Association of Inde|>endent Record Labels 
(AIR) has expanded the number of its board members to nine with the 
election of Rex Bany, head of countiy and children's label ABC Con- 
temporary Music, and Phil Mortlock, managing director of jazz and 
world music label Origin Records. The other boai-d members are chair- 
man David Williams (managing director. Shock Recoi*ds), Robert Caru- 
so (director. Seeing Ear Records), David Lawrence (label manager. 
Roadshow Music), Jennifer Howard (retail/wholesale manager, 
CAAMA). Andrew Walker (co-owner. Head Recortls/Jazzhead), Jason 
Williams (Queensland manager, Oracle Records), and David Vodicka, 
owner/directoi'. Rubber Records. AIR represents 190 labels. 

CHKISTIE ELIEZER 

HOLLAND'S LARGEST annual heavy-metal festival. Dynamo Open Air, 
has been canceled as a result of the foot-and-mouth crisis in North- 
ern Europe. Some 15,000 of the 25,000 available tickets had already 
been sold: ticket holders will receive refunds. The three-day festi- 
val, featuring Motorhead and Megadeth, was scheduled to take place 
May 24-26. The recent outbreak of the disease has spread from the 
U.K., where several rural outdoor events have already been post- 
ponetl or relocated. Even though the town of Lichtenvoorde — where 
Dynamo was to be held — has not been hit by the disease, local author- 
ities decided not to take any risks with a large influx of visitoi-s and 
ordered the cancellation. ROBErr heeu 

EMI SINGAPORE has announced that it will raise CD album prices start- 
ing May 1, in a move that is being watched keenly by other labels in 
the territory. The PPD (published price to dealer) of a full-price CD, 
currently $17 Singapore ($9.40), will be raised to $17..50 Singapore 
(■$9.67). The per-album distribution/handling fee will be increased from 
4% to 5.7% of PPD; the total price charged to retailers for each album 
will be $1H..50 Singapore ($10.20). EMI Singapore managing director 
Valerie Lim says the increase is a result of rising wages, distribution 
and warehousing, and advertising and promotion costs. "We are verj' 
dependent on TV, radio, print, and in-store promotions to sell our 
albums," she says. The label's last price adjustment was in April 1995. 

STEVEN PATHIrK 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. Frank Stroe- 
bele is promoted to VP of mar- 
keting, Epic and continental 
European repertoire, at Sony 
Music Europe (SME) and will be 
based in London. He was previ- 
ously VP of marketing at Epic. 

Jeroen van der Meer is pro- 
moted to director of Epic mar- 
keting Europe at SME. He was 
European marketing manager at 
Epic. 

Lisa Bramley is named director 
of promotions at SME. She was 
manager of national promotion 
and publicity/Columbia at Sony 
Music Australia. 

Penny Morgan is named mar- 
keting manager/Columbia at 
SME. She was acting as an inde- 
pendent consultant within SME'a 
regional office in London. 




STROEBELE VAN DER MEER 

Jonas Sallberg is promoted to 
dance A&R manager at edel 
records Sweden. He was an inter- 
national A&R assistant. 

Magnus Nygren is named 
pop/hip-hop A&R manager at 
edel records Sweden. He is 
A&R manager at Music Net- 
work Records Group in Stock- 
holm, where he w ill remain until 
September. 



RELATED FIELDS. Caryn Tomlinson 

is named business coordinator for 
Mick Jagger, based in London. 
She was head of corporate public 
relations at EMI Music Publish- 
ing U.K./Europe. 

Simon Bell is named director of 
brand marketing at U.K. digital 
music broadcaster Music Choice 
Europe. He was marketing direc- 
tor at financial news portal FT.com. 
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Wyman Is Jewel In The Rhythm Kings' Crnwn 



BY PAUL SEXTON 

LONDON— The man who gave up 
his place as bass player in the world's 
most fiunous rock'n'roll band could not 
be happier with his new life. 

After 31 years with the Rolling 
Stones, and a handful since then re- 
orclerinj? his puWic and private [jritHTties. 
64-yeaiM)ld Bill Wyman L-i making stage 
appeai-ances in the U.K., Europe, and 
the U.S. frum M;iy until Augitst as the 
proud airator of the magical collective 
the Rhytlim Kings. 

The group's latest album. Double Bill, 



w!Ui released in the U.K. Ajjril 23 on 
Wyman's Ripple emblem via the 
Chrj'saKs GiDup's I'a))illon LiheL Euro- 
|xsin reka.se is in conjunction with Rttni- 
runner, while a L'.S. iflea.«e is pkinned 
on Velvel. It featuiTS such widely 
iiespcctetl Ixind ivgutu-s iis Gjuy Hrook- 
erof F*i*ocol Han.im,(rf^i'gie Fiime.gui- 
tiuists Albeit Lee iuid Miu-tin Taylor, 
and session guests Gcoige Hanison and 
Chris Kea. Previous Rhythm Kings 
albums have ;d.so fesituiied Eiic na|)tnn, 
Peter Fnim|)ton. ;md Wymui's one-tiine 
Stones collesigue Mick Tliylor. 



Music's largest tmplayer 
In O.K. Is Its Retsll Sector 



BY TOM FERGUSON 

LONDON — Reseiux;h cairied out for 
U.K. trade body 
the BritLih As.sn. of 
Record Dealers 
(BARD) confirms 
that music retail- 
ers employ more 
people than any 
other sector of 
the world's third- 
biggest record 
in(iu.stiy. 

According to fig- 
ures from Media 
Rescai-ch Publishing (MRP) — which 
issues the U.K. Record Industry 
Annual Survey — and a survey by 
BARD of its lik) membei-s, Britain's 
music retaileiv employ ll),-12l) full-time 
staffers and .'),243 part-timei's. The 
statistics cover employees at music 
specialLsts (chains and indepentlents), 
staff .selling music at non-mu.sic-s|)e- 
eialist chains and su|X'rmarkeLs, and 
those working for recoivl clubs and 
mu.sic E-tjiilei-s. BARD figmvs, biused 
on data fi^om i*esearch ctmijiany Mill- 
ward BiDwn and MRP, put the total 
number of outlets selling recorded 
music in the U.K. at .5,&t5 in 2000. 

The figures are contained in 
bard's newly publi.fhed, first-ever 
yearbtKik, distributed to all its mem- 
bers. BARD claims those members 
account for SO'H of U.K. sales, 
through some 3,.500 
outlets. According 
to BARD director 
general Bob Lewis, 
the figures send a 
clear message 
the sector's impor- 
tance to govern- 
ment. "Not only 
are wo a big em- lewis 
ployer," he notes, 
"but we're a healthy collector of taxes 
for the government. 

"Music retailers generate around 
2 biUion pounds' l$i billion] worth of 
sales annually, of which 300 million 
pounds |$456 million] goes to the 
government in VAT [sales ta.x ]. And 
that sales figure doesn't include 
sales of other prwlucts, like video, 
through music retailers." 

According to latest stati.stics fi-om 
the International Federation of the 
Phonographic Indu-stiy, U.K. recoixl 




sales had a R'lail value of I.** billion 
pounds ($2Xi billion) in 2000. Labels' 
body the British 
Phonographic 
Industry (BPI) is 
due to publish its 
own annual sta- 
tistical handbook 
shortly. 

The most re- 
cent U.K. sun'ey 
of emjjlo.vtx' num- 
bers was con- 
tained in the l!)9i) 
National Music 
Council (NMC) i-eport A Sonml I'rr- 
(Ctiiif iiiitfd iiH fHUfi' .').!) 



The group is backing DoiMe Bill 
with a two-month British tour starting 
Wednesday (2). It will be followed by 
international dates, sure to e.xude the 
bonhomie that comes to longtime 
frientLs with n{>thing to i>rove. "It's such 
good ftm, and the audiences milly krt'e 
it,".says W\Tnan of the lively mix of new 
and classic blues, rock'n'roll, jump, 
gospel, and old-.school R&B. "It's all 
good-time musia 

"It's just like when we all began in 
clubs and dance halLs — when the audi- 
ence could stand two feet away from 
you — insteikd of being in the big 
Stat liums, whei v jtni're a dtit on 
the horizon," he continues. 
"Evetybody goes home with a 
big smile on then- lace, and you 
feel ivally guoti abtxjt it. It's st) 
iT'fiieshing tn do a whole mass 
of stuff I've never been iible to 
(k) before. We covered a little of 
it in the early days with the vw 
Stones, but it wus Xno little for 
me. I lovetl it when we did covers of 
Solomon Bui"ke and Bo Diddley, even 
though Mick IJagger] anil Keith 
I Richaixls] WTote great songs and we 
wen? veiy .succes.sftil." 

The mood of Wyman's early and 
pre-Stones days is fiuther evoked by 
the best-known members of the 
Rhjlhm Kings. "Oiuy Brooker and I 
go back pre-Stones, when his gi"oup 
the Paramounts and my gi-oup |the 
Cliftons] played Greenwich Tbwn Hall 
I in London) together. They were play- 
ing the Olympics' "Western Movies' 




iuid the Shirelles, and we were play- 
ing Sam Cooke and Ray Charles. 
Georgie [Fame] goes back to when I 
first joined the Stones. He and the 
Blue Fbunes playe<l at the Flamingo, 
and we wei-e backing him." 

The band's female lead is Engli.sh 
vocalist Beveriey Skcvte. HiUTMin aikls 
his distinctive slide guitar to a version of 
the Ketty Lester hit "Love Letters." 
Hie ex-Beiitle's involvement came about 
after Wyman heanl via mutual fiiend 
iuid collaborator R;iy Coojier that Har- 
rison WTis a big fen of the Rhythm Kings. 

Papillon joint managing 
director Roy Ekiridge says, 
"The aiKlience for the Rhythm 
Kings, which hius grown 
through gi-eat wonl-of-mouth 
and inciva-setl touring, know's 
wh;it it's getting — stellar masi- 
ciaashij) ;>nd great voaiLs, ctxi- 
l>le<l with nuiteiiiJ thiit Bill hjis 
M picketl with love and care Imn 
his huge record collection. 
They're doing it because they ei\joy it, 
and that's what comes over onstage." 

Wymiui finds it fittstrating thiit the 
public tiemand for the band is not 
reflected by U.K. radio ex"posure. "You 
do not get airplay, so you have to pres- 
ent the mu.sic to a live audience," he 
says. "I get lots of gix-al E-mails from 
kids .saying things like, 'I saw your 
.show in Oslo, it wsls the best conceit 
I've ever been to, and it's opened up a 
whole new tiling for me.' " 

BBC Riidio 2 pitxlucer Phil Hughes 
(Cniitiinii'd III! page 92) 



AUSTRALIAN TOUR PROMOTERS PONDER RETURN TO ASIA WITH POP, MUSICALS 

(CoiiliniH'il Jhiiii im'cnIiiHj ixujv) 
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bomne-ba-sed Frontier Touring and 
Sydney-based Duet Productions, 
set up Asian offices. Frontier touretl 
Bon ,Jovi and Garbage across the 
region; Duet — which had o|)ened its 
Hong Kong office in Ii)tH> — took in 
Santana, Alimis Morissettc, and the 
Cranbenies. 

At the same time, IMG (with 
Greiise and .Soh7/i Pacific), British 
entre|)ifneiu' Cameron Mackintosh, 
and the Really Useful Group were 
enjoying success with mu.sicals and 
theater pi-oductions in A.sia. 

Aussie promotei-s had a reputiition 
for honesty and re'liability, but they 
soon learned hard lessons. What 
worked in Au.stralia didn't netx's.saii- 
ly heat bu.siness up noith. And if an 
Asian lorn* i)a!tner wasn't involved, 
t hat meant bureaucratic and govern- 
ment obstacles. Many got burned. 
Frontier mimaging dire-ctor Michael 
Guf iinski, for exjtmplf. closttl his com- 
pany's Singii|)ore office in 1!)98. He 
now says. "I'm quite content to work 
in my backyard." 

That tendency toward caution 
remains prevalent among Austnilijui 
promoters. Singapore and Hong 
Kong are seen as the safe.st bets, 
while there is some movement 
towani a revival of the live scene in 
Malaysia and Thailand. No one, how- 
ever, is planning to set u|) any new 
regional offices imtil a few more years 
have piissed. 

"The [region's] economy has defi- 



nitely turned around," says Gaiiy v;ui 
Egmond. founder of ( JaiTy van Eg- 
mond Enterpiiscs. "It's certainly not 
the same market as Au.stralia, but the 
business is there." Last year, van 
Egmond t<K)k Rickj- Martin to Hong 
Kong for a 100* sellout, shifting 
10,(K)0 tickets. 

Vjui Egmond has other projects for 
Asia planned and, in |)ajtnership with 
IMG — with which his company 
shaivs office siiace throughout Asia — 
will move into China, Taiwan, and 
Kort'a He is also looking at bringing 
Cantoix)p acts to Australia to see how 
the locjil Cantonese market ix?s|x)nds. 

Notes ITC managing director 
Andrew McManus, "Our biggest 
[Asian] market is Hong Kong, and 
my biggest problem is getting the 
large venues. You need friends in 
place there to get things done. I.,abor 
is non-unioniztnl and cheap. You can 
get .tO lM.'oplf to pull a set upiol. In 
Australia you ain't do it, Ix'cau.se it'd 
be exhorbitive." 

McManus is eager to revive the 
idea of A.sia as part of an Australia/ 
New Zealand circuit, having |)revi- 
ou-sly struck gokl with re»gional forays 
by (Jeorge Beason, Inner Cirele, Rick 
Price, and Margai'et Urlich. 

Before Kiss anivetl Down Under 
in Mareh, he recalls, the band playetl 
a stopover in Tokyo. McManus ex- 
plains, "When you di\ide into .sLx ter- 
ritories in.stead of tw'o, you cut your 
fitiighl and airfiu-e comjxjnents. Kiss 



had 100,000 pounds of freight. It 
would have been difficult if Japan 
hadn't taken iMK of the weight." 

A hiu-sher view comes from Hiuiey 
Medcalf, managing dii-ector of Duet 
Enteitainment, which closed its Hong 
Kong office in i'.W. Tlmring U.S. and 
U.K. acts thiDugh the region is over 
for the time being, he maintain.s. 

"It will continue to be [over] as long 
as there are high ticket prices and 
ridiculoiLsly liigli iutist guarantees. The 
mai+iet is n-ally flat, and no one is .show- 
ing iuiy interest in touring there or see- 
ing [the dreuit 1 as something to devel- 
op. Audience demand will come back, 
but only with aifortlable ticket prices." 

Riither, Metlcilf is working on proj- 
ects tailor-made for Asia. One is to 
tour with a major Chine.se star in a 
Mandarin-language West End pro- 
duction. He anticipates (iO dates and 
shifting half a million tickets. "If you're 
going to stay in a marketplace, you 
have to invest," he .says. 

Van Egmond adds that it's im|ior- 
tant to spend as much time in the 
region to learn what the market wants 
— he made 1 1 visits last year — and 
ackLs thjit "mai'keting througli T\' and 
the Chinese metlia is im|x)rtant." 

The advice from Paul Dainty to 
other Australian promoters eyeing 
the market is .similaiiy dowti U) earth. 
"Do as much reseiux^h as you can," he 
says, "and be .selective. What works 
in Sydney won't necessarily work 
elsewhere." 
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LOVIN' EACH DAY RONAN KEATING TOtto«i\m-rtRS*i 
WIN THE RACE MODERN TALKING hansa.«mg 
DREAM TO ME DARIOG MERCumuNivtRSAL 
CUNT EASTWOOD GORILLAZ EM 

ALBUMS 

RAMMSniN MUTTER motoruniversal 

DlOO NO ANGEL ARtsr^ARiOLA 

NOAMGCLS ELLE'MENTS POtroOKUNivmsu. 

SOUNDTRACK SAVE THE LAST DANCE mouywoO' 

BEE GEES THIS IS WHERE I CAME IN nx.YDOR' 

UNtrtBSAL 

ROXETTE ROOM SERVICE emi 

CRAZY TOWN THE GIFT OF GAME Columbia 

SHAGGY HOTSHOT mca-unisitrsai 

DRUCE SPRINGSTEEN LIVE IN NEW YORK CITY 

COLUWG.** 

HODCRN TAUCIMG AMERICA hansa-bia; 

OAnPUNK DISCOVERY MiRGir. 

IAN DCIAV SEARCHING FOR THE JAN SOUL REBELS 

GROOVE ArTACK 

WHEATUS WHEATUS coiwmbu 

UANN RIMES I NEED YOU curkwca 

PETER MAFFAY HEUTE VOR DREISSIG JAHRE aroia 

ERICCIAPTON REPTILE rc^islwu 

HICK CAVE I. TW GAD SEEDS NO MORE SHALL WE 

PART Mij'E.Tnr.NFfiFr. 

AHASTACIA NOT THAT KIND ifK 

UNKWPARX [HYBRID THEORYI warner b«C5 .v^a 

ROBBIE WBJiAMS SING WHEN YOU'RE WINNING 

EMi 



SmCLES 

SURVIVOR DESTINY'S CHILD axumi*. 

LOVIH' EACH DAY RONAN KEATING ParoOR 

UQUlO DREAMS 0-TOWN larksu 

GET UR FREAK ON MISSY -MISDEMEANOR'* ELLIOH 



LAST 
WEEK [WEEK 



[LE" 



IT WASNT ME SHAGGY FEATURING RICARDO 

"RIKROK" DUCENT MEAUNrrtRSAl. 

OUT Of REACH GA6R1ELLE GO'ewr.TOLyDOR 

WHAT IT FEELS UKE FOR A fiM MADONNA ma;tr>cx.' 

WHAT TOOK YOU SO LONG? EMMA BUNTON viircN 

CLINT EASTWOOD GORILLAZ parlophone 

AU FOR YOU JANET virgin 

BUHERFLY CRAZY TOWN Columbia 

PURE AMD SIMPU HEAR'SAY poudor 

SNOOP DOGC SNOOP DOGG PRiORin viR&N 

WHQLEASAm ATOMIC KITTEN irMOCEM'viRGlN 

TEENAGE DtRTBAG WHEATUS Columbia 

UPTOWN GIRL WESTLIFE rca 

OAS GLOCKENSPIEL SCHIUER c»ArA,wiNisrnv 

BOW WOW (THAFS MY NAME) LIL' BOW V^W 

COLUMBIA 

TMUKEABNtO NELLY FURTAOO ootAMwoflKS. 

"OLVIXW 

CRAWUH6 LINKINPARK mavfrkm.'Wea 

ALBUMS 

STCREOPHONICS JUST ENOUGH EDUCATION TO 
PERFORM v2 

MATSAY POPSTARS pcirw 

DIDO NO ANGEL arisu 

EMMA BUNTON A GlRL LIKE ME vmhh 

EVACASSlOY SONGBIRD eiii(SiREEr,wot 

BlUY JOEL THE ULTIMATE COLLECTION coiUMei* 

GORILLAZ GORILLAZ "ahlophonc 

THE AVAUNCHES SINCE I LEFT YOU «. recoroings 

LMKIN PARK [HYBRID THEORY) UAv(AiCK,wfA 

LIMPBIZXn SIGNIFICANT OTHER interscopl 

iJHivt«^.*L 

DAVID GRAY WHITE LADDER iHT.tAsrMESi 
AHASTACIA NOT THAT KIND VtC 
THE CORNS IN BLUE uj-iawatlantk 
SHAGGY HOTSHOT mca 
LEAHH RIMES I NEED YOU cuREfiorocM 
COLDPUY PARACHUTES parlophone 
TOPtOADER ONKASBlGMOKA sonvm 
PAPA ROACH INFEST DREAWwOflnS'POiTtWfi 
CRAZY TOWN THE GIFT OF GAME coiUMMA 
U2 THE JOSHUA TREE island 



SINGLES 

IT WASNT ME SHAGGY FEATURING RICARDO 

'RIKROK' DUCENT barciay-unwirsw 

DADDY OJ DADDY DJ m int.wnv 

NO MAGGING ANYMORE FROGGY MIX M6 iNT.'SOftT 

rVOULAIS SULLY SEFIL « 

SEUL GAROU ohumbw 

RU2RUE MATT BARCLAr.<ur«rvERSAt 

ELLE EVE ANGELI Mb int.scwy 

ON A TOUS LE DROIT LIANE FOLY viiram 

CANT FIGHT THE MOONLIGHT LEAN N RIMES rxjtfb 

WEA 

WASSUUP! DA MunZ wtA 

AU FOR YOU JANET v>Ra>. 

SOUUUI PIEURE MC SOLAAR fastwfst 

WHAZZAAH B-BOYS ulmvwrsai 

STARUGKT SUPERMEN LOVERS bmg 

SUPREME ROBBIE WILLIAMS Eu< 

PREMIERE CUSSE VK. 2: GLAOUTOR JACKY BROWN 

& LORD KOSSlTY k(>s'i Xvirc.in 

MS.IACKSON OUTKAST mfKLwr^^A 

LA PASSION EP GlGl D AGOSTINO dla 

EL1£ TE RENO DINGUE DADDY NUTTEE oaAKLViRGM 

IF I EVER FEEL BETTER PHOENIX sourclvirgin 

ALBUMS 

UDO NO ANGEL arista'ARKXA 

VARIOUS ARTISn 2001: L'OOVSSEE DES ENF01RES 

RESTO Du COtURWC 

GAROU SEUL cauw«A 

FONKY FAMRXY ART DE RUE s m a i_L^S0Nt 

BEN HARPER LIVE FROM MARS virgin 

PATRICK BRUEL JUSTE AVANT bca 

DAFT PUNK DISCOVERY LABELivwciN 

SHAGGY HOTSHOT BAPaAY.wivtRSAi. 

HENRI SALVADOR CHAMBRE AVEC VUE souikxwrqin 

SAHTANA SUPERNATURAL AfnsTAARiOL* 

MKHaSARDOU LIVE BERCY 2000 tRtwvsont 

LIANE FOLY ENTRE NOUS . . . vtRCtN 

MATT R&B2RUE aAAaAWMVtRSAi 

YANNTIERSEN LABSENTE LABELS/wcm 

EVEAN8EU AIME-MOl MeiNi^yn 

ST. GCRMAM TOURIST nuE note/emi 

MCSOUAR CINQUIEMEAS eastwest 

CESARIA EVOM SAO VICENTE Dl LONGE RCA 

EDDY MITCHaL LIVE 2000 POirDORUNivERUL 

GERALD OE PAIMAS MARCHER DANS U SABLE 

m.TOO*iwivtfiSAL 



CANADA 



(SoundScan) 0SJO5A}) 



NETHERLANDS 



(S!ichtinii[ MvRd Top 100) Q4/23A)I 



AUSTRALIA 



ITAUr 



(FIMI) Oi/2V0\ 



LAST 
VWEEriWCEX 



SINGLES 

GET OVER YOURSEtf EDEN'S CRUSH liiUMDON 

SURVIVOR DESTINY'S CHILD columbia-wnv 
AU FOR YOU JANET vironw 

WAUOM U2 INTFRSCCf-F-UNIVtnsAL 

BUTTERFLY CRAZY TOWN coiijMBuk^soK* 

LADY (HEAR ME TONIGHT) (REMIX) MODJO uNrvERMi 

StI* ON YOU D-12 v^A□YHAWl^UM^Ill«cOf^.'U(wvEflSAl 

N06D0Y WANTS TO BE LONELY RICKY MARTIN & 

CHRISTINA AGUILERA COLUMBuWJm 

SlUNCE DELERIUM FEATURING SARAH 

MCLACHLAN nettweru 

CLOSER NINE INCH NAILS WTMtN&itnrRscoPE. 

universal 

NO MEANS NO RICKY J warner 

MY IRON LUNG RADtOHEAD capitouIMi 

MUSIC MADONNA MArttnCKWARNER 

JADED AEROSMITH axuMBiA-soNt 

THE HAMPSTERDAHCE SONG HAMPTON THE 

HAMPSTER WXM 

FIXED NINE INCH NAILS NOiHmuiNTUiscoPi; 

UNIVERSAL 

BEAtfTIf Ul DAY U2 ISLAtiUMUKHSCOPt-UNlvERSAl. 
LOVE DONT COST A THING JENNIFER LOPEZ wkj 

SQNV 

CASTUS IN THE SKY IAN VAN DAHL FEATURING 

MARSHA ROBBiNiwii 

FEEL THE BEAT DARUDE popularim 

ALBUMS 

SHAGGY HOTSHOT mcaumiversal 
VARKHJS ARTISTS GROOVE STATION 7 BMG 
HEUV FURTADO WHOA. NELLY! Dreamworks/ 

UNWERSA; 

VARKMiS ARTISTS PURE DANCE 20O1 lwiveisw. 
2PAC UNTIL THE END OF TIME amaruoeath HOW 

INIERSCOPl-tlNIVtRSAt 

LJFEHOUSE NO NAME FACE weamwoim&wtersoopc 
UNIVERSAL 

SOUNDTRACK COYOTE UGLY cuRawARNtR 

NEUY COUNTRY GRAMMAR Fir reei^xmiversal 

MOO NO ANGEL arisia«W 

ENYA A DAY WITHOUT RAIN warher uiufitMKE 

lENNIFER LOPEZ J LO epicsont 

VARKHJS ARTISTS YTV BIG FUN PARTY MIX 2 

UNI VI BSAi 

DAfTPUHK DISCOVERY virgih-emi 
M.C. MARK) M C MARIO MIXDOWN 2001 sony 
VARKHJS ARTISTS MUCHDANCE 2001 universal 
LIMP IIZKIT CHOCOLATE STARFISH AND THE HOT 
DOG FLAVORED WATER MPihTtPscoPE.'UNrvEHSAL 
U2 ALL THAT YOU CAN T LEAVE BEHIND 

I M 1 tnSC OPt. -UNI V E RSAi 

SOUNDTRACK BRIDGET JONES'S DIARY islamq' 

UNIVERSAL 

SOWOTRACK JOSIE & THE PUSSYCATS plat ionl 
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SINGLES 

DAMN (I THINK I LOVE YOU) STARMAKER ;omba 
SURVIVOR DESTINY'S CHILD coiombia 
PUYE0-A4IVE (THE BONGO SONG) SAFRI DUO 

MERCURVUWFRSAi 

HOI . . . LOUTA ALIZEE polvcxxvniversai 

PUREST OF PAIN SON BY FOUR epic 

IT WASNT ME SHAGGY FEATURING RICARDO 

"RIKROK" DUCENT mcaunivirsal 

BOW WOW (THATS MY NAME) LIL' BOW WOW W SO 

Dt^'COLUMBU 

BUTTERFLY CRAZY TOWN cotuwrnA 
PUF/SCHUODEN DEF RYMMZ viRati 
KABOUTEROANS KABOUTER PLOP studio ioo' 

UHWERSAL 

WHOLE AGAIN ATOMIC KIHEN inp40CENTivirgm 
YOU JUDITH o-r^ 

TM LKt A BIRD NELLY FURTAOO drcamwohk&^ 

UNMERSAl 

TEENAGE DIRTBAG WHEATUS columbla 
AU FOR YOU JANET virg>n 

WHAT IT FEUS LIKE FOR A GIRL MADONNA uaverick/ 

WARNER 

LOVER OR FRIEND KATJA SCHUURMAN sml 
LA PASSION EP GiGI D'AGOSTINO media 
NOBODY WANTS TO BE LONELY RICKY MARTIN & 
CHRISTINA AGUILERA COliaibia 
PUY JENNIFER LOPEZ EPC 



THIS 
WOK 



JUnUK LOST TRACKS dino 

AHASTACIA NOT THAT KIND EPtC 

GOLDEN EARRING THE DEVIL MADE US DO IT 

UWfvtRSAL TV 

DKW NO ANGEL arstaw*; 
ST. GERMAIN TOURIST blue wte.^ mi 
ALESSANORO SAFINA INSIEMEATE i;lwumversai 
ILSEOELAMGE LIVIN' ON UJVE warmer 
DESMURfEN 3. 2. 1 SMURFENHITS! emi 
MARXWMPFIER SAIUNG TO PHILADELPHIA 

MERCURVUNtVERSAL 

GREBORUN MASTERS OF CHANT cdel 
RAMMSTEIN MUTTER MOTOfcuNivERSAi 
ST. GERMAIN BOULEVARD f communicatkms^ 
BZN OUT IN THE BLUE MCRcuRV/UNrvERSAL 
CNMFER LOPEZ J.LO epic 

ROBBIE WILUAMS SING WHEN YOU'RE WINNING 

EMI 

KANE AS LONG AS YOU WANT THIS bca 
CRAM DAVn BORN TO DO IT edel 
FRANK BOCUEN HET MODISTE & HET BESTE BMG 
THECORRS UNPLUGGED Hi'iAvAAtLANncWARNEfi 
BKGEES THIS IS WHERE I CAME IN poltdoh' 

UMIVCRSAL 
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SINGLES 

ME. MYSElf AND I SCANDAL'US festivai 

IT WASNT ME SHAGGY FEATURING RICARDO 

■RIKHOK" DUCENT MCAUNivERiAL 

I'M LIKE A BIRD NELLY FURTADO MCAUNivfRiM. 

MS. JACKSON OUTKAST laiaclarisu 

CASE OF THE EX (WHATCHA MHHA DO) MYA 

INTERSCOPLUf-VERSAL 

BUTTERFLY CRAZY TOWN colltmbia 
BETTE DAVIS EYES GWrrNETH PALTROW 

«ni ;y»v)CC\JNi'.E RS*i 

WAUMG AWAY CRAIG DAVID shocn 

STAN EMINEM FEATURING DIDO **TERscc*Tj 

LjNIVtRSAl. 

WHOU AGAM ATOMIC KITTEN viRGih 

SURVIVOR DESTINY'S CHILD Columbia 

AU FOR YOU JANET VIRGIN 

OPERATION BLADE (BASS IN THE PLACE) PUBUC 

DOMAIN Af 

CANT FIGHT THE M0ONU6HT LEANN RIMES CURS' 

YOU AU BAT BAHAMEN S^CURvtWR 
AROUND THE WORLD ATC arioia 
KRYPTONin 3 DOORS DOWN RfPtftLicuNivERSAi 
TAKIN' BACK WHAT'S MINE LEAH HAYWOOD epic 
BOW WOW (THAFS MY NAME) LIL BOW WOW 



C01I.M&-A 

YEUOW COLDPLAY emi 
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DUO NO ANGEL ARtsTAWC 

CRAIG DAVID BORN TO DO IT SHoca 

BEN HARPER LIVE FROM MARS vtRGM 

KYLIE MINOGUE LIGHT YEARS fesiivw. 

LIMPBIZKIT CHOCOLATE STARFISH AND THE HOT 

DOCi FLAVORED WATER tVTtRSCC»'r.'iiWv(RSAi 

SOUNDTRACK SAVE THE LAST DANCE Hoiirwoo& 

LlNIVERiAl 

FAITH HUL BREATHE aapn'RWOS 

HAMPTON THE HAMPSTER HAMPSTERDANCE THE 

ALBUM sMDcn 

U2 ALL THAT YOU CAN T LEAVE BEHIND islanei 

UNIVERSAL 

EMINEM THE MARSHALL MATHERS LP MTERSCOM; 

UNIVfRSAi 

COUM>lAY PARACHUTES emi 

SUPERHEIST THE PRIZE RECRUIT smoCx 

CREED HUMAN CLAY epic 

SHAGGY HOTSHOT MCAuNnrtRiw 

LINKINPARK (HYBRID THEORY) warner bros/wea 

P0WDERFIN6ER ODYSSEY NUMBER FIVE GRUD-' 

universal 

MICHAEL CRAWFORD MICHAEL CRAWFORD— THE 
DiSNEY ALBUM HOiLi'woocujNiyERSAL 
JENNIFER LOPEZ J.LO epk 
BRITNEY SPEARS OOPS! . . I DID IT AGAIN p/l 

SOUNDTRACK COYOTE UGLY CURasONT 



SINGLES 

DOWN DOWN DOWN LOLLIPOPS WEA 

WHAT IT FEELS UKE FOR A GIRL MADONNA mavcrkjv 

LUCE (TRAMONTI A NORD-EST) ELISA sugaauniwimi. 

CUNT EASTWOOD GORILLAZ em^ 

AU FDR YOU JANET vmaiN 

SURVIVOR DESTINY'S CHILD cauMBiA 

NOBODY WANTS TO BE UWaY RICKY MARTIN & 

CHRISTINA AGUILERA raxuMeiA 

LOVIN' EACH DAY RONAN KEATING POtvDOdUMvtRSAi 

IT WASNT ME SHAGGY FEATURING RICARDO 

■RIKROK- DUCENT MCAUMrvmsAi 

SKY SONIQUE l-siviosal 

CANT FKHT THE MOONUGHT LEANN RIMES CURS' 

MAD ABOUT YOU HOOVERPHONIC COiuMU 
STAN EMINEM FEATURING DiDO interscopc 

UNIVtHSA, 

MS.IACKSOH OUTKAST LArACL'AmiA<AAK>iA 
JADED AEROSMITH oxljmbia 
SONDCOHnNTD ALEX BRIHI lWivUSAl 
rM UKE A BIRO NELLY FURTADO Dreamworks, 

UNIVERSAL 

SUPER GiGI D'AGOSTINO FEATURING ALBERTINO 

MEDIA 

BUTTERFLY CRAZY TOWN cauMW 
VMERSMHl TEXAS MERCuRr,UNivat»i. 

ALBUMS 

VASCO ROSSI STUPIDO HOTEL emi 

FRANCO BATTUTQ FERRO BATTUTO CWUmbla 

GKNtGIO GABER LA MIA GENERAZIONE HA PERSO 

CliDWE* 

GIGI D'AIESSIO IL CAMMINO DELL'ETA oca 

ADRUUn CELENTANO ECCO Dl RADO E PARID 

ANCORA MENO auviOHf 

DIDO NO ANGEL AmsrA/AfooiA 

GIORGU SENZA ALI dibchi d> OOCCOLatawo 

EUSA ASILE'S WORLD suGAffuwvtRSAi 

PfNOOAHIELE MEDINA rca 

AMASTACU NOT THAT KIND EPK 

BRUCE SPRINGSTEEN LIVE IN NEW YORK CITY 

aXUMdlA 

EROS RAMAZZOTTI STILELIBERO ariola 
ORHELLA VANONI UN PANINO UNA BIRRA E POI 

CGOWA 

CRAIG DAVID BORN TO DO IT edei 

GORILLAZ GORILLAZ lw< 

AEROSMITH JUST PUSH PLAY coluubia 

FRANCESCO DC GRE60R1 AMORE NEL POMERIGIO 

□XUMBIA 

lENNIFER LOPEZ J LO epk: 

ALEXBMTTI U VASCA uwversal 

EMINEM THE MARSHALL MATHERS LP intcrscopc/ 

UNWERSAL 
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HITS OF THE WORLD. 



■SI 



INI 



EUROCHART 



SINGtES 

IT WtSNl ME SHAGGY FEATURING RICARDO 

-RIKROK- DUCENT MCA 

SinVIVW DESTINY'S CHILD COLUMM 

iUimnY CRAZY TOWN COUNW 

nEHAGE omrufi WHEATUS couhm 

AUFMYOU JANET im-K 

UlVir EACH DAY RONAN KEATING kilydor 

PUVED-A-UVE (THE UKM SOW) SAFRI DUO 

WHAT IT FEELS UKE FM A Gin MADONNA 
WnOU AGAIN ATOMIC KinEN iNNOaNrvntuN 
DAOOY DJ DADDY DJ M6 Mitw 



NO ANGEL CHiEin,'Wisi* 
MUTTER HoioR 
MXETTE ROOM SERVICE naaTiE fiEaoROMG&[M< 

STEnormNcs just enough education to 

PERFORM « 

MUCE snawsmii live in new york city 

COLUMBIA 

DAFT PUNK discovery iU)t;svil«-^N 
MOAMELS ELLE'MENTS HJTGL>STmin»l 

ahastacia not that kind i«c 
shaggy hotshot uca 

LEAMI ilMES I NEED YOU ctm 



NEW ZEALAND 



(Rgcnd PubliulKxn Ltd. I 04/22/01 



ALBUMS 

nOO NO ANGEL ARisIMiut: 
SHAGGY HOTSHOT uNivwvlL 
BEN HARPER LIVE FROM MARS v>i«iN 
NEIL naN ONE NIL lui 
SOUNDTUn SAVE THE LAST DANCE rtstlvAi 
NEUV COUNTRY GRAMMAR uNiytnsAi 
Kl GEES THIS IS WHERE I CAME IN i 
CMIG DAVW BORN TO DO II SHOCiiIIMG 
DAFTPUW DISCOVERY vmn 
NEUY FIMTADO WHOA. NELLYI uwtRUi 



SWEDEN 



(GLF) 0A/2bm 



SINGLES 

NEED TO KNOW (EENIE MEENIE MIHY HOC) 

EXCtLLtNCt uj\Mtf.v.(«..N 

•imiRFlY CRAZY TOWN oxuuei* 

MMEO SHEBANG bjnnier.nirgin 

THE CENTRE OF THE HEART ROXETT£ Lu, 

NW WOW fTHATS MY KAMC) LIL'BOWWOW 

CO(UWSI« 

COMEALONfi TITIYO sunns rLnMC>vi>*AN(.R 

SURVIVOR DESTINY'S CHILD coluubw 

WHOLE AfiAlN ATOMIC KITTEN vi»c-n 

HALFWAY ROUND THE WORIO A*TEENS stoooow 

NEVER HAD A DREAM COME TRUE S CLUB 7 

p^)lYnn(^'ll^iVIRs*.. 

ALBUMS 

TTtrVD COME ALONG suPtmnxMCvimumEfi 

ROXETTE ROOM SERVICE m 

CREEDCNCE CLEARWATER REVIVAL PUTINUM miigo 

OtOO NO ANGEL axsstavmi; 

LEAMN RIMES 1 NEED YOU nuRH'Mt.RNrR 

SAVAOECAROCN AFFIRMATION Culluka 

GUHNAR wmiUttO MEST AV ALLT: GUNNAR 

WIKLUND ALLT DET BAS hmv 

SADE LOVERS ROCK imc 

TOnANASLUMD TOTTA 4: DUETTERNA haitvfst 

RAMMSTEM MUHER uoTonuNivi rsai 



NORWAY 



IVefdens Gang No«vray) 0-1/24.^1 



IMS 
WOK 



SINGLES 

SURVIVOR DESTINY'S CHILD smv 
nCTAC CAPE eiuEJEBSF' 
tUTTENFlY CRAZY TOWN soxr 
IT WASN'T HE SHAGGY FEATURING RICARDO 
-RIKROK- DUCENT uMVtRSAL 
nCGKITHEa ORGANIC BUG 
A GETTER DAY MULTICYDE waxier 
SONG TO GEttlAMIN MR MILO-N-OANNI 
TEENAGE OIRTIAG WHEATUS son 
PUYED-A-LIVE (THE BONGO SONG) SAFRI DUO 

BOW mu (nurs MY name) ul' bow wow : 



NKK CAVE I THE GAD SEEBS NO MORE SHALL WE 

PART MUItf^AyCROUNO 

CMEG HUMAN CLAY som 

WnPUNN DISCOVERY V|«;|K 

STATUS QUO OLD TIME ROCK N' ROLL mercurt/ 

UNrvERSAL 

OnO NO ANGEL ARIIIMIMG 

FAJTHWU BREATHE WARHER 

GUNNAD WmUNO MEST AV ALLT NOdSU QSAK 

•a CANTO RETROSPECT HARNO 

aUPUY PARACHUTES [Ml 

BJORN ElOSVAS HITTIL OG LITTIL Sam 



SPAIN 



(AFYVE/ALEF MB) 04/19/01 



CLUB TROPtCAMA GYPSY TEENS MfRawvuniv^RSAi 
CARNAVAUTOEP KING AFRICA 
PUYEINMJVE (THE MNfiO SONfi) SAFRI DUO 

UNIVLkiAi. 

CHIUJN' MODJO (iA>n:i«ruN<viR-JAi 

AU FOR YOU JANET virgin 

TOUCH ME RUI DA SILVA Columbia 

CHASE THE SUN PLANET FUNK Busrir^ looscmrgm 

HEREWrTHME DIDO AHisu^AnioiA 

THE WAY YDU LOVE ME FAITH HILL wm)mr»<os. 

lAOTftAORILIA RElNCIDENTES boa 
ALBUMS 

LA OREJA DE VAN BOfiH EL VIAJE DE COPPERPOT 

Lfr: 

PAUUNA Wm VIENE EL VERANO muxxic 

ESTOPA ESTOPA A(^ola 

BRUCE SPRINGSTEEN LIVE IN NEW YORK CITY 

CtXUMHIA 

PAPALEVAMTE TOMALACATE muwjC 
lARAlE DE PALO DE VUELTA Y VUELTA virgm 
SOUNDTRACK COYOTE UGLY CURK-nCA 
ROXETTE ROOM SERVICE eui 
M-CLAN SIN ENCHUFE droyiea 
LOLITA LOLA LOLITA LOLA wt* 



PORTUGAL 



(Poftugjl/AFP) O4J24/01 



ALBUMS 

LARA FABIAN LARA FABIAN SONY 

MAOREOEUS MOVIMENTO m 

EMINEM THE MARSHALL MATHERS LP mnRSC(v& 

UNrvLHSAL 

ANJOS ESPELHO vicsco 

BHIY nOl GREATEST HITS rMi 

CESARUEVORA SAO VICENTE 01 LONGE bm<i 

FAITH HIU BREATHE WARNfn 

SHIVAREE I OUGHnA GIVE YOU A SHOT IN THE 

HEAD ... cw. 

0100 NO ANGEL inismflMG 

LMP BlZKn CHOCOLATE STARFISH AND THE HOT 

DOG FLAVORED WATER uwvtRSAt 



DENMARK 



(IFPI.'Nie)wn Marketing Rewafch) 04/19/01 



SINGLES 

PUYEO-A-UVE {THE BONGO SONG) SAFRI DUO 

IT WASN'T ME SHAGGY FEATURING RICARDO 

■RIKROK" DUCENT utAuwvtRSAi 

I SEE nCKT THROUGH TO YOU DJ ENCORE univtrsai 

SURVIVOR DESTINY'S CHILD coiumbmi^ow 

BOTHRaY CRAZY TOWN cOLUMBuwom 

LOVIir EACH DAY RONAN KEATING poltdoruwversal 

DCR STAR n BILUDE AF DIG PA MIT BORD ROLLO & 

KING MEfArrifi 

GOES AltOUHD COMES AROUND ADDIS BLACK 

WIDOW u'-.tan: KK!'tJh',r)n: 

NOBODY WANTS TO BE LOWLY RICKY MARTIN & 

CHRISTINA AGUIIERA ^-jm 
AU FOR YOU JANET viwgim 

ALBUMS 

ELVrS PRESLEY THE 50 GREATEST HITS Rcaamg 

JOHNNY LOGAN REACH FOR ME SOHy 

URS LILHOIT GLORIA RtCARTiCUC 

VARIOUS ARTISTS U.G:P 2001 UNivrRSh 

DtDQ NO ANGEL ARnt^'Wiw 

SISSEL KYRKJEBO ALL GOOD THINGS MtRcuRr. 

SORT SOL SNAKECHARUER UNivtRMi 

ERANN DO STILL BELIEVING megmMi 

SMAUTAU EURO'VISION SONY 

BRUCE SPRINGSTEEN LIVE IN NEW YORK CITY sony 



HNLAND 



(Radiomalia/iFPI Finland) 04/23/01 



ALBUMS 

THE RASMUS INTO piaygkxjnd 

IIUYIDOL GREATEST HITS tM. 

DIDO NO ANGEL AFrtT-kflWi 

LEANN RIMES I NEED YOU CURawARHER 

ANSSIKELA NUMMELA WAWKl 

YUP LAULUJA METSASTA wtncuRYiUNWERSAi 

PENni HtETANEN KVYNELTEN KIITORATA [M< 

lEEVI t THE LEAVINGS TORSTAl 40 SEURAAVAA 

HITTIA P.HAM1D 

PALEFACE THE PALE ONTHOLOGIST rmt, 
ROXETTE ROOM SERVICE un 



ARGENTINA 



ICAPIF) 04/14A5I 



ALBUMS 

RmY MANTIN LA HISTOfllA son 
RAFAGA OTRA DIMENSION lEACCR 
ROOtUGO EN VIVO EN EL LUNA PARK Bur. 
LENNY KRAVITZ GREATEST HITS EMi 
WALTER OlMOS A PURA SANGRE LEAcCR 
ALEiANDRO SANZ EL ALMA AIRE warmer 
CHRISTINA AGUIIERA Ml REFLEJO RMT. 
0100 NO ANGEL arisiaeimg 

AlUONA LO MEJOR 0£ RICARDO ARJONA 



CHAYANNE SIMPLEMENTE son 




EDITED BY NIGEL WILLIAMSON 



PORTUGAL'S TOP-SELLING BAND Madredeus 

launched its new album, Morimeuto, with a 
series of concerts in Oporto, Portugal, over 
the weekend of April (i-H. The group chose 
the location Ix-cause Oixirto hjLs bt-en desig- 



MADREDEUS 



nateil this yeaj-'s "Eurojiean city of culture" 
by the Eurojjean Union. The group's record 
company, EMI, flew in journalists from most 
Other Euro|)ean temtories for the event. 
"Our early albums were .'totting out our m;ui- 
ifesto," Pedro Ayres Magalhaes, the group's 
founder, telLs Pul.se. "We feel hUmmenlo i.s 
the album on which we achieve our vision." 
That vision involves fusing such traditional 
Portuguese styles as fadn with more con- 
temporary sounds. Each of Madradeus' 
seven albums has sold more than .'>(M),()(K) 
imits worldwide, acoirding to EMI Portugal, 
with strong sales acro.ss southern Europe 
and in South America. The compilation 
Airtologia last year spent sl\ months in the 
to|> five of the Portugue.se album charts, and 
Morimentn recently debuted at No. 2. 
Madredeus undertakes a European tour 
through May and June, nigel Williamson 

LEADING SPANISH AND CUBAN ARTISTS have 
recorde<l an album to rai.se money for Cuba's 
mu.sic .schools and conservatories, which are 
suffering chronic shortages of instruments and 
music paper. Kncnentro con la Havana 
(Encounter With Havana) will be presented 
at the May l(>-2() Cubadisco music fair in 
Havana and will be launche<l early June in 
both Spain and Cuba by Sello Autor, the label 
of Spain's authors and publishers' society 
SGAE's promotional arm, Fundacifin Autor. 
Artists include Spain's Gvijsy llamenco/salsii 
gi oup Ketama: singer/songwTiters Joan 
Manuel Serrat, Ismael Serrano, and Victor 
Manuel: Cuba's Pablo Milanes, Carlos 
Varela, and Santiago Felin; Madrid-based 
Cuban giYiup Havana Abierta; and Argentine 
musiciiin Fito P&ez. The album was recorded 
liL.*t yt'jii' in tht" Havana studios iif .slali.'-owiTe<l 
label EGRE.M and the Abdala studio, owne*! 
by leailing Cuban "new trova" artist Silvio 
Rodriguez. Fernando Neira, spokesman for 
Fundacidn Autor, says, "The U.S. economic 
blockade has caased a deterioration of its edu- 
cation system. The scarcity of instruments and 
music paper makes the normal functioning of 
Cuban music schools and conservatories 
impossible." howell llewelutn 

TIE SOUTH AFRICAN MUSIC INDUSTRY Ls buzzing 
with the news that local K&B star Danny K 
has inked a six-album deal with Universal 



Music U.K. Recently nominated for a South 
African MiLsic Aw"ard for Ws .self-titled debut 
in the best R&B album categorj', Danny K is 
one of the first of a new' wave of South Ajfiican 
artists to sign an international deal. "Hurt So 
Baxl," the first .single from the album, Ls a miyor 
crossover hit, att;iining the No. 1 sjwt on .sev- 
eral local radio stations. According to a state- 
ment from Gallo, Danny K's South African 
label, he will be a nuyor development priority 
for Universal, which plans to put him in the 
.studio with top pnxlucei-s Stargate (Sisq6, 
Mariah Carey), Bill Padley (Atomic Kitten), 
and Merlin (Samantha Mumba). A i^mLx of 
"Hurt So Bad" will be release<l in the U.K. in 
Jtily, and Danny K will relix.'ate to London to 
ftirther his career. dlvne coetzeh 

MUCENNY IS EMBtGING iis a rival to Dublin as 
Ireland's mEist vibrant miLsic city. Bob Dylan 
is due to appear there this summer, iuul the 
fourth annual CarLsberg Rhvthm'n'RooLs Fes- 
tival is held in the city May 4-7 with jm inter- 
national lineup. The festival takes place in 
a.ssorted pubs, clubs, and theaters around 
Kilkenny and has a strong Americana 
theme — amtmg the aitists apjiejiringju^ I^an 
Adams, Marah, Grand Drive, Lambcliop^ 
Paul Burch, .md blues veteran Geoff Mul- 
daur. Dylan is due to play July 1.5 at the Now- 
lan Park (iAA Statlium in Kilkenny in a con- 
cert spon.sored by (luinness. sick kelut 

ALTHOUGH THE MOBILE HOMES create their 
music prim;uily amund a .synthesizer, guitar 
player Per liliefeldt denies he's a member of 
an electronicji group. "We're not too mtich into 
the e.\|)erimental .stuff. The ba.sics of OLU- masic 
arc built on |iop melodies," he siiys, LiliefekIt 
dtes the Smiths and the Cure as miyor influ- 
ences on the gi-oup, which released its first 
album in 198(>. The Mobile Homes' new 
album. The World Will Listen, is relea-scd on 
the Stockholm-ba.sed Subspace Communica- 
tions label. The group will .sui)|X)rt eleetroni- 
ca pioneer/Kraftwerk front man Karl Bartos 
on his Scandinavian tour in May, with dates in 
Gothenburg and Malmo, Sweden; Copen- 
hagen; Oslo; and Stockholm. Bartos copro- 
duce<l the Mobile Homes' eponymous album 
on SPV in liCJH. Meanwhile. Bartos will pre- 
sent the Polar Masic Prize to fellow German 
comiX)ser Karlheinz Stf>ckhausen May 14 in 
Stockholm. kai r. lofthus 

DESPITE THE DEVASTATING aOODS that sU-uck 
Mozambique la.st year, spirits are still high 
among the country's musicians, who are begin- 
ning to receive international recognition. At 
the end of last year, the London-based River- 
Ixwt Kec-onlsAVorkl Mu.sic Nelwiii k (WMN) 
relea.se<i Karimlxi by the collective Mabulu, 
which includes veteran Mozambican masicians 
who helped pioneer the countrj 's characteris- 
tic marrabenta, such as Usboa Matavel, as 
well as a new generation represented by rap- 
per Chiqnito. On April 23 the label released 
Yellela by newly re-forme<i 198()s group Eyu- 
phuro. One of the best tracks, "(Xhiawene" 
(My Faraway Love) can also be found on 
WMN's newly released The Rough Trade 
Guide to Marrabenta Mozambique. A portion 
of the proceeds from the albums will go to the 
flood-relief appeal. kwakv 
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Djangos Chain, ETC Music Team Up For Download Kiosl( Triai 



BY STEVE TRAIMAN 

NEW YORK— With iin eye on 
building a business in in-store digi- 
t.il downloads and picking uji addi- 
tional revenue from sales of next- 
generation jMittabie music pljiyers. 
the Djangos chain is teaming with 
Boston-based ETC Music, a manu- 
fatliuxT of ;ui ATM-like music down- 
load kiosk known as MusicTeller, to 
test dow'nload offerings at four 
Djangos locations. 

The trial — set to liiuneh early in the 
fourth quarter— will involve out lets in 
Portland, Oi-e. (Djang{>s' head(]uai'- 
ters): Seattk": Belle™e, Wash.; and Ixis 
Angeles (neai- the UCLA campus). 

The total database for the test 
will he .several thousand songs fea- 
turing tracks from such indie labels 
as Artemis, Wind-Up, Kykodisc, 
Rounder, Tone C(k>1, Road Runner, 
Grapeshot, Heartbeat, Instinct/ 
Shadow Records, and Superego. 
Major-label content is expected to 
be added later. 

Initially, the touch sciwn kiosks will 
offer free mu.sic downloads to help 
stores sell MRj players iis ;ui added 
revenue source, according to ETC 
miu-keting diiwtor Sejui O'C'onnell. 

Djangos will be using MiLsicTWler 
to stimulate .sales of the Nike I'SA (K) 
and 120 and the Rio 600 and 800 MBi 
playei's — its first con.sumer-electron- 
ics prxKlucls. Both players are manu- 
factured by Sonic I?lue, an ETC 
investor. 

A player piux'hase automatically 
enrolls the buyer in the Djangos 
Music Club, which guarantees free 
additional downloads during repeat 
visits to the stoi-e each month. 

All the i)hivers iu'e pi-e-loaded with 
promotional tracks from various 
labels, typically about 20 megabytes 
(MB) of the :2 MB memoi-y canl. This 
leaves enough space for buyers to 
dowTiload about six free tracks from 
the more than 500 that will be avail- 
able on the kiosk at any time. 

Djangos CEO Steve Wood says 
the MusicTeller deal is a gcKxl fit for 



the UKstoiv chain, given its desiiv to 
keepcum-nl with technologj-. Every 
Djangos store has a digital suUsciiber 
line or wide-bimdwidth connectivit.v. 
"We know that digital distribution of 
music is becoming increa-singly im- 
portant, imd we want to stay ahead 
of the curve." he says. 

"We arv committed to offeiing inno- 
vative, customer-focused enhance- 
ments online and w ithin each store, 
maintaining oiu' branding as a cutting- 
tilge chain," WckxIs continues. "ETC 
Masic and Miisicltller will eniible ils to 
extend this commitment by bringing 
digitiU masic to our cwtomei-s in a cut- 
ting-edge and user-fiiendly fiLshion." 

Wood calls the cost of each Mu- 
sicTeller kiosk "very affordable." 
Cost to the retailer will be about $450 
to •i.'jtXt \ier unit, says O'C'onnell. 

"Music-Tellers differentiate them- 
.lelves ft-om the CD kioski* being test- 
ed by RedDotNet and Li(|uid .Audio 
because they don't require employee 
interaction and are much more 
affordable," O'Connell says. 



ETC is p()sitioning MusicTeller 
with retailers as an ideal endcap 
installation, w ith a display of vari- 
ous MP3 players. 

In addition to 
pushing player 
sales, the compa- 
ny says it can 
help drive repeat 
traffic to both 
a retailer's Web 
site and brick- 
and-mortar loca- 
tions, as well as 
assist in cross- 
selling CDs in the 
stores through 
promotional mes- 
sages on the 
touch sci-een. 

ETC, founded 

in l!)tW by Mark Hardie, a technokig>' 
analy.st in the entertainment industry, 
tested the concept at the ,Ianuar>' 
Xtreme Games in Mount Snow, Vt At 
that event, Crisprats, one of three stores 
in the area ofTering the two Nike MK 




MusicTeller kiosk 



pkiyi'is (at .'Si'il land SiOO), wus eiiuiiiixxl 
witli a MusicTeller and offere<l free 
music downloads with [Hmclia.se. 'That 
CrisiMrts store sold $2,200 worth of 
playen^ in thi^* daj's, with no sales at 
the other locatioas" O'Connell notes. 

The playei's fit into a "cradle" built 
into the kiosk, and all the aistomei' has 
to do is select frem the tracks luulable 
by artist and genre on the touch 
screen. The kiosk, with its 14-inch 
diagonal touch screen, is about 2'/; feet 
wide and 4 feet tall. It incorporates a 
high-speed virtual private network 
connection that guarantees .secure, 
uninterru|)ted access to the propri- 
etary music database without any 
Internet crashes. 

After the initial test and launch 
with ftet' and promotional music, next 
year a paid MusicTeller mo<lel w ill 
include inexpensive single.s/songs, 
competitively priced multi-track 
titles, and .speciaJ offers on live music 
or other\\ise rare or imreleased mate- 
rial, O'Connell notes. 

Djangos expects to partidpate in for- 



Side offerings. 

Djangos, which offei-s more than 
1 million titles of ased and new masic 
and movies for sale, has stores in 
four states and a Web site, launched 
in March 2000, that sells to con- 
sumei-s in 90 countries. 

The chain's retail store locations 
and distribution center are now 
linketl, and retiil and Web customers 
have i^-time act«is to inventoiy 24 
hours a diiy. Djangos integrated Spec- 
tnmiRetail's ProphetLinc retail man- 
iigement .system's code into a propri- 
etarjf techn{>logy to create a real-time 
inventoiy-tr.u'king application. 

The company's namesake is the 
three-fingered Gypsy guitarist 
Django Reinhardt, who is al.so the 
inspiration for the Django Reconl 
Company, a single-location retail 
operation started in 1973 in Port- 
land. It Ls re'nowne<l for its depth jmd 
experti.se in used music, as well as 
rare, hard-to-find, and collectible 
titles. It was purchased by the 
Djangos chain in May 1999. 



Eagles, Madaana Aeh'me Historic Certifieatioas 



BY JILL PESSELNICK 

LOS ANGELE.S— The Eagles 
earned their thiiil diamomi awanl, for 
sales of 10 million units with Eagles 
Grmtent Hits, Volume II (Elektra), 
and garnered multi-platinum or plat- 
inum awards for seven other titles, 
according to the March certifieatioas 
issued by the Recording Industry 
Assn. of America. 

These awards make the band 
the third-highest certified group 
of all time, following the Beatles 
and Led Zeppelin, respectivel.v. 
(Incidentally, Led Zeppelin 
[Atlantic] al.so earned a diamond 
award in March for its epony- 
mously titled boxed set.) 

The country/rock gi'oup's cumu- 
lative aU)um sales now stand at 



83.5 million units, due to the cer- 
tifications of Hotel California 
(Elektra, Id million). The Long 
Kill) (Elektra, 7 million). Lire 
(Elektra, 7 million), One of These 
Nights (Elektra, 4 million), On the 
Bonier (Elektra, 2 milli(m), Des- 
perado (Elektra, 2 million), and 
Eagles (Elektra, 1 miUion). 

Madonna also earnetl a place in 
history by receiving her 24th gold 
single for "Don't Tell Me" (Maver- 
ickAVarner Bros.). She is now tied 
w ith the Beatles for second place 
among acts w ith the most gold sin- 
gles. Only Elvis Presley has earned 
more gold single awards. 

Several classic artists fur- 
thered their sales totals this 
month. Simon & Garfunkel (Co- 



lumbia) received three multi-plat- 
inum awards, for Simon & Gar- 
fiinkel's Greatest Hits (13 mil- 
lion). Bridge Over Trnuhled Water 
(8 million), and Sounds of Silence 
(3 million). Ted Nugent's Great 
Gonzos! The Best of Ted Nugent 
(Epic) was also certified gold, 
platinum, and double-platinum, 
while his (\it Scratch Ferer 
reached the 3-million level. Addi- 
tionally, Earth, Wind & Fire's 
greatest-hits set. The Best of 
Earth. Wind &■ Fire. Vol. I 
(Columbia), was certified for sales 
of 6 million units, and the R&B 
group's Gratitude garnered sales 
of 3 milhon units. 

Also in Miux'h, Columbia act Jour- 
ney earned four gold singles for the 



1980s hits "Don't Stop Believin'," 
"Lovin', Tbuchin', Stjueezin'," "Open 
Arms," and "Who's Crying Now," 
Bruce Springsteen's "Cover Me" 
(Columbia) and "My Hometown" 
(Columbia) also beciune gold singles. 

Both Nelly and Shaggy contin- 
ued to earn awards with their 
already successful albums. Nelly's 
Country Grnnnnar {Vo' Reel/ 
Universal) reached the B million 
level, while Shaggy 's Hotshot 
(MCA) was certified for sales of 5 
million copies. Debut albums from 
Lil' Bow Wow. Lil' Kim, and 
Ludacris were each certified dou- 
ble-platinum. 

Ken Burns Jazz: The Sforg of 
American Music (Columbia/Lega- 
fContinued on next page) 



INCREASE YOUR VIDEO GAME SALE 
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newsline... 



AMAZON.COM posted a first-quarter net loss of $234.1 million, or 
66 cents per share, vs. a loss of $308.4 million, or 90 cents per 
share, in the same period last year. Total sales rose to $700.4 
million from $573.9 million on strength in the electronics and 
international segments. Net income from the U.S. books, music, 
and DVD/video segment was not disclosed. Revenue in the seg- 
ment rose to $409.6 million from $401.4 million. Chairman/CEO 
Jeff Bezos says the company is working on initiatives to enhance 
"customer e.\perience." 

NAVARRE has closed its business-to-business E-commerce division 
eSplice. In a statement, Navarre cited "current market conditions 
and the lack of significant growth in music digital downloads" as 
two reasons for the closure. As a result, the comjiany will take a 
one-time charge of $2 million. "Our distribution agreement with 
Microsoft and our focus on acquiring proprietary music and DVD 
content led us to this conclusion," Navarre vice chairman Charles 
Cheney says. "We do believe that there is a future in digital dis- 
tribution and will reconsider our position in this business once it 
proves to be a substantial revenue and profit model." 

NETRADIO reports a first-quarter net loss of $2.36 million, or 23 
cents per share, vs. a net loss of $4.3 million, or 43 cents per share, 
in the same period last year. Revenue fell to $202,415 from 
$564,822, following the outsourcing of E-commerce operations to 
Amazon.com. 

TICKETMASTER reports a first-quarter net loss of $39.6 million, or 
28 cents a share, vs. a loss of $48 million, or 35 cents per share, a 
year ago, in the first reporting period for the combined Tickct- 
master/Ticketmaster Online-Citysearch. Overall revenue at the 
company increased by more than 147r to $171 million, from $149 
million a year ago. First-quarter revenue from ticketing opera- 
tions increased 179f^ to $150 million, from $128 million in the first 
quarter last year. Earnings before interest, taxes, depreciation, 
and amortization (ebitda) increased to $30.2 million, compared 
with $27.4 million a year ago — a gain of lO'J. The ticketing rev- 
enue increases reflect a rise in the number of tickets sold, a 9.6*^ 
increase in revenue per ticket (from $5.44 to $5.96), and the acqui- 
sition of Reser\'eAmerica in February. Online ticketing revenue 
was up 70%, rising to $49.5 million from $29 million a year ago. 
Internet sales were powered by successful Internet-only pre-sales 
for Bon Jovi, the Black Crowes and Oasis, and U2. 

BESTBUY.COM is promoting music catalog sales via a campaign 
called the ABCs of Rock, which will feature 26 musicians in 26 
weeks. Proceeding through the alphabet, BestBestBuy.com will 
feature a different letter each week, highlighting an act whose 
name starts with that letter. Biographies and images of the act 
will be provided by RollingStone.com, and a list of the musician's 
albums will be available for viewing and purchase. Viewers can 
also explore other acts whose names begin with the letter of the 
week. The promotion started April 22 «ith AC/DC, which will be 
followed by the Beatles and Eric Clapton for weeks two and three. 
Other featured musicians will be announced on the site in the fol- 
lowing weeks. BestBuy.com says its aim is to provide consumers 
with "an in-depth knowledge of some of today's and yesterday's 
top recording artists." 

BLOCKBUSTER reports first-quarter net income of $4.7 million, or 
3 cents per share, vs. a net loss of $4.1 million, or 2 cents per 
share, a year ago. Ebitda increased to $160.5 million, from $150.3 
million. Revenue increased 8% to $1.31 billion, from $1.21 billion 
in first-quarter 2000. Worldwide same-store revenue was up 
more than 5%. Company-operated stores increased by 32S) since 
first-quarter 2000. Rental revenue increased 9.1%, or $93.5 mil- 
lion, to $1.12 billion, compared with $1.02 billion in last year's 
comparable period, driven by "extraordinary" growth in DVD 
rental activity. Looking ahead, the company expects worldwide 
same-store revenue for the second quarter to be flat with the 
same period last year due to the strong slate of titles in second- 
quarter 2000, which led to an 11% increase in same-store rev- 
enue over 1999. Worldwide same-store revenue increases are 
expected to be in the low single-digit range for the full year. 
Blockbuster expects to add approximately 200-2.50 company- 
operated stores for the full year, the majority of which will be 
dome.stic. Capital expenditures for the full year are expected to 
be approximately $150 million to $175 million. 



EAGLES, MADONNA ACHIEVE HISTORIC CERTIFICATIONS 

(Ciudinued from preceding page:) 

cy). which stems from the critical- 
ly acclaimed PBS documentary, 
became the first jazz multi-disc 
set to earn a platinum award. 
Lifehouse. Dream. Avant, and 
Musiq Soulchild also received 
their first platinum awards. 

Inaugural gold honors were 
gi-anted to Nelly F'urtado. Jessica 
Andrews. Roy D. Mercer. Project 
Pat, Plus One, and Uncle Kracker. 

MULTI-PLATINUM ALBUMS 

The Eagles, Hotel California. Elek- 
tra. 16 million. 

Simon & Garninkel, Simon i& Gar- 
fnnkcl s (irefttfxt Hit\ CVJumbia. \'A million. 

The Eagles, Eagles Greatest Hits 
Volume II. Eleklra, 10 million. 

Led Zeppelin, Led Zeppelin. At- 
lantic. 10 million. 

Soundtrack. Footloose, Columbia. 
W million. 

Britney Spears, Oj/w.' . . . / Did It 
Again. Jive. 9 million. 

Simon & Garfunkel, Bridge Over 
Trnnl)led VVVr^pr. Columbia. 8 million. 

The Eagles, The Umg Rnn. Elektra, 
7 million. 

The Eagles, Live, Elektra, 7 million. 

Nelly, Country Grammar, Fo' Reel/ 
Universal, 6 million. 

Faith Hill, Breathe. Warner Bros. 
Nashville, (I million. 

George Harrison, All Tliingn Mmt 
Pans. Capitol, 6 million. 

Earth, Wind & Fire, The Best of Earth, 
Wind <t Fire — Vol. I, Columbia, ;> million. 

Shaggy, Hoti(hot. MCA. 5 million. 

The Eagles, One of These Sights. 
Elektra, 4 million. 

R. KeUy, TP-2.Com, Jive, a million. 

Simon & Garfunkel, Sounds of 
Silence. Columbia. 3 million. 

Earth, Wind & Fire, Gratitude. 
Columbia, '.i million. 

Ted Nugent, Cat Scratch Fever, 
Epic. 3 million. 

Dido, So Angel, Arista. 'A million. 

Ludacris, Back for the First Time. 
Di-'^turbing Tha Peace/Def Jam South, 2 
million. 

The Eagles, Oji the Border, Elektra, 2 
million. 

The Eagles, IMs-jyvadiK Ek>ktra. 2 mOboa 
Lil' Kim, Haixl dm: Atlantic, 2 million. 
Janif) Joplin, Cheap Thrills, Colum- 
bia. 2 million. 

M>'8tikal, Iji'xGet Ready, Jive, 2 million. 



Ted Nugent, Gi-eat Gonzos! The Best 
of Ted S'ugent, Epic, 2 million. 

Ul' Bovir "Wow, Beware of Dog, &o So 
DefVColumbia, 2 million. 



PUTINUM ALBUMS 

Various artists. Ken Burns Jazz: The 
Story of American Music, Colum- 
bia/Lepacy. 

Various artists. Whu- Gospel MIO. Veiity. 

Fuel, Something Like Human. 
Music/Epic, its second. 

Dream, It \\a» All a Dream, Bad 
Boy/Ari.sta, its first. 

Tfed Nugent, Great Gonzos! The Bent 
of Ted Nugent, Epic. hLs sixth. 

Steely Dan, Two Against Sature, 
Giant/Warner Bros., its eighth. 

The Eagles, Desperado, Elektra. 
their 10th. 



In Marchf the 
Eagles became the 
third-highest 
certified group of all 
timCy and Madonna 
tied zmth the Beatles 

in second place 
among acts xvith the 
most gold sin^s. 



The Eagles, Eagles. Elektra, their 1 1th. 

The Eagles, On the Border. Elektra, 
their 12th. 

The Eagles, One of These Nights. 
Elektra, their 13th. 

Lifehouse, -Vo Name Face, Dream- 
Works/I nterscope, its first. 

Mya, Fear of Flying, University/ 
Interscnpc, her .second. 

Soundtrack. O Brother, Where Art 
Thou Mercury Nash\'iUe. 

Musiq Soulchild, Aijusnxinaseing (I 
Just Want to Sing). Def Soul, his first. 

Avant, My Thoughts, MCA. his first. 

GOLD ALBUMS 

\^ariousartist.s WowGhs/h'I JOOl, Verily. 
Various artists, Sony» ^ Worship — 
Shout to the ImM, Integrity/Time Life. 
Johnny Cash, IG Biggest Hits. Colum- 



bia/Legacy, liis 12th. 

Ro>' D. Mercer, HowBiga BttyAre Ya: 
\ bl. (hu; Capitol N!i.^h\il]e. his first. 

ltd Nugent, Gmtt Gitnzt)s.' The Best ef 
Tetl Nngt'nt, Kpii-. las ei^ilk 

\iuTousailLsLs(?f»»'S(»H/7?. Riizor&TTe. 
Various arti.sts. Grammy Nominees 
J(M)1. Capitol. 

Various iu-tists. Nas S: III Will Pivsent 
Qui'ensbridg<' the Album, Cohmibiji, 

Willie Nelson, Id Biggest Hits, 
Columbia, his 17th. 

Uncle Kracker, Double Wide, Top 
Dog/Lava/ Atlantic, Ms first. 

Plus One, The Promise, 143/Atlantic. 
its fii-st. 

Genesis, Hits . . . Turn It on Again. 
Atlantic, its Kith. 

Various artists. Toddler Fa voriteH, 
Music for Little People. 

Nat King Cole, Unforgettable Nat 
King Cole. Capitol, hi.-^ eighth. 

Nelly Furtado, Whoa. Nelly!, Dream- 
Work.s/1 nterscope. her first. 

Sublime, Bobbin ' the Hood, Gasoline 
Alley/MCA. its fourth. 

Various artists. The Family Values 
Tour 19U*J. FlawIcss/fJeflen/intersco|>e. 

DJ Clue, DJ Clue^ The Professional 
J, Roc-A-Fella/Def Jam. his third. 

Project Pat, Mista Don 't Play — 
Everythangs Workin, Hypnotize 
Minds/Loud, his first. 

Jessica Andrews, U7fo / Am. Dream- 
Works N;ishvillt*/Iiiters<'o|K'. her first. 




EXECUTIVE TURNTABLE 



HOME VIDEO. York/Maverick Enter- 
tainment promotes Pamela White 

to senior VP, operations and mar- 
keting, and Jim Walker to opera- 
tions manager in Los Angeles. 
York/Maverick Entei-tainment al.so 
names Marie Brooks production 
manager in Los Angeles. They 
were, respectively, VP, operations; 
shipping manager; and operation/ 
production and sales manager in 
Celebrity Duplicating Ser\'ices. 

New Line Home Video promotes 
Barbara Blackmore to executive 
director, operations, and Cynthia 
Verrengia to director, manufactui"- 
ing, in Los Angeles. They were, re- 
spectively, director of print produc- 
tion and manager, inventor>'. 

NEW MEOIA. GetMusic International 
names Heidi Wendorff VP of con- 
tent and programming and Mike 
Hales editorial director in London. 



They were, respectively, VP of pro- 
gramming and content for Get- 
Music and editorial director for 
CompuServe U.K. 

MUSIC VIDEO. JoAnne GrifTlth is 

promoted to executive VP of 
human resources for MTV Net- 
works in New York. She was senior 
VP of human resources. 

Nathalie T^uiUot-Lubensky is 
promoted to VP, affiliate market- 
ing, for VHl in New York. She was 
director, affiliate marketing. 



GOLD SINGLES 

Bruce Sprinftsteen, "Cover Me," 
Columbia, his si.\th. 

Bruce Springsteen, "My Home- 
town." Columbia, hi.< .seventh. 

Journey, "Lovin*, Tbuchin", SqueezinV* 
Columbiii. ius fifth. 

Journey, "Whos Crying Now," 
Columbia, its sixth. 

Journey, "Don't Stop Believin'." 
Columbia. it*t seventh. 

Journey, "0[)en Arms," Columbia, its 
eighth. 

Madonna. "Don't Tell Me," Maver- 
ick/Wamer Bros., her 24th. 

LATIN CERTIRCATIOHS 

MULTI-PLATINUM ALBUMS 

Paulina Rublo, Paiititia, Universal 
Music Latino, 400.000. 

PLATINUM ALBUMS 

Juan Gabriel, Ahmzame Muy 
Fiirrte. BMG U.S. Latin, his .seventh. 

Chayanne, SimiAemoite, BMG U.S. 
Latin, his first. 

Shakira, MTV' Unplugged. Sony Dis- 
cos, her first. 

Alejandro Fernandez, Entre Tus 
Brazos, his first. 

Ricardo Arjona, Galeria Carihe, 
Sony Discas. his first. 

GOLD ALBUMS 

•Juan Gabriel, Abrazttnif Miiy 
Fiietie. BMG U.S. Latin, his 10th. 

MDO, Suhir Al Cirlo. Sony Discos, 
its first. 

Chayanne, Simplemente, Sony Dis- 
cos, his first. 

ShaUia, iWTV Unplugged, Simy Dis- 
cos, her first. 

Alejandro Fernandez, Entre Tus 
Brazos, Sony Discos, his first. 

OV7, CIMM), Sony Discos, its first. 

Ricardo Arjona, Galeria Caribe, 
Sony Discos, his first. 

Ana Gabriel. Eteniamente, Sony 
Discos, her first. 

Azul Azul, El Sapo, Sony Discott, its 
first. 

Grupo Control, Cumbias Sin Con- 
Iml, EMI Latin, its first. 
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Financial Struggles Continue, As NRM, 
Tnwer, Valley Try To Turn Things Arouid 



Last issue I reported on the trou- 
bles plaguing Pacific Coast One-Stop. 
In thi.s i.ssue, let's look at the other 
accounts that are on the minds of the 
indastr>''s credit managers. 

National Record Mart (NRM) has 
negotiated an extension on $15 million 
in senior subordinatol notes that were 
due to mature April 15, which could 
give it breathing room until mid-Janu- 
ary next year. 

The ctimpiuiy .says it has received a 
sbt-month extension until Oct 15, along 
with waivers for \iolatioas of certain 
financial covenants written into the 
notes' loan agi-eement But since the 
original loan agreement also calls for 
the note holders to notily NRlVFs sen- 
ior lender. Fleet Capital — which sup- 
plies a revolving credit facility to 
NRM — ^9() days in advance of taldng 
any action, that pashes the critical date 
back until Jan. 15. 

Why is Jan. 15 the critical date? 
Becau.se the chain's other creditors — 
the majors and Fleet — are unlikely to 
force a day of reckoning before then, in 
the ho|x's that NRM chairman Bill 
IVsitelbaum urn pull a rabbit out of hLs 
hat. Teitelbaum .supposedly has invit- 
ed other music chaias to look at NRM, 
apixu'ently with the intent to sell the 
chain off completely, or in pieces, in 
onier to rai.se the capital he nee<ls to 
get out of the hole. TTiat is the pliiy IVit- 
elbaum needs to make. Until that hai> 
|)cn.s, eveiyone is hoping that NRM 
can limp along, without going under on 
its own. 

A current picture of NRM's debt 
won't be available until May, but NRM 
owed the five msyors about .$21 million 



tmm Christmas. After mis.sing his Jan- 
uary payments, Teitelbaum was left 
ea.sh-rich, but since he is now buying 
from the majors c.o.d., that likely is 
changing. UsuiUly, when a miyor agrees 
to selJ a financially troubled chain prod- 
uct c.o.d., it in.sLst.s on some ijajments 
to»~ard the old tk'bt, say $1 for every 
$1 in product purcha-sed. When the 
company releast-s financial info, w e'll 



RETAIL 
TRACK 

by Ed Chrlstman 




have a better idea of how long the chain 
can limp along. 

In addition U) reducing their e.xpo- 
.sure to NRM, the miyors have anoth- 
er incentive to play bidl with Teitel- 
baum: They are subonlinate to Fleet 
Capitiil, which is secured by NRM's 
inventorj; That means in the event of 
a Chapter 1 1 or Chiipter 7 filing, Fleet 
gets fii-st dil)s on any money that would 
he iJiiid out from NRM's sub-sequent 
.sale or liquidation. 

Of eoui"se, while creditors worry 
about gutting their money, NRM stock- 
holders are cheering Tbitelhaum on as 
he continues his high-wire act. If he 
falls, so do their ho|)es, lx«iuse in a fil- 
ing, they would get d\i\»>. NRNFs stock 
ckiaed at IS cents on April giving the 
company a capitalization of S6.57.(KI<). 
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the industrj' is eyeing, Ibwer Rec- 
ordsAldeo/Books was aiming to com- 
plete a deal that would have extend- 
ed its senior revolving credit facility, 
which was set to expire April 23, for 
another 18 months. 

According to sources, Tower re- 
ceived a temiM)rary extension until 
April 27, in order to allow it to com- 
plete the terms of the deal. In its most 
recent 10-Q filing viith the Securities 
and Exchange Commission in March, 
Tower said it hatl "entemi into a com- 
mitment letter and related term sheet 
with Chase Manhattan Bank and JP 
Morgan" that would amend and 
extend the facility for the previously 
mentioned 18 months. That filing said 
the loan would be for the .same 
amount: an aggregate amount of $275 
million, of which appro.ximately $150 
million can be borrowefi in Jaiianese 
yen and a portion in British pounds, 
subject to compliance with the bor- 
rowing base formula. 

As of .Ian. HI, apjiroximately $2:%l6 
million was aviiilable under the credit 
laeility, hase<l ujion the boiTowing base 
foimila, of which $UBJ) million had been 
drawn. But whit the amount of the kian 
is the same, the strricture would change 
into "both a tei-m loan facility and a 
ivvolving facility," the document states. 

Also, the economic terms of the 
iunen(k<l facility an- ex|)ected to differ 
fii)m the existing facility as a result of a 
number of factoi's. including the compa- 
ny's financial condition, cunvnt il.vnam- 
ics in the com|«my's indastrj; and cur- 
rent banking cundit ions, it wkled. 

Finally, souices suggest tliat the loan 
might be more defined in a geographi- 
CcJ manner, with the debt loud apixjr- 
tionef 1 appropiiately. 

And FINALLY, as iMrt of its on- 
Hi )ing efforts to execute a turnaround. 
Valley Media has unloaded its low- 
mai-gin vide*) rental business, allow- 
ing the ii>m|)iuiy to focus on its c-ore 
business of music and video sell- 
through wholesaling. 

Peter Berger, the turnaround spe- 
cialist recently ap|X)inted Valley Me- 
dia CEO, .says the company has sold 
its video rental accounts, which gen- 
erate- $80 million to $100 million in an- 
nual biLsineiis, to Vi<Ieo Product Dls- 
tributtirs, base<l in Fol.som, Calif In 
adthtion to alk>vving the comjjany te 
fi« up resoiuxes for its core business, 
the move will allow the comfiany to 
reduce inventorj- and overht^ad. The 
comiMiny will close its Bristol, Pa, dis- 
tribution center, as well as sales 
offices in C^unegie, Pa., and Boston, 
which will result in the downsizing of 
100 employees. 

In addition, the move allows the 
com|)any to centralize under one oper- 
ating system, as the Bristol warehouse 
and the two sales offices apiwrently 
were using s>'stems lefl over fhjm Star 
Video, the video distribution whole- 
siUer Valley ac<|uired in 19!)7. 

Valley's depressed .stock price was 
unaffected by the announcement, drop- 
ping 1 cent on the news to close at 65 
cents on April 20 and trading up to 74 
cents on April 24. 
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Disney Song Compilation Gets Malieover; 
Peter Pan Records Mai(es A Sweet Deal 



Billboard. 



MAY 5, 2001 



UlSNEY'S HIT PARADE: Once 
again, Walt Disney Records has 
rejiggered its classic song compi- 
lation, Disnei/'s Greatest Voh. 1 & 
■!. This time around, the 40-song, 
two-disc set, which includes tracks 
from Disney movies, TV shows, 
and theme parks, features songs 
written and performed by Phil 
Collins from 1999's double-plat- 
inum Tarziui soundtrack. Plus, the 
revampeil set boasts liner notes 
written by celebrity film critic 
Leonard Maltin. 
A Walt Disney Records spokes- 



bij Moira McCormick 

woman says Maltin's contribution 
opens up new miu'keting |x)s.sibilities 
for the compilation. Copies auto- 
graphed by Maltin will be available 
at the Disney online auction on eBay. 
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TWILA PARIS BEDTIME PRAYERS 
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VEGGIE TUNES VEGGIE TUNES 2 
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CEDARMONT KIDS CLASSICS • SUNDAY SCHOOL SONGS 
BENSON 82218(3. gWS.gSI 


IS 


U 


94 


BEAR BEAR IN THE BIG BLUE HOUSE 
WALT DISNEY 860640(9.98/12.98) 
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FRED MOLLIN DISNEY'S LULLABY ALBUM 
WALT DISNEY 860677(9 98/12.98) 
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PliLs, an online (Jiat «ilh MiUtin at the 
disney.com Web site is .i^^heduled for 
4p.m'.PDTMay 18. 

The album has been advertised in 
Dianey magazine, and an advertising 
insert featuring Disney's Greatest 
Vote. / & 2 is included in every copy 
of the direct-to-video and direct- 
to-DVD release Uuly ami the Tramp 
II: Scamps Adrentuiv, which is cur- 
rently No. 1 on BillhoaixI's Top Kid 
Video chart. The compilation is also 
being merchandised in the Disney 
catalog and online, as well as thi"OUgh 
inserts in Disney Club mailings. 

The album's racks represent .such 
Disney movies as Beauty and the 
Beast, Pocationtas, Mary Pappins, 
The Jungle Book. Tlie I/ioh King, 
Alatldin, The Hunchback of Notre 
Dame, The Little Mermaid. Cin- 
derella, Batnbi, Snow White and the 
Senen Dimifs, Pinocchio. Sleeping 
Beauty. Mnlan. Hercules, Peter 
Pan, 101 Dalmatians, and Toy Story, 
as well as TV themes Uke "The Bal- 
lad of Davy Crockett" and theme- 
such park music as "Ifs a Small 
World." 

"The early Disney songs from 
S)iow White and Pinocchio suited 
the styles of those movies to a T," 
says Maltin. "A generation later, 
the Sherman Brothers' songs in 
Mary Poppins seemed to grow 
organically out of the screenplay 
itself. The Little Mermaid ushered 
in a new era of Disney songs, when 
Howard Ashman and Alan 
Menken thought of their songs in 
the vein of a Broadway musical, 
with a big introductory number, a 
leading-lady song of yearning, etc. 
And the most recent movies have 
let each film dictate its own style 
of music. The result is that the 
songs in Hercules are as different 
from tho.se of The Hunchback of 
Notre Dame as the films are them- 
selves.** 

How SWEET IT IS: Although 
the Easter season has recently 
drawn to a close, Peter Pan 
Records is already making plans 
for next year's egg fest. The 
Newark, N..I.-ha.sed company, a 
division of PPI, plans to tie in 
with Just Born, the makers of 
Peeps marshmallow chicks and 
bunnies, in a 14-track CD called 
Peeps Sing Along: li Sweet 
Tiveets. Four original songs will 
be supplied by "a nationally 
acclaimed children's recording 
artist formerly on the Walt Dis- 
ney Records label," according to 
a Peter Pan spokeswoman. The 
Other 10 songs will be in the fam- 
ily-favorites vein. 

Peeps Sing Along will be market- 
ed as the ideal Easter-basket stuffer 
and will be crass-promoted in part- 
nerships with other children's prod- 
uct manufacturers, according to the 
spokeswoman. A consumer adver- 
tising campaign is also in the works. 

Just folks: Chicago's 

(Continued on page ■5:i) 



1 


0 


P 


Music Video 


s 




THIS WEEK 


a 
s 

§ 


WKS ON :il"i^'' 


COMPILED FROM A NATIOHAI SAMPl£ Of RHAIl STOW, MASS MERCHANT. AND INTERNH 
SALES REPORTS OOLLECTtO, COMPllED, AND PROWDEO BY SoundScan* 

IIIIIH 

TITLE, Label Prtnclpal 
Distributing Label, Catalog Number Perlormers 


i335 


1 


1 


2 


ON BROADWAY "" Z'"' ^ m^m,,.,, 

S(rting Hodse U'-i-fOa-it Dist GniuD -t<li03 




2 


3 


18 


THE UP IN SMOKE TOUR A' 
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Rage Against The Machine 
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TIMELESS-LIVE IN CONCERT • 
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An«a Reaiids loc BMG Vi*« 15750 
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WHAT A TIME! 
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Bill & Glona Gaither And 
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ALL THE WAY.. A DECADE OF SONG 

Epic Muse Video Sony Music Entenainmwit 50229 


Celine Dion 
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Sade 
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THE COMPLETE VIDEO ANTHOLOGY 1978-2000 
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ONE LAST TIME LIVE IN CONCERT 
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Tina Turner 
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CRUSH TOUR UVE 

Kland Vidi.-o Univr^val Music & Video Dot. 53331 


Bon Jovi 
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BALLERBLOCKIN-A 

Cash M.ir*y Univrrsitl MuS*: A Video OlSt 53834 


Cash Money Millionaires 
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BECAUSE HE UVESIHE BE5T--UNED SONGS OF na & GlJORIA GAfTHER • 

SotinB Video Chof(l,ani Dtst Group 44596 Various Artists 
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DEATH ROW UNCUT ♦ 

Death Row Ventura Distribution 66200 


2Pac^noop Doggy Dogg 


1991/ 
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27 
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E.A 
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Eminem 


199V 
24.97 
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HARMONY IN THE HEARTLAND • 

S:-'rii, ■.'■ii.-: rtiiii; iriT ;:i',i Group 44395 


Bill & Gloria Gaittier 


:^^m 


29 


29 
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LIVE IN LONDON AND MORE... • 

Vwily Vsleo4i:'jU 


Donnie McClurkin 


1999 IMS 


30 
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IN JERUSALEM 

■,■ Classicat Video ■ ■ , Music Enleflaintpem 89608 


Chariolte Chuicfi 


119V 
19.98 
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MEMPHIS HOMECOMING 

Sp<iiie House Video Crioroant Oisl. Group 44397 


Bill & Glotia Gailher And 
Trieir Homecoming Friends 
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TME STORM IS OVER 

EMI Gospel CtKiittant Oist Group 24131 


TO, Jakes ViTith The 
Potter's House Mass Chor 
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33 


33 
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S&MA 

EleMfa Entertain merit 40216 


Metallica 


19.9V 
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UVE FROM AUSTIN. TEXAS A^ 
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Stevie Ray Vaughan 
And Double Trouble 


149V 
24.9) 


35 


RE-ENTRT 


HISTORY ON FILM: VOLUME II 

Epic M^V..l.- i Sony Musk Entertammenl 50138 
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DOGGYSTYLE 

MVD Video 2501 


SiHXip Doggy Dogg 
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FAMIUAR TO MILLIONS 
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Oasis 
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38 
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THE COMPLETE VIDEO ANTHOLOGY 197&-1988 
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39 
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CARMAN VIDEO HITS COLLECTION 

. Ill ,. , ■ . ■ :, ■ . ■ 


Carman 


1958 Wi 


40 


34 


10 


JIMI HENORIX EXPERIENCE 


Jimi Hendrix 


149V 

19 9/ 



I- RtAA gold cert for sales of 25.000 units lor video singles: • RIAA gold cert tor sales of 50.000 units 
fo« SF or LF videos; A RIAA platinum cert, for sales oi 50.000 units tor video singles; A RIAA platinum 
cerl. for sales of 100.000 units for SF or LF videos; RIAA goW cert lor 25,000 unils Iw SF or LF 
videos certified prior to April 1, 1991: ♦ RIAA platinum cerl. for 50.000 units (or SF of LF videos certi- 
fied prior lo Apnl 1, 1991. t- 2001, BillboardyBPI Communications, 
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Shelter Aims To Get Indie Product Out There; 
Masters Of Reality Enjoy Onse Of Rereleases 



Building ANEW SHKLTER: 

Many small indie labels excel in the 
signing and recording of talent but 
hit a bump when it comes time to 
get a record out the door and onto 
the street. That's where companies 
like Shelter Music Croup (SMG) — 
a Brooklyn. N.Y.-based operation 
just started up by veterans of K-tel 
International's now-defunct 
KTD — come in. 

SMG has been established as a 
third-parly distribution and label 
management company. Its initial 
clients include a variety of dance, 
electronica. and rap/hip-hop 
labels. The comjiany has sealed a 
multi-year distribution deal with 
Caroline Distribution, which will 
handle sales and fulfillment for 
SMG's labels. 

Heading SMG is former KTD 
managing directoi- Duncan 
Uatchison, who headed that dis- 
tribution firm from its founding in 
1997 through December 2000. 
when he exited the company. (K-tel 
International has since filed for 
Chapter 7 bankruptcy |)rotection 
and shuttered KTD (Billboard. 
April 7|.) Previously, Hutchi.son 
was CEO of Alliance Entertain- 
ment's AEC Music Distribution 
and president of Caroline Records. 

.loining Hutchison at SMG as VP 
of sales and marketing is Lou 
Miranda, who worked with 
Hutchison as senior director of 
project management at KTD and 
as VP of .sales and marketing at 
AEC Mu.sic Distribution: he was 
previously VP of sales and distri- 
bution at Alliance's defunct Inde- 
pendent National Di.^trihutors Inc. 

Another KTD veteran. Amanda 
Oprysko. will serve as director of 
label management. 

Hutchison notes that many of 
SMG's first clients are artist-run 
labels that rely on out-sourcing for 
marketing, promotion, and other 
services. He -says the company will 
provide services "on a case-by- 
case ba.sis. We a.ssemble all the ele- 
ments that are necessary . . . 
Acconling to the situation, we may 
provide some services in-house." 

Several of the labels that have 
already signed on with SMG were 
once distributed by KTI). They 
include Wave Records, the dance 
imprint founded by D.I Francois 
K; Hallucination Recordings. Rab- 
bit in tile Moon's electronica 
label; West Coast hip-hop label 
Down Low Records; and radical 
hip-hop label Raptivisni. 

Other SMG signings include X- 
Sight Recordings, a Hrooklyn- 
biuied electronica label: Montreal- 
based house music label Bombay 
Records: EQHR Records, label of 
artists Vanessa and Peter Daou: 
and Newark, N..I. -based hip-hop 
imprint Glama World Records. 

"It's very much a boutique 
operation catering to opportuni- 
ties as they arise." Hutchison 
says. "There's a need for someone 
who can aggregate the informa- 



bii ('liriN Morris 

tion from the label and pass it 
along to the distributor . . . It's 
what we've been doing for some 
time, but it's coming into its own 
now." 

Making moves at dna: 

With an eye to heightening its pro- 
file in New York, the Woodland, 
Calif.-based Distribution North 
America (DNA) has realigned its 
sales staff. 

The company has hired Ron Di- 
Matteo, former national sales 
manager for Big Daddy Distribu- 
tion in New York, as its Northeast 
regional manager, reporting to 
sales director Pip Smith. Sales 
reps in Philadelphia. Boston, and 
New York will report to DiMatteo. 
DNA's former East Coast region- 
al sales manager, Ann Gaines, 
will now act as the firm's South 
Florida sales rep, servicing 
Alliance Entertainment and other 
accounts in the region: she will 
report to Southeast regional man- 
ager Bill Brownlee. 

Smith .says of the repositioning, 
"We want to have a presence in 
the big town on that part of the 
Ea.st Coast . . . We neecled a better 
presence in New York City, in 
terms of having some manage- 
ment there." 

Additionall.v, Minneapolis-based 
national accounts manager Scott 
Cameron has been promoted tn 
Central regional manager/national 
accounts manager, also reporting 
to Smith. Sales reps in Minneapo- 
lis, Chicago, and Detroit «ill now 
report to Cameron. 

The staff and structure in the 
Western region, ovei-seen b,v West 
Coast regional manager Curt 
Swedlow, remain unchanged. 

Flag WAVIN(;: Welcume lu thf 
Wealt'rn Liitlff4', on Hicksville, 
N.Y.-based Spitfire Records, 
marks the first studio release in 




almost a decade from the non- 
pareil Buffalo, N.Y.-bred, South- 
ern California-based hard rock 
unit Masters of Reality. 

The album — only the third Mas- 
ters release since the gi-oup's 1989 
debut — is essentially a solo proj- 
ect by the band's founding singer/ 
guitarist Chris Goss. who cut the 
set in his own studio in Palm 
Springs, Calif. (He has since 
moved to a new location in the 
high-desert community of .Inshua 
Tree, Calif.) The only other musi- 
cian on the collection is drummer/ 
bassist John Leamy, 

"Usually, when I'm recording a 
Mieiters record, everj'body I know 
is on the road," Goss says, e.xplain- 
ing his one-man-army approach. 

While Wi'steni Ijodge sports the 
same sinuous, Jack Bruce-like 
vocals and powerhouse guitarwork 
that ornamented past Masters 
releases, the album also makes 
exten.sive use of sam|)ling and dis- 
plays a chilled krautrock-st,vle 
ambience on some tracks. 

"1 can probably plug the infiu- 
ence into the [David] Bowie Ber- 
lin triptych — lynii\ "Hemes," and 
ledger," Goss says. "I always lis- 
ten to tho.se records — all the work 
Bowie did in the '70b. It's in- 
grained in me now." 

He adds. "I wanted to make a 
record I felt like hearing — a little 
dark record that didn't give a shit 
about anything except being itself. 
I wanted to rock the dark side, 
incorporate black humor into one 
record, and make a nasty little 
fairy tale." 

Wenterv Lodge w"as released 
overseas in 1999 and had been 
available through Goss' Web site 
until Spitfire sought him out. 

"They wanted to rerelease Ithe 
191)2 studio set Snurise on the] Suf- 
ferhns" Goss recalls. "I .said fine . . . 
Then they said, 'How about the last 
record you did in Europe?' It was 
really spontaneous. They're true 
fans of hanl rock music." 

The rest of the Masters catalog 
will soon be available again after a 
long absence from the market- 
place: The debut album (aka The 
Blue Garden) and the 199(; live set 
Hoiv High the Mnou are part of 
the Delicious Vinyl/Malicious 
Vinyl catalog, now being re- 
releaseil through Rhino. 

(Joss is now working on a new, 
very different sort of record in a 
rented .Joshua Tree studio. He 
says this project is "a big incestu- 
ous mess." with guest shots by 
such longtime friends as Mark 
Lanegan (who recorded one of his 
albums in .loshua Tree). Queens 
of the Stone Age (whose first 
album he produced), and Eleven. 

Goss, who has toured in Europe 
the past two .years ("There's a real- 
ly strong interest in Europe for all 
the music that comes out of the 
desert," he says), has no immediate 
])lans to hit the road but adds, "I'll 
go wherever I'm wanted to play." 
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CHILD'S PLAY 

(Ciintinufd fniin /Kif/f Jl) 

renownwl Old Town School of Kolk 
Music, which has been offering its 
trademarkecl Wiftgleworms music 
classes for very young children for 
well over a decade, has relea.sed a 
new Wiggleworms album, its first 
children's recording in 10 years. 
Sotiga for Wiggleimrms features a 
whopping 38 kids' favorites (as well 
as one original tune, "Milkshake 
Song." by Anne-Marie Akin), 
performed by Wiggleworms 
teachers Karen Banlcs-Lubicz. 
Churk Clicesman. Sandy 
Luras, Rose Nadolsky, Rob 
Newliouse, and Tricia Se- 
bastian, along with other artists. 

(One former Wiggleworms 
teacher, Chicago singer/song- 
writer Ralph Covert, has been 
making a considerable splash 
with his debut children's album 
on Minty Fresh Records, Ralph's 
Wnrlrl, which Child's Play has 
hailed as the year's best so far.) 

The Old 'Pown School has 
staged two concerts celebrating 
the release of Sougs for Wiggle- 
wortii.'<, which in addition to songs 
in English includes offerings in 
Spanish and P'rench. More infor- 
mation is available at the non- 
profit school's oldtownschool.org 
Web site. 



W( 



lORLD RECORD: Child's 
Play was delighted to bits when 
a new Joe McDermott album. 
Great Big World, showed up in 
our mailbu.x. Austin, Te.\as- 
based McDermott is responsible 
for some of the freshest, funni- 
est, most assured kids' music 
we've come across, but up until 
1998, his work was available only 
at the most basic indie level. In 



1998, though, McDermott 
released / Am Baby, which was 
distributed nationally through 
Austin company Big Kids Pro- 
ductions. Great Big World, on 
McDermott's True Blue Music 
label, is wholesaled by Big Kids 
Productions and is also carried 
by Rounder Kids. 

McDermott, a former Montes- 
sori school teacher and father of 
three boys, has worked with 
Berenstain Bears creators Stan 
and Jan Berenstain and has been 
writing music for children's soft- 
ware and video games. His latest 
musical offering draws on a vari- 
ety of styles, including roots rock, 
surf pop, and western swing. 

Year of the -dragon': Kid 
Khino has issued the first audio 
release spun off the popular PBS 
preschool TV series Dragon 
Tales. Dragon Tales — Dragon 



Tunes is being cross-promoted in 

Dragon Tales home videos and 
books. A four-song CD sampler 
with suggested activities is also 
available, through Random House 
Publishing. Plus, Molts Apple 
Juice is running a Dragon Tales 
instant-win on-pack game 
through July. 

Kid Rhino also released the 
first read-along in its Teletub- 
bies audio series. Go! Exercise 
With the Teletuhbies (Billboard, 
Dec. 23, 2000). It features five 
stories and 19 suggested activi- 
ties, as well as a 28-page color 
booklet. 

KiDBITS: A new world music 
compilation called Brown Girl in 
the Ring is the latest release 
from Music for Little People. 
The selections were culled from 
a number of the label's multicul- 
tural kids' releases. Featured 



acts include Los Lobos, Cedella 
Marley Booker (mother of Bob 
Marley), Ladysmith Black 
Mambazo, Buckwheat Zydeco, 
and Karan Casey (formerly of 
Irish gi'oup Solas). 

Speaking of the Emerald Isle, 
two new Celtic kids' releases are 
currently on shelves. Sharon 
Kennedy's More Irish Fitik Tales 
for Children, the follow-up to 
Irish Folk Tales for Children, is 
on Rounder, and Teresa Doyle's 
Cradle on the Wares (the Prince 
Edward Island native's seventh 
album) is available on Bedlam 
Records . . . Another alt-rocker 
has popped up on a kids' album; 
Jeff Bird of the Cowboy 
Junkies contributes to a charm- 
ing collection called Emilg Songs, 
by Ben Rudnick & Friends. The 
album's available online at the 
efolkmusic.com and cdbaby.com 
Web sites. 



MUSIC'S LARGEST EMPLOYER IN U.K. IS ITS RETAIL SECTOR 



(Continued from page .',.'>) 

fbrmanre, published in association 
with accountants KPMG. The sur- 
vey estimated the total number of 
employees working in the retail- 
ing and distribution of recordings 
in the I'.K. at 18,()(j8, with distri- 
bution accounting for 2,. '578 of 
tho.se jobs, and retailing 16,090. 
An additional 11,,'>38 were em- 
ployed in other areas by record 
companies, according to the NMC. 
Both the NMC and BARD figures 
use MRP data. 

The new BARD yearbook 
gives details of the association's 
council members and its objec- 



tives, alongside analysis of the 
retail sector, sales charts, recent 
changes in legislation/ta.\ation, 
and consumer trends. In addi- 
tion. Bob Gorz.vnski, principal of 
analysts Robert Gorzynski 
Associates, offers an overview 
of consolidation within the 
media industry, alongside a 
breakdown of the primary busi- 
ness interests of global media 
conglomerates. Other contribu- 
tions come from the BPI and 
U.K. chart administrator Charts 
Information Network. 
The yearbook also features 



Lewis' update on the association's 
role as part of international group 
the c;iobal Entertainment Retail 
Alliance ((jERA). Recognized as 
a prime mover in setting up 
GERA, Lewis summarizes its 
objective as being "to identify the 
problems in a global marketplace 
and offer global solutions." 

Officially launched last year at 
the National Assn. of Recording 
Merchandisers (Convention in San 
Antonio (BillboardBu/{e(<n, 
Mareh 2, 2000), GERA currently 
comprises retailers and retail asso- 
ciations from eight countries. 
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New Media 



MERCHANTS & MARKETING 



GetMusiG Tries Offline Strategies; MTV/BET Try Online Synergy 



UETMUSIC OFKIJNE: When 
it comes to nuisio content, pro- 
gramming, and even retailing, the 
focus is increasingly shifting to 
the notion of convergence. Use 
real-world properties to promote 
online offerings; use the Web site 
to push consumers/viewers to the 
offline brand. 

In the latest e.xample. (JetMusic 
hopes to bnuich into the offline world 
with a weekly hoiu long TV prognun, 
cuirently in development. The com- 
(wny is in talks with bn>adcast out- 
lets for a distribution deal, CEO 
Andrew Nibley says. 

Nibley describes the program as 
a newsmagazine about music that 
mixes original content with I'eap- 
propriated inten iews and content 
from the (ietMusic Web site. "Right 
now we're shopjjing it — we have 
some Interested pailies," he says. 

The company finished taping the 
pilot epi.-iotje April 22. Nibley says 
he also expects GctMusic to launch 
radio programming in the near 
ftiture. adding. "The idea is that we 
will market not only to the Web site 
but through offline." 

Talk of the TV show comes ami{l 
news that Universal Music (Jroup 
(lIMCi) will buv out BMC's stake in 
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HOUSEHOLD INCOME 
(26,000-S39.900/YEAR 



1. mtv.com 494 

2. »ontcn«t.com 478 

3. rollingfilone.com 230 

4. l8unch.com 207 

5. vhl.com 197 

6. famg.com 139 

7. countrv.com 96 

8. polUtar.com 92 

9. virgin.nct 91 

10. listm.cofn 38 



HOUSEHOLD INCOME 
S40,000 S74,999/YEAR 



t. mtv.com 970 

2. sonicnetcom S22 

3. rollinijslone.com 726 

4. launch.com 609 

5. vh1.com 421 

6. bm9.e0m 297 

7. virgin.net 220 

6. poilttar.com 180 

9. countrv.com 171 

10. Iliten.com 126 
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the GetMusic joint venture. As part 
of the deal. UMG will merge Get- 
Music with its Karmclub.com divi- 
sion. The affiliiited USA Network 
TV show Fnrmcluh.com has been 
canceled. 

Bet pushes net strate- 
gy: Now that the Viacom/BET 
mei'ger is complete, let the syner- 
gies begin. BET.com and MTV'i 
I'ecently teamed for the online pre- 
miere of the new album from 
Janet, All for Ymi (Virgin), and will 
soon jointly debut Missy Elliott's 
latest, Mias E . . . So Addictive 
(Gold Mind/Elektra). ahead of its 
scheduled May 15 release. 

That means fans can go to eithei- 
BET.com or MT\'com to access tw i 1 
minute .streaming samples of evei \ 
track of the new albums. 

"The reality is, there are tremen- 
dous .synergy opixirtunities between 
MTVi'and BET Interactive," Scott 
MUls, COO of BET.com, says. "By 
coming together, we create a more 
comijelling reiLson for labels to con- 
tinue to give us world premieres. 
When we couple with MT\', it's eas- 
ier foi- .someone to say, 'Let's do the 
combinetl BET/MTV play vs. doing 
this l:u-gei' ]iortal play.' And it helps 
MTV, too. Even MTV, with its glx-at 
music audience, when it comes to 
■Shoul<l you give it to me or should 
you give it to AOL or MSN,' there's 
still a spread in that audience." 

The online pivmiei-e collaborations 
are just two of many that are exjject- 
ed between the Internet arms of the 
two sister networks, which have 
announcetl .separate but .similar con- 
vei'gent programming strategies in 
recent months. Mills says the two 
could al.so .s(H)n share .some technol- 
ogy applications that BET has in 
development, .i^nd BET already 
offers instjmt messaging on its sitt', 
a feature MTV .soon plans to incor- 
porate into its site functionality^ 

"I MTVi ehiefl Nirholas Biitt«r- 
worth and I really have a similar 
thought around how you leverage 
the relative strengths of the televi- 
sion platform and the online plat- 
forms iUDimd music prognunniing," 
says Mills, who notes that the .strate- 
gies came about indejx'ndentl.v. 

Leading the BET convergence 
effort is an interactive music video 
progriim. HET.com Comttdowtt, 
during which viewers go online to 
vote for videos in selected cate- 
gories, and the results determine 
progi'amming fin' the TV show. 

The pnigi-ani launcheil in March 
and has quickly drawn "several 
hundred thousand" weekly voters 
online and has become the No. 2- 
rated music program on the net- 
work, behind its flagship music 
pro|x?i-ty. ma I*(irk — a show that 
also features an interactive top 10 
video list. 

"It's a heck of a statement about 
the receptivity to c-onvergence pro- 
gramming," Mills says of BET.nmi 
Coiiiitdoini. "There are no guests, 
no iK'rfonnances. It is a .show where 
jieople jiick theii- videos via the Web 
and get to comment on them." 



SITES+ 
SOUNDS 



by Brian Garriti/ 

RiO'S D-2-D DOWNLOADS: Dig- 
ital music device maker Rio, a divi- 
sion of Sonicblue Inc.. has launched 
a promotional download senicc at 
its riohome.com Web site. 

Known a-s the Rio Music Center, 
the .service offers a direct-to-device, 




or d-2-d, function in which down- 
loaded tracks reside only on a Rio 
player until the u.ser replaces them 
with new tracks. 

The service will offer up to 2(1 new- 
free songs jier week. Tracks cur- 
rently available include A&M artist 
Samantha Mumba's "Baby Come 
Over (This Is Our Night)." Snoop 
Dogg's "Lay Low" (Priority), and 
Lifehouse's "Hanging by a Mo- 
ment," Buckcherry's "Ridin'," and 
Nelly Fiu-tado's "I'm Like a Bird," 
all from DreamWorks. 

Digital light-s management is by 
Riojxjit, a Sonicblue .spinoff company. 

Artists vs. napster: wwie 

a number of acts have decried the 
illegal p<jsting of their work on Nap- 
ster, some are using the file-swap- 
ping senice to their advantage. 

Re<*entl.v, acts have resixmded to 
fan feedback iifter early le;iks of their 
work apiwared on Napster by head- 
ing back into the studio to revamp 
material before its relea.se. Some are 
a(Uling new tracks to albums! to sup- 
plement those that have already 
ajipeared on Napster, while others 
are reculting entire sets in response 
to fims' eaiiy ciiticism. 

Two recent examples of tweak- 
ing based on Napster feedback 
can be found on new albums by 
Journey and Usiier. 

.lourney's latest effort, ArrimI 
(Columbia), was released months 
ago in a version for Jajxin only. After 
that version showed up on Napster, 
the band went back into the studio 
to add thre-e tracks in antici|)ation of 
the April :i I '.S. release. 

"The old saying goes, 'You get 
lemons, you make lemonade,' " 
guitarist Neal Schon says. "We 
needed to have something differ- 
ent on this record that Napster 
didn't already have." 

What's more, online feedback 
from .lourney fans who heard the 
album was that it was too ballad- 
heavv. So with months before the 



album's slate<l U.S. releiise, the bimd 
went back into the stuilio with its 
own money and i-ecut it, adding the 
uptempo tracks "Nothin' Comes 
Clo.se," "Worid Gone Wild," and "To 
Be Alive Again." Representatives 
from Sony declined comment. 

Meanwhile, Usher's new Arista 
album, originally due la.st fall under 
the title All Aboiil U, is now slated 
for an AugtLst release as SiOl. One 
reason for the delay is that the art- 
ist decided to record several new- 
tracks after a number of songs 
turned up early — and illicitly — on 
Napster, including "TTP," "U Are 
the One," and "Pop Ya Collar." 
Ari.sta had not cleannl the releiuse of 
any Usher tracks for early Nap.ster 
])i-omotion. 

Although .Journey used the op- 
I M irtunities presented by Napster to 
i-evamp its album, Schon still has 
i-esen-ations about the service. 

"Najjster is cool for new- bands 
that are coming out, because they 
may not get as much exposure its 
they do otherwise," he .says. "But for 
bands like us that have been around 
for a long time and have catalog, it 
absolutely is not fair to the song- 
writer or the musician . . . That's 
how we make our living." 

XbO.X AUDIO: Microsoft's new 
DVD-biLsed Xbox video-game con- 
.sole sy.stem, to be launched this fall 
in the U.S. and .Japan, will be the 
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first game platform to incor|x)rate 
continuous surround-sound audio. 

.Xbox will include Dolby Labora- 
tories' Interactive Content Encoder, 
w hich enables Dolby Digital 5.1 
( DD.'j. 1) encoding for g-ames, set-top 
boxes, and home networking sys- 
tems and can be played back through 
imy home theater or speaker system 
e<|uipped with Dolby Digitiil. 

Previous video-game systems 
could utilize DDij.l only during non- 
interactive "cut scene" playback. In 
contra-st, the new encoder enables 
the Xbox to provide interactive 
DD.'j.] during actual game play, 
immersing the player in surround 
sound w-hen, arguably, it matters 
most. The new encotler will be pre- 
viewed at the Xbox exhibit at the 
upcoming Electronic Entertainment 
Expo May 17-19 at the Los Angeles 
Convention Center. 

Bits & BYTES: in the fii-st whiff 
of EMusic/Univcrsal Music Group 
synergies in the wake of their re- 
cently announced acquisition deal, 
RollingStone.com is now featuring 
the Internet debut of "Greed," the 
new video from Republic/l'niversal 
reconling artist Gtidsmack ils part 
of the site's new RS.com Exclusive! 
lineup of online premieres. 

/\.s.s-/,s(f(Hrc in /tivfKiriiig thin issuers 
rohnuti jf'«.s provided hi/ Stcre 
Dxiimait. 
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1 Top Internet Album Sales. 
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(»imi£D FROM INIlBNtT SALES REI'ORIS SoundScan 
CSILECIEO. COMPILED. AND ITOVIDEDBr IIIIIH 

TITLE 

IMPRINI & NUMeER'DISTRIBuriNG LABEL ARTIST 


|8 
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3 
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— ^ NO. 1 

SONGBIRD 

9lt.l M.'i Li JUL I'l ! .1: H.J _ 


EVA CASSIDY 
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NEW^ 


QUEER AS FOLK 

HCA VKLIOR fa.LTL9 


SOUNDTRACK 


161 
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LIVE IN NEW VORK Cm BRUCE SPRINGSTEEN t THE E STREET BAND 

CM . L'-ii.\ L. • i:na 
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4 
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16 


0 BROTHLR WHERE ART THOU? A 

MLRLuwy 1 .'C069 


SOUNDTRACK 


19 
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NEW^ 


STEERS t STRIPES 

ARILiTA NAL.HVIUI L/uLLLRLG 


BROOKS t DUNN 


4 


6 


6 


5 


DROPS OF JUPITER 

AV,'ARtCOLLMfi'A fc^flSaCRG 


TRAIN 


14 
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NEW^ 


LOST SONGS 


DAVID GRAY 


IS3 


1 


NCW^ 


THE VOICE 

DECCA .168695 BB 


RUSSELL WATSON 


lit 
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NEW^ 


THE PRODUCERS ORIGINAL BROADWAY «ST 


lis 


10 


2 
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HEVELLINr. RECKONING 


ANl DIFRANCO 


71 


U 


NEW^ 


BRIDGET JONES'S DIARY 

ISLAMi L-lb ''L- ILLMG 


SOUNDTRACK 


38 


12 
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31 


NO ANGEL A 

ARISTA il'l:-: SB 


DIDO 


1 


13 
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22 


A DAY WITHOUT RAIN A 

REPRISC A7-12& WARNER BROS, 


ENYA 


44 
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A HILLBILLY TRIBUTE TO AC/DC 

DUALTONL 1104 


HAYSEED DIXIE 




IS 
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EVERYDAY A' 
RCA 67968 


DAVE MAHHEWS BAND 


11 


IS 
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NOW 6 

SON¥,70MBAUNIVERSAL;t Ml n^Lf, \Vf'\r 


VARIOUS ARTISTS 
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17 


12 


25 


AU THAT YOU CAN'T LEAVE BEHIND A' 

INTERSCOPE 524653 


U2 


4S 


18 


IS 


5 


NO NAME FACE A 

DRLAMWOf^fL iMMEftSCOPCB 


UFEHOUSE 


e 


19 


NEW^ 


GREATEST HITS 

CHifVsAl IS .LHHlLCAPrrOL 


BIUY IDOL 
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RE'EKTRT 


WHITE LADDERA 


DAVID GRAY 


78 
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RED'S Antonelll 




Redeye's Dicker 




Survival 

Of The 

Fittest 

Distributors Are Preparing To Tough It Out And 
Take On The Challenging Year Ahead 



BY CHRIS MORRIS 



A t this stage in the history of independeni musk dis- 
/M nihiilion, ihr husiiu'ss strins to he uiking lis cut' 
^ M from l V: Who will Ix* ilit- sm vivoi ? 

Siiur ilu- lait' '9<)s. iiulii- disiiil)titif>n has seen a iniiiilH-r 
oi (ompanifs "vou-d oil iht- island." IWj^inning with the tai- 
aslrophic 1997 banki iiptc\ of Alliance Entei tainnient 
(!or|i. — whidi led lo the demise ol IndejK-iident National 
Distribulion Im. (INDI). one ot the oUlesi national indies — 
several oilut prominent distrihu- 
lors have j^one under. In 1999, 
die oldest indie disirihutor in the 
eounirv. M.S. Distrihuling, col- 
lapsed alter a misbegotten dot- 
com deal. In 2(100, PKl) lolded as 
its paieiil. Platinum Knlerlain- 
meni, si»ughi (lhapier I 1 proiee- 
lion; an{i eailier this year. KI D 
dosed its <looi s alter its parent. K- 
lel International (I'.S.A) In<.. was 
liijuidaled muler (Chapter 7 ol ihe 
hankiupt(> code. Kven boutique 
rock distribulois like 10-year-old 
Rot/ Redirds. w hit h shulteted in 
late 'JOOO. have cl ashed. 

Ka\ side l.nlerlainnu-nt Dtslri- 
bution COO Mark \ iducicb 
observes, "Ueing an in(U-|K'ndenl 
distributor todu) is a little like 
gambling. When you pull the ban- 
rile on the slot machine, vou watch 
(he little wheels going aroiuul and. 
most of the time, you only get one 

or two sevens. It's still lun, Ixtaiise it is gambling, except 
lliett' are no (<K klail waitresses giving \n\i free drinks." 

We polled se\eral other indie distril)iitors about what it 
takes to siir\ive in an increasinglv hostile and liard-to- 
navigate business dimale. an<l the consensus was that 
liaid-nosed realism on the part of distributors and labels 
alik<' is a must today. 

APPROACH WITH CAUTION 

"(!hoose the people you're going to represent wisely." 
says Jim (iuomo, president of Kyko Distribution in New 
Vork. "Do your hcmiework. Make suie that they come 
equipped and that they are aware of what it's going to take 
lo make the grade. Make sure their expectations are based 



"Being an independent 
distributor today is a little 
like gambling. Wlien you 
pull the handle on the slot 
machine, you watch the 
little wheels going around 
and, most of the time, you 
only get one or two sevens. 
It's still fun, because it is 
gambling, except there are 
no cocktail waitresses 
giving you free drinks." 
Mark Viducieh 

Bayslde Entertainment Distribution 



in the reality of the street — and the street's moving at 
hyper-vel{H itv right now. Kverylhing's clianging month to 
month. Be sine that vou ate indv a |>artnership and not 
just using the word. I here'd iK-lter be ,i real partnership; 
there'd better Ih' a dialogue g'>ing on e\er> day, back and 
forth, iiilorming each other and keeping that bar of 
a((:onntabilit> on botli sides of the lence right up there. 
That will enable \on lo at least make a go of it. Just pray 
that \ou're going to get s<nne 
groov \ stull to sell." 

(larving a solid niche lias st<M>d 
Seleci-O-Ilits in Memphis in 
good stead over the years, says 
VI' Johnny Phillips. "We have 
always ti ied lo gear oinsclves 
Inward mnsif that other people 
don't necessarily write olf. but 
(lon'l go out and pursue — black 
g(tspel. iti>lbni X: blues. South- 
ern blues, things like that. We're 
trying to get into Christian 
music," he says. "It's what we do 
best . We grew up selling that 
prodiul. and we try not ouK to 
sell mole of it. but to gel the 
< bains and (he f>ne-siops and 
people like lhal to know that 
there's a lot of business out there 
thal's into thai. " 

Appioaching the marketplace 
with (ant ion is a nurst tor an 
indie, savs Ken .\iU()nelli, presi- 
dent of .\eM Vork-based RKI) Distribution. "Most labels 
undeisland lhal ihev don'l [>lay out ol iheii league." he 
says. "II they pla\ out of their league and make fmaixial 
decisions that aie not going to reali/e profit, the\ won't 
survive. Vou ( an make a lot ol those kinds of mistakes in a 
corporate environment at a major company, and, be<'ause 
you have so many levels of ancillary income, Irom publish- 
ing to manufacturing, it all goes into one bucket, and you 
(an survive one or two of (hose. Independents (an'i do 
that." 

THE RIGHT NUMBER OF LABELS 

'Hie days when a lalx l < (»uld < an y an euornioiis slate of 
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Retail: 

Not Just For 
Music Anymore 

The Key To Staying Afloat Is Stocking Up 
On Everything From Videos And DVDs 
To Comics And Candy 



BY TODD MARTENS 

Tniiii we've come lo expect from ;i store iliai sells miisit has 
B/B/ been chan^iiiK lor quite some lime. The (^D racks may he 
r r directly behind ihe d(»or. hut other prfxUicts likely over- 
shadow them, li) die led. diere are probablv some l)V'r>s. will) video 
^ames to the ri^hl. stereo e<|ui[>meiii in the hark and some Ixioks or 
1 todies in the totner. Kxtepi now. tliis isn't Best Bu\ or Wal-Mart; nor 
is it lower Records. X'irj^in Mepastore or Borders. This is the shape ol 
die new independeni leiail store 



POP CULTURE SELLS 

"We are heavih inlo iilest\le 
pr<xlncls." sa\s Paul Kpsiein. uho 
owns Iwisl M- Shout Recortis in 
Denver "We'\e i;oHen inl(» cloth- 



absorbed WaxWork's I ll^-sitne 
Disc |(>rkev chain. 

I heii Best Bu\ dropped a iHtmb 
when ihe toinpany ainioun(ed 
lale last veai dial it was pnrdias- 
ini; the Musicland 
( . 1 u u p , .id <l i n y 
Musiiland's l.tCitt 
tn .1 1 1 SI o I e s — 
VI u\if land , Sam 
(toodv and the 
Sn IK oasi Mot ion 
I'll Inr (■ ( !<Mnpan\ — 
to Best Buv's vwsi- 
inj; *ir>7 <*Iec i ronn 
snperslores. It ^ 
estimated thai Best 
Biiv now has .i 




ini;. lHH>ks. videos and 
DVDs: even Ke<l Bull is 
impoitani lo us. \vs. 
wt've alw.iys done diis. 
but. in the last three 
vears, we've i »-aII\ 
stepped it up Ix'cause the 
wrilinj^'s on the uall. " 
1 he wiitini; Nt.uleil to 
l>,i< k ill |aiiii.ii ^ 
ivhen lians World 
completed its acipiisiiion ol 
Camelol Music. B> that lime. 
Trans World had alread\ a( (]uii ed 
Strawberries, and liirdier expand- 
ed its reach last November when it 



app<-. 



nuisit -markel shaic ol 18*^^. The 
company plans to expand the con- 
tent in the mall outlets, as well as 
Musicland's rural On Caie stores, 
to include more consumer elec- 



troni( e({uipmenl. 

Don Rosenberg, piesident of in- 
dependent coalition Music M(miior 
Network and ow ner ol the 1 1 -store 
(Charlotte, N. (1. -based Record 
KxchaiiRe chain, sees consolidation 
and the Best Buy formula as pr(K>t 
that it's beitHUe neaib iin{K>ssil)le 
to make monev solelv on miisit . 

" The Ihsi thing thai will go 
when these stores get rid ol |musicl 
sijnare foolage is indie pi (idu< 1, 
then developing artists Irom the 
major pHnhict and then catalog." 
sa\s Rosenberg. "So w hat we'll 
have is a bunch o( stores that have 
nothing but hit prmluct. I heir real 
goal will be to sell profitable items 
like gadgets. MiisicLmd was Ibneil 
into this deal because ihey realized 
ihey coiiltln'i make tnonev in ihi- 
mtisic business, and that's reallv 
ilie theme lor all ol us. " 

For V. r i( l.e v i n , owner ol 
( riniiiutl Records in Atlanta, the 
key l«> survival will Ik' the ability <ti 
idependent retail owners to turn 
their shops into one-sit )p p<)p- 
: nlliire destinations. "\'ou should 
walk inlo any lecord store and 
think, 'Oh man, l(K)k at all this 
c<M)l shit,'" siiys Levin. "Von 
nee{l < usiomeis lo hu\ a (!D. a 
D\ D. a inaga/itie, a comic 
book and a toy. If I was relying 
solely on (IDs. I'd have been 
out of business vears ago." 

TURNING A PROFIT 

lo fii»l the cause, one need 
not l(K)k an\ fiiithei than the 
.Sunday newspa|x-r. (>|X'n an a<l 
tor Besi Biiv, and it's likeK to Ix- 
pKKlaiining at least ttne CD — 
new <ir (alalog — for SM-.Ht or 
S*.>.HO. I hough independent 
lelailers lliankliilty utile that ihe 
tompany is not practicing tlie preda- 
U)ry priting to the level it oiue did, 
<lisci)unl stores have still changetl 



Offering Up 

Online 

Althougli not as profitable as expected, many 
indie stores are finding the Internet to be an 
effective format for raising awareness at>out tlieir 
shops while retaining loyal customers. 

BY BRIAN GARRITY 

As is the case lor most music retailers, the rise of c- 
tomnierce is oflering indie stores many new promotion- 
al and revenue oppoi tunities, as well as a host of added 
(dsls and increased competition. 
But some small-store and specialty-store operators are finding 

that the Internet, while 
hardly a cash cow or a 
replacement to brick-and- 
mortar business, is proving 
to he an ellec live format for 
raising l)ran(l awareness 
aboin their shops and 
retaining loyal customers — 
even after they have moved 
out of town. 



I Insound 
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"I think the Internet 
is a great way to get 
the product out there 
and get it to the 
fans— especially 
fans who might have 
trouble getting the 
record at one of 
the big chains." 



Indeed, while an across-lhe- 
board (oinplaini from itmsic 
letiiil has Ixfii that eHomiiK-tre 
sides have not met theex[x^la- 
tioiis. nor lived up to the dire 
predictions of lost business to 
the Internet, which drove 
manv int«i selling online in the 
first place, many indie store 
owners siiy a Web site Ls still a 
necessary competitive t<K)l 
ihese da\s. 



Christoph Riicker 
E-Magine Entertainment 



ONLINE BRINGS 
TRAFFIC IN 

"What we didn't realize is 
how nnich business we would 
do— which is a little less than 
we ihoughl," says Terry 
(anrier. owner ol Music 
Millennium in Portlantl. Ore., 
of his online operation, 
Musicmillennium.com. "Bui 
the imporlani part is liow iiuk h of it is being iise<l b\ oiii ItH al f us- 
lomers as an informational to<)l. I bev c an g<) on our site lo see what we 
have and, most of the time, they'll t all us on (he plume or ccmie in after- 
wards and buy the stulV." 

Indie stores olien list- their sites lo drive traHic into the brick-and-mortar 
lotation by plugji^ng spec ial promotions. s;iles and in-sioiv ap|X'anmces. 

(.otilniiifil on fingr H2 
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SANCTUARY RECORDS CROUP PRESENTS 




LTop 25 Active Rock Mo nitor! 
R&R Active Rock Breaker, combined panel audience reach over 7.8 Million! 




on WAA F. KURD, WRIR KEGL KISS. KXXR. WJRR. WXTB. 
. WLZR and many more! 




^^^^^^Jie story continues... 
(a) MEGADETH - BEHIND THE MUSIC SPECIAL DEBUTS! 



(£) WORLD PREMIER OF"MOTO PSYCHO" VIDEO! the world needs a hero 



RECORD RELEASE PARTY TOUR W/ ( KUPD. KIOZ. KRXQ. KBPI. 
KISS. KEGL. KXXR. WLZR. WRIF. WAAF. WYSP, WXTB, WJRR! 



5/15 



RECORD RELEASE DATE! 
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NEW YORK : 

369 Lexington Avenue. 6th Floor 
New York. NY 10017 
PHI 212-599-2757 
FAXI 212-599-2747 



LONDON : 

45-53 Sinclair Road 
London WU ONS. UK 
PHI M-207-602-6351 
FAX) 44-207-603-5941 



CANADA : 

3109 American Drive 
Mississauga. Ontario. 
Canada L4V1B2 
PH) 905-677-5050 
FAX) 905-677-1651 



RALEIGH: 

5226 Greens Dairy Road 
Raleigh. NC 27616-4612 
PH) 919-875-3500 
FAX) 919-875-3550 




Sanctuary 



oaSaiNTERNATIONAL 



DISTRIBUTION: USiBMG / CANADAiEMI www.sanctuaryrecordsgroup.com www.sanctuarygroup.com © 2001 Sanctuary Records, Inc. 
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On The Charts 

A Year-To-Date Look 

When is an independent label not an independent? Ttie question 
resurfaces every year when we put together the chart recaps for 
Billboard's annual Indies Spotlight. It's an issue that began to get com- 
plicated 15 years ago, when Warner Music Group invested in indepen- 
dent label Tommy Boy, and became stickier still as each major con- 
glomerate became involved with various indie ventures. 

The simplest answer, through all the twists and turns, has been to 
determine whether a single or album is sold via independent distribu- 
tors. We know full well that Beyond Music is not owned by a major and 
considers itself an independent, but its titles are excluded from these 
recaps because its music is sold through BMG Distribution. We are 
aware that Sony Music holds equity in RED. and that Sony's distribution 
company provides certain functions for RED. However, since Sony 
Music Distribution does not sell RED product, those titles are eligible to 
appear on the indie charts. 

Further, you'll find that the albums and singles that appear on our indie 
recaps coincide with the products that contributed to the SoundScan 
market share of independents, rather than any of the major distributors' 
shares. The one label which confounded our definition, Priority, has 
cleared the indie picture with its recent move to EMI Music Distribution 
(EMD). Previously, Priority continued to sell its own goods, despite being 
acquired by EMI Music, yet its titles were excluded from our weekly Top 
Independent Albums chart and last year's indie recaps because its sales 
contributed to EMD's SoundScan share. 
Nuances to keep in mind as you digest the indie recaps; 

• Prior to January of this year, Time Life titles were sold through 
independent label Madacy. The line moved to WEA during the week 
of our Feb. 3 issue. Any Time Life rankings in this recap reflect sales 
registered prior to the transition. 

• On Hot R&B/Hip-Hop Singles & Tracks. Methrone's "Loving Each 
Other 4 Life" on ClaTown was picked up by Capitol effective with the 
June 3, 2000, issue. The song's placement on the indie recap 
reflects chart activity prior to that date. 

• In March of this year, Columbia picked up sales for the entire Loud 
catalog. Prior to that, some Loud titles sold through Columbia while 
others sold through RED. Titles sold through RED account for 
Loud s inclusion on the indie recaps. 

• Some Word titles go through Sony Music Distribution and are 
excluded. The ones self-distributed by Word are included. 

• Some London-Sire titles go through WEA distribution, while others 
are sold through Alternative Distribution Alliance (ADA). Those sold 
through ADA are reflected in the indie recaps. 

For the first time, our Spotlight includes recaps from our weekly Top 
Independent Albums chart, as well as a country list. The indie albums list 
bowed in last year's Feb. 5 issue. Previously, a similar recap was con- 
structed by culling indie albums that appeared on The Billboard 200. 
Country was not included in previous Indie Spotlights because very few 
titles sold outside the major distributors The classical recaps come from 
The Billboard Classical 50, an in-house chart that aggregates titles from 
all four published charts. 

With the exception of the lists generated by The Billboard Hot 100 and 
Hot R&B/Hip-Hop Singles & Tracks, these recaps are based on 
SoundScan sales data, with titles receiving credit for units sold during 
each week they appeared on the pertinent chart during the 12-month peri- 
od that ran from the April 15, 2000. issue through this year's April 7 issue. 

The weekly Hot 100 and Hot R&B/Hip-Hop Singles & Tracks are deter- 
mined by SoundScan sales, as well as audience impressions calculated 
by Broadcast Data Systems, and points from non-monitored stations 
who are sun/eyed by Billboard. The rankings for these two chart cate- 
gories reflect accumulated airplay and sales points for each week a title 
appeared on the relevant chart. —Geoff Mayfield 



Assistance in preparing this article was provided by Anthony Colomtjo, 
who produced the Indies Spotlight recaps with assistance from chart 
managers Ricardo Companioni, Wade Jessen, Steve Graytxiw. Silvio 
Pietroluongo and Marc Zubatkin. 




Top Independent 
Albums 



Pos. TnH—Artist—lmprint/Lattel 

1 WHO LET THE DOGS OUT— Safta 
Men — S-Curve/ Artemis 

2 WHEN THE SHOKE CLEARS SDOY 
6, Sixnr \— Three 6 Mafia- 
Hypnotize Minds/Loud 

3 %ii?*Hm— Slipknot— 
I AM/Roadwnner 

4 FUNKMASnR FLEX: 60 MINUTES 
OF FUNK, VOLUME IV: THE MIX- 
TAPE — Funkmoster Flex — Loud 

5 SHE RIDES WILD HORSES— ITenny 
Rogers — Dreamcatcher 

6 S?n—Kittie—Ng/Artemis 

7 WORLD WRESTLING FEDERAnON: 
WWF THE MUSIC VOLUME S— 
Jim Johnston — Smack Downl/Koch 

8 ART OFFIUAL INTELLIGENCE: 
MOSAIC THUMP— Oe La Soul- 
Tommy Boy 

9 THE REUNION— Copone -N- 
Noreaga — Tommy Boy 

10 LOVE & BASKETBALL— 
Soundtrack — Overbrook/New Line 

11 H-H-l-C— Prodigy Of Mobb Deep— 
Infamous/Viotator/Loud 

12 SNOOP DOGG PRESENTS THA 
EASTSIDA2— Snoop Dogg & Tha 
Eastsidaz — Dogg House/TVT 

13 EAT AT WHirrrS— frertost— 
Tommy Boy 

14 THE STATE— WcteHioclk— 
Roadrunner 

15 N.Y.C. UNDERGROUND PARTY VOL- 
UME 3— louie DeVito—E-Lastik 

1« MTV: THE RETURN OF THE 
ROCK— VoTOus Artists— 
Roadrunner 

17 AGAIN— ^Certer-TVT 

18 GOHA GET THE GROOVE BACK— 
Johnnie Taylor — Malaco 

19 THE PIECE MAKER— rony Touch- 
Tommy Boy 

20 DEAD MAN WALKIN— Snoop 
Dogg—D3/Death Row 

21 PRIMmVE— Sou//iy— "oorfmnnef 

22 MTV: THE RETURN OF ROCK 
VOLUME 2-1*0005 Artists— 
Roadrunner 



23 WARRIORZ— /f.O.fi— toud 

24 PUNK 0 RAMA ns— Various 
Artists — Epitaph 

25 PERFECTO PRESENTS ANOTHER 
WORLD- Pou/ Oakenfold— 
London-Sire 

26 LIVE AT THE GREEK— Jimmy Page 
& The Block Crowes— T/T 

27 LETS GET FREE— Deotf Pre/— 
Loud 

28 LAYZIE BONE PRESENTS MO 
THUGS III: THE MOTHERSHIP— 

Ho Thugs Family — Mo Thugs/State 
Street/Koch 

29 MISTA DONT PUY EVERY- 
THANGS WORKIN— Pro;ec( Pat— 
Hypnotize Minds/Loud 

30 THA STREETZ IZ A MUTHA— 
Kurupt — Antra/ Artemis 

31 HOME— Serenrfust— 7VT 

32 REGGAE GOLD 2000— Various 
Artists— VP 

33 THREE 6 MAFIA PRESENTS HYP- 
NOnZE CAMP ?OSSi— Various 
Artists — Hypnotize Minds/Loud 

34 BACHELOR NO. 2 OR THE LAST 
REMAINS OF THE 0000— Aimee 
Mann — SuperEgo 

35 PUMP UP THE VALUUM— NOflT- 
Epitaph 

36 RIDE Wn US OR COLLIDE WH 

US — Outlawz — Outtaw/Bayside 

37 CROSSING MUDDY WATERS— Jo/m 
Hiatt — Vanguard 

38 BUFFEH LIVE: TUESDAYS, 
THURSDAYS, SATURDAYS— Jimmy 
Buffett—Moilboat 

39 2GErHER: MUSIC FROM THE MTV 
ORIGINAL TV MOVIE— 
Soundtrack— TVT Soundtrax/TVT 

40 PLEEZBALEEVrr!- Oojgys 
Angels — Doggy Style/TVT 



Top Independent 
Imprints 



Pos. IMPRINT (N o. at Charted Titles) 



curve 

RECORDS 



1 S-CURVE (1) 

2 TOMMY BOY (8) 



ARTE m I S 

r' e C O R d"s 



3 HYPNOnZE MINDS (3) 

4 ROADRUNNER (8) 

5 LOUD (6) 

6 I AM (1) 

7 DREAMCATCHER C?; 

8 TVT (5) 

9 NG (2) 

10 SMACK DOWN! (1) 

11 FONOVISA (13) 

12 OVERBROOK (1) 

13 DOGG HOUSE (1) 

14 nME LIFE (4) 

15 E-LASTIKf^; 

16 MAUCO (4) 

17 EPITAPH (4) 

18 TVT SOUNDTRAX (6) 

19 03 (I) 

T20 VIOLATOR (1) 
T20 INFAMOUS (1) 



Top Independent 
Labels 



Pos. LABEL (No. of Charted Titles) 

1 ARHMIS (10) 

2 LOUD (11) 

3 ROADRUNNER (9) 

4 TOMMY BOY ('Ij; 

5 TVTCJ6; 



Billboard Hot 100 Singles 



Pos, TfJll— Artist— Ir rjprint /Labet 

1 WHO LET THE DOGS O\n—Baho 

Men — S-Curve/ Artemis 

2 BUY ME A ROSE— /Cenny Rogen 
Wkh Alison Krauss & Biliy Dean~ 
Dreamcatcher 

3 OH NO— Afos Def & Pharoahe 
Monch Featuring Nate Dogg — 
Rowkus 

4 WHISTLE WHILE YOU TWURK— 

Ying Yang Twins — ColiiPark 

5 DO '^0[i—Funkmaster Flex 
Featuring DMX — Loud 

6 MRS. STEVEN RUDY— AfofJt 
McGuinn—VFR 

(.imliuiuii im /trf^'f 6ft 
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// / Windows 

V Media 




We re bringing sweet music to everyone's ears, including yours. 

The new Microsoft^ Windows Media « 8 technology delivers CD quality audio and improved compression for smaller file sizes. Your customers 

can now enjoy the full fidelity that the artists and producers intended. And with rock-solid security, you receive control over your business 
again. With an audience of over 240 nnlilion Windows Media Players on the PC and beyond, the future never sounded so good. 

www.microsoft.com/windowsmedia Microsoft 

Where do you want lo go today? 



O 2001 Uicrosolt Corporation. All rtgfils reserved Miciosofl, the M>cioson logo, Winoows Media, ine WinOows logo, and tV/we do you want to go foCay'' are either regiklercd trademarks or trddtmarhs o4 Microsoft Corporation m the United Stales and of oirver cour>lr>es 



gwenmars 




GWENMARS Driving a M»»on - A breakneck 
trek through icy hooks, entrancing guitar layers, 
chorus-drenched sonics. and classic melodies, 
pjerced with the gut-wrerKhirtg, eruptive energy 
of punk rock. 




AIR 10,000 Hz. Legend - The long awaited 
follow up to their groundbreaking debut Moon 
Safari. Includes the singles "Radio #r and 
The Vagabond' featuring Beck. Available May 
2dth. North Anoerican tour starts June 14th. 




DOVES Lost Souls ■ England's crrtk^lty 
acclaimed doves deliver lost souls, the 
emotionally charged debut album full of 
soar1r>g melodies and passronate songwriting. 
US version includes 3 additional bonus tracks 
and features 'Catch The Sun," The Cedar 
Room' and 'Here It Comes." 




to*" 



AT6 TWo Worlds - ATB's highly-antk:ipated follow- 
up to 1999's Movin' MekxHes. Two Worids is a 
double-disc of 21 tracks that range from laid-back 
chill-out bliss to energetic hard trance. Features 
cameos from Heather Nova, Enigma, York, and 
Wikl Strawbenles. 



CLUB 
NATION 

lAMERICA 



3 JOHNNY VICIOUS 
TALL PAUL 



VARIOUS ARTISTS Club Nation America Ibiza 
anyone? Indulge in a superior clubbing 
experience with the likes of Fatboy Slim. Paul 
Van Dyk, BT, Moby. Deierium featuring Sarah 
McLachlan, and Mauro PKOtto. 




^^^^^^ 



EVERVTHMO BUT THE QIRL Back to Mfrw The 

forth and latest volume of the popular chill-out 
series Back To Mine finds EBTG's Ben Watt & 
Tracey Thorn spinning a warm mix of mellow 
after-hours grooves. Their varied roster 
indudes SHck Rick, Beth Ortoo. The Roots, and 
Mary Margaret O'Hara. 




BLANK & JONES DJ Cutture - Debut US album 
release from this famous European team has 
everything to do with the DJ. including club culture, dub 
wear, party flyers, and practically everything else that 
sums up nig^ life. Indudes their Hit Singles 'Cream', 
"After Love", "Nightfly". & "Sound of Machines." 




VARIOUS ARTISTS Oroovs 2001 - Once again, 
Radikal serves up some of the tastiest club musk: 
money can buy. Groove 2001 mixes tribal tracks by the 
likes of Robbie Rivera. Afro Medusa. Negro Can, & 
Black Legend with feel-good party anthems by DJ 
Rene, Junor Jack, Cleptomaniacs, & Tom Novy. 




SCHILLER Zeitgeist - Named after German poet 
Friedrich Schiller, this production duo have been taking 
European dancefloors by storm, Combining poetry, 
esoteric vocals, and soaring string lines over hypfx}tk: 
trance tracks, audiences all over Europe have found 
Schiller irresistible. A tremendous listening experience. 
Qem^y's biggest soling DarK:e Album of 2000. 




BASEMENT JAXX flooty • The Jaxx are back, 
wtth ttie tollow-up to their crttrcally-acciaimed 
dancefloor smash Remedy. Sure to be thumpin* 
n' bumpin' from dub bassbins and car stereos 
all summer long. Gel Rooty! 




LADYTRON 604 • Liverpool's Ladytron 
successfully fuses together the cold darkness 
of computer rock with lingering catchy hooks 
found only in great pop songs. The end result: 
a quartet of mkJ-20's Eurotrash kkls tearing 
through pop music fast enough to leave the 
competition in the dust 




MAURO PICOTTO The Album - If you coukJ put 
Sasha and Paul Oakenfofd in a blender, the result 
wouki be Mauro Picotto. The Album is a mix of 
uplifting dance tracks, progressive house musk: and 
nwkxjic trarx:e with a splash of techrw and killer vocal 
hooks thrown in for additional flavor. Induded are 
Pkx)tto Hits "Komodo' and "Proximus." 



Ur-UIMMC UUCMi 




ORGANIC AUDIO Lsst One Home • The frsl 

release in Nettwerk's new alliance with 
Caroline, OA is a fusk}n between funk dance 
music and percussive rhythms from around trie 
worid, from Big Beat to Batucada 



NGTX3NC 



IZDATSO eft • One of three new releases on 

Nettwerk's new Nu-Tone imprint. Izdatso's 
detxJt is a jourT>ey through electronic musk;, 
from dnjm 'n' bass to dark downtempo. 
influenced by everytfiir^ from Wu-Tang to 
Neil Young, to ttie films of Jim Jarmusch and 
DavkJ Lyrreh. 




VARIOUS ARTISTS AocffiW Techno 5 - Another 
stellar boe-up of monster techno & hard trance from 
Radikal. RT5 is fully toaded with ttie best cun-eni 
European dance rruisk:, induding "Spente Le Steile' 
by Opera Trance feat. Emma Sfiappttn, ATB's The 
Fiekls Of Love' featuring Yori<, & York's own smash, 
'On The Beach" as well as Darude's "Sandstomi.' 



eUMINE EMT: 104 ML 29til St. 401 Roor • NY. NY 10001 
ph. 212- 816-7500 lax 212-643-5503 






AUTECMRE ConfMd - Future academics will 
strain themselves picking apart Autechre's body ol 
work arKl argue whether or r>ot they were the rnost 
Influential band of the 21st century, but thafs rwt the 
point Just sit back & let it wash over you. 



CANDIRIA 300 Percent Density ■ 'Candina's 
accomplishment is impressive., total disregard 
for the boundaries of metal's subgenres.' 
- Rolling Stone 




PLAID Double Figure - Plaid have simply 
delivered their t>est album yet in the form of this 
70-minute masterpiece. At times seductively 
serene, at others brutally kinetic. 



GOD FORBID Determlnatton • "An Americanized 
fonm of melodic thrash that hasnt sounded this 
feral, this original, and this revolutionary In years.' 
- CMJ New Music Report 



THE VANDALS Look What I Almost Stepped In 
Launch calls them "...one of the most enduring bands 
in punk history," and they're not joking! Currently on 
the Vans Warped Tour virith A.F.I. 




A.F.I. The Art Of Drowning - The best of East-Bay 
(SF area) hardcore. Features the smash hit 'Days 
Of The Phoenix'. Currently on the Vans Warped 
Tour with The Vandals. 




MF DOOM Operation: Doomsday - The mish- 
masfied musical styles that MF incorporates 
lend a lot of variety, and the generally lo-fi 
production values give the album character. 
Refreshing...." -Alterrwtive Press. May 2001 




COMPANY FLOW Dei Jux Presents 
At long last. Over 3 years since tf>eir 
groundbreaking Isl album Funcrusher Pius. 
irvSe hip-hop mavericks Conpany F\ow return to 
drop their fir>al. and besl record ever. Featuring 
up-&-comerB Cannibal Ox and Aesop Rock. 




LACUNA COIL Unleashed Memories - Lacuna Coil return 
with their brand r>ew album, Unleashed Memories, produced 
by Waldemar Sorychta (Tiamat. Moonspell. Samael). The 
band have crafted a n>asterpiece t}y combining sweet and 
sonicly seducing mekxlies along with a thrilling unity of vocal 
styles and musical textures whk:h capture the true oiagcal 
essef>ce of Lacuna Coil. 




HASTE When Reason Sleeps - n/Vhen 
Reason Sleeps has cleariy prove what 
their debut record professed - genuine, 
creative, cross-genre POWER. Witfrout a 
doubt, one of the records to watch in 2001 
- in the underground and mainstream 
alike." - mp3.com 




DEREK SHERINIAN Inertia - Inertia is the brand 
new solo release from ex-Dream Theater keyboardist 
Derek Sherinian. who has also played with Alice 
Cooper. Kiss, Platypus and Planet X. The album 
features the guitar heroKS of Zakk Wylde (Ozzy 
Osbourrw, Pride & Gtory) and Steve Lukather (Toto) 
as well as a remaritable version of the Edgar Winter 
ciassK "Frankenstein". 




DIMMU BORQIR Puritanical Euphoric Misanthmpia 

Aiguabfy one of the greatest black metal bands on the 
planet, Dimmu Borgir have returned with their highly 
antteipated and most superior album ever! Puritanical 
Euf^ioric Misanthropia is a phenomenal opus of pure 
blackness containing an extren>e and diverse mixture 
of styles and musical sourxlscapes. 





VARIOUS ARTISTS Tirance Global NaUon S 

Internationally acclaimed producer DJ Eyal 
presents a tinwiess progressive electronk: live mix, 
featuring top producers from around the globe. 
irKluding Technique, Twin Peaks, and Sasha. 



NEVERMORE Dead Heart In A Dead World - 

Nevermore retum as a four-piece with their latest 
masterpiece produced by Andy Sneap (Testament, 
Earth Crisis). Dead Heart In A Dead World combir>es 
their mekxlk: roots of dean, scaring harmonies with an 
all new heavy and crushing sound, taking the band to a 
r>ew level of musical creativity. 



SAVATAGE Poets A Madmen ■ The 

madmen of Savatage have created their 
most amazingly poetic album yet with the 
aptly titled Poets And Madmen. 2001 
pnxnises to be an extremety triumphant 
year for these true veterans of metal! 



CMWum ma-, tm %mta mmen iwi saittztS'U.aiSMsa 

PIL323-488-M28 fax323-4IW4l627 




Back On Track 
In The U.K. 

With Sales Up and Several Labels 
Introducing New Bands, Indies Are Once Again 
Ready To Reap The Rewards 



BY PAUL SEXTON 

LONDON — In a season in which il gained some promincnl players, by 
early this year, the LLK. indepeiulenl sector was telebratinj* an aston- 
ishing victory lor the indie David labels versus ilie nuiliinaiional 
C.oiialhs. 

I he retail year 2000 saw independent labels rebniM their share ol 
the U.K.'s top 1(10 album iKSt-sellers back to its l'J9K peak, a \W/< share 
alter a y'A dip durinj^ the interim. Il was a sales pericnl that embraced 
the lar-reachin^ mainstream siucess ol such (ontrasiin^ indie opeia- 
torsas Muie (predimiinantly wiiii Moby). Wildstar/'lelstar (Clraig David 




Making the move: Cettus 



and BBMak) and BBC Music, with 
children's character Bob the 
Builder. 

The highlight for iiiany was the 
breathlakin); performance ol the 
tale American vtK alisl Kva (lassidy 
on the HM>H compilation Songbird, 
which Hew to No. I in March after 
sellin^ more than ;U)(M>00 copies 
via a British lal>el/distribiitor with 
a stairof just 20. Hot Records, the 
U.K., Kuro[>ean and I\icilic Rim 
partner ofC^assidy's North 
American rig hts- holder 
Blix Street, has thus 
bectniu- a beacon for all 
small independent opera- 
tors without the hudj^et or 
the stomach lor ilie blank- 
check marketing game. 

TAKING THEIR TIME 

While Mot's secret ina\ 
lie in its relationship with 
small stores, it has also per- 
suaded the major retail 
( liains that its own dislr ili- 
ulion opeiation has tlie 
clout to deliver— even if 
getting them on board can 
be "like turning a tanker 
aroiuul," as Hoi managing 
diiector Maitin Jennings 
puts it. Hot is now hopeiiil 
that some of its spotlight 
will shine on (Canadian 
prospect Oh Susannah, 
as well as cm a catholic 
catalog of soundtracks, 
jazz and otlier genres. 

Anotlier magic word 
on the independent 
scene this year is "perse- 
verance." a virtue prac- 
ticed to good effect by 
Echo. The (Chrysalis 
CJroup label distributed 
by Pinnacle is reaping 
rewards this spring from 
its patience with rock 
band Feeder. The liand's 
(lonUnuM on prigr H4 




CHARTS 
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7 WHERE I WANNA BE— Cami>2a 
Presents Shade Sheist Featuring 
Nate Dogg & Kurupt — Baby 
Ree/London-Sire 

8 YOU ALL DAT— So/io Men With 
Imani Coppola— S-Curve/Artemis 

9 THE HARDEST PART OF BREAK- 
ING UP (IS GETTING BACK YOUR 
STUFF)— ^Cel/ier-rW 

10 ALL GOOD?— 5ou( 
Featuring Chaka Khan — Tommy 
Boy 



Billboard Hot 100 
Imprints 



Pos. IMPRINT (No. of Charted Titles) 



1 S-CURVE (2) 

2 DREAMCATCHER (1) 
1 RAWKUS (1) 

4 COLLIPARK (^i; 

5 LOUD (}) 



Top R&B/Hlp-Hop 
Albums 



Pos. TULi.— Artist— Imprint/ La bel 

1 WHEN THE SMOKE CLEARS SIXTY 
6, SIXTY \— Three 6 Mafia- 
Hypnotize Minds/Loud 

2 THE REUNION— fapone -N- 
Noreaga — Tommy Boy 

3 FUNKMASTER FLEX: 60 MINUTES 
OF FUNK. VOLUME IV: THE MIX- 
TAPE — Funkmaster Flex — Loud 

4 H-N-l-C— Prorf/gy Of Mobb Deep— 
Infamous/Viotator/Loud 

5 GOHA GET THE GROOVE BACK— 
Johnnie Taylor — Motaco 

6 LOVE & BASKETBALL— 
Soundtrack — Overbrook/New Line 

7 SNOOP DOGG PRESENTS THA 
EAST5IDAZ— Snoop Dogg & Tha 
Fastsidaz — Dogg House/TVT 

8 ART OFFICIAL INTELLIGENCE: 
MOSAIC THUMP— De La Soul- 
Tommy Boy 

9 01 — Soundtrack — Avatar 

10 THE PIECE MAKER— rony Touch- 
Tommy Boy 



11 WARRIORZ— M.O.P.— tourf 

12 LAYZIE BONE PRESENTS MO 
THUGS III: THE HOTHERSHIP— 

Mo Thugs Family — Mo Thugs/State 
Street/Koch 

13 HEMPIN' AIN'T EASY— S-tegit— 
Sick Wid' It/In The Paint/Koch 

14 RIDE WIT US OR COLUDE WH 
US — Outlaw!— Outlaw/Bayside 

15 INDUSTRY SHAKEDOWN— fiumpy 
Knuckles— KJAC/Landspeed 

16 LETS GET FREE— Oeorf Pr«— 
Loud 

17 FIRESTARR— frerfro Starr— Other 
Peoples Money/In The Point/Koch 

18 EBK4— BtoI/io Lynch Hung— Black 
Market 

19 CITY OF SYRUP— fiis Woe— 
Wreckshop 

20 VENTILAnON: DA Lf-Phife 
Dawg — Groove Attack/ Landspeetl 

21 THA STREETZ IZ A MUTHA— 
Kurupt — Antra/ Artemis 

22 ENEMY OF THE STAn—C-SO— 
West Coast Mafia/Warlock 

23 THREE 6 MAHA PRESENTS HYP- 
NOnZE CAMP POSSE— Uorious 
Artists — Hypnotize Minds/Loud 

24 FANTASnC VOL. 2— Slum 
Village — Barak/GoodVibe/Atomic 
Pop 

25 DAMIZZA PRESENTS.. .WHERE I 
WANNA BE— I'orious Artists- 
Baby Ree/London-Sire 

26 THUG WALKIN'— Wns Yang 
Twins — ColliPark 

27 DEAD MAN WALKIN— Snoop 
Dogg—D3/Death Row 

28 MOST WANTED— tone & Abel- 
Most Wanted Empire 

29 BOOK I— The Congregation— 
Bulletproof/Khaotic 
Generation/Hendu 

30 TWISTA PRESENTS: LEGH 
BALLIN' THE ALBUM VOL. 1— 
Various Artists — Legit Ballin' 



Top R&B/Hip-Hop Imprints 



Pos. IMPRINT (Ho. oj Charted Titles) 

1 HYPNOnZE MINDS (?) 

2 TOMMY BOY (4) 

3 LOUD (4) 

4 MALACO (2) 

5 OVERBROOK (^i; 

tjmlinufd on page 6S 
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Cli aterial 



Mm 



CHARTS 

(Amhuunl ftmn fttif^t 66 

6 DOGG HOUSE (1) 

7 AVATAR (1) 

8 IN THE PAINT (4) 
19 VIOLATOR (1) 

T9 INFAMOUS (1) 



Top R&B/Hip-Hop Labels 



Pos. LABEL (Ha. of Charted Ikies) 



1 LOUD (8) 

2 TOMMY BOY (5) 

3 KOCH (5) 

4 HALACO (3) 

5 TVT (4) 



Hot R&B/Hip-Hop Singles & 
Tracks 



Pos. JlTlt—Artist^Iwpnnt/Lobel 

1 OH NO— «os Def & Pharoahe 
Monch Featuring Nate Dogg — 
Rawkus 

2 WHISTLE WHILE YOU TWURK— 

Ying Yang Twins — CoUiPark 

3 DO you— Funkmaster Flex 
Featuring DMX — Loud 

4 SIPPIN' ON DA SYRUP— r/iree 6 
Mafia Featuring UGK — Hypnotize 





Mos Def 

Minds/Loud 

5 WHERE I WANNA K—Damizza 

Presents Shade Stieist Featuring 
Note Dogg & Kurupt — Baby 
Ree/iondon-Sire 

6 BABY IF YOU'RE READY— Snoop 
Oogg Presents Doggys Angels 
Featuring LaJoya — Doggy 
Style/m 

7 OOOH.— Oe to Scut Featuring 
Redman — Tommy Boy 

8 ALL GOOD?- Lo Soul 
Featuring Chako Khan — Tommy 
Boy 

9 GOODLIFE — Funkmaster Flex 
Featuring Faith Fvans — Loud 

10 I LIKE DEM GIRLZ— 07 Jon & The 
East Side Boyz—BME 

11 GOT BEEF— Snoop Dogg Presents 
Tha Eastsidaz Featuring Jayo 
Felony And Blaqthoven — Dogg 
House/TVT 

12 WHO RIDE Wn Kurupt 
Featuring Daz — Antra/Artemis 

13 ANTE UP (ROBBING-HOODZ 
THEORY)— Af.O.P.-tourf 

14 SHAKE IT LIKE A DOG— /(one & 
Abel Featuring PNC And 5th Ward 
Weebie — Most Wanted Empire 

15 THE BLAST— ro/* Kweli & Hi-Tek 
Featuring Vinia Mojica — Rawkus 



16 I WONDER WHY? (HE'S THE 
GREATEST 03)— Tony Touch 
Featuring Keisha & Pom Of Total- 
Tommy Boy 

17 HOT GAL TODAY (HAFH GET DE 
GAL YAH)— Seon Paul & Mr. 
Vegas— 2 Hard/VP 

18 DOLLAZ, DRANK 8 DANK— Mr. 
Short Khop Featuring Kokane — 
Heavyweight/TVT 

19 LOVING EACH OTHER 4 LIFE— 
Methrone — ClaTown 

20 BEHIND THE WALLS— /(wupt 
Featuring Nate Dogg — Avatar 



Hot R&B/Hlp-Hop Singles & 
Tracks Imprints 



Pos. IMPRINT (No. of Chart ed T i ltes) 

1 LOUD (5) 

2 TOMMY BOY (5) 

3 RAWKUS (4) 

4 OVERBROOK (1) 

5 COLLIPARK (1) 

6 HYPNOnZE MINDS (1) 

7 DOGGY STYLE (1) 

8 DOGG HOUSE (2) 

Cuiitiriunt on fnf^r 7t) 



SURVIVAL OF THE FITTEST 

labels art* over, Anti>nelli points 
oiil. Lean-and'Hifan is the name 
of the jf-Ame — and the lalx'Is you 
rcprcsi'iK iiavr ^oi lo he (he righl 
()nes. 




Select-O-Hits' Phillips 

Antonelli acids, "I can't imagine 
going in to a customer right now 
with 100 different labels in a 
release Ixiok ihal is I hide with 
dioiisands ol releases. You can't do 
dial. S() tlic real secret is making 
sure that yi)u have (he l ighl lai>els. 
and you havr all W ol du-m fu ing 
on all cylinders. If you're onlv 



going to have 20, all 20 have to be 
working." 

Maintaining a reasonable but 
steadily developing pace in the 
marketplace is all-important, ac- 
cording lo Andy Allen, president 
of Alternativf Distribution /\lli- 
ance (ADA) in New York. 

Says .Mien, "When you're distrib- 
uting iiuU-prndenl lalx'ls, it's not 
an exa(t science, hut if you're 
growing intelligently, the pressure 
then becomes. "Are you partnering 
with your lalxls? Are you partner- 
ing with pei>ple who are going to 
he establishing hit music?' And 
when 1 say hit. I mean 'hit' from an 
indie standpoint. A hit, in my mind, 
is anytime you're establishing a cer- 
tain progress level with liquids that 
you can then build on the next 
lime aroimd. In our view, a hit may 
be ;i(),(H)0 one time, and then 
:iOO,0(»0 the next time, and then 
vou've goi a shoi at having a really 
()ig record at dial point. We dont 
need to have million-selling or 
gold-selling records. Our view of 
progress is. 'Are you a Hltle ahead 
of where you started out from with 
the (irsl eHoil of that artist or DJ?' 
As long as you're showing growth, 
you can. in a l(X)se way. chart that 
growth. Then, if you're minding 
your business, you can avoid some 
of the pitlalls thai the other <iisirib- 
utors have fallen int{)." 

ON HARD TIMES 

Piuting records in the right 

< imliiuifil an pagr 70 
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John Mayall, 

Along ™e Ride 



AND 

Friends 



New album out now. 



LL 




M. 





This historic new album 
marks john mayall's 
40th year of performing 
and recording. 





The New Album 

FEATU Rl NG: Mick Fleetwood, Mick Taylor, Gary Moore, Peter Green, Jonny Lang, Otis Rush, John McVie, Steve Miller, 
Billy F. Gibbons, Steve Cropper, Chris Rea, Jeff Healey, Billy Preston, Andy Fairweather Low, Dick Heckstall-Smith, 
Buddy Whittington, Shannon Curfman, Red Holloway, Tom Canning, and John Yuele. 



EAGLE RECORDS 

A DIVISION OF EAOLE ROCK ENTERTAINHENT PLC 



Distributed and Marketed by 



relink 



Mm 



CHARTS 

(.inilinnftt jnm futur hti 

9 ANTRA (4) 
10 BME (2) 



Hot Rap Singles 



P os. TTTIE — Artist— Imprint/Label 

1 WHISTLE WHILE YOU TWURK— 

Ying Yang Twins — CotliPark 

2 I LIKE DEM GKil—LU Jon S The 
East Side Boyz—BME 

3 BABY IF YOU'RE READY— Snoop 
Dogg Presents Doggys Angels 
Featuring LaToya — Ooggy 
Styte/TVT 

4 BOUNCE— AfTOc/e—Mojof 
Turnout/Sound Of Atlanta 

5 SO FLOSSY— M/rfwest Mafia 
Featuring Phatty Banks — 
Bucttanan 

6 SHAKE IT LIKE A DOG— /(one S 
Abel Featuring PNC And 5th Ward 
Weebie — Most Wanted Empire 

7 WHERE I WANNA K—Damizza 
Presents Shade Sheist Featuring 
Nate Dogg & Kurupt — Baby 
Ree/London-Sire 

8 CONNECT— 07 Hurricane With 
Xzibit. Big Gipp And Pharoahe 
Monch—TVT 

9 BIG DOE — Suicide — Futurescope 




Ylng Yang TWIns 



10 DOLLAZ. DRANK & D^UK— Mr. 

Short Khop Featuring Kokane — 
Heavyweight/TVT 

11 FLAWLESS— P/ii/e Daxg— Groove 
Attack/ Landspeed 

12 HOT GAL TODAY (HAFFI GET DE 
GAL YAH)— Sean Paul S Mr. 
Vegas— 2 Hard/VP 

13 OH M—Mos Def& Pharoahe 
Monch Featuring Nate Dogg — 
Rawkus 

14 WHOA! LIL' MAMA...— X-Con— 
First String/Ground Level 

15 R.N.S. — Freddie Foxxx Bumpy 
Knuckles — KJAC/ Landspeed 

16 UHHNNHH—r/ie Sod Seed— 
J Orand/Rawkus 

17 BALL BALL— «urdo-l, Nittie. Lit 
Gongsta, Short, Heron, V.S. — Lay 
It Down 

18 GCT BUCK— Jowshes— 
Bonafide/Ground Level 

19 THE WOOD— Popo Seville— New 
Millennium/KMJ 

20 ME WHHOUT A RHYME— 819 
Gonk Featuring 03 Swamp — Fade 
Entertainment/. 447 



Hot Rap Singles Imprints 



Pos. IMPRINT (No. of Charted Title s) 

1 COLLIPARK (1) 

2 BME (1) 

3 RAWKUS (8) 

4 DOGGY STYLE (1) 

5 MAJOR TURNOUT (1) 

6 BUCHANAN (1) 

7 MOST WANTED EMPIRE (1) 

8 TOMMY BOY (3) 

9 TVTC^; 

10 SUCCESS (1) 



Hot Dance Maxi-Singles 



Poi. TITLE— 4rt/5t — Imprint/Label 

1 KERNKRAFT 400— Zom(»c 
Notion — Radikat 

2 THE HAMPSTERDANCE SONG— 

Hampton The Hampster — Koch 

3 TOCA'S MIRACLE— frogmo— 
Groovilicious/Strictly Rhythm 

4 I DO BOTH JAY 81 JANE— to 
Rissa—Badd Kat/Aureus/Warlock 

5 WHO LCT THE DOGS OUT— 
Bahama Mama's — Truly Hype 

6 ABOVE THE CLOUDS— /tmter— 
Tommy Boy 

7 SUN IS SHINING— fio6 Marley Vs. 
Funkstar De Luxe—Edel America 

8 ALL GOOD?— De La Soul 
Featuring Chaka Khan — Tommy 
Boy 

9 ITS A ONE DAY— «/b Jone— 

Rampage 

(.loiiiJiiiffl iiti fni)rr 72 



SURVIVAL OF THE FITTEST 

( .imliuiirii j'lim fxi^r t>.S 

place shouldn't be overlooked. 
!»ay.s Glciin Dicker, a pariner at 
Redeye Distribiilion in (»raham. 
N.C.. "For us. a lot ofil is irvinK lo 



i 



Dayside's Viducich 

be really careful about where we 
send prtMluci and making sure 
thai we send it to the right stores. 
If you do that right and you tnar- 
kcl it right, hopefully it'll sell." 

Dicker also siiys thai managing 
the labels' expectations is essen- 
tial. "We have to make sure that 
the vendors we're working with 



are understanding the climate 
that's there." he says. "Thai's part 
ol the big challenge, as well. We 
have 10 make sure that they 
understand how difVu ull it is out 
there and how unlikely at limes it 
is thai you're gt)ing to get paid on 
lime. People think it's going to be 
by the book, (.iranted. a lot of the 
\c'nd(>rs we're dealing with are 
new to this business and haven't 
liad llie experience, so it's a new 
thing for ihem." 

Kclioiiig Dicker's point, Michael 
Rosenberg, president of Koch 
International in Port Washington. 
N.V.. says that realism is going to 
be key during what he predicts 
will be a trying period on llie indie 
side of ihe business. 

" rhis is going to be a ver^, very 
difficult year for retail.' says 
Rosenbet^. "Kverv retailer is say- 
ing they're going lo be under 
increasing pressure in teniis of 
their margins, increasing their 
turns. .And when it's a ditTicull 
\t ar for retail, it's a difficull year 
lor independent distribution. I he 
elimination of [mininuun ad vet - 
lised pricing] is already burling 
record-specialty retailers. We 
already know that certain large 
accounts are suffering, and we've 
heard from folher accounts] that 
they expect this year to be really 
difficult. If they depend on those 
accounts for their survival, then 
the smallest independent distribu- 
tors are goiiig to have a very 
rough lime." ■ 



www.nothingrecords.com 



3 2001 nothing rocords llmlMd. Inc. 
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Baysidc E 
Dist 

Home of 

Legendary Labe 

•33rd Street 
•B.C.I. Music 
•Badman Recordings 

• BMG Special Products 
•Big World 
•Bobsled Records 
•Chicago Records Inc. 
•Collectables/&otham Dist. Corp 
•EMI-Capitol Music Special Markets 
•Fantasy Label Group 
•Grateful Dead Records 
(International Distribution Only) 

• Laserlight/Delta Music 
•Mordam Records 
•N.A.I.L. Distribution 
•New World Music Inc. 
•Plan B 

•Platinum Disc 
•ROIR 

•Rounder Records 
•San Francisco Sound 
•Sony Music Special Products 
•Space Baby 
•Sugar Hill 
•Suicidal Tendencies 
•Sundazed Music 

• Sybersound 
•Synr\biotic Label Group 
•Tantrum Records/Dance Music Authority 

• Timeless fiays/de entertainment O.s.r.b^ 




•Celly Cel 
Oelinqiients 
•Don P 
• D-^Shot 
•E-40 



JT 



•Tried A True 
•Universal Special Markets 
•Vanguard Records 
•Welk Music Group 
•Wounded Bird 
•Plus Many Others... 



885 Riverside l>tn^Moy^.^ 
Sacramento. CA 9560^ 

''hone • (800)52i5-5T0^ 
pQx ' C800)356-5P2'* 

W'lviv. BaysideUrbaOXG 




The Mossie 
•©LP 

Th« Biggo Figga 
•Lit* Italy 
*Lunl Coleone 
•Mac Dre 
•Mac Mali 
• Marvaless 
•MC Eiht 
Mr. Sandman 
•The Outiawz 
•R.B.L. Posse 
• Riderlif e 
*5an Quinn 
•Spice 1 
•X-Ralded 
More 2 Come 



aierial 




CHARIS 

CouttnuM f rtm fxifif 111 

10 SSST... (LISTEN)— Jono/i—A/ervou5 

11 I SEE STARS— Ro6/n fox— 
Streetbeot 

12 SANDSTORM— Oorurfe— 
Groovt'ticious/Strictty Rhythm 

13 DONT STOP— 4rs— Rorf*o/ 

14 THE LAUNCH/YOU GOT MY 
LOVE— OJ Jean— 
Croovitichus/Strictty Rhythm 

15 SPENH LE STELLE— Opera Trance 
Featuring Emma Shappiin — Radikal 

16 TELL ME WHY (THE RIDDLE)— 
Paul Van Oyk Featuring St. 
Etienne — Mute 

17 GRADUAnON (FRIENDS FOREV- 
ER)— Cfass 2000—Pure/Waako 

18 WHEN I GET CLOSE TO YOU— 
Joceiyn Enriquez — Tommy Boy 

19 WE ARE AUVE— Pou/ Van Dyk— 
Mute 

20 9PM (TILL I COHl)—ATB— Radikal 



Hot Dance Maxi-Singles 
Imprints 



Pos. IMPRINT (No. oj Charted Tides) 



RADIKAL (7) 
GROOVILICIOUS (10) 
TOMMY BOY (6) 
KOCH (I) 
NERVOUS (10) 
TRULY HYPE (1) 



7 EDEL AMERICA (3) 

8 STREETBEAT (3) 

9 MUTE (2) 

10 TOMMY BOY SILVER 
UBEL (10) 



Hot Latin Tracks 



Pos. TTJVi—Anisl—Imfrint/Label 

1 SECRETO DE AMOR— Joan 
Sebastian — Musart/Balboa 

2 YO SE QUE TE ACORDARAS— 

Banda El Recodo — Fonovisa 

3 TE HICE MAL— tos Temerarios— 
Fonovisa 

4 Y SIGUES SIENDO W—Rogelio 

Martinez — Discos Cisne 

5 EN CAOA GOTA DE MI SANGRE— 
Conjunto Primavera — Fonovisa 

6 HORIR DE AMOR— Conjunto 
Primavera — Fonovisa 

7 OE PAISANO A PAISANO— los 
Tigres Del Norte — Fonovisa 

8 UN SUENO— (0$ Angeles De 
Charlie — Fonovisa 

9 QUE SEPAN JOOOS—Pepe 
Aguilar — Musart/Balboa 

10 DIME, DIME, DIME— Conjunto 
Primavera — Fonovisa 



Hot Latin Tracks Imprints 



Pos. IMPRINT (>io. of Charted hUesJ 

1 FONOVISA (30) 

2 MUSARTCS; 

3 DISCOS CISNE 




Jane Monheit 



4 FREDDIE CJ; 

5 PLAnNO (1) 



Billboard Latin 50 Albums 



Foi. TTTll—Anist—Imprint/Labei 

1 DE PAISANO A PAISANO~^05 

Tigres Del Norte — Fonovisa 

2 SECRETO DE AMOR— Joon 
Sebastian — Musart/Batboa/Caimon 

3 EN LA MADRUGADA SE FUE— tos 
Temerarios — Fonovisa 

4 TR0Z05 DE MI ALMA— Afarco 
Antonio SoUs — Fonovisa 

5 THE BEST HITS— fnn(7ue 
Igtesias — Fonovisa 

6 MORIR DE AMOR— Conjunto 



Primavera — G. M, P./Fonovisa 

7 LO MEJOR DE MI yilOA—Banda El 
Recodo — Fonovisa 

8 [iH SDIHO— Los Angeles De 
Charlie — Fonovisa 

9 EN VIVO— Morco Antonio Solis— 
Fonovisa 

10 EN QUE TRABAJA EL MUCHA- 

CHO — Los Huracanes Del Norte — 
Fonovisa 



Billboard Latin 50 Imprints 



Pos. IMPmWT (N o. of Charted Titles) 

1 FONOVISA (30) 

2 MUSARTp; 

3 G.M.P. (1) 

4 FREDDIE (3) ^ 

5 BALBOA (1) m 



Top Jazz Albums 



Pos. TlTLl —Artist—Iniprint/Lobel 

1 NEVER NEVER LAND- Jone 
Monheit— N-Coded/Warlock 

2 STEPPING OUT— Oiono Krall— 
Justin Time 

3 BET ON JAZZ PRESENTS: FOR THE 
LOVE OF JAZZ— I'orious Artists— 
NARM 

4 JAZZ FOR WHEN YOU'RE 
ALONE— Kjrious Artists— 32 
Jazz/Ryko Palm 

5 JAZZ FOR A LAZY \iK<— Various 
Artists— 32 Jazz/Ryko Palm 

6 JAZZ FOR THE QUIET HMES— 



Various Artists — 32 Jazz/Ryko 
Palm 

7 EVERYBOOrS TALKIN"BOUT 
MISS THING!— tovoy Smith 8, Her 
Red Hot Skillet Lickers—Fat Note 

8 JAZZ FOR THE OPEN ROAD— 

Various Artists— 32 Jazz/Ryko 
Palm 

9 BRAZIL — Rosemary Clooney With 
John Pizzarelli — Concord 
Jazz/Concord 

10 SOULCALL— Wnenno Freelon— 
Concord Jazi/Concord 



Top Jazz Imprints 



Pos. IMPRINT (No. of Charted miis) 



1 32 JAZZ (6) 

2 N-CODED (1) 

3 JUSHN TIME (1) 

4 NARM (1) 

5 CONCORD JAZZ 



Top Contemporary Jazz 
Albums 



Pos. jm.1— Artist— Imprint/Label 

1 LIFE IN THE TROPICS— TTic 
Rippingtons Featuring Russ 
Freeman — Peak/Concord 

2 WONT YOU LET HE LOVE YOU— 

Walter Beasley—Shonochie 

3 UNDERCOVER— /"ou/ Taylor— 
Peak/N-Coded/Warlock 

(.imtimtfil m fnt^r 7-t 



Navarre Entertainment Media 

YOUR FIRST CHOICE FOR DISTRIBUTION 
NEW NAME, S^i^ME GREAT SERVICES 

Full US and Canadian representation and distribution 
Access to alternative retail markets 
Manufacturing 
EDI capabilities 
Professional marketing team 
Creative services - concept, creation & implementation 

NAsARRE 

CORPORATION 

763-535-8333 • www.navarre.com 
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.VELOPING ARTISTS 



^YKOrALM 




CHARTS 

(AmtinuM f rom page 72 



Billboard Classical 
50 Albums 



Pos. H TLE— Artist— Imprint/Label 









% ALL HI Lire— /Toys o— nice/ 




Artirtc Cf rinir 


A/ Cnrlort /Wnrlrtrtf 


£ 


DPCT np RPrrunuPM' uni i 

DUl Ur DCCinUVtn. VUL* 1 — 






Vorious Artists^— St. Ctoif 


Keiko Motsui — Countdown/ULG 


3 


UUIIAK L LA5 31 Li— /unONS 






Art-irtr Cf rtnir 

AfuSlS—jl. Liuir 


um HUP 11 CAMPi PR pnp Ainc 
vuLunc 11 SnnrLCK run mud 




DccT np Mn7ART- uni i 

0»l ur HUiAKI. VUL* 1^— 


RELIEF— Ifanous Artists— 




Various Artists — St. Clair 


r,rijr/ KyKO ruin} 


5 


PFI AVIMfl ri ACCrrC Vnrimic 


7 THE URBAN GROOVES — ALBUM 




Artists— St. Clair 


11 — Down To The Bone — Internal 


c 
D 


IKAitlJUlL LLnSSlLO^—VanOu^ 


Bass 






8 THE SOURCE— Jonothon Butter— 


J 


DADT 3 niul LLA331L3^— 'ra/TOUS 


N-Coded/Warlock 




Arttetc Cr rinir 

nmSLS— Jl. Ltuir 


9 WNUA — SMOOTH JAZZ SAM- 


8 


KUnANIlL LLA33lL>— ranOUS 


PLER 13— Various Artists— 




Ari-irtT Cf Clnir 

flrnsts— ji. Ltair 


WNUA/Ryko Palm 


g 


LAnUCLlun 1 LLA991L^^~runOu5 


ID WUZ 106.1 — SMOOTH JAZZ 




nrilSl5^~ol. LlQir 


VOLUME SEVEN— Vonous 


lU 


RPCT np DArU> uni 1 Unrinnc 


Artists — Rykodisc/Ryko Palm 




Artirtc C^ rinir 




11 


Artists— St. Clair 




12 


GENTLE CLASSICS Various 

Artists— St Clair 


Top Contemporary Jazz 1 


Imprints 1 


13 


POWER CLASSICS— I'orious 






Artists— St Clair 


Pos, IMPfUNT (No. of Charted Tities) 


14 


LOVERS' CLASSICS— l/anou5 






Artists— St Clair 


1 PEAK^?; 


15 


RAINY DAY CLASSICS— I'orious 


2 SHANACHIE (7) 




Artists— St Clair 


3 N-CODED (4) 


16 


EVENING CLASSICS— b'onouj 


4 COUNTDOWN (1) 




Artists— St Clair 




17 


UPLIFnNG CLASSICS— l/onous 




Artists— St Clair 




18 


MERRY CHRISTMAS— >1nc/re 
Rieu — Rampage 




19 SPIRITUAL CLASSICS— I'OTOus 
Artists— St. Clair 

20 MORMON TABERNACLE CHRIST- 
MAS — The Mormon Tabernacle 
Choir — Telorc 



Billboard Classical 
50 Imprints 



Pd«. IMHUNT (No. of Charted Titles) 

1 ST. CUIR (31) 

2 DIREQ SOURCE SPECIAL PROD- 
UCTS (13) 

3 HLARC (5) 



4 RAMPAGE 

5 LASERLIGHT ('3; 

6 MADACY (3) 

7 PLAHNUM (2) 

8 nM JANIS ENSEMBLE (1) 

9 SILVA AMERICA (1) 
10 ASTOR PLACE (1) 



Top New Age Albums 



Pos. mil— A rti st— Imp rint/LalKl 

1 FRESH AIRE i— Mannheim 
Steamroller— American 
Gramophone 

2 ALL MY LOyi—Esteban—Daystar 

3 PURE HYMNS— fflc John Tesh 
Project— Faith MD/Garden City 

4 WAHR'S EDGE— rim Janis—Tim 
Janis Ensemble 

5 PURE MOVIES 2— The John Tesh 
Project — Garden City 

6 HEART OF GOLD— fstedon— 
Daystar 

7 RIVER OF STARS— 200^—»eo( 
Music 

8 AT HOME WFTH ESTEBAN— 

Esteban — Daystar 

9 25 YEAR CELEBRAHON OF 
MANNHEIM STEAMROLLER— 

Mannheim Steamroller — American 
Gramophone 
10 DECEMBER MORNING— rim 

Janis — Tim Janis Ensemble 



Top New Age Imprints 



Pos. IMPMMT (Ho. aj Charted Titles) 

1 DAYSTAR (3) 

2 AMERICAN GRAMAPHONE (2) 

3 REAL MUSIC (7) 

4 TM JANIS ENSEMBLE (3) 

5 GARDEN CnY (2) 



Top World Music 
Albums 



Pen. imJt—Artist— Imprint/Label 

1 WHO LET THE DOGS OUT— Baha 

Men — S- Cur/e/A rtemis 

2 TANTO UHPO—Bebel Gitberto— 
Ziriguiboom/Six Degrees 

3 THE IRISH TENORS: UVE IN 
BELFAST — Anthony Kearns/Ronan 
Tynan/Finbar Wright — 
MasterJone/ Point 

4 THE IRISH TENORS— Jo/)n 
McDermott/ Anthony Keams/Ronan 
Tynan — MasterTone/ Point 

5 THE IRISH TENORS: ELLIS 
ISLAND — Anthony Kearns/Ronan 
Tynan/Finbar Wright — Music 
Matters 

6 ISLAND ROOTS— l^orious Artists- 
Quiet Storm 

7 HONEY BABY— rhree Plus—Poi 
Pounder 

8 ISLAND FEELING— ren Feet- 
Moss Appeal 

Caniinttrd on page 76 



Knowledge is not Wisdom 
Wisdom is not Truth 
Truth is not Beauty 
Beauty is not Love 
Love is not Music 
Music is the Best 

- Frank Zappa 





RYKO 

DISTRIBUTION 



Audio / Visual 



NARM Medium Distributor of the Year 
1999 2000 2001 



Ryko Distribution 555 W.ZSth St., 5th Floor, New York, NY 10001 Voice: (212) 287-6100 Fax: (212) 287-6169 
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t/^e disco biscuits 




TH6 

STRinc CHeese incioenT 



The String Cheese Incident 
Summer Tour 2001 

6 /28 Georgio Frontiere Povilion Scdono^AZ 

_6/29 Toos Solar Music FetH vol T got, NM 

6/30-7/1 Red Roc k* Amphitheotf Mo rriton, CO 
y/3-4 Heodwnll ot Ml Wanw Stjomboot. CO_ 
y/6 Sondttone Amph. Bonner Springs, KS 
7/y RIverpert Ampliilheoler St touit, MO 
7/9-10 Wejtfoir Amphitheoter Council Bluff », lA 

7/U-13 Ri ver's tdge Pork Somerset, Wl 

7/14 Alpine Volley tost Troy, Wl 

7/15 V;»rizon Deer Creek Noblesville, IN 

7/17 -i a Rock inahom Field RockinghonvJ^ 
_ 7/19 Wolt Trap Vienna, VA 



7/ 20 Centrol Pork Summer Stoge New York, NY 

7/21 Finfler Lakes PAC Cononiigifluo, NY 

7/22 Fleet Boston Povilion Boston, MA 

7/27-28 Allodin Theater los Vegos, NV 

7/30 Summer Pops at the Pier Son Diego, CA 

8/1 The Oreefc Theoter tes Angeles, CA 

8/2 SB County Bowl SoiHo Borboro, CA 

8/3-4 The O reek Th eof r Becfce l ey, CA 

8/7-8 Mt Shosto Ski «Boord Porfc Mt SImito, CA 



The String Cheese incident's first studio 
release in three years, featuring fan 
favorites Outside and Inside, Black and 
White, and Close Your Eyes. 

Produced by Steve Berlin Recorded & mixed by Dove McNoir 



\ 





Distributed by ^ 


vir: 

M 


U, & Ryko Distribution 




CHARTS 

<^ontittu/d from ftttgt 74 

9 MELEUNA— *fco/r; Reichet—Puna 

Hele 

10 BARRAGE— Bomge— Suite 102 
Music/Madacy 



Top World Music Imprints 



Pos. IMPRINT (No. ol Char ted Titles) 

1 S-CURVE (1) 

2 MASTERTONE (2) 

3 ZIRI6UIB00H (1) 

4 MUSIC MAHERS (1) 

5 OUIET STORM (1) 



Top Reggae Albums 



Pos. lin.l— Aniit—Impnnt/Lat}ei 

1 REGGAE GOLD 2000— Various 
Artists— VP 

2 STAGE ONE— Scon Pou/—^ 
Hard/VP 

3 UNCHAINED SPIRIT— 8u;u 
Banton — Ar}ti/Penthou5e/£pitaph 

4 MORE flKl—Capleton— David 
House/VP 

5 1999 BIGGEST RAGGA DANCE- 
HALL ANTHEMS— Vonous 
Artists — Greensteeves 



6 STRIQLY THE BEST 26— Various 
Artists— VP 

7 DANCEHALL XPLOSION 2000— 

Various Artists — JamDown 

8 STRICTLY THE BEST 2S— Various 
Artists— VP 

9 REGGAE GOLD i999— Various 
Artists— VP 

10 WORDS OF TRUTH— Si«/o—l'/' 



Top Reggae Imprints 



Pos. IMPRINT (No. of Charted Titles] 



1 vr (12) 

2 2 HARD (1) 

3 GREENSLEEVES (S) 

4 JAMDOWN (4) 

5 DAVID HOUSE (1) 



Top Country Albums 



Pos. TUll— Artist— Imprint/Label 

1 SHE RIDES WILD HORSES— «renny 
Rogers — Dreamcatcher 

2 TRANSCENDENTAL BLUES— Ste/e 
Earle — E-Squared/Artemis 

3 CLASSIC COUNTRY LATE '60S— 
Various Artists — Time Life 

4 CLASSIC COUNTRY EARLY '70S— 
Various Artists — Time Life 

5 CLASSIC COUNTRY 1970- 
1974 — Various Artists — Time Life 

6 THERE YOU GO AGAIN— /Tenny 
Rogers — Dreamcatcher 

7 IF 1 COULD ONLY FLY— «erie 
Haggard— Anti/Epitaph 




8 THE ELVIS PRESLEY COLLECTION 
— COUNTRY— f Ms Presley— 
RCA/Time Life 

9 LITTLE SPARROW— Oo/(k forton— 
Sugar Hilt 

10 NICKEL CKIK— Nickel Creek- 
Sugar Hill 

11 SnLL COUNTRY— ioretto Lynn— 
Audium 

12 BIG MON: THE SONGS OF BILL 
MONROE— «7C(;y Skaggs & 
Friends— Skaggs Family 

13 THE GRASS IS BLUE— OoUy 
Parton — Sugar Hill 

14 THE HOUSTON \ao— Rodney 
Crowell — Sugar Hill 

15 NOTHING PERSONAL— Oeftert 
McClinton—New West 



Top Country Imprints 



Pos. IMPRINT (No. of Charted Titles) 



DREAMCATCHER (2) 
TlHl UFE (3) 
SUGAR HILL (4) 
E-SQUARED (1) 
ANn (1) 



Kathie Lee Giffoid 



Top Contemporary 
Christian Albums 



Pos. Tnii—Artist~Impnr}t/Label 

1 BORN FOR WU— Kathie Lee 
Gifford—On The Lamb/Valley/ 
Diamante 

2 I WILL SING— Don «oen— 
Hosannai/lntegrity/Word 

3 MARVELOUS THINGS— Mort 
Condon — Hosonno'./Integrity/Word 

4 NEVER GONNA STOP— rommy 
Walker — Hosanna!/lntegrity/Word 

5 TOP 25 PRAISE SONGS— Vonou5 
Artists — Maranathal/Corinthian/ 
Pamplin 

6 UON OF JUDM— Paul Wilbur— 
Hosannal/Integrity 

7 ROARING LAMBS— I'orTous 
Artists — Squint/Word 

8 FOR THIS CAUSE— Vonous 
Artists — Hillsong 
Austrotia/Integrity/Word 

9 BEST OF 2000 — DOVE AWARD 
NOMINEES & WINNERS— ^on'ous 
Artists — Pamplin 

10 YOUR KINGDOM COME— Croi^ 
Smith — Hosanna!/Integrity/Word 



Top Contemporary 
Christian Imprints 



Pos. IMPRINT (No. of Charted Titles) 

1 HOSANNA! (6) 

2 INTEGRITY fs) 

3 PAMPLIN (4) 

4 SQUINT (1) 

T5 ON THE LAMB (1) 

T5 VALLEY (1) 



Top Gospel Albums 



Pos. TnVi— Artist— Imprint/LolKl 

1 BAHLEFIELD— Alorman 
Hutchins—JD! 

2 SING IT ON SUNDAY MORN- 
ING!— Chester D.T. Baldwin & 
Music Ministry Mass—JDI 

3 GOOD TIME— tec Williams And 
The Spiritual QCs—MCG 

4 UVE S ALVIl— Keith 
"Wonderboy" Johnson & The 
Spiritual Voices — World Wide 
Gospel 

5 CELEBRATE THE HERHAGE OF 
GOSPEL 2— Various Artists— 
Malaco 

6 SHOW UP & SHOW OUT— Oottre 

Peoples — Atlanta Int't 

7 WHEREVER I 60— Luther Barnes 
& The Sunset Jubilaires — AIR 
Gospel/Atlanta Int'l 

8 OLE RICKETY BRIDGE— CorotAy 
Norwood With Miami Mass Choir — 
Wotoco 

Crmlinwd oil pfifte 78 




INTRODUCING. 



PLAYBOY lAZZ 

^ ^ From the beginning. Playboy has been involved with jazz 
W in one way or another. 1 still associate with jazz more 
than with any other form of popular music, so I'm very excited 
about the opportunities this (label) presents to promote and 

99 



preserve one of America's most important art forms. 
-HUGH M. HEFNER, -PXayhoy Founder and Editor-in-Chief. 



"Blonde;" the premier release from Playboy Jazz. 
This swinging and sensual jazz-noir soundtrack to the 
CBS miniseries about the life of legendary Marilyn 
Monroe features stellar performances by RAY BROWN. 
KENNY BURRELL, SCOTT HAMILTON, ROY HARGROVE, 
PLAS JOHNSON. JAMES MOODY DENNIS ROWLAND. 
BILL WATROUS. SNOOKY YOUNG and many others. 



W«»(£T£0 *MD DtSTWuTEO BY CfWCOHD MCOaOS 
1-0 B<i> B« CciKcc: UWSZ! 
92S'f82-S7TO F).<«ZS>«87'350a 



FUveOT PLAYBOY JAC*ylt»R*B8iTtt»0KS.ON«fT. 
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The Black #3 

A TRIBUTE TO DALE EARNHARDT 

I by John Sines, Jr. 





"The Black #3" Is The Hottest Independent Radio Single In The Country 
Featured on the New Full Length Album by John Sines, Jr. 
Added to over 600 Radio Stations In Just Two Weeks. 

THIS IS THE ONE! 

EXCLUSIVELY MANUFACTURED & DISTRIBUTED BY 



SELE 



INDEPHNDEN-l 



ITS 



DISTRIBUTION 



NOBODY DOES IT BETTER 

ph: (901) 388-11 90 fax:(901)388-1243 info@)selectohits.com 
for bookiaeand radio interviews call: (615) 321-1111 



lial 




CHARTS 

Cnntinttfii fnm pa^e 76 

9 BRENT JONES AND T.P. MOBB— 

Brent Jones And T.P. Mobb—Holy 
Roller/MCC 
10 CELEBRATE THE HERHAGE OF 
GOSPEL— Uon'ous Artists— Malaco 



Top Gospel Imprints 



tot. IMPRINT (Ho. of Charted Titles) 

1 JM (2) 

2 MALACO (4) 

3 ATLANTA INTL (2) 

4 WORLD WIDE GOSPEL (2) 

5 MCG (1) 



Top Pop Catalog 
Albums 



Pos. JTfU-— Artist— Imprint/Label 

1 CHRONICLE THE 20 GREATEST 
HITS — Creedence Clearwater 
Revival — Fantasy 

2 A CHARUE BROWN CHRIST- 
MAS — Vince GuaraUi — Fantasy 

3 CHRISTMAS INl— Mannheim 
Steamroller — American 
Gramophone 

4 THE MOST WONDERFUL HME OF 
THE yiMt— Various Artists— 
iosertight 

5 A FRESH AIRE CHRISTMAS— 



Mannheim Steamroller — American 
Gramophone 

6 CHRISTMAS— Afonn/ie/m 
Steamroller — American 
Gramophone 

7 CHRISTMAS IN THE AIRE— 
Mannheim Steamroller — American 
Gramophone 

8 THE BEST OF JOHN DENVER— 
John Denver — Madacy 

9 THE IRISH TENORS: HOME FOR 
CHRISTMAS— Jo/m 
McDermott/Anthony Keams/Ronan 
Tynan — MosterTone/Point 

10 BODY t SOUL: LOVE 
SERENADE— Vorious Artists— Time 
Life 

11 WHH LOVE— fenny Rogers— 
OnO/Modacy 

12 WHAT CHILD IS THIS?— 
Esteban — Daystar 

13 PASSION— fsteton—Dovstor 

14 FLAMENCO Y ROSAS— fjfeton— 
Daystar 

15 SONGS 4 UFE — FEEL THE 
nvia'.— Various Artists— Time 
Life 

16 SONGS 4 LIFE — RENEW YOUR 
HEART!— Iferious Artists— Time 
Life/Madacy 

17 SONGS 4 UFE — UFT YOUR 
SPIRIT! — Vorious Artists — Time 
Life/Madacy 

18 SONGS 4 UFE — EMBRACE HIS 
GRACE! — Various Artists — Time 
Life/Madacy 

19 VEGGIE TUNES— Hirious Artists- 
Big Idea/Word/Lyricli Studios 

20 ENTER THE HEART— fs(eton— 
Daystar 



Top Pop Catalog WW 
Imprints 



Pos. IMPRINT (Ho. qf Charted Titles) 

1 AMERICAN GRAMAPHONE (i) 

2 FANTASY (2) 

3 LASERUGHTW RmEmCBIl 

4 MADAaci; 

5 DAYSTAR (4) 

6 nME LIFE (S) 

7 MASHRTONE (1) 

8 ONQ (1) 

9 BLIX STREET Ci; 
10 TRIAGE (1) 



Top Pop Catalog Labels 



Pes. LABEL (No. of Charted Titles) 

1 AMERICAN GRAMAPHONE (4) 

2 FANTASY (2) 

3 MADACY (7) 

4 LASERUGHT^i; 

5 DAYSTAR (4) 



Top Blues Albums 



Pos. TITLE — Artist— Imprint/itAei 

1 GOTTA GET THE GROOVE BACK— 

Johnnie Taylor — Malaco 

2 CROSSING MUDDY WAHRS— Jo/in 
Hiatt — Vanguard 

3 CIRCLE — Indigenous — Pachyderm 

4 MATERIAL THINGS— Afe/ 




Johnnie Taylor 



V/aiters— 
Waldoxy/Malaco 
IN SESSION— 
Albert King With 
Stevie Ray 
Vaughan — 
Stox/Fontosy 
WISH I WAS IN 
HEAVEN SmiNG 
DOWN— S.t. 
Bumside — Fot 
Possum 

7 NOTHING PERSONAL— Oettert 

McClinton—New West 

8 WICKED— Stemeitio Copeland— 
Alligator 

9 ROYAL BLUE— toto Taylor— 
Alligator 

10 LIVE AT THE FILLMORE— rommy 
Castro — Blind Pig 



Top Blues Imprints 



Pos. IMPRINT (Ho. of Charted Titles) 



1 MALACO (1) 

2 VANGUARD (1) 

3 PACHYDERM (1) 

4 WALDOXYCi; 

5 STAX (1) 



Top Kid Audio Albums 



Pos. jmjc.— Artist— Imprint/Label 

1 VEGGIE TUNES— ^jie Tunes— 

Big Idea/Word/Lyrick Studios 

2 KID'S SILLY SONGS SING-A- 
LONGS: 22 FAVORHE FUNHME 



SONGS— IVom/cr Kids— Wonder 
Workshop/Madacy 

3 VEGGIE TUNES 2— Veggie Tunes- 
Big Idea/Word/Lyrick Studios 

4 QUEEN. A KING. AND A VERY 
BLUE... — Veggie Tunes — Big 
Idea/Word/Lyrick Studios 

5 I LOVE TO SING WITH BARNEY— 
Barney — Barney Music/Lyrick 
Studios 

6 MOMMY AND ME: TWINKLE 
TWINKLE LIHLE STAR— rfie 
Countdown Kids — Madacy 

7 TODDLERS SING N LEARN— 
Wonder Kids— Wonder 
Workshop/Madacy 

8 MOMMY AND ME: OLD MACDON- 
ALD HAD A FARM— r/ie 
Countdown Kids — Madacy 

9 KINDERGARTEN SING & LEARN: 
17 SONGS — WHAT KIDS NEED 
TO KNOW TO SUCaiD— Vorious 
Artists — Wonder Workshop/Madacy 

10 2.B.A. MASnR — MUSIC FROM 
THE TV Sinn— Pokemon— Koch 



Top Kid Audio Imprints 



Pos. IMPRI NT (No. of Charted Tides) 

1 BIG IDEA (4) 

2 WORD (3) 

3 WONDER WORKSHOP (4) 

4 BARNEY MUSIC (2) 

5 MADACY 





We brought you: 
Ludacris, 

Lil |on & the East Side Boyi, 
Pastor Troy, Ying Yang Twins, Drama; 
Hitman Sammy Sam, Intoxicated, 
loko, superb, Blac Haie, Theo (Temptations), 
Baby D, MGO, Pusher DeViHe, Ghetto Mafia 

Npim Grass Revival and many OthW^ 6900-G Peachlree IndusUial Blvd., Norcfoss, GA 30071 

' ^'l p. 770-447-5159 f. 770-449-9337 



Hits soon to be released: 

Jatis (from Patchwerk Recordings), 

Psyater, Lorenzo, 
Francine Reed's Greatest Hits, 
Tetraz, Shawty Red, Ben Hated, 
Down South Ga Boys, Roy Jones Jr., 

DC Santana (from Hendu Entertainment) 
Melvin Riley, Daddy A Go Go 



^email: SoMuDist@mindspring.coi 
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RETAIL 

iUnUmued from pa^ 38 

customer's expectations as to what a 
C:i) should tost. lo Slay compeiilive 
aiui UKiiiitaiti customer traffic, inde- 
jK-ndent stores have heen (im ed to 
lower prices on frontline titles, 
which has spurned the search for 
items witli hij»luT margins. 



"[These days] you need customers to buy a CD, a DVD, a 
magazine, a comic boolt and a toy. if I was reiying soiely on 
CDs, I'd liave been out of business years ago." 

Eric Levin, Criminal Records 



Don Van (.cleave, president of 
the Coalition of Independent 
Music Stores (C^IMS) and owner of 
die Magic Platter in Birmingham, 
Ala., agrees, adding thai rmisic has 



focus on higher-margin items and 
really expand your inventory." 

Many independent retailers, how- 
ever, fear Uiat the real battle Ls yet to 
come. "I don't want to sound arro- 



the Internet. "We sim|>ly may not 
have software to sell them any- 
more," says Epstein. ".\ny retailer 
has to he thinking ahead and 
questioning what form music will 



ing out today." says Ojangos.com 
president Steve Furst. "I*art of the 
strength of the inde|>endenl is the 
ability to move on a dime." 

These moves may ultimately 
mean that music specialty stores 
will carrv less music, but even with 




From left: TWist & Shout's Epstein, DJangos' Furst, Criminal's Levin. Record Exchange's Rosenberg and CIMS' Van Cleave 



" The indie will eventually have 
to devote less squaie limtage lo 
music," says Rosenberg. "Thai's 
what's really disgusting alK)Ut this. 
You'll see a lot more people carry- 
ing shoes and clt>thing and candy 
iind brealh mims. Mell. they can 
make a piofit on that stuff. I'm in 
luck because I've got used CDs to 
sell. I'm just doing new product as 
a nice thing fbi my customers." 



hettime less antl less the lupit of 
conversation among the retail 
owners in CIMS. 

"We're talking abcmt clothing 
and McFarlane dolls a lot more 
than we're talking about how we're 
going lo break hands," says Van 
(Jeave. "You've got 50-plus points 
in a McFarlane doll, and we're 
lucky lo make 15 points nu a Dave 
Matthews record, so you've got lo 



gant. but, for over IT) )ears, I have 
ftguit'd out how lo deal with any 
brick-and-mortar competition," says 
Kpstein. "I'm more concerned 
alxHii what the labels are going to do 
in let nis of suhsci iption seiTices." 

INDIES STILL OFFER MORE 

.An enlarged inventor), there- 
foie, isn't just a way to combat 
consolidation; it's a way lo lake on 



lake in the nexl few years." 

Portland. Ore.-based Djangos.- 
com believes it has die answei and 
has fitted its 20 stores with broad- 
band connections thai give cus- 
tomei^s access to its company-wide 
new and used inventory, as well as 
fealuiing ATM-like MPli tellers in 
its store. "We've been wire<i for 
more than a year, and we're able lo 
plug and play almost anything com- 



an expanded inventory, indepen- 
dents will still focus on items that 
slip through the links of the major 

chains. 

"We're also a comic shop, a mag- 
a/ine store and a DVD store," says 
I.evin. "Best Buy may have tons of 
DVDs, but they don't have half of 
whiil I have. Really, those stores 
are awful. Do real music fans even 
shop there?" ■ 




I BOO RED I3EG 





Bishop Lorry D. Trotter 

TEU THE DEVIL, I'M BACK 




Bizzy Bone 

THE GIFT 



Blonde 

SOUNDTRACK 



Walter Trout 

GO THE DISTANCE 



The Chick Coreo New Trio 

PAST, PRESENT I FUTURES 



1 




Eddie Grant 

:\ HIT coil Enioi 




I 



Mexicano 777 

GOD'S ASSASSINS 



holian American Classfj 

VAR: 



I 



mencon Classia~«^M Jaclue Wili 
OUS ARTISTS Jttal THE GREATEST II 

iiMrilluiiii 




Jackie Wilson 

HITS OF 



E7EBYWHEEE IN MUSIChI 





The Rippingtons 

LIFE IN THE TROPICS 



The Skirls 

TAKE OFF 



oMAr 




Omar And The Howlers 

THE SCREAMIN' CAT 





Gory U.S. Bonds 

AT THE STONE PONY 



Jil 



IIMrJOVATIVE 

□ ISTRIBUTiaiM IMETWORK 

1330 Avenue Of The Americas, 39th Floor 
New York, NY 10019 
212-277-1121 Fax: 212-247-0195 



SALES OFFICES 

ATLANTA, GA • BOSTON, MA • CHICAGO, IL • CORAL SPRINGS, FL • DALLAS, TX • DETROIT, MI • HONOLULU, HI • LOS ANGELES, CA 
MINNEAPOLIS, HN • NEW YORK, NY • ORANGE COUNTY, CA • PHILADELPHIA, PA • PORTLAND, OR • SACRAMENTO, CA • SAN FRANCISCO, CA 
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lays. "I think a lot of lessons have 
)een learned and people are gun 
■\\\." Aiilhonv also says niosl 
ndies trying to start an online 
)usiness face a lack of resources 
md time. 




a belter job ol feeding I be indie 
stores with materials and informa- 
rion that can help the relailer cre- 
ate a dynamic online site, ratlier 
than Just a line-listing o( titles. 
"It's a tremendous burden for 
those guvs Irom an IiUernci 
infrastructure basis to set up 
and maintain — maimain Iteing 
(he key vvoni — the Imndmls of 
releases coming ()ul every week 
and (o make die site exciting," 
Allen says. " There's a substantial 
invesimein llial many indie 
stores midercsiiinale just IrDin 
(he standpoint of pure mainte- 
nance." 

What's more, Insound's An- 
thony notes iliat success online 
ret] nil es a stalaljle lirand — 
something sorely lacking tor 
most indie shops. "One of the 
challenges ilie mom-and-pops 
liave liom a brand siaiidpomt is 
that thev are highly Uwrali/ed." 
Anthony siiys. ' TnU'ss ihey are 
going to really put s(mie market- 
ing Ix'bind |their online store], I 
think it's a real < hallenge for a 
store in New York or San 
Trancisco. or wherever, to mar- 
ket and develop a tirand oursidt- 
its geographic boundaries." 



OFFERING UP ONUNE 

Contmwd Jnmi pagr 58 

Lewis Prince, owner of Vintage 
Vinyl in St. L(mis, says he didn't 
realize just liow efleciive such 
online prcmiolions were with his 
customers until he posted the 
wrong start-time for a recent in- 
siore event on the site. A large 
number of customers missed the 
appearance l>etause ihey showed 
up at the incorrect time listed on 
Vin tagevin yl .com . 

Prince says his site helps rein- 
force a lM)nci l)eiween his store and 
his custtmiers and, more impor- 
tantly, helps the store hold the cus- 
tomers' business even it they move 
away. "I would say a huge per- 
centage ol our online business is 
not so much ( reating new l)iisinfss 
or new customers, but retaining 
old customers who have passed 
[Inongh here," he says. 

"\Vc ha\e raised many children 
in St. Louis to shop at a full-service 
record store, an<l tlien they go to 
college in Little Rock, or w herever, 
and freak out. Those people just 
F.-mail me and say, 'Can you imd 
me this?'" 

That's not lo say operating 
online is eas) either from a brand- 
building perspective or when it 
comes to makmg Internet opera- 
tions profitable. In fact, many 
indie stores are grappling with the 



high-cost/Iow-return reality of 
online selling. 

REALIZING THE COST 

(Christian Anthony, co-foimder 
of Insound.coin — a Web-based 
specialist in inflependeni music 
.iiui (ulture that is Irving to esial)- 
lish the mdie-NloK- (Diitept onlinr 
and arguably competes widi (In- 
online operalitms of some spetiiil 
IV stores — notes that, while tin 



"I would say a huge 
percentage of our 
online business is 
not so much creat- 
ing new business or 
new customers, but 
retaining old cus- 
tomers who have 
passed through 
here." 

Lewis Prince, vintage Vinyl 



Internet offers certain distribntinn 
and inventoi V elltt iencies. ii 
doesn't iie( t-ssaril\ mi-an that buM 
iiesN is run at a l()wei cost. 

"As time passes, people are 
realizing the cost of budding 
something viable online. Whereas 
one or two years ago, it was some- 
thing that was .seen as easy," he 



fc 



/\ndy Allen, president of /Utern- 
alive Distribution Alliance (ADA), 
an indie label distributor, says (hat 
labels and distributors need to do 



BUILDING A COMMUNITY 

That's not to say the tmline 
arena is lost lo indie stores. 
Label and distribution executives 
ass<Kialed with the independent 
music conun unity say that the 
Internet, and music sold through 



the Web arms f>f indie shops, is 
vita! to pnmioiing indie music. 

Christoph Riicker. co-founder 
of K-Magine Kniertainment. an 
indie label whose artists include 
Cllenn Danzig, says indie store 
sales — online and ofTline com- 
bined — range anywhere Irom 10% 
lo 50^( of tlie sales from iis acts, 
depending npon ihe artist. Online 
sales from indie sites are a small 
f)Ut increasingly important point 
ol sales, he adds. 

"On the retail side, it's impossi- 
l)le to get your rec(nxl ciirried 
unless yon buy space and have a 
huge marketing story to tell/ 
Rucker says. "So, on a realistic 
level. 1 think the Internet is a great 
wa) to get the prcKluci out there 
aiui gel it to the fans — especially 
fans who might have trouble get- 
ting the record at one of the big 
i bains." 

.\D.Vs Allen says the bigge.st 
opportunities online may yet 
pro\e to be in the most highly spe- 
cialized stores — ones oriented in 
sut h genres as metal, dance fir all- 
country. 

"St(>res where you can build a 
little (Dinimmity arotmd a certain 
tvpe of music are going to have 
tile siifs that are the most produc- 
tive," he says. "Because iliey can 
affoid to take the extra time and 
show tiepili in one area, as 
opposed to trying to duplicate 
what .Amazon.com and CDnow 
are doing in terms of putting up 
everything." H 




Fusion of Pap, Pop and Funk. Three genres, 

one sound 

Critics have classified Triple Deep's sound as 

"Will Smith meets Nsync" 

Featuring the debut single "Version 1 .0" 
and follow up single "Pockin Till 
it Feels Pight" 

Album in-stores IVlay 28th 

Produced by Joe Smich and Mark MaCuazak 
ManufaciCured and Dlacributed by 
Bayaida Entertainment; Diatribution 

Exaouciva Producer: 
JOHN PICClOrjE fot- 

j^nP RECORDS IMC. 

\ III www.phur8tdegrea.com 

R 

? , 
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Gold Circle 

RECORDS 



Proudly dislnbuled by RED 



Mm 



F 



IN THE U.K. 

ConUnHed fnnn fttifjr 6ft 

third album. Echo Park, was set for 
an April 23 U.K. release following 
iis bij^gest singles suctess so (ar 
widi "Buck Rogers," a No. hit in 
Janiianr. 

"We've been with 
Feeder for seven years," 
says Chrysalis (Iroup 
CEO Steve Lewis, "llieir 
success is not based on a 
(inicklire Ibt inula. it li;is 
deep and broad roots. 111 
be bitterly dis;ippointed if 
this album is not gold 
[lOO.OOO units in (he 
U.K.I, i""' could l)e 
platinum-plus i:JO().()0()].'" 

Lewis, als(t optimistic 
alM)ut new material Irom 
Utah Saints and Big Yoga 
MufVm, plus Jimmy Nail, 
Deacon Blue and Bill 
VVymau's Rhythm Kings 
at sister label Papillon. 
Ix-lieves the major seaor s 
recent merger distrac- 
tions have lK*en no had 
dting for independents. 

"When you get this 
kind of consolidati<m. it always 
provokes a reaction — people are 
always interested in what the alter- 
natives might Ix"," says Lewis. "I 
don'l really want to compete with 
the majors at what they do. What 



we do is bespoke as opposed to 
ofT-lhe-peg." 

"The problem for the majors," 
says Mushroom managing direc- 
tor Korda Marshal, "is that the 
cost of investment is so high; it 
takes a lot of nerve and belief to 
carry through that investment for 
tlu* life of the project. If you l(K)k 
at what Echo has done with 



Sunburn, according to Marshall, 
while My Vitriol, on sister label 
Infectious, made a healthy start ai 
U.K. retail in March with its debut 
set. Finelines. Infectious stable- 
mates Ash were due to drop a new 
album in late April, with Garbage 
set to return in early autumn, 
while Marshall also enthuses about 
the continuing strength of dance 



of international and digital at 
NewsCorp Music (NCM). Under 
New.sC^orp executive VP James 
Murdoch. Grierson oversees 
NGM's international activities and 
licensing deals. He comments on 
the broader global picture into 
which Mushroom U.K. fits. 
"There are three incredibly strong 
repertoire sources [for N(;M]." he 



indie," says Grierson. While NCM 
has licensing deals with edel music 
and edel subsidiary Play It Again 
Sam in continental Europe and 
Soutli .Mrica, it also h;is struck 
licensing deals with Sony Music 
Asia and Sony Music Japan. 
"We're in a different position 
because we're an indie in spirit 
and execution with the backing of 




From left: Captain Soul, Eva Cassidy and Badly Drawn Boy 



Feeder, it's absolutely brilliant, 
and very similar to our approach 
lo Muse and My Vitriol." 

Muse's second album is due in 
June, after worldwide sales of 
550,000 for its 1999 debut 



arm Perfeclo. 

"Il looks like Mushnxmi U^K. 
will have a particularly good year," 
says Roger Grierson. chairman of 
NewsCorp Mu.sic's Festival Mush- 
room Records and executive VP 



notes. ( iiing Mushroom U.K., 
Festival Mushroom in .Australasia 
and its L .S. joint venture. Rawkus 
Entertainment. 

However, NCM's companies are 
not "indie for the sake of !)eing 



|ames Murdoch and New.s(;orp, 
which makes for an interesting 
ccK ktail," savs Clrierson. 

NEW COMPANIES, BANDS 

1 he indie strtor in the U.K., "as 



RILLBOARn 

iTHANKS FOR ACKNOWLEDGING 
OUR PEAK PERFORMANCES! 

Top Contemponany Jazz Imprint 
1^ Top Contemporary Jazz Album 

THE RIPPINGTONS feaccinng Rubs Freeman 







DOTSERO 



THE RIPPINGTONS 



MIKI HOWARD 



Coming Soon: ERIC r»"""=MTHAL PHIL. PERRY Rl 
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BAKER &TAYLOR DISTRIBUTION 

\^_y Quality • Integrity • Service 

Celebrating Our First Year of 
Nationwide Music Distribution 

Thank you to all our Retail & Wholesale 
partners for making our first year so successful. 




always, is in a slate offlux," says m\v 
of its most experienced llgine- 
heads, Beggars Ban{|iic-i I .K. pirs- 
ideiit Mailin Mills. "Some go, some 
arrive, but we've got a core ol est;il>- 
lished companies like ourselves — 
including Telsiar and PIAS — and 
lots ot CXI iting vounger indies com- 
ing n|) tK'liiiul us. I he establish- 



New albums: Garbage (left), Ash 

meni of companies like AIM lends 
support, sell'-lx-lief and credence 
ihai hasii'i happened Ixriore." 

Mills is delighted with the suc- 
cess of 1*000 Mercury Music Prize 
winner Badly Drawn Boy. via 
Twisie<l Nerve/XI„ and anticipates 
big things (or Australian band the 
Avalanches and L.K. indie main- 




WORLD CLASS QUALITY CD & DVD REPLICATION 



500 CDs = $ 999 
1000 CDs = $1229 

!' RETAIL READY CD PACKAGES 

FROM YOUR oesiam out disc 

NO FILMS NEEDED flaaaaMaR 



CALL FOR DETAILS 



300 FULL COLOR 11x17 POSTERS 

S ONLY $99 

with Your CD/DVD Package 



OVER $5QO OF EXTRAS WITH EVERY CD PACKREE 



• FREE Web Page w/ sound sample 
• FREE Third Color on Discs 

Cmf ^ - FREE Clear Trays 



• FREE UPC Barcode 
• FREE Design Kit 



CALL TODAY FOR A FREE CATALOG 



800) WAVE CD-M888I DVD-WAVE 



WWW.THIRDWAVEMEDIA.COM 



RELEASE YOUR MUSIC VIDEOS ON DVD 



Stays 'I'indersticks. 

.Alan McClee made his name as 
ihe co-loundcr ol Crfalifm. which 
had international marl^eting and 
distribution via Sony's SINE net- 
work before he dismantled it to 
start again with Poptones. The 
fledgling company, distributed in 
the L .K. by I'irmacle. lia.s a team 
of international paiiners. includ- 
ing Zoniba in Austiia, Belgium, 
(lermany and Holland. Vi^/ 
I niversal in Italy and (Caroline 
Kspana in Spain. With a strong 



"When you get 
this kind of [major 
label] consolida- 
tion, it always 
provokes a reac- 
tion — people are 
always interested 
in what the alter- 
natives might be." 
Steve Lewis 

Chrysalis Group 



liiH uson iht- Inlet net and compti- 
itive relaii pricing. l'opt(mes has 
made a robust start with a parii< u- 
larly strong response toward rock 
signings Cosmic Rougli Riders 
and Captain Soul. 

"Poptom-s is shaping up, and 
our profile is building after IxMug 
in hiisitu-ss tnr six months." 
McCiee says. "Cosniit Rougti 
Riders. January, Captain Soul and 
Ping P(»ng Bitches are all IcKiking 
promising, and Radio 4 — the 
Poptones club — is selling out 
whrrrvt'i" we hold it woritlwidf. 
Poptones is a good label that one- 
day could 1h- a great lalK-l, and I 
love it more- than I had loved 
Ciealion. Pinnacle is doing well, 
and Kurope and japan await." 

"Poptones" strength is its size 
and stafVmg." says Captain Soul 

(Uintiuufti on piigr H6 



Esteban 




Flamenco Style Guitarist 
Takes The World By Storm 

The uniqueness of his sound and the 
ever-growing fan base have rocketed 
Esteban onto many video and music 
charts in the past nine months, some 

of ihf t''n'i!'qhts include: 



Billboard 2000 Year End Charts 



• Top New Age Label (No. 4) & Top New Age Artist (No. 6) 

• Top Music Video - "An Intimate Evening With Esteban," 

February 2001 (No. 2) 

His albums have also hit these Billboard charts: 

• Top 200 (No 53), Top New Age Album (No. 2) 

• Top Pop Catalog (No. 10), & Top Independent Albums (No. 2) 



Entire ESTEBAN catalog Now Available! 



The Phat Cat Players 

Over 63,000 Scanned 
The R&B Indie Artist of the Year 
Featuring the Hit Singlei: 
Sundress, Ain't No Sunshine, 
and now impacting. Those Days. 



Billboard Charts 



> 10 Wks Billboard Top R&B/Hip Hop Albums 

• 10 Wks Billboard Hot R&B/Hip Hop Airplay 

• 10 Wks Billboard Hot R&B/Hip Hop Singles & Tracks 



iinLPeterik aL World Stage 

Rock Superstars Come Together 
On New Studio Album 

(Now Available Nationwide) 

Jim Petenkjhe Grammy award winning 
songwriter/artist behind The ides Oi 
March, Survivor, ,38 Special and many 
more, performs the most exciling project 
of his cjroor. 





Featuring Guest Performers: 



Dennis DeYoung oi Styx 
Rick Nielsen and Bun E. Carlos of Cheap Trick 
Buddy Guy 

Kevin Cronin of REO Speedwagon 
Don Barnes of .38 Special 
Johnny Van Zant of Lynyrd Skynyrd 
Tom Keifer of Cinderella 
Henry Paul of the Outlaws and Blackhawk 
Kelly Keagy of Night Ranger and many more! 

****NEW THIS WEEK!**** 
The Cellarbirds aehut relcdic featuring members of 
tofmer major recording artist. The Badlees 

Call Now! 

Midwest/Eastern Region Rocky Mt./Western Region 
800-775-2600 800-775-3300 
Fax 412-787-0368 Fax 303-369-9623 



For Distribution Inquiries, email us at: BTDindies0btol.com 

Ask for our latest music catalog featunng exclusively distributed titles. 
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RETAIL MUSIC EXPO 



June 1-3, 2001 • McCormick Place Complex • Chicago, IL 




CONFERENCES 

6e t/)e first to <rnoiv w/iof's moving in the industry! 



Friday. June 1, 2001 

"Digital Rights Management: The Distribution 
of Digital Content on the Web and the Future 
for Retail Integration" 
Trish Naudon, Executive Director of Morl(eting, 
Digital World Sen/ices 

"Advancing Your Role in the New Digital Media 
Infrastructure: Practical Next Steps" 

Brian Queen, Global EMMS Solutions Manager, 
IBM Media ft Entertainnnent 



"From Briclis to Clicks" 

Paul Abramson, Founder and Label Manager, 

Van Richter Records 



"Retailers and the Digital Music Revolution-How 
Digital Distribution Builds Customer Retention" 
Lorry S. Miller, President, Reciprocal Entertainment 

"RMX/AFIM Retail Forum" 

Sponsored by: 






Moderators: Pat Martin Bradley, AFIM 

Panelists: Susan Piver Browne, Padma Projects, 
Virginia Callaway, High Windy Audio 

Meet v/ith other retailers to discuss current 
issues and solutions in the industry in a 
relaxed, casual atmosphere. 



EXHIBIT FLOOR 

Touch, feel, hear. It's your opportunity to choose the 
products you want to move in your stores. CD's to 
lava lamps, to DVD's.. .You'll see: 

» Distributors 
» Rack-jobbers 
» Lifestyle products 
» Music merchandisers 
» Labels 

» Digital download services 




» Retail suppliers 
» Record companies 
» Music service providers 
» Magazine publishers 
» Importers 
» Internet commerce 



KEYNOTES 

Saturday, June 2, 2001 ; 

9:00am- 10:00am 

Pat Martin Bradley, Executive Director, 
Association for Independent Music 




Sunday, June 3, 2001 ; 

9:00am- 10:00am 

Forty Five with Clivel 
Q and A with Industry 
Icon Clive J. Davis 




SPECIAL EVENTS Et FEATURES 

Jimi Hendrix Red House Tour: An 18-wheel rig emblazoned 
with psychedelic artwork is a tribute to Jim Hendrix's entire 
life - includes audio visual presentations and memorabilia. 
Autographed books will be available! 




Exhibitor Siiowcase Retail Networking Area 

Saturday, June 2 ft Sunday, June 3, every hour on the hour 

Live music provided by the following labels: 

» Dominant Impulse Records 

» Masana Records 

» Odysea Music 
» Baltimore Records 
» Meek Records 
» Knee Deep 
» JJ. Promotions 
» Saber ft Roses 
» Big Chicago Records 
» Captain Music 
» Shut Em Down Records 






IN THE U.K. 

Coiitniunl jnm page 85 

frontman and songwriter Adam 

Howorth, who has experience 
with an unprocliiclive major label 
deal with Sire in the band's former 
incarnation as Hooverdam. 

"Alan has handpicked an incredi- 
bly f nthusiastic and tledicatetl team 
that aires alK>nl the music as much 
as the bands. Kveiyone is lighting 
fi)r the s^iine canst* and tan make 
things happen c|iiickly. wilhonl 
mnpteen marketing meetings and 
f(Kns groups. At Sire, tor three 
vears. we couldn't even release a 
single in our home territory 
because we were signed to an 
American major without L'.K. dis- 
tribution. Conversely, they wouldn't 
put us out in the States imiil we bad 
proven ourselves at home." 

THE MOVE FROM MAJORS 

I hal ihrnu- is de\ elope<l by 
|(>hn McManus of Irish roots-pop 
band (Melius, which, after two 
albimis lor Sony S*2. has relocated 
to Kvangcline, launched last year 
by U.K. imiuslry veterans Amlrew 
Lauder and Pete Macklin. 

"Its so dinicult with the 
majors." s;iys McManus, "because, 
unless you're able to prove your- 
self in your own country, the other 
subsidiaries will just refuse to take 
the album, and that's a shame 
because it limits what we can do." 

Tliis lime, with its current album 
M'luil CtOfs Around..., (Melius is enjoy- 
ing its lirst hill international release 
via tvaiigeline's distribiuiun part- 
ners, iucluding Caroline in Spain 
ami Portugal, edel in (k'rmany and 
MNW in Scandinavia. L'.K. distrib- 
ution is by L'niversal. 

"Kvangeline's enthusiasm and 
excitement is just fantastic." says 
.McManus. While Macklin works 
horn home in London, Lauder is 
based in the f)evon hamlet of 
.South Molion with two fellow 
siailers. where the sharp end of 
the business includes sucn consid- 
eraiioi»s as the recent closure of 
the village post ((nice. 

Like McCee. Riverhorse 
founder Robin (iodfrey-Cass is 
getting used to life without Sony, 
after the amicable lernunatiun of a 
fimding agreement with the 
major's F.inopeau SINE division. 
Riverhorse now has U.K. distribu- 
tion by iLMV and is developing 
relationships with international 
partners on an artist -by-artist basis, 
including KoiUor in Germany and 
V'alle in Spain for Lonyo. and 
Polydoi for the worUI (excluding 
the L'.S.) for Nightcrawlers. 

"I'm really pleased that I can 
cherry-pick the labels I want." says 
(iodfrey-Cass. "I know they'll 
work hard because they're paying 
me in advance, and these inde- 
pendeni companies can't waste 
ilieir utoiiev. The three records I 
j)ut out [via Sonyl all charted, but 
ni\ label was more pop crossover- 
driven; ii wasn't an indie label 
«Iu're \ou could make a record 
for t20,00(). Sony made a corpo- 
rate decision, and I know I'm 
^oing to prove them wrong." ■ 



800-731-6106 • www.RetailMusicExpo.com 
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Bewitching Hour. Godhead was on hand to kick oft the release of Artisan's 
Book of Shadows: Blair Witch 2 DVD and CD soundtrack, which features 
several songs by the group. Shown, seated from left, before a performance 
at Hollywood's Club Cherry are Godhead members James O'Connor. Jason 
Miller. Mike Miller, and the Method. Standing, from left, are Artisan Entertain- 
ment director of brand marlteting Randy Well and president of sales and mar- 
keting Jeff Fink. Prior to the midnight concert at Club Chen^. Godhead 
signed copies of the DVD at the Virgin Megastore in West Hollywood. 



VHS Fading Fast For U.K. Retailers 

Format Remains Popular For Hit Movies And Kills' Releases 



BY SAM ANDREWS 

LONDON— As DVD (rains gi-oumi, 
the British VHS sales market is 
declining more quickly than pre- 
viiiusly predicted, retailers and 
distributors say. 

Over the past year, hardcore 
movie fans have migrated to 
DVD. and VHS sales have deteri- 
orated in all hut a few segments of 
the market: hit movies, bargain- 
basement titles, and kids' videos. 

I'niversal Pictures Interna- 
tional Video president Peter 
Smith is blunt about the VHS 
bu.siness. "VHS is up for titles 



Universal Plans Largest Campaign Ever 
Fnr Nnvember Viden Release Of 'Grinch' 




THIS 



UHRISTMAS COMES EARLY: Ketiiilers c-.ui ex|H'cl 
to heai'a lot of ho-hoho-ingand who-whivwho-ingfi-om 
Universal Studios Home Video over the ne.xt live 
months, lu* the com|Kiny launches its biggiwt campaign 
to date for the release of />r,Sf«.s.s'//ofr/yM'r/W;/r// Stale 

The supplier has set Nov. 211 for it.s sell-though VHS 
;uid DVD ri'lea-se of the live-action version of the holi- 
day cliisslc. staning Jim Carrey in the title nile. 

The long-teiin plan is to make the movie the next 
mu.st-o«ii holiday film, riglit up theiv with It's ii Waii- 
deifiil Life, accoitling to Universal president Craig 
Komblau. "If you step back and Iwik at all the biggest 
family titles, they're all based on classic .stories that 
appeal to all demograph- 
ic gn)U|.is and iUX' sea.son- 
al. Gri}ich hiLs all thixH? of 
those elements." 

Th |xxind that messagi' 
home, L'nivei-sal and its 
jimmotionjil jKutnery will 
sjK-nd moiv tluui Sid mil- 
lion on miU"keting during 
four phiises of advertising. 
A leaser campaign will 
begin Nov. 1, followed by 
c< iimtdi iwn-to-stticet-date 
advertising, jjost-sti-eet- 

date ads i-unning diuing the Tli;mk.sgi\ing holidiiys, ;m(l 
a fin;d piv- and [last -holiday ])ash ending j;ui. l.'MTl. 

An intemet site devote*l to the title will be |xiwei*ed 
by MSN, offering a dritich home-makeover sweep- 
stakes. The winner's home will be turned into a 
Whoville, while his or her family will Ik' tumed into 
Wlifls, conipleU* with .someone Uk^utc the "iititst IjeiLst" 
for dinner. 

Komblau says Universal lias had to "tm-n away" pro- 
motional iKUlners for the video, but two who litnl into 
the theatiical iX'lea.se iuv retm-ning for the ridini ix'lea.se. 
Heinz North Ameriwi will bring back its giY-en ketchup 
in fe.stive iinuch squeeze bottles, ;ind Hei-shey will l-e- 
intrtKluce r/;-/;/r/;-thenit*<l candies for holiday pmmo- 
tions. New pmtner Weric ly's will featuiv dniicli toys in 
a kid's meal progi-am. .\dditi(mal mai'keting partners 
will be rcimed later. Komblau says. 

Random House, which publishes Dr. Seuss bixjks, 
will play a yafl in the promotion thiimgh a community 
si-mce c:im|iaign with the noniinifit literacy gmup Fiixt 
Hook, which provitles new books to children in low- 
income homes. 

While VHS gift st'ts have given way to DVD s|)eci;il- 
eflition |«ickages, Univei'sal is offering a little of both. 
.\ VHS gift set priced at has the video plus a 




bij Eileen FitzpatricI; 



ariiich plush toy, while a -Wl.iW deluxe D\'D gift set 
contains an interactive play set. Individual VHS tail's 
are prictnl at $24.!(H, luid a collector's e<Ution DVD will 
go for .$2(i,!»!<. Komblau exjxK-ts cumulative unit sales 
tn reach in excess of 1(1 million units. 

Anchoring the U.K.: Anchor Bay Entertain- 
ment, the IVtjy, Mich.-btLsed subsidiiuni' of North Coast 
Enlertiiinment, will set up a U.K. home video distri- 
bution joint venture with Equator (Iroup I'lc, accord- 
ing to Etiuator managing director Ian Robinson. 

The new venture, called Anchor Bay Enteitjunment 
V.K. Ltd.. will distribute such Anchor Bay titles its Hiil- 
loiirpu and Fitzcfnivltitt, as well as titles from F'ciua- 
tor's lon-title librar.v, 
which includes Time 
liamlitu. The L/nig Good 
fridai/, and Rnnaway 
Train. 

Hie new company will 
temixinirily be ba.sed at 
Isleworth .Studios near 
London. Anchor Bay 
U.K. must relocate be- 
cause Equator i-ecentl.v 
sold the studio space 
for 1.7 million British 
pounds ($2.4 million). 

Rental exit: Woodland, Calif.-hased Valley 
Media is handing over its rental business to Video 
l'rn<lucts Distributors (VPD) and will concentrate 
solely on sell-through VHS and DVD product. 
Terms of the deal were not disclosed, but the deci- 
sion will result in the closing of Valley's Bii.stol, Pa., 
distribution center and sales offices in Boston and 
Carnegie, Pa. Approximately lOO employees w ill 
be laid off. 

VPD has agreed to handle all of Valley's rental 
accounts imd will ofr<'r the same lemis as Valley. Ship- 
ments of rental products fnjni Valley will continue 
thmugh .May 22. but the distributor stopjK'd taking 
order>5 for rental pnxluct April 27. 

ClAS.SICS on DVD: The ultimate dysfunctional 
Hollywood-family film, Momniie Uearent. makes its 
DVD debut ,luly 17 from Paramount Home Video, 
priced at $2!l.!i!). The Eiizabetli Taylor/Mont- 
gomery Clift tragic love story, A Vtnee iyt the Sun, 
also bows at the .same price |ioint. 

Assistance in preparing this column uns prorided 
bif Sam Aridreim in Ijovdon, 



like The Mummy and will be for 
movies such as the upcoming 
Hannibal [and] Bridget Jones's 
Diary," he says, "but the second- 
tier business is dire." 

One of the main reasons for 
DVD's rise is that when fdms are 
released in both formats, DVD 
versions often come with added 
features that make them more 
appealing to customers than the 
VHS versions. 



Ian Daw.son, who heads HMV's 
video department, says that al- 
though the music and video retail- 
er still has "a very strong full- 
price catalog business," even 
VHS films with such sjiecial fea- 
tures as widescreen format have 
taken a significant hit from DVD. 
"Where titles have been available 
on both formats, the DVD has 
made massive inroads into the 
(Cnnlifnied on jHtgi' S'.i) 



DVD Sales Doost Dritish Video Market 



LONTON— Britiiin's .si-ll-thiDUgh 
video husine.ss lea|)t in the 
first quarter of 20ni, compared 
with the same period in 2000, 
according to the British Video 
Assn. (BVA). A total of 25.7 mil- 
lion VHS and DVD units were 
sold t/> consumei"s in the first thm* 
months of 2001, the BVA report 
says. 

As expected, DVD led the 
charge in retail sales w ith first- 
quarter sales of ().4 million 
DVD units, up LdIM over the 
same (|uarter last year. This 
healthy increase more than 
compensated for a 1% decline in 
VHS sales, which dropped to 
17. :{ million units during the 
quarter. 

Twentieth Century Fox Home 
Entertainment's X-Men was the 
quarter's best-selling DVD, 



moving 210,(HKI units. Other top 
•sellers were the British gang- 
.ster flick Snatch from Columbia 
TriStar Home Entertainment, 
which sold 1«!»,000 units, and 
DreamWorks Home Entertain- 
ment's Gladiator, with sales of 
140,001) units. 

With a 1.5.79 market share. 
Universal Pictures was the top 
distributor, followed by Wai'n- 
er Home Video with 14.,">'/f and 
Columbia 'IViStar Home Enter- 
tainment with 12.27r. 

VHS rentals were up H'X in 
the quarter, led by Buena Vista 
Home Entertainment's Gone in 
til) Semnds. But the total rental 
market increased by a more 
robust Vm . thanks to the first- 
time inclusi<in of DVD rental 
figures. 

SAM ANDREWS 



CALIFORNIA 
DREAMIN' 



PLATBOTD 



Smart, sultry and disarmingly sexy, Brande Roderick is a California dream 
girl come to life. And now she's our choice for 2001 Playmate of the Year. 
Discover the not so subtle charms of this irresistible, heartrstopping beauty. 

□ 

PLAYBOY HONE VIDEO 
wiinii,ptayl»y.coin 

45 20O1 Pluytury RntrilAinnHiit Group. Inc 
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COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE SALES REPORTS. 
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TITLE 


Label 

Distributing Latwl, Catalog Number 
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1 


4 
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RUGRATS IN PARIS: THE MOVIE 


Pri'-,i."ir ,1; ■ Hi. '. i^-eo 336723 


Animatefl 


2000 


G 


24.95 


2 


2 


3 


102 IMLMATMNS 


Walt Disney Home Video 

Bu^nd VistB Honis Enlcrt3inni6nt 21S39 


Glenn Close 


2000 


G 


24-99 


3 


3 


5 


GLADIATOR 


DreamWorks Home Entertainment 
86026 


Russell Crowe 


2QO0 


R 


19M 


4 


6 


4 


MARY-KATE & ASHLEY: 
WINNING LONDON 


Dualstar Video 

Warner Home Video 37332 


Mary-Kate & 
Ashley Olsen 


2001 


IIR 


1996 


9 


7 


5 


PLAYBOY: PLAYMATES ON 
THE CATWALK 


Playboy Home Video 

Universal Music & Video Dist. PBVOBBB 


Various Artists 


2001 


m 


19.98 


G 


5 


7 


MEET THE PARENTS 


Universal Studks Home Video 86032 


Ben Stiller 
Robert De Niro 


2000 


re 13 


22 9S 


7 


8 


2 


PLAYBOY 2000 THE 
PARTY CONTINUES 


Playboy Home Video 

Universal Musk & Video Dist. PBVOSSS 


\^rious Artists 


2001 


m 


1998 


1 


11 


36 


THE SILENCE OF THE LAMBS 


MGM Home Entertainment 207746 


Jodie Foster 

Anthony Hopkiris 


1991 


R 


9.94 


9 


10 


8 


LADY AND THE TRAMP 
II: SCAMP'S ADVENTURE 


Walt Disney Home Video 

Buena Vista Home Entertainment 21226 


Animated 


2001 


m 


26 99 


10 


22 


3 


FARSCAPE: VOLUME 2 


A.D.V Films 707097 


Ben Browder 
Claudia Black 


2001 


m 


1491 


11 


1 


4 


REMEMBER THE TITANS 


Walt Disney Home Video 


Denzel Washington 


2000 


K 


1999 


12 


15 


29 


ERIN BROCKOVICH 


Universal Studios Home Video 85710 


Julia Roberts 
Albert F-ipn-oy 


20OD 


R 


1498 


13 


9 


11 


FARSCAPE: PREMIERE-I E.T 


A.D.V. Films 707083 


Ben Browder 
i.«iauoid DiacK 


1999 




14.98 


14 


31 


2 


BIG MOMMA'S HOUSE 


FoxVideo 2000779 


Martin Lawrence 


2000 


PC-13 


14.98 


IS 


34 


2 


BLAZIN' 


Ground Zero Entertainment 3001 


Cuban Unk 


2001 


NR 


1998 


IS 


40 


16 


BRITNEY IN HAWAII: 
LIVE t MORE A 


Jive/Zomtia Video 
BMG Video 41704 


Britney Spurs 


2000 


NR 


1995 


17 


13 


4 


GUNOAM WING: VOL. 10 


Bandai Entertainment 
Pioneer Entertainment 71 163 


Animated 


2001 


m 


1498 


18 


12 


8 


PLAYBOY: GIRLS OF 
THE HARD ROCK 


Playboy Home Video 

Universal Musk & Video Dist. 0884 


Ifiirious Artists 


2001 


m 


1998 


19 


18 


3 


SAMURAI X: THE MOTION PICTURE 


A.D.V Films 003D 


Animated 


2001 


m 


IJ9S 


20 


24 


3 


MERCY STREETS 


Providence Entertainment 1031 1 


Eric Roberts 
Stacy Keacti 


2001 


PG-13 


24.98 


21 


29 


14 


THE UP IN SMOKE TOUR A 


Eagle Vision 

QoH riictrihiiii/^Fi "^rvini 
ncu uibiiiuuiion ouuui 


Various Artists 


2000 


NR 


I99S 


22 


NEW^ 


PRINCESS MONOKE 


Miramax Home Entertainment 

Buena Vista Home Entertainment 64312 


Animated 


2000 


PG'13 


19.99 


23 


17 


12 


DINOSAUR 


Wall Disney Home Video 

Buena Vista Home Entertainment 21575 


Animated 


2000 


re 


26.99 


24 


30 


47 


SEX AND THE CITY 


HBO Home Video 
Vi/arrter Home Video 99301 


Sarah Jessica Parker 
Kim Cattrall 


2000 


NR 


3992 


25 


2S 


2 


CLEOPATRA 


FoxVideo 2001482 


Elizabeth Tayhy 
Richard Burton 


19(3 


NR 


14 98 


26 


14 


17 


THE SOPRANOS: THE 
COMPLETE FIRST SEASON 


HBO Home Video 

W<irner Home Video 99335 


Jarrtes GarKlottini 
Lorraine Bracco 


2000 


NR 


9992 


27 


23 


7 


JUDGMENT 


Cloud Ten Pictures 143 


Corbin Bemsen 


2001 


NR 


2995 


2S 


27 


7 


LOVE I BASKETBALL 


New Line Home Video 
Warner Home Video 5064 


Omar Epps 
Sanaa Lathan 


2000 


re-13 


1998 


29 


16 


10 


GUNDAM WING: THE 
MOVIE-ENDLESS WALTZ 


Bandai Entertainment 
Pioneer Entertainment 1666 


Animated 


2001 


NR 


1498 


30 


33 


19 


PUYBOY'S CALIFORNIA GIRLS 


Playboy Home Video 

Universal Musk & Video Oist. 0870 


Various Artists 


2000 


NR 


1998 


31 


25 


21 


MARYKATE & ASHLEY: OUR 

1 IP^ ART <PAI Fn 


Dualstar Video 


Mary-Kale & 
Ashif',' Olsen 


2000 


NR 


19.96 


32 


20 


13 


PUVBOY: THE COMPLETE ANNA NICOLE 

CUITU U.*in Mil 1 ION PI AVtlATF 


Playboy Home Video 

iirtitfArt^i kAiifbT B- xrtAa^ rtmc4 noti'y 

universal music & vioeo uisi. \joo£ 


Anna Nicole Smith 


2001 


NR 


1998 


33 


38 


22 


LIVE AT MADISON 


Jiv^omba Video 

Mid \Jiti»n A 1 7^Q 


•N Sync 


2000 


NR 


19.95 


34 


32 


8 


BARBRA STREISAND: TIMELESS 


Columbia Music Video 

Si^D'^ Music Entertainment 54020 


Barbra Streisand 


2000 


NR 


19.95 


35 


21 


2 


RULES OF ENGAGEMENT 


Paramount Home Video 332173 


Tommy Lee Jones 
Samuel L. Jackson 


2000 


R 


I4.9S 


36 


36 


12 


STREH FIGHTER ALPHA: 
THE MOVIE 


Manga Entertainment 
Palm Pictures 4064 


Animated 


2001 


Ml 


1995 


37 


39 


3 


SCOOBY DOO AND THE 
GHOUL SCHOOL 


Warner Home Video 1 700 


Animated 


2001 


NR 


14.95 


31 


19 


7 


28 DAYS 


Colufnbia THStv Home Video 60502 


SarKlra Bullock 
viggo Mortensan 


20DO 


re-13 


19.95 


39 


37 


6 


CLERKS (UNCENSORED) 


Miramax Home Entertainment 

Buena Vista Home Entertainment 2 1 707 


Animated 


2001 


R 


2999 


40 


35 


7 


THE LITTLE VAMPIRE 


New Line Home Video 
Warner Home Video 5162 


Jonathan Lipnicki 


20«l 


re 


19.96 



• RIAAgold cert for sates of 50.000 units ot SI million in sales ax s^iggested retail. ARIAA platinum ceri ioi sales of 100.000 units or S2 million m sales at suggested 
retail. * IRMA gold CPiIilicalion for a minimum ol 125.000 units o* a dollar volume ol $9 milliun at retail tor theatrically re^leased programs, or of al least 25.000 units and 
$1 million at sufsiesled retail tor nonlheatrtcal titles IRMA platinum certification for a minimum sate of 250.000 units or a dollar voiume of $18 million at retail to* 
tr^ealricairy released programs, and of al least, 50,000 units and $2 million at suggested retail tor nonltteatncal titles, e 2001. Billboard,'BPI Communications. 
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Top Video Rentals . 


1 THIS WEEK 






COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS 

TTn£ (Ritiiw) Principal 
Distributing Litiel. CitaloE Number Perlorniers 










No. 1 




1 


4 


i 


ALMOST FAMOUS »; 


8781S 


BilV CfudL^j 


2 


1 


3 


CHARUE'S ANGELS ire-i3) 


CoitntN* TnSla* Horn Video 


.I'C '.'jc. Diaz 
Hd'W'riii'e 


3 


3 


7 


MEET THE PARENTS (re i3) 


un wfMi Studios Home VidBO 


Btn StWw 

R(*efl De Niro 


4 


6 


5 


WONDER BOYS <RI 


FVamount Home Video 332613 


M»chaeJ Douglas 
^Clte^ Mafjuitp 


5 


5 


4 


REMEMBER THE TITANS HQ 


WsH ^-inp. Home Vrat-j 


Dauei Washington 


6 


? 


5 


THE CONTENDER IR) 


OreamWorhs Home Entertainmenl 
43813 


ioan Aden 


7 


2 


5 


THE6THO*V(re-l3l 


ColiHTitiia TriStar Home Video 


Afflotd UhAXKf^f 


S 


NEW^ 


MEN OF HONOR (Rl 


FinVideo 2001670 


Rc^wft De Nirn 
CjIia Gcoditis. Jf 


S 


12 


21 


CIWUTOIKR) 


DrearrWorVa Home Entertain meot 

86026 


RussdCnuM 


10 


11 


11 


WHAT LIES BENEATH IK 131 


OieBmWbrtts Home Entert^inirienl 


HifT^r. Ford 
M :t'.<.|le P's(*fi='i 


11 


10 


27 


ERIN BROCKOVICH IRl 


Unrversal Studios Hon>e Video 
85710 


Julia Roberts 

'<itN.vl Fmf, 


12 


14 


10 


DR. TITHE WOMEN (R) 


Arb&an Home Enlertsinmenl 


Richard Gere 


13 


13 


3 


RED PLANET (re 131 


Warner Home Video 18954 


Vil KAner 

Caiie-Anre V^s, 


14 


NEW^ 


BOUNCE (re- I3J 


Miramai Hone CntefUmmenl 


Ban Alfif^i, 


15 


15 


4 


DANCER IN THE DARK 00 


New Line Home voec 
Wartwf Home Video 5198 


Biork 


16 


NEW^ 


BILLTEUHITIR) 


Univenal Studios Home Video 
87112 


Jamie Be* 

J,( f Wallers 


17 


9 


9 


BRING rr ON (re-131 


Universal Studios Home Video 


Kirsten Dunst 


IS 


18 


8 


THE WATCHER IRl 


Unlvenal Studios Home V«ta> 


Keinu Retfves 
Jarnes Sp^ei 


19 


19 


2 


GIRLFIGHT m 


Cciu-^ri a TriStar Home Video 


Mchdic Rodnguu 
Jimie Tirelll 


20 


8 


2 


THE LEGEND OF 
BAGGER VANCE IPG yn 


DieamWorks Hottw Entertainment 
B6398 


Matt Damon 



# IRWA Bold certiiicatior for a minrnum ot 12&,Q0O uriti cr a ddllaf xMume i>! $9 iiiillnin et retail k* ttwatncally rrieased 
propatw, or ot .« ipiW 25 OCO units and %l millior. ai suggeslM retail tof (lenl^featl^cdl lute . ■ tRMA plWirum (viUicslKXi 
tor a rnirHmmn saie of 250.000 umts of a dollar volume of S18 million at reUd tor tt^ealncaUy released program, and ol at 
leas). M.OOO units and %2 million al uioeested retail for nonttieatrcal titles c 2O01. BilDwan^PI Comrnuncationi. 
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TopDII 




Sales. 


1 THIStWEEK 1 


1 LASTIWEEK 1 


1 1«KS. ON CHART 1 


COMPILED FROM A NATIONAL SAMPLE DF //^r^ 
RETAIL STORE AND RACK SALES REPORTS jT^ ' 
COLLECTED. COMPILED. AND PROVIDED BV ' 

TlTU(R«n8l(Pnc.) ^r""' 
Oistrcbutms Label. itoi. Number Performers 


1 


NEW^ 


SPACE COWBOTSirc ii) MM) Wdiner HwieVoeu i8;22 ToS'nwlMSlel 


2 1 


2 1 MEN OF HONOR (R)(29 381 


F,.Vi*„2001665 ?rGr?J, 


3 


NEW^ 


BILL>EaiOT<R)(2498l 


Unwfsal Sludns Hame Video 2 1 1 34 jTe w^iU 


4 


2 


4 


OUIUFS was.' SKOHaiTniKlil Else CaumbalnSaHrmVOBieOeOI O^'ta^^ 


5 


3 


2 


REMEMBER THE TITANS ITO) (29.99) J^" f,™ u;Sv.™?22853 WKhiiWon 


E 


NEW^ 


THEUDIESMAN(R)(2999I 


F^ramount Home Video 337644 Tim Meadows 


7 


8 


22 


GLADIATOR (R) (29 98) 


DrsjcnMorlis Home Emertainmat 86366 Russell Cnwe 


1 


7 


7 


MEET THE PARENTS (re-131 (26,98) Dnim* Studw Ho™ V«leo21l33 fejifjn,,., 


9 


10 


4 


THE 6TH DAY ire-13) (27961 


Columbia TriStar Home video 05074 AmoW S(nMi(antaei 


10 


11 


3 


IHELEliENOOfMCtllWUeEKlJiaS!) OtamVKow H»ne t«rtimi»il 86396 wj£™" 


11 


12 


4 


RED PLANET (re-13) (19 98) 


V 


^mer 


Home Vk»» 18954 Carne-^.ne Mo!,s 


12 


4 


2 


BOUNCE (re-13) (29 99) 


Miramaji Home Er^ifds -nef'',Bofii3 Ben Affleck 
v'sla Hone Enlertainmeit 21655 GA'/nein Parirp* 


13 


5 


3 


102 MUUTUNSIPMK SCAN! lEl 129.9!) * 


ran Disr*y Hon* Vijec^'Buena „. ^ 
Mone Enleitainme^t 21616 


14 


16 


83 


THEMATDIX(R1(2<98) 




farrwf 


. .,,.1, Kearu Reeves 
Hcfne Vrteo 1 7737 i ,,,^^,3 p^^^,,^ 


IS 


IS 


3 


LAWRENCE OF ARABIA (re) 09 95] CdumtiiaTiiSlai Hone video 05B32 PelerOTtiole 


IE 


13 


6 


ALMOST FAMOUS (Rl (26 99) 


[)nffnW)iMHcraeErliininiviit8781S HuOsion 


17 


RI-tHTRr 


FRANK HERBERrS MINE (NR) (24 91) Uian 


orr« GntonaBimeni 1 151 7 William Hi«1 


IS 


17 


3 


CLEOPATRA INR) (26 99) 


, LiijaDetti T»t'lar 
foxVideo 2001482 Rtctrard Bunon 


19 


.8 


3 


NURSe BETTY (R)(2» 96) 


USA Home Entertainment 60180 R^^ii^ /p'!^^" 


20 


RE-EICHIY 


BEDAZZLED (re 13) (2698) 





88 
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MERCHANTS & MARKETING 



VHS FADING FAST FOR U.K. RETAILERS 

jCtnit 'nnif'd from p<tfji' !<7) 

sales of that title." he says, add- 
ing that for such new movies as 
Misaion: hupostiihle J and A'- 
Meti, DVD sales have outpaced 
VHS sales overall. 

Mike McOann, spokesman for 
Woolworths. Britain's largest 
video retailer, admits that his 
stores' own DVD departments 
are beginning to eat up space for- 
merly allocated to VHS. "The 
range of DVD has become bigger, 
and the space has got to come 
from somewhere." 

In addition to special features, 
price has played a part in the 
decline of VHS sales compared 
with DVD. Smith notes that .since 
DVDs are initially released at 
sell-through pricing, by the time 
most VHS rental titles are re- 
duced to .sell-through pricing, con- 
sumers have already bought the 
titles on DVD. 

So far, studios have tried to 
counter declining sales by lower- 
ing prices for VHS releases. As 
an example, many major sell- 
through video retailers now' offer 
five new VHS titles for 30 pounds 
($4:i) or four for 20 pounds ($29), 
which brings the individual price 
closer to the average overnight 
rental charge. The price-cutting 
mania also extends to supermar- 
kets, which heavily discount top 



10 VHS hits. 

But there is a debate going on 
about these promotions. Some 
retailers view them as a posi- 
tive move for the con.sumer. Mc- 
Oann says. "We have been cam- 
paigning for a long time to bring 
prices down." 

'TTie range of DVD 
has become bi^er, 
and the space 
has got to come 
from somewhere. ' 

-MIKE mcOAHH, 
WOOLWOKTMS 



Others are skeptical about the 
long-range success of the move, 
fearing that the low pricing for 
VHS will put added pressure on 
retailers and suppliers to reduce 
DVD pricing. 

"A lot of people are savvy 
enough to know that it is cheaper 
to produce DVD than VHS," 
British Video Assn. (BVA) mar- 
ket research consultant Helen 
Davis says. "But retailers can 
only afford to cut (VHS and 



Full Service 
CD. DVD 9, 10 & 5 
Pre-Mastering & 
Manufacturing 




DVD] prices for so long. They 
have got to find margin from 
somewhere." 

NOT OVER YET 

Despite the inroads made by 
DVD, the total demise of VHS is 
not at hand. McGann notes, "VHS 
is still an extremely popular for- 
mat, and people are reluctant to 
give up their VCR and VHS col- 
lections — even if they have a 
DVD player." 

Dawson agrees that VHS isn't 
finished yet, especially among 
best-selling catalog titles. "Cat- 
alog still has a life with titles 
such as the G<idfnllirr series, 
which isn't available on DVD." 
Dawson adds that non-action 
films — the upcoming Hilly El- 
liot, for example — still have the 
potential to reach a broader 
audience on VHS than on DVD. 

Buena Vista Home Entertain- 
ment U.K. GM Julie Sneddon says 
that although the studio has been 



expecting a decline in VHS, it 
hasn't happened yet. "We haven't 
seen any effect yet, and people 
are still buying a lot of VHS 
tapes." A gradual shift, however, 
has begun toward DVD. In March 
Buena Vista moved 410,000 copies 
of lAidy ami the Tiamp II on VHS 

'DVDs are great for 
retailers, but we 
have got to be so 
careful if we are to 
make any money. ' 

-mCHAHD BHOOKMR, 
PMAMOUHT HOME VIDEO U.K. 



and 29,000 units on DVD, accord- 
ing to Disney. 

For such kids' titles as /.nrfi/ 
and the Tramp II, VHS remains 



Billboard. 



the preferred format, although 
DVD is beginning to penetrate 
that market, too. 

During the first quarter, Co- 
lumbia TriStar Home Enter- 
tainment sold almost 9S.000 
copies of the kids' hit SiKarl 
Little in the U.K. According to 
figures from the BVA, 21* of 
those sales were DVD units. 
But on direct-to-vidco titles, 
DVD isn't as strong. Buena 
Vista' Home Entertainment's 
Buzz Liglitijear — Star Com- 
maitd, for instance, sold 07,000 
units, 13% of which were DVD, 
according to BVA figures. 

The ultimate problem, retailers 
say, is that even though DVD 
sales are soaring, it's riot enough 
to replace lost VHS sales. 

"DVD is not replacing the vol- 
ume," .says Paramount Home Video 
U.K. sales director RichanI Brook- 
er. "DVDs are great for retailers, 
hut we have got to be so careful if 
we are to make any money." 

MAY 5, 2001 



Top Special Interest Video Sales 


1 THIS WEEK 1 


1 lAST WEEK 1 


n,_ 
q: 
'if 
-- u 


cnmBinoii<ii«noNju.s4iipiEOF ^ ..^ 

tEniLSnWEMBMCKREPOinscOL- ><^' . 
LEaEDiCOIinLII).UDPIIOVIDEI)BI / 

it .-i .. 

TITLE 

Program Supplier, Catalog Number 






I THIS WEEK 1 


1 LAST WEEK 1 


z 

si 


(MIIP11.E0 FROM A HUtlOKJU. SUKPli Of y,^' 
IIEWIL STORE «MD «»CH REPORTS COL- A**"^ 
LECTEO. COMFILEO. UD PROVIOEO IT f 

TITLE 

Program Supplier, Catalog Number 


li 


RECREATIONAL SPORTS . 




HEALTH AND FITNESS . 


1 


1 


3 


WWF: DIVAS IN HEDONISM 

W..t:l II, •-.•...■III ..■ •!. ... ■ ?81 


14 96 




1 


2 


121 


BILLY BLANKS: TAe'bO WORKOUT 

VLT'luij Or.-:tili..t.ij. .^2 7.; 


^9 95 


2 




3 


WWF: BEST OF RAW-VOL. 2 

WotW • .. Federation Home Video 280 


I*» 




2 


3 


67 


UVING YOGA COUECTION 

Living Arts 1070 


1798 


3 


3 


3 


WWF: NO WAV OUT 

WoikJ Wrestling Federation Home Video 268 


1995 




3 


1 


103 


YOGA FOR BEGINNERS: ABS YOGA 

Living Arts 1075 


9.91 


4 


6 


8 


WWF: ROYAL RUMBLE 

W»U Wrestling Federation Home Video 267 


1995 




4 


4 


S9 


YOGA CONDITIONING FOR WEIGHT LOSS 

Living Arts 1203 


1498 


5 


5 


12 


MICHAEL JORDAN TO THE MAX 

FonVitlM 2001286 


U9i 




5 


5 


58 


POWER YOGA FOR BEGINNERS: STAMINA 

Living Arts 1078 


998 


6 


4 


22 


TONV HAWK: SKATEBOARDING TRICK TIPS-VOL 1 

Redline Entertainment 77002 


1595 




6 


6 


113 


THE CRUNCH: TAE BOXING WORKOUTS 

Ancfior f-. i. Entertainment 10813 


1498 


7 


8 


2 


ECW: DEEP IMPACT 

Pioneer Entertainment 71622 


I99S 




7 


14 


6 


BASIC YOGA FOR DUMMIES 

Ancr>Dr Bay Entertainn>ent 1 1 586 


999 


8 


9 


2 


ECW: BARELY LEGAL 

f^neer Entertainment 71630 


I9.9i 




8 


7 


340 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Living Arts 1088 


1498 


9 


II 


8 


WWF: REBELLION 2000 

World Wrestling FMentlon Home Video 264 


1995 




9 


8 


128 


TOTAL YOGA 

Uving Arts 1080 


9.98 


10 


10 


8 


WWF: HARDCORE 


14,95 




10 


9 


32 


KMSE tUSTlN: MAT WDKOUT BASED OX THE WORK OF I.H. PIUTES 


1498 


11 


7 


53 


WWF: THE ROCK: THE PEOPLE'S CHAMP 

World Wre^tlmt; Federation Home Video 254 


14.95 




11 


10 


94 


BILLY 81ANKS: TAE-BO tWOAKOUT ADVANCEOTAE-BO LIVE 

Ventura Distritnition 22/1 


34 9S 


12 


12 


13 


WWF: ARMAGEDDON 

World Wresllint; Federabon Home Video 266 


1995 




12 


13 


14 


MINNA LESSIG: OPTIMIZER-FAT ELIMINATOR 

Parade Video 11213 


1498 


13 


16 


36 


WWF: DIVAS-POST CARDS FROM THE CARIBBEAN 

World Wrestling Federation Home Vitteo 261 


14.95 




13 


11 


50 


BILLY BUNKS: TAE-BO GOLD 

Ventura Distnbution 2276 


24.95 


14 


IS 


13 


WWF: SURVIVOR SERIES-THE RULES HAVE CHANGED 

World WresthrtK Federatron Home Video 265 


1995 




14 


16 


30 


BILLY BLANKS: TAE-BO LIVE 

Ventura nistril)iilion 2723 


5995 


15 


14 


8 


WWF: MICK FOLET HARD KNOCKS I CHEAP POPS 

World WfesllinK Feripr..,tinn H(i.~.i= V den ?77 


1495 




15 


RE-Bflin 


PILATES: BEGINNING MAT WORKOUT 

LivlnR Arts 12.11 


1498 


16 


17 


20 


WWF: MOST MEMORABLE MATCHES '00 

World Wrestling Federation Home Video 826 


14 95 




16 


15 


21 


THE METHOD: TARGET SPECIFICS 

Parade Video 840 


1798 


17 


18 


36 


WWF: TABLES LADDERS CHAIRS 

World Wrestling Federation Home Video 259 


14 95 




17 


19 


9 


MINNA USSIG: OPTIMIZER STRENGTH li GRACE 

Parade Video 11223 


1498 


18 


13 


9 


NFU SUPER BOWL XXXV 

USA Home Entertainment 1883 


19 95 




18 


17 


17 


DENISE AUSTIN: BLAST OFF TEN POUNDS 

Artisan Home Entertainment 10154 


1498 


19 


19 


22 


WWF: CHRIS JERICHO BREAK DOWN THE WALLS 

World WrestlinR Fpdemlion Hnme Video 262 


1495 




19 


12 


55 


YOGA FOR BEGINNERS: STRESS REUEF 

Living Arts 1077 


9.91 


20 


20 


23 


MLB: WORLD SERIES 2000 

USA Home Entertainment 60087 


19 96 




20 


RE-EKim 


POWER YOGA 2.PACK: STRENGTH AND STAMINA 

h.. r. Arts 0037 


i;>i8 



^ IRMA gold certilicadon lor sale ol 1 25.000 units or a dollar volume ol S9 mrllion at retail lor theatrically released programs, 25.000 units and $ t million at 
suggested retail for nontheatncal titles. IRUA platinum certifiCftlion lot sale ol 250,000 ur>its or a dollar volume ol $18 million at rfitail lor irwatncally released 
programs, or 50.000 units o« $2 million at suggested retail tor nontheatncal titles. iZOOl. BiltlKiardi'BPI Communications and VideoScan Inc. 
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Connect widi die music in Aisnvs 
most importam decision maKers 
mBMIioanlClassifled. 

G«t me attention of 1 50.000 Industry 
professtonot eacti week in print & 
over 1.000.000 monttily visilofs at 

www.billboard.com 



Call: 1-800-223-7524 Today! 

Fax all ads to: 64A-&54-4A98/99 

( Ads now appear online ^ 
I for one low price! J 
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Enormous 
Exposure. 



Remarkable 
Results. 
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CIASSIFIED 



DUPLICATION/ 
REPLICATION 



DUPLICATION/REPLICATION 





Includts Gbss EOssteflnq / 3 Colm on Disc 



1000 Reuil Ready CD'S$124S.B0 

\rn\\iAt\ Cijior 4 Panel Imerti ilnnde flJockJ 
4H Tray CanS'i. 3 Color on Ditc.jewcl Coses. 
rnse^^a^. pofywrap. fikn Output Indudtil 

• Free Clear Iraiis • Free UPC Barcode 
• Free Temylales* free third Color 
■ Free Ultb Pa|c wHti Saiinil 



CD-R DuptlcatiOR 24Hr Turn RuAllable 

1 00 CD-R'S • I Color Black^Red'Bfuc St99 
100 CD-R j - Process Color $299 




DisksDirect^com i 

Ol^nal mamm Pmtm 



m 



aOO-557-BOOO 



46 PRODUCTIONS 

25 CUR< $45.00 , 50 CDR> - $88.00 
100 CDRi . S150.00 200 CDRs . $290.00 

ASK ABOUT OUR DISCOUNT 
FOR ASCAP UEUBERSI 

Fnim CI) or CDR master 
Includes CDR Jewel box 
w/tcxl printine on CD label 
Add $35 ror other digital master. 
ibrt Tor analog ma.ster 
0n)efsmu91»prepati Sfifping ncT rcAided 
42 W 557 U»k Circle, St Cliiries. IL SOI75 
Tel 18001 850-M23 Enuil: iiiro«i4«p.com 

Visit our Web Page at httpi i^rww.lSp.com 




^ EXPRESS SERVICE 
AVAILABLE 



1-877-TO-BUY-CDS 



516-771-1935 

www.r(mntEDisK.coM °' 
vom nufii3c^ onE aotRg fch; 



HUGE SELECnOH — 

OF PAcnuoiNa A-.. ^ 



CD/DVD DUPUCATION-REPUCATION 
VHS ft CASSETTE DUPUCATION 
BUSINESS CARD CD PRODUCTION 
WEB DESIGN ft HOSTING 

CD ft DVD-RECORDABLE MEDIA 
COMMERCIAL PRINTING 
DUPUCATION EQUIPMENT 
SHORT RUNS ft DJS 
ARE WELCOME 

1000-1' RETAIL READY CD'S 
CALL FOR BEST 
QUOTES 



FAST TURN AROUND 
NEW CRYSTAL CD-R (FOR SHORT RUNS) 
QUAUTY USA MADE MEDIA 
DISTRIBUTION ON 
-AMAZON.COM 
-CD-MOW.COM 
-ORCHARD, ETC. 

LICENCINO FOR COHPELATIONS 

ALL HIGH QUALITY 
USA MADE PRODUTS 
1000 BULK CirS! 
$0.5S mm 



• »mce BOts KCiT ihclub* ortwouk or $«toi> rus' 



M REPLICATION - 
Complete Packages! 



4/4 Color Printing, BOTH SIDES Booklet & Tray Card, 
from your electronic art (no film neededl) - no extra cost! 

Btrt Priu, Bnl S«rviu - ttii mrythlnt ii mh in Mr fieleryl 

FfH cdiitj: (800) 455-8555 «i@Hn>ri'i>ii.H« 

MWw.europaditk.com 




CASSETTES 
^ .64 EA.- 



I CDR DUPLICATION! 

25,50,100 OR MOREI 
DISCOUNT PRICES! 

• IN JEWEL BOX • 
FAST TURNAROUND! 



I 



-^LSHIRe 



CALLNOWl (800)423-2936 



T"-" "'»\ 1015 W ISABEL STREET BURBANK. OA 91506 

CUSTOM SERVICE Fax (818) 569-3718 • sales@alshire.com • www.alshira.coni 



COMPACT DISCS - $ .65 EACH 


ITS A BETTER DEAL! 
"ADD IT UP" 

1.000 CDs 6SO.00 
1.000 Jfwtl/Wrap »0.00 
1.000 2-P|. Book/Tray 240.00 


National Titiw Disc 

C O » P O P A I 1 r/'i ^ , 

1ll0 4aih ht. North - Niihville. ]H ]J209 ' 

1-800-874-4174 

Digfli^ Moittfing iefvicci Dtgttol Avtlio ^ iSiiii^*^^ 
DupUfptMi Cmpula Grpphks St^H*! • " 


S 1.140.00 

from your CD fieody Master 
& Pnnf-fteodx Frfm 


I SAME DAY SERVICE! gm^ < 

I (ofl »hort ninCDft Catftcttc coplet) ^ uM j 


www.ntdr rom ^T^^^tf*^^!! 



www.digitalforce.com 

DIGITFIL FdRCE' 

TOTAL CD, CDR, CD-ROM, DVD, < CISSETTE PRODUCTION 212-252.9300 la NVC 



KAX BILI.B<>.\KI> AT M«-t.M-4*W« 



1-877DISCUSA 



TOLL FBEE 



ihc POWER oi Excellence 



DUPLICATION/ 
REPLICATION 



tVOHLD CLASS OUAIITV CD «r DVD RSPLtCATION 



500 CDs = $ 999 
1000 CDs = $1229 

RITAIL niADV CD PACKASIS 



300 FULL COLOn 11x17 POSTERS 

=r ONLY $99 -= 

with Your CD/DVD Faohaa* 

■l'll,H-l-i 



> FREE Wall Page »/ ><.i..iti *..<..,.■ 
iy^[-A^ • FREE Third Colot on O.r.ra 
- WSm CiRat Tf.lvs 

V*C "^i* • FREE UPC B..tco.lr 
^ • rREE Oei.gn K 



(800) WAVE CD-I 

WA"A' ThIRDVVAv'EMEDIA COM 



Tape & Disc 

MA«UF»aUlil«5 • GBiPllIC DEilGII • PBINTISG 
HIGHEST QUALITY 

COMPLETE DESIGNED PACKAGES 

LOWEST PRICES _ 

CD DOOKLET^ft y-CARfr'PRINTlNC 

Call for n ehjtom quote. 

1 -800-989-4487 



WWW.MIDWESTDISC.COf4 



Ropmodis 

1-877-221-9057 

500 cd s $1085 
1000 cd s $1430 
Packaged Film & 2 Panel Print 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVE! 

While othtr people are raieing Ifwir price*, we 
are slaahing ours. Ma^r tatMl CD'S. casMltee 
and LP's u low u 50i. Your choic« front the 
moal mtenaive Mino* •valtabta. 
For free catalog cal (SOS) 
Fu (60S) M0ma«7 or 



P.O.BOBi A Trenton. N.J. OMei-0020 



THE WORLD'S LARGEST SELECTION 

of "Vintage & Oldies" titles on CD at 
the lowest prices. FREE catalog*. 
Wholesale only. 



GOTHAIVI DISTRIBUTION CORP. 

t-eOO-4-COTHAM • FAX: (610| 649-0315 
2324 Haiiertord Roail • Anlimira. PA 19003 



PUBLICITY 
PHOTOS 



UBLICITY 
PRINTS 



■ LITMOGfUPHEDCi*! "F* 



B&W 

8x1 0's 

500 - '80 
1000 - '108 

B&W 
POSTCARDS 
500 - "65.00 



ill 

I'll II klv 



INTERNET/WEB 
SERVICES 



Music Network USA 

■■ftxjr gateway to ^AJSlc inAJSty Resources' 
NewsWre EvantCatandar. Wao Dreoory mduay 
dassiliffls. Wat) iiosang & Dssgn snoe isez 
CALM310) 428^989 



COMPUTER/ 
SOFTWARE 



The Computer and POS Solution | 

for the Music & Video Industry ^ 

young i 

(888)658-7100 J 

'Chains 'Independenis 'One-Stops \ 



RecordTrak 



frtftfritory tttntgcm^ni 
For R^ord Stores 

800-942-3008 



REACH FORTHE STARS! 
MOVING? RELOCAITXG? 

BESURETORE\D 

THE ADS IN 
THE REAL ESTATE 

TOTHE STARS 
CLASSIHED SECTION 
EMYWEEKIN 
BILLBOARD MAGAZINE. 
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VINYL PRESSING 



PROMOTION & MARKETING 



TALENT 



^Looking for 
record deal ?? 

Gollnyj signet] i;. voty iKird 10 do But we will 
gel the record deal you are kwkmg tor" Guar 
anieed Servce Can now to receive your 
FREE inloimation 



Vinyl Records 

Complete Packages - witti Dmm Mastering, 

Processtn, Labeb, Tests, Pressings, Sleeves and Jackets. 
500, Complete - S1,2S0; 1,000 - $1,840 
Boo* MVS Hontii Dance Mintc MaslMng - BB chartnl MU avtry wmW 




rjTp] (800) 455-8555 nall: nnft^wMfc'm 

^^y^ l [718)407-7300 www.eurapadisk.com 



WITH OVER 60 YEARS OF EXPERIENCE 1 IN-HOUSE FACILITIES, WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVESI 



D.J. VINYL 

lOO 12" VINYL $775.00 

Ik WHtn Uan w/ HOlt) SrJO «cti far odcAfiomW Lf't 



\ 1000 t viivn (kwwrrjuan'ir/Mow $1,779.00 itHMDCR-sffMoo 
I BOO T" vmri twimwtmsimt) 5675.00 uaxon $39900 

J 1000 7" vtMYi ^S^M mmwimsuFm S849.00 «ro«>a-S479oo 

y AU MOUGCS WaUOt MASniUMG / FUU PROaSSWG / TIST PSISSIMGS / ISIKHOW 
3<(X0« LAIELS (fisdi b<KkgiiH(f>d) / SHRINKWRAP (17' ^f)/ QUICK TURN AROUND IttI MOQML 



Rainbo Records and Cassettes ^] 

1738 Berkeley St- • Sant« MonicA.CA 90404 • (3<0) 829-1476 rm ] 





"Pi 




traffic med\a 




• Staffing 




• Tour Planning 




• Short/Long Term 




• S.U.V. Specialists 




• Nationwide Coverage 




• Urban/Inner City Specialists 




• Vehicle Acquisition & Wrapping 




• Hummers, Escalades. Yukons. 




PT Cruis«rs. VW's, f^nge Rovers 




• GPS Tracking and Digital Imaging 




For further info contact: 




1-215-787-0886 




E-Mail: info@trafficMEDIAGroup.com 



MUSIC 
PRODUCTION 



New InnovaUva IMeb Site Tliat 
Promotes Producers 

Visit wwwproducerscoalition.com lor 
your music producing needs 

Or call toll fr»: 1(S6«) 609-2906 



WANTED TO BUY 



AUCTIONS 



Absolute Real Estate Auction 




237 Acres Divided 
Into Tracts 



;><,(^.'l^gram•rft»«V*anc 

cornea attoui in» mnvmtnt of i/w r. 
Army. undetOme conations, anapertmps ah- 
ers. ScfloSfM Mcmtf/AM iMN imdetHoodS 
MTV no5«. But Owwwn Has siuivtf Mewn 
F<to«r»i troops fitrt under m mptts^on mar 
the MtMeen ttouse. about tialt a mite south. 
was the CanlMerale heaOijuaners and turned 

" g'^^*^ I (To Hi- Of/erf^t Sv,u,roUly an.l .1 Wlfuh-} 

Furrow Auction Co. and McArthur Sanden Real Estatr rrprrsenlatifen will b* on-site 
Friday, May 4, 12 noon ■ S pm, Saturday, May 5, 9 am -4 pm, Sunday May S, 12 noon ■ 4 pm. 

Tenm: 10" . D'fum Dtit/ of Sn/c, Balance fiuf on Closing IVttliin 20 Diivs- Special 
"' incing, Ftnt Tfimtsur Bank. Franklin. TN. 10% Dotim, 15 ifrar ariiorltratioi 




vcar tii/f. to prc-iiualifv call CiiiJy. 61S-T9t}-5ies or Ivilni. 6 J5-790-520. 

AUCTION 



Personal Property Being Sotit l\^'^iVi*t'VaiiV* 
By McCool Auctions XVXjf\rUJUr 

COMPApJ Y McCoolauction*.com, 



onSa nae r s 



615-66 -j-IWS or 
1-HO<I-4IUKKOW 



Houses built prior ta 1978 mat/ 
contain leail-haiieil paint 



f't^-3T0-4itfKi or 
1 ■800-34a-35t? 



IF YOU HAVE A PROFESSIONAL 
SERVICE YOU'D LIKE 
THE MUSIC INDUSTRY 
TO KNOW ABOUT 
CALL BILLBOARD CLASSIFIED TODAY 
1-800-224-7524 FAX: 646-654-4698'99 



PUBLICATIONS 



The Essential Tool for 
Today's Working Musician 



THE 15TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 

A BILLBOARD PUBUCATION 

Includes: 

• City by city club directory 

• Tapeldisc services 

• A&R directory 

IW/ • Music services directory 
y • Music industry websites 

• And much more 



TOURING 
PROMOTION 



Only $13.95 - ($15.95 In Canada, $16.95 overseas). 
Order by phone 800-407-6874 or on our website 
www.musician5guicle.con1 

Mention code TGBB when ordering! 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

vwvw.discmdkers.com/bb 
info a discmakers. com 



DISC MAKERS 



TALENT 



AnENTION MUSIC ACTS & 
RECORD PRODUCERS 

Ron Yatter. veteran talent and pro- 
ducers agent (totnner Sr VP of Wil- 
liam Morris Agy) announces his 
company. The Producers Agency, 
is introducing Record Producers to 
Singer-Songwriters & Songwriting 
Bands 

Producers and Artists are Invited to 
Call 212-247-9800 or 
E-Mall:RonYatter@aol.coin 



$$ NEED CASH $$ 

TUNES CDS WILL PAY TOP DOLLAR FOR 
NEW AND USED CD S OR DVDSI-WE BUY 
COLLECTIONS, CLOSEOUTS 4 LIQUIDA- 
TIONS' 

lUIILTOMi 8S6-983-25W 
HOBOKEN: 201-653-335S 

TURNEMVILLCl 856-227-0SS8 
VOOIIHEES! 856-782.3733 

IN I buNET: www.tunescds.com 



WE ARE CAM BIIYEII* OF 
UNWANTED LTs, 
C A IM 1 1 E> OR CV» 

No quantity is too large or small, 

We pay the freight, 

CALL: (609) 890-6000 



HELP WANTED 



L-A, Electronica latiel needs 
in-house Publicist part-time, Exp, in 
the genre a must. 

Fax resume to: 
Water Music Records 
(818) 808 • 0844 



GRAPHIC DESIGNER 

NEEDED FOR FREELANCE WORK 
20-25 HOURS PER WEEK IN MIDTOWN 
MUST BE SKILLED IN QUARK. 
PHOTOSHOP AND ILLUSTRATOR 
FAX RESUME TO 212-980-2586 



GO WITH A WINNER !!! 
CALL 

BILLBOARD CLASSIFIED 

1-800-223-7524 



USE BILLBOARD MAGAZINE TO GET NATIONAL EXPOSURE 



BILLBOARD MARCH 5. 2001 



WWW. billboard, com 
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CANADIAN LABELS, RETAILERS CALL CRISIS MEETING 



f Coiititt m'il fruiti /Kif/c 

(Han sales during 20()() on private 
copying and CD-R burning. "We 
are in the middle of a firestorm," tie 
said then. "High-speed Internet 
jjenetration in Canada is among the 
highest in the world" (Billboard, 
March 24). 

A February .survey of Napster 
usage in Vi leading "wired" coun- 
tries by New York-based online 
analyst Jupiter Media .Metrix 
reiH)rted that Canada had 4 million 
Napster users and — along with 
S|)ain — had the highest frequency 
of Napster usage. The survey said 
the average Canadian sui'fer used 
Napster 6.3 days i>er month. Cana- 
da also had the lai-gest percentage 
of an online audience using the fde- 
sharing service. Napster's Canaili- 
an audience reach in Februaiy was 
30.3'^, compared with K.l'i in the 
U.S. 

Industry estimates put Canadi- 
an shipments of CD/DVD record- 
able drives at 71(I.(KX) units in 2(KM). 

Luckhursl acknowledges that 
downloading is clearly unwanted 
competition but says such activity 
is gi\ing mu.sic fans what they have 
long sought. "It's typical of the 
labels that thev don't listen. Con- 



sumers have been telling us for 
years they want to buy songs they 
like and don't want to buy albums. 
Labels keep selling albums with 
two or three (wanted) .songs; the 
re.st isn't what the consumer wants. 

"While our catalog sale.s are up, 
our sales are down with chart 
titles," Luckhurst continues. 
"That does lend credence to the 
Napster [downloading) theory, 
but I'm not fully convinced the 
poor sales figures are all because 
of that. It also indicates new 
music has become less interesting 
to our core consumer." 

Several label executives sug- 
gest that consumers only visit 
I'ecord stores when they are seek- 
ing specific product. Lenno.x 
says, "There's no selling going on 
in stores. There is only an expec- 
tation that you know what to buy 
when you walk in." 

Laura Bartlett, president of 
Zomha Records Canada, ask.s, "The 
big question is. Do people want to 
come into music stores? Is it a pri- 
ority for them? Well, for some peo- 
ple today, it just isn't." 

Bruce Mackenzie, senior buyer 
of Pindoff Record Sales, which 



HELP WANTED 



PUBLISHING ROYALTY SUPERVISOR 

Thi main fitpmntbilttin arc: Supervising all Publishers Royailtes lice-^e Re<iu«t Administralion, 
Contract Adminisiration.Publisner Statements. Revieiv labels copies tor publisher informatior, Handle 
special analysis requested by senior management. Requirements At least tv;o years experience m the mjsK 
industry, lltisni k\ English & Spanish BA in Business Administration a plus but not a requirement, and 
Right Track Soltware a plus Comp«nsaiton based on experience 

FAX RESUME: 305-629-8879 



Music Editor w/ equipmont: 
Mixing Suite Editing Board 

Expanding public multimedia co. Music Editor w/ equipment. 
Fax resume to (213) -252-7021 



HELP WANTED 



REAL ESTATE 



lA&R REP and/or consultant witti artist 
I proposals or project ideas sought by es- 
I tabitshed ir^dependent latMi 

Info/resume to: David 
P.O. Box 39439 
Los Angeles, CA. 90039 



STUNNING MALIBU 
CONTEMPORARY HOME 

5 Bdrms. 5 Baths on approx 5 acs with 
urvobslrijctod ocean, coasttine, mountain 

6 city views - $1 .999.000 

Call Jon Saver - 310-317-6378 



REAL ESTATE 



Hollywood Hills Ultra-slick gated home with pool 
and state of the art recording studio 

Gated contemporary. 2 Bedroom & 2 5 bath completely redone with warmth 
style and taste- Incredible master suite with sitting room and luxurious master 
bath set on a private cul de sac In addition, there is a stale of the art recording 
studio designed by Peter Maurer of Studio Bauton Studio has control 
rootm. live room and additional small live room and an enclosed machine 
room Audio, Video, and MIDI tie lines lor all rooms Studio used for Jiggles, 
records. Film and TV scores. Priced at 1,450,000. For more information call; 

Victor Kaminoff, at Coldweil Banker 
Sunset Strip 310-887-0224 



operates the 9H-rttoi-e Music World 
chain, says, "Outside of the big 
malls, traffic seems to be dropping 
in most malls. That is having an 
effect on everj'body's sales." 

Retailers say many strategics 
can be employed to attract con- 
sumers, but they insist that labels 
have more funding available to 
achieve results than they do. It's 
an argument labels have become 
familiar with over the years. "As 
retail slows down, retailers come 
to the labels to try to figure out 
ways of getting more to protect 
their bottom line," says Garry 
Newman, president of Warner 
Music Canada. 

Several label executives sug- 
gest the industry should take a 
more aggressive approach in sell- 
ing catalog. "We are all focused on 
top-line and new releases while 
back catalog is being under- 
exploited at retail," Lennox says. 
"It is incumbent on the labels to 
do a better job of reinforcing cat- 
alog, because the audience is 
graying." 

Luckhurst adds, "Many retail- 
ers are so overstuffed with chart 
product that isn't selling, they 
don't have the cash to buy cata- 
log." 

Insiders suggest that the music 
industry has also done little to 



attract adult bu.vers in recent 
years. "We've been marketing 
music to young people, and that's 
obviously causing a problem with 
downloading," .says Lane Orr, head 
buyer of A&B Sound, which has 20 
stores in western Canada. "What 
have we done for the 36-plus 
demographic, who are not heavy 
Napster users?" 

Newman agrees, saying. "We've 
all been driven by the youth mar- 
ket. However, recent successes of 
Enya and the Beatles prove older 
consumers will buy music. It's evi- 
dent we haven't been giving them 
something they want. We've got to 
find a way of driving older buyers 
back into stores." 

Although most traditional music 
retailers had a tough 20()(). it was a 
good year for Canada's mass mer- 
chants, led by the 166-store Wal- 
Mart Canada and 302-outlet 
Zcllers department store chains. 
Supported by strong sales of pop 
titles, the chains increased their 
annual market share in 2IHX) by an 
estimated S'J over 1S)!)9, according 
to industry sources. 

That resulted not only from 
attracting young teen buyers but 
from providing convenience, notes 
Bartlett. "At these stores, you are 
in, you are out. The pull-in is a 
combination of things — candy 



bars, lawn chairs, etc. But, when 
time is of the essence, the fact that 
music product is there is conven- 
ient." 

While labels have invested 
extensive amounts of time and 
money into planning for an online 
future that few dispute is coming, 
retailers are in the position of 
being strong supporters of the dig- 
ital-download concept in theory, 
yet are apprehensive of labels' 
long-term motives. "While there is 
a new dotcom w'orld developing, 
the stores are still the bulk of our 
business," Luckhurst insists. 

However, one retail source says, 
"I don't believe record companies 
give a flying fuck about retail in 
the long term. They could care less 
about us: we're now taking that 
approach as well. When suppliers 
tell us they are trying to meet 
their numbers now — too bad. In 
the old days we'd throw them a 
favor. When they are selling direct 
to consumers online, are they 
going to be cutting me any favors? 
Not likely" 

Orr concludes, "Suppliers are 
spending resources trying to 
combat Napster while also trying 
to develop it at the same time. 
When they do develop it them- 
selves, traditional retail is going 
to be road-kill." 



BERLIN WINS BAHLE FOR UNIVERSAL 



of real estate in Berlin fiieled spec- 
ulation that the dice might be kiaded 
in that city's favor. 

Ac-cording to Universal Germany 
president/CEO Vim Renner, "One of 
the main argunwnts for relociting the 
company in Berlin has to do with the 
capitjil's role as the nation's new cre- 
ative center. In addition to numerous 
metlia imd entcitainment companies, 
more and more artbrts are dra«Ti by 
Berlin. Theiie is a real sense of a new 
age dawning in Berlin." Renner sug- 
gests that the city is turning into Ger- 
many's music epicenter. 

Universiil Germany executive VP/ 
COO Wco .\ntipijaii says, "We did not 
decide against Hamburg, but for 
Berlin. For many years, Hamburg 
was the media center. We have been 
extremely happy here and would 
therefore e.\pres.sly like to thank the 
city of Hambiu-g and its inhabitants 
for their support, although we are 
now, of course, Irxildng fonvarrl to our 
move and the new energy which this 
will unleash." 

Renner says that, in addition to 
"creative corusiderations," .strategic 
factors jxuticulariy playe<l a mle in the 
decision to move. "The move, accord- 
ing to Renner, makes financial .sen-se 
for Universal at this stage, as the leas- 
es for its current Hamburg offices 
e.xpire ne.xt year. 

"Nearly all of Universal Music's 
Euro|jeim branches have their kK-al 
headquarters in their |ies|)ective ca|> 
itab," UniversiJ Music Intematiomil 
chairman/CEO .Jorgen Larsen says. 
"It was therefore only logical for us to 
decide to locate our important Ger- 
man suhsidiajy in Berlin, A.s .succes.s- 
ftil its we were in Hsunburg, the move 
to Berlin will e.xert a .strong influence 
on the entire comixm.v. I am comince<l 
that Universal Music and all its staff 



stiind to benefit fium the exciting cre- 
ative climate in Berlin." 

One other strategic factor that may 
have influenced Universal's switch is 
that — together with German energj- 
company RWE — Vivendi now hits a 
sizable interest in the operation of 
Berlin's walertt orks. One considera- 
tion when it became involveil with 
that business was a promise to create 
.")(Xljobsin Berlin. 

Industrj' obseriers have pi-edicted 
that UMG's move to Beilin may cause 
costs to lise sharply, as |xist-unific!i- 
tion Berlin's infi^structm-e is not yet 
sufRcientl.v developed to attract qual- 
ified employees, who would have to be 
brouglit in Irom other centers. 

However, Renner counters, "Now 
that the German ferleral government 
has moved to Berlin, we have a Ger- 
man dty of genuine global proportions 
in the same league as Palis imd Iaju- 
don. ThLs makes it |)ailieuliirly attrac- 
tive to creative people seeking an 
urbiui lifestyle." 

Berlin Economics Senator Wolf- 
gang Branoner says he remains opti- 
mistic about being able to lure more 
miLsic companies to Beriin. "It Is only 
logical for national and international 
mu.sic publishers to also set up offices 
(here I," he .says. Branoner also notes 
that Berlin's annual Love Parade 
dance event is "the world's liu'gest 
open-air party, attracting approxi- 
mately IJ? million visitors," 

Berlin Mayor ?;berhard Diepgen 
says, "The heightened media pres- 
ence, thanks to the infliLX of media and 
enteiliiinment c-ompanies, is generat- 
ing additional communications and 
incentives for many jartners to come 
to Berlin. Not least of all, the Echo 
AwanK which were held in the Inter- 
niilioiial Congiiess Center for the first 
irme in 2001, reflect Berlin's growing 



importance in the music scene." 

Hamburg remains home to Warn- 
er Music Germany, edel, and BMG 
Hamburg (BMG also has a Berlin- 
ba.se<l comi>any). Cologne houses the 
headquartei-s of EMI Germany, and 
Munich hosts a third BMG company 
and Vii^, 



WYMAN 

(Ctnltimti'd from iKl(/e j.^J 

describes Double Bill as an "inter- 
esting mix of new and classic bluesy 
tunes. Beverley Skeete has a very 
versatile voice, and Garj* Brooker 
still seems to get there." But he says 
the blend is "difficult to program on 
daytime radio [becausel it falls 
between commercial jazz and pub- 
band re|>ertoire." 

Also occupying the bassist's 
time of late, in addition to his 
Sticky Fingers restaurant in Lon- 
don, has been Bill Wyman's Blues 
Odi/sHeii, a personal history of the 
genre for publisher Dorling Kin- 
(lersley. due out in the U.S. in Sep- 
tember and in the U.K. the follow- 
ing month. "It's a major, full-size 
book, and the production is beau- 
tiful," he enthuses. 

"I've also done two one-hour docu- 
mentaries on it for teleNision, with kits 
of new .stuff like inteniews with B.B. 
King, T,y Mahal, and Buddy Guy. It's 
jiLst my view of the blues, the way I got 
into it, who 1 1 Aiyed with anil who I met, 
touching on everj'body from ragtime 
onwanls." 

Meanwhile, eight years after check- 
it^ out of the Stones, does Wyman miss 
anything about those daj's? "Not really. 
I miss Charlie [Watts] a bit. but I talk to 
him all the time. He wants to come and 
see my band." 
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newsline... 

STUDY FINDS FEWER ADS ON RADIO. The rapid growth in the number of 

ads cluttering radio's airwaves in recent years appears to have 
slowed. An annual analysis by Cincinnati-based Empower Media- 
Marketing (EM2) shows that for 2000, ad clutter decreased or 
remained virtually flat in 13 of the 17 markets e.xamined. Overall, 
EM2 found that paid spots were down 1% in 2000, compared with a 
6"^ increase a year earlier. Fueled by softening advertising sales, 
every market showed a decline in the fourth quarter, compared with 
1999. While most markets saw their clutter rates incrementally 
decrease as the year progressed, a few, including Boston, Dallas, and 
San Antonio, saw a third-quarter bump from the typically busy sum- 
mer months. "While we cannot provide a causa! link between the rev- 
enue slowdown reported by the Radio Advertising Bureau and the 
notable shifting of clutter trends, it stands to reason that a decline in 
ad revenue means a decrea.se in the number of advertising units being 
sold," says Julie Pahutski, senior VP of EM2. The city that saw the 
biggest spotload increase was Los Angeles, with 6%. The biggest 
decreases occurred in Atlanta and Washington, D.C., both of which 
had declines of 13%. The city with the most spots per hour of pro- 
gramming w-as Houston, followed by San Antonio, Honolulu, 
Nashville, New York, and Dallas. Tied for the least amount of ad clut- 
ter were Atlanta and Washington, D.C. 

DEREGULATION SIGNALED BY FCC. In a sign that it may be willing to fur- 
ther deregulate mass-media outlets, the Federal Communications 
Commission (FCC) has relaxed its restriction preventing a company 
from owning two broadca.st TV networks. The immediate impact is 
that Viacom, which operates MTV and VHl, will be allowed to con- 
tinue to own the CBS and UPN networks. The ruling came in a 3-1 
decision April 19, v/ilh FCC Commissioner Gloria Tristani casting 
the lone vote against the rule change, saying it "further erodes the 
already tenuous level of diversity on the airwaves." Had the rule not 
been changed, Viacom would have been forced to sell off UPN by the 
end of May. Viacom had argued that the fledgling network — which 
targets minority viewers under-served by other networks — is not 
financially viable. In a statement, Viacom says the ruling "correctly 
reflects the highly competitive nature of the broadcast industrj'." In 
Ma.v, the agency will begin looking at whether to change the decades- 
old rule prohibiting a company from owning a radio or TV station in 
the same market it owns a newspaper. 

NEW TEEN STUDY RaEASED. A new Intercp Research Di\-ision study finds 
that Michael .Jordan and .Jennifer Love Hewitt are the two favorite per- 
sonalities among today's teens, followed by Btitney Spears, Shania IXvain, 
Monica, and 'N Sync. Faith Hill and LL Cool J are also in the top 10. The 
study also finds that afternoon drive Ls radio's most-listened-to time, with 
IH'H of teens tuning in vs. 72% at night, 7(KJ in moi-nings, and 47% in mid- 
days. Top 40, not surprisingly, has the highest concentration of teen lis- 
teners, followed closely by R&B and nwdem rock. 

LIVE365 CUTS DISTRIBUTION DEAL. Internet broadca-ster Live36.5.com 
has signed a distribution agreement with AudioRamp, which will 
guarantee that Live^Wo.com's Internet radio stations are available on 
AudioRamp's Web radio receiver. Based in Irvine, Calif.. AudioRamp 
manufactures Internet stereos that enable users to play AM/FM 
radio, standard CDs, Mlt^s, and streamed media from such sites as 
Live365.com without the use of personal computers. 

WESTWOOD PUNS SHOWS. Westwood One will air Sizzlin ' Country, 
the annual benefit concert for the Cystic Fibrosis Foundation. The 
two-hour concert will be recorded May 8 at the Warner Bros. Stu- 
dio in Burbank, Calif., prior to the Academy of Country Music 
(ACM) Awards. Sizzlin' Country will be hosted by teen country 
music stars Jessica Andrews and Billy Oilman and will feature Lila 
McCann, Andy Griggs, Tim Rushlow, TVaey Byrd, Mark Chesnutt, 
and Trick Pony. Westwood One will also air coverage of the 3(jth 
annual ACM Awards, to be held May 9 at the Universal Amphithe- 
atre in Los Angeles. 

With rejxjrting by Frank Scuce and Sean Ross in New York. 



Programmers Take A Cue From TV 

Series, Ads Help Performers Break Onto Radio Playlists 



BY FRANK SAXE 

NEW YORK — When radio program- 
mers make their playlists, a gi-owing 
number of them are w atching TV. 

There have been other eras when 
TV had an impact on raflio playlisUs — 
consider the mid-1980s, when MTV 
helped break rap ;md hip-hop to mass- 
appeal formats. In recent years, 
though, as MTV and VHl have played 
fewer \ideas, theii- influence on radio 
ha'* decreased. Now, TV is mjiking a 
resui"gence, but in a new wa^" through 
music-related .series, traditional \im- 
grams, and even commercials. 

For in.stance. Jive Records artist 
Aaron Carter, the 13-year-old brother 
of Backstnccl Boy Nick Cjuter, climbed 
to Xo. 4 on The Billbojutl 2(X} la.st Ls.sue. 
Carter achieved thiit feiit with little air- 
ph»y on radio or even MTV. Instead, 
heavy TV rotation on Nickelodeon, 
phis his current concert special on the 
Disney Channel, helped fuel hLs sales. 

THE MAKING OF A HIT 

Just a few weeks ago, ABC launched 
the second season of its reality series. 
Making tJie Band, which focuses on the 
formation of a boy biuid. Oesitors ABC, 
MTV, and Lou Pearlman — the man 
behind .such gnjups iis Backstiwt Boj's, 
'N Sync, and LFO — give viewers a 
beliind-the-stenes Vtdk at what it takes 
to break a band 'fhe offeijring of the first 
season, aired la.sl summer, was O-lbwn. 

In the show's second sea.son, which 
is currently airing, 0-Tow n saw a 
100% increa.se in album sales after the 
first episode aired, according to J 
Records executive 
VP of worldwide 
sales and mai-keting 
Ibm Coi-son. 

"The medium 
with the broadest 
reach is tele\ision, 
and so when you're 
on TV, you have the 
best chance of people 
being aware of youi' 
artist — and half the battle of getting 
youi' aitiiit dealt with at radio and retail 
is awai^neiss." sjiys ( 'oivon. "Ob\iously. 
it's a rare (xxiinx-nce when you have an 
entire show about the hand ;ind then it 
precedes not only the iiectinl going to 
radk), but the ivcoitI deal, period." 

Although 0-Town's first single, 
"Liquid Dreams," peaked at No. 25 on 
Ai}i}lay ,\Joiiitor'x'Voyt-ii) Miiinstiieam 
Airplay chart, hopes aiv high that its 
second release, "All or Nothing," will 
top that — fuele<l by more TV ex|X)- 
sure and fewer skeptical radio PE^. 

Corson says the label has shipjied 
more than 1 million CDs and has 
scanned 000,000 to date, which has 
liel|)ed overcome some of tliat nesLstance 
at radio. "We're well beyond any of that 
skepticism. People understand (that I 





what's developed here, in a verj- con- 
\incing amount of time, is an artist." 

Not surprisingly, Corson says J 
Records has been able to secure radio 
airplay in markets that tally the 
largest sales. "Can you sell records 
without a major radio presence? Yes. 

Can you have a 
blockbuster hit? It's 
almost imjx)s.sible. 
Radio gamers the 
' , > ultimate driver, 
J which is the fre- 
quency of that song 
^ being played over 
■^W A and over again." 
CAVANAJH Corson says that 

while there Are ex- 
ceptions, such as Yanni or Sarah 
Brightman, who do not count on radio 
to sell CDs, it is nearly impossible to 
do so in the teen and young adult 
demographics. "In onler to sell the big 
numbers and be competitive in the 
multi-platinum level, we will require 
a radio record to do that." 

NEXT STOP: EDEN 

As in radio, the highest form of flat- 
teiy in T\' is imitation. After witnessing 
the success of ABC's Making Oie Btmd, 
the WB Network mred its owti show, 
I'ojistnrn, during which an all-girl group 
was formed before viewers' eyes. The 
result wTis Eden's Oash, wiiose single, 
"Gel Over Yourself," is currently No. 27 
on The Billboard Hot 100. 

"I know TV did cut through the 
clutter, without a doubt," says Da\id 
Ingenloff, VP of pop promotions at 
London-Sire, which has signed the 
band. "We went out on a week with a 
whole bunch of girl groups, the same 
week Destiny's Child had a new sin- 
gle |]>lus there was Dream and Wild 
Oix'hid]. It gets kind of clutterefl, imd 
TV put me right in front of everj'body 
else. And the sales were some validi- 
ty, proving that there is an audience 
out there that watches this .show ;md 
wants this record." 

Todd Cav;uiiili, PD of rhythmic top 
40 WBBM (BH*)) Cliicagu, was among 
the early suppoiters of the Kden's 
Crush tiack. Wliile he .siiys he liked the 
song, he has likely enjoyetl the e.\"iiflsuiTe 
even more. On one episode ofPo/fstarK, 
the band came to town, appeared on 
B!X)'s morning .show, and did a station 
appeaiance at a local mall record store. 
"It was like a free TV commercial for 
us for 30 minutes," says Cavanah. 

"We're in a media world, where 
there are no boundaries," agrees 
rhjlhmic top 40 WBBO (B98.5) Mon- 
mouth. N-J., PD Mike Kaplan, w^ho 
has also added such acts as Eden's 
Crush and 0-Town to his jilaylist 
after receiving mass input from 
younger listeners. "Are TW shows or 
commercials enough to maixh songs 



in and make them a staple? No, not 
at all. But, if it's a g(XKl song and it's 
a goo<l iulist, that's going to push it 
over the e<lge." 

GHOST IN THE (TV) MACHINE 

Although the create-a-band-before- 
your-eyes TV genre is apparently 
launching aireei v, batiitiomU song place- 
ment during reguliu- TV pixignunming 
can have just as dramatic an effect, par- 
tiailiuiy wiien a label tries to oomince a 
radio programmer to add a song. 

Conskler Reprise songstress Enya, 
the multi-platinum artist who.se last 
radk) hit, "('aribbean Blue," came near- 
ly a decade ago. Her current single, 
"Only Time," has been embraced by 
adult contem[x)raiy radio; label execu- 
tives say its positioning on the NBC 
dmma PtvvitUnuv, phis use during a kjve 
scene in the film Smeet November, 
helped convince a number of PDs it was 
nuiio-worthy. 

"I love the fact that they're plajing 
the kind of music I'm plaving on TV," 
says AC KKLT (Lite Rock 98.7) 
Phoenix PD Joel Grey, who made 
Enya his top-spinning record a few 
weeks ago. And while he says he did 
not add it based solely on its TV ap- 
jjearance. he siiys such exjxisure can 
help him s|)ee<l up his rotation. "We all 
work on f;unili;uity — especially main- 
stream A(;, which is the slowest of all 
formats — so anjthing that will help 
push familiarity, which heljis me play 
some songs a little sooner, I love." 

For Warner Bros., the chance to get 
an up-;ind-coming iutist on the No. 1- 
rated show ER 
changed its entire 
mai-keting plan. TTie 
music supervisors 
for the NBC drama 
1 r ^ approached the 

14^,, label to u.se the 

Amanda Ghost sin- 
gle, "Silver Lining," 
KAPLAN in the final 2 Va min- 
utes of an episode. 
The label leapt at the chance, even 
though it hati moved on to her follow- 
u]^ single. "Cellojihane." For a new 
lutisl vntliout a f;ui tKLse, getting played 
on .such a show as KR can play "a jiiv- 
otal role in the song being added on 
radio stations," says Craig Kostich, 
Warner Bros.' senior VP of mai+ieting 
and iirtist development. 

The liivt pbice that li;ip|X'ne<l was in 
Seattle, where adult top 40 KPLZ (Stai- 
101 J)) music director Alisa Hashimoto 
was approache<l by her local Wiimer 
Bros, rep with stories of how the TV 
network was floode<l with calls about 
the song. "He put it on for me, and it 
was instant love," she says. After 
"]x»unding" the .song for two weeks. 
Hashimoto says it's getting gootl lis- 
(Continued on next jxige) 
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TITLE 




ARTIST 










— ^ No. 1 




1 


1 


1 


24 


1 HOPE YOU DANCE 




LEE ANN WOMACK 
b weeta al No 1 


2 


2 


2 


31 


THIS 1 PROMISE YOU 




'N SYNC 


1 


3 


3 


13 


NOeODVWlNTSTOBELONaf RICKVUARIir 

UliLUMtSIA {■LHU}/ LUr » 


.'< •■• :' '.A .'jj lEs; 


(S 


7 


7 


10 


ANGEL 




LIOr^EL KICHIt 


(D 


5 


4 


20 


IF YOU'RE GONE 




MATCHBOX TWENTY 


6 


4 


6 


35 


THE WAY YOU LOVE ME 




FAITH HILL 


7 


6 


5 


29 


SHAPE OF MY HEART 




BACKSTREET SOYS 


a 


9 


10 


57 


1 NEED YOU 




LEANN RIMES 




13 


16 


12 


ONLY TIME 

WAuNf i< jLir^St I ALBUM & SDUNDTRA£^« CLIt.Rf PRIS 


ENYA 


10 


8 


8 


32 


CRUISIN' HUEY LEWIS & GWYNETH PALTROW 

HOLLVWCOL MUrOTHACK CUT t 


11 


10 


9 


39 


BACK HERE 

HOLLV.V^UL' IblWO 1 




BBMAK 


(2) 


14 


19 


8 


THANK YOU 




DIDO 


® 


17 


17 


12 


MY EVERYTHING 




98 DEGREES 


14 


12 


11 


52 


TAKING YOU HOME 

.V- i .-, Ai ail t 




DON HENIFY 


15 


16 


14 


30 


BREATHLESS 

, bU».1 OJI.'ATmNIlC f 




THE CORRS 


16 


18 


13 


66 


BREATHE 




FAITH HILL 


17 


II 


12 


82 


1 KNEW 1 LOVED YOU 

COLL'VblA njib t 




SAVAGE GARDEN 


18 


19 


18 


8« 


AMAZED 




LONESTAR 


19 


15 


15 


34 


MY BABY YOU 




MARC ANTHONY 


20 


?0 


20 


80 


THAT'S THE WAY IT IS 




CELINE DION 


QD 


23 


24 


5 


PERFECT WORLD 




PETER CETERA 


(D 


21 




2 


EVERY DAY 




STEVIE NICKS 












(D 


25 


25 


5 


THIS IS WHERE 1 CAME IN 




BEE GEES 


® 


26 


26 


5 


ALL THE WAV 




JOURNEY 


QD 


28 


27 


7 


WHOLE NEW YOU 




SHAWN COLVIN 


Adult Top 40 










— ^ No. 1 




1 


1 


1 


24 


THANK YOU 




DIDO 
T wpeAs at No i 


O) 


4 


4 


14 


FOLLOW ME ^ ^ 




UNCLE KRACKER 


3 


3 


3 


31 


IF YOU'RE GONE 

l.AVA AIBUP.V:JT ATLANTIC 1 




MATCHBOX TWENTY 


4 


2 


2 


30 


AGAIN 

i Rr.lL;A.filJ^ CUT r 




LENNY KRAVITZ 


CD 


5 


3 


II 


HANGING BY A MOMENT 

nKfAWW:W.LS AIHJM 1 -11 1 




UFEHQUSE 


CD 


6 


5 


26 


I'M LIKE A BIRD 

CAEAMW^R^S AL9JM C-JI 1 




NELLY FURTADO 


7 


; 


6 


14 


JADED 




AEROSMITH 


CD 


11 


12 


11 


DROPS OF JUPITER (TELL ME) 




TRAIN 


CD 


10 


11 


22 


SOUTH SIDE MOBV FEATURING GWEN STEFANI 


10 


9 


10 


15 


BEST 1 EVER HAD (GREY SKY MORNING! 


VERTICAL II0RI20N 


11 


8 


; 


20 


DON'T TELL ME 

>.' .', • .■- ■-■ t.lRB«S • 




MADONNA 


12 


12 


9 


31 


BEAUTIFUL DAY 




U2 


(U) 


15 


16 


17 


1 HOPE YOU DANCE 

r ; .■ ■ , ■■-■CJI f 




LEE ANN WOMACK 


14 


13 


13 


36 


WITH ARMS WIDE OPEN 




CREED 


d) 


17 


17 


12 


YELLOW 

l;apii-i! ai l^'.im :.r 1 




COI DPLAY 


IS 


14 


14 


34 


BREATHLESS 




THE CORRS 


17 


IG 


15 


38 


CRAZY FOR THIS GIRL 




EVAN AND JARON 


18 


18 


IS 


37 


PINCH ME 




BARENAKED LADIES 










-^m AlRPOWER 




QD 


19 


22 


9 


DRIVE 

IMMORTAl AietlMO.iTT ■ - 




INCUBUS 










■i AlRPOWER 




QD 


22 


26 


3 


MAO SEASON 

LAVA ALBUM CU[,'ATLANT]C 1 




MATCHBOX TWENTY 


21 


20 


19 


12 


AFTER THE RAIN HAS FALLEN 




STING 


22 


21 


20 


20 


HEMORRHAGE (IN MY HANDS! 




FUEL 


QD 


23 


24 


5 


HERE'S TO THE NIGHT 




EVE 6 


QD 


33 




2 


THE SPACE BETWEEN 


DAVE MATTHEWS BAND 


QD 


28 




2 


I^MITATION OF LIFE^ 




REM. 



PROGRAMMERS TAKE A CUE 

{Continued from /nrrrdiinj imge) 

taier ruaction. While she likes the tune, 
Hashimoto (»n(s<les it w'a'^ the TV (»n- 
ncction that gave it a (iiance. "That real- 
ly heljjecl a lot, because there are not 
many reconls that we ai-e going t<i step 
out and champion. But in this case, [this 
song] had that going for it already in 
that it got such a great respoase from 
people who saw ER'' 

Soon after Seattle picked up the 
track, stations in Denver, Salt Lake 
City, and Aastin, Ttxas added "Silver 
Lining." Just last month, the \VB series 
Jack & Jill u.se<l it for a .«<»ne's sound- 
track. While it's bcxi stxm to say if it will 
be a .sma-sh this time around, Kostich 
knows be has TV to to thank for the 
opportunitj'. "You know how tight radio 
playlists are, .so we have to create a 
.■itory of why they .should be plajing this 
artist. We know they're great .songs, 
but sometimes that's not enough — they 
want an angle, and it's a .strong angle to 
bring them." 

Warner Bros, hopes to use TV 
oxposimi to launch Andreas Johnsion 
next. While big in Europe, the artist 
has never been able to break into the 
American market. However. HBO 
recently used his single, "Glorious," 
for a three-minute promo. Now, the 
label is working the song to modem 
AC and adult top 40 stations. 

Of course, a 'TV appearance is not 
necessarily a one-way ticket to the top 
of the charts. FarmiJub artist Fisher 
got a primo position during Fo.x's AUi/ 
MrHcnl to showcase "I Will I>ove You" 
during February' sweeps, yet the song 
never took off at radio — speaking at No. 
36 on Airplay Mon itur's Adult Tbp 40 
Airplay chart two months earlier. 

From Sting's "Desert Rose" to 
F'atboy Slim's "The Rockafeller 
Skank," commercials can also be a 
weapon in a promotional team's 
arsenal in getting a song added at 
radio. It also helps give an artist fre- 
quency that is nor- 
mally only avail- 
able at radio. Why 
else would Des- 
tiny's Child be 
hawking AT&T's 
long-distance .ser\'- 
ice with "Sur- 
vivor," the group's 
current single'.' boulis 

now; A WORD HtOM OUR SPONSOR 

"We're always l(K)king for our songs 
to be in commercials," says John 
Boulis, senior VP of promotions at 
Warner Bros. "It gives you an advan- 
tage. It's all about impressions, and 
the more that we can build impres- 
sions on a specific song, no matter 
where it's coming fix>m, the better . . . 
we can convince programmei's that the 
song might work for theii- radio sta- 
tion, becaiLse it will be familiar, and 
people will like it." 

Some programmers .say they often 
times pay as much attention to the 
music in the commercials as in the TV 
programs they intemipt. "People get 
to know the songs because they see 
them with such frequency," savs Jon 
Zellner, PD of top 40 WMXV Kansas 
City. "If someone doesn't watch Pop- 
atarx or missed HR. they may have 
missed that whole piuposc of why the 
band is intact. But a song like the 
Corrs' "Breathless" that is used on a 
bunch of TV commereials, that has a 
lot of impact, becau.se people hear it 
as often on TV as on the radio." 

(Cotitiniied on next i>age) 
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-' T f hi '.' "Tir;>, uvBEL 


CD 


' 


2 


8 


SURVIVOR 2 M t.o 1 DESTINrS CHILD 


CD 


2 


4 


8 


ALL FOR YOU JANET 
VIRGIN 


3 


3 


3 


18 


THANK YOU DIDO 
ARtSTA 


CD 


5 


( 


12 


RIDE WIT ME NELLY FEATURING CITY SPUD 

FO' REEl/UNfVERSAL 


CD 


6 


9 


9 


HANGING BY A MOMENT LIFEHOUSE 

DRUHWORKS 


6 


4 


1 


20 


ANGEL SHAGGY FEATURING RAYVON 

MCA 


CD 


8 


10 


10 


FOLLOW ME UNCLE KRACKER 

TOP DOaiAVA'ATLANTIC 


CD 


10 


16 


4 


LADY MARMALADE CHRlSTiriA AGUILERA, UL KIM. MYA & PINK 

INTERSOOPE 


9 


7 


5 


25 


AGAIN LENNY KRAVITZ 

VWGtN 


CD 


12 


14 


11 


I'M LIKE A BIRD NELLY FURTADO 

ORCAMWORKS 


OD 


13 


13 


12 


STUTTER JOE FCATURING MYSTIKAL 
JIVE 


CS) 


16 


15 


5 


PLAY JENNIFER LOPEZ 
EPIC 


13 


9 


7 


15 


BUTTERFLY CRAZY TOWN 
COLUMBIA 


M 


11 


8 


22 


CRAZY K-CI4J0J0 

MCA 


IS 


14 


11 


15 


JADED AEROSMITH 

COLUMBIA 


u 


15 


12 


10 


NEVER HAD A DREAM COME TRUE S CLUB 7 
AAM/INTERSCOPt 


OD 


18 


20 


9 


SOUTH SIDE MOBY FEATURING GWEN STEFANI 


OD 


19 


18 


14 


PUT IT ON ME JA RULE FEATURING LIL' MO & VITA 

MURDER irCDEr JAMIOIMG 


19 


17 


17 


30 


IF YOU'RE GONE MATCHBOX TWENTY 

LAVMTLAMIC 




25 


27 


7 


DROPS OF JUPITER {TELL ME) TRAIN 

COLUMBIA 


21 


24 


24 


14 


AROUND THE WORLD (LA LA LA LA LA) ATC 

REPUBtlDUNIVERSAL 


22 


21 


19 


18 


NO MORE (BABY I'MA DO RIGHT) 3LW 

NINE LIVESIPIC 


23 


23 


21 


22 


DON'T TELL ME MADONNA 

MAVERICMNARNEB BROS. 


24 


20 


23 


14 


BREATHLESS THE CORRS 


2S 


26 


26 


9 


1 HOPE YOU DANCE LEE ANN WOMACK 

MCA NASHVIL.LllMVtRSAL 


26 


22 


22 


23 


LOVE DON'T COST A THING JENNIFER LOPEZ 

EPIC 


QD 


29 


34 


5 


YELLOW COLDPLAY 

CAPITOL 


CD 


31 


40 


3 


MAD SEASON MATCHBOX TWENTY 

LAVlVATLJWTIC 


(D 


40 


— 


2 


WHAT IT FEELS LIKE FOR A GIRL MADONNA 
MAVERICK/WARNER BROS- 


CD 


38 


— 


2 


THIS IS ME DREAM 

BAD BOYi'ARISTA 


CD 


32 


38 


5 


BABY COME OVER (THIS IS OUR NIGHT) SAMANTHA MUMBA 
WILD CABO'AiMilNTEHSCOPE 


32 


27 


28 


11 


BEST 1 EVER HAD (GREY SKY MORNING) VERTICAL HORIZON 
RCA 


® 


34 


- 


2 


STRANGER IN MY HOUSE TAMIA 

£L£KTHAtEG 


34 


30 


25 


13 


FREE MYA 

UNIVtRSITV,'RUFn4ATI0NiWTERSC0PE/WARN£R BROS. 


39 


28 


30 


5 


PROMISE JAGGED EDGE 

so so DEF/COLUMBIA 


CD 


36 


36 


3 


OOCHIE WAUY QB FINEST FEATURING NAS AND BRAVEHEARTS 
ILL WILLCOIUHBU 


37 


35 


31 


24 


BEAUTIFUL DAY U2 

ISLANOINTERSCOPt 


CD 


NEW^ 


1 


GET OVER YOURSELF EDEN S CRUSH 
143,'LONDON-SIRE 


CD 


NEW^ 


I 


DRIVE INCUBUS 

IMMORTALtPIC 


(D 


NEW^ 


1 


IRRESISTIBLE JESSICA SIMPSON 



C^jmpiled from a national sampte of airplay o( Mainstream Top 40, Rhythmic Ti n> 40 and Adult Top 40 stations 
supplted by Broadcast Data Systems' Radio Track sendee 247 Top 40 stations are electronically monitored 24 
twurs a day, 7 days a week. Son^ are ranked by Audicrnre ImpfC^kxis. CZ) Tracks showing an increase i' 
Audience over the previous week A record which has been on the chart for more than 20 weeks will genera>y 
rx)t recieve a bullet, even if it registers an increase in audience Records betow the top 20 are rernovK) from the 
chart after 26 weeks. * 20O1 , Billboard/BPI Communications. 
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Saliva's lead singer Josey Scott says that rela- 
tionshii)s have always been a source of inspi- 
ration when it comes to writing Ijiics. Case in 
point is the group's single "Your Disease," which 
is No. 20 on this issue's Modem Hock TVacks chart. 

The song is about a "relationship gone WTong 
and how things can go bad real fast when there 
is manipulation and sex involved," Scott says. 
"People's emotions can get pretty tangled. I'd 
say a lot of our songs are relationship-oriented, 
and not ju.st because eveiybody can identify with 
it, either. It's about being honest." 

Scott wove a whole range of honest emotions 
into the rajVrock songs on Saliva's Lsland debut. 
Every Sij- Secondn. "I had an opportunity in all of 



the different songs to say everything I wanted 
to say about hfe, about truth, about love and rela- 
tionships — ^just all of the human conditions from 
death and mourning to the complex sort of bur- 




i*<i ■ 



i-luli<>iiNhi|: 

■ kI (lOlJttSl t>C-L'UtlM4r 

Iciaiiry will) il.* 

— JoMy Scott, Saliva 



dens that life has to offer, and how to rise above 
that and dust yourself off," he says. 

The five members of Saliva understand the 
necessity of staying positive: Each had been 



onboard. 
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Tracks 
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TRACK TITLE 


ARTIST 

lMPPINT.'PROMOIiON LABU 










No. 1 




rn 
<u 






5 


irS BEEN AWHILE 2«<!Ks>ifta I STAINO 
!-. I.-.- I ll : ■ ■ fUf.UEKfRA'ELC; f 


2 


2 




17 


DUCK AND RUN 


3 DOORS DOWN 
'■.(.■. ipi r.i.t.ivciiy., ' 


3 


4 


4 


18 


BREAKDOWN 


TANTRIC 
MAVERICK t 


4 


3 


3 


21 


OUTSIDE AARON LEWIS OF STAIND WITH FRED DURST 

T-t^ ^flM i> .'iltESTOUR IW aAWLtS&tiEFft^iNTERSCOPi: » 


® 


8 


13 


10 


MV WAY LIMP BIZKIT 

LKjiji.LA'L ;';'frF5H AND THE HOT DOG FUtVOfifD WATER FLIPlNTEftSCOPE t 


6 


5 


5 


37 


HEMORRHAGE (IN MV HANDS) 

SOMETHING lIXE HUMAN 


FUEL 

550 MUSIC/tPlC t 




13 


14 


7 


GREED 

AWAHE 


GODSMACK 

REPUBlCUNn/lffSAL t 








30 


AWAKE 

AWAKE 


GODSMACK 

REPUBUC'UNn/EflSAL t 








9 


YOUR DISEASE 

r/ER* SIX SECONDS 


SALIVA 

ISUiNmDJMG t 


10 


ij 




II 


RIOIN' 

TIME eOMB 


BUCKCHERRY 

ORUUWOfiKS t 


11 


6 


10 


12 


ARE YOU THERE? 

UNWIND 


OLEANDER 

BEPUDLlCUNrVEBSAl t 


12 


12 


1 


24 


HANGING BY A MOMENT 

',0 NAMl FACE 


LIFEHOUSE 

DRUMWDRKS » 


13 


14 


12 


34 


ONE STEP CLOSER LINKIN PARK 

HffifiiD THEORY i ■D=vA^dU 2000' SOUNDTRACt: WARNER BROS t 


14 


10 


II 


13 


INNOCENT 

■,OMri» NC. jr.! 'iUtM'i 


FUEL 

EPIC t 


(15) 


18 


23 


3 


LICKIN' 


THE BLACK CROWES* 

V3 


® 


13 


20 


21 


VOICES 

THE SCKNESS 


DISTURBED 


17 


11 


8 


15 


JADED 

II 1^1 -'JI^H PIAV 


AEROSMITH 

(XILUMBIA t 


18 






46 


LOSER 

"t-L BEI'I- I 1! 


3 DOORS DOWN 

HlHLbLn: U'liVtHMl t 










■ AlRPOWER 


(3D 


21 


21 


11 


NO ONE 

13 WAYS TO RXID ON STAGE 


COLD 

FLlR-XiEf FtmNTEBSCOPE t 


20 


20 


18 


27 


DRIVE 


INCUBUS 

IMMlj^'IAL.'iil'lL: t 


21 


i; 


]■> 


12 


THE HOLLOW 


A PERFECT CIRCLE 

ii'lfiGlN 


(22) 


22 


22 


6 


SAFE IN NEW YORK CITY 


AC^DC 
EASrWESTi'EEG f 


(23) 


31 


37 


3 


CRAWLING 


LINKIN PARK 

WABNER BROS t 


24 


23 


24 


8 


DROPS OF JUPITER (TELL ME) 


TRAIN 

t:OUlMB*AT 


dD 


28 


28 


6 


BEC^INNING OF THE END 

■ ■ ■ - :E"//EE', 


SYSTEMATIC 

rUC'EliKfR-^'tEG 


dD 


29 


31 


4 


MAKE IT RIGHT 


ECONOLINE CRUSH 


27 


24 


26 


10 


WHAT A DAY 

^-ATEI.'ET 


NONPOINT 

MCA 


(D 


26 


30 


3 


MOTO PSYCHO 

IHE V.-.I-11D MSL;,Ahtfi\T 


MEGADETH 


29 


25 


25 


9 


1 WANT TO LIVE 

IME HL^,V^.-.;V 


SPACEHOG 


30 


30 


29 


8 


HEADS EXPLODE 

GCDS-r 


MONSTER MAGNET 

A4P.ii'r(.frscun r 


31 


27 


21 


10 


SUPERMAN INSIDE 

RE-"TIL£ 


ERIC CLAPTON 


CD 


36 




2 


PAIN 

i iWHri SflF 


STEREOMUD 

lOUt^'COLUMBIA t 


dD 


NEW^ 


1 


JUST PUSH PLAY 

II 5-1 = J^.M PLiT 


AEROSMITH 

COLUMBIA 


(D 


32 




2 


SO FAR AWAY 

STABS ',G V.ESTWAftD 


STABBING WESTWARD 

KOCH t 


dD 


33 


38 


3 


DIG 

L E' ^0 


MUDVAYNE 

h^J NM1E:'EPIC t 


dD 


35 


33 


7 


NEW DISEASE 

TI4E HEIGMT Of CALLXXJSKESS 


SPINESHANK 

ROADRUNNER 


dD 


NEW^ 


1 


WAIT 

TP- ECijI.OE'T Jf SOUND 


SEVEN MARY THREE 

MAMMOr^tHOLlTWOOO 


dD 


34 


36 


5 


PUSH THE HAND 

IIHI in ,i i',V-,ImPS AEWvT 


TOADIES 

INTERSCOPE 


dD 


3? 




2 


BLOOM 

SJNOMATIC 


SINOMATIC 

RUSf'ATlANTVC 


QD 


NEW^ 


1 


ELEVATION 

All T-IAT •nilC/.TT IFAvr (IF'I Ul 


U2 



Billboado 



working in the Memphis music scene for years 
before forming the band and grabbing the atten- 
tion of a m^or label. Scott thinks that this prior 
experience proved to be a godsend. "I'm sort of 
glad this success happened at the age I am now, 
because if it had happened in my late teens to 
early 208, 1 might have come home in a body bag. 
Now Ithatl myself and the rest of the guys lEre 
older and smarter and more mature, [we"re) 
ready to face the challenge ahead." 

Scott says that every show the band plays is 
better than the last. "When I'm out there 
onstage, it's like somebody else takes over. It's 
like you're on auto pilot. There's nothing hke 
plajing live. It never ceases to amaze me." 

MAY 5, 2001 
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rN ? 


?9 


TRACK TITLE ^ ^ .*.''T'ST 


CD 


1 


2 


5 


^ No. 1 ■ 

IT'S BEEN AWHILE l STAIND 

BfiETW IME OCll ruf«E£RTWE£G t 


2 


2 


1 


23 


DRIVE INCUBUS 

yiKI rui.r'^-IL' ir.'MIIRIAL;! ■■ t 


CD 


3 


3 


11 


MY WAY LIMP BIZKIT 
■ -liSHANDTHtHOTDOGFLAVOftEDWATER ELIPAHTEPSjjjPE t 


CD 


5 


11 


9 


BREAKDOWN TANTRIC 

t-i.Tm.; wa'jerio t 


CD 


6 


9 


14 


FLAVOR OF THE WEAK AMERICAN HI Fl 

AWTPICAN HI F ' ISLAND IDJMG t 


6 


7 


6 


28 


HANGING BY A MOMENT LIFEHOUSE 

■ ■■ OREAMWCWKS r 


7 


1 


4 


14 


INNOCENT FUEL 

VI ■. • I.'". IPIf t 


CD 


31 




2 


m AlRPOWER * 
HASH PIPE WEEZER 

Gtf>E.\.lNItRSCOPE 


9 


9 


7 


27 


SOUTH SIDE MOBY FEATURING GWEN STEFANI 


10 


10 


10 


31 


ONE STEP CLOSER LINKIN PARK 

!■ 1 • ■. 1 • a:ow sounotri«:r warnerbhos t 


m 


14 


20 


10 


DROPS OF JUPITER (TELL ME) TRAIN 

DS^JP& J' JLPITEfl COLUMBIA 1 


12 


12 


12 


15 


DUCK AND RUN 3 DOORS DOWN 

T-ir p-:n[^' .ifE REPUBUC'U'li'rfER^AL t 


13 


11 


8 


25 


BUTTERFLY CRAZY TOWN 

. ■^'JLUUEIA t 


14 


15 


13 


37 


HEMORRHAGE (IN MY HANDS) FUEL 

SOMETHING UhE HUUMI 5^3 MUSI&'EPIC t 


(S) 


16 


15 


12 


HIT OR MISS NEW FOUND GLORY 

'lEW fOUm GLORV DRIVE THRUjMCA t 




17 


21 


8 


HEY PRETTY POE 

■•1IJMLL fEVATLANTILt 


17 


13 


18 


11 


NO ONE COLD 
; 1 L-.l-.b or* STAGE EDPGEFFEMNEtRSCOPt t 


11 


8 


5 


24 


OUTSIDE AARON LEWIS OF STAIND WITH FRED DURST 

' ^i.Mi , ■■■.'A3 TtXJR 1999 FLAWLES&GEFFEfWMERSCWt ' 


OD 


23 


28 


6 


CRAWLING LINKIN PARK 


Cm) 


26 


2S 


8 


YOUR DISEASE SALIVA 

-IVSPY 51* StLDNDS SlANTilOlUG * 


(a) 


22 


25 


4 


DREAM ON DEPECHE MODE 

EXC'TEP ?JLTtREPPiSE ' 


22 


18 


i; 


12 


THE HOLLOW A PERFECT CIRCLE 


® 


35 


38 


3 


THE SPACE BETWEEN DAVE MAHHEWS BAND 


24 


21 


22 


13 


MOVIES ALIEN ANT FARM 

ANTHOLOGY NE»V -lOliE OPEAW.VCPkS t 


25 


19 


16 


10 


BETWEEN ANGELS AND INSECTS PAPA ROACH 

l"irf5T OREAI.r.VI^'KS t 


26 


28 


26 


6 


WAITING GREEN DAY 

REPRISE 


27 


25 


23 


9 


MV HAPPINESS POWDERFINGER 

■ i--'VE -EHije-.CLMVE^iAL 


® 


30 




2 


IMITATION OF LIFE R.E.M 
PLVLAi WARNER BRLKI 


Cm) 


31 




2 


ELEVATION U2 

ALL THAT ■OU CANT LEAVE EiEHIND INTERSCOPI 


30 


24 


14 


23 


YELLOW COIOPIAY 

PARALHUIES LAPTOL | 


31 


29 


27 


24 


RENEGADES OF FUNK RAGE AGAINST THE MACHINE 

REfiEGADES EPiC t 


(D 


38 




2 


FAT LIP SUM 41 

All "IIIFR. MT rilLPR i«Atta^ir»A<G t 


33 


27 


24 


12 


ARE YOU THERE? OLEANDER 

ri/.ir.i REPIJLiLIC.-JNIVLRSAL t 


CD 


33 


34 


S 


HERE'S TO THE NIGHT EVE 6 

■ ''1 • RCA 1 


CD 


34 


35 


4 


IT DON T MATTER REHAB 

E'-HRT EPIC 


3« 


32 


32 


20 


VOICES DISTURBED 

iPES LKR-SS GWir.'REPRiSE t 


(D 


NEW^ 


1 


SO FAR AWAY STABBING WESTWARD 

STAeeiNG 'AESPAARD K'jCH t 


38 


40 


40 


3 


FRED ASTAIRE LUCKY BOYS CONFUSION 

Tlir-nWiNL, THI GAME ELEr*RAEEG 


39 


REtHTRr 


3 


GREED GODSMAt;K 

AWAKE RLPJH.ICUMvLRSAi t 


40 


36 


33 


4 


ROLL ON THE LIVING END 

ROIL ON REPRISE I 



Com (MM trcni h natmial urripte d aiiptay iu;i(i«d tr^ BraaAidnl DaU Syttcn 
Wwwn^ in inc/edie in i)rf«:loin. ijvm I'le 
top 20 on both Ihp BDS A-t^'j^ and Aurtim 



n C*en on Ihp i:t*»ri tw mm 



73 oioOem nxk slattons are «*«tronlcally 

2001 . BObMnl'SPI GvuniurKCJliom 




PROGRAMMERS TAKE A CUE 

(Coiittntwd frtini preceding fHige) 

CIRCUMVENnNG RADIO 

For radio pn>gi-immer>;, the .stigma 
of Uiking a cue from the tube has less- 
ened a great dt^ from the days when 
video music channels dominated the 
mu.sical agentla. 

"We use our music director and 
our ears for a large majority of the 
songs we pick," says B96's Cavanah. 
Yet, he is happy to see labels do 
things with their artists other than 
putting another glossy ad in a music 
tnule magazine. "The labels nee<l to 
be creative in the way they get 
things exposed ;md to create demand 
for a grouj)." 

For Kaplan, keeping tabs on TV 
trends is part of his research process, 
so he doesn't mind if it gets a single 
going. "I need to reflect what pop 
culture wants, so if they're forcing 
me on something, then more power 
to them, because I need to reflect 
what TV Ls doing." 

One record promotion staffer says 
labels have had a difficult time eon- 
verting TV appearances to radio 
adds. "[Programmers] can accept 
things when it comes up from \adeo, 
but they Ciinnot ac- 
cept it when it 
comes from TV. It 
seems like it catch- 
es them off guard. 
Prognunmers don't 
want to accept the 
fact that televi.sion 
has any influence 
with them." zfiiner 

Zellner, whose 
station does not play 0-Town or 
Eden's Crush, says that listener calls 
or local sales figures that get a boost 
from TV exposui-e aren't enough to 
get a single on the air. "Sales is a 
goml tool, but it should never be a 
deciding factor in what gets played 
on the radio. It's about the sound of 
yoiu' station and matching the expec- 
tations of your audience. Even if it 
te.sts well and even if it's selling, it 
doesn't mean that we have to recog- 
nize it on the air." 

Ingenloff concedes he spends a 
great deal of time convincing suspi- 
cious PDs that Eden's Crush has a 
nulio hit and thiit at the moment, TV 
is driving most of the group's CD 
sales. But that doesn't mean radio is 
not important. "You need radio 
becau.se you're going to have more 
music, and TV is not going to be 
there," he says. Moreover, radio is 
essential beeiiu.sc retailers monitor an 
artist's radio picture. 

Still, Ha-shimoto is proud to Siiy BR 
helped her decide to add Amanda 
Ghast. She .says she would do it again 
for the right song. "We all do research 
because we want to hack up our 
instincts, but certainly when you have 
a reconi that your audience is telling 
you that they're very excited about 
and that .show is huge, that Ls a really 
good indicator." 

And while label promotion teams, 
often fnistr.ited with programmers' 
decisions, no doubt fanta-size about a 
day when radio is not neeiled, Kostich 
thinks that day is a long way away. 
"TV is a great one-time impression, 
but it should only be ased as a plat- 
form to help an artist who is trying to 
get their music heard." 

Adds Ingenloff, "With TV, you cre- 
ate TV .staj-s, but at the end of the day, 
it's all about the music. If it's good, 
radio will play you." 
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FOR WEEK ENDING APRIL 22, 2001 



Eveo Enhances Music Videos 
With Internet Gapabiiities 



CVEO'S ALTEUNATIVES; 
What's the future of music 
videos? Malting one version for 
TV and another vei'sion for the 
Web. At least that's the idea that 
San Frandsco-bascd Eveo aims 
to bring to the music industry 
with the creation of a new divi- 
sion, Eveo Music. 

As Eveo VP of music Kimberly 
KnoUer says, "Music video e.xim- 
sure on TV and the Web isn't an 
either/or situation. It's about e.\- 
tending the life of a video beyond 
TV outlets." 

Eveo Mu.sic collaborates with an 
artist and record company to cre- 
ate a concept for a video. Tlie \ndeo 
is then shot with multifile versions 

in mind: one version 

for TV (usually a visu- 
al version of the re- 
corded single) and 
another version for 
the Web, which can in- 
clude more interactive 
elements. Extra video 
elements that Eveo 
adds include custom 
indexing and format- 
ting of the video on 
the Web and the abili- 
ty to send the video 
via E-mail. 

Any extra footage 
can also be used for 
future Web produc- 
tions, electronic ])re.ss 
kits, or home video/DVD releases, 
at the discretion of the artists and 
record com|)anies. 

"With \ideos on the Web, it's eas- 
ier to go after a very targeted audi- 
ence with \ideo-enablefi marketing 
tools," KjioUersa.ys. "People can E- 
mail the video to their ftiends, and 
they can see things about the video 
that they can't see on TV. Na|)ster 
has already shown us that millions 
of people are going to the Web to 
di.scover new music. Oiu- goal is to 
make this kind of \ideo technology 
as common in a marketing plan as 
a publicity photo." 

So far, record companies that 
Eveo has worked with include 
Loud Records (M.O.P.'s "Cold as 
Ice" video) and Epitaph Records 
(Guttermouth's "She's Got the 
Look" video). Eveo has also re- 
ci-uited several directors, includ- 
ing Paul Andresen, Big Broth- 
er (aka Charles Jensen), 
Natalie McGowan Spencer. ;mil 
Dustin Robertson. 

Loud Records VP of vkleo pro- 
duction IVlelissa Ruderman says of 
Eveo, "With their cutting-edge 
directorial talent and expertise, 
they expand artists' visibility be- 
yond traditional outlets." 

If this is .such a gi*eat idea, then 
why ha.>in't it caught on m»v1 First, 
almost all major labels have policies 
restricting most Web sites from 
streaming their full-length music 
videos. For now, a reconl comi>any 
is most likely to restrict a Web- 




exclu.sive music video to its own 
Web sit* or the artist's ofiBdal site. 
Second, most music videos are pro- 
duced using film, not the digital 
video needed for the technology 
that Eveo advocates. 

Mu.sic video director Andre.sen 
,says that using digital video is the 
future of music video production. 
"Three years ago, 1 was a complete 
film snob." he says. "I thought that 
the best quality to shoot a video 
came from film. In the last two 
yeai's, 1 began using digital tech- 
nolog>'. and now I'm a big fan of it." 

Anch'Bsen — who has directe<i such 
videas a* Metallica^s "The Memory 
Remain-s" and Van Halen^ "Without 
You" — adds, "Using film won't go 
away, but with digital 
video, you can put cam- 
eras where you 
couldn't before, and you 
can make videos less 
expensively than you 
cm with film. Record 
companies can get so 
much more for their 
money if they were to 
use this technologj." 

So why are record 
companies reluctant 
to utilize a more cost- 
effective technology 
for making videos'? 
"People are like 
sheep," Andresen 
quips. "They don't 



bi/ Curl a 
'Hay 

want to take a chance until they 
see more people doing it." 

Many entertainment industry 
insiders are pre<licting that a turning 
point may anive with next year's 
Star Watu: Epixnde II, the first major 
motion picture to be shot entirely 
with digital video. The (leciskm to 
shoot the movie in this mediimi w'as 
made by Star Wan creator George 
lAxas in what mjuiy consider to be a 
risky but visionarj' move. 

"It's going to tiike a maverick to 
chiuige jjeople's minds," Andresen 
says. "I'm challenging reconl com- 
panies to catch up." 

This & that: The untimely 
death of 28-year-oId MTV man- 
ager of music and talent Fred 
Jordan (see Lifelines, page 9") 
sent shock waves throughout the 
industiy Our dee|)e.st .sympathies 
go to .lordan's family, friends, and 
colleagues. 

Tommy Boy Records head of 
media relations Beth Keifetz has 
added duties as head of the label's 
video jiromotion department. She 
replaces Victor Lee, who segues to 
head of promotion for the dance- 
music Tommy Boy Silver Label. As 
of Monday (:jO), Louis Smith joins 
Tommy Boy as director of video 
promotion. Smith was previously a 
video promotion assistant at Elek- 
tra Enteitainment. 

Production company Shooting 
Gallery has been acquired by 
Internet bu-siness itemus. 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS " ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



Continuous Progratnfninf 
123S W. Street. NE 
WMhincton. DX, 20018 

1 Destiny's Child, Survivor 

2 Eve, let Me Blow Ya Mind 

3 2P«. Until Ilie I'Yi 01 Tune 

4 Lil Bow Wow, Puppy Love 

5 Mk» ItedmHnM- am. M Ur Fph« 0^ 

6 la Rule. I Cry 

7 Caw, MiSMng You 

B Ur Romeo. My fjaby 
9 Tanh. M^ybe I Dewtrve 

10 Dr>stniiyutn.L/Kii,ltyiirw.L»)H4rreiax 

11 R«y-J. W3pl A Minute 
12'nmTht G.kp.PDiM|tBKklt*.leri»lt 

13 U' Mo, Sucef*>oman 

14 Snoop Dogs, '^y 
15Mus«q SoutcMld. Love 

16 OutKMt. So rresh. So Clean 

17 R- Keity. Fiesta 

18 Janet. All fat You 

19 Mot M. Umi Says 

20 lyrHe. I Like Them Giils 

21 QB Finest. Ooctite Wally 

22 lndla.Arle, Video 

23 Eric Benct, Love Don't Love Me 

24 Ginuwine, There It Is 

25 Trick DMMy, Take It To Da House 

26 Jacged Edge. Promise 

27 K-CI 1> JoJo. W;)ni^a Do You Right 

28 Sunshine Anderson, Heard It M Behxe 

29 City High. What Would You Do? 

30 Queen Pen, i Gut Cha 

31 UI'IAtoyne. Everything 

32 Jill Scon. A long Walk 

33 R. KHty. A \\^an's Threat 

34 Jay-Z , Guilty Uniii Proven innocent 

35 Chantt Moon, Bittn 

36 Dave Holiiter. Take Care Ot Home 

37 JadaUu. Put Your Hands Up 

38 112. It's Over Now 

39 Xzibit, Front 2 Bach 

40 Olivia, Bizounce 

41 The Beatnuts. No Escapm' This 

42 Bitttop. U Know U Gttetto 

43 N'E'R'D. Lapdanco 

44 Koffee Brown. After Party 

45 Kirk Frinklln And Miiy Mary, Th^nk You 

46 Toya, l Dul' 

47 tmy. Ride Wrt Me 

48 Btzzy Borte. Father 



49 C 

50 Big? 



I. HoM we Roll 



I NEW ONS 



112, Peaches 4 Cream 

Sytecn* Johnson, l Am Your Won\an 

Aaltyah, We Need A Resolution 

FoKy Brown, B K, Anthem 

Faith Evam. Good Life (The Remm) 

WycW Jun, Period Gentlemen 

St. LunabcE, Midwest Swing 



Continuous prograntmtng 
2806 Opryland Dr.. 
Nashville. TN 37214 

1 Jetsica Andrews. WTio I Am 

2 Kenny Chesrwy, Don't Happen Twice 

3 Brooks t Dunn, Air.'t Nothing 'Bout Yoj 

4 Faith Hill. If My Heart Had Wings 

5 ncSmMwIirv l^lUjn^amUrrknM 

6 Mark McGuinn. Mrs. Steven Rudy 

7 Itwn Trrtl. It s A Great Day To Be Airx 
B Tnsm VMnnod. I MoJd'w l»cd lou An>wjv ' 
9 Oarryl Worley. Second Wind * 

10 Billy Gilman. There's A Hero • 

1 1 Gary Atlati, Right Where I Need To Be 

12 JaiMc O'Neal. Wie-i I Tnr* html Angels ' 

13 Trick Pony. Poor Me 

14 Alan JxkMMi. t/iSen SameCody Lews VOu 

1 5 Hiciei Creek, When You Come Back Down 

1 6 PMty Uivrieu, Trie Last Thing On M) Mind 

17 Diamond Rio, One More Day 

18 Chris Cagle. Laredo 

19 Monleonwry Gentry. Sne Couldn't Chane«Ue 

20 Sara Evans. I CoM Not As« For KKyt 

21 Brad Pantey, 'wd Ptvok Fell In Ltw 

22 Vince Gill. Feels Like Lme 

23 Clay Oavtdson, Sometimes 

24 Charlie RotNson. I Want You Bad 

25 Dixie ChKks. Cowboy Tak« Me Away 

26 B*r Ray Cyrus, Yoo Wjnt Be lonely f*w 

27 Sherrie Austin, Jotene 

28 Lee Ann Womack. I Hope You Dance 

29 Terri Clark. No Fear 

30 Diiie ChKks. Goodbye Earl 

31 Jo Dee Meuina. That's The Way 

32 Keith Urtan, Ywir Everylhmg 

33 Sara Evans. Bom To Fly 

34 Toby Kerth, Hci. Du Vcu Like Me Nsw" 

35 Dlite Chicks. WittKut You 

36 Jamk O'Neal, Ihens is No Anzoria 

37 Travis Tritt. Best Ot Intentions 

38 Faith Hill, Breathe 

39 t^Ann Rimes. I Need You 

40 Toby Keith, Country Comes To Town 

41 Faith Hill, The Way You Love Me 

42 Aaron Tippin. People LiKe Us 

43 Aaron Tippin. Kiss This 

44 Total Keith, r x Stimildr:": ^fs^ W* L"e Ili^l 

45 Jo Dee Messina, Burn 

46 Cynd Thomson, mat Ruli. Ueirt I: k>y 

47 Oarryl Woriey. A Good Day To Run 

48 Lee Ann Womack. Ashes By r4ow 

49 Rick FerrHI, The GirTs Got II Gom' On 

50 Georie Strait Wnte This Down 

* Indicates Hot Shots 

NEW ONS ^ 
ENMrt Wtetl, Diddley 




I Did It 



4 Good Chartotte, The Click 

5 Destiny's Child. Sufvooi 

6 Janet. All fui You 

7 LiMMiute, Hang'ng By A Moment 

8 Fatboy Slim, Weapon Of Choice 

9 TWceTV...&d%PCM(rtlMilh*.LfriG«r 

10 Ew. Me Bill* Yd Mind 

1 1 Snoop Dogg, Ldy Low 

12 Sunshine Anderson. Heatd 11 Ali Betore 

13 Uissy -Miidmemr EUnlL Gel Ur FreA Or< 

14 Incubus. Drive 

15 OutKatt. So F-esh, So Clean 

16 Jo«. Stutter 

17 Jenntlcr Loptt. Play 

18 Staind, It s Been Awt>ile 

19 2Pac. Until The End Of Time 

20 Olrvia, BiTounce 

21 Dream. This Is Me 

22 Tyrese, I Like Them Giris 

23 Uncle Kracker. Follow Me 

24 Ump Bizkil, My Way 

25 Unkin Park, Crawling 

26 Tantric. Breakdown 

27 R. Kelly. Fiesta 

28 India-Arie. Victeo 

29 Dave Matthews Band. I 

30 Train, Drops 01 Jupiter 

31 City High. What Would You Do' 

32 Jay-Z, Guilty Until Proven Innocent 

33 Trick Daddy. Take II To Da House 

34 O'Town. Atl Or Nothing 

35 Pipa Roach. BetMeen AngeH And irsects 

36 Sum 41, Fai Up 

37 BntiC)S|iun,[torT'I Lit Ut St Tht Last bKncB 

38 Backstreet Bon, The CalJ 

39 Aerosmith. Jaded 

40 Saliva. Your Disease 

41 L4Klacris, Southern Hosp^lity 

42 Smnla Hunta. ash t:rt >« (Ths Is 0/ S^i 

43 Nelly Furtado, i m Like A Bird 

44 American Hi-R. Flavor Ot The Weak 

45 Cold, No One 

46 Jagged Edj ~ 

47 Poe, Mev P 

48 3 Doers Down, Duck Aii«| Run 

49 Ump Bizkil. Roilm' 

50 Tank, Maybe I Deserve 

" IndKates MTV Ejiclusrve 



NEW ONS 

No Adds This Week 



MUSK fmsr 
Continuous programminc 
1515 Broadway. NY, NY 10036 

1 JanM, All For You 

2 DMd, Thank You 

3 AeroiniHti, Jaded 

4 Uoby, South Side 

5 Lenny KflwHs, Agam 

6 U2. Walk On 

7 Train. Dmps Of Jupiter (Tetl Me) 

8 Nelly Fiirlado. I'm Like A Bird 

9 Litehouse. H.ingmg By A Moment 

10 Dave MaKhews Band, I Did it 

1 1 Destiny's Chitd, Survivor 

12 FatbOY Slim. Weapon Ot Choice 

13 Jennifer L^pei. Play 

14 Jill Scott. A tone Walk 

15 Uncle Kracker. Folknv Me 

16 Bon Jovi, Say It l&nt So 

1 7 Fuel. Hcmorrtuct fin My Hands) 
1BR.E.M.. Imitation 0( Life 

19 UatcMm Tmm*i, Mad Season 

20 CotdptoK Yielkw 

21 Incubus, Drive 

22 Anactada, I'm Outta Love 

23 The Com. Breathless 

24 Shaggy, Angel 

25 Sade. Kiri|j Ot Sorrow 

26 Stella Soleil. K.ss Kiss 

27 Matchbiw Twwty. Bent 

28 Nina Gordon. Now I Can Dw 

29 India.Arta, Video 

30 Madonna. Don t Tell Me 

3 1 Macy Gray, I Try 

32 3 Doors Down. Kryptonite 

33 Sting, Desert Rose 

34 Bamtahed Ladtet, Pinch Me 

35 B«iirSpwi.Dcn^LHMeScTr«lH[ToKm 

36 U2, Beaut'ful Day 

37 Ton] Braiton, He Wasnl Man Enoi^ 

38 No Doubt. Simple Kind Of Lite 

39 Bon Jovi. n\ My Lite 

40 Dcpeche Mode, Drum On 

41 Josh Jopiin GnMp. Camera One 

42 ShHby Lynne. Killin' Kind 

43 Chris Isaak, '•Vicked Game 

44 R E M., UrMrig My Religion 

45 Queen. 6ot>emian Rtta^ody 

46 Sluni IWan. Thx Doni lirvns He Mudi 

47 Goo Goo Dolls, In) 

48 Aemmith. I Don't Want To hhss A Thing 

49 Madonna. Beautiful Stranger 

50 Santarta. Maria Maf>3 

^ NEW ONS * 

Sting, After The Rain Has Fallen 
Go-Go's. Unforgtven 
David Gray. Please Forgive Me 
Megadath. Moto Psyctw 
Joan Oiboma. Love Is Alive 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL 1. LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING MAY 5, 2001. 



Continuous programming 
200 Jericho Quadrangle 
JeridW. NY U753 

Stella Soleil, Ki» Kiss (NEW) 

Christina Aguttera. UC Kim. Mya L 

Pink, Lady Marmalade 

Eve 6. Here's To The Night 

Depeche Mode. Dream On 

The Living End, Hoi! On 

Staind, It's Been Awhile 

Mi»y •Viaamnnor EMt. M Ur FirakOn 

Fatlwy Slim, Weapon Of Choice 

Eve. Ld Me Bli»v Ya Mind 

Sunshine Anderson. Heard It All Before 

Jennifer Lopez. Play 

Josh Jopiin Group. Camera One 

Godsmack, Gieed 

GoriHai. Cunt Eastwood 

Ontiny's Child, Survrvor 

OulKail. So Fresh. So Clean 

Ump BizMt. My Way 

Netty FurtadD, I'm Uke A Bird 

Nelly, Ride Wit Me 

American HI-FI, Fisvo' Ot The Weak 



Continuous programming 
3800 W. Alameda Ave. 
Burbank. CA 91505 

3LW. No More [Baby I'ma Do Right) 

Aaren Carter, That's How I Beat Shag 

A'leens. Bcuxing Off T>e Ce^ng lUpsde Oomi 

Brook Allison, The Kiss Off (Goodbye) 

Draam, He towes U Not 

Lui)t Carter. Like. Wow! 

Ul Bow Wow, Puppy Lcrve 

Nelly Furtado, I'm Like A Bird 

RIcfurd Lufa, Boom 

SmDm MMbi, BMt Ccm Ow (Tro tt Otf Mfhtl 



Q 2 

Continuous programming 
1515 Broadway 
New York, NY 10036 

Pete Vom. Life On A Chain 
(InkrniOinil) Nmm CaniMciL flitra]^ 
TTit W iMhwi n . Letters fnm T^e YAsteland 
matchbox twenty. Mad Seasnn 




Continuous programming 
299 Queen SI West 
Toronto, Ontario M5V225 

India.Arie. Video INEW) 

Tki liMnpwb. Hcniing On Ta This SomthM [HPM 

Christina Aguilera, Ur Kim, Mya t 

Pink, Lady Marmalade 

Shaggy, Ar^l 

Utehouse. Hanging By A Moment 
Dido. Thanh You 
Janet, All For You 
Aerosmith, Jaded 
Destiny *s Child, Survrvor 
Nelly Furtado, Turn Out The Light 
Econoline Crush, Make It Right 
Tretriecharget, Brand New Lover 
U2, Walk On 
Jennifer Lopez, Play 
Nelly, f«rde Wil Me 
Craiy Town. Butterfly 
SoulOecision. Let's Do It Right 
Fatboy Slim, Weapon Ot CItoice 
Our Lady Peace. Lite 
Cotdplay. Yeilow 



m 



Continuous programming 
1111 Lincoln Rd 
Miami Beach. FL 33139 

Aerosmith, Jaded 

U2, SlLick In A Moment 

Oreia De Van Gogh, Cuidate 

Creed, With Arms Wide Open 

Backstreet Boys, The caM 

BOq Hni Wi CM« IfAo. V»Cf Mils 'd &e UWr 

Chrrttina Aguilera, f^ro Me Acuerdo Df Ti 

Daft Punk, One More Time 

Ump Bifkit. Rotlln' 

MoDio, Chillin' 

Alefandro Sanz, El Alma Al Aire 
Eminem, Stan 

El Gran Silmcio, Dejenne Si Estoy Uorindo 
Jennifer Lopez, Love Don't Cost A Thing 
Dido, Here With Me 
Westlrfe. I Uy My Love On You 
Genltattica, Que Fue Lo Que Paso^ 
Oon t Tell Me 
, All For You 
>, Ensename 



NiMmisiMn 

2 hours vreekty 
3900 Main St 
Phlladelphia. PA 19127 

Ray-J, Wail A Mmute 

Destiny's Child, Survrvor 

Eve. Who's That Girl? 

SunsMnt Andnson, Heard It All Before 

OutKait. So Fresh. So Clean 

QB Finest, Oochie Walty 

Jartet, All For You 

Jay-Z. Gui'ty Until Proven innocent 

Misty 'Mtsdenieanoi' EMott. Gel Dr Freak On 

Nelly. Ride Wit Me 

Maiwell, Get To Know Ya 

Angle Martinez, Dem Ihangs 

N*E*R*D, Lapdance 

The Baalrwts, No Escaprn' This 

ur Mo, Superwomait 



5 hours weekly 
223-225 Washington St 
Newark. NJ 07102 

U2, Walk On 

Jonatha Brooke, Unger 

Coldplay. Shwer 

HaxvreU, Get To Know Ya 

Madonna. Wnat it Feds like For A Girl 

Bi«My S^n, Ccr t Let Me Be Th» last b H/m 

Destiny's Child. Survivor 

IndiaJ^rle, Video 

Jan«t. All For You 

Eve. Who's Thai G<rt? 

Depeche Mode, Dream On 

Aflfosmith, Jaded 

Buckcharry. Ridm' 

Sunshine Anderson. Heard It All Before 

Rammstein, I nks 234 

Pink. VciiJ Mai^e Me Sick 

Dave Matthews Band, 1 Did It 

Don Hervley. Everything Is Different Ptow 

Alien Ant Farm. Movies 

Miuy -Misdemeanor'- Elliott Get Ur Freak On 



CMC 



CALlfORNIA MUSIC CHANNEL 

1 5 hours weekly 
10227 E 14th St 
Oakland. CA 94603 

Janet, All For You 

Eden's Crush. Get Over Yourself 

Eve, Let Me Blow Ya Mind 

Destiny's ChiM. Survivor 

Bftaey Spears, Dont Let Mc Be Tte UM To KnM 

Nalfy. RKle Wit Me 

Crazy Town. Butterlty 

Shan^ Angel 

Dream, This is Me 

Snoop Dogg, Lay Low 

Tyrese. I Like Them G»rl5 

OutKaU, So Fresh, So Clean 

Moby. South Side 

Linkin Park, One Step Closer 

Ul Bow Wow, Puppy Love 
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Update 



CALENDAR 



LIFELINES 



MAY 

May 1. Entertainment Industry Networking 
HisH One Night Stan's, Hollywtia). 954-929-1566. 

May 1. Gettine Sitned: An UR Man's View. 
Musical Theatre Works. New Yorlt. 516-621-6424. 

May 2. World Music Awards, Monte Carlo 
Sporting Club, Monaco. 377-93-254-369, 

May 2-6, 6tli Annual Key West Soniwriters 
Fest, Waterfront Playhouse and other locations. 
KeyVtelFla. 615-791-9116. 

May 2-6, 2001 Assn. for Independent Music 
Convention. Regal BIHmore Hotel, Los Angeles. 
800-607-6526. 

May 3, F'rftli Annual Online Hip-Ha|i Awards, 
Manhattan Center Grand Ballroom, New York, 
201-985-8892. 

May 3. Skylar Ne) Memorial Golf Tournament 
presented by the TJ. Martell Foundation, Malibu 
Country Club, Malibu, Calii, 310-358-4970. 

May 1 0, 2Gth Annual Humanitarian of tlw Year 
Awaid Gala, presented by the TJ, Maitell Founda- 
tion, New Yoili Hilton, New Yorii. 212-833-5444. 

May 14, Fourth Annual Music and Enter- 
tainment Industry Golf Tournament presented 
by City ol Hope, El Caballero Country Club. Los 
Angeles. 213-202-5735. 

May 14. lOtti Annual Polar Music Prize. Ber- 
wald Hall. Stockholm. 46-8-407-1816. 

May 14-21, Fourtti Annual Hip-Hop Appre- 
ciation Week, Riverside Church. New York. 
201-521-9742. 

May 15. Steven J. Ross Awaid Dinner, presented 
by the Entertainment. Media, and Communications 
DiviSKKi of UJA-Federation of New YorK WaMoil-Asto- 



ria. New York. 212-843-8028. 

May 16. lOtti Annual Music Video Produc- 
tion Assn. Awards, Directors Guild of America, 
Los Angeles. 323-469-9494. 

May 22. Understanding Basic Trademark 
Law in Nevada, sponsored by Quirk & Tratos. 
Golden Nugget Hotel, Las Vegas. 715-833-3959. 

Submit items fur Lifelines, Good 
Works, and Calendar to Jill Pes- 
aelnick. Billboard, 50S,5 Wilsliire 
Blvd.. Los Angeles. Calif 900:i(i. 
E-mail jpesselnick@hi II board, 
com. 



BIRTHS 

Girl, Caeli Marj' Cathleen, to Meagan 
Guriey Sullivan anri Bill StdHvan, April 

2 in NashviUe. Mother is \'R publidtj' and 
marketing, for Guriey & Ca 

Girl, Magdal>Ti Michele, to Buckley 
Hugo and Diane Hoppe Hugo, April 

3 in Summit, N J. Father is GM for 
Spirit Music Group. 

Giri Natalie Else, to Matthew and Elite 
Klctter, April 11 in Manhattan, N.'V. 



Father is an entertainment lawyer. 

lioy, Jakob Joseph, to Danny and Jes- 
sica Shuler, April 17 in New York. 
Father is the co-producer/engineer/ 
(hiunmer for Biohazairl 

Boy, Charles Richard, to Jack and 
Sbaron Logan, April 17 in Atheas, Ga 
Father is a singer/songwriter for 
Backbumer Records. 

Boy, Nicholas Grev, to Phil and Ori- 



GOOD WORKS 



All 



IDS A I D: Eden^ Crush will per- 
form at the Elizabeth Glaser Pedi- 
atric AIDS Foundation's eighth 
annual Kids for Kids event, which 
takes place April 29 at Wollman 
Rink in New York's Central Park. 
The event will also feature carnival 
activities. A variety of celebrities 
.such as Sen. Hillary Rodham Clin- 
ton, Kirsten Dunst, Chloe Sevi- 
gny, and Richard Gere w ill volun- 
teer at the event. All proceeds will 
be used for AIDS research and 
research for other life-threatening 
diseases affecting children. Con- 



tact: Allison Elbl at 646-654-8314, 

Autism event: The wheat 
From Chaff Music Festival, taking 
place April 29 at Pinot HoUyxvood in 
IjOS Angeles, will feature such artists 
as Abbey Booth, Benign, Danny 
Blitz & the Jet Age Hoods, and the 
Piper Downs, The event will raise 
money for Cure Autism Now, an 
organization of parents, ijhysiciiins, 
and re.searchers who aiie dedicaterl to 
promoting autism reseiu-ch. Contact: 
the New Philanthropy Group at 31U- 

rnnnm. 



Instrument drive: a used 

musica-instrument drive, sponsored 
by the Mr. Holland's Opus Founda- 
tion, will be held the week of May 6. 
All donated instruments will be 
refurbished and distributed to a num- 
ber of Southern California schools. 
Instruments can be dropped off at 
iuiy Sam Ash Music or Guitar Center 
location in Los Angeles and nearby 
Orange County. The Opus Founda- 
tion is a nonpi*ofit oi^nization that 
promotes instrumental music nation- 
wide. Contact Ray Costa at ISSWioO- 
.S588. 



anne Collins, April 21 in Geneva, 
Switzerland. Father is an Atlantic 
recording artist. 

DEATHS 

Fred Jordan, ffl, of uixlisclosed causes, 
April 18 in New York. He w"<»s manag- 
er of music and talent for MTV and had 
worked there for nine years. No sur- 
vivor information Ls known 

Guiseppe Sinopoli, Hi. of a heart 
attiick, April 20 in Berlin. The Italiim 
conductor collapsed at the podium 
while leading a |x'rt"onrumce of Verdi's 
Aida at Berlin's Deutsche 0|)era. A 
veteran recording artist for the 
Deutsche Grammophon and Teldec 
labels, Sino|K)li excelled in jwrform- 
ances of scores from Bruckner and 
Wagner to the Second Viennese 
School He was resident conductor of 
Dresden's Sfjiatskiqx'Ue since 1SI92 and 
was associated with the Philhjumonia 
Oi'chcsti'a of London ;uid RonK''sSiinta 
Cecilia CorLser\'atory. Bom in Venice, 
he held ])olym;»th interests. A degree 
in psj^chiatiic medicine w^s followetl by 
music studies iuid schooling in Egj-p- 
tology; he was to receive a degi"ee in 
the liekl April Zi fi'om Rome Univer- 
sity. Also a composer, he debuted his 
o|)era Lon S(dome in 1981 in Munich. 
Ho is survived bv a wife and two .sons. 
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THE UNTOLD SAGA OF THE ZOMBA GROUP 

ti'ouliiim'tl fi-tiiii [HUH' ^1 



Records, as well as 25'3r in Zumba 
Music Publishing.) 

Meanwhile, EMI has distribution 
deals for Jive in various European 
and Latin American markets. EMI 
Recorded Music president/CEO 
Ken Berrj' is said to be keen to im- 
prove on his already goml relation- 
ship with Calder, especially if it 
means obtaining Zomba's American 
distribution — notwithstanding any 
BMG/EMI merger. 

"Whatever plays out with Ken 
Berry and Miridelhoff," .says Ralph 
Simon, co-founder of Zomba and 
raider's business psutner for 2() years 
to 1990, "it will be fueled by Clives 
un-shakable amfidence in his own abil- 
ity. He knows that ultimately he w'ill 
always be ahead of these guy.s, 
because he can understand the mu.sic." 

Since founding Zomba roughly 30 
years ago, Calder has expanded his 
empire to include nt) cf)mi):mies sjian- 
ning SLX di\T.si()n.s; iieconls, music pub- 
lishing, production music libraries, 
record/software distribution and 
export, filmH'V mu.sic. and recording 
studios and equipment rental. 

Experience as a musician and 




record producer in his native South 
Africa during the late '(iOs and eai'ly 
TOs is merely one of ("alder's many 
assets cittd by piist imd present bu.si- 
ness as.stxiitt'S, artists, colleagues, antl 
friends. More than two dozen of them 
spoke to Billboard for this report, 
some insisting on anonjTnity becau.se 
they know of his desiiv for privacy and 
for keeping a low public pmfile. 

Indeetl, the Zomba chief was de- 
scribed by one as "the Howard 
Hughes of i«)p music." so intense is 
his dislike of being pcrsomilly in the 
s[x)tlight. He has done only one major 
interview in the past five years, and 
he declined to speak to BilllxKii-d for 
this article. (Odder understjuids jour- 
nalism, though; he was a Billboard 
correspondent 
in .Johannesburg 
in 1969.) 

"I'm amazed 
at the breadth of 
[Calder's] grasp, 
the astuteness 
of his evalua- 
tions, the ohsen'ations he has," .says 
J Records president Clive Davis — 
who, while running Arista Records, 
provided Jive with its first U.S. 
label outlet in 1981. "He has the 
right take, whether it's on music, 
artistry, or the other [record] com- 
panies. I love his pas.sion for music. 
I relate to that." 

Jive artists have come to expect 
someone who is hands-on, even 
when they don't sec him. "We never 
met him until we'd been on the label 
for a year and a half," Backstreet 
Boy Howie Dorough says. "But he 
was behind eveiything. He » as like 




the grand wizard, the man behind 
the curtain. We owe a lot of our suc- 
cess to Jive. They were the master- 
minds behind hooking us up with 
people like [producers/song^^Titers] 
Denniz Po]) and Max Martin." 

David Cresham, CEO of the South 
African ivconl compiuiy that bears his 
name, knew Calder when the latter 
was a ba.ss player in such local bands 
as the In Crowd and Calder's Collec- 
tion (see .story, this page). "Clive used 
to pbiy the clubs, and when they hail a 
band break, he b<X)ked me to DJ for an 
hour," Gresham recalls. "He was a 



great musician. He knew everything 
about what has to go on a recortl. He'll 
tell you. The guitar doesn't fit there. 
Tiike that piano out,' Very precise. And 
when [his band] used to tour, he used 
to do the bookings, make sure the 
transport was there, everjthing. He 
would leave nothing to chance." 

Precision deal-making and leaving 
nothing to chance have been Calder 
hallmarks ever since. "Whatever is 
agreed is what will be," says Andy 
Taylor, CEO of U.K.-basetl Sanctuary 
Group, who signed British rockers 
Iron Maiden to Zomba Music Pub- 



lishing in 1979. "If you've missed 
something in the deal, you can't 
expect to have the benefit of saying, 
'Well, look, we didn't cover that, so . . .' 
He will take advantage of the loop- 
hole. It's a tough way to do basiness, 
but I guess it's the only way you could 
cope with that number of deals." 

Taylor says Sanctuary, which was 
co-owned by Zomba from 1989-91, hiis 
never had problems with Calder's 
style. "Once the deal's been agreed, 
we've always found it to be honorably 
oiDerated. Henc-e, our 20 years' rela- 
tionship with him." Iron Maiden's pub- 



Zomba Seed Sown In South Africa 

Musicians Clive Calder, Ralph Simon Started Company 30 Years Ago 



BY ADAM WHITE 
and DIANE COETZER 

I.O.N I J0.\— With uOes of envelojws 
of cash tluxiwn overa ctinvent fence 
imd of a .sociiilly .subversive neo-punk 
band, the Zomba GiDup's r(X)ts — ^and 
its business model — stretch back :!() 
years to apartheid-era southern 
^Viiica. Even the t>)m|)any*s identity 
c-omes from that part of the world, 
nametl after the administrative cap- 
ital of former British colony Malawi 

In late I971,ai)airofli4-year-old 
.South African musicians, Clive 
Calder and Ralph Simon, forgeil 
business pai-tnei-ships togettier in 

record prtnluction and 

promotion, music pub- 
lishing, artist manage- 
ment, and concert pro- 
motion. 

"In South Africa." ex- 
plains David Gresham. 
CEO and managing 
director of Johannes- 
bui-g-ba-sed David (Jiv- 
sham Record Co.. "you couldn't ilo 
just one thing. It w:us too smiill. Tliis 
is not a cotuitiy wheif you have a mil- 
lion-seller. A No. 1 iw.-ord is a KMXKt- 
unit seller Tliat i inly pays the rent for 
a month or two." 

"Evei-jthing Zomba does twiay. 
they did hjick tlien." contends Robin 
Egg-.u'. author of a forthcoming biog- 
njphy ofShariialVairi, llu* ( 'anadiim 
•singer \vho.sf husband. Kolx-rt Jolui 
"Mutt" Lange, Wiis the third vital 
player in Zomba's founding. Lange, a 
little younger than Calder ;ind Simon, 
w*as bom in whiit wiLs thi'n Rhixlesia. 

One of the first Calder/Simon en- 
ler|)rises was Sagittaiius Manage- 
ment; another was Clive Calder 
Pnxluctions (f'CP). Distribution of 
CCP |)roduot was handled by EMI 
Records South Africa, where 
Calder had worked as A& R man- 
ager for 18 months. 

"Clive had involved himself j at 
EMI I in signing the big groups of 
the time," recalls Owen Coetzer 
(Diane Coetxer's father), a journal- 
ist who ran a regular mu.sic supple- 
ment within a local diiily newspaiier. 
Those EMI acts included p.syche- 
delic rockers Kivedom's Children 
and the Otis Waygood Blues Band. 

A fomier member of Waygoofl's 
axnv. (Man Zipi»r. remembei-ed tour- 
ing in V-.fli) beliind the iTlease of 7'//<' 
BUu-k Albiiiii, which Calder pro- 
(IuchI :md on which he phiyeil piano. 
"Hls pl;m was to broaden the band's 
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f;ui h:i.seU>the|xmit whei*e kids in the 
smidk'St UtwTi were clamoring for the 
record." Zipiier writes in liner notes 
for the iilbum's recent ixi.s.sue. "and 
that meant pla.\ing everywhere — 
Kiwastaf I. Klerk-sfloii), Wrtbank. you 
Hiune it — ^towns where longhjiirs had 
never Ix'en seen Ix'foiv ." 

This was the music "that I, as a 
teenager, travele<l to Joh;mnesburg 
finm the East Kaiul to see and heai; 
and it is in< lelibly impiinted in my miiH I 
:md soul," rwalls Benjy Mudie. who 
heads the .South African lalx-l Eif-sh 
Miusic, which is rerek'asing Cjilder's 
pn xluctions ant 1 (ttlier it'iK'rtoilTe fi-om 
tJie hU' '(iOs :ml early 70s. 
These include albums by 
\Vaygoo<l, Hawk, Suck, 
I'lwdom's Cliikfren, iuid 
.Abstract 'hiith, liceased 
Qiini EMI, wliich bought 
CCPinlil72. 

Another artist pro- 
<luced by Cahler (and 
ljuigejat EMI was Peter 
Vee. ni )W uKuuiging duvctor in S< mth 
Afticji of BMC. Music hiblishing. "I 
first nn't ("live in the ISHOs when hi- 
was a Ikiss player and I w^as a drum- 
mer and singer in an opposition 
IxukI." Vee says. They subse(|Uently 
formed the Kour Dukes and the In 
( 'rnwfi "We did a lot of Motown imd 
.soul covei's." 

Later. ( alder put Vee 
with producer Lange. 
"I'm verj' pnxid of Clive," 
Vee says. "He's achieved 
his .success by canying 
through till' same sincer- 
ity and energy that he 
put in its a young man in 
South Afiiciu" 

ReconI preducer Allan (lokiswiiin 
siiys he and Calder ("im excellent 
cricket player") were in another 
cover l>imd called Bii*ds of a Feath- 
er, later known jls Calder's Collec- 
tion — "a good nanie. becau.se Clive 
Wiis really being noticed in the in- 
dustry through his work at EM I. ius 
well as the writing he did for Bill- 
iMHinr (sei' stttiy. next JKige). 

Lange's musicianship wiis on dis- 
play in Sound Reason (he played 
iiass); Gresham also remembers 
( li (idswain luul I .iuigi' together in the 
biuid Hocu.s. I .imge heg<m pi-odiicing 
for Ciilder at ( '( 'P. including "Sunday 
Monday 1\iesday" by Je.s,sica Jones. 
Gresham recalls. "Mutt was engi- 
neering at Stjno\i.sion anri .siiid. 'I'd 
love to produce i this track ] with .vou.' 




We liiid a veiy big hit." 

Limge move<l to Lomkm with his 
first wife. Stevie. developing his [)ro- 
ducer chops iuid — w hen Calder imd 
.Simon followed — milking reconls for 
iwk bands signed to CK. liibels like 
Vertigo, Meremy, Ensign, iuid Vii'- 
gin. "My re.seiux-h shows thiit with- 
out Mutt Liuige, Zoml)a w-oukl not be 
the comiKiny it is tcxiay," says Eggai; 
whose 'r\vain b(x)k will be published 
by Headline later this yeiir. "Clive 
imd liiilph wouki have nuide it. but it 
would have taken them longer." 

-Simon imd Ciildn- Iciunied unu.su- 
al les.sons as they built tlieii- business, 
e.s|)ecially after setting up Zomba in 
the U.K. drca 1975. "One of llie ways 
that we managed to get m<iney in the 
early years |in the U.K.]." says 
Simon. "Wiis through someone I met 
in London w ho worked for [then 
hmnetl South Afiicm jxiliticsil orgim- 
izatiim] the African National Con- 
gress lANC]. Tliey neede<l money in 
South -Afiica to |iay costs in defend- 
ing iuiti-ii|)iulheid cases." Simon iUid 
Calder were given ANC-intended 
ftmds in Englimd. '"xvhich we used to 
fuel the development of |oiu-| busi- 
ness, iuid. in t urn. wv gjivc them cash 
[in South iVfrica]." 

The Zomba principiils arranged 
for envelojK's of money to he tos.sed 
over the fence of a con- 
vent in ii Johaimeshm-g 
suburb. "That was the 
i|uid piij quo forgetting 
tlie money in England." 
.siiys Simon. "In (xilitical 
terms, this was always 
pro-ANC. but it was 
never overt." 

Less dramatic, but 
iils(i un]H>pular with South Africa's 
aiKuiheid i-egime. was a himd .signe<l 
by Calder to EMI. "It was a pre- 
punk. alleged heavy-metal band 
ciilled Suck." Owen Coetzer says. "I 
revieweil the album in a word: 
'muck.' They w ere unmitigated hor- 
roi-s. vomiting oustage. destroying 
the tHiuijimenl. In good old conser- 
vative South Africa, where disci- 
pline was still paramount and 
'democracy' still a w ord in the dic- 
tionary, this Wiis bad news. Suck 
liusted about six months." 

Giiesham laughs at the memory. "In 
South Africa, the Calvinistio'Luther- 
an sodety that suddenly .saw postei's 
in the street siijing Tinx' to Suck'— 
that was enough to upset the whole 
bloody hiu^eau of .stat<" securitv!" 



lishing is .still signwl to Zombii. which 
has also had i leids over the yeaiv with 
other Siuictuarj -alTiliated acts like 
W.A.S.P., Helloween. and Poison. 

Such negoliatijig traits aix' cx'rtain 
to figure in whiitever distribution or 
paiinership strategy Calder .selects 
for Zomba's future. "He's a superb 
deal-maker and a leverage milker." 
says a top industry executive who has 
dealt e.xteusively with him. "He'll iLse 
the |K)ssibility of a BMG/EMI merger 
to extract whati,'ver value he tim fnm 
either or both parties. That means 
.someone's going to be writing a check 
for something. It may be thiit he'll 
renew IZomba's distribution deal] 
with BMG for three yeiu"s. It may be 
that hcH move to EMI or elsewhere. 
Or it may be reliited to .some unwind- 
ing of BMG's option. He has some 
I iptions on both the publishing and the 
record sides. Tlieiv's no chancT any of 
these events is going to trim-sjiire and 
he won't get a check." 

Kurther validation of ( 'alder's busi- 
ness acumen n mies from Heinz Hemi. 
former right-hiind man to the late 
Rudi Gassner, president of BMG 
Intenuilioiud ftiim IMST-aHHI. ( IiLssner 



hiul "total, utter profes,sional nesi»ct" 
for the Zomba chief, Henn .sa.w. "They 
I lie I ni It alw ays see eye to eye, but even 
when they didn't — and obviously I 
know this just from Rudi's skle — smd 
Rudi lost a battle, he always lost it 
with pride. There was never any nas- 
tine.ss j between them]. It was. 'Damn 
it, Clive got me on thill one.' " 

In terms of "strategy, fast action, 
and clevertliinking. Clive was Kudi's 
equal, no doubt about it," adcis Henn, 
who served as H.M(; International's 
senior VP of K iind marketing 
duringtheiierirxi thiit themiyorhim- 
dled Jive Keconis in various global 
niiU'kets. "That's why they always 
hiid such giKxl c-om|x>tition." 

Wlien Zomba switchtnl its inteiTia- 
tional recfinl distribution to a combi- 




nation of indie lici'usees and the Vir- 
gin Music Group, Ciilder siiid tluit he 
felt BMG "had s*-riously stunteil the 
growth of our record business" (Bill- 
board, Nov. 2, 1996). 

Henn concedes that Cidder "was 
always fairly critical of us when it 
came to the work we did on t he black 
mster At that time, it wius R. Kelly, 
Kool Moe Dee, Jazzy Jeff. We could- 
n't [breiik any ( if it |. but it wasn't for 
the lack of tiying. Clive felt tliat we 
didn't try hard enough. We'd ask. 
'Could you please give us ii little bit 
of pop mixed in with the urban stuff.' 

'f 'ontutued Oil next fmfff^) 
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Then we'll deliver.' And look what 
hapi)ene<l when he gave us the Back- 
street Boys, which they couldn't give 
away in America." 

Following a I'jas BMG Interna- 
tional conference in Malaysia where 
the Florida |K)p quintet performed 
during a showetie, the compiiny suc- 
cessfully niiu kcte<l back-to-back hit 
Kiick-street Boys albums in Germany 
iind elsewhere, giving Jive a spring- 
board to break the act in the U.S. 




(Billboard, Nov. 1, 1997). 

TOUGH DEAL-MAMNG 

At the heiul of Zomba since it was 
registered (in Switzerland) in 1975 
and formed in the U.K. is Calder's 
work ethic, his understanding of 
artists and music, and a strategic view 
of his group's development. 

"In terms of starting early in the 
morning and working late at night, as 
long as I've known him, his seven- 
day-a-week regimen applietl," says 
Simon. "He was always imbued with 
a very strong sense of efficiency and 
needing to make sure things were 
done punctiliously and coirectly iuid 
demanding that from the people who 
worked for him." 

Also, as Zomba began making 
strides in the U.K.. "Clive looked at 
[other industry executives) scn'ing 
on British Phonographic Industry 
committees and the like and said 
there was no time to be wasted on any 
of the.se extracurricular involve- 
ments, hecau.se they took away fnim 
making a business successfiil." 

Andrew Lauder, who formed Lon- 
don-based Silvertone Records within 
the Zomba Group in 1!»KK, say.s, "Clive 
was an incredibly hard-working 
guy — he just didn't stop. I wouldn't 
say it was quite the same thing as, 
say, [Island Records founder] Chris 
Blackwell. where IBIackwellj was 
sunk in music all day. Clive would lis- 
ten to things and have things to say, 
but he used to give people leeway. 
He's just incredibly focused — he 
knows exactly what he wants to do 
and gets on and does it." 

Lauder, who now co-runs the Kvan- 
geline label fiiom England's west coun- 
try, had latitude with Silvertone. 
which has focu-sed on blues, acoustic, 
and roots music, in addition to its ear- 
lier rock exploits with the Stone 
Roses. One of the label's leading lights 
Ls Billboard 199H Century Award win- 
ner Buddy Guy, whom Lauder wooed 
after he appeared with Eric Clapton. 

't Lauder] came and said, 'I want Ui 
take you to London and let you be 
Buddy Guy — I want to sign you to 
this label,' " the American musician 
recalls. "I'm following Hendrix's steps 
now, 'cause this is a British label. 
They're gonna let me be free." 

Guy's first album for Silvertone 
was the 1991 hit Damn Right, I Got 



the Hluex. "The label did just great for 
me." he say.s. "I'm more known now 
since I've been with them than 1 1 was] 
with any other record company I've 
ever had." Guy's latest Silvertone 
effort. Siivef Tea, comes out May 1.5 
in the U.S. (Billboaitl. April 28). 

"Every time Clive saw something 
that the others wouldn't give a 
ctianee. he signed it." .says Laurie .lay. 
longtime miuiager of Billy Ocean, one 
of Jive's breakthrough acts of the 'HOs. 
"He broke ground on Britney Speai's, 
without question, and the Backstreet 
Boys iuv a real boy band." 

.lay inke<l Trinidad-bom Ocean to 
Jive after the artist had deptutwl CBS. 
He recalls the surjirise of industt>' col- 
leagues but also that it was an ea.sy 
decision. "After I met Clive. I said. 'It's 
like talking to mjwlf in the mirror I've 
got to tell Billy — this is tlie pkice w e've 
got to go.' He understands artists, 
which is so important, and the rest 
looke<l after itself." Jay continues to 
manage Ocean, whom he says retains 
his Jive contract despite opting out of 
recording in recent years. 

Calder's interest in signing and 
developing acts off the industry's 
radar has the obvious economic 
rationale of avoiding expensive 
competition. "Zomba doesn't got 
involved in all that." says Scott 
Murphy, former managing director 
of Zomba Records Australia. "If. 
of a sudden, signing an act is going 
to mean paying more money than 
they're really worth at that point or 
going into a bidding war. then they 
won't. A lot of that comes back to 
Clive and the A&R part of Clive, 
having a goo<I ear." 

Zomba's reputation for tight cost 
controls may be interprete<l as being 
cheap. "That's not the right word," 
Murjjhy insists. "It's basically just 
doing a good deal, not being emotion- 
al and giving away that extra SIO.UOO 
because you WiUit to get it done quick- 
ly. In .some circumstances, we were 
told I by Zomba's business affairs 
office] that the deals we were offer- 
ing to sign acts in Au.stralia weren't 
enough. Quite often, they would 
rather pay a bigger advance than give 
away in other areas." 

Murjihy, who continues to consult 
for Zomba since leaving the firm ear- 
lier this year, cites the skill of the .staff 
in the company's business affairs and 
legal departments, namely senior VP 
of business affairs (U.S.) Paul Katz. 
Zomba worldwide group financial 
director Nick Howe. European head 
of business affairs Mictuii'l .Smith, iuid 
Zomba International (Jroup financial 
controller William Row e. 

Alison Wenham, who steered the 
sale of U.K. classical music firm 
Conifer (which she headed) to Cal- 
der's group in 19i>2, says, "I learned 
more about business affairs through 
Zomba than I had ever learned. It's 
an incredibly tight, professional 
organization. For the first time, I 
had access to in-house legal and 
business affairs, and it was fabulous. 
It really made a difference to the 
way we ran our busine.ss." 

Wenham, who is now CEO of 
Britain's Assn. of Independent Mu.sic, 
admits that Zomba's subsequent dis- 
posal of Conifer to BMG in 1995 pro- 
duced financial tension. "Obviously, 
we fell out badly over money at the 
end, because Clive's not used to have 
someone tell him to go get stuffed. 



Like all good negotiators. I knew [the 
deal] was negotiable, and he wasn't 
u.sed to ha\ing i)eople negotiate with 
him. But w e all came out of it with 
honor." she says. "One of the key dif- 
ferences Clive exemplifies is that he 
is the ultimate professional. He never 
personalizes, never debases, never 
trashes a negotiation, a debate, or a 
difficult situation." 

Others note that Calder's love of 
mu-sic has never obscured his business 
sense. Dave Bates, the seasoned 
British A&R executive who first en- 
counteretl Calder jmd Simon a quar- 
ter<'entiu7i' ago w hen they were man- 
aging producer Robert John "Mutt" 
Lange, Siiys. "He's legendarj' for being 
hanL Some people might say he's too 
hard, but it's his money, his expertise, 
and their choice. If you get involved 
with Clive and he really believes in 
you. you've got eveiy chance of suc- 
ces.s. He's not a chaiity; he's a business 
that hap|»ns to work with masic." 

Another high-level industry exec- 
utive contends that Calder is willing 
to do what others div not. citing as an 
example the ugly 1999 dispute involv- 




ing 'N Sync. BMG. and Jive. "Most 
people would've said. '[ I'm not going 
to go after the band], it will be a pain 
in the ass. we have a long-term per- 
sonal relationship [with BMG], it's 
probably not the right thing.' That's 
not part of his calculus." states this 
source. "I'm not sure it's unethical — 
he didn't have imy fiduciary respon- 
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.sibility to BMG or tu his shareholders, 
since there are none. What he does 
isn't unethical — it's more a ethical. 
He doesn't take into account that 
business involves hunvm beings." 

Zomba co-founder Simon had his 
own "ethical disagreement" with Cal- 
der. which led to the dissolution in 
1990 of their 20-year-plus relation- 
ship. He declines to be more specific 
but .says he still admires Calder's in.su- 
lated single-mindedness. equating 
him with such American business 
giants as Viacom's Sumner Red.stune. 
Since leaving Zomba. Simon hjis held 
executive posts at Capitol Reconis 
and Rondor Mu.sic; toda.y. he is chair 
man of the Yourmobile Network.^ 
group, a leader in the emerging wire 
less entertainment movement 

Calder has also been said to 
resemble Island founder Blackwell, 
both in his fiere-e love of independ- 
ence and his ability to deal with art- 
ists and businessmen w ith equal 
skill and conviction. Those qualities 
will remain dominant as the Zomba 
chief maps the future, many of his 
associates say. Motown Records 
founder Berry Gordy Jr. is another 
Calder model. "The Zomba spirit 
was an amalgam of early A&M and 
early Motown." says Simon, "with 
the musical high standards of the lat- 
ter as the watchword." 

Former Jive Records U.K. publicist 
Pete Ba.s.s4^tt has a similar recollection. 
"Clive iKisic-ally siiid he was creating 
a MotowTi in Wllesden." he says, re- 
ferring to the unhip London district 
where Zomba bought Monty Bahson's 
recording studio and built the firm's 
U.K. base. '*When no one else was tak- 
ing much notice of rap music, they 
embraced it with Whwlini. The first 
act I worked of any note w as Kool 
Moe Dee. who worked with Teddy 
Riley, and that inadvertently brought 
about the birth of new-jack swing. 

"When other companies were just 
thinking about breaking in the U.K., 
Clive, with his background, under- 
stood that music was not just about a 
company being based in one coun- 
tr>' — but in the world," Bassctt con- 
tinues. "Having viewed the ways 
parts of street life worked in South 
Afiica, he understood street cultiu^e, 
and that was verj' useful in America." 

JIVE ROCK? 

At Arista in the late '70s, label 
president Clive Davis was hoping 
for an injection of rock culture from 
the London-ba.sed Calder/Simon 
team, whom he met when they were 
steering the careers of Mutt Lange 
and a U.K. rock band. 

"Mutt had produced some cuts for 
[Arista act] the Outlaws; CUvc was 
managing City Boy," Davis says. "I 
didn't have them, but I was very 
impressed with him right from the 
beginning." Davis first "tried to en- 
courage him to be our West Coast 
A&R head, but it wasn't what he had 
in mind." he recalls with a laugh. 
About 18 months later. Calder came 
back with a different plan, Davis says. 
"He had his own vision of what he 
wanted to do, and he presented me 
with Jive Records." 

Roy Lott, deputy president of 
EMI Recorded Mu.sic North Amer- 
ica, was then Arista's senior director 
of business affairs. "At the time," he 
recounts, "we were not getting hit 
records from Arista's U.K. affiliate. 



And you'll remember that a lot of 
the records that were happening in 
the U.S. were c-oming from the U.K., 
Australia, or Canada, and we 
weren't having success with great 
riK'k acts from overseas." Because of 
("alder and Simon's connection with 
Lange, Arista anticipated that Jive 
would fill that gap. 

Calder had other ideits. "He imme- 
diately starts tielivering R&B and 
pop," Lott says. "He was giving us 




items that were pure dance tracks." 
Althmigh these w ere not alw"ays a suc- 
cess, subsequent Jive/ Arista releases 
by such iuts as Billy Ocean, A Flock 
of Seagulls, and Whodini did score. 
When the deiil was up in 19S7. Davis 
recommended that BMG remain in 
business with C^der — who then put 
his label through RCA Records. 

"The truth of the matter is that 
having the size of the urban roster we 
had at the time — I had a deal with 
GRP we had Angekj Bofill and Ray 
Parker and Aretha and Whitney and 
Dionne — I kepturgingiCalderjtogo 
into rtx'k music." Davis says. "I woidd 
do it to this day." 

Now. Zomba is doing that. Before 
departing its Australian company, 
Scott Murjjhy, for one, .says he antici- 
pated further miLsical diversification. 
"I got a sen.se, even without official 
memos — then again, there were hard- 
ly any worldwide official memos — 
that as Zomba got bigger and had the 
ability, they would keep expanding 
into different gcm-es of music. Rock 
was pretty high on the list" 

Industry observers believe that the 
reason behind Zomba's purchase of 
Volcano in 1998, which it co-owns with 
artist managers Cliff Bumstein and 
Peter Men.sch, w'as Ut increase its rock 
|)owen The label hiis high hopes for 
Tbol's ne.\t Volcano effort, due in May. 

"Once I^Kjl's out it's going to attract 
a whole lot of new, different t.vpes of 
bands to the Zomba group," Murphy 
contends, "and then they'll go for it, 
Obviou-sly, they don't sit around bet- 
ling all their hopes on a couple of pop 
acts that are big at the moment" 

Others say there's a clear reason 
Jive has not been more rock-oriented. 
"Tb a certain extent, Clive applies a 
business mtxiel to a lot of this in that 
he Wiuits to hiive more thim just the 
artist on his label," an industry source 
says. "The idea of a rock group that is 
self-contained, pro<luces itself, and 
does all that is not the kind of basiness 
model that he tends to join with. It's 
not that he wouldn't be able to have 
success with C'reetl or Kom or Limp 
Bizkit— I just don't think it's where 
his business motlel is. It's more, 'I'll 
sign this artist, I've got this produc- 
er, theyll record in my .studio.' " 

While Calder may not sign such 
artists to his label, Zomba does go 
after rock artists for publishing. Both 
(Continufd on nt'jcf pafje) 
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Kom and Limp Bizkit are eontracted 
in this way, just as Iron Maiden is. 
"Clive understood the music and what 
we were trj'ing to do," Sanctuary's 
Andy Taylor says of Zomba's original 
relationship with Maiden 22 years ago. 

'*I could never w"ork out what [Cal- 
der and Simon] were into musically." 
Dave Bates says, recalling that Calder 
once gave him a Bruce Springsteen 
tape, "who.se U.K. pubfehing they ad- 
ministered early on. I assumed they 
were on the rock side, because of the 
bands they'd been involved with" 
through Lange. "The next thing I 
know, they're doing all these pop 
records like 'fight Fit and Samantha 
Kox. I imagine Clive being ftill of artis- 
tic license, then seeing sales not 
matching up and .saying, 'I'm all for 
artii5try, but I'm also for record sales.' " 

LOYAlJSTS,DBWnEES 

An internationally minded mantra 
has driven Zomba's expanding staff; 
in recent years, it has established 
wholly owned affiliates in all major 
world markets. The growth has 
increased the workload of Cakier's key 
lieutenants, most of whom have been 
with him for between 10 and 20 years. 
Hiey include Paul Katz, Jive Records 
U.S. president Barry Weiss, Pro\n- 
dent Music Group chairman Jim Van 
Hook, senior VP/GM of Jive Records 
U.S. Tom Carrabba, London-based 
Zomba senior VP Steven Howard, 
European head of A& R Martin Dodd, 
Jive Records U.K. managing director 
Steve Jenkins, and Zomba senior VPs 
Dan Zucker, Ivan Gavin, Richard 
Blackstone, Brian Roberts, Rachelle 
Greenblatt, and Neil Portnow. 

Among the more recent recruits is 
Stuart Watson, appointed in 1999 as 
London-based managing director of 
the Zomba International Record 
Group. He has steered the company's 
recent international expansion. {Wat- 
son has been known to Calder since 
Bert Meyer, Zomba's regional chief 
for Benelux and Scandinavia, intro- 
duced them in 1979.) Another relative 
newcomer is Pinnaele/Windsong 
Group chairman Steve Mason in the 
U.K., who came into the camp when 
Calder bought a majority stake in 
Pinnacle parent Windsong. Also inte- 
gral are Kurt Theilen and Heino 
Drecker, joint managing directors of 
Zomba Records Germany. 

"I went to New York, to Clive's 
apartment on top of the Zomba build- 
ing," Laurie Jay recalls of an early 
visit to the firm's U.S. operation, 
which opened in 1978. "And he had 
seven staffers — in the world. The/re 
all still there. There Lsn't another com- 
pany like that." 

Bates says, "[ Vu-gin Group found- 
er] Richard Branson probably has 
the same thing — and Chris Black- 
well. It's these maverick entrepre- 
neurs who can inspire that kind of 
loyalty." So do rewards, although 
Zomba was not known for paying 
competitive salaries until at least one 
major label attempted to poach its 
top staff several years ago. 

John Benedict, former managing 
director of U.K. indie China Records, 
says he turned down a Zomba job 
because the salarj' was too small, "but 
Clive wouldn't move at all and felt his 
offer was sufficient, as I was being 
offered a career with Zomba, not just 
a job." Now an attorney at the U.K. 
firm of Denton Wilde Sapte, Benedict 



adds, "Over the years, acting for a 
number of clients doing deals with 
Zomba, including [artist] Jonathan 
Butler and China, the same determi- 
nation and strength [has been] shown 
by the company as a whole — which I 
think reflects Clive's personal, south- 
em-hemisphere optimism that any- 
thing in life is attainable at a price — 
and he continues to have the ability 
to find that right price." 

Among the Zomba employees who 
moved on were Andy Richmond, 
Peter Caisley, and John Fruin, all in- 
volved in the development of Zomba's 
U.K. business. "John was Clive's foot 
soldier, operations man, trou- 
bleshooter, conduit," says Wenham, 
who dealt extensively with him when 
Zomba owned Conifer. For his part, 
f>uin says he has known Calder since 
the latter was 17 and speaks of "the 
incre<Uble strides" made by the firm. 
"I don't see it stopping." Another 
departee. Universal Music Publishing 
Group president David Renzer, says 
he learned much from Calder's pas- 
sion for the creative and A&R process 
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after spending 10 years at Zomba. 

Conifer and Sanctuary were acqui- 
sitions or partnerships that Zomba 
set aside. Also, its 1997 purchase of 
the Benson Music Group led to the 
tetter's closure this past January, just 
shy of the Christian firm's centenary. 
Many were critical of that ded.sion, as 
there was much sentiment attached 
to the veteran label and its well-liked 
staff. But for the most part, Calder's 
involvement in the Christian bu.siness 
has been viewed as a plus. 

"The respect for Clive Calder in 
our industry is immense," .says Gospel 
Music Assn. president Frank Bree- 
den. "The trait most often used when 
his name emerges in conversation is 
his reputation as a 'song man.' " Bree- 
den calls Zomba's Verity Records "a 
powerhouse label." 

Calder's entry into Christian music 
typified his interest in businesses off 
the mainstream industry radar "For 
15 years, they have had areas of busi- 
ness that are deeply invisible, like 
producer management," Wenham 
says. "Every song that Mutt Lange 
produces, [they'll earn] a couple of 
cents, but when you aggregate those 
cents over all the activity of the pro- 
ducers they have under their wing, it 
produces millions of pennies." 

ZOMBA'S ZEITGEIST 

The Zomba Group's exact annual 
revenue is known to a few, but its 
profitability and financial structure 
are almost certainly known only to 
Calder. (Zomba's parent entity is reg- 
istered offshore in the Dutch An- 
tilles.) Most recent estimates place 
the firm's global sales at $1.2 billion. 

I n the I r.S., Zomba labels had a cur- 



rent-release mai'ket shai-e of 7.16"^ in 
2000, according to SoundScan, with 
5.3% of current and catalog product 
combined. This is obviously the 
group's primary market, but its 
British operations generate substan- 
tial business, too. In 1999, the latest 
year for which its company accounts 
are publicly available, Zomba's U.K. 
label, distribution, and publishing 
units produced total revenue of 300 
million pounds ($420 million). There 
are 600 Zomba employees there, com- 
pared with 750 in the U.S. and 350 
elsewhere in the world. 

These results derive from the 
Zomba Group's extensive web of busi- 
nesses. Backstreet Boys manager Jeff 
Kwatinetz comments, "Being involved 
in the production, publishing, and 
record business, [Calder) utilizes the 
term 'synergy' that everyone else just 
talks about And it obviously works." 
Perhaps most important, he says, is 
Calder aims high. "You don't sell 
records by the five and 10 of millions 
without designing plans to do that 'Oie 
formula is great people, incredible 
drive, and playing for the big win." 

That formula earns the respect of 
music merchants. "Jive has done a 
really good job of maintaining a ver- 
satility in their artists through acqui- 
sitions and so forth," says Storm 
Gloor, director of music at the 140- 
store, Texas-based Hastings chain. 

"Being a buyer," states Violet 
BrowTi, urban music director of 600- 
unit, California-based Wherehouse 
Music, "I know that when a release 
comes from them, it will be good. I 
know it won't be a miss." 

David Levesque, senior music 
buyer at 40-store Michigan-based 
Harmony House, says, "One label 
might not pursue a certain [promo- 
tion/marketing] avenue. Jive doesn't 
seem to miss any avenues." 

And Brown says, "They have great 
A& R — and one of the greatest distri- 
bution companies out there." 

That distribution company, BMG, 
hopes to retain Zomba's U5. business 
in the months ahead, even as Calder 
keeps people guessing about his 
short- and long-term intentions. Some 
rumors have suggested that he could 
buy EMI's North American distribu- 
tion system — or even the whole 
British music group. "That's never 
going to happen," an executive famil- 
iar with Zomba's situation says. "He's 
not capitalized to buy EMI. 'The com- 
pany has some cash, not a huge 
amount ... a couple of hundred mil- 
hon. He's not going to take on debt or 
allow BMG to boost its stake." 

The same applies to speculation 
that EMI will sell Virgin Records to 
Calder to expedite the BMG merger, 
according to this source. "Unless they 
hand him Virgin, he doesn't have the 
wherewithal to buy it He can't spend 
$1.2 billion to buy Vu-gin. People who 
are saying this lose sight of this fact." 

Substantial debt involves ceding a 
degree of control. "He values control 
most highly," says a top-level industry 
executive. "He values being his boss. 
He couldn't work for anyone. He's a 
very independently minded guy." 

If Zomba does leave BMG, the 
miyor keeps its 20% share in Jive (for 
which it is thought to have paid $50 
million in 1996) and 25?f in the pub- 
lishing arm. These stakes continue. 
Billboard has learned, until there is 
some resolution; C^derdoes not have 



the right to buy those shares out, un- 
less Thomas Middelhoff chooses. But 
Calder can sell the rest of his shares to 
BMG, at a multiple said to be three 
times last yeai^'s earnings. 

"I cannot believe he would sell his 
company — it's outside my imagina- 
tion," Michael Domemjinn, then chau-- 
man of BMG Entertainment, told Bill- 
hnard last September "It's purely in 



A highlight of the conference was 
an interview with recording artist 
Marc Anthony, who revealed that 
he's releasing four albums thLs year, 
with two streeting simultaneously in 
June. The singer says one is a pure 
salsa record (Sony Discos), while the 
other is an English-language pop set 
(Columbia) featuring a duet with 
Jessica Simpson. 

Anthony's releases illuminate the 
growing trend among Latin labels to 
collaborate with their American sis- 
ter companies to promote, market, 
and develop artists in both the Eng- 
lish- and Spanish-language markets. 
Another artist illustrating this trend 
is Christina Aguilera, whose English- 
language albums travel via RCA and 
whose Spanish-language album 
arrived via BMG Latin. 

Throughout the conference, the 
challenges of the Internet were 
intensely scrutinized. Unlike last year, 
when a buoyant sense of optimism 
ruled, today's industry players are 
much more cautious, with many tak- 
ing a wait-and-see approach. 

Perhaps Aram Sinnreich, senior 
analyst of content and programming 
at Jupiter Media Metrix, put it most 
succinctly when he said, at the oruset 
of the conference, that "these are the 
best and worst of times for online 
music in Latin America. Think about 
it. Last year, there was a panel called 
'Bienvenidos, Senor Dotcom.' This 
year, the same panel could be called 
'Adios, Senor Dotcom.' " 

Overall, the consensus was that 
Internet companies, especially Latin 
onUne radio stations, need greater 
advertising support from labels. "The 
biggest problem confronting online 
radio is our inability to convince labels 
that we're another arm of the mar- 
keting plan," said Luis Brandwayn, 
president/co-founder of year-old 
Batanga.com, which has 16 separate- 
ly formatted Internet radio channels 
(this number will soon double). 

"Right now," continued Brand- 
wayn, "we're getting more [revenue 
dollars] fi^m the independents than 
the m^ors. I believe this will change, 
though, when kbels understand the 
real value of a company like Batanga 
.com." He added that such comijanies 
as McDonald's, HBO, and AT&T are 
among his main advertisers. 

For many labels, the Internet has 
yet to prove its marketing power. "The 
reason why the Internet is proving so 
challenging is because it has no histo- 
ry," noted Melanie Masterson, VP of 
new media at EMI International 
Latin. "We don't yet know if spending 
advertising dollars on the Internet will 
result in sales [of an artist's music]." 

Such views confound people like 
Brandwayn, LaMusica.com execu- 
tive producer Little Judy, StarMedia 
Network VP of global sales Liz 



his hands what he wants to do." 

And that's the way Clive Calder 
likes it. 

Assistance i)i preparing this story 
was provided by Paul Serton in 
iMtidon. Additional reporting pro- 
dded by Chris Morris and Jill Pes- 
sehiick in Los Angeles and Deborah 
Evans Price in Nashville. 



Sarachek, Latinoise.com CEO Javier 
Rabago, and Ritmoteca founder/ 
CEO Ivan Parron. 

Rabago said, "It's almost like [the 
labels] don't want to acknowledge 
what's happening on the Internet It's 
such powerful technology, and the 
labels appear not to know how to work 
with it. What's especially fiTJstrating 
is that many labels don't see us as 
working with them to promote their 
artists — many of whom don't get 
played anywhere else." 

Although there appear to be two 
distinct sides to the Internet issue, no 
one can dispute that the technology 
has made it much easier for music to 
travel across borders. "Music is able 
to cross from Latin America to the 
U.S. and vice versa in seconds," noted 
Maverick Musica chairman Bruno del 
Granado, who added that the "Latin 
explosion of a couple years ago" was 
greatly helped by this. 

"We have to think of the worid as 
our market," he said. "It really is now 
a global village. That said, we must 
market our artists globally." 

That challenge is acutely felt by the 
regional Mexican contingent, which 
claims its own "regional" label fails to 
accurately represent the music's inter- 
national appeal. The best-selling cat- 
egory of Latin music, regional Mexi- 
can music has sales but not respect, 
according to many attendees. 

Another sub-genre, Latin rock, 
which has long struggled to gain a 
foothold in the marketplace, was 
explored. In particular, concert pro- 
moters, urtists, and production com- 
panies discussed the viability of Latin 
rock tours, which are gaining clout. 

While executives explored sub- 
genres within Latin music, they also 
looked at how artists can cross over 
into non-Latin markets. "For an 
artist to e.\pand his or her horizons 
into other markets, that artist must 
already be a success at home. 
You can't cross over if you have 
nowhere to cross over from," said 
Lopez-Negrete. 

Anthony — who recently complet- 
ed filming In the Time of the Butterfly 
with Salma Hayek — bristled at such 
words. "To cross over insinuates 
you're coming from somewhere or 
going somewhere you don't belong," 
he said. "I refiise to think that I dont 
belong somewhere. The w^ord 
'crossover' is not part of my vocabu- 
lary. I'm jus-t me. 'The only thing I can 
continue to do is to be me, live respon- 
sibly, and keep the music coming from 
the right place. By keeping it real and 
in perspective, my music will remain 
true. Atid at the end of the day, that's 
what's most important" 

Assistance in preparing this story 
teas provided by Leila Cobo and 
Don Jeffrey. 
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JAM BANDS TAKING OVER NEW ORLEANS 

(Caiitiftitf'd fniiii ji(i(it' I) 



Blues Ti'aveler, and the Allman 
Brothers, among others). But in what 
could be called Jam Fest, many of the 
top names in jam band cii-des vdW be 
in town for nightclub and theater 
shows that are not affiliated with the 
Jazz & Heritage Kestival. 

The 2,700-seat Saenger Theater 
will host shows by Sti-ing Cheese 
Incident and Galactic, while across 
the street the State Palace Theater 
will be filled with fans of Ben Har\y- 
er; Ozomatli, and .Medeski. Martin & 
Wood. At clubs like Tipitina's, the 
House of Blues, and the Howlin' 
Wolf anfl on the RIverboat Cajun 
Queen, such bands a.s Jazz Mandolin 
Project, Deep Banana Blackout, 
Karl Denson's Tiny Univei-se, moe.. 
Leftover Salmon, Gov't Mule, 
Soulive, and Sound Tiibe Sector 9 
will |)erform. 

Musiciilly, this is a diverse group. 
Some would .say the bands have little 
in common except a desire tn im- 
provise imd a willingness to let fans 




tiipe their show.s. Together, though, 
they form a well-defined and in- 
creasingly impoitant segment of the 
touring market. 

Buck Williams of Nashville-based 
Progi'es,sive (ilobal Agency (PGA), 
booking agent and co-manager of 
Widesprea<l Panic, points out, "If 
you just look at the PoUstar box 
.scores, you see how bands like Wide- 
spread Panic, String Cheese Inci- 
dent, moe.. Galactic — the.se young 
jam band.s — ai*e doing moiv business 
on a continual basis than the plat- 
inum |x)p bands." 

NEW ORlfANS AS MECCA 

It has long been a given that at 
Jazz Fest, as at Mardi Gras, New 
Orleans nightclubs pack their .sched- 
ules with the biggest shows of the 
year in preparation for an influx of 
music-hungiy tourists. What's new 
is tliat. in addition to such hometown 
favorites as the Neville Brothers. 
Dr. John, and various zydeco acts, 
now the clubs are host to a legion of 
jam bands and their fans, many of 
whom also find their way to the Jazz 
& Heritage Festival. 

Jambase.com president Ted 
Kartzman sa.vs attending Jazz Fest 
is "the year's No. 1 priority" for his 
company, as well as for the bimds imd 
fans served by the Web site. The 
entire Jambase staff will spend 10 
[lays in New Orleans marketing the 
site while enjoying the city's sights 
and sounds. 

Ticketweb marketing director 
Kuth Carlton desciibes getting to 
New Orleans foi-.Iazj'. Fest as a vir- 
tual jiilgiimage for jam band fans. 
Adds Dan Teree, COO of the San 
Francisco-based Ticketweb, 
"There's something about New Or- 
leans and the whole festival — it's 
definitely a different ambience than 
in your own hometov\ii." 

Much of the appeal is the ,Iazz & 



Heritage Festival, which hiis a man- 
date to promote Louisiana roots 
music. It attracts more than 200,000 
\isitors and has a .SJ(K) million annu- 
al economic impact on the city, 
according to the New Orleans Con- 
vention and Visitors Bureau. 

The anival of the jam band con- 
tingent is liU'gel.v due to the work i»f 
stall-up New Orlean.s-ba.sed concvrt 
])romoter Superfly Presents. Al 
though it has promoted shows full 
time for only two yeai's, Supeifly has 
gidned great credibility among jiun 
bands and their followers. 

"I Superfly was] there for all these 
bands when no one else was, so con- 
sequently they have all these bands 
that are working with them," ex- 
plains John Medeski. keyboardist 
for Me<leski, Martin & Wood — the 
New York-based Blue Note act 
whose gi'oove-centric style has led 
to most-favored outsider .statu.s 
with jam band artists and audiences 
(Billboard, Oct. 5, 199G). 

Just as New Orleans' nightclubs 
and othei- events, stich as the Festi- 
val Internationale in Lafayette, I.a., 
have piggybacked on Jazz Fest for 
many yeans, Sujieiily has jiut togeth- 
er its own series of concerts featur- 
ing the cream of the jam band scene. 
Over eight nights. Superfly will 
stage 2Si shows in eight venues, rang- 
ing fi'om the :!IX)-seat llosy's Cafe for 
jazz .stars McCoy Ti'ner and Joshua 
Redman to the l,10()-capacity Tipiti- 
na's and the larger theaters. 

The demand for these shows 
seems in.satiable. When tickets for 
20 of the .Superfly concerts went on 
Side March 5, more than 1,^,(KM) were 
sold in one day. So far. 12 Superfly 
.shows have sold out — some in ju.st a 
few minutes or hours — and all but 
five or .six of the shows are ex|)ected 
to do the same. To satisfy demand 
frem bands that want to play during 
J.1ZZ Fest as well as fi'om fans who 
want to buy tickets, several of the 
sold-out club shows start at 2 a.m., 
after the venues have held earlier 
headline concerts. 

"You know the business is there 
when you have Widespread Pjinic and 
Stiing Cheese Incident placing on the 
same night, imd they'i-e both sokl out 
in five minutes," PGA's Williiuns says. 
"There isn't even com|)etition. Tliere 
iux> more fiuis than there is business." 

In all, Superfly expects to sell 
about 3.5,000 tickets at an average 
price of ,'52(). That is dwart'ed by the 
TAASM tickets Jazz Fest sold liist 
year, but it still repre.sents a qiuuitum 
leap in nightclub promoting in New 
Orleans. And there are- several jam 
band shows being held at the House 
of Blues and Tipitinii's that aren't 
Ixing promoted by Supeiily. 

HAVE TICKET, WIUTHAVa 

.Sujx'iily j>rinci])als.lonath:m M;iy- 
crs, 27, and Rick Fiu-man. 24, leiuned 
quickly the lessons of Jazz Fest: 
String a slate of shows together in 
music-rich :md touiist-fiiendly New 
Orleans, and people will come fi-om 
fiir iuul wide to iittend. 

"We never w ould have started 
doing shows at this time of year if it 
weren't for Jazz Fest," Fai-man says. 
Mayei-s, who previously worked in 
the Jiizz Fest office, notes that the 
festival oi-ganizei's "undei'stimd th,-it 
it's good for the whole scene, that 
we're bringing a lot of younger peo- 



ple to tow n who may Wimder into the 
[Jazz Fest) gospel tent and get 
turned on to local music." 

Some Siiy the convergence of jam 
bwnds would attract just as many \is- 
itors even if it didn't coincide with 




'Superfly was there 
for these jam bands 
when no one 
else was. ' 

- JOHH MEOeSKI, 
MEDESKI, MARTm < WOOD 



Jilzz Fest. PGA's Williams .says, "Jazz 
Fe.st has given us the excuse for this 
to happen. But you could call it Jam 
Fest on a different weekend, and it 
would have the siune effect [of bring- 
ing visitors to town]." 

Multi-day events appeal particu- 
larly to t he jam band audience, Wil- 
liams adds. "It's easier to sell two 
dates in a market than one date in a 
market. One date is a market play. 
Two days becomes a destination, 
and the kids would rather go see 
two days." 

Widespread Panic sells ticket 
packages to some multi-night con- 
certs via the bimd's Web site. Boul- 
der-based Madison Hou.se Inc., which 
books String ("heese Incident and 
Denson's Tiny Universe, has taken 
the extra step of forming Madison- 
HouscT^'avel.cHim, which serves as a 
one-stop site for purehasing concert 
tickets as w ell as for making plane, 
hotel, and rental car re.servations. 

Unlike Jiizz Fest — which does lit- 
tle advertising outside New Or- 
leans, relying instead on word-of- 
mouth and press coverage to 
attract tourists — Superfly has an 
aggi'essive marketing campaign to 
tempt visitors to travel to New 
Orleans. Superfly places print ads 
in weekly, college, and alternative 
newspapers in 2a cities. It has 50 
marketing reps pliicing posters and 
fliers in 40 cities. 

The jam band audience is, by aH 
accounts, extremely Intemet-sav\-y. 
"The Intel-net has been invaluable 
to the .String Chee.se Incident," says 
the band's biiss player, Keith Mose- 
ley, via E-mail. "We really have 
embraced it as a tool to get infor- 
mation to our fans. It's so quick, effi- 
cient, and affordable. And it's a 
gi^iit way for fans to reach out to us. 
It's definitely played a big i)art in 
helping us build the community we 
have around us." 

For Suix'iily, as well as for .sever- 
al nightclubs in New Orleans and 



iux>und the country, im added benefit 
of selling tickets via the Internet is 
that it pinpoints where ticket-buyers 
live. Accoixling to Ticketweb. w hich 
himdled about two-thirds of the tick- 
eting for Superfly's JiU5z Fest shows 
(the rest went through Ticketmas- 
ter), 269f' of tickets were bought in 
New England and 25*^ from the 
We.st Coast. New Orleans accounted 
for 8.2.5%. 

A SUPER JAM SESSION 

Although it has only promoted 
shows in New Orleans, Superfly 
gained national credibility last yeiu- 
by putting together a "su|)er jiun" by 
Phish guitarist Trey Anastasio, 
Primus bassist Ijes Clayjwol, and for- 
mer Police drummer Stewiut Cope- 
land. Dubbed O.ysterhead, the band 
played one Saenger show that sold 
out in minutes. Now the bimd is re- 
cortling an .album. 

Such successftil collaborations of 
acts create unique events that be- 
come must-sees for jam fans. This 
year, the May (i super jam of key- 
boardist Me<leski, jazz Siixophonist 
Joshua Redman, Dave Matthews 
Band drummer Carter Beauford, 
biissist/vociilist Me'Shell Ndegeocel- 
lo, imd guitarist Marc Ribot is caus- 
ing .similar excitement. 

For artists, it's that kind of cre- 
ative mix-and-match that makes a 
New Orleans gig during Jazz Fest — 
whether it's at the festival or an 
unaffiliated concert — a strong en- 
ticement. "For me, it's not so much 
the shows that I play — it's the other 
stuff I get to .see," bandleader Den- 
son says. "Usually when you're on 
the roiid, you never get to check iiny- 
bo<ly out. But at Jiizz Fest, we do a 
late-night show, and I can go .see an 
early show. And if I get up in the 
afternoon, 1 can go see three or four 
bands al Jiizz Fest." 

It's also a marketing opportunity 
for such labels iis Blue Note, whose 
roster includes three acts appear- 
ing in New Orleans during Jazz 
Fest beyond Medeski, Martin & 
Wood: Denson, guitarist Charlie 
Hunter, and Soulive. The label is 
using indies like ADD Marketing 
and High Frequency Miirketing to 
send street teams to music venues 
and retail outlets with fliers, sam- 
plers, and other giveaways. 

The strong attendance at concerts 
translates into increased iiecorfl sales. 
Blue Note sales and marketing VP 



Saul Shiipii-o sjiys. "With those kinds 
of ticket .sales, no que.stion w ell .see a 
spike. We always do at Jazz Fest." 

Kevin Aucoin, manager of the 
P'rench Quarter Tower Records out- 
let — w'here several bimds do in-store 
performances — concurs. "It's defi- 
nitely a big hit for retail. Year in. 
year out. Galactic has been one of my 
better in-stores — not only do the 
people come in to see them, but they 
buy their music, too." 

Yet for (Jalactic saxophonist Ben 
Ellman, such marketing is almost 
antitheticid to the grass-roots ethos 
of the jam band movement. "The 
whole scene has to do with an un- 
derground .style of promotion — not 
relying on radio or MTV and more 
on word-of-mouth buzz and letting 
people tape shows — less commer- 
cialism and more attention to play- 
ing live instead of selling records," 
he Siiys. "People like to see that .sort 
of honesty in music." 

Still, radio play does help, Blue 




Note's Shapiro says, adding that sta- 
tions like W.XPN I'hiladclphia, 
WDET Detroit, WRNR Baltimore, 
WFUV New York, and KCRW 
Siuitii Monica, Cidif., have suppoi-ted 
jam bimds. 

If jiim bands or other promoters 
use Jazz Fest to their advantage, 
so much the better, says Quint 
Davis, producer/director of the 
Jazz & Heritage Festival. "The fes- 
tival is a daytime event," says 
Davis, whose festival also puts on 
10 evening concerts and various 
clinics. "It's over at 7:30 p.m. When 
you leave the .lazz Fest. where are 
you'.' You're in New Orleans. This 
city has become a genuine artistic 
cauldron, because a lot of the musi- 
cians who play the festival with 
their own groups, at night they 
start creeping around and jimmiing 
with eiich other. It's the funk Olym- 
pics of the world, imd we're the 
track-and-field event." 



JEWISON AND BERNSTEIN SCOOP ASCAP AWARDS 



(Continued f)-f}in /mffv !>) 
Lores Raifinoiul; Michael Skloff, 
r r ie n(h: and Keith S t ra ch a n . 
Matthew Straohun, H7/« U«?//s to Be 
a MHIionaire. 

Most-performed themes: Frank 
Catanzaro, Dan FoHart. Steven 
Kaplan, Michael Karp. Hranfnrd 
Marsalis, Daniel Sawyer, and 
Howard Shore. 

MoHt-performed underscores: 
.lack Allrtcco, Frank CaUinziini, Denis 
Hannipan. David Kuit/.. Joseph Lo 
Duca. Daniel Sawyer, and Mark 
Snow. 

Most-performed songs from 
motion pictures: "I Wanna 
Know" from The Wood, written hy 
.I(dyon Skinner and Joe Thomas 
and published by Conversation 
Tree Entertainment. 5()H Music 



Publishing, and Zomba Enterpris- 
es; "Music of My Heart" from 
Music of the Heart, written by 
Diane Warren and published by 
Realaongs; "Steal My Sunshine" 
from Go, written by Marc Costan- 
zo and Gregg Diamond and pub- 
lished by BMG Songs. EMI April 
Music, EMI U Catalog, and Music 
Resources International; "Try 
Again" from tiomett Mn.st Die. 
written by Stephen "Static" Gar- 
rett and Timbaland and published 
by Black Fountain Music, Herbili- 
cious Music, Virginia Beach Music, 
and WB Music Corp.; and "You 
Sang to Me" from Rnnawaif Bride. 
written by Marc Anthony and 
Mark Roonev and published bv 
Sonv/.VrV Tiines LIX'. 
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LATIN SERIES OPENS AT HARLEM'S APOLLO 

(Contiiiunl /mill /xujc S) 

"There is a wonderful history of 
Latin music at the Apollo dating; 
back to Celia Cruz and Machito, and 
this [series] continues that legacy," 
Ro<lriguez says. "Harlem is a vast 
array of cultures, including not only 
African-Americans, hut Dominican 

and Puerto Rican 

influences and be- 
yond. The feeling 
is to reflect the 
broad range of our 
history, as well 
as the demograph- 
ics of our current 
community." 

Blades agrees, 
saying, "The black 
community and the 
Latin community 
have been together 
for many, many 
decades in Harlem, 
interacting. Plus, 
the music that we 
do — fusion — is not 
just directed to a 
specific audience. 
It's just for people 
who love music, 
whether they're 
white, black. Orien- 
tal, or Latino." 

Stein, who also 
operates the Rock- 
tropic concert pro- 
motion firm in Puer- 
to Rico, will serve as 
e.xecutive producer and promoter 
of the series. "I think there is 
a huge market for this music 
in Harlem, with the unbelievable 
worldwide popularity of Latin 
music, combined with the renais- 
sance going on in Harlem," 
he says. "Bill Clinton just signed 
a six-year lease on [an office) a 
block from the theater, so that 
tells you something." 

A Hispanic radio station to be 
determined will become the offi- 
cial radio station for the series. 
"We want to reach out to the 



area, which has a complete cross- 
section of Hispanic people," Stein 
says. "We'll be playing artists that 
appeal to everyone." 

But promotion will not be limited 
to Hispanic radio. "We'll also be 
re<iching nut to other demographics 

that have embraced 

Latin music and 
have not had a venue 
to see Latin .stars on 
a regular basis," 
Stein says. "Many 
artists will be play- 
ing this building who 
have never played 
it before." 

Panorama now 
has an exclusive for 
Latin music at the 
Apollo. Stein says, 
"We're hoping the 
series will self-per- 
petuate and continue 
we do is not just for a long period 

directed to €L The foundation is 
currently in the 
process of seeking 
approval for renova- 
tions to the Apollo, 
including technologi- 
cal, staging, and aes- 
who love music. ' thetlc improvements. 

"The Apollo has a 
-nuBtM BLAoes rich history," Rod- 

riguez says, "and a 

key aspect of that is 



'The music that 



specific 
audience. It's 
just for people 



entire New York metropolitan 



giving important artists the tools 
they need to do their work most 
effectively." 

Tickets for the "Latin Nites" 
shows will range from .fHO to $60. 
"Ticket prices can be raised or low- 
ered, depending on demand and 
artist expenses," Stein Siiys. "We're 
verj' keen on being price-.sensitive 
and making the shows affordable 
hut at the same time intimate." 

Blades thinks the series will be 
successful at the Apollo. "It is a per- 
fect time," he says. "I am very 
proud to play there and become 
part of the memories of such a hall." 



last Highway's Keen On The Heeti Again 

BY RAY WADDELL ItobeltEiu lKi-en's Te.\iLsL pii<ing,s<)ldoi'esci-vellieright 

N',-\S H \' 1 1 . 1 . K — Ric ling a crest of renewed interest in the to dose the .shows," he sa.vs with a Liugh. 
Ttxiis mu<icl'iinreit,singen'«ingwritei' Robert K;irl Keen will Hop|K'r says Keen is key to the tour's success in her 

ivvive his Te.xas Cpiisingcora.wt.s this summer. nuu'ket. "Robert Eaii Keen is a star hei"e," she says. "I 

Keen and his hooking agenc.v, Monterey Peninsula know in a lot of pliices he's an emerging artist, but in Santa 

Artists in XiLshville. intr(Kluced theTexiLs L'prisingcon- Cruz, he'sastar, just like in Ttxas.' 



cept three .years ago with shows in Dallas and Hous- 
ton, featuring such acts as Ian Moore. Storyville. the 
Holli.sters, and Reckless Kelly. Subsequent Uprisings 
have hosted Charlie Robison, .lack Ingram, Todd 
Snider, and Iris DeMent. 

This yeai- Keen and Monterey iu-e hoping for a-s mjuiy 
iis 10 or moiv Te.Xiis I'prising shows, with 
the fii"st ne;u- Hoaston at the C^Tithia W(hxIs 
Mitchell Pa\ilion in the Wo<xllands. Texas. 
Other confirmed dates include Fort Worth. 
TexiLs ( May 27): Santa Cniz. ( 'alif. (.lune 17): 
and Kem ille. Te.xas (Oct. <i). More markets 
;uf being considei-efl. including the Caroli- 
nas, Utah, Denver, ;md Reno, Nev. 

The lineup is eclectic, with a l>xas slant. 
Among the acts schetluled to apiJear at var- 
ious events are Robison, Ingi'ani, Snider. 
Los Lobos, Kelly Willis, .X'ickel Creek, 
Andei-s Osboume. Corj' Moitow, Beaver 
Nelson, and Slaid Cleaves. 

Keen admits the TexiLs llpiising itmeepl 
devclo]K'd from somewhat selfush origins. 
"The idea initiiiUy was to put together a festi- 



BEYONO TEXAS 

Keen's superstai- status in liis Iioiik' .state has been well 
(Ifiamiented, and the h;ml-louring artist continues to break 
new niiU-keLs. "Tlie stoiT on TexiLs with Robert has l)een 
mitten, and it's jUI true." says Briiui Hill. Keen's iigcnt at 
Monterey. "The real stoiy now is outside of 
Texas. People always want him back, 
whether it's St. Louis, Niishville, San Fran- 
d-soo. Tam| a j Fla. 1. ( >klahoma C 'it.v. or Chicsi- 
go. The way he breeds loyalty with his 
emplo.vees. my.self, the ivc<nil label, and his 
faas. he does tile .s;une thing w ith jjiDmoters. 
He mjikes you w.'uit to work hard for him." 

Keen says that after nuiking a living on 
the road 'in one capacity or another" for 
the i>a.st 12 yesu-s. he feels like he has made 
serious inroads of late. The artist consis- 
tently plays 130 dates a yeiu-. toiuing with 
a full band that includes himself and four 
other musicians. 

"I alwa\-s felt like my music translated 
outside of Te.xas. but the [xu-t two years I've 



val«ithpeo|)le I really like and iwely get tosee. In therausic felt like it really aiught on," he .says. "We've drami the 
hasint's.swe'reiJwaysgriinginilifferent(lii\'c'tioiis,soIdon't real music aficionailos for years. 1 used to play l.(K)0- 



everget to s*t' llie |)eople I gii'w up with, really." 

Now oi-gjuiizei-s w:uit to ex|)anfl the L 'pri-sing concepts 
into new miu-kets, "I would think this is the time," Keen 
.s.iys. "Tliere seems to l)e an undereurrent of interest in 
Texiis music right now. That's giMxl timing, lK'cau.se after 
doing I Upri.sings| for a few years, we've kind of gotten iill 
the humps out." 

'I1ie Ci)rising in Sfuita ( "niz is a joint effort with KPIG, 



seaters and draw 3(H) |)eople. Now we're selling those 
places out, from L.A. to New York City." 

Hill feels 2002 could be an even better year for the Tfe.xas 
l!|)rising concept, esi)eciidly after the relejuse of Keen's 
new album on the upstjut Lost Highway imprint, due in 
.AugiLst. "Next ye;u' IH Ix- able to pick an< I choosi" my mar- 
kets, base<l on the growth I've seen over the fii-st three 
yeai-s," Hill sjiys. "It just goes u|j and up in attendance, 



.says Laui-a Ellen Hopper, PD/miLsic dii^ctor at the radio pre.ss coverage, the quality of our arts, and Robert's pro- 
sUition. This coo)»rative effort lielfwl make to yeju-'s Sant;i file. This yeiu" oiu' Houston date broke with more tickets 
Cniz dial's a succe».s, she says, luid tliis veiU''s show should tlian ever before'." 



do just as well The lineuj) there will inchitle Keen. Oshoiu'ne. 
Snider, Nickel Cre^k, Sonny Liuub-etli. and Jornui Kiiuko- 
nen and .lack Ca.sady of Hot Turn. 
"KPICi and Roliert cfimhine efforts to make the show- 



Keen is enthusiastic about the new record, his first 
in more tluui two yeare. "I've got a new label, the Texas 
Uprising is coming together, anil Kutledge Hill Press 
is doing a hook on I Keen's offbeat carol | 'MeiTy Christ- 



work," Hopjx-r says. "The station liel|)s book the .show and mas From the Famil.v,' due this fall," he sa.ys. "The 
we i-un it. and Robert's tlie host." floodgates are opening up, and people are showering 

KeenLsiilsotheheailliiieratiill l'|>ri.sii^.shows. "It's Billed me with sunshine." 



Phish Euitarist Trey Anastasio Ebbs SbIb With SumniBr Tbbf 



BY RAY WADDELL 

NASHVILLE— A tour by Phish 
guitarist/vocalist Trey Anastasio 
could do much to fill a jam-band gap 
in summer touring that was left in 
the wake of Phish's open-ende<l hia- 
tus, w hich was announce<l k-st fall. 

IVey Anastjisio's summer 2001 toiu- 
will play lai-ge outdoor venues, with 
the 1 1-w eek trek -set to begin ,Iuly 1 1 
at the SDSU 0|)en Air Theater in Sim 
Diego. Whether or not the Phish- 
heads — rabid fans who follow Phish 
fi*i>m concert to concert — will line up 
for Anitstasio remiiins to be seen, but 
the success of the musician's recent 
winter theater tour would seem to 
point to a wiraier. 

"The kist tour sokl out really quick- 
ly, and we re'ceived a lot of niiiil ft-om 
[leople com|)laining the venues were 
too small and they couldn't get in," 
Anasta.sio .says. "We also wanted to 
play outdoors in the .summer" 

The summer tour will he Ana.sta- 
sio's third with rhythm section Tony 
Markellis on ba-ss and Ku.ss Lawton 
on drums; their fu'st iis a trio was in 



the spring of 1909. Together, the 
three have written several songs, 
including three that appeared on 
Phish's 2000 Elektra relea.se, rnnii- 
/(oHsf (Billboard, April 15, 2000). 

In February. Anastasio added 
Dave Grippo on sa.xophone, Jennifer 
Hai'tswick on trumpet, and Andy 
Moroz on trombone for the three- 
week theater tour. The group be- 
comes an octet for this .summer's toiu' 
with the adtUtion of Ru.s.sell Reming- 
ton on sjLxophone jmd Ray Paczkows- 
ki on keyboards. 

Anastasio thinks the group 
could again be fertile in terms of 
songwriting. "There's a real chem- 
istry w ith these people." he says. 
"We're getting together for three 
weeks of rehearsals, and we plan 
on writing some more." 

The empha.sis on ht^i-as and rhythms 
is a concept Anastasio first embraceil 
with his Siinv>uh-r to the Air pityect 
in I99() (Billboiml. Miu-ch 9, l<»9fi). "I 
try to combine the styles of groove/ 
R&B with an African vibe, where 
instead of soloists you have people 



working together in a musical giid," 
.•Anastasio exphiins. "This |newl band 
hiLs tuba, trumpet, [alto iin<l tenor siLx), 
flute, trombone, and baritone, .so we 
have the full sonic spectrum in the 
briiss section. There is al.so a lot of 




ANASTASK) 



i"oom for improvisation. This summer 
I phm on tliving into water thia. to this 
|«)int, I've only irtuck my toe into." 

The theater tour wiLs "only a \yeek 
at what's to come," sa.vs Chip Hooj)- 
er, responsible agent for Phish and 
Anastasio at Monterey Peninsula 



Artists. He adds that there was no 
hesitation in booking a tour of the 
much larger venues for AiuustiLsio tlus 
summer and believes Phish fans will 
turn out "en masse." 

"There are a lot of kids that love 
Phish and love Trey, and we 
believe they'll come out to see 
him," Hooper says. 

While the music may be different 
fi-om Phish fiux', the vibe will be simi- 
lar. "For jxHiple who like to go out imd 
use their summer vaciition to ci-ui-se 
around and see some eoncei-ts iuid for 
those who in the past saw Phish. 
IVey's tour might he im exciting alter- 
native." .siiys .John Paluskii, longtime 
Phish miuiager. "We exi>ect c!T>s.sover 
with oiu- noi-mal Plush audience." 

Anastasio. too, thinks the tour will 
be successful, but he resists oimiKU'- 
isons to Phish. "I'm not counting on 
doing Phish-type business," he siiys, 
adding his concerns luv muiv iulistic. 
"This is something I've had on my 
mind musically for such a long time, 
and now I have the chance to do it." 

Anastasio remains immersed in 



iuiother project. This spring lie w:is ill 
the studio with 1 .^-s ( "layjKKiI (I*iiinas) 
and Stewart I 'ii|«'laiid (the Police)as 
pan of a CI 'lli'i'i ivc known as ( )yster- 
head, with an Elektra rele;>se tenta- 
tively set for this blL 

Other members i 'i' 1 'hish have iJso 
been busy. Drammer ,Ion Fishman 
toured tliis spring with his side proj- 
ect. Pork Tornado, and the group 
has been in the stuiUo. Bassist Mike 
( loi'don embarke<l on an April mini- 
tour with Col. Bruce Hampton and 
his band, the Code Talkers. And 
keyboard player Page McConnell 
has been w'orking with producer 
John Siket. overseeing a live Phish 
release due on Elektra in July. 

Anastasio says he hasn't been 
writing any new material for Phish 
recently. "We're on hiatus pretty 
fully. I'm in touch with the guys and 
everybody seems to be ver>' happy 
and healthy. [Taking a break] was 
probably the be.st thing we eouUI've 
done from the standpoint of our 
states of mind. We have no plans to 
do anjlhing right now." 
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BYRNE LOOKS TO FUTURE WITH 'EYEBALL' ON VIRGIN 

(Cotiliuut'tl from imqc I) 



(Virgin, May 8). 

"Fortunately, I can't stop myself 
from bringing forth the thoughts and 
sounds that stir inside me," BjTne 
says with a smile. "That's the good 
news: I still derive pleasure from 
making music after so many years. 
It's still a joyous experience." 

Actually, joy at its most primal 
is the emotional basis on which 
Eyeball was formed. Although the 
set is rife with the literate, often 
insightful lyrics that are his 
signature, Byrne opted this time 
to communicate first and foremost 
via rhj-thm. 

"This album was built from the 
beat up," Byrne says. He adds that 
he wanted listeners to have a "vi.s- 
ceral reaction to the songs." 

"When you feel joy — or any kind 
of extreme or intense emotion, for 



that matter — words don't often 
come to mind first," he explains. 
"Rather, you tend to have a physical 
reaction. With these songs, I wanted 
to trigger that kind of reaction. More 
times than not, the words became 
integral to the equation after the 
tracks had already taken a specific 
musical shape." 

Byrne started this project two 
summers ago in Andalusia, a small 
region in the south of Spain, captur- 
ing grooves, loops, and bits of melo- 
dy on a primitive tape recorder. On 
his return home to New York, he 
started sharing his ideas with 
finends and colleagues, along with an 
"inspirational" compilation of songs 
by Stevie Wonder, Isaac Hayes, 
TVicky, Serge Gainsbourg, and Los 
Fabulo.sos Cadillacs, among othei-s. 
"It was meant to hint at where the 




by Silvio Pietroluongo 



lUR FOR 'ALL': Janets "All for You" (\'irgin) remains entrenched at 
No. 1 on The Billboard Hot 100 for a fouith con.secutive week, as a contin- 
ued increase in airiday more than comi)ens;ites for the loss in sales of the 
limited-run single. Despite the overall point decline over the past couple of 
weeks, "All" still has a comfortable lead over the nearest challengers, pri- 
marily because "All" Ls the only track in the top five of the chart with a 
retail single. 

This is the first time since we began to include airplay-only ti-acks on the 
Hot 100 that four of the top five, not to mention .seven of the top 10, .songs 
on the chajt have been unavailable in any configuration. This includes Dido^ 
"Thank You" (Ari.sta) which is available as a live version on a DVD .single 
but whose sales do not count toward its chart position, since it is the B-side 
of her preWous song "Here With Me." 

"All for You" should keep its grip on the No. 1 slot at least one more week. 
"You" scanned 45,000 units and would need to move about 10.000 pieces to 
maintain its lead over the No. 2-ranked "Survivor" by Destiny^ Child 
(Columbia). On the airplay chart, "Sun-ivoH' holds at No. 1, up slightly to 
123 million listeners, while "All" rises 4.5 million listeners to 1 13 million. 

Expecting to make moves on next issue's chart with the release of retail 
singles are former No. 1 "Angel" by Shaggy Featuring Rayvon (MCA) 
and "Never Had a Dream Come TVue" by S Club 7 (Interscope). "Angel," 
which slips 5-7, will need to scan more than .50,000 units of its CD-maxi 
release to return to the No. 1 slot (a tall order), while "Dream," which holds 
at No. 23, will need to sell roughly 20,000 to make the top 10 (manageable 
for a CD and cassette release). 



Oni 



THE REBOUND: The same issue her inaugural album, Yoitr Woman 
(Soulife/ Atlantic), makes an impres.iive debut at No. a on The Billboard 
2fX), Sunshine Anderson reaches new heights on the Hot 100 with the sin- 
gle, "Heaitl It All Before." "Heard" fell 21-25 last issue but climbs to No. 
19 with increases in both sales and airplay. 12-inch vinyl .sales increase by 
20« , placing "Heard" back on the Hot 100 Singles Sales chait at No. Gi, 
with 1,200 pieces scanned. Up 1.5 million in airplay. "Heaitl" moves LVIS 
on the Hot 100 Airplay chart and should keep ascending, as its successful 
run at R&B continues and as the track is now being worked to mainstream 
top 40 radio. "Heard" is currently bulleted at No. 1 on Hot R&B/Hip-Hop 
Airplay and No. 3 on Hot R&B/Hip-Hop Singles & TVaeks. 

Debut action: Uonel Ridiie returns to the Hot 100 after a five-year 
ab-sence. as "Angel" (Island/IDJMG) debuts at No. 70. Richie la.st ap|)eare<l 
on the chart with "Don't Wanna Lo.se You," which [leaked at No. :19 in May 
1996 . . . Lonestar, the Ttxas band that brought us "Amazed." the largejit 
countr^f a*oR.sover hit of the pa.st two decades, debuts at No. H9 with "I'm 
Already There" (BNA). Lonestju- took "Amazed" to No. 1 on the Hot 100 
for two weeks in March 2000. "There" Is the title track fi-om the act's upcom- 
ing album, which is sche<luled for a .lune 2G relea.se . . . Madonna debuts at 
No. 73 with "What It Feels Like for a Girl" (MaverickAVamer Bros.), her 
third chart entrj' &T)m the multi-platinum Music. A DVD single of the con- 
troversial video was released April 24, with a CD-maxi and 12-inch vinyl set 
to hit retail May 1. 



.songs could go," Byrne notes. 

From there, he took off to a 
friend's home in New York's Catskill 
Mountains to begin constructing 
tracks with producer Mike Mangini. 
"I loved his work with Imani Coppo- 
la and on the first Digable Planets 
CD. He's pretty groove-oriented, 
and he seemed to be fairly open- 
minded and flexible about dabbling 
in different sounds." 

Versatility was key for Byrne, 
who envisioned Eyeball as a varied 
affair. After enlisting musicians 
Shawn Pelton, Paul Frazicr, and 
Mauro Refosco to provide a consis- 
tent rhythm base in the studio, 
Byrne wound up with a richly di- 
verse yet notably cohesive collection 
that darts from African-tribal per- 
cussion ("U.B. .Jesus," "Broken 
Things") to Philly soul ("Neighbor- 
hood") and classic go-go ("Like 
Humans Do"). He even delves effec- 
tively into Latin territon,' with "Des- 
conocido Soy." his first song WTitten 
and i}ei'forme<l entirely in Spjuiish. 



"It was a frightening undertak- 
ing," BjTne .says, noting that he ini- 
tially trie<l wiiting the wonls in Eng- 
lish. "But the phrasing and the meter 
of the melody was maldng it difficult. 
So I sang some of it in S|)anish, and 
it fit the melwly more natui-ally." 

BvTne had previously dabbled in 
Latin music via his contribution 
("Yolanda Niguias") to the 1996 
Red Hot+Latin compilation Silen- 
rin=MHerte — as well as a collabo- 
ration with Mexican act Cafe Taeu- 
ba on its EP Avalaneha de Exitoii 
that same year. But that wasn't 
enough to give Byrne the courage 
to record the track. It wasn't until 
after he played "Desconocido Soy" 
for the latter act that he decided to 
include the song on Eyeball — and 
only then if group member NRU 
agreed to appear on it. 

"It was important that the song, 
like the rest of the album, .sound 
true and authentic," Byrne says. "I 
didn't want to venture out into the 
world looking foolish." 



Byrne is now happily immersed in 
that pha-se of venturing beycmd the 
safety of the .studio and sharing the 
fi-uits of hLs labors. In March, he test- 
ed the new material in a handful of 
showcases in the U.S. ami several 
European territories. "I must say 
that it was a truly exhilarating expe- 
rience. I'm quite excited to get back 
on the road and play the.se songs." 

To that end, Byrne will embark on 
a 17-date tour of the States. Booked 
by the New York-based MiUTiha Vla- 
sic, the tour runs from May S 
through June 17. An additional 
.string of dates in both the U.S. and 
Euroj* is being consideral for late 
summer/eailv fall. 

"It's a boost to this project to have 
David — who's a true sisionarj' and a 
legend — out and about," notes Ray 
Coojier, co-pre.sident of \1rgin. "He's 
as committed as we are to making 
this album a commercial .success." 

Byrne notes, though, that he did 
not originally plan on Eyeball being 

fdHltillllcd (HI fKif/r lOft) 
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DISTURBED A a>ANT24;3«AVARN£RaROS in 9ai; 9eiH THE SICKNESS 


29 


87 


81 


103 


8 


AMERICAN HI-FI lSLAN[>54287|yiE>JMCll29eci»H AMERICAN HI-FI 


81 


88 


84 


78 


31 


MADONNAA- MAVERICK <7i9&WARNER BROS 112.98/1896) MUSIC 


1 


89 


86 


93 


30 


KENNY CHESNEY • SNA e79l6(KLG il l 98:17 96) GREATEST HITS 


13 


on 


86 


81 


32 


THE CORRS A i 'ill avjv Atlantic 833S2>ag i 1 1 9& i ? 98i IN BLUE 


21 


91 


58 


75 


22 


BACKSTREn* BOYSA'JivE 41743 (12.9&18 98) BLACK & BLUE 




92 


69 


90 


23 


S CLUB 7 POiyOOf^MM 64962aiNTERSC0PC{tl-9ai7.98> 7 


69 


93 


82 


83 


63 


3 DOORS DOWN A* REPUBIIC 15392aUNIVtRSALn2 9»18 96JH THE BETTER LIFE 




94 


95 


105 


53 




2 


95 


70 


84 


49 






96 


87 


89 


12 






97 


57 


61 


9 


S 5»»XK (1 1 »n »i WRESTLING FEDERATION: WWF THE MUSIC VOLUME 5 


2 


98 


66 


85 


57 


•N SYNC ♦ JIVE 41702 111 98(18 96) NO STRINGS ATTACHED 


1 


99 


80 


74 


26 


SOUNDTRACKA COIUUBIA610«AO«II2 98 Eai89ai CHARLIE'S ANGELS 


7 


100 


105 


95 


3 


VARIOUS ARTISTS RA20R t tie 89034 112 9& I8 98) MONSTER BOOTY 


95 


101 


83 


37 


3 


RUN DMC »»ISIA 16400- (12 9»18.98l CROWN ROYAL 


37 


102 


101 


116 


28 


TRAVIS TRITT • MVtrn (Ni^-iilE) e216»SONY inashvillEj ll l 98 E«1 7 98) DOWN THE ROAD 1 GO 


51 


103 


103 


101 


48 


EMINEM A' AEB AFTERMATH 490«29*i1NTERSCOPE (12 98(18 981 THE MARSHALL MATHERS LP 


1 


104 


100 


104 


17 


SOUNDTRACK Dreamworks 45027*interscope (18 98 m ALMOST FAMOUS 


43 


105 


115 


71 


3 


YUKMOUTH r»P-« lot 10O42Virgin (12 98(17 981 THUG LORD: THE NEW TESTAMENT 


71 


106 


113 


102 


8 


SILKK THE SHOCKER NO limit 23221-.i>R«)BnY(n.9ft-17.98l MY WORLD, MY WAY 


12 


107 


63 


96 


8 


A*TEENS STOCKHOLM 01 J666MCA 112 9818.961 TEEN SPIRIT 


50 


108 


75 


8E 


91 


DESTINY'S CHILD A Columbia 69a70'«!O(12 98EI»1898l THE WRITING'S ON THE WALL 


5 


109 


104 


87 


30 


MYSTIKAL A JivE 416%- 112 9»l89e) LETS GET READY 


1 



O'Ubums witMfie H'wlesl Mt« £alf1^ ^ctW •RecorOing Indusify AiSfl. Dt Am«tic* (RIAAJ cprtriicatiixi Iv iwf Miipmwil of &00.000 aitw<n units ((k*l>. A RIAA certilication tot net shiDmcnt of 1 niiliion iinrtj (Plannuml. ^ RIAA eertilicjtion lot iwl ihipoiwil of 10 mHnoo unrti (Diamood) Numwal 
loJtowina Plabnum or Di»mond lymbol ■'id>ctl«& album's mulli-piabr>ufn Iwel For bOKed wh, and doubk album *ilW a (unmng lime ol 100 minutes of more, tf»e RIAA mutliplies thipmenls by Ihe numbe* o( iJiici and/or tapes. RIAA Latin amranls O Certification tor net stupmert ol 100,000 uMb (Oro) 
A Ortification of 200.000 untis (Plaliiwl A Certification of 400.000 onrts (Multl Platino). -AstBrisk .nnhcates LP is available. Most tape pnces, and CO prw (or BMG anO WEA labels, are suggested hsls Tape prices martied EQ, and all ottier CO pncm, equivalent pnces. -rtMCh *fe projected from 
«»t)Oleui»e prices G»ealest Gainer shows cnart's largesl unit iiKre«M Pscesetltr indicates biggest percenlage growth Heatseeker Impact show* alb<jms removed from Heatseehets this *«ek ■indtcates past or present Heatseeher Idle < 21301. BillboanJ/8PI Comm*inica1«ni, and Soi»ndScar. Iik, 
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g 
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110 


102 
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JOURNEY C0lUMBU69e&u:RG 112.98 EVl 8.96) ARRIVAL 


56 


156 


119 


145 


25 


M5<M'sf7!9'?l9'S?9Bi WOW-20O1: THE YEAR S 30 TOP CHRISTIAN ARTISTS AND HITS 


36 


111 


110 


100 


25 


ix^^^EtuDCr ^« 5«2D3-.DJWCi (13 9&lfi m DYNASTY ROC LA FAMILIA (2000 - ) 


1 


157 


131 


115 


15 


SOUNDTRAO(somcmssiCAL893<7il798tocol CROUCHING TIGER, HIDDEN DRAGON 


69 


112 


108 


157 


3 


BOND MBO^67091'0ECCA(1798CO)flB BORN 


108 


158 


146 


140 


11 


Mwi "fsirain^l** '"""^ ■ ™' '""'^ ^ ^"^^ 


75 


113 


« 


98 


5 


!fi»-S-« JwiIot CJSifP< □ » E12! « *0* *»ISHIP GRttt: TOMrS 30 HOST POWEBfUl WRSHIP SONGS 


78 


OH) 




1 


ORIGINAL BROADWAV CAST SWT oasskae 89e4e iis 98 EQ coi THE PRODUCERS 


159 


an) 


NEW^ 


1 


l°A'l'L'?°r!'?,i'!?r^^','S'!'4^'"** 1 FINALLY roUNO SOMEONE 

RCA lNASHVIUEI d7D04-R'.G i . : 9a 1 '-981 V w ^ 


114 


160 


156 


152 


70 


DMXA' fnJEFRYDERSOEFJAM 546933MDJMG(12 9a'lfl98l ...AND THEN THERE WAS X 


1 


115 


114 1 77 


3 


RAMMSTEIN MOT0R.^EPUBI.)C5.19639iUNlVERSALfI2 9&'18 96) MUTTER 


77 


dD 


NEW^ 


1 


VARIOUS ARTISTS uTv 556176118 9a CDi PURE BLUES 


161 




NEW^ 


1 


RUSSELL WATSON 0Ecyi46&695(17 98CDiHI THE VOICE 


lie 


162 


117 


127 


11 


VARIOUS ARTISTS • GRAHWT 3l52c>l»pitOL 112 9818 981 GRAMMY NOMINEES 2001 


12 


117 


106 


124 


55 


PINK A- LAFACE2606Z.AfiisrAill 9ia'17 981 CAN'T TAKE ME HOME 


26 


163 


164 


146 


27 


SHYNE • BAD BOY 73032'.AB1STA111 9&I7,98) SHYNE 
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IIB 


107 


132 


A 
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HEW FOUND GLORY DRivc-Thru 1 1233&MCA (R.sstXi.m ■ NEW FOUND GLORY 


107 


164 


127 


158 


87 


CHRISTINA AGUILERA A' RCA 67690 111 9&18 98I CHRISTINA AGUILERA 
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119 


118 


107 


66 


JAGGED EDGE SO SO DEFCOLUMBIA egati-CRG U2 98 EQ IB 9aj J.E. HEARTBREAK 
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(31D 


133 
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RICKY MARTIN SONY [KSCOS 84300 (It. 98 E(Y18.98) LA HISTORIA 


83 


(M) 


Its 


147 


10 


TANTRIC MAVEftICK J797a'rtARNERBffOS IL 98CC/H TANTRIC 


120 


166 


154 


143 


82 


STINGA'A&M490U11HTERSCOP£(12-9ai898l BRAND NEW DAY 
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121 


122 


131 


52 


PAPA ROACHA^DHEAMWOHKS45022i1MTERSCOPEn29a'18 98l INFEST 
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159 
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TRICK PONY WAftMER BROS !MASHViaE)A7927/WRN (11.98/17.98) TRICK PONY 
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139 


149 
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GARY ALLAN • MCA NASwviLLE J70101 (U ga-ir gB) SMOKE RINGS IN THE DARK 


84 
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SOUNDTRACK BCA VKTOH 63769 (11 98-17 981 QUEER AS FOLK 


168 
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DEXTER.ry SOUNDS 203Ol'EM.&OSPa 111 9&'16 98; '""^ aiurw |3 uvt.r 
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169 
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144 
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RICKYMARTINA'COlUMB«6139«.CRO(12 98Eai898l SOUND LOADED 
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165 
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RED HOT CHILI PEPPERS A' WARNER BROS 47386- (10.9*17 981 CALIFORNICATION 
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BEN HARPER AND THE INNOCENT CRIMINALS , ,uc canu MAl><: 

«,RGiM»;9- WMCCi UVE FROM MARS 
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ANASTACIA daylight 69948Epic (12 98 Ea'l7.96lB NOT THAT KIND 
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KG mS'SfottfoNDON siflf 118 98 com ESSENTIAL SPRING BREAK - SUMMER 2001 
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173 


144 


137 
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MR. C THE SLIDE MAN un-versal 159307 (12 9818 98i ■ CHA.CHA SLIDE 


64 


127 


123 


112 
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LIONEL RICHIE iSLAND 5480B&'IDJMG (12 9&16 981 RENAISSANCE 


62 


174 


178 


171 


48 


A PERFECT CIRCLE A virgin 49253- (11 98(17 9«l MER DE NOMS 
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MYA A university 490«53-ylNIERSl»P£ (12,9818.98) FEAR OF FLYING 
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MARK LOWRY SPRING HOUSE 42270 a I 9S'1598)H ON BROADWAY 


130 


177 


157 


194 


16 


SOUNDTRACK PlAYT0NE61431tPIC(lB,98EQCDI BRING IT ON 


119 


131 


135 
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DIRTY ftFiNin 01 35S7i\JNivERSAi. (12.95' ',8 98 1 THE PIMP & DA GANGSTA 


88 


m 


187 
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!(* aSV™*':i'i«7l' PRESENTS: MEW TESIUMENT 2K STREET SCBIPTUBES COMPimTION 
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JESSE POWELL SILAS 1 12't01;MCA (12.9&'l6 96: JP 


71 


179 
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BUCKCHERRY DREAMm)RKS450287'lNTERSCX)PEil29S.t89e) TIME BOMB 


64 
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141 
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ALIEN ANT FARM new NOZEWEAMWOftlS 450293.'INTERS(X)PE (8 9fl''12 98)^1 ANTHOLOGY 
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168 


179 
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66 
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ICONZ LANDHARK«UP,N.SU0BELEKTRA62617)tEG(ll,9ai7 98l STREET MONEY 
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W^J^ofj'nstaaJlSl '^^^ ENOUGH EDUCATION TO PERFORM 
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175 
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PLUS ONE • 1 < 3:' ATLANTIC B33?9i'AGn09&I6981 THE PROMISE 
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KOFFEE BROWN OIVINE Mill 14662'/ARiSTA (11 9B'17,98I MARS/VENUS 
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V/ADI^I IC ADTICTC A 
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VmKIUUo AK I Id 1 3 hAZGR i tie 89036 .,7 98 CD) oUUUtfNLT /Uo 
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MEMPHIS BLEEK • BOC A fEiLADEf jaM54258I-.idimgiii 98:7 98) THE UNDERSTANDING 


16 
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170 


155 


9 


COLD FL1PGEFFEN493726.INTERSvOPE (8 95 :2.98) ■ 13 WAYS TO BLEED ON STAGE 
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170 
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D^"i!2""2S •9818 981 ^HE SOURCE - HIP.HOP HITS VOL. 4 
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147 


141 
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LIL' WAYNE CASH WONEY 8*091 1,'UNIvERSAL (12 98,18 981 LIGHTS OUT 


16 


141 


130 
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26 


TAMIA EL£KTRA62516.'EEGill,9ft'17.981 A NU DAY 
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12 


PAULINA RUBIO A' univers»l latino 543319 (9 9816 93i B PAULINA 


156 
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UNCLE LUKE LUKE 825aK(KH (11.9617 98) SOMETHING NASTY 
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SOUNDTRACK CMEESASOLNO l(XW4,VIHGINn898CO) BLOW 


150 


195 
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F ?k™ S^,'7f°=. ™ _ N.Y.C. UNDERGROUND PARTY VOLUME 3 
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VERTICAL HORIZON A RCA 67818 il09ai7 98lB EVERYTHING YOU WANT 
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NICKEL CREEK sugar hill 3909 116.9e CSI ■ NICKEL CREEK 


188 
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DAVID GRAY ATO 6937iRCA tI7.98 CDI LOST SONGS 
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MR. SHORT KHOP HEAVYW£tGHT215O'^TVT(109a'16.98)B DA KHOP SHOP 
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SANTANA* ' ARISTA 190801119518981 SUPERNATURAL 
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SOUNDTRACK • PmY.T0NE00LUMB(A639:iCRG(ll 98EQ 17 98) THE SOPRANOS 
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ERYKAH BAOU A WOTOWN 153259*,'UNIVERSAL (12 9518 98] MAMA'S GUN 
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MARY MARY • C2.OOLUMBIA 63740.CRG (10.98 EQ'16 98! THANKFUL 
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2Pac 2 

3 Doon DcMvn 93 
3LW 46 

ToiandaAOam 140 

Aerosmitli 34 
Cnhst>r\« Aguiien 164 
Alien Ant Farm 133 
Gary Allan 122 
AmerKJf) Hi-f i 87 
Anastaoa 1 72 
Sunsfiine Anoenon b 
J«u^ Andre«n 68 
ATC 1S4 
A*T«em 107 

BKkitfmtBoyi 91 
CrykiTiBadu 155 
B»haM«ri 128 
ThvBeatIn 33 
The Beatnuts 139 
Big Pun 43 
Merrprifs Bte«k 191 



Bon M 
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Bono :i2 
Bi27y Bane 138 
Broolis & Ouiwi 4 
BuchcJieiTy 179 



Slimin CaJnoun 84 
C*K»s(lor>na ! 4 1 
Aaron CtrUr 20 
Kenrry Chesney 89 
EfK Clapton 57 
Com 146 
OMoUy 60 
SUvrfi Cohiin 144 
Coniunto Pnmdvera 1 
TtieCwn 90 
CrafyTowft 37 
Cned 41 
Dan Punk 81 
0«bn/t CMtd 108 
loiiaOcVib) 195 
DIWmndRio 135 
Dkto 8 

AntOiffwco 71 
Celine Dion 175 
D<ny 131 
Ooturtod 86 
Diwc Chicks 82 
OJClue 54 
OJ Scribble 126 
OMX 160 
Or On 137 
Dmam t9 
Enwwn 103 



Eny» 44 
SaraEvarti 30 
Em 13 
Fuel 50 

Nelly Furtsdo 28 
BiiiyGilmar^ 162 
GinuMvie 12 
Godsmacli 64 
OavKlGriy 78. 153 
Ben Harper And The Innocent 
Criminals 124 
Faith Hill 83 
OaveHoHrttw 152 

tconi IB? 
Billy Wd 74 
Incutui 55 
India Ane 21 

JiSSnJlaee 119 
Janpm 58 

Bishop T.D. Jakes & The Pottw^ 
House Mass Oioir 123 
Jay-Z 111 
ioe 94 

lim Johnston 97 



K-OAJoio 63 

TobyKeWi 129 

R. KMty 42 

KoffeeBnwn 143 

Leitny KrmU 23 

L-Buma A.K.A. Layile Bor»e 171 

blehouse G 

Ul Bom Wow.' 51 

LifWayoe 147 

UmpBiIkit 10. 136 

UnkriiPam 25 

J«nnKer Lew 31 

MafkLowiv 130 

Ludacns 22 

Madonna SB 

Anew Martnez 32 

Ricky Martin 165. 169 

Mary Mary 200 

matcWxw twenty 76 

Oave Matthews BanO 1 1 

Oonn>e McOu'lun 69 

Tim McGraw 65 

Moby 73 

Lorrie Morgan & Sammy Kerahaw 
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Mr. C The SMa Man 
Mr. Short Khop 196 
MiMlMyiw B5 



173 



Samantha Mumba 79 
MM>q SoulCtiiid 36 
Mya 176 
Uystikat 109 
Nelly 7 

New Found Gkn 118 
Nickst Creek 196 
NSync 98 
TheOftspring 181 

ORIGINAL CAST RECORDINGS 

T?i* ProOuoeri 159 
O-Town 27 
OutKast 29 
Papa Roach 121 
A Ported CiTtle 174 
Pink 117 
PtusOne 142 
Jesse Powell 132 
Protect Pal 40 
QB Finest 77 

A.B. OuinlaniiK f Los Kumbia Klnos 
183 

Rage Against The Mact^ine 185 

Ranmstein 115 
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L«Anr> Rimes 96 
Paulina Rubio 193 
JaRute 26 
RunOMC 101 
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Sadc 56 
Saln« 67 
Sanuna 154 

Jlt> Scott 39 

Shauy 3 

Shyne 163 

Silkk The Shocker 106 

SnoooDon 48 

Sonlcflood 186 

SOUNDTRACK 

Almost Famous 104 

Blow 150 

Brtdgei Joness Onry 38 
Bring II On 177 
The Brothers 62 
Charlie^ Angels 99 



Exit Wounds — The Album 35 
iosie & The Pusncats 17 
Kingdom Coma bl 



0 Bralher. Whwe Art ThouT 19 
Queer As Folk 168 

Remember The Tilans 53 
Saw The Last Dance 65 
riwSap'JHVw lit 

enlney Spears 95 

Bruce Spnngsleer & The E Street 

Band 52 

Stereophonies 138 
Stinc 166 

Tamia 148 
Tank 30 
Tantric 120 
Third Day 180 
Tram 14 
Trick Daddy 24 
Trick Pony 167 
TravrtTritl 102 
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Keith Urban 197 
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THIRD DAY IS BIG WINNER AT DOVES 

ICunlinui'd thtm imifv I) 

selling Offmiiffx — A Womliip Allmm. 
tlio ( Jfoifii :ict nabbed multiple mK^. 
iTicluilin); trophies Uir nick reconU-d 
sotit;. pnuse :m(l worship lilbiim, Kiinip 
of t he year, ;unl ;utisl of the yeju". 

Thinl I>ay s Brail Aveiy comment- 
ect, "Winning a Dove Ls encouraging 
because it lets us know what our 
[jeei's within the industry' think of us 
and the ait we create. It piu-allels to 
leiuling otheix in our craft and push- 
es us to continue to make the best, 
most innovative protiuct jxissible." 

The GMA cix-dits TliinI Day mem- 
bei-s Aveiy, Mac Powell, David Carr, 
Tai .Aralei-son. and Mark I.ee with a 
total of 15 wins, as the group won in 
five categories and each individual 
member jiicked up two awanls — one 
each for co-pmlucing the praise and 
woi-ship album of the year. Offerings, 
and one apiece as songwriters in the 
nK'k recorded snng of the year cate- 
gorj' for "Sky KiiUs Down" from their 
Essential Records' release Time. 
Third Day wsis ijso iimong the iulists 
who won for Citii im a Hill — SongK of 
Womhip uini Praise, which netted 
s|X!cial event album of the year. 

Hosted by Michael VV. Smith, the 
Dove Awaiils took place April 2(i at 
Nashville's Grand Ole Opry House 
and concluiled the annual Gospel 
Masic Week convention held at the 
Nashville Convention Center and 
sun-ounding venues. 

Word songstress Nicole C. Mullen 
won the Dove AwanI for .songwriter 
of the year, making her only the 
fourth woman to have won in that 
category. She follow s in the footsteps 
of Dottie Rambo, 1982; Gloria 




Gaither, 198B: and Melodie TVinney, 
who shared the honor with her hus- 
band, Dick, in 1987. Mullen also won 
song of the year and ix)|)/contemiK)- 
nuy .song for her hit "Redeemer" 

Other multiple winners include 
Marj' Mai-y, who picke<l up Doves in 
the urban album aitegory for Thank- 
fid and urban recorded song for 
"Shackles (Praise You)": Bill Gaither, 
whose ( laither Vocal Band won South- 
ern gospel recorde<l song for "God Is 
Good All the Time" and Southern 
gosjx'l album for / Do Belieiv, as well 
as sharing in the tongform video aw"ard 
for co-producing The Cathedrals: A 
Fareuvlt Cetehratimi; and Smith, who 
won [x)p/contemix)rary iiJbum for Tliis 
Is Ytmr Time, as well as sharing a 
Dove as co-creator of the Youth/Chil- 
divn's Musical F rieiitls ^Ever. 

Smith was one of the GMA Week's 
busiest artists, hosting the Sunday 
evening worship service, attending 
the ASCAP Awanls, speaking on a 
[lanel, and [wrforming at the Provi- 
dent Music Showcase, as well iis host- 
ing the Doves. The most-awarded 
iutist in Dove history, Steven Curtis 
Chapman, picked up Ws seventh male 



BYRNE'S 'EYEBALL' 

(Continued from page 105} 

the accessible recording that it is. "I 
thought it would be something quite 
different. I envisioned a series of 
longer, more instrumental pieces 
that would evolve into songs." But 
as he continued waiting, the songs 
were becoming shorter, and "that 
became OK. These songs reached 
their natural conclusion." 

■EYEBALUNG' RETAIL 

Some retailers believe that an 
accessible, pop-minded album from 
Byrne will be a welcome addition 
to this spring's spree of releases. 
One of these — Mary Collins, man- 
ager of a Borders Books & Music 
outlet in Newark, N.J.— .says. "The 
combination of his history and a 
great pop record could make this a 
real .sjiles contender. This is a great 
record. He sounds better than he 
has in a long time." 

Egelmll is Byrne's first effort for 
Virgin, after having ended an 
alliance of more than 20 years with 
WaiTier Bros. In addition to signing 
on as an artist, he brought his 
acclaime<l Luaka Bop label with him 
to Virgin. 

"It feels like a good fit. The ener- 
gy of everyone involved at Virgin 
is refreshing and encouraging." 
Byrne says. He adds that 2001 will 
also see the release of new^ record- 
ings by Luaka Bop acts Geggy Tah, 
Zap Mama, and Sise. The deal was 
christened in February with the 
release of .Vo Such Place by Jim 
White (Billboard, Feb. 10). 

Cooper believes that the union of 



the two labels will be "an incredi- 
bly strong and successful one." He 
adds that the relationship betw een 
the label and Byrne is being solidi- 
fied by Virgin's commitment to 
Eijelmll. "This is not a one-month 
record. At the risk of using an 
industr)' cliche, we're viewing this 
as a long-temn project." 

Virgin's campaign began March 
12, when the single "Like Humans 
Do" shipped to triple-A radio. As 
the label builds programmer inter- 
est in the track, a crossover into the 
mo<lem AC, I'ock. and top 40 arenas 
will be considered. 

Cooper notes that Byrne's good 
will with the media is a key compo- 
nent in marketing Egeball. The 
artist is slated to appear on lAite 
Show With Darid Letterman on 
May 16, with .several additional tel- 
evision spots nearing confirmation. 
His mainstream press profile will 
be marked by features in the Xeie 
York Times Sunday magazine. 
Entertainment Weeklg, and Es- 
gnire, among others. 

Such attention suits Byrne (who 
is managed by the New York-based 
David Whitehead and w^hose songs 
are published by Moldy Fig, BMI). 
Still, he confesses that lie gets 
"pretty nervous" about having to 
discuss his songs in deep detail. 
"Sometimes 1 don't understand 
w hat I've written for a long time 
after I'm done. In fact, there are 
songs I've written that I still don't 
completely understand — and I've 
become t)K with that." 



vocalist of the year Dove. 

Singer/songwriter Nichole Nonle- 
man picked u]) her first Dove in the 
female vocalist category and .says the 
honor "Is a neat way to honor music 
that has in some way or another set 
itself apait from the rest. However, 
winning a Dove Award does not mean 
validation of one's ministry or calling. 
It's a fun night, it's an opportunity to 
embrace how diverse we are, but it is 
not a commentary on what G<xl has to 
say about what we do." 

Plus One netteil the Dove for new- 
artist, capping a banner year ttiat has 
included apjiearances on Touched bg 
an Angel, CBS Erening \cies, and 
the gold certification of their 143/At- 
lantic debut album. The Promise. 
Comprising Nate Cole, Nathan Wal- 
ters,Jeremy Mhire, Jason Perry,and 
Gabe Combs, the group is on a 40- 
market tour sponsored by Trans 
World Entertainment. 

Produced by dick cUuit pmluctions, 
the show airs Friday (4) on WGN 
Cable. Subsequent airings come Sat- 
urday (5) on INSP Network and May 
11 on the DAYSTAR Network anil 
IjeSe;i Network, with multiple airings 
on F'AX Network. (rfirillaForce.com 
was the Webcister of this ye:u-'s show. 

"It's not like the Grammy.s, where 
Steely Dan wins and their sales go 
through the roof," .says Jim Stella, 
Christian-music buyer for the Albany, 
N.Y.-based TVans World chain. "A lot 
of people may be seeing the Doves for 
the first time. The exposure to the 
genre overall will help eveiyone; our 
stores will benefit because we're in 
stock on those nominatetl artists." 

The Dove Awanls asrv voted on by 
the more than .'i.SlX) members of the 
GMA. Aw'ards are presented in 43 
categories. 

The follow ing is a partial list of 
winners: 

Producer Brown Bannister 
Inspirational recorded song: 

"Blessed," Rachael Lampa 

Bluegrass recorded song: "Are 
You Afraid to Die?" Kick Skaggs 
and Kentucky Thunder 

Country recorded song: "Bap- 
tism," Randy Ti-avis 

Traditional gospel recorded 
song: "We Fall D<iwn," Donnie 
McCiuikin 

Contemporary gospel record- 
ed song: "Alabaster Box," CeCe 
Winans 

Modern rock/alternative re- 
corded song: "Dive," (Ic Talk 

Rap/hip-hop/dance recorded 
song: "All Around the World," 
Raze 

Hard music recorded song: 

"Point #1," Chevelle 

Rap/hip-hop/dance album: Tlie 
Plan. Raze 

Modern rock/alternative al- 
bum: ./imhin's Sister, Kendall Payne 

Hard music album: Ah<nY, Pillar 

Rock album: TreellJ, TreeKl 

Inspirational album: Home, 
Fernando Ortega 

Bluegrass album: Inspirational 
.lonnieg. Randy Thivis 

IVaditional gospel album: YoiL 
Can Make It, Shirley Caesar 

Contemporary gospel album: 
Purpose hg Design, Fred Ham- 
mond & Radical for Chri.st 

Children's music album: A 
Queen, a King, and a Verg Blue 
Berrg, V^eggie TXines 

Spanish-language album: Solo 
el amor, Miguel Agnel Guen-a 

Short-form music video: "Rock 
the Paity (OlTthe Hook)," RO.D. 



(betweentheNI 
BULLET§i| 



bi/ Geoff Ma (ifield 

From E aster eggs to goose EGGS: The shift from East- 
er week to a non-holiday week was sure to result in pallid sales at 
music stores. Still, the decline that occurs — not just from last issue's 
charts to this issue's, but especially when compared with the same 
week last year — is tough to digest. 

The predicament, as noted in this column the past couple of weeks, 
is that the comparative week in 2000 hosted Easter, the memorable 
frame in which 'N Syncls .Vo Strings Attached stirretl a startling gain 
of more than 232,000 units to lead the chart with a robust sum of 
654,500. By contrast, in this wind-down from the current year's East- 
er feast, with no new blockbuster to help stem the tide, the results are 
predictably bleak. Only thi'ee of this issue's titles exceed 100,000 units, 
compare<l w ith 15 iluring the same week last year, while the Hot Shot 
Debut on The Billboanl 200, by Brooks & Dunn, only adds 80,500 units' 
worth to music merchants' coffers, good for No. 4. During last year's 
holiday frenzy, that same sum would have charted at No. 20. 

The contrast is not just steep compared with last year's holiday 
rush, but it also stands in stark contrast to this year's more modest 
Easter rush. Just three of the titles from last issue's list that appear 
in this issue's top 100 show any kind of increase: the Greatest Gain- 
er-winning soundtrack to box-office champ Bridget Jones's Diary 
( 1 1 1-38, with sales more than doubling), the Kingdom Come sound- 
track (89-61, up a fraction of lH), and Billy Idol's Greatest Hits 
(120-74, up .32% to win the Pacesetter). 

Otherwise, the remaining upward moves in the chart's top half, 
and indeed most of the hikes elsewhere on The Billboard 200, come 
from titles that sold fewer copies than the issue before but had less 
erosion than other neighboring albums. In fact, just seven of last 
issue's top 200 current albums show any kind of gain — easily the 
bleakest chart we've seen since January, when the market adjust- 
ed from Christmas traffic to a non-holiday pace. 

Thus, for the sec<m<l week in a row, we've had to make drastic acjjust- 
ments to our bullet criteria. La.st issue, Easter's fuel caused us to raise 
the standard from a 10% gain to albums that achieved spikes of ;50% or 
more. This issue, w e're honoring titles that were among the smaller los- 
ers, with bulleLs awarded to any title that had a decline of 10% or less. 

To THE RESCUE: The multi-act .Voic tf, which led the big chart 
with more than half a million units in each of its first two weeks, 
sees a 54.5% slide. It leads runner-up 2Pac 249,000 units to 128,500, 
the latter showing a 34.6% drop. And, with stores having the no- 
win task of facing la.st year's Easter traffic, year-to-date album 
numbers take a hit. Already trailing 2000's pace by about 0.5% a 
week ago, the deficit now grows to 2.24%. 

Is there any sign of hope? Oh, yeah, the cavalry has already been 
summoned. Four-time chart-topper Janet hit stores April 24. It 
feels like Virgin and Janet's management have spent most of this 
year setting up All for You. With shipments reaching 1.8 million 
units, the title appears poised to open with at least 500,000 copies, 
adding one more title to her collection of No. I's. 

Fishing with the TIDE: The shift of Easter, fhim the week 
ending April 23 last year to the one ending April 15, is just the lat- 
est reminder of a lesson frequently learned during this column's 10- 
year-plus history. Namely, that the calendar can be either an ally or 
a curse, depending on how the days fall. 

In February, when Valentine's Day moved from a Monday in 2000 
to a Wednesday this year, the shift had an adverse effect on busi- 
ness during the month's second week but created a rally for Feb- 
ruary's third week. The fact is that labels and merchants have less 
chance combating the fickle shifts of the calendar than one does 
fighting city hall. But, I find myself scratching my head about 
why — on two occasions this year — labels failed to capitalize on 
advantages the calendar can offer. To wit, the music industry had 
very light release schedules for both Valentine's week — a frame 
also enhanced by Presidents Day weekend — and Easter week. One 
would think those high-traffic weeks w ould have been inviting tar- 
gets to pump up the volume for high-appeal albums. 

Oh, and speaking of calendar quirks: Remember how Christmas 
falling on Monday this past December delivered the fattest overall 
sales week in SoundScan history? Mark your calendars now. The 
next time Christmas draws a bonus-traffic weekend with a Mon- 
day arrival w ill be 2006. 

SeEN: In the wake of TV appearances. Eve (22-13) and TVain ( 18-14) 
each bullet, the former on the heels of Saturday Hight Live, the latter 
following The Rosie O'Dounell Show. Speaking of O'Donnell, next 
issue's charts will tell whether the April 21 special she hosted, the .ViH-- 
elmlenn Kids' Choice Awards, will rally gains for Destinyls Child, Lil' 
Bow Wow, Aaron Carter, or Backstreet Boys. 
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INDUSTRY SLOW TO REFORM MARKETING VIOLENCE TO KIDS 

(fuiil,„il,il 1,1,1,1 11(11), II 



"Six mimths laftcrthe KTC rv- 
portl, wi" can sw who has respond- 
e<l to the rt'iK)!! and who has failed 
to answer the call." Clinton said at 
the joint announcement of the bill. 
"We are basing this |hill] on a verj' 
simple premise: If you label some- 
thinjr as inappropriate for children, 
then joii go out and try to entice our 
children to buy your piixluct or see 
it. yiui have ennaKe<l in false and 
deceptive advertising." 

The bill, if p;is.sed, would give the 
KTC the authority to [x-nalize com- 
panii'S with civil fines of up to 
.-Jll.ddOperoffen.se. 

lilAA senior executive VP and 
general counsel ( 'ai>' Sherman com- 
mented that the bill "raises serious 
constitutional ml lliigs" and 'Vould 
have the unintentional result of dis- 
couraging iKirticiiKilion" in the indus- 
try's voluntan,' stickering piDgi-am. 

Tliat announcement of the bill fol- 
lows :m April 2A statement from the 
chairman of the Commei-ee t'ommit- 
lee, Sen. John McCain. K-Ai-iz.. and 
Sens. Krnest Hollings. D-S.C: Sam 
Rrownback. K-Kan.: and Max Cle- 
l;md. I)-(Ia.,eritic3il that the indu.'Jtiy 
stopped short of legislative ivniwly. 

The FTC's "snapshot" update 
UM)ke<l at what had changed since its 
initial September 2I)()(I i-eixnt on vio- 
lence and meilia (Billbo;ml, Sept. 23). 
The I'TC founil that the mi>vie and 
video-game industries had institut- 
e<l refoims but that the i-econl intlus- 
tiy had not made go(Kl on promises. 

Andrew Sclm lutzimui. pivsident of 
public interest law firm the Media 
Acct>ss Group, believes the indu.strj- 
has brought the criticism upon itself. 
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Visit Billboard.cofT) for full 
coverage of the Coachella Valley 
l^uslc & Arts Festival in Indio, 
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"There Ls a difference between what 
one has a right to do and what is social- 
ly responsible," he says. "It api)ears 
they have targeted a mass audience 
for this material, iuid then they're 'hor- 
rified' when it's discovered what 
they've done. They're being duplici- 
tous — in the end, they're l.ving." 

He continues, 'They say they're 
not marketing to kids, but they are. 
If the,y say one thing and do another, 
.some people are going to argue that 
that's an unfair trade practice in vio- 
lation of the law. So they're going to 
have to accept the consequences, and 
the consequences are going to be 
contrary to artists' interests and 
their own long-term interests." 

Jeff McIntjTe, fe(Ier<U affairs offi- 
cer for the American Psychological 
Assn., says, "Basically, it's eowanlly 
if you're not going to stand behind 
your word and not believe in your 
artists' piTxIuct enough to make siiles 
without having to back down behind 
Congi-ess's back and then target this 
stuff at preadolescents." 

Dr. Michael Rich, spoke.sman for 
the American Pediatric As.sn.'s com- 
mittee on education, says he's not 
siuTiri-sed by the FT("s findings. "I 
didn't get a sense from I lil AA pres- 
ident HiliU'y Ro.sen'sl testimony at 
the original hearing in the fall, or 
from what h;is happened since, that 
there's much effort in any genuine 
sense to do anything about it." 

Rich also continues to be alarmetl 
by the unavailability in stores of .so- 
called sanitized versions of songs 
that children hear on radio. "I've 
gone into Tower and HMV [in 
Boston I, and you can't get ai^jlay 
vei-sions. In fact, it's considered rep- 
rehensible in some stores to even 
carry simitized vei'sions." 

RIAA PLAN WITHDRAWN 

The KTC criticized the RIAA for 
withdrawing a plan to w ithhold ads 
from media with an under- 17 audi- 
ence of more than .50'/}. The trade 
gi'oup explained it did so because 
of the suggestion by some federal 
lawmakers last fall that companies 
could be prosecuted for enforce- 
ment failings. 

Pam Horvitz, president of the 
National A.ssn. of ReconI Merehan- 
disers (NARM), .says the law.suit 
"serves as a jx'ifect e.ximiple of what 
could happen to [label and retail- 
ers| — exposing us to liability for fail- 
ing to enfoi*ce voluntary guidelines." 

The RIAA had announced its 
guidelines Sept. 1, shortly before the 
original Senate hearing (Billboard, 
Sept. 13). They included three major 
updates: that advertising for labeled 
records should not appear in publi- 
cations or Internet sites where 50*S 
of the audience is under 17, that all 
consumer print ads of exphcit-con- 
tent albums display the advisory 
sticker, and that E-tailers clearly 
display notice of stickered materia] 
thi-ough all phases of the tr.m.s;iction. 

At the time the RIAA announced 
the guidelines last September, Ros- 
en's response to the follow ing day's 
FTC report include<l her statement, 
"No good deed goes unpunished." 
Responding on April 25 to FTC 
criticism that, some six months 
later, the RIAA had not yet imple- 
mented its own promised guide- 
lines, Rosen stated, "Any legisla- 
tion that references a voluntarv 



program creates a disincentive to 
comply. It winds up proving that no 
good deed goes unpunished." 

Confi'onted with the appearance 
the RIAA was trying to have things 
both ways, Mary K. Engle of the 
FTC's Bureau of Consumer lYotec- 
tion and director of the study told 
Billlmard the commission's slam 
came because the RIAA either 
withdrew or didn't follow through on 
all its own recommendations. 

"They gave us three, and we were 
looking at all three," Engle says. 
"Then they only withdrew one of 
them — not placing ads in media with 
a .50'* under- 17 audience. But they 
didn't withdraw the other two — and 
they didn't act on those two." 

VIOLENT SONG AOS ON IV 

The KTC shows that U.S. i-ecord 
companies continue to advertise vit)- 
lent songs on TV through such out- 
lets as BET, MTV, and the WWF 
Sindckfhini wi^estling show. The ads 
appealed during the after-school imd 
early-evening hours when chiklren 
were mast likely to be watching. 

The FTf ■ also found that the five 
major labels placed ads for albums 
with exjilicit content in such teen- 
oriented magazines as Vibe and 
Hifllit On, which focus on rap and 
R&B, and Tlimxlwranii Metal Edge, 
which celebrate metal rock music. 
Univei'sal Music Group placed more 
advertisements — 25 — for stickered 
albums in youth magazines than any 
other labei WiuTier Music Group had 
the fewest, «ith seven ads. 

Only 45 of 147 Cil'^) |)rint ads 
review ed for labeled recordings dis- 
played any parental advisory label, 
the h'TC nf)te<l, and those were fre- 
quently "a black-and-white blur, 
often too small or inconspicuously 
placed to be noticed or seen." 

The report also found that: 

• There were few advisory label 
disclosures on TV ads. A spot check 
found that only five of 2:! ads 
.showe<I the advisory label, and none 
were clearly legible. 

• On recoi-d company Web sites, 
"less than half of the sites provided 
notice of a recording's explicit con- 
tent." Kew were legible. 

• Such E-tailcrs as Amazon, Best- 
bu.v.com, and CDnow did better in 
providing "some information" about 
the e.xphcit nature of the recordings. 
Only Amazon complied fully with 
warnings in "large, easy-to-read 
print, prominently di.spla.ved." 

The study also .said that "neither 
the Rl A.^ noi' any of its memhei-s. 
however, is willing to provide con- 
tent description in advertising or 
labeling." 

MUSK INDUSTRY RESPONSE 

Ro.sen .said in a written statement 
that the RIAA didn't have time to 
U|xlate its two remaining refonns: 
"Unfortunately, the FTC report fol- 
loweil too quickly on the heels of our 
implementation of these new effoils." 

Michael Gi"eene, presirlent/CEO of 
the National AcJidemy of Recording 
Arts and Sciences, .says the RIAA is 
"getting a raw deal" from the FTC 
for the withdrawn plan to refi'ain 
from placing stickered-j>rtxluct ads 
in youth-oriented me<lia. 

(ireene says, "Tb have some of the 
states and private individuals — and 
then even the inference that the 



KTC legal counsel themselve.s — 
were going to look into bringing 
charges because that voluntary 
I)rocess was not being implemented 
ex(xKlitiously enough, what did they 
expect the RIAA to do? Of course 
they pulled it back." 

Danny Goldberg, chairman/CEO 
of Artemis Records, says that while 
the FTC is right in t"<dling for updat- 
ed stickering policies, it crossed a 
line. "The KTC made two main 
points: one reasonable, that the 
industry show parental stickei-s in 
aris, and one unreasonable — the KTC 
seems to have made a dictatorial 
decision that children under 17 
shouldn't be allowed to buy stickered 
albums. This is not appropriate." 
Goldberg says that 'Svhile I totally 
respect the views of those who 
choose not to allow their children to 
listen [to such albums), they have no 
light to put that value s.ystem on the 
whole country." 

But Noah Stone, new ly hired exec- 
utive director of the Recording 
Artists Coalition (RAC), says the 
RAC believes "that while artists 
across the boanl are First Amend- 
ment advocates, because iutists arcn'i 
involved in the marketing of their 
iilbums, they want the labels to do so 
in a tnithful and appropriate manner." 

NO VISUAL CORRELATION? 

While the KTC recognized the 
efforts of the movie and video-g-ame 
industries to address the FTC's 
concerns, Engle asserts that the 
RIAA "ignored all of our sugges- 
tions." such as moving to a one-size- 
fits-all warning label. 

Mirny record industry officials — 
and some lawmakers — believe that 



a label that describes visual media 
imd offers age requirements, such as 
for movies, videos, and video giime.s, 
cannot be applied to .sound i-econl- 
ings. "Ther e's just no correlation 
between visuals imd lyrics, wliich can 
be interjjiftive," Goldberg sa.vs. 

Yet other observers have often 
noted that the music indu.stry has 
sjx'nt two decades helping support 
the visual media of music videos and 
music television networks to both 
interiJi-et and promote the sale of spe- 
cific music iwirdings via television. 

Engle also tiikes the RIAA to task 
for spinning numhei-s in its post- 
study .statement, which sa.vs that the 
original FTC rejmrt in September 
.slates that 75% of |)arents are satis- 
fied with the RIAA's voluntary 
piu^ntal advisorv- pi-ogram. 

"They have misinte!^)I■eted what 
we reported." she .says. "That lo'7i 
number was only of the parents 
who were aware of the system. You 
have to subtract out the parents 
who had never even heard of the 
system. And when you do that, the 
number of pai-ents who said they 
wer-e somewhat satisfied or satis- 
fied di-ops to about 54'«." 

The FTC study cliief also ttxjk imli- 
vidual i-ecord companies to task for 
not stepping up to the plate with 
I'eforms. "Just because the trade 
association didn't institute changes 
doesn't mean that individual member 
companies couldn't have done .so." 

Meanwhile, the FTC's Engle was 
pleased by one facet of Rosen's writ- 
ten statement, which read, "We 
agi'ee th.it we need to rlo a better job 
of following our own guidelines." 

Engle .says, "I was glad to read 
that. She's never said that before." 



newsline... 



ATIANTIC RECORDS shuttered its 12-yeaiM)ld Nashville office April 26. TWelve 
of i:i staftei-s ;u-e out; only Gi*eg Gosselin, senior VP of sales and market- 
injc. stays on to help with the transition. 'Hie company says its artists *^\ill 
be mai keted and promoted by the staff of Warner Bros. Nashville in con- 
junction with Atlantic in New York." 

THE RECORDING ARTISTS COALITION (RAC) has hired Noah Stone as its 
first executive director. Stone previously headed the Artists Against 
Piracy (AAP) group, which was partially fun<led by the Recording 
Industiy Assn. of America (RIAA). AAP is dissolving. Stone says, so he 
can focus on a wider range of artists' issues with the RAC. The hire is 
part of the RAC's growth as a recording artists' trade association, with 
planned full-time offices in Washington, D.C., and Los Angeles. 

BILL HOLLAND 
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AN UPDATE ON BBMG EVENTS & IIAPPENINfiS 



Billboard Plans Expansion 
Of Latin Coverage, Charts 



In response to the fiust-gfow ing 
U.S. Latin mu.sic market, liill- 
IxMinl will e.xpaml its weekly cov- 
erage of the Latin music- Industry, 
beginning with the .July 2S issue. 

Hitlhmird'a expanded Latin 
music section will Include addi- 
tional article.* on the new s of the 
market, as well as an increa.sed 
number of profiles of the artist* in 
the spotlight and the executives 
behind the .scenes. 

Leila Cobo, Biltlxmrd'H 
Latin/Caribbean buivau chief, will 
be coordinating the section, in 
addition to willing her weekly col- 
umn. Latin Notiis. 

"The gix)wing im|)oitance, clout, 
and share of the Latin market 
require a section dedicated to the 
music in order to do full justice to 



the genre." says Tobo, who is 
base<l in Miami. "Latin music is no 
longer a trend, nor even a small 
niche of the mai-kel. It's a key play- 
er that's influencing music at all 
levels and in all genres." 

The Latin section will al.so 
accommodate expansion o( Bill- 
Ixxinlx Latin charts. The Billboanl 
Latin .50 albums chart, which now 
appears in the magazine every 
other week, will move to a weekly 
.schedule, as will the three genre 
.sales chart.s for Regional Mexican, 
Latin Pop. and Tl'opical/Sjil.sa. 

The Hot Latin Tracks chart will 
maintain its w-eekly status, but the 
related foimat ch:u-t.s will expand, 
with the aii-))lay lists for Latin Pop, 
T^-opical/Sal.sa. and Regional Mex- 
ican growing from \a songs to 40. 



BiUboard & BMG Unite For 
TWs Year's Latin Awards CD 



BiltlMxiid and HMC Latin have 
teamed up to release BillhimnI 
Latin Music Aimnls Jimi. a 13- 
track compilation CD featuring 
songs from various artists who 
were named finalists for Bill- 
hoairi's 2001 Latin Music Awartls. 

Billhofini IjOfin Music 
AuKiiilx Mil features the 
bigge.st names in Latin 
music performing major 
hits from the past year. 
Included on the album 
are tracks by Christina 
Aguilera. Tito Rojas. 
Limite, Gilbcrto Santa Rosa, Ciu-- 
los Vives, Gisselle, Son By Four, 
Paulina Rubio, Rocio Dureal, Los 
Tri-O, Los Temerarios, Luis 
Miguel, and Christian Ca-stro. 

The 2001 Billboaixl Latin Music 



Awards show took place .April 26, 
at the Jackie Uleason Theater in 
Miami Beach (see story, page 1). 



The gala event, which concluded 
the three-day Billboanl Latin Mu- 
sic Conference, honored the year's 
best in Latin music and featured 
■r:— live performances by 
Biflbodcfi major Latin acts. Span- 
ish-language network 
Telemimdo will bi'oadcast 
the event as a three-hoiu- 
special on Sunday (29). 

The disc was released 
to stores across the U.S. 
on April 17. This is the thinl-annu- 
al disc in a series of Billboaixl Latin 
Awards CDs. Previous CDs have 
been issued in partnership with 
Sony Di.scos (19i)9) and Universal 
Music Latino (2000). 



Red Hot Marketing Opportunity 



Capitalize on the sizzUng Latin 
Matic market with a six^cial adver- 
tising offer. Advertisei-s placing a 
1/2 page or lai-ger ad in any of Bill- 
board's Latin Six Pack specials 
now receive a 20% di.scount on 
advertising in Billbiinnl'x Interna- 
tional Latin Music Buyer's Guide. 

The Latin Six Packs are pub- 
lished six times a year and are 



devoted entirely to expanded cov- 
erage of the Latin music scene. 
The ILMBG is published in 
August and is the only one-stop 
resom'ce guide to the Latin music 
market with over .'1,000 listings 
fi-om more than 21 countries. 

For more information on this 
unique opportunity, call 646-654- 
4616 



Billboard Dance Music Summit 

Waldorf Astoria • New York City • July 24-26 

Billboard/BET R&B Hip-Hop Conference & Awards 

New York IliKon • New York Cily • August 28-;i0 

Billboard/Airplay Monitor Radio Seminar & Awards 

Eden Roc Hotel • Miami Beach • October 4-6 

Billboard Music Video Conference & Awards 
Beverly Milton • Beverly Hills • October ;n-November 2 

For more information contact Michele Jacangelo at 646-654-4660, 
email bbeeents@billboard.com, or ciait www.biUboard.com/events. 



Visit our Web site at www,billboard,com 
E-mail: sbeU@biUboard.com 



Crewe Jams With 'Marmalade' 



In its fourth chart WKKK.-I.ady Mar- 
malade" (Interscope) by Christina Aguilera. Lil' 
Kim. Mya. anil Pink strides into the top 10, maldng 
a much (piicker jnuniey than the first hit recording 
by I^Belle liack in l<)7.i Patti LaBelle. Sarah Dash, 
awl Nona llendryx remade the song that had origi- 
nally been recorded by songwriter Kenny Nolan's 
studio group, the Bleventh Hour. The LaBelle ver- 
sion entered the to|i 10 c}f the Hot 
100 in its ninth week, jumping 17- 
s in the w eek of March 1 . 107.'). 

"Lady MiU-malade" was written 
by Nolan and Bob C'rewe. besl- 
knfiwn for his work with the Four 
Seasons. But Crewe Wiis a sf»ng- 
writer long l>efore he penne<l hits 
like "Walk Like a Man" and "Rag 
Doll." His first top 10 hit W iis "Sil- 
houettes" by the Rays, on Cameo. That single soared 
16-.5 in its second chart week. Oct. 28, li)ii7. Tliat gives 
Crewe an amazing career of top 10 hits spanning 4.'{ 
y<^a!-s. six months, and one week. 

If the 21.st-centurj' version of "Lady .Miuinalade" can 
reach the top of the chart. Crewe will have achieve<l 
the longest span of No. 1 songs in the rock era. The 
i"ect)rd was last .set ju.st a few weeks ago by Chip l^y- 
lor. the conifHiser of "Wild Thing" (the TVoggs, i:i*;i>) 
and "Angel" by ShafU{>' Featuring Ra>'\'on in 2*KH. 

Crewe's potential chart s|>an of .\o. I hits is ',Wk 
vein's, dating back to tile Foiu' Seiusoius' "Big Girls Don't 
< 'ry," which reached No. I the week of Nov. 17, li)62. 

Al I. TH K K IG HT MOVK.S: "All for You" Ls |X)ised to 
1 n i l ime Janet's .second-biggest single in her long chart 
careci'. With a foiuih week at No. 1 under its belt, the 




/;// Fml Bronmn 



Virgin relea.se has already titnl with the 1989 .single 
"Miss You Much" as Janet's second-most successful sin- 
gle of all time, runner-up only to "That's the Way Love 
Goes," That 19!):i single, which marked .lanet's <lebut 
on the \'irgin label, remained in im\e [wsition for eight 
weeks. If "All for You" can hang on another week, it 
w ill foive "Miss Y'ou Much" into third |)lace. 
As of this i.ssuc. ".AH for You" ties with Joels "Stut- 
ter" (Jive) iLs the longest-numing 
No. 1 .song of 2001. "Ail for Y'ou" is 
the only No. 1 hit by a female artist 
this year and is the longest-run- 
ning chait-topper by a female act 
since Destiny's Child had an 11- 
week ivign at the end of 2(HI0. 

Th.AT'GIRL': In the U.S. the 
third single from Madonna's 
.Mi<sic enters the Hot 100 at No. 7.'i. In the U.K., 
"What It Feels Like for a Girl" o|>ened at No. 7. giv- 
ing Madonna her .>2nd tojj 10 hit (counting reissues). 
That puts her in slotting distance of Elvis Presley, 
w ho hiLs hail m top 10 hits in the U.K. 

Wliile Madonna w ill pass Presley in the immcKliate 
future, she'll have to wait awhile before catching up 
w ith the artist who has the most top 10 hits in the 
U.K. Cliff Richard hiis (». 

Classic COMBO: Whlle artists from all genres 
appear on the Heatseekers chart — Pope John Paul 
II has even appeared — it's unusual for classical 
albums to hold down the lo|) two positions. Decca 
artists Bond and Russell Watson are at Nos. 1 and 
2. respectively, this issue — the same positions they 
hold on the unpublished da.ssical crossover chart. 




YEAR-TO-DATE 
OVERAL.L. 
UNIT SALES 



TOTAL 

ALBUMS 

SINGLES 
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239.473.000 226.379.000 (ON 5. 5%i 
219.186.000 21 4.269.000 (ON 2.2%) 
20.287,000 12.1 10.000 (ON 40.3%j 
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YEAR-TO-DATE 
SALES BY 
AI-BUM FORMAT 

2000 2001 

CD 193,202,000 197.755,000 (UP 2.4%) 

CASSETTE 25,488,000 16.096.000 fON 36.8%) 
OTHER 496,000 418.000 (ON 15.7%) 
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CHAIN 

INDEPENDENT 
MASS MERCHANT 
NONTRADITIONAL 

nOUNOCD riGURES 



2000 

120,897.000 
34,320.000 
59.845.000 
4.124.000 



LBUM SALES BV '. 
2001 

118.072.000 
29.940.000 
58.905.000 
7.352.000 



CHANQE 

DN 2.3% 
DN 12.8% 

DN 1.6% 
UP 78.3% 

FO« WEEK ENDING 4/2201 
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I find charts in any genre - from any year that 1 want? 



Chart information from the source! 




. Packages include Number One eeri.e.Top Ten eeriee & 
Topt^ecordeoftheYear 

. Reaeareh and photocopiee of actual charte and articlae 
dating backtol&94 
. Complete chart histories 
. Customized research to fit your marketing needs 

FOR MORE INFORMATION, 

CALL 646-654-4633 • FAX: 646-654-4672 ^g£^gg}5ERWCE5_ 

email: research@billboard.cotii 
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